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PIRACY LOSSES SHRINK Amid Boom, Modern Rock 

RIAA, Laws Get Tough Radio Sights A 'Dry Spell' 




■ BY CHRIS MORRIS 

LOS ANGELES — In the long-run 
ning war against bogus record- 
ings, the good guys are turning 
the tide. 

The Recording Industry 
Assn. of America's anti-piracy 
division is celebrating 25 years 
of activity with new figures re- 
flecting shrinking losses to the 
record industry, a decline in 
record counterfeiting and 
bootlegging, ami increased activity by 
law enforcement organizations bol- 
stered by tougher statutes. 

The trade group's 11*94 statistics 
could be seen as the culmination of 
legislative and law enforcement ef- 
forts stretching back to the '70s, when 
the counterfeiting of H-track car- 
tridges represented the gravest 
threat to the record industry's econo- 



Groups Unite For 
Ticket Reform 

■ BY BILL HOLLAND 



WASHINGTON. D.C— Three con- 
sumer groups, raising their voices in 
support of entertainment ticketing 
reform, joined forces March 21 and 
announced the introduction of legisla- 
tion in three stales that would cap 
live-event ticket 
service fees and re- 
quire venues to of- 
fer nonservice- 
charge tickets 
through box offices 
and disclosure of fees in all advertis- 
ing. The new bills are slated for New 
York. Massachusetts, and Oregon. 

Officials from the Consumer Fed- 
eration of America and the U.S. Pub- 
lic Interest Research Group, both 
with more than 1 million members na- 
tionwide, joined the Consumers 
Against Unfair Ticketing coalition, 
(CoiitiiHn ti on fuiijc Uti) 



RIAA 



my and few federal and state laws 
were in place to punish music pirates. 
Says Steven J. D'Onofrio. KIAA 
executive VP and director of 
anti-piracy operations, "For 
the first time in recent history, 
industry losses have gone 
down." 

D'Onofrio says that while 
the trade group has estimated 
losses from piracy activities at 
between $400 million and $000 
million a year in recent years, 
"last year we were looking at losses of 
from $300 million -$325 million . . . It's 
just a rough estimate, based on what 
we know was out there." 

((.'out in mil On ggflg '>7> 



■ BY ERIC BOEHLERT 

NEW YORK— After feasting on a 
seemingly 
endless sup- 
ply of meaty 
hits that 
helped lure 
new listeners, some in modern rock 
radio say the format is battling 
through its first "dry spell" in years. 
And while programmers anxiously 
search for new contenders, some fret 
modern rock is relying too heavily on 
one-off and sound-alike acta thai, in 
the long run, could damage the newly 
prosperous format. 
Just as country radio rode a wave 



Lounge, Big-Band Era Bops 
Back On Indies And Majors 



BY CARRIE BORZILLO 



LOS ANGELES— A ne 
swinging hip- 
sters ire about to 
hit record store 
shelves with 
their retro take 
on musical styles 
such as lounge, 
big band, and 
"hot jazz." 

While most of 
the acts are new- 
comers, at least 
two veteran per- 
fanners have had 
recent successes 
going the retro 
route. The self-ti- 
tled Hollywood 
Records debut of 
the big-band-in- 
spired Brian Set- 

zer Orchestra, released in 1904, sold 
more than itO.OOO units, according to 




SQUIRREL NUT ZIPPERS 



SoundScan. And the self-tilled 
RCA debut album by the campy 
Buster Poindexter (alter ego of for- 
mer New York 
Dolls front man 
David Johansen) 
moved 276,000 
units, according 
to the label. 

Other acts 
counting on a 
nostalgia craze 
have been suc- 
cess stories for 
their indepen- 
dent labels. 
Combustible 
Kdison's cocktail 
collection, "I, 
Swinger," was 
one of Sub Pop's 
top five sellers of 
1094, with more 
than 22,000 uniLs 
sold, according to SoundScan. Likc- 



of early *!tOs superstar releases to 
stardom, modern rock, over the last 
three years, has benefited from a twr- 

IftfM* block- 
tffi§& buster 
records 

from acts such as Nirvana, Smashing 
Pumpkins. Offspring, Alice In 
Chains, U2, Soul Asylum, Beastie 
Boys, Cranberries. Live, Hole, Green 
Day. R.K.M.. and Pearl Jam (Bill- 
board, Nov. a, 1<>!U). However, pro- 
grammers says it has been several 
months since a dynamic record ar- 
rived on their desks. 

"There's been a dry spell all during 
the winter," says John Gorman, PD at 
WMMS Cleveland, the longtime al- 
bum rock outpost that switched to 
modem last year. Gorman is particu 
larly concerned with call-out research 
that shows a numl>er of the station's 
play list offerings receiving just "OK" 
ratings from listeners. "For the most 
(Continued on ixiyc St!) 

Christian Labels 
Move Into Gospel 

■ BY LISA COLLINS 

It was four years ago that .lerry 
Park, president of contemporary 




COMMISSIONED 

Christian (Mtwerhnusc Benson Music, 
came to the conclusion that his label 
should be in the gos^l marketplace. 

"As a Christian company." Park 
says, "we projected ourselves as a 
complete ministry, but came to see 
that we were missing a whole part of 
(Co> 
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THE MOST EAGERLY AWAITED 
DEBUT ALBUM OF THE YEAR 



Real MCoy 




ANOTHER 



NIGHT 



Their debut album features the 
#1 PLATINUM smash title track and 
the big hit follow-up "RUN AWAY," 
now exploding with runaway sales at 
retail and runaway growth all over radio. 

s is Real McCoy's debut album 
and it's as real as it gets. 
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The Hoax: Blues You Can Believe In 



Strange sightings have been reported in the English countryside 
of late, the portentous phenomenon drawing increasing numbers 
of the curious to the southern counties of Dorset, Hampshire, and 
Wiltshire. Accounts of blue lights, howling cries, and sharp reports 
echoing across the grassy uplands have centered since 1991 on 
Great Cheverell, a hamlet some 30 miles from Stonehenge. 

At first only a lone expert journeyed into the region to investi- 
gate. "What really shocked at first was the funky visual aura," re- 
members veteran sleuth Mike Vernon, who traveled to a place 
called the Ponderosa in the Hampshire town of Fareham to bear 
witness. "But it was the extraordinary sound that struck me most, 
full of a solid feeling that hardcore fans of my age and experience 
would give their right arm to be able to hear, let alone play them- 
selves." 

What Vernon had beheld was a bona fide musical chip off the 
John Mayall & the Bluesbreakers chopping block, a full-band out- 
break of youthful bare wires wailing earnest 
enough to recall 1966 Soho club jams at the Fla- 
mingo on W ardour Street 

"This stuff was as exciting as the first time I 
saw the Yardbirds or the Bluesbreakers," states 
Vernon, who produced the landmark "Blues- 
breakers — John Mayall With Eric Clapton" al- 
bum in April 1966 at Decca Studio No. 2 in West 
Hampstead. "But the most pleasant surprise was 
the youth of these players. These days most 
bands who purport to play serious electric blues 
have members whose ages range from 35 to 40, 
and they never have their own material. But these 
were kids of 17 to 18 who were performing red- 
hot original blues when they should have been 
playing Lenny Kravitz covers. I was amazed." 

But who in blazes were they? "Well," says 
Robin Davey, the mystery band's rangy bassist/ 
chief spokesman, "we never really had a name un- 
til we played a gig nearby at Easterton Village 
Hall in March of '91, when we had to put our name 
on the tickets. I was on the phone to Jon Amor, 
our lead guitarist, and we were talking about the 
weird crop circles that had been showing up in the fields around 
Salisbury. A major London newspaper had just confessed to pay- 
ing two guys to make some phony circles of their own for a public- 
ity stunt, and the headline on a rival paper that day was 'HOAX.' 
Since the true crop circles still haven't been explained, the word 
somehow seemed perfect for the real sound our music was after, 
so we laughed and used it" 

In early 1994, Vernon signed the Hoax to his Atlantic/ 
EastWest-distributed Code Blue Records, a modern sequel to the 
fabled Purdah, Outasite, and Blue Horizon labels on which he cut 
the earliest Clapton/Mayall sides, albums by the fledgling 
Fleetwood Mac, and assorted gems by sojourning American gi- 
ants like Eddie Boyd and Champion Jack Dupree. 

The Hoax's recording sessions were held in Oxfordshire and 
Wales amidst a relentless itinerary of dates supporting visiting 
Yank bluesmen like Duke Robillard and Smokin* Joe Kubek. Fit- 
tingly, the lessons of the road resound on all 10 tracks of the 
Hoax's "Sound Like This" (due April 25), the finest nativity of en- 
semble-style British blues-rock since Clapton & the Powerhouse 
cut "Crossroads" in 1966 (see the new Steve Winwood retrospec- 
tive, "The Finer Things," on Island). 

The beauty of "Sound Like This" is that it's imbued with a 



TO MY EARS 



by Timothy White 



broad range of legendary and latter-day influences, from Free 
and other boughs of the Bluesbreakers family tree to vintage Fab- 
ulous Thunderbirds and Stevie Ray Vaughan's "Texas Flood." Yet 
the record still shines from a light within on such self-penned ma- 
terial as "Lizard Like Me," ''Headless Chicken," and first single 
"Scaramouch e." 

"The sad thing is that I was just getting into Stevie Ray and 
'Texas Flood' just before he died," says Davey, "and 1 remember 
seeing an ad in September 1990 for a Hammersmith Odeon con- 
cert he never lived to give. 

"My dad grew up in the '60s and '70s and had a great collection 
of John Mayall & Bluesbreakers records, but my brother Jess 
[the Hoax's second guitarist] and I are also fans of people like 
Albert King, Robben Ford, and Rage Against The Machine. Ex- 
cept for our drummer, Dave [Raeburn], who came to us from a 
popular blues-based band in Bath called the Pink Torpedoes, the 
rest of the band [Amor and vocalist Hugh Colt- 
man] were all friends at Great Cheverell Primary 
School. Basically, we went from playing football to 
playing cricket to playing in a band." 

But why a high-voltage blues brigade? "I guess 
we all went through gradual growing phases," 
Robin theorizes, "always going from fashionable 
music to punkish old R&B like Dr. Feelgood and 
then back to the newest thing. But once you've 
been moved by something with blues roots, it's 
hard to stay with the latest fashion. It would prob- 
ably surprise Americans how much British kids 
are only now beginning to catch on to Stevie Ray, 
but it's completely fresh to my generation." 

Robin Davey was bom on Dec. 29, 1975, the sec- 
ond son (he and Jess also have a younger sister) 
of Michael and Christabel Davey. Robin was 
reared in a post-industrial bedroom community 
whose prior inhabitants had the blues since the 
first days of the 19th century. In 1802, Wiltshire 
was rocked by a rising wave of disenchantment in 
the wool trades as the cloth-finishing "croppers" 
rioted against layoffs due to mechanization of the 
rural mills. A whole way of Life would soon vanish. 

Like some contemporary residents, the Davey brothers' par- 
ents make their living from home handicrafts, selling their line of 
custom-made wooden toys to a network of shops on the shires. 
As self-employed free spirits, they have much in common with 
Mike Vernon in his salad days, when he toiled as a co-editor (with 
producer Neil Slaven) of the tiny magazine R'n'B Monthly while 
pressing and selling 99-unit lots of Hubert Sumlin singles for as- 
sorted Soho shops. 

Small wonder, then, that Vernon speaks as if he's found UFO 
landing sites on the Wiltshire wheat fields when he tells how his 
"hair stands up on the back of the neck" every time he hears the 
jukebox fury of a Hoax hell-raiser like "Headless Chicken." Sam- 
ple lyric: "What kind of rooster are you if you can't wake the 
neighbors up/You got no voice at all when your head's been cut!" 

"We wrote that song about a local band that was getting all 
the hot press, but they were nothing but hype," explains Robin 
Davey. "We wanted no part of that kind of career and decided 
we'd build our reputation on live gigs. These days people don't 
have money to see or do everything, so they choose very care- 
fully. For a good time, frankly, a live blues band that really feels 
it will never let you down." 
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GETTING A GRIP ON THE RUSSIAN BIZ 

How do you evaluate the Russian market? A new Russian Phono- 
graphic Assn. and the independent Intermedia are starting to offer 
a glimpse into an expanding industry. Erkin Touzmuhammad re- 
ports from Moscow. Page 45 

VHS HOLDING ITS OWN 

With the new technology boom, the ITA has become the forum for 
the great tape debate. Tnis year, video suppliers took on the digital 
videodisc. Home video editor Seth Goldstein reports on the case 
for VHS' longevity. Page 69 
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ComiTrentaiy 

Pressing To Stay One Step Ahead Of Piracy 



■ BY STEVEN J. D'QNOFRIO 

Like a chameleon constantly changing 
with its environment, music piracy has 
adapted over the years to each new ad- 
vance in recording technology and has ex- 
ploited every conceivable market niche. 

When the Recording Industry Assn. of 
America created the anti-piracy unit in 
1970, no one imagined how widespread 
and complex the piracy business would 
eventually become. The unit consisted of a 
single attorney. Pirates plied their trade in 
a single format — vinyl. And the legal rem- 
edies were singularly weak. 

Since then, LPs have been followed by 
8-track tapes, cassettes, CDs, and other 
evolving formats. Music piracy, along with 
virtually all commerce, has gone interna- 
tional. And pirates have grown increas- 
ingly sophisticated in their attempts to 
evade the law. 

In response, RIAA's anti-piracy unit, 
which celebrates its 25th anniversary this 
year, has launched a growing array of 
counter measures to prevent, prohibit, and 
punish this serious crime. 

The hotbed right now is in California. 
Although New York and the Carolinas 
used to be equally busy with pirates manu- 
facturing and distributing their materials, 
RIAA's concentrated efforts have signifi- 
cantly reduced piracy there. 

Much of our success was due to working 
with law enforcement officials to crack 
down on illegal manufacturers, distribu- 
tors, and retailers. Our present strategy, 
particularly in California, has shifted to fo- 
cusing higher on the food chain, targeting 
illegal distributors, manufacturers, and 
materials suppliers. 

In a landmark decision in August, a Los 
Angeles County judge sentenced two raw 
materials suppliers to six months in jail 
and five years' felony probation. And re- 
cently, on behalf of 26 member companies, 
RIAA sued 10 defendants who were alleg- 
edly either supplying counterfeit cassette 
duplicators with raw materials or respon- 
sible for the duplications themselves. 

By pursuing suppliers and manufactur- 
ers, RIAA is significantly decreasing the 
source of street vendors* counterfeit mer- 
chandise. The amount of pirated material 
confiscated in raids has declined markedly 
during the past few years because we are 
reducing the output of illegal factories. 

Unfortunately, as long as the demand 
for counterfeit recordings persists, pirates 
will continue to provide a supply. One area 
of increasing supply: music from other cul- 
tures. In February, RIAA helped confis- 
cate nearly 7,000 alleged counterfeit 
Indian music cassettes from a retail store 
in New Jersey — the largest seizure of il- 
licit Indian music ever from a retailer. 

This case represents the continuation of 
a long-standing pattern. New Americans 
miss the music of their homeland, and the 
U.S. labels respond by expanding their 
world music catalog. Pirates then copycat 
this trend in the legitimate marketplace 
and sell counterfeit versions of what the la- 
bels are producing. Hispanic music, for ex- 
ample, has always been disproportionately 
represented in the counterfeit market. 

Recently, the markets for pirated 
Indian and Arabic music have increased; 
in a few years, other types of music will 




move to the fore. Each of these market 
niches requires different anti-piracy re- 
sources. As the market continues to diver- 
sify, we will have to adapt. In the past we 
have used specialists to target specific 
niches, and we will do so again if neces- 
sary. 

Where have we had the most success in 
fighting piracy? With CDs. Unlike cas- 
settes, which are by far the most pervasive 



'We must draw 
a line in the 
sand early.' 

Steven J. D'Onofrlo It 
executive VP and 
director of anti-piracy 
operations for the 
RIAA. 



pirated format, CDs remain an extremely 
difficult medium for pirates in the U.S. 
The key has been RIAA's early and ongo- 
ing work to protect the market before pi- 
rates could gain a strong foothold. 

RIAA's CD plant education program, 
which trains manufacturers to spot bogus 
orders, has been a textbook example of pi- 
racy prevention. There are nearly 50 CD 
manufacturing plants in the U.S. — more 
than in any other country. We keep plants 
updated on criminal activity in the CD 
market, and manufacturers frequently call 
for assistance when they suspect wrongdo- 
ing. 

This aggressive program is the primary 
reason why fewer than \% of CDs in the 
U.S. are pirated — a far lower rate than in 
most other countries. Since the advent of 
CD technology, Europe. Asia, and Latin 
America have witnessed increasing piracy, 
and. in fact, Europe now supplies much of 
the market for illegal CDs in the U.S. Con- 
sequently, last year RIAA pushed for pas- 
sage of a felony anti-bootleg law, as part 
of GATT implementation, that allows U.S. 
customs officials to seize illicit shipments 
at the border. 

The other main form of pirated CDs in 
the U.S. is the illegal dance mix, which fre- 
quently ends up in the retail marketplace. 
RIAA has sent more than 600 educational 
letters to DJ companies around the coun- 
try, and in March we assisted in the sei- 
zure of nearly 5,000 alleged pirated dance 
mix CDs from an entertainment company 
in Pennsylvania. 

New technological developments are 
rapidly changing the CD market in dra- 
matic ways, and the RIAA is working to 
ensure that pirates don't cash in on these 
changes. For example, CD-R recording 
machines have now been introduced in the 
U.S., and CD-ROM recorders were an- 
nounced at the most recent Winter Con- 
sumer Electronics Show. With respect to 
CD-R machines, measures are being put 
in place to track specific recordings to the 
particular CD-R machine that recorded 
the disc. Additional anti-piracy measures 
will likely be taken, including means to en- 
sure that blank CD-R discs remain visu- 
ally distinguishable from prerecorded 
CDs. CD-ROM recorders pose additional 
challenges, given their capability to inter- 



connect with computers and services on 
the information superhighway. Rest as- 
sured that the RIAA will remain vigilant 
in protecting the rights of its members and 
their recording artists in these new tech- 
nological environments. 

For example, America's recent trade 
agreement with China — the leading per- 
petrator of international piracy — stipu- 
lated that all Chinese manufacturers must 
begin using SID codes. 

Beyond CDs, individuals without au- 
thorization are increasingly exploiting 
sound recordings via new digital technol- 
ogy. For instance, RIAA recently filed its 
first "alternative media" suit against a 
company that was allegedly operating, 
without licensing sound recordings, an 
"aural greeting card" service in which cus- 
tomers could send songs to others as part 
of a phone message. 

Of course, pirates are infiltrating the 
world of computers as well. Distributors 
are on the verge of entering online serv- 
ices, and piracy will certainly not be far be- 
hind. Already individuals without authori- 
zation are distributing album covers and 
marketing bootleg CDs on the Internet 
and bulletin board systems. Within a few 
years, as modem speeds and compression 
rates increase, pirates could potentially di- 
rectly upload recordings quickly and have 
access to a worldwide market for their il- 
licit products. 

These nonphysical media will make it 
easier for anyone to take up piracy — and 
reach millions of potential customers — 
with little investment of money, time, or la- 
bor. Rather than set up a vulnerable street 
corner sales operation, pirates will be able 
to distribute via the growing global infor- 
mation highway from just about any- 
where, even outside the U.S. Tracking and 
catching them will become vastly more dif- 
ficult. 

But pirates will inevitably devise ways to 
evade methods of detection. Our laws may 
not be comprehensive enough to cover 
these crimes of the future. If we are to min- 
imize the proliferation of piracy, lawmakers 
need to strengthen our anti-piracy legisla- 
tion. We must draw a line in the sand early. 
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SONGWRITERS & PUBLISHERS WELCOME 

Congratulations on Billboard's new Song- 
writers & Publishers page. This welcome 
expansion of coverage of the music publish- 
ing industry is particularly timely as the 
value of creativity and intellectual property 
is being both recognized and challenged 
throughout the world. 

On behalf of the members of the National 
Music Publishers' Assn., many thanks for 
this excellent addition to Billboard. We look 
forward to the insights and surprises Song- 
writer & Publishers will provide and offer 
our assistance in making this page informa- 
tive and entertaining not only for music pub- 
lishers, but for all of Billboard's readers. 

Edward P. Murphy 
President/CEO 
NMPA/Harry Fox Agency, inc. 

New York 
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Top Gospel Chart 
Goes To SoundScan 



Effective with this issue, Bill- 
board's Top Gospel Albums chart 
begins using point-of-sale data 
compiled by SoundScan. Within a 
matter of weeks, the Top Contem- 
porary Christian albums chart also 
will convert from ranked reports to 
SoundScan data. 

The Top Gospel Albums chart 
will be determined by sales figures 
from the same panel of R&B "core" 
stores used for Billboard's Top 
R&B Albums, Hot R&B Singles 
Sales, and Hot Rap Singles charts. 
The panel consists of more than 
500 locations, many of them inde- 
pendent stores, which are predom- 
inantly shopped by African-Ameri- 
can consumers. Senior chart 
manager Suzanne Baptiste is in the 
process of adding more stores to 
the R&B/gospel panel from Sound- 
Scan's overall pool of stores. 

"We are excited to bring the en- 
hanced accuracy of the SoundScan 
system to the gospel genre," says 
Geoff Mayfield, Billboard's direc- 
tor of charts. "When we complete 
the conversion of the Top Contem- 
porary Christian chart, all of our 
music sales charts will be deter- 



mined by POS data." 

Retailers who previously report- 
ed to Billboard's Top Gospel Al- 
bums chart that have added, or are 
planning to add, point-of-sale sys- 
tems to their stores are encour- 
aged to join SoundScan's pool, 
Mayfield adds. 

Datu Faison, who has overseen 
Top Gospel Albums since he joined 
Billboard in New York last fall, will 
continue to manage the chart. 

As with Billboard's other bi- 
weekly music sales charts, sales 
data for the Top Gospel Albums 
chart is compiled weekly and is 
available each week to subscribers 
of the Billboard Information Net- 
work, Billboard Online, and Sound- 
Scan. In the published biweekly 
charts, the numbers in the "Last 
Week" column reflect chart stand- 
ings from the previous unpublished 
week. 

For this week's Top Gospel Al- 
bums chart, the "Last Week" num- 
bers reflect standings from the 
previous unpublished POS-based 
chart, rather than the last chart 
from the old ranked-report 
method. 



B'Buster Offers Rebates With Card 

Visa Alliance Means Consumer Savings 



■ BY EILEEN FITZPATRICK 

LOS ANGE LES— When Blockbuster 
Entertainment customers purchase 
videos and music at the chain with the 
new Blockbuster Visa card, they'll be 
getting back more than a receipt and a 
thank you. 

Consumers who get the card will re- 
ceive a 5% rebate on purchases made at 
Blockbuster Video and Blockbuster 
Music stores, plus a \% rebate on all 
other purchases made with the Visa 
card. The rebates will be issued as 
"Blockbuster Bucks," which will be in- 
cluded in their monthly statement. 

In addition to its music and video 
stores, "Blockbuster Bucks" also can be 
redeemed at Paramount Parks and 
Discovery Zone FunCenters. The 
bucks are issued in $5 increments. 

Blockbuster president/CEO Steven 
Berrard says the alliance, the first for 
an entertainment retailer and credit 
card company, will enable Blockbuster 
to implement a wide variety of value- 
added marketing campaigns specifical- 
ly targeted to its 35 million members. 

"We'll be able to give our customers 
significant discounts if they use the 
card," Berrard says. "This card will 
give them more of a reason to come to a 
Blockbuster store." 

Blockbuster's corporate parent, Via- 




com Inc., won't be left out of Visa con- 
nection either, Barrard says. 

The retailer is working on a cross- 
promotion linking the new Visa card 
with Viacom's Showtime Network, 
Berrard says. Details will be an- 
nounced at a later date. 

It also is likely that Blockbuster's 
3,000 U.S. stores will add MTV and 
Nickelodeon 
merchandise and 
offer a discount 
when consumers 
purchase it with 
the Blockbuster 
Visa card, 

Berrard says. 

Preapproved card applications will 
be mailed to a majority of Blockbuster's 
membership beginning this week. The 
credit will not replace Blockbuster 
membership cards, which are neces- 
sary to rent tapes at the video stores. 
Applications also will be available at 
Blockbuster's 3,000 locations. 

The Charlotte, N.C.-based Nations- 
Bank, which lists Blockbuster as one of 
its corporate clients, will issue the card. 

The card, only available in the U.S., 
has no annual fee and carries a 9.5% in- 
troductory interest rate for the first six 
billing cycles. 

Visa U.SJV. president/CEO Carl F. 
Pasearella and NationsBank credit ser- 



vices president Eileen M. Friars say 
teaming with Blockbuster provides 
them with a large customer base and 
enables them to provide prized premi- 
ums. 

"When you ask consumers what kind 
of premiums they want, entertainment 
items are very high on the list," says 
Friars. 

Says Pascarella, "The more value 
they place on the premium offer, the 
more they will use the card." 

While Visa and NationsBank will 
pitch Blockbuster customers to use the 
new card, the companies will not have 
direct access to Blockbuster's extensive 
database. 

"We're not in the business of selling 
our customer lists," Berrard says. 

The Blockbuster Visa card promotion, 
unveiled at a briefing held at Paramount 
Studios on March 21, will be launched 
through a television commercial airing 
on the Academy Award telecast March 
27. Cindy Crawford, a former spokesper- 
son for the Ft. Lauderdale-based chain, 
stars in the spot 

The commercial will air on network 
and cable channels for two weeks fol- 
lowing the Oscar telecast. Print ads will 
run in national publications in April. 

Academy Award winner Marlee 
Matlin and Martin Landau, a nominee 
(Continued on page 97) 
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Buena Vista Is 
Top Contender 
For '95 Billies 

NEW YORK— The creative teams 
from some of the top firms in the world 
of entertainment and advertising are 
among the nominees for Billboard's 
1995 International Billie Awards. The 
leading finalists are Buena Vista Home 
Video with eight nominations, Warner 
Bros. Records with seven, Columbia 
TriStar Home Video and advertising 
agency D'Arcy Masius Benton & 
Bowies with six each, retailer Best Buy 
Inc. with five, and FoxVideo with four. 

The Billie Awards were launched in 
1991 to honor the best advertising and 
packaging in the music and home en- 
tertainment industries. This year's 
competition drew more than 500 en- 
tries from record labels, home video 
manufacturers, retailers, music video 
networks, and advertising agencies 
servicing those sectors. A panel of 35 
creative, design, and marketing pro- 
fessionals reviewed the submissions. 

The more than 100 finalists in 21 cat- 
egories include consumer and trade 
print ads, TV and radio spots, posters 
and point-of-purchase materials, as 
well as album and home video cover 
art (See page 95 for a complete Hit of 
finalists.) Specialty awards to be pre- 
sented this year are the International 
Billie Poster Art Award and the Best 
Of Show Award. New at this year's Bil- 
lies will be the presentation of Adweek 
Magazine's Best Use Of Music In Ad- 
vertising Award. 

The winners will be announced April 
20 at the Supper Club in New York. 
The ceremony will be hosted by artist 
Ruby Mazur, who designed the sleeve 
of the Rolling Stones single, "Tum- 
bling Dice," which features a version of 
the famous "mouth-and-tongue" logo. 
Tickets for the Billie Awards reception 
are $65. For further information, con- 
tact Maureen Ryan at 212-536-5002. 




East 1 1 0th Street Toodle-oo. New York Mayor Rudolph Giuliani signs 
legislation designating the intersection of East 1 10th Street and Fifth Avenue as 
Duke Ellington Circle. Shown in the Blue Room at City Hall are. in front, from left. 
Council member Wendafl Foster and Mayor Giuliani. In back, from left, are Mary 
Sykes Cahan. trustee/board member of the Duke Ellington Memorial Fund; 
Mercedes Ellington, granddaughter of Duke Ellington; musician Bobby Short; 
and Raoul Felder and Suzanne Randolph, trustees/board members of the Duke 
Ellington Memorial Fund. 



■ BY ROGER PEARSON 

LONDON— The man revered as the 
savior of independent distribution in 
the U.K. has been found to have "en- 
gaged in a deliberate campaign of 
piracy" by a court. 

A strongly worded judgment also 
said there was a disparity between the 
upright public stance of Pinnacle Dis- 
tribution chairman Steve Mason and 
the activities of the company. Mason, 
as a prominent member of the council 
of the British Phonographic Industry, 
has been at the forefront of anti-pira- 
cy activity in the U.K., but the judge- 
said Pinnacle had infringed copyright 
"willingly and with its eyes open." 

Mason says he does not accept the 
judge's view and will be appealing 
against his conclusions. 

The 32-page written judgment by 



Promo Legend Charlie Minor Murdered 



■ BY CHRIS MORRIS 

LOS ANGELES — Industry figures are 
expressing shock and sadness at news of 
the murder of Charlie Minor, former Gi- 
ant Records president and veteran pro- 
motion man. 

"It leaves us all kind of speechless," 
says Giant chairman Irving Azoff, who 
hired Minor as the first and only presi- 
dent of his label. 

Minor, 46, was shot to death on the 
morning of March 19 at his weekend 
home in the ocean-front community of 
Malibu here. Suzette McClure, 27, was 
subsequently arrested and charged with 
murder. 

At the time of his death, Minor, a na- 
tive of Marietta, Ga., was president of 
the new business division at Hits, the 
Sherman Oaks-based trade publication. 



and also was working as an independent 
consultant. From April 1991 to March 
1993, he was president of Giant 

Previously, Minor worked at A&M 
Records. During a career there that 
spanned more than 20 years, he attained 
a reputation as the 
quintessential top 40 
promo man. 

He joined A&M in 
1970 after a one-year 
stint at the Georgia 
music publisher the 
Lowery Group. He 
minor left the label twice, 
for two-year terms as 
senior VP of promotion at EMI and ABC, 
only to return to A&M both times. He 
was senior VP of promotion there when 
he departed for the last time in 1991. 
Minor may be best remembered as 




one of the most effective and flamboyant 
promo executives in the business. 

A& M president Al Cafaro, who before 
his promotion to label GM worked under 
Minor as a regional and national promo 
man between 1979 and 1989, recalls Mi- 
nor as "a pure promotion man." 

"At any given time he knew more 
about what was going on with his 
records than anyone in the promotion 
stream," Cafaro says. "It was always 
[through! firsthand relationships. He 
dealt with the smallest guys the same as 
with the biggest guys," 

Azoff says, "If you looked up the de- 
finition of 'promotion man' in the big 
all-time music dictionary, it would say, 
'See Charlie Minor.' The respect he 
had was legend in the record commu- 
nity. Those chops no one will ever ex- 
(Continued on page 18) 



Mr. Justice Lightman follows a High 
Court case in which Pinnacle was 
sued, along with label Network 
Records, over KWS' 1992 U.K. chart- 
topping single "Please Don't Go," a 
cover of KC & the Sunshine Band's 
'80s hit. The KWS version was No. 1 in 
the U.K. for seven weeks. 

Pinnacle and Network were sued by 
German company ZYX Music GmbH, 
which claimed the copyright in the 
arrangement used by KWS had been 
licensed to ZYX by Italian arranger 
Roberto Zanetti. 

The judge said action against KWS 
members Chris King, Winston 
Williams, and Delroy St. Joseph now 
had been settled. 

Referring to the public hearings in 
the case, Mr. Justice Lightman said in 
his judgment that Mason and co-di- 
rector Sean Sullivan both had defend- 
ed the reputation of Pinnacle, saying 
they acted "ethically and lawfully" 
and that if they received knowledge of 
possible copyright infringement, they 
would personally ensure appropriate 
action was immediately taken. 

The judge said the picture they 
painted was that Pinnacle was beyond 
reproach and that the alleged copy- 
right infringement by Pinnacle was 
inconceivable. They claimed Pinnacle 
was an example to the industry in that 
respect and such misconduct was in- 
compatible with the public role occu- 
pied by Mason. 

However, the judge said, "I regret 
to say that on the evidence in the case, 
I have reached the clearest conclusion 
that this picture of Pinnacle, Mr. Ma- 
son, and Mr. Sullivan is totally false, 
[and] that they engaged in a deliber- 
ate campaign of piracy.** 

He said their behavior in light of the 
knowledge of an injunction granted by 
the German courts in respect of the 
(Continued on page 18) 
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OFF THE TUBE & INTO THE GROOVE 

Atlantic's Walters Finds New Heights TV: A Help Or Hindrance To Musicians? 




Farris Blossoms 
On Columbia's 
'Wild Seed' 

■ BY CARRIE BORZILLO 

LOS ANGELES — When Dionne 
Farris decided to go solo, she had 
two main obstacles to overcome. 
First, she had to 
prove to many 
naysayers that 
leaving the 
Grammy-win- 
ning act Arrest- 
ed Development 
was in her best 
interest. Then, 
she had to show farris 
that she could 

succeed with an album as musically 
eclectic as her Columbia debut, 
"Wild Seed— Wild Flower." 

The album, a deeply spirited 
mix of rock, funk, soul, jazz, and 
blues, moves 
from No. 96 to 
No. 84 with a 
bullet on The 
Billboard 200 
this week and 
has sold more 
than 57,000 
units, accord- 
ing to SoundScan. 

"Wild Seed— Wild Flower" was 
released Oct 1 1, 1994. After clock- 
ing in at No. 29 on the Heatseek- 
ers chart on Feb. 18, it eventually 
peaked at No. 3. On March 25, 
"Wild Seed— Wild Flower" 
cracked the upper half of The Bill- 
board 200 at No. 96, making Far- 
ris a Heatseekers Impact Artist. 

Farris also is scoring with her 
first single, "I Know," which re- 
mains at No. 11 with a bullet on 
the Hot 100 Singles chart and 
moves 22-19 with a bullet on the 
Hot Adult Contemporary chart 
this week. 

(Continued on page 16) 




■ BY CARRIE BORZILLO 

LOS ANGELES— Now that Jamie 
Walters' self-titled debut album on 
Atlantic has made inroads with young 
fans of TV's "Beverly Hills 90210," 
the label is hoping to win the accep- 
tance of older audiences. 

To accomplish this, Walters will 
head out on his first tour this summer, 
and Atlantic is attempting to drum up 
publicity for the singer/songwriter in 
such mainstream publications as Peo- 
ple, Entertainment Weekly, and Musi- 
cian, rather than teen-skewed maga- 
zines, says Atlantic president Val 
Azzoli. 

Even before the release of his de- 
but album, Walters had a following 
with the teen crowd. He sang the No. 
1 hit "Talk To An Angel" from the 
short-lived Fox Broadcasting Co. se- 
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ries "The Heights," in which he also 
starred. Capitol released the single 
and the soundtrack from the show, 
but after the demise of the series, 
Walters was free to shop for a solo 
deal. 

"Jamie Walters" craeked the top 
half of The Billboard 200 March 25 at 
No. 89, making Walters a Heatseek- 
ers Impact Artist. This week, the title 
is No. 103. 

(Continued on page 1 7) 



■ BY BRETT ATWOOD 

LOS ANGELES— David Hassel- 
hoff, Maureen McCormick, and 
Traci Lords are among the latest 
batch of television actors attempting 
to make the difficult transition from 
the tube to the groove. 

Each of the actor/singers hopes to 
achieve a commercial breakthrough, 
much like that of "Beverly Hills 
90210" star Jamie Walters (see sto- 
ry, this page) and "Entertainment 
Tonight" co-host John Tesh. 

McCormick, whom many remem- 
ber as Mama Brady on the popular 
70s sitcom "The Brady Bunch," has 
been waiting 25 years to overcome 
her perpetual-teenager image. She 
is optimistic that country radio pro- 
grammers will embrace her debut al- 
bum, "When You Get A Little Lone- 





HASSELHOFF McCORMICK 

ly," due April 4 from the indepen- 
dently distributed Phantom Hill la- 
bel. 

"I did jingles for Kellogg's, Pills- 
bury, and Mattel Toys before I did 
that show," she says. "Music has al- 
ways been my first love, and I've 
been waiting a long time for this op- 
portunity. The wait just makes you 
stronger." 

At BMG-distributed Critique, 
(Continued on page 1 7) 



Concert Gives McCartney 
A Stage For Fab Firsts 



BY BILL FLANAGAN 
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Heart, Soul, And Platinum. Jon Secada receives plaques commemorating 
triple-platinum sales of his self-titled debut and platinum sales of his current 
album, "Heart, Soul & A Voice." The presentation took place in Los Angeles, 
where Secada was beginning the North American leg of his Heart, Soul & A 
Voice world tour. Shown, from left, are William Morris agent Jorge Pinos; Secada; 
artist manager Emilio Estefan Jr.; EMI Latin president Jose Behar; and EMI 
Records president Davitt Sigerson. 



LONDON— Thirty years after he 
composed "Yesterday," Paul McCart- 
ney finished recording a new track 
with the reunited Beatles and re- 
hearsed for a royal charity perfor- 
mance that would mark his first ever 
concert with a string quartet, his first 
public performance with his some- 
time songwriting partner Elvis 
Costello, and his smallest show since 
the Beatles graduated from Liver- 
pool's Cavern Club. 

The venue for the charity perfor- 
mance was St. James Palace in Lon- 
don, where McCartney and an eclec- 
tic group of his musical friends were 
to perform March 23 for Prince 
Charles and 300 invited guests, each 
of whom ponied up a minimum of 250 




Apple To Offer Enticing Tools To Bands, Labels 



■ BY MARILYN A. GILLEN 

NEW YORK— Apple Computer aims to 
make the world of multimedia more 
tempting to the music industry with a 
wide-ranging series of tools and initia- 
tives that will be unveiled to the industry 
as part of an aggressive new campaign 
Monday (27) at its headquarters in Cu- 
pertino, Calif. 

"We believe the music industry is 
about to undergo some profound 
changes with the arrival of interactive 
technology," says Duncan Kennedy, Ap- 
ple's QuickTime product line manager. 
"Our role is to provide the easy-to-use 
tools, advice, and support that will allow 
creative people to take advantage of 
these new opportunities to express 
themselves in new ways." 

On the tools front, Apple will preview 
its "QuickTime Music Toolkit" and new 
multisession driver software. The Tool- 



kit, Apple says, is a development tool de- 
signed to allow artists to take existing 
media elements such as lyrics, inter- 
views, liner notes, and videos, and easily 
combine them to create QuickTime 
movies playable 
on both Macintosh 
and Windows- 
based comput- 
ers — otherwise 
known as "hybrid" 
titles. 

QuickTime is j.^ W < ff»% 

Apple 8 name for a 1 11 " 
type of video playback on computers 
that allows for full-screen viewing and 
16-bit sound. 

The driver software will allow multi- 
session audio CDs to be played back on 
computers equipped with multisession- 
compatible CD-ROM drives, according 
to a company spokesman. The proposed 
CD Plus industry standard for enhanced 
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CD albums, which are playable on both 
computers and standard CD decks, is ex- 
pected to be based on multisession tech- 
nology. Many existing computers would 
not be able to access the multisession 
tracks without an additional "driver." 

Apple expects the new multisession 
driver software to be bundled with all 
new Macintosh computers before year's 
end. An early version of the Toolkit is 
due this spring, and final versions are 
expected by mid-1995. 

A number of labels and label groups 
already have expressed interest in the 
new Apple music authoring tools, includ- 
ing Sony Music and EMI Records 
Group North America. "The develop- 
ment of enhanced CD titles will require 
very user-friendly and accessible soft- 
ware tools," says Joe Kiener, senior VP 
of operations for EMI Records Group 
North America. "We have found some of 
Apple's tools to fit these requirements." 



Kiener expects EMI Records Group 
North America to produce 15-20 CD 
Plus titles within the next 12 months. 

Sony also plans to use Apple tools in 
going forward on development of certain 
multimedia titles, including enhanced 
CDs and CD-ROMs, says Fred Ehrlich, 
Sony Music senior VP/GM of new tech- 
nology and business development Sony 
already has several C D Plus titles in var- 
ious stages of development 

The new Apple software will be made 
available exclusively to members of an- 
other new initiative, dubbed Apple New 
Media's Interactive Music Track, an 
outgrowth of an existing Apple multime- 
dia program. 

The program, an Apple support 
and training system geared to musi- 
cians and record labels alike, will of- 
fer "essential tools, market data, use- 
ful contacts, invitations to industry 
(Continued on page 18) 



MCCARTNEY COSTELLO 



pounds ($400) for the privilege. The 
ticket sales raised 70,000 pounds 
($112,000) for London's Royal Col- 
lege of Music, of which the prince is 
titular president 

The costs of the concert were ab- 
sorbed by Classic FM, Britain's inde- 
pendent classical radio station, which 
will broadcast a recording of the 
event in the U.K. on April 17. After 
that, the recording will be made avail- 
able to radio stations in the U.S. and 
around the world. 

Running through the program in a 
small recital hall at the RCM on the 
afternoon before the Palace perfor- 
mance, McCartney came across like 
an especially enthusiastic, sharp- 
eared music teacher with a class full 
of prodigies. 

McCartney suggested tempo 
changes in his new piano composition, 
"A Leaf," to Anya Alexeyev, a recent 
RCM graduate chosen to introduce it 
to the world. He sang along quietly as 
classical stars Sally Burgess and 
Willard White played selections from 
"Paul McCartney's Liverpool Orato- 
rio" and several American popular 
songs, and he led the Brodsky Quar- 
tet through four Beatles standards. 
When violist Paul Cassidy hit a bum 
note during the middle section of 
"Yesterday," McCartney came back 
singing, "Yesterday, viola was an 
easy instrument to play ..." The 
room exploded in laughter. 

(Continued on page 91) 
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1993 GRAMMY 0 
AWARD WINNER! 

435 863-2 
BEST CLASSICAL ALBUM 
BEST ORCHESTRAL PERFORMANCE 
BEST CHORAL RECORDING 
BEST ENGINEERED RECORDING 



1994 GRAMMY 
AWARD WINNER! 

437 826-2 

BEST CLASSICAL ALBUM 
BEST ORCHESTRAL PERFORMANCE 



COMING IN MAY! 

445 825-2 
In Store: 5/16/95 




BEST CLASSICAL ALBUM 
3IX YF.AH3 IN A 'ROW! 



TO PLACE AN ORDER, 
CONTACT YOUR PGD 
REP OR CALL 
1-800-428-4434. 
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Awards Shows Pump 
Sales Despite Ratings 



This is the second of two uiiicle* by 
Billboard's Deborah Russell on the 
state ofteh'vised award* shows. 

LOS ANGELES — Music industry 
executives and artists remain opti- 
mistic about the sales and promo- 
tional benefits reaped from exposure 
on awards show telecasts and say 
they are not turned off by the declin- 
ing ratings of such programs. 

"Even with a slip in the ratings, 
the number of people you can reach 
in one performance is so tremendous 
that it's worth it," says Madonna's 
agent and Warner Bros, senior VP 
Liz Rosenberg. "There are record 
buyers and music fans in that view- 
ing audience, and any performance 
absolutely impacts on sales." 

Rosenberg's comments are borne 
out by data provided by SoundScan. 
which indicates an 8.2% increase in 
total units sold in the week immedi- 
ately following the March 1 Grammy 
telecast. Total sales gains were post- 
ed in the weeks following the Gram- 
my telecast in 19SB and 1994. as well. 



These upturns in sales occurred 
despite a three-year trend in declin- 
ing ratings for the Grammy telecast, 
which bottomed out in 1995 with an 
11.8 rating and a 19 share, according 
to data provided by the A.C. Nielsen 
Co. (Billboard, March 25). 

White some industry leaders fear 
that a network and cable TV land- 
scape increasingly crammed with 
awards shows can produce burnout 
on the part of the audience, most say 
they are confident viewers will con- 
nect with a live performance, re- 
gardless of its context. 

"Viewers may not know or care 
what the difference may be from one 
awards show' to the next," says 
Elaine Schock, whose publicity com- 
pany, Shoek Inc., handles Melissa 
Etheridge, Henry Rollins, and 
Trisha Yearwood, among others. 
"But they do know they get to watch 
their favorite artists perform." 

In many ways, today's awards 
shows have taken the place of the 
variety shows of yore, says Ken 
(Continued on page 95) 



Island Film, Album Revive Carroll's 'Diaries' 

Set Adds New Sounds To Punk Poet's Musical Tale 



■ BY DEBORAH RUSSELL 

LOS ANGELES — The music and po- 
etry of '80s punk icon Jim Carroll 
slam its way into the '90s via the Is- 
land Records soundtrack for the film 
"The Basketball Diaries." 

The Island Pictures movie, direct- 
ed by music video veteran Scott 
Kalvert, is based on Carroll's grim 
autobiography, which details his ex- 
perience as a teen junkie dabbling in 
crime, sex, and violence. Leonardo 
DiCaprio stars as the drug-addled 
street poet, 

Carroll's music is featured promi- 
nently in the film, as well; Carroll 
recorded a new version of "Catholic 
Boy." with Pearl Jam. The track, 
originally released in 1980, opens the 
movie and sets its rebellious tone. In 
addition, the artist's 1980 under- 
ground classic "People Who Died" an- 
chors the movie soundtrack and is 
scheduled to be released as a music 
video in mid-April to set up the April 
21 film premiere. Island executives 
also are strategizing how best to uti- 
lize a new remix of "People Who 
Died," produced by Thorn Wilson of 
Offspring fame. 

"This is a rock'n'roll movie in a 



weird way," says Kalvert, who credits 
Island founder Chris Blackwell with 
having the vision to transform the 
book into a film after many Holly- 
wood studio executives had passed. 
"It finally took someone from the mu- 
sic business to make this movie. But it 
makes sense; the film's sensibilities 
lend themselves to 
music people. Jim 
Carroll, himself, is 
a rock star, and the 
movie has a real 
rock'n'roll attitude 
and backbcat." 

"Basketball Di- 
aries" marks 
Kalvert's first for- 
ay into feature film 
production. His music video credits 
include DJ Jazzy Jeff & the Fresh 
Prince's groundbreaking rap video 
"Parents Just Don't Understand" 
(1988), as well as the earlv rap clips 
"Wild. Wild West" by Kool Moe Dee 
and "Follow The Leader" by Eric B. 
& Rakeem. 

Kalvert's reel also includes videos 
by artists ranging from Salt-N-Pepa 
to Rod Stewart. One of the director's 
former music video subjects, Mark 
Wahlberg. aka pop rapper Marky 




CABROU 



Mark, also stars in the film. 

Kalvert is not the only music veter- 
an w ho worked on the film. Director 
of photography Dave Phillips has a 
long list of credits as a music video 
DP, while producer Liz Heller, cur- 
rently senior VP of new media at 
Capitol Records, also has a rich histo- 
ry in music video circles. 

Heller notes the crew's collective 
years in music video production pre- 
pared them for the rigors of shooting 
the low p -budget feature for Island and 
New Line Cinema. 

"Our background really helped us 
to be resourceful and not to give up on 
things we wanted to do until we ex- 
hausted every possibility," says 
Heller, who produced the film with 
John Bard Manulis. "We shared an 
understanding of how to get things 
done without a lot of time and without 
everything you want. Every video is 
like that, and once you've done a ton of 
them, you get used to that mentality." 

The crew lensed the film during a 
43-day shoot set in multiple locations. 
Kalvert chose to update the period 
piece for a '90s audience, setting Car- 
roll's story in the present. 

"1 felt it was a timeless story, and if 

(Continued on fuiifi ,S7; 



Eazy-E's Illness 
Pushes AIDS To 
The Foreground 

■ BY J.R. REYNOLDS 



LOS ANGELES— Gangsta rapper 
Eric "Eazy-E" Wright's announce- 
ment that he has AIDS has stung the 
hip-hop community, which has large- 
ly ignored the disease. The announce- 
ment has also spurred catalog sales of 
his solo and N.W.A. 

At press time, Wright, also the 
president/CEO of Ruthless Records, 
was in critical condition at Cedars- 
Sinai Medical Center here. He was 
(Continued on fHiue'Jl) 




Who's Laughing Now? "Saturday Night Live" cast member Adam Sandler 
receives a platinum plaque commemorating sales of his debut Warner Bros, 
comedy album "They're All Gonna Laugh At You!'" Sandler also stars in the new 
movie "Billy Madison." Congratulating Sandler are album producer Brooks 
Arthur, left, and Warner Bros, senior VP Liz Rosenberg. 



Restructured Continuum Has 
New Strategy, Management 



BY DON JEFFREY 



NEW YORK— Continuum Records, 
which has completed a six-month re- 
structuring after accumulating losses 
of $10 million in four years, has a new 
management team in place and a com- 
mitment to signing new artists and re- 
leasing more than twice as many al- 
bums this year than last. 

To get on the path to profitability, 
the company has consolidated its staff 
and changed its strategy from putting 
out high-cost albums by well-known 
artists like Roger Daltrey to develop- 
ing low-cost compilations and new al- 



ternative acts. 

Alexander Miller, who was appointed 
GM of the label by Continuum's board of 
directors last Sep- 
tember, says, 
'The big chal- 
lenge is to take a 
company that had 
acquired mostly 
heritage artists 
and acts [and | look 
to the future by 
signing a few new acts. We ho[)e to do it 
before the end of the year." Miller had 
been a marketing and promotion con- 
(Conthiued on page 
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RECORD COMPANIES. Lisa Cortes is 

named president of Loose Cannon 
Records, a PolyGram imprint, in New 
York. She was VP of A&R for Mer- 
cury. 

Warner Music-U.S. in New York 
appoints Ken Sunshine senior VP 
and Peter LoFrumento associate 
VP. They were, respectively, presi- 
dent and VP of Ken Sunshine Consul- 
tants, a public relations firm. 

Dan Beck is promoted to senior VP 
of marketing for Epic Records in 
New York. He was VP of marketing 
and artist development. 

Phil Wild is appointed senior VP of 
business and legal affairs for the At- 
lantic Group in New York. He was VP 
of business and legal affairs at Arista. 

James GUcker is named managing 
director of BMG Australia in Sydney. 
He was senior VP of international 
makreting for BMG Classics. 

BMG Ariola Munich appoints 
Matthias Gibson managing director 
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and Jan Bolz deputy managing direc- 
tor. They were, respectivelv, manag- 
er of BMG Central Services and VP 
of operations for BMG Ariola Media. 

Kelly Haley is named VP of public- 
ity and media relations for Uptown 
Entertainment in New York. She was 
national publicity director, black mu- 
sic for MCA. 

Karen Mason is appointed senior 
director of marketing for the Elektra 
Entertainment Group in New York. 
She was national director of market- 
ing for EastWest Records. 

American Recordings names Dave 



Garbarino head of national retail 
sales operations in Los Angeles and 
Amy Kaplan to the Midwest regional 
promotion and marketing post in 
Chicago. They were, respectively, na- 
tional sales manager for American 
and head of regional promotion and 
marketing for Imago. 

Tim Riley is appointed A&R rep- 
resentative for Giant Records in New 
York. He was an artist manager. 

Word Records and Music in 
Nashville names Chuck Nelson exec- 
utive director of creative services, 
Cindy Montano video manager, and 



Chuck Hargett advertising manag- 
er. They were, respectively, director 
of creative services for Word, 
CEO/executive producer of Alterna- 
tive Visions Inc.. and marketing man- 
ager for Myrrh Records. 

Elektra Entertainment Group in 
New York names Gina Orr associate 
director of press and artist develop- 
ment and Zsuszanna Murphy prod- 
uct manager. They were, respective- 
ly, an independent publicist and New 
England marketing coordinator for 
Elektra. 

Steve Singer is appointed product 



manager for London Records in New 
York. He was classical/jazz account 
service representative in PGD's 
Boston branch. 

RELATED FIELDS. Kevin Lavan is 

named senior VP/chief financial offi- 
cer/chief information officer for MTV 
Networks in New York. He was se- 
nior VP/controller/chief accounting 
officer of Viacom and chief financial 
officer of Viacom Pictures. 

Brian Hughes is promoted to di- 
rector of programming for TNN: The 
Nashville Network . 
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Bad 



Follow Their 'God' 



Singer HR Returns For Maverick Debut 



I BY LARRY FLICK 



NEW YORK— Bad Brains bassist 
Darryl Jenifer prefers to discuss the 
divine cosmic vibes that reunited the 
revered rasta-rockers than the com- 
mercial calculation surrounding 
their upcoming Maverick debut, 
"God Of Love." In fact, he views the 
mere mention of business-related 
activities as an unnecessary distrac- 
tion from a verbal flow that focuses 
solely on the band's earnest effort to 
elevate love and humanity through- 
out the world. 

"Ultimately, being in Bad Brains 
is like being part of a lifelong mis- 
sion that stops and starts, depend- 
ing on the needs of the world," he 
says. "We did not come together out 
of financial need or a desire for at- 
tention. The current state of the 
world is what inspired us to recon- 
nect. It was time for the mission to 
begin again." 

However, Jenifer and cohorts are 
smartly allowing Maverick to oper- 
ate the promotion and marketing 
machine that will propel the band's 
uplifting and enlightening music to 
the largest possible audience. 
"When you deal with real artists, 
you don't expect them to be market- 




BAD BRAINS. Dr. Know. HR, Earl 
Hudson, and Darryl Jenifer 

ing experts," says Abbey 
Konowitch, GM of Maverick. "You 
simply accept the fact that, in many 
ways, they exist in a world that is 
different from the business end of 
the music industry." 

Scheduled for release May 9, 
"God Of Love" should benefit from 
the prerelease endorsements of 
high-profile rockers like Flea from 
Red Hot Chili Peppers and Perry 
Farrell — both of whom say they 
were musically influenced by Bad 
Brains. Actually, Konowitch says 
there is a possibility that Farrell will 



Cray Goes For The Grit 
On New Mercury Release 



■ BY BRADLEY BAMBARGER 

NEW YORK— Over the past 15 
years and eight albums, Robert 
Cray has been a model of consis- 
tency with his impeccable mix of 




ROBERT CRAY 



blues and R&B. With the May 9 re- 
lease of Cray's "Some Rainy Morn- 
ing," Mercury Records hopes to ex- 
pand his record sales while 
respecting his loyalists. 

In 1986, Cray's major-label de- 
but, "Strong Persuader," was a 
massive breakthrough success with 
the help of its hit single, "Smokin' 
Gun." Certified platinum, the album 
won a Grammy for best contempo- 
rary blues recording. Cray's 1988 
follow-up, "Don't Be Afraid Of The 
Dark," was certified gold and also 
won a Grammy. 

Each of Cray's three successive 
albums has been nominated for a 
Grammy— and he has collaborated 
with such blues legends as John 
Lee Hooker, Albert Collins, and 
Eric Clapton along the way. But his 
sales have leveled out, with 1993's 
"Shame & A Sin" having sold about 
140,000, according to SoundScan. 

(Continued on page 15) 
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ask the band to participate in this 
summer's Lollapalooza tour. 

Also, the Beastie Boys have per- 
sonally invited the band to open for 
them on concert dates beginning May 
15 in Montreal. That stint will include 
gigs at New York's Madison Square 
Garden on May 24 and the Velodrome 
in Los Angeles on June 3. 

"In a world where Offspring, 
Rancid, and Green Day are having 
incredible success, the timing of 
this album is perfect," Konowitch 
says. "Their die-hard fans are wait- 
ing for it, and I think there is a 
whole new audience that will truly 
understand what they're doing." 

Nancy Kayling, store manager 
of Impulse Records in Santa Rosa, 
Calif., agrees. "The college and 
(Continued on page 15) 




Girls On Her Side. Arista artist Carly Simon is congratulated by some stellar friends 
after previewing her current concert tour at the House Of Blues in Los Angeles, as 
part of Arista's pre-Grammy festivities. The tour, Simon's first in 14 years, opened 
with seven small-venue bookings In March, to be followed by additional dates 
primarily at outdoor venues this summer. Celebrating the event are. from left. Bonnie 
Raitt, Arista president Give Davis. Annie Lennox, Simon, and Sheryl Crow. 



Brooks Campaigns For The Arts In D.C.; 
Capitol Signs P; Carnegie Salutes Frank 



Mi 



IR. BROOKS GOES TO WASHINGTON: When Garth 
Brooks went to Washington, D.C., March 14, along with 
such artists as Michael Bolton and Kenny G, to protest 
potential congressional cuts in federal funding for the arts, 
he knew what his mission was. Press the flesh, pose for 
photos, sign autographs. In other words, out-politician the 
politicians. 

And not for a moment did he think otherwise. "[The pol- 
iticians] didn't want to hear what I had to say. I don't feel 
like I made any difference. What I honestly feel is every- 
body who had anything to do with 
the arts could have shown up and it 
wouldn't have made any difference. 
I think their minds were made up 
before we got there." 

So why did he go? Because 
NARAS chairman Michael Greene 
asked him to and because "Mike 
was the one guy who stood behind 
me on the used-CD thing." Also, 
Brooks is opposed to any reduction 
in arts and education funding. "You 
can't have cuts in education [re- 
garding the arts] or whatever. Anything that has to do 
with education you don't touch. Education is what will to- 
tally get rid of welfare. It will get rid of crime. All these 
things are based on how much of an education you get. 
The thing that bothers me is that this is simple enough 
for a 2-year-old to understand. Why don't [the politicians] 
get it?" 

As the arts' biggest gun, Brooks drew the task of 
schmoozing with Speaker of the House Newt Gingrich. 
Ushered onto the Capitol balcony for a photo opportunity, 
the pair talked about the webbing suspended from the top 
of the veranda. "I thought the wire was to keep people 
from throwing shit at him, but it was to keep the pigeons 
out," says Brooks. Oh, and they also talked about the arts. 
Brooks says Gingrich was 'Very nice to me. And he made 
a lot of sense. He told me that he wasn't targeting the NEA 
[National Endowment for the Arts], he was targeting PBS 
[for cuts] because he'd found another way to fund it." 
Brooks says he didn't ask Gingrich to elaborate on what 
that funding would be. 

Brooks' march on D.C. was just his latest brush with 
government He testified, unsuccessfully, before the Tenn- 
essee Legislature to outlaw ticket scalping two years ago. 
And he had good preparation for his trip to Washington 
in early March at a party to celebrate his domestic album 
sales of more than 50 million units. The event was held at 
Cema's plant in Jacksonville, 111. "[Illinois secretary of 
state George Ryan) was with me every step I took in front 
of the camera. As soon as the cameras were gone, I never 




by Melinda Newman 



saw him again. By the time I made my statement about 
arts and education, there was no one there," Brooks says. 

In D.C, "All I saw were people who have turned into 
the system," Brooks says. "I didn't see anybody there who 
was passionate. They were just doing a job, and [the Con- 
gress is] not a seat to do that [in]. For them, this was just 
another day. In the same breath, I can sure as hell see why 
... I don't think the people we have in office now are the 
problem, it's the system the people are in. Between politics 
and the press, I think that we beat down and kill the people 
with the radical new ideas. I'm not 
complaining. I don't want to live in 
any other country. I love my coun- 
try, and no one's more patriotic than 
I am. This system is better than any 
other system in the world, but this 
system doesn't work." 

And if he were ever so inclined to 
throw his Stetson into the political 
ring, consider Brooks cured. "I have 
no urge to run for office simply be- 
cause my way of doing things and 
their way of doing things are so far 
apart there's no way we could ever meet They just keep 
cutting education, and to me that's the last thing you do. 
And you never cut the military. We're the peacekeepers 
of the world." 

Brooks' ultimate conclusion about our elected officials? 
"If these people were working for me and my system out 
on the road, they wouldn't be working for long." 

ThIS AND THAT: Capitol Records has signed P, the 
rock band that includes Butthole Surfers' front man 
Gibby Haynes, actor Johnny Depp, songwriter Bill 
Carter, and Viper Room impresario Sal Jenco. The band's 
debut set for a summer release, Ls being produced by ex- 
Rollins Band and current Ween member Andrew Weiss. 
According to Capitol A&R VP Tim Devi ne, who signed the 
band, the album contains everything from "rock to spaced - 
aged reggae to electric blues." Among the guests on the 
record are the Red Hot Chili Peppers' Flea, ex-Sex Pis- 
tol Steve Jones, and Benmont Tench of Tom Petty & the 
He art breakers . . . Carnegie Hall will salute Frank Sina- 
tra's 80th birthday during a three-night celebration July 
24-26. Artists who have worked with Sinatra and/or been 
influenced by him (and who hasn't?) will perform material 
he made famous. Among those paying homage to OI' Blue 
Eyes are Linda Ronstadt Michael Feinstein, Joe Wil- 
liams, and Margaret Whiting. The event kicks off the 
hall's new "American Popular Song Celebration," a sum- 
mer series that will highlight the work of a particular com- 
poser, artist, or song style. 
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Vernon Yard/Virgin Is Counting On Low's 'Long-Division' 



I BY DAVID SPRAGUE 

NEW YORK— In an era when, to 
paraphrase an old punk-rock ditty, 
everyone wants to prove he or she 
can play faster and louder, the lush, 
laconic sounds of Low make for a 
striking anomaly. On its stately sec- 
ond Vernon Yard/Virgin album, 
"Long-Division" (due for a May 9 
release), the Duluth, Minn. -based 
trio cements its long-standing com- 



mitment to staying well under 
rock's standard speed limit. 

"It's a challenge, both to our- 
selves and to the audience," says 
guitaristA'oealist Alan Sparhawk. 
"At first, we just wanted to annoy 
people by building up all this ten- 
sion and not giving them any re- 
lease. But a few songs in, we rea- 
lized we were actually having fun 
with it." 

Sparhawk and his wife, drum- 



mer/vocalist Mi mi Parker, formed 
Low slightly more than two years 
ago, inspired by "Eno, Joy Division, 
and the boredom of living in Du- 
luth." A demo tape fell into the 
hands of producer/underground au- 
teur Kramer, who brought the 
band into his New York studio to 
record the expansive, nearly ambi- 
ent "I Could Live In Hope." 

"That record is still selling as 
steadilv on a week-to-week basis as 



when it first came out," says Liz 
Brooks, Vernon Yard director of 
A&R. "The process of discovery 
happened more quickly than we 
thought it would, especially consid- 
ering we did not hype the first rec- 
ord at all." 

Vernon Yard is preceding "Long- 
Division" (the recorded debut of 
new bassist Zak Sally) with a four- 
song CD single featuring album 
tracks "Shame" and "Swingin'." 
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His 

spanning 

catalogue and a newly 
Stevie Wonder promises to keep his 
worldwide audience entertained tor 
many years to come. 

Billboard's May 1 3th issue celebrates 
Stevie's numerous contributions to the 
music industry, featuring: 

- A Q&A with the artist 

- His success overseas 

- A recap of his top 30 singles 

- His reputation as one of pop's 
most gifted songwriters 

- His efforts on behalf of charities 
and political causes 

There's a place in this spotlight for 
your congratulatory message! 

Contact your Billboard representative 
and show our 200,000 readers in 1 10 
countries your support for one of the 
sensations. 



AD CLOSE: April 18th 
ISSUE DATE: May 13th 
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The single will be serviced to both 
college and album alternative radio. 
A video for "Shame," directed by 
Phil Harder, will follow. (Harder 
shot a 10-minute film about Low 
that was screened at film festivals 
last year.) 

Perhaps the most striking thing 
about Low's sound is its sparse- 
ness — as borne out by the languid 
rhythms Parker urges from a drum 
kit consisting of one snare and one 
cymbal. On "Long-Division," which 
dispenses with the reverb-laden 
sound that characterized the previ- 
ous album, the effect is positively 
hypnotic. 

"It's very much a matter of main- 
taining control," says Sparhawk. 
"Not taking control of the audi- 




LOW: Alan Sparhawk, Mimi Parker, 
and Zak Salty. 

ence — that would be a bad thing. 
But there's something to be said for 
self- discipline." 

Brooks notes that despite a low- 
key attitude that surrounds the 
band, the members exude a quiet 
confidence. "In this office, there's a 
thing we call 'Low-ness,' " she says. 
"It's intangible, but there's this 
static underpinning, this strength 
inherent in what they do." 

According to Vernon Yard direc- 
tor of publicity and marketing 
Charlie Amster, the label plans to 
advertise "Long-Division" in non- 
music-oriented magazines, with 
some emphasis on literary journals 
such as Granta and the Utne 
Reader. "The people who read 
those magazines aren't traditional 
rock buyers, but Low can fit with 
the listening habits of a lot of differ- 
ent kinds of people," he says. "Since 
the band has done well in Midwest 
markets like Chicago and Minnea- 
polis, we'll also go a little deeper in 
local advertising there." 

In Minneapolis, the band has 
been granted honorary local hero 
status, even though Duluth is a 
good distance from the Twin Cities. 
"It's been interesting to see the 
Low phenomenon sweep across the 
Twin Cities," says Shawn Stewart 
of modern rock outlet KREV (REV 
105) Minneapolis. 

Stewart, who regularly features 
the band on her "Moonlight Medi- 
tation" show, recalls seeing the 
band move from "playing in front of 
15 people, half of whom had fallen 
asleep, to a sold-out show at the 7th 
Street Entry in two months' time." 

Low, which just completed a tour 
with kindred spirits Spectrum, will 
take to the road again this spring, 
beginning in Europe. "Playing live 
has been the most interesting part 
of being in the band," says bassist 
Sally. "The trick is to play as little 
as possible and leave plenty of 
empty space for the audience to 
move into." 




14 



BILLBOARD APRIL 1. 1995 



Artists & Music 



ROBERT CRAY GOES FOR THE GRIT ON NEW MERCURY RELEASE 



(Continued front imqe 12) 

"Between 150,000 and gold ta 
where Robert should be as a tradi- 
tion-oriented artist," says John 
Mazzacco, Mercury VP of market- 
ing and artist development. "That's 
where you go without being on 
MTV or pop radio. 

"It's great to have a pop hit, and 
we'll gladly take one should it come 
along. But we want to cultivate Ro- 
bert Cray fans, rather than fans of 
a particular song," says Mazzacco, 
noting that the label is pleased with 
Cray's position as one of the high- 
est-selling and most visible artists 
in blues. "We don't want to push 
Robert in the wrong direction to get 
a pop hit and then lose his core audi- 
ence doing it. He's going to be 
around for a long time." 

" 'Strong Persuader' was some- 
thing that happened when it hap- 
pened, and that was great," Cray 
says. "But it put a lot of pressure on 
the band to follow it up with more 
of the same . . . Now we just try to 
make good records." 

Over the years, Cray has taken 
increasing control over the direc- 
tion of his records, self-producing 
"Shame & A Sin" as well as the new 
album. 

"Some Rainy Morning" continues 
Cray's effort to pare his music down 
to a grittier essence. Cray the pro- 
ducer focuses on Cray the per- 
former's strengths. From the slow 
burn of "Never Mattered Much" to 



the sanguine groove of "Enough 
For Me," Cray's soul-drenched vo- 
cals and razor-sharp fret work are 
much in evidence. 

This is also the first Cray album 
recorded without a horn section, al- 
lowing for looser arrangements. 
"There's more room for guitar play- 
ing on this record and more singing, 
too, really," Cray says. "We also cut 
a lot of the stuff live, keeping it 
funky." 

Dispensing with outside produc- 
ers has allowed Cray more leeway 
in the selection of material. As with 
the previous album, "Some Rainy 



(Conti)ttn'(f J'iihh /Hif/e 12) 

high school kids who shop here al- 
ready have at least a passing 
awareness of Bad Brains, and 
there is a lot of speculation about 
whether or not they've 'sold out.' 
They'll be happy when they dis- 
cover | Bad Brains] haven't." 

College radio plays a key role in 
the strategy behind "God Of Love." 
Early this month. Maverick will is- 
sue a limited-edition, 7-inch red-vi- 
nyl promotional pressing of the ti- 
tle track to college stations. 
Airplay on commercial modern 
rock stations will be solicited May 
2. While the label ferrets through 
potential directors for a videoclip of 



Morning" features mostly original 
songs written by Cray and his 
bandmates. "Having more of the 
writing chores now, I can take it 
further into the blues and R&B — 
the kind of music I enjoy playing," 
Cray says. "With 'Strong Per- 
suader,' some of the songs were by 
[producers! Dennis Walker and 
Bruce Bromberg, and they maybe 
had more of a rock feel. 

"The new record is typical Robert 
Cray band music," Cray says. "But 
there is more of an R&B feel — the 
covers this time were R&B tunes, 
and some of our songs, like 'Little 



the track. Bad Brains are rehears- 
ing for selected gigs along the East 
Coast prior to the Beastie Boys 
tour. The tentative itinerary in- 
cludes a stop in the band's home- 
town of Washington, D.C. 

"God Of Love" is Bad Brains' 
sixth full-length studio set and 
their second with ex-Cars front 
man Ric Oeasek at the production 
helm. Oeasek also guided the 
band's classic "Rock For Light," 
which was released during the mid- 
'80s on Caroline Records. To Jen- 
ifer's mind, no one else would have 
been acceptable for this project. 

"Ric gets our vibe, and he treats 



Boy Big,' go into the R&B vein 
pretty heavy." 

Mercury sees album alternative 
radio as a seedbed for sales of 
"Some Rainy Morning," according 
to Mazzacco. " 'Shame & A Sin' was 
a key album at the birth of the for- 
mat," he says, "and we'll be there 
again." The label will service a sam- 
pler of tracks from the new record 
to album alternative stations in mid- 
April. 

Mercury is also taking a more ag- 
gressive approach to consumer ad- 
vertising with the new album. Maz- 
zacco says. Ad placement is planned 



it with respect," he says. "He is 
great at helping us organize our 
music and ideas without trying to 
enforce a specific sound or concept. 
He's like a fifth member of the 
band." 

Ocasek's involvement in the al- 
bum was the final piece to a puzzle 
following the return of Bad Brains 
lyrical and vocal muse HR. Two 
years prior, an HR-less Bad Brains 
recorded for Epic Records, an alli- 
ance that Jenifer cites as "an unfor- 
tunate mismatch of vibe and spirit. 
There were too many distractions 
there. It w-as difficult to let the 
message of love flow freely." 



in music-related magazines as well 
as mainstream and lifestyle-ori- 
ented publications. No videos are in 
the works, but the label is planning 
a promotion for "Some Rainy Morn- 
ing" on the Internet, Mazzacco 
says. 

But as with blues musicians past, 
touring will be the key for Cray. Re- 
gional blues festivals will be the fo- 
cus in the spring, and in the sum- 
mer, the Cray band will trek to 
Europe — with jaunts to Japan and 
Australia perhaps to follow. "Rec- 
ords are fine," Cray says, "but live 
is the thing." 



Happily attached to Maverick, 
the band, which also includes Dr. 
Know on guitar and Earl Hudson 
on bass, is free to further explore 
its hybrid of racing hardcore, 
jangly funk, and soothing reggae. 
How long the world will have Bad 
Brains is a question Jenifer 
chooses to leave to that divine cos- 
mic vibe that brought them to- 
gether in the first place. 

"We are all far more interested 
in planting seeds of positivity 
around the world," he says. "And 
the truth is that our mission never 
ends. It just pauses from time to 
time." 



BAD BRAINS FOLLOW THEIR OWN GOD OF LOVE' 
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LOUNGE, BIG-BAND ERA BOPS BACK WITH MAJOR, INDIE RELEASES 

{Continued from page 1) 



wise, Esquivel's Mexican big-band 
set, "Space Age Bachelor Pad Music," 
has moved 21,000 units, according to 
SoundScan, and was Bar/None's best- 
selling title in 1994. In May, 
Bar/None plans to release Esquivel s 
"Music From A Sparkling Planet." 

Meanwhile, Sub Pop recently 
signed Friends Of Dean Martin, the 
lounge incarnation of modern rock act 
Giant Sand, and plans to release a 7- 
inch single of the band's "Seashells" 
and "Polena" in April and a full- 
length album later this year. A new 
Combustible Edison album is due this 
fall. 

This summer Interscope will re- 




ROYAL CROWN REVUE 



lease Setzer's second rockabilly- 
meets- big- band set. Tuesday (28), 
Rhino will release "From Pumps To 
Pompadours: The David Johansen 
Story," a retrospective of the artist's 
career from his days in the New York 
Dolls through his current Buster 
Poindexter characterization. Last 
year, Rhino released Johansen's sec- 
ond album as Buster Poindexter. 

The slew of other retro albums re- 
cently released or forthcoming in- 
clude Mammoth's Squirrel Nut Zip- 
pers (whose sound is inspired by the 
"hot jazz" of the 1920s-40s), Go-Kart's 
Black Velvet Flag (with lyrics of 
Southern California punk songs over 




BLACK VELVET FLAG 



original lounge music), Warner Bros.' 
Royal Crown Revue C40s style gangs- 
ta-punk swing). Continuum's "Livin' 
Lounge: The Fabulous Sounds Of 
Now" (a cocktail music compilation 
featuring Poindexter, Love Jones, 
Friends Of Dean Martin, and the 
Lounge Lizards, among others); and 
Zoo's Love Jones (a lounge act). 

Despite the many releases, some 
retailers are not convinced of the 
commercial viability of these titles. 

Bob Bell, new release buyer for the 
350-store Wherehouse Entertain- 
ment chain based in Torrance, Calif., 
says, "Most of these bands, at this 
point, are really a live attraction and 
haven't broken through on record yet. 
[Setzer] is the exception. It's the kind 
of thing that people will go see in a 
club, but they won't necessarily shell 
out $16 a CD for now. until there is an 
identifiable artist that paves the 
way." 



John Artale, purchasing manager 
for the 139-store National Record 
Mart chain based in Carnegie, Pa., 
says he is optimistic that Setzer's 
next effort will outperform his last al- 
bum. But he too is not convinced of 
the commercial potential of the retro 
genre. 

"It's a niche market, we'll sell some, 
like we did with Combustible Edison, 
but it's still a novelty. It doesn't have 
legs," says Artale. "But we ended up 
selling more Esquivel than I 
thought." 

Greg Ross, head of Go-Kart 
Records, which released "Come Re- 
cline . . . With Black Velvet Flag," the 
lounge-punk set, agrees with Artale 
and claims that he doesn't have high 
sales expectations for the album, 
which was released in January. 

"(Black Velvet Flag] is a novelty," 
says Ross. "No one takes it serious- 
ly." Apparently, Rolling Stone maga- 
zine has taken the group seriously. 
The band was named best unsigned 
band of 1994 in the publication's crit- 
ics poll. 

Additionally several label execu- 
tives are optimistic about the future 
of retro music. Others will be satisfied 
with moderate sales and want to re- 
lease these titles because they repre- 
sent "cool music" 

"If we sell 50,000, we're going to be 
very happy," says Bob Ardry, who 
handles marketing and sales at Con- 
tinuum and serves as executive pro- 
ducer of the forthcoming "Livin' 
Lounge" compilation. "We also want- 
ed to do it because it's cool music, it 
really spans a wide demographic, and 
we feel cool music will sell." 

Dave Kaplan, who manages Setzer 
and Royal Crown Revue, believes 
Setzer's next album, due this sum- 
mer, has the potential to have "huge 
sales." 

Others cite the potential of alterna- 
tive uses of this sort of music as ways 
to complement album sales. 

"We'll soon discover if it makes any 
money," says Josh Wittman, national 
retail promotions director at Mam- 
moth, which released Squirrel Nut 
Zippers' "The Inevitable" March 21. 

"We're looking at it from a cool, hip 
thing," says Wittman. "But there is 
also a possibility for it to be commer- 
cially viable for things like sound- 
tracks . . . We're aggressively trying 
to place them in TV shows, sound- 
tracks, and commercials." 

Royal Crown Revue gained expo- 
sure by performing its song, "Hey 
Pachuco!," in Jim Carrey's hit movie 
"The Mask." The song also was in- 
cluded on the Chaos/Columbia sound- 
track. Kaplan says "Hey Pachuco!" 
will most likely make it on the band's 
upcoming album. 

A REACTION TO GRUNGE 

The lounge movement is "kind of a 
reaction to the whole grunge thing, 
where everything's distorted but still 
melodic," says Jeff Musser, bassist in 
Black Velvet Flag. "Well, why can't 
we just do melodic as melodic?" 

Ross sees the trend as purely cycli- 
cal. "Whenever things get to one ex- 
treme, they always end up going to 
the other extreme. Everyone was into 
grunge, grungy clothing, and beer, 
now it's cool to do the opposite, and 
drink martinis, dress up, and swing a 
little. Soon lounge music will suck. 




THE BRIAN SETZER ORCHESTRA 



and something else will come up." 

While Black Velvet Flag and 
Friends Of Dean Martin are decided- 
ly campy, Setzer, Royal Crown Re- 
vue, and Squirrel Nut Zippers are 
trying to pay tribute to the days of big 
bands and swing. 

"I'm most interested in jazz, swing 
music," says James "Jimbo" Mathus, 
guitarist and vocalist for Chapel Hill, 
N.C.-based Squirrel Nut Zippers and 
former member of alternative act 
Metal Flake Mother. "We just admire 
their work, the whole energy, and 
style. It's more challenging to me 
than rock." 

Scott Steen, trumpet player of 
Royal Crown Revue, which performs 



Farris, who as an "extended family 
member" of Arrested Development, 
sang on the group's 1992 Grammy- 
winning single, "Tennessee." She was 
asked to be a full-fledged member of 
the group, but declined because she 
wanted to go solo. 

When shopping for labels, she says, 
many companies tried to guide her in 
a more mainstream direction. "A lot 
of people said I wasn't doing it right. 
They thought I was this weed in a 
garden of roses, and they wanted to 
change me. When the music came to- 
gether, it M>ai wild and unique and 
very rooted," says the Atlanta-based, 
Bordentown, N.J. -bred Farris. The 
album's title refers to her music, she 
says. 

The diverse album from an alterna- 
tive R&B artist who doesn't fit per- 
fectly into the R&B or rock arenas 
created a challenge for Columbia. 

The label's plan was to take its time 
introducing Farris to all segments of 
the industry before targeting radio 
and video airplay, says Columbia VP 
of product marketing Julia Eisenthal. 

"Dionne is hard to categorize . . . 
She's a universal artist," says 
Eisenthal. "We felt confident that we 
had an artist for life. So, in the begin- 
ning, we wanted to go a grass-roots 
level and concentrate heavily on pri- 
vate showcases for the press, which is 
who really led the way." 

In this early stage, Farris landed 
coverage in publications ranging from 
Rolling Stone to the Source. Her al- 
bum turned up on some critics' year- 
end top 10 lists, including Robert 
Hilburn of the Los Angeles Times. 
She also embarked on a college tour 
sponsored by Vibe (Billboard, Sept. 3) 
and showcased at such industry func- 
tions as the Billboard Music Video 
Conference in Santa Monica, Calif., in 
November. 

Another part of the grass-roots 
campaign was the servicing of a video 
for an acoustic version of "I Know," 
shot in Farris* apartment, to local 
video outlets in November. 



regularly at the Derby in Los Ange- 
les, says, "There is nothing Glenn 
Miller about this. We all really love 
the older stuff, but we kind of want to 
take it in our own direction. This has 
an edgier sound to it." 

The band, which will begin record- 
ing its debut this spring for release 
this summer, was introduced to Ka- 
plan through Setzer and was signed 
to Warner Bros, by Ted Templeman, 
a senior VP, producer, and director of 
A&Rat the label. 

"For me, this is the most exciting 
thing since Van Halen," says Tem- 
pleman, who also plays trumpet. 
"They have a great singer, and the 
musicianship just nailed me. These 
are pure musicians; real jazz players 
who write their own songs and 
charts." 

As for marketing these titles, most 
labels are banking on touring and 
word-of-mouth to spread the word. 
However, some, including Go-Kart 
and Mammoth, are running ads in al- 
ternative music publications such as 
Flipside. 

Mammoth also is planning to take 



"We wanted to get some recogni- 
tion before we went to MTV and radio 
with her," says Eisenthal. "We got 
her out there to meet every radio, 
video, retail, and branch person." In 
addition, Farris often performed live 
on regional video programs. 

The entire album was initially serv- 
iced on its release to top 40, modern 
rock, album rock, R&B, top 
40/rhythm, and album alternative ra- 
dio. 

Top 40 WYHY (Y107) Nashville 
was among the first outlets to play "I 
Know" in November. After five 
months, the station is still playing the 
song. 

"We wanted to expose her as an 
artist," says Jerry Blair, senior VP of 
national promotion at Columbia. "The 
album is so diverse musically that we 
wanted to expose it to everyone. 
When we officially serviced the CD- 
pro in late December, people were 
genuinely excited about it." 

Ken Benson, PD of top 40 KKRZ 
Portland, Ore, says the station began 
playing "I Know" early on. "We're 
real happy with it," he says. "It's a re- 
ally fresh, uptempo, rhythmic sound." 

At the end of December, Columbia 
focused on top 40, hot AC, and more 
mainstream modern rock outlets with 
the album version of "I Know," says 
Blair. 

"The reaction from rhythm- 
crossover at first was that there's gui- 
tar in the song. The reaction from al- 
ternative was that maybe it was too 
pop," says Blair. 

However, rock and urban stations 
are coming around. According to 
Broadcast Data Systems, two album 
rock outlets, KWTO Springfield, Mo., 
and WBAB Long Island, N.Y., and 13 
modern rock outlets, including 
KDGE Dallas and WCHZ Augusta, 
Ga., are airing "I Know." 

In addition, Blair says that such top 
40/rhythm stations as KMEL and 
KYLD (Wild 107) San Francisco and 
WE RQ (92Q) Baltimore are now test- 
ing the song. 
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Squirrel Nut Zippers' hot music to 
adult standards radio. 

"This appeals to everyone from 
[modern rock] listeners to jazz fans 
to people who loved this music when 
it originally came out," says Kaplan. 
Setzer has played both to the mod- 
ern rock crowds at concerts hosted 
by KROQ Los Angeles and XTRA- 
FM (91X) San Diego and to jazz fans 
at such events as the Montreal Jazz 
Festival. 



Roy Burkhert, senior buyer at the 
37-store Harmony House Records & 
Tapes chain, based in Troy, Mich., 
says the multiformat approach is hav- 
ing a positive impact on sales. 

The album is also benefiting from 
strong video support. In January, a 
video of the album version of "I 
Know" was serviced to MTV, which 
designated it a Buzz Clip in Feb- 
ruary. The clip is now in the network's 
stress rotation and is also airing on 
VH1 and BET. 

To gain further support from the 
urban community, Eisenthal says the 
label will focus on in-store play cam- 
paigns and R&B adult radio stations. 

Farris says she is frustrated, but 
not "shattered" about the lack of sup- 
port from R&B radio: "I definitely 
want to be part of the community, be- 
cause I am," she says. "What bothers 
me is the fact that I am a black 
woman, but I can't be played on black 
radio." 

Farris describes her music as "not 
young or old, black or white, straight 
or gay. These are the people I see 
when I perform. It's not so far- 
fetched that black people don't under- 
stand it or would feel that I'm trying 
to be white." 

As for the second single, Blair ex- 
pects to service the highly emotional 
"Don't Ever Touch Me (Again)" near 
the end of May. 

Meanwhile, Farris has been tour- 
ing almost constantly. She hit the 
road in Europe in early January be- 
fore embarking on a 10-week tour of 
the U.S., running from late January 
to April 4. 

In an attempt to gain both rock and 
R&B fans, Farris will play an alterna- 
tive club and an urban club in each 
city, according to Eisenthal. The tour 
also includes colleges. 

After her scheduled performance 
on "Saturday Night Live" on April 8, 
Farris once again will head to Europe 
on April 18 for three weeks, then re- 
turn to the U.S. for yet another tour 
in late spring or early summer. 



FARRIS BLOSSOMS ON COLUMBIA'S WILD SEED— WILD FLOWER' 

(Continued from page 8) 
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ROLES ON TV: A HELP OR HINDRANCE TO MUSICIANS? 

(Continued from page 8) 



president Carl Strube says there is a 
tremendous amount of cynicism in 
America toward actors who try to 
sing. The label hopes that 
"Baywatch" star Hasselhoff, who has 
had considerable musical success in 
Europe, will succeed domestically 
with his self-titled album, due April 
11. 

To promote the record, Hasselhoff 
plans to offer "walk-on" appearances 
on "Baywatch" for radio station pro- 
motions. But there are no plans to 
have Hasselhoff sing on the show. 

"My first attempt at the U.S. mar- 
ket was a misguided rocket from 
hell," says Hasselhoff of his mid-'80s 
debut, titled "Knight Rocker," a play 
on the name of the actor's TV vehicle 
at the time, "Knight Rider." 

"At the time, I was actually contri- 
buting to the stereotype of 'actor- 
tumed-singer.' It took a lot of time 
and effort to erase that image." 

MCA-distributed Radioactive 
doesn't expect mainstream crossover 



success for the debut effort from 
"Melrose Place" and "Roseanne" 
semi-regular Traci Lords. The 
former porn star's techno-flavored 
"1,000 Fires," released Feb. 28, is 
aimed at an underground audience, 
says Kent Belden, who works in artist 
development at Radioactive. 

"The kids who are into rave also 
watch 'Melrose Place,' " says Belden. 
"Her image has been an asset. 'Mel- 
rose Place' is perceived as a cool 
show." 

TV celebrities can use their notori- 
ety to net additional exposure, says 
manager Laura Engel, who handles 
the music career of Katey Sagal, star 
of "Married . . . With Children." 

"Katey performed on both 'Leno' 
and 'Regis' immediately after the re- 
lease of her album," says Engel. 
"That might not have happened right 
away if she hadn't already established 
herself on television." 

Critique's Strube says that Has- 
selhoffs TV fame led to features on 
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his music on "Entertainment To- 
night" and "Extra." 

Walters says that many of the past 
musical efforts by TV actors have 
made his attempt to break into the 
pop charts more difficult. 

"People had all these preconcep- 
tions about ['Blossom' starl Joey 
LawTence and David Cassidy and all 
those," he says. "They ruined the 
road for me." 

The jury is still out on the long- 
term viability of some recent actor-to- 
musician transitions. 

Lawrence had some success at top 
40 with his self-titled Impact/MCA 
debut in 1993. A spokeswoman for 
Impact/MCA says the singer is still 
signed to the label, but a second al- 
bum has yet to be scheduled. 

"In Living Color" comedian Jamie 
Foxx did fairly well with his 1994 
R&B debut, "Peep This," on Fox. It 
sold about 138,000 units, according to 
SoundScan. 

Radio programmers say they are 
open-minded about embracing the 
music of TV personalities. 

"It can certainly be an advantage in 
that they are easily identifiable to the 
listeners," says WEDJ Charlotte, 
N.C., interim MD Jammer. "We refer 
to Jamie Walters and 'Beverly Hills 
90210' in the same breath on the air. 
It just comes down to whether or not 
the music falls together." 

For some artists, the strong image- 
making power of TV can hinder the 



efforts of seasoned musicians who 
also happen to act. 

Sagal performed with Bob Dylan, 
Bette Midler, and Etta James before 
landing the role of saucy Peg Bundy 
on the long-running Fox comedy. But 
Sagal ran into resistance at radio 
when her Virgin debut, "Well . . . 
was released in 1994. Despite critical 
acclaim, it sold poorly. Sagal and Vir- 
gin recently parted ways. 

"The character she plays on TV is 
so different from her personal image. 
People had a difficult time distin- 
guishing the two," says Engel. 

It's been about 15 years since Epic 
artist Danielle Brisebois played Ste- 
phanie on "Archie Bunker's Place," 
but that image hasn't left the minds 
of some. 

"It's not anything we're trying to 
hide, but we aren't promoting it ei- 
ther," says Chris Poppe, Epic mar- 
keting director. "She's not 9 years old 
anymore, so why should people hold 
that against her?" 

Her Epic debut, 1994's "Arrive All 
Over You," has yet to take off, but the 
label is still promoting the album, 
Poppe says. 

If Hasselhoff, Lords, Brisebois, or 
McCormick succeed, they will be in 
good company. A number of televi- 
sion celebrities have scored No. 1 hits 
over the years, including Lome 
Greene, Shelley Fabares, Vicki Law- 
rence, and Michael Damian. 

More recently, Tesh used his high- 



profile "Entertainment Tonight" co- 
host position to further his music ca- 
reer. Tesh has had five charting al- 
bums on The Billboard 200. 

Without radio support, "Live With 
Regis & Kathie Lee" co-host Kathie 
Lee Gifford was able to translate her 
TV exposure into significant sales for 
her 1993 Warner Bros, album, "Senti- 
mental," which reached No. 1 on the 
Heatseekers chart. The album, also 
available through mail order, has sold 
about 119,000 copies, according to 
SoundScan. 

Perhaps the king of TV-to-pop mu- 
sic crossover is Ricky Nelson, who 
starred with his other family mem- 
bers in the early TV classic "The Ad- 
ventures Of Ozzie And Harriet," Nel- 
son emerged from the show as a 
major pop star with 54 singles on the 
Billboard chart and a No. 1 album. 

Nelson, though, is an exception to 
the one-hit-wonder status that befalls 
most actor-turned -singers. 

"My advice to any television actor 
trying to break into the music indus- 
try is to definitely keep your day job," 
says Ron Lofman, author of "Gold- 
mine's Celebrity Vocals," a reference 
book published by Krause Publica- 
tions. Lofman says most of efforts by 
TV stars are quickly forgotten. 

Some of these fairly obscure re- 
leases have found a home on Rhino's 
campy "Golden Throats" series. The 
label just released a third collection 
Feb. 28. 



WALTERS FINDS NEW HEIGHTS ON ATLANTIC 

(Continued from page 8) 
The album, released Sept. 20, debuted 



on the Heatseekers chart at No. 19 on 
Feb. 25, before peaking on that chart at 
No. 4 on March 18. 

Meanwhile, the first single from the 
album, "Hokl On," moves 27-25 on the 
Hot 100 Singles chart and 34-26 on the 
Hot Adult Contemporary chart this 

On Fox's "Beverly Hills 90210," Wal- 
ters plays the guitar-wielding Ray Fruit 
and has been featured performing on the 
show. 

Atlantic's marketing setup for the al- 
bum initially targeted youth, Azzoli says. 
Now, the second phase of the campaign 
for Walters is about to kick in. "We're 
going for more legitimate press," he 
says. "We're out of the teen magazines 
and going for older-skewing publica- 
tions. That's the next hurdle." 

Azzoli is also banking on Walters' up- 
coming tour, which tentatively kicks off 
in .June, to help the singer move beyond 
his teen idol status. 

'The tour will help," says Azzoli. "It 
will do a couple of things— sell records, 
help establish his credibility, and make 
him a better musician and a better 
writer." 

Roy Burkhert, senior buyer at the 37- 
store Harmony House Records & Tapes 
chain based in Troy, Mich., agrees that 
the tour and mainstream press could 
help Walters gain wider acceptance. 

"He's starting to cross over, but he's 
not quite there yet," says Burkhert. 
"[The album) has potential because 
['Hold On'] is a great song." 

Like other actor/musicians, Walters is 
finding the transition from TV personal- 
ity to serious musician difficult (See 
story, page 8). 

"It's a double-edged sword," says the 
Boston-bred Walters, who picked up a 



guitar long before he started acting. "I 
get to be on a hit show that tons of peo- 
ple watch, play music on the show, and 
at the same time I have to take crap 
from everyone for being on that show. 
And I will continue to get flak for it. It's 
a drag." 

Walters was actually signed to Atlan- 
tic before he landed the gig on "90210." 
Aware of the challenge that other ac- 
tors-turned-musicians have faced, Wal- 
ters says he thought hard about the 
"90210" job. 

"I thought it would be smarter to get 
the exposure from the show and trans- 
late it into the music," he says. "If I just 
did the music, who knows? Atlantic may 
not have put [my album] out. They didn't 
quite know what to do with me. They 
needed motivation." 

Azzoli, who says Walters was signed 
solely on the strength of his music, ad- 
mits that Atlantic was not sure how to 
promote the singer. 

"We weren't ready for it or set up. As 
I was procrastinating with it, he got the 
*90210' job," says Azzoli. Then we coor- 
dinated with Fox for these mall tours we 
put him on. Every weekend [from 
October to December], he'd play in 
malls, and w^e'd get a [top 40 station] to 
present it" 

The promotional appearances at malls 
resumed in February and run through 
early May. 

The only other help Atlantic received 
from Fox was the inclusion of the video 
for "Hold On" on a "90210" episode in 
November. 

"We thought this would be a slam- 
dunk with his marquee value. We 
thought everyone would go after it out 
of the box," says Azzoli. "We were 
shocked. Everyone Is afraid that one 
media doesn't transcend another. We 



had to go back to grass-roots with him." 

Azzoli says top 40 radio played "Hold 
On" very hesitantly" at first Even as 
the record was gaining spins at the for- 
mat Azzoli says the airplay didn't ini- 
tially translate into album sales. "It was 
the weirdest thing," he says. "All these 
stations were playing it, and nothing was 
happening with sales or requests. We 
get MTV, and still nothing. So we said, 
'Let's wait three weeks and see,' and on 
the third week, sales started to happen." 

According to SoundScan, "Jamie Wal- 
ters" has sold more than 65,000 units to 
date. 

Ken Benson, PD at top 40 KKRZ 
Portland, Ore., says "Hold On" is the 
natural follow-up to Talk To An Angel," 
which reached No. 1 on the Hot 100 Sin- 
gles chart Nov. 14, 1992. 

"It got great phones at first," says 
Benson. "He did a mall appearance up 
here a few weeks ago. We were expect- 
ing 600 people, but 3,400 people showed 
up." 

Walters says he intentionally tried to 
write a follow-up to Talk To An Angel." 

"Coming off 'Angel,' which I didn't 
write, I felt that people were expecting 
me to follow up with something like 
that," he says. " 'Hold On' is a nice 
bridge from the mainstream pop of 'An- 
gel* to the grittiness of the rest of my 
music." 

The Steve Tyrell-produced album also 
features a cover of Graham Parker's 
"Release Me," featuring Dr. John on 
background vocals. 

Walters says his next album will be 
"more organic and harder rocking." 

In the meantime, Walters doesn't 
mind being referred to as a teen idol. 
"Who wouldn't want to be a teen idol? 
High school kids want to hear good mu- 
sic, too. That's OK with me." 
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PINNACLE OWNER FOUND GUILTY OF INFRINGING COPYRIGHTS 



(Continued from juige 6) 

record was "scarcely what would be ex- 
pected of a high-minded, ethical com- 
pany," which was how Pinnacle repre- 
sented itself. 

He said that he considered Mason 
and Sullivan had "sought to mislead 
the court" and that he found them 
"evasive and totally unreliable wit- 
nesses, willing to sacrifice the truth to 
achieve their ends and advantage to 
Pinnacle." 

He also considered that Pinnacle had 
known it was distributing records that 
infringed copyrights but that because 
of the high profits and a provision in its 
contract with Network, it had "will- 



ingly and with its eyes open" taken the 
risk of proceedings. 

"If there was anything it did not 
know, which I do not accept, that can 
only be because it deliberately shut its 
eyes to it," he said. "On that basis, 
what it knew would have led a reason- 
able distributor to believe that it was 
distributing infringing copies." 

He said that Mason and Sullivan 
were "[seasoned] and experienced 
traders in the music industry" and that 
Mason, through his seat on the council 
of BPI, had knowledge of the law of 
copyright and experience of the ways 
of music piracy. 



The judge ordered that an investiga- 
tion should take place to determine the 
level of damages Pinnacle and Network 
should pay ZYX. He also imposed a 
court ban on any further infringement. 

After the judgment was published, 
Mason said, "I take great exception to 
this slight on my character, which peo- 
ple who know me will know couldn't be 
further from the truth. 

"We will be appealing, and there will 
be a statement from our lawyers in due 
course." 

Mason is regarded as a champion of 
the indie sector in the U.K. He bought 
Pinnacle from receivers in 1984 and 



has turned it into the dominant force in 
indie distribution here. When the com- 
pany was handling the quintessential 
pop of Kylie Minogue and Jason Dono- 
van through the PWL label in the lat- 
ter half of the '80s, it regularly had a 
market share comparable with that of 
the majors' distribution arms. 

Mason is a self-made man and is re- 
garded as the strongest voice the indie 
sector has on the major-label-domina- 
ted BPI council. 

Roger Pearson is a reporter for the 
U.K. Law. Additional reporting by Jeff 
Clark-Meads. 



APPLE OPENS AN ENTICING TOOLKIT TO ARTISTS 



(Continued from page 8) 

events, and software updates specifically 
related to interactive music," according 
to the company. "It's pretty much every- 
thing you need to know and have to go 
interactive," Apple's Kennedy says. 

Apple will charge an annual fee of 
$300 to join the program. Among those 
musicians already on board, Kennedy 
says, are Ray Manzarek, Lady Kier 
Kirby, and Mark Mothersbaugh. 'We 
want to open up the doors to musicians 
who are hungry to get involved, but 
don't necessarily know where or how to 
start," says David Pakman of Apple's 
Music Evangelist group. Apple also has 
established "multimedia labs" on the 
East and West coasts for use by artists 
in producing enhanced CD titles. 

VR TECHNOLOGY 

On Monday, Apple also will showcase 
its QuickTime VR technology for the 



music industry, a tool that allows com- 
puter users to "explore" their onscreen 
environment at will, as well as to pick up 
and rotate individual items. The new 
technology debuted on the CD-ROM 
'The Star Trek Interactive Manual" this 
year, but Apple also is strongly touting 
its CD Plus music applications. 

'We think this has great applications 
to live performance," says Kennedy. "If 
you're talking about a band playing a 
live show in a New York club, you can 
let your user get up onstage and see 
what it looks like to have played there 
from that perspective of being behind 
the microphone." 

Using the VU technology will require 
payment of an initial flat fee to acquire 
the necessary tools, as well as an unspe- 
cified per-unit royalty, according to Ken- 
neth,'. 

Chris Tobey, senior VP of marketing/ 
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new technologies for Elektra Records, 
calls the VR concept "an exciting one." 
Although Elektra will not incorporate 
the technology into its first in-the-works 
disc, a CD-ROM single featuring thiiee 
tracks from the new Moby album 
"Everything Is Wrong," Tobey expects 
to use it on future titles. 

Elektra's Moby disc — not a CD Plus 
and thus not playable on audio decks- 
is being developed out of house by Char- 
ley Prevost, who is working closely with 
Apple, Tobey says. The CD-ROM single 
is due in May and "will be priced very, 
very low," Tobey says. Elektra expect 1 ? 
to release about five CD Plas titles by 
year's end. 

Liz Heller, Capitol Records' senior 
VP of new media, also hopes to incorpo- 
rate VR into upcoming Capitol multime- 
dia releases, which will utilize various 
Apple development tools, she says. In 
the works at Capitol now is a new breed 
of title, Heller says, "sort of a cross be- 
tween a CD Plas and a full-blown CD- 
ROM." The interactive disc, targeted for 
summer launch, will center on the new 
Duran Duran album, which is due this 
month. 

One upcoming interactive music proj- 
ect, according to the Apple spokesman, 
will use QuickTime VR in a new CD Plus 
album from Squeeze, due this year on 



A&M. Members of the band, who are in 
the studio, could not be reached for com- 
ment by press time. 

Other interactive music projects in 
the works that tap into Apple authoiing 
tooLs are enhanced CDs from American 
Recordings bands Love & Rockets, 
Skinny Puppy, and Swell. 

TECH SUPPORT 

Beyond helping them develop titles, 
Apple also aims to offer an assist to the 
music industry on the thorny issue of 
support. Details are still being ham- 
mered out, but Duncan says Apple plans 
to offer an 800-number tech-support 
service for enhanced CDs that labels 
could choose to utilize as their tech-sup- 
port resource on a fee basis yet be deter- 
mined. No labels have yet come on 
board. 

Apple also launches a new Internet 
site on the World Wide Web Monday 
that is designed to be a resource for in- 
formation about enhanced CDs, interac- 
tive music, and new Apple development 
tools. The site also will provkle links to 
other music-oriented Web sites. Ken- 
nedy says, and will offer the first online 
glimpse of QuickTime VR in action, he 
says. 

The "QuickTime Online" site can be 
accessed at http^/quickt ime.apple.com. 



LABEL EXEC CHARLIE MINOR MURDERED 



(Continued from i>age 6) 
ceed." 

At work or at play, Minor cut a 
dashing figure: He drove a Rolls- 
Royce sedan, held court at the up- 
scale restaurant Le Dome on Sunset 
Strip, and entertained the cream of 
Hollywood at his Malibu house. 

Investigators believe that a 
woman killed Minor following what a 
source says was the abrupt end of a 
brief romance. 

According to Deputy Britta Tubbs 
of Los Angeles County sheriffs 
headquarters, suspect McClure — 
identified in news reports as a one- 
time stripper at a Century City 
nightclub and by law enforcement of- 
ficials as an ex-girlfriend of Mi- 
nor's — arrived at Minor's house at 
approximately 11:22 a.m. on March 
19 and asked to speak to him. 
Shortly thereafter, a woman friend 
of Minor's and a housekeeper who 
were in the house heard several 
shots upstairs; they fled the house 
and summoned sheriff s deputies, 
who found Minor dead outside his 
bedroom. 

Tubbs says McClure's driver's li- 



cense was found at the scene of the 
crime. She was arrested by police in 
nearby Santa Monica later in the day 
and booked for murder at the sher- 
iffs station in Lost Hills. A handgun 
believed to be the murder weapon 
was reportedly found at her home. 

McClure. who is charged with 
special circumstances in the shoot- 
ing and could face the death penalty, 
is being held without bail and is 
scheduled for arraignment on April 
4. 

Minor, who was divorced, is survi- 
ved by a daughter, Austin; a 
brother, Kenneth; his mother, Jerri 
Haynes Minor; and his grandfather, 
Odell Haynes. 

A memorial service was held 
March 22 in Los Angeles at the 
sound stage at A&M; the label was 
closed for the day in Minor's mem- 
ory. Funeral services were sched- 
uled to be held at First Baptist 
Church in Marietta March 24. In 
lieu of flowers, donations may be 
made to the Charlie Minor Memo- 
rial Fund, 14958 Ventura Blvd., 
Sherman Oaks, Calif. 91403. 
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FULL PAGE AD HAS 
BEEN REDUCED. 



ANYWAY . HERE'S WHAT'S 
NEWT, ER... NEW FROM 
LR.S. RECORDS: 

dada are heating up the alterna- 
tive radio airwaves again with 
"I'm Feeling Nothing," the 
opening song in "The Brady 
Bunch Movie." The CD- 5 is in 
stores now. 

Kirsty MacColFs new album is 
"Galore," 18 gems featuring two 
new songs. "Caroline" and 
"Perfect Day" (a duet with Evan 
Dando). 



SPOTUGHT 

FEATURED ARTIST 




jerk 

hHead (pronounced "head") 

hHead is vocalist/guitarist Noah 
Mintz. bassist Brendan Canning, 
and drummer Mark Bartkiw. 
The Toronto group recorded 
their I.R.S. debut "jerk" in San 
Francisco with producer Dave 
Olgilvie. Brendan noted, "When 
the record was done we took 
the record company people who 
were interested in our album to 
our favorite restaurants. For 
some reason, they always insist- 
ed on paying. Needless to say. 
we didn't argue." Obviously, 
LR.S. picked up the most 
checks. 



SEE MEAD ON TOUR ACROSS AMERICA 
WITH THE GOO-GOO DOLLS 



APRIL : 

6- Rochester 

7- Toronto 
X Montreal 
H>- Providence 
1 1- Bom on 

14- Seattriiihi 

15- Hofeofca 

16- Philadelphia 

IS-WMtingMa, dc 

19-Virginiu Beach 



2\ ' Ai .iiii.i 

22- New Orleans 

23- New Orleans 

24- Hon -Jim 

25- Austin 
25- Dallas 

28- Colombia 

29- St. Louis/ 
LaviTCTKC 

30- Milwaukee 
And mm lo come 



ON-LINE NOW: 
httpJ/www. Is.BnV-cmt/ mtatmvo . or? 
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DeP JAM-ING JORDAN: 
With the extensive setup by 
Def Jam and a .single climbing 
the Hot 100 and Hot R&B Sin- 
gles charts, Montell Jordan's 
debut, "This Is How We Do It," 
looks poised to take the R&B 
community by storm when the 
album drops on April 4. 

This week the first single, 
which is the title track from the 
PMP/Def Jam/Island set, is 
No. 7 with a bullet on the Hot 




Goop Scoop. The Goops, 
which just inked a publishing 
deal with PolyGram, hit the 
road with Rancid the first 
week of June. Its video of 
"Booze Cabana." the Thorn 
Wilson-produced single 
from its 1994 self -titled 
Blackout! debut, airs on 
MTV's "120 Minutes" in late 
April. Expect a new album in 
September. 



100 and No. 1 on Hot R&B Sin- 
gles. 

"He's the full package: 
singer, songwriter, producer," 
says Iris Dillon, marketing 
manager at Island, of the South 
Central L.A. native. Dillon says 
Jordan "is a great example" of 
Def Jam's continuing ability to 



COVERAGE 



sign "great talent" Dillon adds 
that "Def Jam is a great setup 
company." 

The setup began on the 
streets in late December with 
the release of "This Is How We 
Do It" on a 12-inch white label 
to clubs, mix shows, and DJs. 
After the holidays, Def Jam re- 
shipped the 12-inch to pools 
and mix shows. 

PGD got involved after these 
initial mailings by sending out 
2,200 three-song sampler cas- 
settes in late January. The tri- 
ple-looped samplers 
were distributed at 
various conventions, 
shows, basketball 
games, and Kappa 
houses on college 
campuses, since 
Jordan was once a 
member of the fra- 
ternity. In addition, 
a Jordan streamer 
was sent to schools 
and clubs. 

Jordan, who dis- 
plays both tradi- 
tional, smooth R&B 
vocal stylings along 
with the street 
sounds of hip-hop. 
also embarked on 
radio and retail pro- 
motional tours. He's in the mid- 
dle of his second outing, which 
wraps up April 2 and includes 
an appearance on BKT's 
"Video Soul" on Wednesday 
(29). 

Elegant effort: with 

songs as beautiful and elegant 
as "Where It Goes," "You 
Won't Fall," and "Waking To 
The Dream Of You," it's easy to 
understand why Lori Carson 
is pleased with the outcome of 
her second solo effort, "Where 
It Goes," due on Restless on 



PROSPECTS 



HEATSEEKERS 




Good Start. From Good Homes, which mixes sax and mandolin 
with rock'n'roll, hits the road March 30-April 30 to stir up interest 
in its RCA debul, "Open Up The Sky.'' due Tuesday (28). 



HEATSEEKERS 




THE REGIONAL ROUNDUP 



Rotating top-10 lists of best-selling titles by new & developing artists. 


MOUNTAIN 
1 . Slunl* Twain, The Woman in Me 
S. Murfler Squad, Murder Squad Nationwide 

3. Brotha Lynch Hung, Season 01 Da Siccnew 

4. Subway. Gl'oJ Tintei 

5. RaKtd. Let's Go 

6. Con ode n Of Conformity. Deliverance 

7. Karo, Made In America 

8. Lari While. Withes 

t\ SlHMfldun. In The Vicinity 01 The Heat 

10. Martin Paee. .1 The h^me 01 S'one And.. 


NORTHEAST 
1. Letter! To Cteo. Aurora Gory Alice 
2 Mike Watt. Ban-Hog Or TugDoat 
3. Corrosion Of Conformity, Deliverance 
4 Marfm Page, In The House Of Stone And. . 

5. Rancid. Let l Go 

6. Elastic*. Elastic* 

7. Adam Sandler. They're All Gonna Laugh. 
0. The Flamlnf Lips, Transmissions From . 
9. Butt Trumpet, Primitive Enema 

10- Vicious. Destination Brooklyn 



April 11. 

She doesn't exactly express 
the same sentiments about her 
first album, "Shelter," released 
on Geffen in 1990. 



"This record is really suc- 
cessful at what Wt attempted to 
do," says the ethereal voice be- 
hind the last two Golden Palo- 
minos albums, "This Is How It 



Feels" and "Pure." "The ar- 
rangements on | 'Shelter'] over- 
powered the songs. This record 
is spare. We wanted to have it 
be just completely natural 
sounding." 

The "we" Carson is referring 
to is Golden Palominos leader 
Anton Fier, who produced her 
album at the Power Station in 
New York. "This is a plan 
we've had for a long time," she 
adds. "He produced it from 
start to finish . . . It's due to 
him that the record is so spare 
and seamless. I 
tend to clutter 
things." 

On April 12 at 
Middle East in 
Philadelphia, the 
Golden Palomi- 
nos will start 
their first tour in 
eight years (Bill- 
board, March 
25). The show 
will consist of 
Palominos songs, 
as well as songs 
from Carson's 
new album. 

"Basically 
we're using the 
Palominos tour 
to help set Lori 
up." says Rich Schmidt, VP of 
marketing and promotion at 
Restless. "She'll return to the 
same markets about eight 
weeks later on her own." 

The first single. "Where It 
Goes," will be serviced to al- 
bum alternative and modern 
rock radio in early April. The 
video for the song, also due in 
early April, is being directed by 
Caitlin Felton, who has pro- 
duced PSAs and bumpers for 
MTV. 

Interactivity: L8 inter- 



B O R 2 I L L O 



active is going one step further 
by including music on its non- 
music-related CD-ROMs, such 
as its snowboarding instruc- 
tional title, "Slopestyle." 

In addition to the sounds of 
Jawbreaker, aMiniature, 
Penny Dreadfuls. April's 
Motel Room, Wax, Inch, 
among other bands, "Slo- 
pestyle" features icons of the 
hands that contain album art- 
work, photos, bios, contact 




Primitive PR. Due lo Butt 
Trumpet's recent East Coast 
tour and the massive 
publicity generated from a 
Leominster, Mass., mom 
attempting to ban its album, 
sales of the group's 
Chrysalis/EMI debut, 
' Primitive Enema," are 
shooting up in the Northeast 
Regional Roundup. This 
week the album moves 1 2-9. 



numbers, and song titles used 
in the CD-ROM (which the 
user can click on to go back to 
a certain song). 

Lou Niles, who manages 
TAG's Inch in conjunction with 
Larrikin Management, is plea- 
sed with the response the band 
has received from the CD- 
ROM. "We got a lot of E-mail 
from it," he says. 
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Essence Editor Has Way With Words 

Chambers Pens Hits For Baker, Brownstone 



I BY DAVID NATHAN 




LOS ANGELES — Gordon Chambers 
is on a mission. In addition to his bur- 
geoning reputation as a hit songwriter/ 
producer — two of his songs were in the 
top 15 of the R&B chart last week — 
Chambers also has ambitions of 
advancing his budding vocal recording 
career to solo sta- 
tus. And, as if 
there wasn't 
enough on his 
plate, Chambers 
also works full 
time as entertain- 
ment editor at Es- 
sence magazine. 
chambers Says the Bronx- 

born, New Jersey- 
raised Chambers, "I'm a journalist by 
day and a songwriter by night" 

Chambers co-wrote Anita Baker's 
current single, "I Apologize," with 
Baker and producer Barry Eastmond. 
The song rose to No. 8 on the Hot 
R&B Singles chart. 

He also co-wrote and, with Dave 
Hall, co-produced the gold-certified 
Brownstone single, "If You Love Me," 
which peaked at No. 3 on the singles 
chart. 

Commenting on the positive re- 
sponse of the female trio's hit — whose 
lyrics were written in a traffic jam in 
the Holland Tunnel — Chambers says, 
"People have told me it stands out be- 
cause it's not a sexually gratuitous lyric 
and that it's really saying something. I 
must admit I had no idea the record 
would be as big as it is." 

In pursuit of his own singing ca- 
reer, Chambers recorded vocals with 
Brownstone on "Half Of You," from 
the trio's MJJ debut, "From The Bot- 
tom Up." He is also the featured vo- 
calist on "D.J. Shoutout," a track he 
wTote, produced, and recorded with 



Naughty By Nature on the group's 
upcoming album, due from Tommy 
Boy in April. 

Chambers is making a name as a 
live performer in New York, having 
played dates at the Apollo, Carnegie 
Hall, the Village Gate, Birdland, the 
Shark Bar, and the Nuvorican Poets 
Cafe. 

Other current projects include 
three tunes co-written with East- 
mond on Freddie Jackson's Scotti 
Bros, debut set, "Private Party"; two 
songs written and co-produced for 
Christopher Williams' new Giant de- 
but album — including the title track, 
"Not A Perfect Man"; and the new 
Jade single, "If The Mood Is Right." 

Chambers began writing and pro- 
ducing in 1990 after moving to New 
York following his education at 
Brown University in Providence, R.I. 

While in school. Chambers sang in 
his own vocal ensemble and per- 
formed with a local jazz group. He 
also completed a Japanese tour with 
the university's jazz band in 1985. 

Since 1992, Chambers has worked 
with jazz musician Lenny White, 
written with the reggae/pop team Sly 
& Robbie, and produced tunes for 
fledgling acts Terri & Monica and 
Sweet & Lo. 

In 1993, the same year he began 
working for Essence, Chambers 
signed a publishing deal with Warner/ 
Chappell Music, which led to work 
with Queen Latifah on "Winky's 
Theme," from her debut Motown al- 
bum, "Black Reign." 

Chambers says his career began to 
heat up that same year after his col- 
laborations with producer Hall. "With 
the success of Brownstone in particu- 
lar, people are starting to know who 
I am," says Chambers. 

In addition to working on the 
Brownstone and Jade sets, Chambers 




and Hall wrote a track for the LaFace 
Usher debut and as-yet unreleased 
tracks for Phyllis Hyman (who is in 
negotiations for a label contract). 

The Hyman sessions led to Cham- 
bers' introduction to producer East- 
mond and subsequent jobs with Jack- 
son and Baker. 

Chambers' list of accomplishments 
continues to grow. In addition to writ- 
ing and producing a track for vocalist 
Marc Dorsey for the 40 Acres & A 
Mule/MCA soundtrack of Spike Lee's 
upcoming movie, "Clockers," Cham- 
bers will have credits on releases 
from new acts 4-Matt (Illtown/Mo- 
town), Sexx (Pendulum), and Law- 
rence Tolbert (Kaper). 

Says Chambers, "I love working 
with new groups. I get to be involved 
from the ground up. The unknowns of 
todav are the stars of tomorrow." 




Jazzy Trio. Playboy magazine editor in chief Hugh Hefner, center, joins sax 
player Charles McPherson, left, and bandleader Gerald Wilson following his 
announcement of the 1 7th annual Playboy Jazz Festival lineup at his mansion in 
Bel Air, Calif. The festival runs June 17-18 at Los Angeles' Hollywood Bowl and 
will feature such talents as Al Jarreau, Graver Washington Jr., Herbie Hancock, 
Geri Allen, the Joe Sample Trio, Herbie Mann. Ernestine Anderson, Donald Byrd 
& the New Black Byrds, and Boney James. 



Definitely Not Shy. Carl Martin, songwriter/producer and member of the 
multiplatinum selling Shai, celebrated the launch of his MCA-distributed label Carl 
Martin Entertainment (C-ME) last month during the Urban Network Power Jam 
in Palm Springs, Calif. His first act is vocalist Erica, whose album is set for release 
in late summer. Pictured with Martin, left, is hip-hop artist/entrepreneur Hammer. 



Scotti Bros. Hopes 'Private' Feel Of New 
Jackson Set Will Restore Crooner's Status 



Rhythm 



OCOTTI BROS. HOPES its retro-creative approach and 
"secret" marketing tools regarding Freddie Jackson's new 
album, "Private Party," will push the balladeer back into the 
upper echelons of stardom. 

Jackson is the latest in a growing List of veteran R&B tal- 
ents moving to smaller labels for recording deals (Billboard, 
March 25). 

Says Jackson, "At Scotti Bros. I get the opportunity to ac- 
tually know the entire staff. 
It's quite different from be- 
ing at a larger label, be- 
cause you really get close to 
the people you're working 
with and can get more per- 
sonal." 

Although Jackson's last 
regular album (he released 
a 1994 Christmas set that 
completed his RCA obliga- 
tion), "Here It Is," rose to 
No. 11 on the Top R&B Al- 
bums chart, it failed to re- 
establish him as the R&B force he was during the mid-to- 
late '80s at Capitol when his first four sets were certified gold 
or platinum. 

His last Capitol album, 1992's "Time For Love," sold 
243,000 copies. "Here It Is," released in 1994, sold 132,000 
units — a disappointment consklering the reported seven-fig- 
ure, two-album deal he had signed with RCA. 

It's uncertain whether Scotti Bros, can breathe new life 
into Jackson's album sales, which have slipped steadily over 
the years. In the two weeks since its release, "Private Party" 
has sold 12,000 units, according to SoundScan. 

Says Scotti Bros, black music president Kevin Evans, 
"It's always an uphill battle trying to establish an adult con- 
temporary artist, because consumers are programmed to ac- 
cept records that only offer a funky groove and memorable 
visual image." 

Evans says he wanted "Private Party" to have a contem- 
porary sound, yet remain true to Jackson's classic artistry. 
"We wanted to go back to his original sound, which consisted 
of big, quality sounds that jump out on radio." 

To achieve that end, the label turned to veteran producer 
Barry Eastmond, along with younger record crafters like 
Gerald la-vert, Zack Harmon, and Christopher Troy. 

"We also tapped quality songwriters like Gordon Cham- 
bers, who has written some really good stuff for Anita 
Baker and Brownstone," says Evans (see story, this page). 




by J. R. Reynolds 



To obtain a more grass-roots sound, Jackson recorded in 
the small studio setting of Tarrytown, N.Y., just north of 
New York. According to Evans, it gave Jackson a cozier en- 
vironmental setting in which to record — "like it was some- 
body's living room." 

The executive remains tight-lipped regarding specific mar- 
keting tools the label will employ to develop the project, but 
describes them as "creatively innovative." 

Evans says the strategies 
will kick off around the end 
of the first single's run or 
beginning with the second, 
still-unnamed follow-up. 

Through it all, Jackson 
remains positive. "I've gone 
back to what I should be do- 
ing," he says. "I've tested 
the waters in other areas 
and have finally settled on 
the adult contemporary 
R&B flavor." 
Jackson says "Here It Is" 
was supported financially, but the label lacked the spirit nec- 
essary for it to succeed. 

Additionally, says Jackson, the album's pop-ish sound 
"may have been more for other people than for myself. Pri- 
vate Party' is a more natural, raw sound than the last couple 
of projects I've done." 

In addition to creating a more intimate environment in 
which to work, signing with Scotti Bros, gave Jackson the 
opportunity to establish his own record label, FAJ Records. 

Says Jackson, "IVe learned what I want from being at var- 
ious labels and will incorporate the best of all that into my 
own company. I want to do what Babyface and LA. did with 
LaFace or what Berry IGordyl did with Motown." 

Jackson says he will be involved in the day-to-day opera- 
tion of his label w r hen he gets it up and running, but will make 
sure he has the right people there helping run it. 

Says Jackson, "I wanted something that can work for me 
w p hen I get tired of getting on a tour bus." 

Despite sluggish domestic record sales, Jackson has been 
in demand abroad and recently completed a three-week, 29- 
show date at the Blue Note clubs in Japan. 

"I really enjoyed those performances because I got to do 
some jazz-oriented things in my show that I couldn't ordinar- 
ily do," he says. 

The label plans to begin a domestic Private Party tour in 
May. 



20 



BILLBOARD APRIL 1,1995 



R&B 



Hip-Hop Act B.U.M.S. Trace Own 'Lyfe 'N' Tyme' On Priority Debut 



■ BY HAVELOCK NELSON 

NEW YORK— Because of the meaty, 
thought-provoking rhymes on 
"Brothas Unda Madness; Lyfe 'N' 
Tyme," the debut set from the 
B.U.M.S., Priority Records is employ- 
ing a patient campaign to introduce 
and nurture the rap act from Oakland, 
Calif. 

'The album isn't one of those explo- 
sive, I-gotta-have-it kind of records," 
says Priority president Bryan Turner. 
"Its a little more cerebral, intelligent, 
and progressive. We've just got to re- 
lease it, market it. and keep it out 
there. We feel that the more people 
hear it, the more people will want to 
buy it." The album is due May 9. 



lions played the brack during the week 
ending March 21. In many cases, DJs 
are weaving the track into rap mixes. 

The B.C. M.S. are managed by 
KM EL San Francisco and KKBT Los 
Angeles "wake-up show" air personal- 
ities Sway & King Tech. The DJ team 
put E-Vo and D-WYZE together in 
1991, when the two were supporting 
players on Sway & Tech's show. 




THE B.U.M.S. 



Consisting of twin MCs E-Vocalist 
(E-Vo) and D-WYZE, the B.U.M.S. at- 
tempt to shatter stereotypes about 
West Coast rap acts. On "Lyfe 4 N' 
Tyme" the vocalists build verbal puz- 
zles stacked with crafty metaphors 
and allusions to pop culture. Over 
spare, jazzy grooves that swing and 
spring, they endeavor to expose their 
souls. Using plain-spoken poetics, the 
duo takes listeners on a ghettocentric 
ride from their innocence into sense. 

The smooth B.U.M.S. set was pro- 
duced by Frederick Nasar, the Baka 
Boyz, Sway & King Tech, and DJ Joe 
Quixx. 

"Because we're a new group, we 
didn't want to work with a whole lot of 
producers, especially [established 
ones]. We wanted to develop an iden- 
tity for ourselves and build a base 
first," says D-WYZE. 

Adds E-Vo, 'The album fa heartfelt. 
It took a year to put together because 
we didn't just settle for anything. We 
were real selective about our beats. 
And when it came to lyrics, we 
checked each other, too. It wasn't a 
matter of frontin' or catering to [the 
next man'sl ego. We tried to create the 
l>est product possible." 

Songs on the album include "Let 
The Music Take Your Mind," about 
letting go, and "Lyfe 'N* Tyme*," a 
song about struggle that features 
fledgling female MC Mystic. 

The first single, "Elevation (Free 
My Mind)," samples the Teddy Pen- 
dergrass classic "Close The Door" and 
strives to illuminate the shady side of 
the record biz. 

"We went through enough to where 
we're able to pick up what we learned 
and put it out there so others would 
not fall into the same traps." savs D- 
WYZE. 

The single was released to clubs and 
record pools Jan. 31 and was serviced 
to radio March 7. 

According to BDS information, 18 
R&B and top 407rhythm crossover sta- 



Priority's Turner credits the 
B.U.M.S.' relationship with that duo 
for the aii-play the single is receiving 
at the mix-show level. "Sway & Tech 
started playing the single on their 
show without back-announcing it or 
even taking credit for it," says Turner. 
"Every time they spun it, they got 
more and more calls. Finally they 
stalled saying it was the B.U.M.S." 



Later, WQHT (Hot 97) New York 
DJ Red Alert picked up the track — he 
greets everyone by calling them 
"bum," so it was a natural — and Sway 
& Tech started sending the track to 
other colleagues. 

Priority put the act on a brief West 
Coast tour recently with label mates 
Paris, L'il 1/2 Dead, Rally Ral, and Da 
Lench Mob. The label also is planning 



a radio-associated food drive, a Puma 
sneaker endorsement deal, and the re- 
lease of the "Elevation (Free My 
Mind)" video. The clip features break- 
dancer Crazy Legs from the Rock 
Steady Crew, who is mentioned in the 
song. 

Since its March 14 release, the video 
has been added to BET, The Box, as 
well as numerous local shows. 
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IM' ?o° US ARTISTS SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 1 


33 


51 


45 


40 

■Ml 


26 


LUTHER VANDROSSA LV 57775'^PIC(10 98EQ/16 98) SONGS 


2 


52 


47 


44 


5 


VARIOUS ARTISTS SMOOTH GROOVE: A SENSUAL COLLECTION, VOL. 2 


34 


(53) 


57 


63 


3 


RARE ESSENCE SOUNDS OF 1HE CAPITOL 315* 19 9814 9B) GET YOUR FREAK ON 


53 


54 


50 


43 


33 


IMMATURE • M"/. i I - : < I : ITS PLAYTYME IS OVER 


26 


55 


48 


45 


17 


SLICK RICK DEF JAM/RAL 523847MSLANO (10 98/16 98) BEHIND BARS 


11 


56 


52 


50 


20 


R.B.L. POSSE IN A MINUTE 8700 19 98/l5.98)B RUTHLESS BY LAW 


23 


57 


53 


52 


18 


CHANTE MOORE SILAS 1 1 157/MCA (10.98/15.98) A LOVE SUPREME 


11 


SB 


54 


46 


25 


KARYN WHITE WARNER BROS. 45400 (10.9Etl5.98) MAKE HIM DC RIGHT 


22 


59 


56 


49 


5 


r*?,!°" S ART .'^n 98) SMOOTH GROOVES: A SENSUAL COLLECTION. VOL 4 


39 


(60) 


65 


69 


69 


SNOOP DOGGY DOGG DEATH ROW,inTERSCOPE 92279','AG (10.98(15.98) DOGGY STYLE 


1 


61 


51 


51 


5 


VARIOUS ARTISTS 

,^ SMOOTH GROOVES: A SENSUAL COLLECTION , VOL 3 


38 


(62) 


71 


— 


2 


COOP MX. ON THE RISE 2 (9 98/15 981 HOME OF THE K1LLAS 


62 


63 


60 


55 


10 


95 SOUTH RIP-IT 9501" 110 9&16.98) DNE MC L£N 


29 


64 


55 


54 


38 


BIG MIKE # RAP A lot 1 (9.9a'15.9SI SOMETHIN SERIOUS 


4 


(65) 


76 


59 


25 


JOHNNY "GUITAR" WATSON wilma ?)G07'.F)£llwac h 9 m,'j5 Mi BOW wow 


48 


66 


61 


61 


112 


RACHELLE FERRELL • MANHArTAN 93769'CAPITOL ■) 9S.13 Oblfffl RACHELLE FERRELL 


25 


® 


73 


77 


38 


DA BRAT A SO SO DEF/WORK 66164 '/COLUMBIA 19 98 EOj' 15 9BI FUNKOAFIED 


1 


68 


62 


62 


15 


VANESSA WILLIAMS • WING 5761 72.MFRCURY (10 98 EO'16 981 THE SWEETEST DAYS 


25 


(15) 


70 


57 


71 


R. KELLYA , JWE41527(10.98'l £ i 12 PLAY 


1 


70 


59 


58 


16 


THE DAYTON FAMILY PO BROKE S433 19 WHAT'S ON YOUR MIND 


42 


71 


67 


68 


15 


PHIL PERRY GRP 4026/MCA (9-96'15.98) PURE PLEASURE 


65 


72 


58 


53 


8! 


TONI BRAXTON A' LAFACE 26007/ARISTA 19 98'15.98) TONI BRAXTON 


1 


QD 


32 


83 


48 


* * * Pacesetter ★ * * 

SSEe*^,°,t , t "^^ KNE , S | H AFRICA TO AMERICA, THE JOURNEY OF THE DRUM 


IS 




'■• 


64 


122 


KENNY G A ARISTA 1B646 110 9815 981 BREATHLESS 




75 


66 


65 


83 


BABYFACE A' EPIC 53558* 110.98 EO/16.98) FOR THE COOL IN YOU 


2 


(W 


RE-ENTRY 


31 


NORMAN DROWN ' AFTER THE STORM 


21 


77 


63 


71 


25 


JADE • GIANT 24558'VYARNER BROS (10 981 5 98i MIND. BODY & SONG 


16 


78 


64 


GO 


20 


LENCH M08 1002 10 96, 1 L 98) fffl ° " ° EE) 


3 


79 


68 


70 


26 


BEBE & CECE WINANS capi'OL imt :iu 9&'15 96: RELATIONSHIPS 


19 


80 


79 


85 


i' 


INCOGNITO TALKIN LOUO 522036.VERVE 4 '^ ! i 981 ffi POSITI VITY 


54 


81 


74 


66 


20 


VICIOUS EPIC STREET 57857MPIC (9.98 Eft'15 ,9B> ■ DESTINATION BROOKLYN 


3: 


82 


87 


67 


43 


HEAVY D & THE BOYZ • UPTOWN i0998*/WCA riO 98/15.98, Nil HIT BUT IOVL 


1 


83 


El 


75 


7 


VARIOUS ARTISTS TH JMP 4710 (10.98/15.98) OLD SCHOOL LOVE SONGS 


52 


(84) 


RE-ENTRY 


33 


BARRY WHITE MERCURY 522«9ao .WIS .98) AU TIME GREATEST HITS 


70 


85 


93 


88 


17 


DIGABLE PLANETS PENDULUM 30654vemi (1098.'15.9B) BLOWOUT COMB 


13 


86 


76 


74 


47 


OUTKAST • LAFACE 26C:0''AR STA-9 % SOU 1 HLH N PLAY ALIST ICADILLACMUZI K 


3 


87 


72 


56 


5 


MYSTIKAL HiG BUY :? r9 M 98.i MYSTIKAl 


56 


88 


75 


72 


30 


CHANGING FACES • FOILED ROTTEM«IG BEAT 92369','AG (9.98/15 98) CHANGING FACES 


1 


(89) 


99 


82 


65 


.ZAPP & ROGER • REPRISE 45143,irVARNER BROS il0.98.15 98) ALL THE GREATEST HITS 


9 


90 


94 


91 


103 


DR. OREA r. r -'.M , ;7)28' | PRK)H1TY(1098i i 1698f THE CHRONIC 


1 


in) 


97 


60 


44 


ALL-4-ONE A fi it/^atlamic S2588''AG flO 9S'I5 98 !■ ALL-4-0NE 


12 


(92) 


RE-ENTRY 


22 


MA IFF l" 1 1 ^nTOQ r\r\ am,') c. o&ti cuadf uv vfunoi n 


23 


93 


91 | 98 


81 


MAR 1 AH CAREY A* COLUMBIA 53205* 1 10 98 EQ.16 9B) MUSIC BOX 


[ 


:'.M) 


NEWO 


1 


BUCKSHOT LEFONQUE COLUMBIA 57323" 1 10 98 EQ' 16.98) BUCKSHOT LEFONQUE 


94 


95 


82 


76 


29 


U.G.K. ;IVE4I524{8 98.'15 9B,H SUPERTIGHT 


5 


96 


85 


73 


61 


LOUD TANG CLAN # ENTER THE WU-TANG 136 CHAMBERS) 


8 


97 


96 


97 


77 


AARON HALL A SILAS :0B1Q'MCAI9.9&'L5.98> THE TRUTH 


; 


96 


89 




95 


JANET JACKSON A 1, VIRGIN 87825 (10.98/16 981 JANET. 




99 


86 


94 


74 


SALT-N-PEPA A' NEXT PIATEAIRONDON 828392-flSLANO (10.96/16 981 VERY NECESSARY 


6 


m 


RE-ENTRY 


23 


« R r!°"!t«™3Lf,TOL 17 98, 1 98, SL0W JAMS THE TIMELESS COLLECTION VOLUME 1 


52 



O Albums with the greatest sales gains this week •Recording industry Assn. Of America (RIAA) certification for shipment of 500,00 album units 1250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated tsy a numeral foi 
lowing tne symbol. 'Asterisk indicates LP is available. Most tape prices, and CO prices fc WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit 
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed fiom Heatseekersthis week (■ indicates past or present Heatseeker title. (1995, Billboard/BPI Communications, and SoundScan, Inc, 
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TOP 40 AIRPLAY MONITOR « COUNTRY AIRPLAY MONITOR . R&B AIRPLAY MONITOR » ROCK AIRPLAY MONITOR 
tor only ratfio publications based exclusurly on electronically monitored airplay from Broadcast Data Systems! 

• CALX (800) 72^2346 TO Sl^SCRffiE • 

Special Offer!! BILLBOARD subscribers can receive any or all the 

AIRPLAY MONITORS at the special rate of just $149 each - that's 25% off 

the regular subscription rate of $199. To subscribe call (800) 722-2:i4K or FAX 

your order to (212) 536-5294. Or mail this ad with your payment to: 

Airplay Monitor, P.O. Box 197(1, Banbury, CT 06813 
Part of the tlitltmard Miotic tlrvtip 
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FOR WEEK ENDING APRIL 1, 1995 



Hot R&B Airplay 

Compiled (ram a national sample of airplay supplied by BnBOCSf Data Systems' Radio Track service. 80 R&B stations 
are electroncally monitored 24 hours a day , 7 days a week. Songs ranked by gross impressions, computed by cross- 
referenong exact twnes at airplay with A/tortron listener data. This data « used in the Hot R&B Singles chart. 
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i 


ARTIST OABCLDISTRieuTING LA8EU 




1 

■i 


1 
1 


s 
I 


TITLE 

ARTIST rLABEUDISTPIBUTiliS LABEL! 


19 

| 
40 








* * NO. 1 * * 




38 


3S 


5 


LETS DO IT AGAIN 

BLACKGIRL iMPtH.'RCA; 


1 


i 


14 


BABY 

. ■ ■ ,,. ,i ■ 




39 


3S 


6 


SO FINE 

MINT CONDITION (PEWPeXTIVl) 


2 


2 


2 


i; 


CANDY RAIN 

SOUL FOR REAL A A.. /. ', v A, 




1 


53 


3 


ITS BEEN YOU 

ANITA BAKER (ElEKTRAfEEG) 


23 


T 


4 


16 


RED LIGHT SPECIAL 

ILC LAFACE'ARISTAl 




41 


(4 


26 


GOING IN CIRCLES 

.LTHlO YANOROSS .,[■■•; 


82 


4 


3 


a 


IF YOU LOVE ME 

eROWNf.TONE m.i.epici 




S 


53 


15 


1 MISS YOU 

H II U AH ilA 


M 


5 


5 


9 


FREAK LIKE ME 

aciaa aoaaff veo^ :ofv^-:-.v^- c _LG 




a 


43 


14 


MARY JANE !ALL NIGHT LONG) 

MART J BUGE "'1' .VNMCA: 




6 


6 


8 


THIS IS HOW WE DO IT 

MONTELL H -'■ "VRHAL'ISLAND! 




44 


69 


2 


KEEP THEIR HEADS RINGIN' 

DR ORE PRfOfWTY] 


SB 


■■ 


11 


9 


ASK OF YOU 

RAPHAEL SAADIQ (EPIC SOUNDTRAX) 




s: 


52 


5 


IS IT ME? 

■ ■ ■ ;t,A-l,MNii IMMAI.IKt i .I/:. .1.; 


16 


8 


8 


22 


I APOLOGIZE 

ANITA UAKEH ' - - -Hi, 




4S 


33 


14 


GET DOWN 

CRAIG MACK (BAD BOYiARISTA) 


27 


9 


7 


23 


CREEP 

TLC LAFACLEAMSTA 




47 


34 


16 


WHERE 1 WANNA BE BOY 

MISSIONES (5TEP SUN) 


35 


10 


12 


7 


FOR YOUR LOVE 

STEVIE W ■•■[![[ '.' .I: .V. 




(9 


55 


4 


WHEN U CRY 1 CRY 

JESSE 1 1 Mitf-v.'-jH ; ■ 


14 
36 


11 


9 


16 


I'M GOIN- DOWN 

MART J BLIGE "- ■'■". H' A 




49 


47 


5 


MAKE SWEET LOVE TO ME 

THf /.H R.OfRS CAPlTOl , 


7 


12 


10 


16 


THIS LI L' GAME WE PLAY 

SUBWAY IBIV ItlWOTOWN) 




50 


51 


11 


LET'S GET IT ON 
■ RANKS [fP>C STREFT.f PIC) 




13 


lb 


6 


COME ON 

BARRY WHITE IAAMFPERSPCCTIVEI 




Vi 


EE 


2 


EMOTIONS 

H TOWN ILUKEl 


SH 


14 


13 


lb 


ANSWERING SERVICE 

GERALD LEVER 1 'EASIWES1 ELCA 




S2 


43 


11 


I'M GOING ALL THE WAY 

SOUNDS OF BLACKNESS (PERSPECTIVE) 


93 


15 


17 


6 


DEAR MAMA 

2PAC'IME»SCOPE 




B 


61 


2 


CRAZIEST 

riAiiGHTf hi naT : Jp" r :t;jmmi nor 


93 


16 


18 


10 


THINK OF YOU 

USHER :LAf ALL ARISTA 




54 


46 


25 


IF YOU THINK YOU'RE LONELY NOW 

K-Oi HALL V 0' JiX'.tQ 


55 
96 


n 


23 


9 


GRAPEVYNE 

BROWNSTONE ;MJJ.'EP*C: 




55 


54 


J 


IF ONLY YOU KNEW 

PHIL P-tHHI ; 


18 


16 


29 


BEFORE 1 LET YOU GO 

BLACKSIRELI (INTEPSCOPEJ 




56 


EE 


3 


GET LIFTED 

KEITH MURRAY fJlVE 


46 


1) 


20 


16 


MY LIFE 

MART J BLIGE lUPTOWN'MCA) 




57 


48 


9 


LOVE OF MY LIFE 

BEBE i CECE W1NANS (CAPITOL) 


11 


20 


14 


16 


BIG POPPA 

-HL -i -101 BIG (BAD BOT'ARISFAl 




58 


57 


J 


SOUL SEARCHIN- . . . 

MCSHEU NDCGCOCCLLO IEPC SOUNDTRAX) 


5 


21 


19 


30 


1 WANNA BE DOWN 

BRAMT AMANTIC: 




is 


62 


3 


TAKE IT TO THE FRONT 

v'vb-L ■! 1 5 LA N t> : 




tt 


21 


8 


THANK YOU 

BOV2 II MEN (MOTOWN] 




M 




1 


I'LL BE THERE.. /YOU'RE ALL 1 . . . 

li*LTH0O MAM-M J HL :,F iCEF JAM'RALi 


33 
39 


23 


27 


24 


JOY 

BLACKSTREET VIA- ;A'f 




E! 




1 


SHY GUY 

Diana king iworkjCOlUmbia) 


90 


24 


22 


28 


ON BENDED KNEE 

BOYZ Mi*. il.';rFAA''. 




62 


63 


> SAFE * SOUND 

J DJGUIK (PROFILE) 


91 


24 


29 


7 


JUST ROLL 

FABU (BIG BEAT'ATLANTIC) 




63 


St 


12 


WHAT CAN 1 OO? 


84 


26 


24 


20 


CAN 1 STAY WITH YOU 

KARTN WHITE .'.AF'.Fn: t F 




S4 


65 


5 


PEOPLE DON'T BELIEVE 

SCARFACE FEAT. ICE CUBE IRAP^A LOTl 


71 

17 


B 


28 


1 


1 CAN CALL YOU 

PORTRAIT iCARlTOL) 




E5 




1 I'D RATHER BE ALONE 


38 


28 


25 


lb- 


CONSTANTLY 

IMMATURE (MCA! 




EE 




2 


I'LL BE AROUND 

HA-*!i\_4-TAY (CHRTSAIIS.'EMII 




25 


30 


lb 


WHY WE SING 

KIRK FRANKLIN (GOSPO CENTRICI 




67 


64 


4 


LAID BACK 


22 


3.9 


33 


4 


YOU'RE SORRY NOW 

:ha'ie (iutown Morowfu 




68 


70 


■i 


WATERFALLS 

TLC Lfl-i'.! ^ 


53 


31 


26 


20 


1 BELONG TO YOU 

YONI BRAATO!, LAFACEjARISlAi 




69 


— 


1 


DA B SIDE 

OA BfiAT A THE NOTORtOUSBIG (SOSOCCF] 




32 


32 


28 


PRACTICE WHAT YOU PREACH 

BARRY WHITE ■-.'.' 1 




70 


69 


3 


MAD IZM 

CHANNEL LIVE (CAPITOU 




33 


4S 


1 


NEXT TIME 

GLADYS KNIGHT (MCA 




a 


— 


1 


BEST FRIEND 

BRANDY i ATLANTIC} 


34 


34 


41 


E 


1 LIKE 

KUTKLOSE Kf A/FIF'TRA/LEGI 




72 


67 


19 


EVERY DAY OF THE WEEK 

JADE '" -M 


B7 


3b 


42 


E 


RUB UP AGAINST YOU 

FREDDIE JOLSON (STREET UFESCOTTl BROS 1 




73 


21 


17 


WHY YOU WANNA PLAY ME OUT? 

TRtSHA COVINGTON kirj^uMtiiA 


31 


36 


40 


7 


CRAZY LOVE 

BRIAN MCKNIGHT IMERCURY 




B 




I 


NEVER FIND SOMEONE LIKE YOU 

KEITH MARTIN (RUFFHOUSE,COLUMBIA| 


49 


37 


31 


10 


DANCE 4 ME 

CHRISTOPHER WILLIAMS (GIANTI 




7b 


22 


5 


TOUR 

CAPIETON ( SIGNET .'RAD 


■ 



CD Records with the greatest gam. 0 1 995 BillboarrJ/BPI Communications. 



HOT R&B RECURRENT AIRPLAY 



1 




1 


BE HAPPY 

MARY J BLKiE (lYPIOWTt'MCAl 


2 




; 


U WILL KNOW 

HMD BLACK MEN UNITED) (MERCURY; 


3 




! 


FOOLIN' AROUND 

CHANGING FACXS TSPCYLED ROTTFNaG BEAT) 


4 


1 


5 


HERE COMES THE HOTSTEPPER 


5 


2 


22 


BACK It FORTH 

■iA.c-1 . .A:.- ,(v..'<- .( 


6 


4 


6 


BOOT & SOUL 

J'. I A Kk.L" ELEKTRA'EEGI 


7 


3 


7 


I'LL MAKE LOVE TO YOU 

RO*2 II MfN rT/0T0W(i 




6 


3 


OLD SCHOOL LOVIN' 

CCY',-T '.' JC Y'E ALAi'MCAl 


9 


5 


3 


THIS LOVE IS FOREVER 

KWL.vri HEV(TrT iCALIBERl 


10 


8 


16 


WHEN CAN 1 SEE YOU 

BABYFACE (EPIC) 


11 


7 


21 


THE RIGHT KINDA LOVER 

PATTI LABELLE IMCA) 


12 


9 


7 


FLAVA IN YA EAR 

CHAIG MACK (QAC BC' ARISTA 


13 




1 


CANT HELP MYSELF 

GERALD L EVERT (EASnvESr.'EEGl 



14 




1 


WITH OPEN ARMS 

RACHtLLE TERRELL IMANHATTANXAPITOl) 


15 


ir- 


24 


SENDING MY LOVE 

2HANE (ILLTOWNMOTOVYN) 


16 


is 


5 


YOU WANT THIS 

JANET JACKSON IVlRClNi 


17 


20 


22 


YOUR BODY'S CALLIN* 

I: .in ir. i 


IS 


1! 


2) 


ANYTHING 

, Rl ( 


IS 


1' 


13 


I'D GIVE ANYTHING 

GEPALT (EVERY i EA^TAEST'EEG > 


20 


12 


6 


HOW MANY WAYS 

(i:,\ Hhi.li Ai ILAIACLA"' ')1A 


21 


:s 


11 


AT YOUR BEST (YOU ARE LOVE! 

AA. DAM BLACKGRCUND.JIVEI 


22 


10 


12 


1 DON'T WANT TO KNOW 

GLADYS KNIGHT (MCAl 


23 




2 


TOOTSEE ROLL 

09 BOY? IftIP ITI 


24 


21 


2 


1 NEVER SEEN A MAN CRY 

'ALA!' i A;. L A . • A _ i r (,,_,: i ■ >_ 


25 




13 


STROKE YOU UP 

■AAA. '.HIAIlA 



R&B SINGLES A-Z 

TITLE .Publisher - Licensing Org ) Sheet Music Dist 

59 1-LUV (Zomba BMI/E-40. QMI/Tooe Only, BMI/full 

Ke*l. ASCAP/RoyaLsnd Cash. ASCAP) WBM 
15 ANSWERING SERVICE (Divided. BMI/Zamoa. 

BMURamal. BM I/Warner -Tamerlane, BMI) WBM 
10 ASK OF YOU (FROM HIGHER LEARNING) (Pryreram 

inl'i ASCAP/Tony Tom Tone. «CAP/Beecliwood, 

BMI.'Toshiba-EMl, BMI) HI 

BABY (Huron Rh*hm BMl^Leffnd ASCAP/ristasouL 
ASCAp.Orrsate. ASW/ftcot ASCAP) WBM 
BEFORE I LET YOU GO (Dorti ASCAP/Znrta. ASCAf MCA. 
ASCAP/IarM ASCAP,D6Wy Pood ASCAP/ftairay -■<■ 
ASCAP/WB. ASCAP^fwI. ASCAP) WBM 
BIG PGPPA Hee Tee. ASCAP/Just*) Publishing Co . 
ASCAP/EMI April. ASCAP/Be* Mo Easv. ASCAP) HL 
BROOKLYN ZOO (Wu-Tang. BMI) 
CAN0T RAIH (EMI April, ASCAP/E Z-Ow It. 
ASCAP ,703, ASCAP/Evelle. BMIAmlve And Under. 
ASCAP/Stam U Well. BMI) WBM/HL 
CAN I STAY WITH YOU ■: Ecal. BML/Sony. BMI) HI 
CANT WAIT (Stone City. ASCAP/Nalional La-ague, 
ASCAP/Cold Chilhn , ASCAP/WB. ASCAP/Tunhy Noble. 
ASCAP/Enck Sermon. ASCAP) WBM 
CANT YOU SEE (FROM NEW IERSEY DRIVE) (Evelie, 
BMl^B, ASCAP/South 01 Soul, ASCAP/12 AM. 
ASCAP/Late Hours, ASCAP/Justm Combs. ASCAP/EMI 
April. ASCAP/Btg Herb's. 8MI) 
CAN WE START ALL OVER AGAIN (Zomba. ASCAP/Jo 
Skm. ASCAP/WB, ASCAP^efrtage Hill. ASCAP) WBM 
COME ON (FrytE Tyrne. ASCAP/1«w PerspectM, 
ASCAP,StMTi Scrfi-., Sfctt'Sitper BWEM Ajrt, ASCAPt ftEM 
CONSTANTLY (EMI April, ASCAP/Millhill. BMI.' Jesse 
Powell. BMI/Teion Beal. BMI) HL 
CRAZY LOVE (FROM JASON S LYRIC) (Wamei Bras 
ASCAP/Caledontan, ASCAP) WSM 
CREEP (DA.R P.. ASCAP) HI 
DANCE 4 ME (Sony. ASCAP/Babyoon, ASCAP/Mad 
MacMin. ASCAP/Pocygrarn H\ ASCAP/Back 2 Da Getto, 
ASCAP/Big Hert s, BMl/WarnerTanwIane. BMI) WBM 
DEAR MAMA (Joshua s Dream, BMI/lnterscope Pearl, 
BMl/Warnei- Tamerlane, 8Ml/The Undergnxind 
Connection. ASCAP) WBM 
DIAL 7 (Wide Grooves. BMl/Giiro. BMI/EMI 
Blackwood BMI/That's Amaiin'. ASCAP/Macalley. 
BMI/Ttipparttiur. ASCAP/OPC BMVPotypam. ASCAP) 
OONT SAY GOODBYE GIRL (WB ASCAP/Giatitude 
Shy. ASCAP/FuadBach, ASCAP) WBM 

00 WHAT U WANT (FROM NEW JERSEY DRIVE) 
(Brandon B. BMI/fenn. BMI /Longitude. BMI/Songs Of 
All Natons, BMI/Sugar Biscuit, ASCAP/P L C. ASCAP) 
EMOTIONS IBishstich BMIyPac Jam, BMI) 
EVERY DAY OF THE WEEK/IF THE MOOD IS RIGHT 
(Annate. ASCAP/lrvng. BM„1ju* lerald Jr., BM(/Ju-Ju Bee. 
BMLWB, ASCAP/Orrsha. ASCAP.'Slone Jam. ASCAP) WBM 
FOE THA LOVE OF S (DoKan-N -Sense. BMLD J YelLa, 
BMuTtuthless Attack. ASCAPI 
FOR TOUR LOVE (Stcwland. ASCAP) WBM 
FREAK LIKE ME (Hanes, HID And Valentine, 
ASCAP/Rubber Band. BMI/Polygram imi. BMI) 
GET DOWN (For Ya Ear. ASCAP/Jnstin Publishing Co.. 
ASCAP/EMI Apnl. AS CAP /Bee Mo Easy. ASCAP) HL 
GET LIFTED (Zomba ASCAP,1lkotK, ASCAP/Enck Switoi, 
ASUP/Wmitswept Paofic ASCAPjlongrtuoe, BM0 WBM 
GOING IN CIRCLES (Porpete. BMI) 
GOOD OLE FASHION LOVE (Flyte Tyme. ASCAP/New 
Perspective, ASCAP) 

HEART OF A MAN (Lynno Peterson, ASCAP/Ken 
Cummings ASCAP/Sun Face. ASCAP} 
HOUDAY (Divided, BMI/Zomba BMt'Ramal, 
BMI.'Warner Tamerlane. BMI) WBM 
HOOK ME UP (Booty Ooty. BMI) 

1 APOLOGIZE (All Baker's. BMlWentage HI, ASCAP/Yffi 
ASCAP/Onsha, ASCAP/Parsley Park. ASCAP) WBM 
I BELONG TO YOU/HOW MANY WAYS (Three Boy; 
From Newark. ASCAP/Polygram. ASCAP/Lady Ashkee. 
BMiyJay Bird Alley, 8MI/Black Hand. ASCAP/Zomba. 
BMI/Raphic. t' V Ml: A ASCAP) WBM 
I CAN CALL YOU (Hee Bee Dooinrt. ASCAP/Unit 4. 
ASCAP/WB. ASCAP) WBM 
I'D RATHER BE ALONE (MCA, ASCAP/Faimty Tree. 
ASCAP/Mootei, BMI) HL 

IF ONLY YOU KNEW (Warner -Tamerlane. BMI) WBM 
IF YOU LOVE HE (Stone lam ASCAP/Ness. Nitty S 
Capone, ASCAP/Onsha. ASCAP^B. ASCAP/Brown 
Girl. ASCAP/Night Rainbow. ASCAP/EMI Apnl. 
ASCAP/Skw Flow. ASCAP) WBM 
IF YOU THINK YOU'RE LONELY NOW (AtftCO. 
BMt/MoreU, BMI) 

I LIKE WHAT YOU'RE DOING TO HE (Globe Art. 
BMVThat's Right BMI) 

I LIKE (Nu Soul. ASCAP/Almo Irving. BMI/Short Dolls. 
BMI) WBM 

I'LL BE AROUND (Rag Top BMl'Bellboy, 
BMl/Assoited BM I/Warner- Tame Mane 
BMUnterscope Pearl. BMI) 
I'M GOING ALL THE WAY (New Perspective. 
ASCAP/EMI Apnl, -ASCAPI 
48 I MISS YOU (3 Boy; From Newark. ASCAP/Porygram 

Int l. ASCAP/Sore Light. BMI) 
72 I NEVER STOPPED LOVING YOU (Whole Nine Yards. 
• ••• Avid One. ASCAP/Tingertips, BMI/L'il Mama. 
BMl/MCA BMI) 
42 IS IT ME? (Zomba, ASCAP/Hookman. ASCAP/Halle 

Berry. BMI I WBM 
24 I WANNA BE DOWN (Human Rhythm. BMLYoung 
Legend, ASCAP,' Chrysalis. ASCAP/Pecot. ASCAP) WBM 

28 WT CDorri. ASCAP/Zornba. ASCAP/T Lucas ASCAP.'IAt Pewnit 
Butter. ASCAP/Mfac. WASNwnt? lairwtoie. BMn 

21 JUST ROLL (Little Los. BMI) 

69 HUP IT RIGHT THERE (DeSwing. ASCAP) 

12 KEEP THEIR HEADS RINGIN' (FROM FRIDAY) (Ain t 
Nuttwi' Coin On But Fu-kin'. ASCAP) 

70 KITTY MTTt :i' v., ...v A^UI'.-fiuiH flM:APi 

32 LET'S DO IT AGAIN (Warner Ctiappel. BMI) 

29 LET'S GET IT ON (Second Generation Rooney Tunes 
BMI/Sony Tunes, ASCAP) WBM/HL 

71 LOVE CAN BE SO COLD (Mycenae. ASCAP) 

61 LOVE OF MY LIFE (EMI Blackwood. BMlBenny s Muse. 

BML/Sony Tunes. ASCAP/Yelkw. Elephant, ASCAP) 
37 MAD IZM (Channel Live. ASCAP/Amerem ASCAP) 
41 MAKE SWEET LOVE TO ME (Bachtead. BMl/Magic 

Eye. BMI/Ray-Jay. ASCAP/Vmisperdex. BMI/Yours. 

Mine & Ours, ASCAP) 
, 95 MOVE IT LIKE THIS (Third & Let. BMH3iue Ink. 

BMI/Tee t>i, BMI/Zomba, BMI) 
57 NEVER FIND SOMEONE LIKE YOU (Famous. ASCAP/No 

Pan No Gwi. ASCAP,^pinm« Plabnum. ASCAPI HL 
45 NEXT TIHE (MCA, ASCAP/Shakeii. ASCAP/EMI April, 

ASCApifh/te Tyme, ASCAP/New Perspective. ASCAP) 
77 NIKA (Don Vicious. BMVBcvma ASCAPEM Apnl. ASCAP) 
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TITLE 

.'.h( '■ LAFJELDISTR Qjti'i^ LAFJC. 




5 


1 


E5 
£ 

a 

i 


TITLE 

ARTIST (LABELTJISTRieUT)NG LABEL) 


: 


2 


7 


* * NO. 1 * * 

THIS IS HOW WE DO IT 

■ ■ 




- 


1 


PURPLE MEDLEY 

PR'NCE WARNER BROS-! 


51 


59 


5 


COME ON 

BARRY WHITE '.AAM 'PERSPECTIVE ' 


2 


4 


,. BIG POPPA 

11 THE NOTOfllOUS B 1 G ',BAD ■ 


40 


32 


16 


WHUTCHA WANT? 

NINE 'PROFILE 


3 


3 


1s CANDY RAIN 

SOUL TOR REAL a'.'. •,':.'. 


41 


55 


4 


JUST ROLL 

FABU ' .'A. .'.'.-A 


1 


5 


3 j KKPTHEIR^HEADS RINGIN' 


42 


36 


6 


1 LIKE 

KUT KLOSE "A ( l - "HA -. A 


1 1 1 


8 


FREAK LIKE ME 

AEKNS HOWARD (MECCA - - ( .'A (A LEG 


41 


31 


2D 


1 MISS YOU 

N II U IARISTA1 


4 


DEAR MAMA 

? pac iintfrscopf: 




44 


41 


11 


RODEO 

9S SOUTH (RIP-TT) 


7 


8 


S 


SA8Y 

BRANDT AT-AXriC, 


45 


34 


5 


THANK YOU 

BOYZ II MEN (MOTOWN) 


! 


7 


4 


RED LIGHT SPECIAL 

TLC (LAFACFj'ARISTA] 


46 




1 


I'D RATHER BE ALONE 

TYXAMPLE A 


9 


9 


15 


THIS LI L' GAME WE PLAY 

SUBWAV A A'A 70D (BIV E'"( 


F 


58 


16 


THA BUTTERFLY 

WAY 2 REAL i A'.- VIH Ai M 


10 


10 


14 


GET DOWN 

CRAIG MACK IBAD BOY ARlSTAI 


it 


46 


11 


WHERE 1 WANNA BE BOY 

MISSJONES (STEP SUNI 


11 


— 


1 


ASK Of YOU 

RAPHAEL E^AdtU ILEU AJJl^ (KAaV..:>WUS<: 


49 


44 


16 


NIKA 

VICIOUS EF-rC 


12 


11 


19 


IF TOU LOVE ME 

8ROWN5TONE (WJAEPIO 


M 


75 


6 


OOH UV.VD :p«rt> PEOPLE! 

: . (•'.'. IH • A-IC H V I- 'AHAP ...A OA*. 


13 


12 


7 


BROOKLYN ZOO 

OL DIRTT BASTARD (ELEKTRJVEEG) 


51 


.39 


3 


LET'S DO IT AGAIN 

: AC. A la (kaper'rca: 


14 


15 


9 


THINK OF VOU 

USHER i AFAT. ARISTA; 


52 


45 


S 


1 CAN CALL YOU 

PORTRAIT (CAPITOU 


15 


16 


13 


MAD IZM 

CHANNEL Ll-t I 




53 


35 


14 


WOMAN TO WOMAN 

JEWELL A 1 


S 


17 


6 


FOE THA LOVE OF S 

BONE THUGS T. HARMONY (RUTHiESSl 




54 


51] 


28 


PRACTICE WHAT YOU PREACH 

BARRY WHITE AAM 1 • H A'! 1 . • 


17 


13 


20 


CREEP 

TLC ILAFACL'ARISTAI 


55 


SI 


6 


CANT WAIT 

REDMAN HAlASLANDI 


IS 


14 


7 


IF YOU THINK YOU'RE LONELY NOW 

A-CI HAILEV OF JOOEO (MERCURY! 


SS 




1 


CRAZY LOVE 

BHIA'I MCFMGHT IMERCURY 


19 


18 


5 


FOR TOUR LOVE 

STEVIE WONDER (MOTOWN) 


57 


X 


3 


SAFE + SOUND 

DJ QUIK (PROFILE! 


20 


21 


7 


GET LIFTED 

KEITH MURRAY : A'-'E 


58 


49 


19 


ON BENDED KNEE 

BOYZ II MEN (MOTOWN) 


21 


20 


6 


SHOOK ONES PART II 

M 'HA DEEP (LEXJD'flCAl 


53 




1 


GOING IN CIRCLES 

LUTHER VANDHOSS '.LVEHICi 


22 


19 


9 


TAKE A BOW 

MADONNA I'.u A Al> K v.;aa:(h PRIA 


SO 


54 


4 


RUB UP AGAINST YOU 

rprCtlE AA((f, HTHrni r AAA"TTi HHAA 


23 


23 


10 


TOUR 

CAPLETCWI (SIGNET 'RALl 




61 


42 


20 


FOOLIN' AROUND 

CHANGING FACES ISPCYLED ■■' L A BEAT) 


24 


43 


2 


I LL BE AROUND 

RAPPIN' 4-TAT (CHRVSALli'EMK 




62 


62 


4 


IF ONLY YOU KNEW 


a 


ill 


6 


LET'S GET IT ON 

SHA88A RANKS (EPIC STREET E-tC! 




63 


— 


2 


COMMITTED 

RENAIZZANCE (PROVOCATIVE) 


26 


a 


6 


1-LUV 

E^O AFAAA, -.',.= , ( - ,A. WID' ' .( 




64 


61 


16 


1 APOLOGIZE 

ANITA BAKER (ELEKTRA/EIG) 


27 


24 


3 


SfTTIN' IN MY CAR 

SLICK A', A. (DEF .').' Ha i a IMi 




65 


5/ 


10 


SU PA STAR 

GROUP HOME IPAYDAY FFRRj 


2! 


22 


IS 


CAN 1 STAY WITH YOU 

KARYN WHITE 1 WARNER BROS.) 




66 


— 


3 


69 TEMPO 

MISTAKE). OENAT) AO.IIE-IH DELIGHT 'P 


29 


26 


4 


PEOPLE DON'T BELIEVE 

A»A^| :( (i !([ PAPA LOT 




67 


52 


12 


COCKTALES 

TOO SHORT i AYE; 


30 


28 


5 


ANSWERING SERVICE 

" ! A . 




68 


4.1 


7 


NO HOOK 

SHAQUILLE O'NEAL AVE; 


31 


29 


26 


BEFORE 1 LET YOU GO 

BLACKSTREET I (. " ( r::- ; 




69 


- 


i 


MOVE IT LIKE THIS 

K7 (TOMMY BOY1 


32 


:<s 


q OH YEAH! 

5 ROTT1N RAZKAl'j a (a.'.A '.'*:..: .".[ . 




70 


53 


21 


BRING THE PAIN 

ME !H()D '.'-A : 1 h '.' HAi a AN.; 


33 


27 


,o CONSTANTLY 

11 1 IMMATURE IMCAJ 


71 


63 


2 


NEVER FIND SOMEONE LIKE YOU 

KEITH MARTIN hfhal SLCO.l. CHI A 


5 


47 


i 


IS IT ME? 

MONTECO (FEATURING IMMATURE! IMCA] 




s 




7 1 BORIOUAS ON DA SET 

' FRANKIE CUTLASS (RELAIlVlTY! 


s 


40 


5 


SO FINE 

MINT CONDITION (PERSPECTIVE! 




73 




, 1 MAKE SWEET LOVE TO ME 

' i THE WHISPERS A'T 


3S 


3; 


44 


TOOTSEE ROLL 

69 BOYZ (RIP ID 


K 


— 


1 


BOOTEE BOUNCE 

H.M.H. IPHAT HOUSE; 


37 


38 


jfj j KITTY-KITTY 

1 69 BOY2 (RIP-TT1 


3£ 




1 


DANCE 4 ME 

. HH ; ; -;A'h;H IliAA.i.iM 



CD Records with the 



gain. ■£, 1995 BillbciaroVBPI Communications and SaundScan, Inc. 



92 NO HOOK (Shaq Lyres, ASCAP/Oirysa*3. ASCAP/^omlia 
ASCAP/Raior Sharp. ASCAP?Wu-Tar*. ASCAPI WBM 

£3 OH V EA H 1 (Naughty. ASCAP/Warner Chacpell. 
ASCAP/f C D . ASCAP/tobete. ASCAP/Camorae. 
ASCAP/bbnan. ASCAP) WBM 

25 ON BEDDED KttEE (Flyte Tyme. ASCAP/IMI April. 
ASCAP) WBM 

85 OOH ULWD (PARTY PEOPLE) (Bronx Rrv. BMI) 
50 PEOPLE DONT BELIEVE (N The Water, ASCAP FMi 

Blackwood. 8MI/WB, ASCAPI WBM/HL 
43 PRACTICE WHAT VOU PREACH (Seven. BMt/Super. 

BMI/Drvided. BMI/Zomba. BMI/Warrwr-Ianwrlane 

BML/Ramal. BMI) WBM 
74 PURPLE MEDLEY (Controversy. ASCAP/WB, ASCAP) 
4 RED LIGHT SPECIAL (Ecaf. BMI/Sony. 6MI) HL 
67 ROOEO (Downlow Quad. BMl/TJrop Science. ASCAP) 

26 RUB UP AGAINST TOO (Divided. BMVZomba, 
BMI/Ramal. BMWsmer- Tamerlane. BMI) WBM 

84 SAFE + SOUND (Protoons, ASCAP/Way 2 Qui*.. 

AS£AP/Kdadda. BMI/OR The Wal. BMI) 
94 SHAME (FROM A LOW DOWN DIRTY SHAME) 

(UnioTiippefl. BMCMrtls & Mrfts. BMI) 
83 (SHE'S GOT) SKI LIZ (Songcase, BMI) WBM 
60 SHOOK ONES PART II (Juverute Hell. ASCAP) 
73 SHY GUY (FROM BAD BOYS) (Diana Kirwj. BMI/WorlrJ 

0t Andy. ASCAPrW NR, ASCAP/Kinesley Gardner 

Nation 01 Soul, BMI) 
59 SITTIN IN MY CAR (Det American. BML/Chevis. 

BMI/DH Jam. ASCAP/Vance Wnghl. ASCAP) 
30 SO FINE (New Penc*ctrve. ASCAP/EMI Apnl ASCAP) 



56 TAKE A BOW (Ecat. BMI/Sony. ASCAP/Webo Girl. 

ASCAP) WBM/HL 
62 TAKE IT TO THE FRONT (Junkie Funk. BMI) 
18 THANK YOU (Black Panther BMl/Vanderpool 

BMI/Ayrtsw BMI/Shawn Patrick, BMI/Enufn. BMI/EMI 

April. ASCAP/D.A R P., ASCAP) HL 
13 THINK OF YOU (Chuck Lite. ASCAP/Starvin, 

ASCAP/Cnyna Baby, BMI/Janice Combs. BMI. IMI 

BlacMood. BMIAJR-rV. ASCAP/Check Man. 

ASCAP/VTB. ASCAP) HL/WBM 
1 THIS IS HOW WE DO IT (Mo Swarte. ASCAP/Oji s 

BMI/DeF American. BMI) 
9 THIS Lit' SAME WE PLAY (Divried. BMI/Zomba, 

BML/Ramal, BM Warner Tamerlane, BMl) WBM 
81 THIS TIME IEMI Blackwood BMI/Chanle' J. BMI/EMI 

April. ASCAP/leo Hambiin. ASCAP) 
52 TOUR (Det American Songs, ASCAP) 
75 WE GOTTA RUN [Anne's House. BMI) 
54 WHEN U CRY I CRY BUT Ed. ASCAP/Tnnrty Campbell, 

ASCAP/Warner Chappell, ASCAP/Sonic Sheet. BMI) 
51 WHERE I WANNA BE BOY (Potential. BMl/Masjorws. 

SMI/Ron G. BMI) 
86 WHERE YOU ARE (Ecal. BMI/Sony Songs, BMI) 
71 WHUTCHA WANT? (Protoonj. ASCAP/Pretty Helen. 

ASCAP/Licluhot Lyriu. ASCAP) 
80 WHY YOU WANNA PLAY ME OUT? (Brititf. ASCAP) 
79 WOMAN TO WOMAN (FROM MURDER WAS THE 

CASE) (Irving. BMI/Ami 1 Nuthin Gom On But Fu-kin . 

ASCAP/Q/B/D Itserl ASCAP/WB. ASCAP) WBM 
44 YOUHE SORRY NOW R tti Town ASCWj'Tteugrty. ASCAPI 
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Biiibood HOT R&B SINGLES 

FOR WEEK ENDING APRIL 1, 1995 ■ ■ ■ ■ ■ ^rfff Wm WBI ■ V>HH W 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES 
COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

limn 



THIS 
WEEK 




2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PRODUCER 4 SONGWRITER) 


ARTIST 

1 /. r--ri >. NilMGFR T lTI7:r,l, :INC, [Aril! 


CD 


3 


g 


g 


* * * NO. 1 * * 

THIS IS HOW WE DO IT l_titk.l 

O.PIERCE. MJORDAN (M.JORDAN.O PIEACE.R.WALTERS) 


♦ MONTELL JORDAN 


2 


1 


1 


18 


CANDY RAIN • ♦ SOUL FOR REAL 

HEAVY D.POKE.RED HOT LOVER TONE IHEJIVY DJ ROBINSON J C.OLIVER.S.BARNESt ICl T 1X1 UPTOWN : > ■- '.' 


3 


2 


2 


9 


BABY A 

KCROLCH k CR?u:H K JONL : R.PETTERSONI 


♦ BRANDY 

IC! T) !V! IX) ATI AM C R7!7J 


4 


4 


3 


5 


RED LIGHT SPECIAL 

BABYFACE IBABYTACEl 


♦ TLC 

. ',!. I IVl'X! LAFACE K-IUC'/AH j'A 




5 


i> 


g 


FREAK LIKE ME 

MASS HILL (C 


♦ ADINA HOWARD 

tt) (XI MECCA DON/EASTWEST 64484/EEG 




7 


4 


12 


BIG POPPA • ♦ THE NOTORIOUS B I G. 

C THOMPSON f A'- COMBS (THE NOTORIOUS B I G I (CHDMM) I T i <V) (XI BAD BOY 7-901 VARiSTA 


7 


6 


7 


5 


DEAR MAMA 

T PIZARRO < SHAKUR T PIZARRO) 


♦ 2PAC 

(CI (Ml IT) IX) INTERSOOPE 96273 




9 


g 


22 


IF YOU LOVE ME • 

O HAIL (G. CHAMBERS, N GILBERT C HALL K MADISON [ SERMON P SMrh 


♦ BROWNSTONE 

!C) (MKT! (JO MJJ 77732iEPIC 


g 


8 


9 


17 


THIS LIL' GAME WE PLAY 

G LEVERT | NICHOLAS (G LEVERT.E.T NICHOLAS! 


♦ SUBWAY (FEATURING 7021 

ICl (X! BIV 10 B60 2527MOTOWN 




20 




2 


ASK OF YOU (FROM "HIGHER LEARNING") ♦ RAPHAEL SAADIQ 

R SAAOIQ IR SAADK1.T RILEV.H NAKAMURA.P Ell ICl EPIC S0UNDTRAX'S50 MUSIC 77B62EPIC 


rfi 


11 


11 


6 


FOR YOUR LOVE 

S WONDER B.W0MCDQ 


♦ STEVIE WONDER 

(O TVIIX) MOTOWN 860 290 


(U) 


14 


68 


3 


KEEP THEIR HEADS RINGIN' (FROM "FRIDAY") 

Dfl ORE (OR ORE.S SNEED.J-ELEX) 


DR. DRE 

1CI (D) (Tl PRIORITY 13188 




13 


15 


11 


THINK OF YOU 

SEAN COM! i THOMPSON (THOMPSON. JONES. EVANS, RAYMOND JEFFERY 


♦ USHER 

(C) (Ml (T) (X) LAFACE 2-4094.ARISTA 


14 


10 


10 


21 


CREEPA 

r AUSTIN D A'JSI '1 


♦ TLC 

IC) (Ml IT) CXI LAFACE 2-AOH2/ARISTA 


15 


12 


13 


g 


ANSWERING SERVICE 

G LEVERT E NICHOLAS IG L EVERT. E I.NICHOLAS! 


GERALD LEVERT 

ICl EASTWEST 64458JEEG 


fi fi i 


16 


21 


g 


COME ON 

AM T LEWIS (J HARRIS III T , . WRIGHT B WKITL 


♦ BARRY WHITE 

ICl (V) A4M SBO 972RERSPECTIVE 




15 


12 


17 


1 APOLOGIZE 

BJ,EASTMONOlAPA-;:A 1! EASTMOND G CHAMBERS) 


♦ ANITA BAKER 

(CI ID) ELETCTRA B44977EEC 


1 a 
10 


18 


19 


g 


THANK YOU ♦ BOYZ II MEN 

D AUSUN, BOY? II MEN [M,S,MCCARY,N,MORRIS,W,MORRlS S STUCKMAN.D AUS'lN i (C) (Tl 00 MOTOWN B60 27* 


19 


19 


14 


27 


BEFORE 1 LET YOU GO 

T R ILEY 0" RILEY L 5VLVERS.M RILEY, C KAI.N HAL O HOLUSTER.A OICXEYI 


♦ BLACKSTREET 

(CI IMI IT) [XT INTERSOOPE 9B2U 


20 


17 


18 


14 


GET DOWN 

EASY MO BEE (C MACK1 


♦ CRAIG MACK 

IC! (O! IMI IT) IY! BAD ROY 7 9C l.^XRISTA 


fy\\ 


29 




7 


JUST ROLL 

YOUNG LATH UN . GRAD Y) 


♦ FSBU 

ICl IT) 00 BIG BEAT 981 75YATLANTIC 


© 


23 


26 


6 


1 CAN CALL YOU 

PORTRAIT (PORTRAIT! 


♦ PORTRAIT 

ICl CAPITOL S826A 


23 


21 


16 


19 


CAN 1 STAY WITH YOU 

BABYFACE BABY FACE 


♦ KARYN 1VH TT 

ID ID) (VI WARNER BROS 18007 


24 


27 


24 


31 


1 WANNA BE DOWN • 

K CROUCH • C ■ ' 'JC )"■ - ' t 


♦ BRANDY 

(Cl (Tl (V) (XI ATLANTIC 87225 


25 


2t 


22 


20 


ON BENDED KNEEA 

J 1AM T LEWIS (J HARRIS ■ II T LEWIS) 


♦ BOYZ II MEN 

ICl IV! X) !.,n-:.:wl, 860 24A 




32 


37 


6 


RUB UP AGAINST YOU 

G LEVERT ; . M)K)i. (G LEVERT I T M' h. j 


♦ FREDDIE JACKSON 

(CI STRICT LiFE "DC IB'SCO'Ti BROS 


27 


22 


17 


19 


CONSTANTLY 

1 PRINCE, D PEARSON 1 PRINCE.D PEARSON,! POWELLT BEALl 


♦ IMMATURE 

ICl IT) P0 MCA SIM8 


fW) 


NEW ► 


1 


* * * Hot Shot Debut * * * 

JOY BLACKSTREET 

T RILEY (T RILEY.T LUCAS.M JACKSONI (C) (M) (Yl |A) tNTERSCOPE S-S1M 


fW\ 


31 


35 


8 


LET'S GET IT ON 

M,C ROONEY M. MORALES (R. GORDON. M.ROONEY M MORA) ES) 


♦ SHABBA RANKS 

<CMD1 IT) IXl EPIC STREET ' > JJE=IC 


fW^ 


30 


33 


10 


SO FINE 

MINT CONOl'IO'l iOT)F( ) ,'ilOKELYl 


♦ MINT CONDITION 

!CI PERSPECTIVE 5S7 A )B 


(ID 


13 


36 


7 


1 LIKE 

■ HOWCOllE ' ARKS (J HOWCOTI.E OEEICERT DUNCAN! 


♦ KUT KLOSE 

ICFEIAELEKTRA6AARE.EEG 


32 


25 


25 


5 


LET'S DO IT AGAIN 

D ALLEN IC MAYFIELUI 


♦ BLACKGIRL 


(33J 


■'6 


38 


7 


GET LIFTED 

E SERMON IA MURRAY E SERMON H 


♦ KEITH MURRAY 

Ci(THX)JIVEA2ZB2 


34 


?6 


20 




IF YOU THINK YOU'RE LONELY NOW 

J.MTUME (B.WOMACK.P MOTTEN.R. GRIFFIN) 


♦ K-CI HAILEY OF JODECI 

■ >,t^:i -■' r r. 




39 


49 




CRAZY LOVE (FROM 'JASON'S LYRIC") 

0 i.'.::K,ir,.r v MuPi) r-uf, 


♦ BRIAN MCKNIGHT 


36 


35 


29 


10 


DANCE 4 ME 

C ELllOT.HMIOCH.nON Al l.'.M MArKk', MIODLETONJ 


♦ CHRISTOPHER WILLIAMS 

(CI GIANT 17989 


37 


34 


27 


12 


MAD IZM 

KRSONE (H GREEN, V MORGAN .KRSflNE) 


♦ ! -A'JNEI 1 ivr 

l IT) CARTTCX 58313 


38 


28 


23 


29 


1 BELONG TO YOU/HOW MANY WAYS ♦ TONI BRAXTON 

r-LMOPL HERBERT RCI' ^, .'.Rr.i.'.r. ■!!--!-! BRAATON.GOR NG.MlLLERl !Cl (M) (Tl (A) LAFACC 2 AC31ARIS1A 


® 


44 


62 


3 


GOING IN CIRCLES 

W AF AN ASIEFF 1 ..PETERS A PO^EE 


LUTHER VANDROSS 

(C) (Tl (V) (XI LV 77754IEPIC 


@ 


40 


41 


6 


BROOKLYN ZOO 

OL DIRTY BASTARD R M 


♦ OL DIRTY BASTARD 

ICl (T) 1X1 ELEKTRA MA 77.EEG 


3D 


41 


52 


5 


MAKE SWEET LOVE TO ME 

MAGIC (MAG Ml, C MOSS.R CEWEY 


♦ THE WHISPERS 

IC! CAPITOL 56330 


® 


52 


58 


5 


IS IT ME? ♦ MONTECO (FEATURING IMMATURE) 

C STOKES.L.LASSITER C STUKEi L LASSHLR •, BA! (C) (Tl MCA 54990 


43 


16 


30 


28 


PRACTICE WHAT YOU PREACH • 

B WHITE.G LEVERTT NICHOLAS (B WHl t)l .EVER' 1 I NICHOLAS! 


♦ BARRY WHITE 

(CHX) AAM 077BIPERSKCTIVE 


® 


49 


51 


4 


YOU'RE SORRY NOW 

NAUGHTY BY NATURE D BELLOCHIO (R NELIF VI LLE.N ALIGHT Y BY NATURE! 


♦ ZHANE 

C! IL.TOYVN SEC ^54 MC'CAI. 


® 


57 


70 


3 


★ ★♦Greatest Gainer/Airplay*** 

NEXT TIME ♦ GLADYS KNIGHT 

J JAM T LEWIS U HARRIS lll.T.LEWYS.l WRIGHT G KN1GHT1 ICl MCA SS01 1 


46 


47 


40 




FOE THA LOVE OF S ♦ BONE THUGS N HARMONY FEATURING EAZY-E 

YELLA IBONE.EAZY E YELLA) (C) (T) (X) RUTHLESS 55AO.RELATIVETY 


47 


43 


46 


9 


IF ONLY YOU KNEW 

■I- IM PERRY ID WANSEL.CBIGG5.K GAMBLE) 


PHIL PERRY 

ICl GRP.'MCA 305B 


41 


48 


31 




1 MISS YOU 

V HERBERT (V HERBERT C.HOWAHO) 


♦ N II U 

(Cl (0) ARISTA 1 276B 


49. 


62 


94 


3 


* * * Greatest Gainer/Sales * * * 

I'LL BE AROUND ♦ RAPPIN' 4-TAY FEATURING THE SPINNERS 

FRANKY 1 C ESTEBAN (A.FORTE.T BELLP HURTTj ICl (T) 1X1 CHRYSALIS 58331/EMI 
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50 


46 


39 


5 


PEOPLE DON'T BELIEVE ♦ SCARFACE FEAT. ICE CUBE 

UNCI F EDDIE.B JOROAN.M. D£AN,N OJCC IB. JORDAN, tCE CUBE) IC) (T) (Xi RAP- A LOT 3B469i*ICO TRYBE 


51 


37 


28 


18 


WHERE 1 WANNA BE BOY ♦ MtSSJONES 

r ', :\ - i, ■ ~. y L p , ;c 11 iTEP 5 UN ' : 


52 


53 


50 


10 


TOUR CAPLETON 

■ BROWN CfNWIK DUOIC.BAJLEY R WALTERSI ICl , I) SIGNET 16ZWAL 


(53) 


71 


75 


4 


1*0 RATHER BE ALONE ♦ IV XAMPLE 

S LXJ6IN <H BOONE.L MOOREK III) MCA 


@ 


65 


66 


4 


WHEN U CRY 1 CRY ♦ JESSE 

S GHISSttlt K HRCWN' X'U^DLWWOKLO ^32*^1*1101 


C55J 


74 


84 


3 


EMOTIONS ♦ H-TOWN 

8 BtSMOP.DihO (DINO.SHjUAM.GI) IQ CM) LUKE 185 


56 


51 


43 


9 


TAKE A BOW • ♦MADONNA 

e.Jtjyti.: [ >/tr.i b-HT-i. i ■.'-! • ir.'.a (C)IDI(T)IV)U)rWVtfOCIVSIFlt 1- 1 i<y*i~*Ui* BROS 


(S) 


60 


64 


6 


NEVER FIND SOMEONE LIKE YOU ♦ KEITH MARTIN 

M SflARRDN C rj-fMUfUG i|,l 'iHAftfi .IN. ' :,FWBniU IC! IX/RlJFrHOJSr 77fll7'COLlfMiSIA 


58 


59 


55 


6 


1-LUV ♦ E-4-0 (FEATURING LEVITl) 

STUDIO TON ;E. STEVE NS.M.WH'TEMON.L. KING. D CASH) IC) IT) S»CK WIC IT J2289/JIVE 


» 


56 


65 


5 


SITTIN' IN MY CAR ♦ SUCK RICK FEATURING DOUG E. FRESH 

V WRIGHT (R WAi 1 H l V WRIGHT] tC)(M>(T] OEf JAMHAL 653 > ', i i AN0 


60 


58 


56 


6 


SHOOK ONES PART It ♦ MOBB DEEP 

MOBB DEEP (K.MUCHITA.T JOHNSON) (Cl (T) IX) LOUD 6429<VRCA 


(1 


42 


44 


7 


LOVE OF MY LIFE BFBE & CECE WINANS 

A MARGIN 1 MARDiN )B WINANS.K THOMAS) (C) CAPITOL 58327 


(62) 


67 


80 


5 


TAKE IT TO THE FRONT ♦ VYBE 

SOWf 7|<IN' FP,RTmE PfOPlE iWM J KOUN&.fi HC. IDAV.C /. tO ISLAND 616 




70 


71 


8 


OH YEAH! ♦ ROTTIN RAZKALS 

\ALlGMTf FiV N/iTLBE lBABR.firti.irLl.CV uVPRF.VD RICtrEl (GlTl ■ ILL TOWN. V AC' SC'JNCS S6Q 26Q.MDTOWN 


© 


64 


74 


4 


SAFE + SOUND ♦ DJ QUIK 

G-WE,0;QUIK I tO— , I . :C)i;ll PROfILt 'j4J2 


65 


55 


48 


12 


I'M GOING ALL THE WAY ♦ SOUNDS OF BLACKNESS 

1 lAM.T LEWIS l-l WRiSHT A FtFiNNFTT-NESBV) Xl T! PFRf-^f CTlVF '•ft'! *ftn 


66 


61 


53 


19 


EVERY DAY OF THE WEEK/IF THE MOOD IS RIGHT ♦ JADE 

i- 1- ' '.. IA.AHMATO R JERAJ.D.K MILLFR.G.CHAMBEHS.D .HA-L/ lv: 31 AT ) 7**.<- 


67 


75 


76 


11 


RODEO 95 SOUTH 

THE BASS Mi MJ'.ICS IDA' S W A T TEAM] (C) IM) IT) IW RIP-n 9S1 1 


68 


69 


61 


8 . 


CAN WE START ALL OVER AGAIN ♦ JONATHAN BUTLER 

B 1 fA^TWOND.J BUTIER (J 8UTt FR . SRiNNCRB-J EASTMOND] \0 WFRCURV RbC S7fi 


@ 


85 




2 


KEEP IT RIGHT THERE ♦ CHANGING FACES 

L i,Wl'(G(C SWING:. (CXTl IX) SPOILED ROTTETiI'BK BEAT 98187i'ATLANTIC 


70 


72 


5j 


19 


KITTY KITTY ♦ 69 BOYZ 

THE BASS MECHANICS IL>A' SWA T. TEAM; [O IM) (TUX) RIP-IT 6921 


71 


63 


54 


15 


WHUTCHA WANT? ♦ NINE 

R.LEWIS ID.KEYES.R LEWIS) tC) (T) «) PROFILE 5426 


72 


73 


69 


8 


I NEVER STOPPED LOVING YOU PATTI LABELLE 

Mf> H'ifl \!-. V-i'KINNFV.KMOORE.A BROWN) .. '.' ' ; ' '. • . 


(73) 


NEWr> 


i . 


SHY GUY (FROM "BAD BOYS") ♦ DIANA KING 

A MARVEL (D KJ' WARVtL> GARDNER) ICl lUl (Tl IX) WORK 7 7fe7(J.COLUMBIA 


® 


NEW ► 


i 


PURPLE MEDLEY PRINCE 

PRINCE IPRINCt) ICl (O) m tV) CXJ WARNER BROS 1 7903 


(ZD 


77 


81 


4 


WE GOTTA RUN CASSERINE 

CATOlCATOl ICl WARNER BRO'; j79B^ 


76 


68 


60 


13 


HOOK ME UP JOHNNY "GUITAR" WATSON 

J WATSON U WATSON) iC> WIIMA 72531'BELLWARK 


77 


?e 


57 


19 


NIKA ♦VICIOUS 

SJPfR tJC.ARK KF'I' tORHFV ISLEV BROTHERS, C JASPER! (C) (M)lT) EPIC STREET 77BO«.tP1C 


(2D 


84 


89 


4 ' 


LOVE CAN BE SO COLD GEORGE DUKE 

G DUKE (G DUKEI CO WARNER BROS 1 7975 


79 


66 


47 


15 


WOMAN TO WOMAN 4FROM "MURDER WAS THE CASE") ♦ JEWELL 

DJ GUIh ARCHIE, JEWELL (BANKS.MARlON.THIGPENl (C) DEATH ROW '361 ■ '.TER^IOPE 


80 


79 


59 


17 


WHY YOU WANNA PLAY ME OUT? ♦ TRISHA COVINGTON 

A.TATUM <A TATUM.L JOHNSON) ICl (M) CD COLUMBIA 77269 


© 


53 


87 


4 


THIS TIME ♦ CHANTE MOORE 

S A. LAW. L.HAM BUN . '.'OL ■'.[.: A LAW L HAM&LIN! IC) SILAS 55DLil.'MCA 


82 


80 


72 


g 


CAN'T WAIT REDMAN 
E .SERMON ( E.SER MON ,R . NOBLE. R J AMES A HARDVI (O <D RAL 851 46&1SLAN0 


83 


89 




2 


DO WHAT U WANT (FROM "NEW JERSEY DRIVE*) ♦ BLAK PANT A 

M 3 AF!l . \fi . :ON :"'-l i". i',-.'« A ["AM S.ROBERT, ROBERT) (CJ CM) m (X) TOMMY BOV 674 


® 


87 


95 


3 


HOLIDAY MEN AT LARGE 

G LEvEKT.E NICHOLAS (G L EVERT, E T NCHOlAS) (O EASTWEST 64a57TEG 


© NEWr> 




OOH LAWD (PARTY PEOPLE) D.J. SMURF AND P. M.H.I. 

DJ SMURF ■( r D (DJ SMURD IC) IMI IT) (XI WRAP 291 1CHIBAS 


86 


88 


93 


3 


WHERE YOU ARE EL DEBARGE 

EiARYFAfT l BABV ' ACF El DEBARS: (Cl REPRISE W940 


© 


92 




2 


I LIKE WHAT YOU'RE DOING TO ME ♦ JOYA 

V HERBERT I M .C Y OUNG . B . HA N K , W . G .YOUNG) IC) IT] ATLAS 580 076iRERSPCCTIVE 


® 


93 




2 


DIAL 7 (AXIOMS OF CREAMY SPIES) ♦ DIGABLE PLANETS 

DOODLEBUG (OIGABLE PLANETS G MCMAHONI (C) FT) PENDULUM 582B9, I EMI 


89 


81 


77 


15 


(SHE'S GOT) SKILLZ ♦ ALL-4-ONE 

G ST CLAIR. T O'BRIEN IG ST CLAIR. T O'BRIEN) ICl <T) «l BLITZZ 87223.ATLANTIC 


® 


NEWlV 


1 


GOOD OLE FASHION LOVE ♦ LO-KEY? 

L ALEXANDER. PROE T (J.HARRIS lll.T LEWIS) ICl PERSPECTIVE 587 492 


© 


NEW ► 


, 1 HEART OF A MAN ♦ TONY TERRY 

1 | T CURRIFR.S. PECK tL. PETERSON, K.CUMMINGS) (C) VIRGIN 38473 


92 


at 


78 


7 


NO HOOK ♦ SHAQUILLE O'NEAL FEAT, PRINCE RAKEEM THE RZA & METHOD MAN 

PRINCE RAKEEM (S.O'NEAL.K BAILEY, RZA) (C) (Tl (X) JIVE 42284 


93 


94 


79 


18 


DON'T SAY GOODBYE GIRL ♦ TEVIN CAMPBELL 

NAP ADA Mli l.'.i , .ViM 1 \ M WALDEN 6 BACHA.RACH.S.. DAKOTAI (C) (Dl IV) IX) QWEST 1B254/WARNEH BROS 


94 


90 


92 


19 


SHAME (FROM "A LOW DOWN DIRTY SHAME") ♦ ZHANE 

M CHAPMAN . T THOMAS IJ FINCH. R CROSS) (CJ (T) IX) >tOl i < A - < 422fi9>'JIVT 


® 


NEWttV 


1 


MOVE IT LIKE THIS ♦ K7 

, GARDNER K7(K7..I GARDNER) ICMMI !T)ixi TOVM> isO'r 76 J3 


96 


NEWi* 


1 


CAN'T YOU SEE (FROM "NEW JERSEY DRIVE") ♦ TOTAL FEAT. THE NOTORIOUS B I G. 

S COMBS IT ROB1N5QN.M SOU1H.J HOWE LL , F WESLEY J STARKS.R RYAN1 (C) IT) TOMMY BOY (,?(. 


97 


96 


85 


8 


SUPA STAR ♦ GROUP HOME 

OJ PREMIER ;j HEATH. J FEEDER) IC' iT'i ■ XI PAiDAy : - ;-.'j-ftit< 


98 


91 


96 


3 


U BETTER RECOGNIZE SAM SNEED FEATURING DR. DRE 

S.SNEED (S.SNEEDI (C) IMI IT! IX) DEATH ROW 9ei68»MTERSCOPE 


® 


NEW* 


1 


YOU ARE MY LOVE CAMEO 

LBLACKMONfL BLACK MON) IC) W2F _)CC5RAGiNG BULL 


100 


13U 


91 


3 


CRADLE TO THE GRAVE #THUG LIFE 

PROFESSOR JAT.SYRE IT SHAKUR. M.HARDING, r HIMES,W BURN S,D. RIVERS) (0 (M) IT) INTERSCOPE 98174 



(33 Records with thegreatesl airplay and sales gains this week. OVtdeoclip wai lability. •Recording Industry Assn. O. America (RIAA) certification *0f sales of 500.000 units. A RIAA certifkation for sates of 1 million units, witn additional million indicated by a numeral following 
tha symbol, Catalog number is for cassette single. "Asterisk indicates catalog number is for cassette maxt-smgle, regular cassette single unavailabte. (C) Cassette single availability (01 CO single availability. (M) Cassette maxi-single availability. (T) vinyl maxi-single availability. 
(V) Vinyl single availability. (X) CD maxi-single availability, -a 1995, Bi)l^>oara.'tjPl Gommimications, 
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DoNE DEAL: "This Is How We Do It" by Montell Jordan (PMP/RAL/Is- 
land) takes hold of the No. 1 position on the Hot R&B Singles chart A strong 
sales week gave this single the boost it needed to knock "Candy Rain" by Soul 
For Real (Uptown) out of the box. This sudden surge in sales may be the result 
of "This Is How" being featured heavily on a recent episode of Fox TVs hit 
show "New York Undercover," not to mention that the song is so darn catchy. 
It has a healthy lead and could hold at the top for a few weeks to come, provid- 
ing it can keep growing in sales. 

AsK AND YOU SHALL RECEIVE (Maybe): "Ask Of You" by Raphael 
Saadiq (Epic Soundtrax/550) jumps 20-10 on the R&B singles chart If there 
is a threat to "This Is How We Do It" in the near future, this is probably it 
The single has the second-highest increase in total points on the entire chart 
and is growing rapidly at radio. This week "Ask Of You" picks up five more 
No. 1 rankings, making it No. 1 at seven stations, including WIZF Cincinnati, 
WJLB Detroit, and KPRS Kansas City, Mo. 

RoCK STEADY: There are several records that seem to be growing at a 
steady pace but haven t been able to move very far on the chart "Freak Like 
Me" by Adina Howard (Mecca Don/East West), "For Your Love" by Stevie 
Wonder (Motown), "Think Of You" by Usher (LaFace/Arista), and "Come On" 
by Barry White (A&M/Perspective) all make lateral moves but maintain their 
bullets. "Answering Service" by Gerald Levert (EastWest) is another record 
that is growing steadily; however, this week it got pushed back even though 
it gained points. In fact it is No. 1 at WDZZ Flint Mich., WHRK Memphis, 
WDAS Philadelphia, and WSVY-AM Norfolk, Va. 

De.JA VU: If this week's Greatest Gainers look familiar, it's because they are. 
Both "Next Time" by Gladys Knight (MCA) and "I'll Be There" by KappiiV 
4-Tay (Chrysalis/EMI) win the Greatest Gainer/Airplay and Greatest Gainer/ 
Sales honors, respectively, for the second consecutive week. 

Go TELL IT ON THE MOUNTAIN: While everyone is tuned in to the OJ. 
Simpson trial, there is a lot of Capitol Hill activity that we need to keep an 
eye on also. The plan to cut federal funding to the Public Broadcasting System, 
the National Endowment for the Arts, the National Endowment for the Hu- 
manities, and the Institute of Museum Services may sound harmless to the av- 
erage person, but for those of us in broadcasting and the entertainment indus- 
try, who chose our careers because we love the arts, this hits where we live. 

Whether we realize it or not the above-mentioned agencies have either di- 
rectly or indirectly provided on outlet for many artists, especially in jazz, blues, 
world music, opera, and other genres that aren't mainstream. Miles Davis and 
Sarah Vaughan received American Jazz Master fellowships for their contribu- 
tions to jazz in the African-American tradition, as did Wynton Marsalis in 
1981. Currently Marsalis is the lead conductor for the Jazz at Lincoln Center 
program, which is partially funded by the NEA There is a long list of radio 
and television shows that depend on funding from these agencies. If you are 
interested in helping these agencies, the National Assembly of Local Arts Agen- 
cies has set up a hot line. Call 800-651-1575 and a Western Union Mailgram 
will be hand-delivered to your U.S. representative and one each to your US. 
senators; there's a nominal charge of $9.50 for the Mailgrams. 
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69 TEMPO 

MISTAKEN OCNTTTY & QUEENS OUGHT (T.P.I 
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CAN U SHOW ME 

2 NO NATURE UNTER-MIK) 
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BORIOUAS ON DA SET 

FRANKIE CUTLASS (VKHATOWRELATlVTTYl 
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REMEMBER WE 

DA BUSH BABELS (REPRISE) 
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PUT IT ON 

BIG L (COLUMBU) 
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SEX WIT YOU 

HEAVY 0 t THE 80X2 (UPTOWNMCAI 
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ELEVATION (FREE MY MIND) 

THE B U M S (PRIORITY! 
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DEVOTE ALL MY TIME 

GERALD ALSTON (STREET LIFE/SCOTT) BROS 1 
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BOO TEE BOUNCE 

H.M.H. (PHAT HOUSE) 
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WHAT I'M AFTER 

LORDS OT THE UNDERGROUND IPENDUiUMi 
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YOU GOTTA BE 

DES REE 5SO MUSIC/EPICI 
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TRIP AROUND YOUR BODY 

EBONY VIBE EVERLASTING (E V E 1 (MCA) 
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YOU CAN NEVER ASK TOO MUCH . . 

TAKE 6 (REPRISE) 


15 




1 


ONE MORE DAY 

NATE DOGG FEAT. OR ORE 1 DEATH ROW) 


IS 


23 


6 


MUST BE THE MONEY 

OETON SANDERS (BUST IT) 


17 


1.' 


9 


I'M GOIN' DOWN 

YIN VEE (PMPSAUISLAND1 


18 


13 


7 


MAO PROPS 

OA YOUNGSTA-S (EASTWEST/EEG) 


19 


23 


; 


RELEASE YO' OELF 

METHOD MAN IDET JAWRAL'tSLANOI 


20 




i 


ALL MEN ARE DOGS? 

BANDIT (CREATNE CONTHOLlCWDOttlSLAND) 


21 




i 


GIVE IT 2 YOU 

DA BRAT (SO SO DEFiWORX/COLUMBIA) 


22 


35 


2 


LICK IT 

ROULA (S O.S2ZO0) 


23 
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SARAH SMILE 

LENNY WILLIAMS IMARATHON'HELLMARK) 


24 


ii 


11 


HEAVEN A HELL 

RAEKWON FEAT GHOST FACE KILLER (LOUD) 


25 
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THE SLIDE 

THE BAR-KAYS (BASlX) 



Bubbling Under lists the top 25 sinj 
which haw not yet charted 



s under No 100 



MOVING INTO GOSPEL 

(Continued from page 1) 

the marketplace. Then, like a lot of 
other Christian labels, we began scour- 
ing around to find the talent." 

So in 1990, Park signed the act Com- 
missioned. Three subsequent albums 
reached the top 10 of the Top Gospel 
Albums chart and averaged sales of 
more than 100,000 unite. 

Benson is not alone among Chris- 
tian-oriented labels in its desire to tap 
into the growing gospel market Spar- 
row, Starsong, Integrity, and Inter- 
sound all have signed acts or struck 
production or distribution deals that 
are intended to help them reach new 
consumers, (Three other major Chris- 
tian labels — Word, Warner Alliance, 
and Tribute — have long had gospel 
acts on their rosters.) 

Signing gospel acts is part of an 
overall strategy to expand the labels' 
mainstream business. In addition to 
Commissioned, acts such as John P. 
Kee, Kirk Franklin & the Family, Yo- 
landa Adams, the Winans, and Hez- 
ekiah Walker have proven their ability 
to rack up significant sales outside of 
the traditional gospel marketplace. 

The phenomenal mainstream suc- 
cess of Kirk Franklin serves as a prime 
example of gospel's potential (Bill- 
board, Feb. 25). At last count, the gos- 
pel group's self-titled album had sold 
391,000 units, according to SoundScan. 
It is No. 77 on The Billboard 200 this 
week. 

The Christian labels' interest in gos- 
pel acts comes at a time when the la- 
bels have improved or are upgrading 
their mainstream distribution pipe- 
lines. EMI-ovvned Sparrow, for exam- 
ple, now has the benefit of Cema distri- 
bution for the mainstream market and 
its newly established Chordant opera- 
tion for Christian distribution. 

Citing stronger distribution, Bill 
Hearn, president of Sparrow, says gos- 
pel is "an area where we think we can 
do well and succeed in getting gospel 
music further penetrated into the [gen- 
eral] marketplace." Sparrow markets 
acts with mainstream appeal such as 
Tramaine Hawkins, .CeCe Winans, 
Daryl Coley, the Clark Sisters, and, 
through a deal with Gospo-Centric, 
Kirk Franklin and Stephanie Mills. 

Meanwhile, at Benson, the signings 
did not stop with Commissioned. The 
label was purchased in 1993 by the Mu- 
sic Entertainment Group, and new 
president/CEO Wes Farrell took over 
with a mandate to develop the label's 
gospel business. 

Since then, eight acts have been 
signed to Benson's burgeoning gospel 
division, including Run (of Run- 
D.M.C.), who inked a production deal 
last fall for the delivery of several re- 
leases per year. What's more, the label 
began positioning Larnelle Harris, one 
of its best-selling Christian artists, for 
the gospel marketplace. 

Benson also has signed a deal to dis- 
tribute Intersound's gospel acts to the 
Christian marketplace. 

In addition to signing more gospel 
acts, the Christian labels also have in- 
creased the amount they are spending 
for the marketing and development of 
gospel acts. In the past, more money 
was typically spent on Christian acts 
than gospel acts. 

"We spend as much on our gospel 
projects as we do our contemporary 
Christian product," Park says. "Any la- 
bel that wants to compete is not going 
to have any other choice. That's due to 
(Continued on page UP) 
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GET DOWN 
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FOE THE LOVE OF $ 
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GET LIFTED 
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SHOOK ONES PART II 
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TOUR 
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SITTIN' IN MY CAR ♦ SLICK RICK FEAT. DOUG E. FRESH 
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SUPA STAR 
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NO HOOK ♦ SHAQUILLE O'NEAL'RZA/METHOD MAN 
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BRING THE PAIN 

;C ;m.iTiOEF ,AU.PXl8M %4 ISLAM' 


♦ METHOD MAN 
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BORIQUAS ON DA SET 


♦ FRANKIE CUTLASS 
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BOO TEE BOUNCE 

ICI (MuTKXl PHAT MOUSE 7701 


♦ H.M.H. 


32 


33 


31 


33 


THUGGISH RUGGISH BONE 


♦ BONE THUGS N HARMONY 


33 


31 


2? 




1 NEVER SEEN A MAN CRY (1 SEEN A MAN DIE) ♦ SCORrACf 

ICI (Tl RAP-A-LOT 38461/NOO TRYBE 


34 


30 


25 


7 


CRADLE TO THE GRAVE 


♦ THUG 1 ILL 


35 


32 




2 


DIAL 7 

ICI IT; PENDULUM 5R2B9''EMI 


♦ DIGABLE PLANETS 


JO 


29 


30 


21 


PIMP OF THE YEAR 


♦ DRU DOWN 


31 


40 


39 


5 


PUT rr ON 

Ml ;T| COLUMBIA 77728* 


♦ BIG L 


38 


28 


34 


14 


PROCEED 1 

;■; - r.-,r ;n;-r.: rr-N 


♦ THE ROOTS 


39 


34 


32 




FLAVA IN YA EAR A 

; . |'V ' H.V RDV 7 9COI,'ARIST» 


• CRAIG MACK 




NEW ► 


1 


ELEVATION 


♦ THEB.U.M.S. 


41 


41 


41 


17 


RIDE OUT 


♦ D.J. TRANS 


Cat) 


46 


40 


16 


RECORD JOCK ♦ DANA DANE 

ICI 10) IT) UFESTTLESTAAVERCX :B055'vVXiri)H BROS 


43 


33 


38 


31 


HEAVEN A HELL ♦ RAEKWON FEAT. GHOST FACE KILLER 


44 


42 


37 


IS 


DAAAMI 


♦ THA ALKAHOLIKS 


45 


39 


43 


6 


REMEMBER WE 


♦ DA BUSH BABEES 


48 


44 


36 


4 


WHAT I'M AFTER ♦ LORDS OF THE UNDERGROUND 

[O IT) PENDULUM 583217EMI 


® 


REENTRY 


6 


RELEASE YO DELF 

I DEF )AI7 P7.L l-r II'.AIO 


• METHOD MAN 


(48) 


NEWiV 


1 


ALL MEN ARE DOGGZ? 

:' l-PK i' - -M 


♦ BANDIT 


® 


RE-ENTRY 


4 


SEX WIT YOU 

-; i7.t.ipTo«vl, s.op.j t.':;.' 


♦ HEAVY D & THE BOYZ 


SO 


43 




5 


HOLD ON 

(CI IT) CO El EXTRA 6447a'EEG 


« BRAND NUBIAN 



CD Records with the greatest sales gains trie week ♦v-ceociip availability. •Recording Industry Association 
of Arrienca (RIAA) certification for sates of 500,00 units A RlAA certificaiion lor sales of t rmlliori umts Catalog 
no ft for cassette single. "Asterisk indicates catalog number is lor cassette rnau-si-ngle: cassette single unavailable. 
(C) Cassette single availability (D) CD single availability. (Mi Cassette maxi-single availability (T) Vinyl mam-single 
availability. (X) CD maxi-single availability. 0 1995. Billboard/BPI Communications, and SoundScan. Inc. 
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ARTISTS & MUSIC 



'One More Try' Points To Kristine W.'s Rising Star 



Dingle of the week: The 

seemingly interminable wait for 
the follow-up to Kristine W.'s 1994 
international smash, "Feel What U 
Want" is finally over — and it was 
worth every grueling second. With 
"One More Try," the brassy Las 
Vegas diva deftly asserts herself as 
an artist with the talent and cha- 
risma to stretch beyond the con- 
fines of clubland. 

Unlike her quirky previous hit, 
"One More Try" has a traditional 
song structure, with lightly philo- 
sophical prose and a winding mel- 
ody that fondly recalls Alpha- 
ville's classic "Forever Young." 
Producers Rollo and Rob D. have 
crafted a grandly dramatic pop/ 
house arrangement that perfectly 
suits Kristine V vibrant style and 
rich alto range. She delivers the 
lyrics with a stirring, world-wise 
quality that is truly touching. In 
fact, it is her vibe of emotional hon- 
esty that elevates this single miles 
above the competitive ranks. Now 
if only Champion would get Kris- 
tine's album ready and released for 
mass consumption as soon as possi- 
ble. 

"One More Try" benefits from a 
sterling double 12-inch package 
with post-production by Junior 
Vasquez, Rollo, and Our Tribe. A 
second, promo-only batch of mixes 
by David Morales and Stone- 
bridge is on the horizon. 

On THE BEAT: Shawn Chris- 
topher breaks a lengthy recording 
silence with "Night For Love," her 
first single for Chicago's independ- 
ent Rama Records. Produced by 
relative newcomer Carl "Club 
Master" J., this simple disco/house 
ditty has a sturdy groove and a 
fleshy, sing-along chorus that 
Christopher bends and belts with 
reliable ease. With several heavier - 
mixes of the track forthcoming, 
which will make for a nicely 
rounded 12-inch package, all signs 
point toward "Night For Love" 
scoring fast and big. 

As much as we hate to quibble, 
since any chance to enjoy Chris- 
topher's voice is well worth taking, 
it would be nice to hear her tackle 
material that is far more challeng- 
ing to her unique and seasoned 
range. Something for Rama's A&R 
powers-that-be to consider next 
time around. 

And if that is not enough full- 
bodied vamping for ya, go directly 
to "Wake It Up" by Lovewatch, a 
spirited collaboration between 
tunesmiths Tina deVaron, Amos 
White, and Guido Osorio that is 
fronted with vigor by Michelle 
Weeks. Just shipped on Gee 
Street's increasingly focused and 
potent dance music imprint, G- 
Zone, this is way more than your 
basic, by-the-numbers jam. Weeks 
rides an exhilarating roller-coaster 
arrangement that dips and soars 
with seemingly countless rhythmic 
shifts, spiraling hooks, and wrig- 
gling percussion. Her performance 
sparks with a level of verve and 
power that we have not seen from 




by Larry Flick 



the veteran singer in a while. 
Sounds like the start of a highly 
chemical collective of personalities 
that should reconvene immedi- 
ately. 

Sometimes the very male Terry 
Ronald scales vocal heights that 
even the most gifted female song- 
stress struggles to reach — take his 
performance on "Got To Get Mo- 
vin' " by Intrigue as a prime exam- 
ple. He effortlessly swings past 
tight-panted falsetto yelps a la 
Jimmy Somerville to crystalline 
notes that send shivers up the 
spine. Placed amid a flurry of rum- 
bling trance/disco percussion, he 
does a fine job of breathing depth 
into a fairly straightforward com- 
mand for various forms of body mo- 
tion. Aquarius and Matthew Ro- 
berts offer mixes that are energetic 
and accessible without being overly 
pandering to pop sensibilities. An- 
other nice one from England's 
Olympic Records. 

Speaking of Roberts, we are still 
hungrily noshing on "You Can't 
Turn Around," the latest Planet 
Dance U.K. single release by his 
act Bottom Dollar. A dubby de- 
light for trance/house-heads. Ro- 
berts' talent for constructing credi- 
ble beats with loops and hooks that 
instantly stick to the brain is su- 
perior. It's time for this side of the 
world to sit up and take notice. 

Los Angeles-headquartered up- 
and-comer Aqua Boogie Records 
has become a steady source of un- 
derground yummers. Among its 
key offerings are "Feel This 
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CLUB PLAY 



1. MOVE IT (TO THE RHYTHM) 

TECHNOTRONIC sw 

2. MY LOVE KELLEE uooxshik 

3. LET US PRAY EDDIE TLASHIN" 
FOWLKES FEAT. MAURSSA ROSE «xa sou. 

4. LOVE FOR THE FUTURE CHASE m 

5. I FOUND LOVE C + C MUSIC FACTORY 



MAXI SINGLES SALES 

1. FREAK ME BABY DIS-N DAT 
EP»C STREET 

2. JUMP AROUND AND SHOUT 
AMAZHAN mercury 

3. SUMMERTIME BLUES UNCLE JACK 

CHALK LINE 

4. BELIEVE ELTON JOHN rocket 

5. WELCOME TO TOMORROW 
(ARE YOU READY?) SNAP arista 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 



Groove," a trippy series of dubs by 
Oneness (aka producers/compos- 
ers Luis and Alfred Torres), which 
blends a muscular house bassline 
with swooping trance synths, and 
"Oyate" by Donnell Rattle, a vig- 
orous tribal stomper helmed by 
Duncan Pain, with interpretations 
by A.J. Mora, Andres Mijangos, 
and Jam El Mar. Be aware of this 
label; it is developing several prom- 
ising, adventurous new producers. 

More fun from the streets of Chi- 
cago: DJ Sneak kicks it lovely with 
"The Polyester EP," a four-track 
set that rattles with butt-jigglin 1 
percussion and an arm-load of ear- 
catching loops and sound effects. 
Unlike most other producers of in- 
strumental-heavy jams, Sneak 
does not work overtime to paint 
himself (or his music) as overly 
dark and serious. He clearly has 
learned that underground credibil- 
ity doesn't always have to equal mi- 
nor keyboard notes and organ 
grinding. Each track on this record 
pops with bright, infectious colors 
that are contrasted with the requi- 
site aggressive basslines. A re- 
freshing effort that leaves you 
wanting more. 

On an urban tip, Jazz Lee 
Alston offers a chilling view of 
spousal abuse and murder on 
"Love . . . Never That," the first 
single from an American Record- 
ings EP that could rank among the 
most creatively satisfying records 
of 1995. A true story that has sent 
Alston into hiding from an alleged 
killer, the depth of this song cannot 
be fairly captured in descriptive 
words. You must go there yourself. 
Elsewhere on the EP, Alston slinks 
with a poetic vibe that will appeal 
to programmers of both soulful 
hip-hop and more dense, clubby 
acid jazz. Particularly notable is 
"Round Black Berry," which is 
sure to inspire seductive grinding 
on dancefloors upon impact. 

GrOOVELINE: Just when it ap- 
peared that Vanessa Williams 
was forever lost to the land of show 
tunes and pop/AC balladry, she 
tosses a curve ball at her longtime 
dance music fans by rerecording 
"The Way That You Love Me," the 
second single from her dreamy 
"The Sweetest Days" opus, as a 
down'n'dirty gritty house anthem. 
She recently completed sessions in 
New York with 20 Fingers, the 
mysterious production posse who 
can take credit (or is it blame?) for 
Gillette's "Short Dick Man." For 
lambs who need to follow the 
trendy producer of the moment, 
there are also remixes by Armand 
Van Helden. Mercury will issue 
12-inch singles shortly. 

EastWest/EEG Euro-NRG act 
Corona soon will follow its recent 
crossover hit, "Rhythm Of The 
Night," with "Baby Baby," a simi- 
larly festive invitation to twirl. Lee 
Marrow, Robix, and the Dancing 
Divas have all contributed post- 
production tweaking. An album has 
just been completed and should be 
out by summer . . . Although the 



majority of projects on Champion 
are issued through Elektra, Co- 
lumbia still has one of the promi- 
nent U.K. indie's first signings, 
Staxx. It has just launched the 
act's latest pop/NRG track, "You," 
in a two-record set that includes 
mixes by the Development Corpo- 
ration, Junior Vasquez, Rock 2 
House, and Matthew Roberts. It 
is jolly good fun. Be sure to check 
it out . . . London Records has just 
inked a U.S. licensing agreement 
with the fab U.K. underground in- 
die Mo' Wax Records. Rightly ac- 
claimed for being on the forefront 
of the underground acid-jazz 
scene, Mo' Wax will be setting up 
a stateside office in the coming 
months. Among the first acts on 
the agenda are Money Mark and 
San Francisco's DJ Shadow. Mo' 
Wax will continue to be distributed 
throughout the rest of the world by 
A&M. 

British renaissance man Ashley 
Beadle pays homage to the New 
York underground, past and pres- 
ent, with "Roots Revolutions," a 
stunning five-cut EP that captures 
the essence of the scene, while add- 
ing his own distinctive musical per- 
spective. Essential to the collection 



of any dance music disciple with a 
reverence for history and vision for 
the future. Available on Britain's 
Narcotic Records . . . Fans of ambi- 
ent chill-out fare need to explore 
"No Thought, No Breath, No Eyes, 
No Heart," an EP of remixes from 
the Golden Palominos album 
"Pure." This glorious, 50-plus-min- 
ute set showcases the experimental 
musings of the legendary Bill Las- 
well, New York DJ Terre Thaem- 
Utz, and U.K. electronic team Ban- 
dulu. An enchanting and soothing 
way to close an evening. 

It has been a while since Donell 
Rush graced clubland with new 
music, and he has chosen an in- 
triguing route back to the spotlight 
(and out of the closet). Instead of 
expectedly flexing his gorgeous 
gospel-tinged voice over lush 
rhythms, he chats his way through 
"Sissy," a downtempo deep-houser 
produced by Larry "Mr. Fingers" 
Heard. 

Amusing and intentionally offen- 
sive to the conservative at heart, 
Rush spews joyful and sometimes 
brutal observations of his favorite 
campy gay men. This one is still up 
for label grabs. Any A&R reps out 
there feeling brave? 



Dave Matthias Uses DJing 
To Blend Modern Rock, House 



LlAVE MATTHIAS is a rarity 
among club DJs. While many strive 
to rise beyond the club arena into 
other parts of the music industry, he 
left a highly coveted gig in radio to 
get closer to the street After four 
years as an assistant 
production director at 
modern rock-driven 
KITS-FM (Live 105) 
San Francisco, he will- 
ingly took up residency 
behind a pair of turnta- 
bles and never looked 
back. 

"My heart has al- 
ways been in music, and 
I crave being as close to 
it as possible," he says. 
"I had gone as far as I 
could in radio and was 
not feeling connected 
enough with music. 
Spinning records 
started as a fluke, and I 
absolutely fell in love 
with it. It opened so many creative 
doors in my mind." 

When he started DJing three 
years ago, Matthias programmed al- 
ternative jams that were stylistically 
similar to Live 105's format, slowly 
edging into house territory. Weekly 
slots at the Orb and Heaven in Santa 
Rosa, Calif., have allowed him to oc- 
casionally blend the rock-oriented 
music of his past alongside current 
dance hits by Billie Ray Martin, 
Swing 52, the Bucketheads, and 
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DAVE MATTHIAS 

The Orb ( Santa Rosa, ( 



Jimmy Somerville. 

"Deep house has become my forte 
over the past couple of years, though 
I enjoy starting off an evening with 
a little bit of an "80s edge and prog- 
ressing further into harder under- 
ground sounds as it 
gets later," he says. 

The Orb and Heaven 
are regular parties at 
the visually bright and 
festive venue that has 
long been known as the 
Funhouse. Holding a 
capacity of 700, the 
former caters to a 
mixed crowd that 
ranges in age from 21- 
28, while the latter is 
gay-exclusive. 

Matthias has begun 
to explore future pha- 
ses of his career and 
has a packed agenda 
that includes produc- 
tion and running a ma- 
jor-label dance department. 

"Right now, I'm remixing stuff for 
demo tapes and creating a few of my 
own tracks," he says. "My next fan- 
tasy is to make music as strong as 
David Morales. I know I'm ambi- 
tious — but if you're going to take aim, 
you might as well aim high." 

"Beyond The Mix'* is an ongoing fea- 
ture devoted to profiling club DJu 
and dance music venues around the 
world. 
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COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS. 
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* * * No. 1 * * * 

NEVER GET ENOUGH kisfiic m prise J!!.7V.VA«M « sum 1 *w »1 Ho 


1 WATERLILLIES 




4 


9 


1 


JUMP FOR JOI EIGHT BALL 051 


JOI CARDWELL 


(3) 


7 


12 


6 


ATOMIC CHftYSAllS.'BHILLIANT! E.834GIMI 


♦ BLONDIE 


4 


1 


1 


1 


YOUR LOVING ARMS SIRE 66150EEG 


B1LLIE RAY MARTIN 


5 


5 


10 




WHITE LINES 77- rot *ROM0 


♦ DURAN DURAN 


(T) 


13 


21 


■ 


HEARTBEAT LONDON 850 05] 


♦ JIMMY SOMERVILLE 


n) 

- — y 


11 


16 


5 


THESE SOUNDS FALL INTO MY MIND HENRY STPrrT 1SS 


THE BUCKETHEADS 


% 


3 


5 


10 


HANDS UP LOGIC 590O6 


♦ CLUB20NE 


(9) 


12 


13 


7 


PAUL'S PAIN STRICTLY RHYTHM 12315 T. BRISTOL 1 M. PICCHIOTTI PRESENT NIGHTMAN 


10 


6 


7 


3 


1 MUST BE FREE PULSE 8 B02/RADIKAL 


KYM SIMS 


7TT7 


15 


22 


5 


COTTON EYE JOE BATTERY 465frLVJIVE 


♦ REDNEX 


12 


9 


2 


10 


COME BACK RADIOACTIVE 54357'MCA 


♦ LONC NBEA1 


13 


10 


4 


9 


KEEP GIVIN ME YOUR LOVE COLUMBIA rtm 


CE CE PEN STON 


14 


8 


6 


8 


PROMISE ME NOTHING WARNER BROS 41974 


REPERCUSSIONS 


(15) 


21 


31 


4 


BEDTIME STORY MA 1 ;! PIC* "SIRE 4:B9!.7<ARNER BROS 


0 MADONNA 


(16) 


22 


30 


4 


MY LOVE IS DEEP VESTRT 004/STRICTLY RHYTHM 


SARA PARKER 


n 


18 


24 


6 


WHEN DO 1 GET TO SING "MY WAY" LOGIC 59007 


♦ SPARKS 


18; 


19 


25 


6 


HOW 1 LOVE HIM TIMBER! 656'TOMMY BOY 


CYNTHIA 


19 


H 


28 


5 


ANOTHER WORRY FREEZE K07I HOUSE OF GYPSIES FEATURING AL WISE 


® 


26 


33 




KEY OF LIFE WAAKO 1 232 


MICHELLE WILSON 


© 


33 


44 




* ★ * Power Pick* * * 

RUNAWAY .>■!' '-. : .-i 


♦ REAL MCCOY 


22 


14 


11 




EVERLASTING LOVE > m '•'.'■'• 


♦ GLORIA ESTEFAN 


23 


16 


8 


11 


COLOR OF MY SKIN CUTTING 3! 7 


SWING 52 


H 


29 


36 


4 


SATURDAY NIGHT cure 7,'riHO Mi amk: 


♦ WHIGFIELD 


25 


17 


14 


13 


CONTROL RADIOACTIVE 54953MCA 


♦ TRACI LORDS 


26 


32 


37 


3 


EVERYTIME YOU TOUCH ME [ 1 • B- 1 


♦ MOBY 


(27) 


35 




17 


BODY TO BODY (KEEP IN TOUCH) . Lie- 1VJIIK im 


SHADES OF LOVE 


28 


27 


27 


6 


DON'T LAUGH SORTED 2033O/NEHVOU5 


WINX 


(29) 


37 


50 


3 


1 GOT LOVE DYNASTY 1211WAGING BULL 


KLEO 


30 


20 


15 




KEEP ONLUVIN'«4B010 


MAYDIE MYLES 


W) 


44 




2 


RESPECT BRILLIANT' 5834 ITEM 


JUDY CHEEKS 


(32) 


42 





2 


HIGHER STATE OF CONSCIOUSNESS SIRICtlY RHYTHM 12321 


WINK 


33 


28 


20 


8 


1 LOVE SATUROAY MUTLELEKTRA fc6171«G 


♦ ERASURE 


34 


25 


17 


9 


GOTTA BE FREE O-ZONE 440 EOMSLANO THE MACK MACHINE FEATURING KAREN B'ERNOD 


35 


30 


23 


7 


SITUATION INTERSCOPE 98182/ATLANTIC 


TOM JONES 


36 


23 


IB 


11 


YESTERDAY WHEN 1 WAS MAD EMI 563 1 ) 


♦ PET SHOP BOYS 


37 


38 


42 


3 


1 SHOW YOU SECRETS COLUMBIA 77771 


♦ PHARAO 


38 


46 




2 


TEMPLEHEAO EPIC PROMO TRANSGLOBAL UNDERGROUND 


39' 


11 




2 


HIGHER (FEEL IT) strictly rhythm 177.10 


R.A.W. 


'jo: 


45 






DROP A HOUSE SIC, i; 012 URBAN DISCHARGE FEATURING SHE 


41 


39 


41 




GUCCI DANCE RELATIVITY -all 


♦ SAM "THE BEAST- 


42 


34 


35 


8 


BOTTOM HEAVY Ih h.'.i -VWERICA 582244,P_S- 


DANNY TENAGLIA 


43 


48 






HAPPY MAN EASTWEST 66151/EEG 


MICHAEL WATFORD 


(44) 


NEW 


1 


* * + Hot Shot Debut* * 

TELL ME WHEN I - 


* 

♦ 


45 


31 


19 




DIDN'T 1 KNOW (DIVAS TO THE DANCEFLOOR... PLEASE) emotive 76! 


E.G. FULLALOVE 


46 


49 




2 


SKY HIGH CRITIQUE 15536 


• 'lEWTON 


47 


41 


43 


3 


I'M GOING ALL THE WAY PERSPECTIVE 54 7 481.A4U 


♦ SOUNDS OF BLACKNESS 


•A 


NEW ► 


1 


LET'S START OVER CUTTING 334 


PAMELA FERNANDEZ 


49 


36 


,4 


10 


SWAMP FEVER BOLD* STARS 2005 


DELTA LADY 


(50) 


NEWI> 


1 


GOTTA NEW LOVE UNDERGROUND CONSTRUCTION 128 R. ROSARIO & M. GRANT FEAT. DONNA BLAKELY 
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DEAR MAMA V :)IX IMEK'iCOPE' 9V/4/AG J«*e*iBtN; ) 


♦ - : -'- 


2 


2 


2 
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BIG POPPA/WARNING IMI IT) BAD 80Y 7 9016ARISTA 


♦ THE NOTORIOUS B I G. 


ii> 


3 
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THIS IS HOW WE DO IT V I flWW.Bv. a»M 


♦ MONTELL JORDAN 
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KEEP THEIR HEADS RINGIN' iTI PRIORITY 53188 


■» DR. DRE 




6 


12 


4 


YOUR LOVING ARMS (Tim SIRE 66150EEG 


BILL'" RAY MARTIN 


m 


11 


6 


15 


CANDY RAIN h . i "n .VI. - ' . •».» 


♦ SOUL FOR REAL 


7 


4 


8 
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FREAK LIKE ME (Tl :X) MECCA CONJEASTWEST 661 75.TEG 


♦ ADINA HOWARD 


1 


5 


4 


14 


GET DOWN IM) ITI BAD BOY 7 90L3.ARISTA 


♦ CRAIG MACK 
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7 
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BABY IT) IX) ATLANTIC 85593'AG 


♦ BRANDY 


Ijo) 


13 


13 
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BROOKLYH ZOO IT) (X! ELEKTRA 661667EEG 


♦ OL DIRTY BASTARD 


00 


14 


18 




BORIQUAS ON DA SET l i . m /."OR 1 247/RElATTVITY 


♦ FRANKIE CUTLASS 


(ID 


27 


23 




TOTAL ECLIPSE OF THE HEART 1 .. CB HOUE 15539 


♦ NICKI FRENCH 


13 


9 


9 


3 


RED LIGHT SPECIAL (M) (Tl (X) LAFACE 2-4099ARISTA 


♦ TLC 


14 


15 


11 
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GET LIFTED IT) (X: HVE 4228] 


♦ keiih MURRAY 


15 


8 


7 


; 


SHOOK ONES PART II 11! Ki lOUC 64 3 1 S.RCA 


♦ MOBB DEEP 


(16) 


22 




2 


RUN AWAY IM) IT) ARISTA 1 2B09 


♦ 1.': Al MCCOY 


QD 
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NEW* 


J 


PURPLE MEDLEY 1 ■ 


PRINCE 


18 


16 


17 


6 


IF YOU LOVE ME 17: 1 UJi 77733.EPIC 


♦ BROWNSTONE 


19 


18 
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SITTIN' IN MY CAR IMI IT) DEF 3AM. 1 RAL 853 9931SLAND ♦ SL |CK RICK FEATURING DOUG E. FRESH 


20 


1' 


14 


16 


MAD I2M (Tl CAPITOL 58313 


♦ CHANNEL LIVE 


3D 


24 


21 


7 


RELEASE YO' DELF (Tl DEF JAM.RAL 854 1B5J ISLAND 


♦ METHOD MAN 


22 


19 


31 


5 


COTTON EYE JOE T'"i battery .IE.!.;-: jive 


♦ REDNEX 


23 


12 


10 


15 


WHAT 1 NEED il/. IT) mehluRv 85b 61 7 


♦ CRYSTAL WATERS 


(24) 

... ■ 


29 


43 


6 


SKY HIGH ITI .X CPm.jL'E 


♦ NEWTON 


25 


20 


15 


5 


PUT IT ON IMI (I) COLUMBIA 7772B 


■» 8IG L 


26 


21 


16 


18 


CREEP MJ (Tl IX) LAFACE 2-40937AR1STA 


♦ TLC 


(27) 


43 


40 


11 


MOVE IT LIKE THIS Ml MM) BO> 1 13 


♦ K7 


:S 


39 




5 


LET'S GET IT ON IT) mi EPIC s-IWT 77819.IPIC 


4> L'.ll.Ji • :'iK 


29 


31 


3? 


36 


ANOTHER NIGHT M Hi ARISTA 1 272L 


♦ l.f.'.L '.' 


30 


23 


27 


10 


LICK IT IMHTHX1S.O.S. IOOEV200 


♦ '■' I'.JIA 


31 


NEW» 




NEXT LEVEL O) PAYDAY 120 038/FFRR 


SHOW AND A G 


32 


NEWk- 


1 


I'LL BE AROUND (Tl IXICHRYSAUS 5B331,fMI ♦ RAPPIN' 4-TAY FEAT. THE SPINNERS 


(33) 


44 


41 


4 


CLOSE TO YOU 1 T i (XI CURB EDEL 77077 


FUN FACTORY 


34 


36 




2 


RESPECT 7 > BRILLIANT! 58341/EMI 


JUDY CHEEKS 


(35) 


45 


24 


10 


TOUR HI SIGNET 162i'RAL 


l.APISTCN 


36 


RE-ENTRY 


3 


WHAT I'M AFTER ill PENDULUM 58321'EMI ♦ LORDS OF THE UNDERGROUND 


(37) 


49 




2 


MR. PERSONALITY :7 IX i S O S. 1CO9 200 


♦ GILLETTE 


38 


38 


25 


20 


THE RHYTHM OF THE NIGHT IT! IX! EASTWEST 958CELEEG 


ORONA 


(39) 


RE-ENTRY 


10 


EVERLASTING LOVE Ii . EPIC 77775 


♦ GLORIA ESTEFAN 


40 


42 


35 


8 


OH YEAH! 1 III 10.VNM.VI: snl.M;'! :. h. Mr:'i:w\ 


♦ -! 'I 'I RA2KALS 




NEW ► 




IT DON'T MATTER [T] (XI BREAK A DAWN 801LWP 


♦ TEN THIEVES 


42 


NEW^ 


1 


FUNK SOUL SENSATION 1 1 1 MERCURY 856 497 


♦ JEMINI-THE GIFTED ONE 


43. 


NEWk- 


1 


NADIE ENTIENDE (NOBODY UNDERSTANDS) ' A!:/.',!!!: h-,!,3! Ai. 


B-TRIBE 


44 


33 


30 


24 


DREAMER (Ml IT) (XI MCA 54922 


♦ LIVIN' JOY 


45 


30 


22 


4 


PEOPLE DON'T BELIEVE ID (XI RAP-A-LOT 3846SVN0O TRYBE 


4> SCARFACE FEAT ICE CUBE 


46 


33 


:'S 


8 


THINK OF YOU Ml IT! ix) LAFACE 2 4C95ARISTA 


♦ USHER 


47 


25 


19 


4 


KEEP GIVIN* ME YOUR LOVE IF) COLUMBIA 77794 


CE CE PEMSTON 


48 


37 


20 


7 


CANT WAIT (Tl RAL 85 1 467/ISLANO 


♦ REDMAN 


49 
50 


NEW* 


1 


MOVE IT (TO THE RHYTHM) IM) ITI (X) SBK 58359.EMI 


TECHNOTRONIC 


34 


38 




1 UKEIMXI: IX) WEEDED 201237NERVOUS 


♦ SKEETA RANX 



r~*) Titles wilh the g'eatest sales or club play increases this week ♦ ViOeociip availabih-ry Catalog number ts for vinyl maxi-singie. or cassette n 
rTiaxi-singre availability. C 1995. BiltbCtard/BPI Comrnunications. 



ingle if vinyl Is unavailable On Sales chart: (M) Cassette ma«i s-ngJe availability. (T) Vinyl maxi single availability- (X) CO 



A MUST BUY FOR '95! 



Billboard's 1995 Record 
Retailing Directory 

"Outstanding source material...an invaluable tool in 
seeking new opportunities." h Brown, impel Mattering 

Billboard's 1995 Record Retailing Director) prowdes (he accurate 
information yon need tn reach record retailers and sell them your 
products and services. 




Relied upon by Ihc entire record and video iniluslry. Billboards I993 Record Retailing 
Directory contains over 7.000 listings of full-line record Mores featuring chain slorcs. 
chain headquarters and independents. 

Packed with comprehensive listings thai give you the information you require to reach 
record retailers. ..phone and fax numbers, store names and aLldresses. chain store planners 
and buyers. Plus the 1 993 RRD packs all this essential information into one compact (S x 
9 directory — so it's easy to handle and lake on ihc road. 

Industry leaden agree — this source of reliable information is tixi valuable lo be w ithout. 
To order your copy at $135 plus S3 shipping and handling ($12 for international orders) 
call l-(800> 344-71 19. In NY call (212) 536-5174. In NJ call (90X) 363-4156. Or send 
check lo: Billboard Directories. Dept. BDRD3035. P.O. Box 2016. Lakewood. NJ OS701 . 
Get a jump on your competition! Order bulk copies for your entire 
sales staff and marketing team — call us today for special rates! 

Please jtld appIopTtulc sales tii\ In NY. NJ. PA. CA. TN. MA. II. ft IX' Ordels rsiyjnk' in U S lund\ fiaty 
All silk's arc final BOH03035 
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4 Runner: Oak Ridge Boys Of '90s? 

Southern Gospel In Poly dor Quartet's 'Blood' 



■ BY EDWARD MORRIS 

NASHVILLE— Is country music ready 
for another vocal quartet in the rich and 
exuberant tradition of the Oak Ridge 
Boys? Poiydor Records thinks so and is 
placing its bet on the new group 4 Run- 
ner, whose first single. "Cain's Blood," 
stands at No. 62 on the Hot Country 
Singles & Tracks chart. "A Runner." the 
album, is due May 9. 

4 Runner is made up of Jim Chap- 
man (bass), Billy Crittenden (baritone), 
Lee Hilliard (tenor), and Craig Morris 
(lead vocals). Crittenden, who sang 
with the group Memphis and later with 
Tanya Tucker, organized 4 Runner in 
1993 and then went searching for a la- 
bel deal. 

The group took its first demo tape to 
Larry Shell at Gehl Force Music Group. 
Shell promptly presented it to Mercury 
Records, which was then in the process 
of spinning off Poiydor as a companion 
country' label. When the split came, 4 
Runner went with Poiydor. 

The Oaks had the '80s. We're hoping 
we've got the '90s," says Buddy Can- 
non, who co-produced 4 Runner's album 




4 RUNNER 



with Shell and who w r as, until mid- 
March, Polydor's VP of A&R. 

"I loved the way they sounded," Can- 
non says. He adds that the act's music 
has not been changed in its journey 
from demo to completed album. 
"They're all great singers. We just took 
a little more time with the masic tracks. 
We really didn't do anything differ- 
ently. They know how they want their 
vocal blend to sound, and they had it on 
that first tape that I heard." 

Cannon says it was somewhat more 
difficult to find songs for a vocal quartet 



Mercury's Richey Offers 
Thinking-Person's Country 



I BY PETER CRONIN 




NASHVILLE— Just a few years ago, if 
you'd told Kim Richey she was going to 
be a major-label country artist, chances 
are she'd have told you to check your 
head. Then she 
I might have flipped 
I your eggs. But 
since the days when 
she made her living 
cooking in restau- 
rants, Richey, and 
country music, have 
gone through lots 
richey of changes and 

come a long way. 
On May 9, Mercury Nashville will re- 
lease the 38-year-old singer/song- 
writer's self-titled debut, an album that 
effortlessly combines the jangly pop 
sensibility of Tom Petty with the new- 
country twang of artists like Steve 
Earle and Dwight Yoakam while it 
showcases one of Nashville's most dis- 
tinctive new songwriting voices. 

The stuff I grew up on was pop, but 
I learned to write songs in Nashville," 
Richey says. "Dwight Yoakam was the 
first country stuff I really loved, and I 
bought it because I read a review in 
Rolling Stone." 

While she is definitely not your 
everyday country star, Richey is not 
unlike many in country's audience and 
in country radio who were raised on 
rock'n'roll but have gravitated over 
from the pop side, drawn by country 
music's lyrical and melodic content. It 
is that country/pop constituency, the 
same crowd that made the mainstream 
safe for Mary Chapin Carpenter, that 
Mercury hopes to tap into with Richey's 
debut 

"Kim is a little bit different, but the 



potential is there for her to be a huge 
country star," says Kim Markovchick, 
Mercury's director of marketing. "We 
intend to focus initially on country radio 
because you have to do that if you're 
ever going to win that country base. But 
Mary Chapin Carpenter and Trisha 
Yearwood have 0|>ened things up, and 
Kim's music has the potential to appeal 
to those people who just love good mu- 
sic and tend to jump back and forth be- 
tween formats." 

Positive reactions from the retail and 
i"adio communities to showcases at the 
National Assn. of Recording Merchan- 
disers convention in San Diego and at 
the recent Country Radio Seminar in 
Nashville have bolstered Mercury's 
hopes that the timing may be right for 
Richey's brand of thinking-person's 
country. 

"I'm not traditional country, so I'm 
probably going to get hit with tnat, but 
it really hasn't happened yet," Richey 
says. "Nobody at radio has given me a 
hard time. I was playing at CRS, and 
I looked out and all these radio guys 
were singing along. It was pretty cool." 

Actually, country radio was already 
familiar with Richey's work, if only sub- 
liminally. The singer has found her way 
onto the airwaves as co-writer of Rad- 
ii ey Foster's biggest song, "Nobody 
Wins," and as a background vocalist on 
that and several other country hits. 

"I was driving down from Ohio listen- 
ing to the radio recently, and first I 
hear 'Easier Said Than Done,' a song I 
sang with Radney," Richey says. Then 
they played [Trisha Yearwood s] OCXXs 
& OOOs,' and I sang backup on that, 
and then they played Pam Tillis' 
'Everytime You Walk In The Room,' 
which I sang backup on with Mary Cha- 
(Continued on- page 3±) 



than a single act: "It's a little bit 
tougher because, for one thing, you're 
dealing with four lead vocals — as op- 
posed to one lead vocal and background 
singers. . . . We all were looking [for 
songs] from the time we initialed the 
project. All the guys were out going to 
publishing companies, and Larry Shell 
and I spent a lot of hours listening to 
songs." 

Morris, who co-wrote Reba McEn- 
tire's "If I Had Only Known," is the 
only one of the quartet who has a song 
on the new album. Among the other 
writers on the project are Paul Thorn, 
Billy Maddox, Mickey Jupp, Chris 
(Continued on page 45) 



Wesley Woos. Wesley Dennis, center, celebrates the release of his self-titled 
debut album on Mercury Records at a party at Nashville's Ryman Auditorium. With 
him. from left, are Keith Stegall. his producer and VP of A&R for Mercury, and 
label president Luke Lewis. 



Country Has Wealth Of Diamonds In Rough 

List Of Potential Superstars Goes On And On ... 



Nashville 

< Scm 



I HE GOLD RUSH: Unyielding playlists, aggressively 
stupid songs, and same-as-always production may some- 
day cause country music to lose its popularity, but it cer- 
tainly won't happen because of any lack of singing talent. 

Although a leisurely stroll across the dial may suggest 
otherwise, country has never before witnessed such a 
wealth of vocal stylists. In years past, a Merle Haggard, 
Dolly Parton, Willie Nelson, Emmylou Harris, Reba 
McEntire, Ricky Skaggs, George Strait, Randy Travis, 
or Garth Brooks would suddenly (or so it seemed) rise 
head and shoulders above their competition and mark a 
whole era with their sound and personality. While the past- 
Brooks period has yet to raise its equivalent of these ear- 
lier trendsetters, it is turning out contenders by the doz- 
ens — bright young vocalists who are already alluring and 
just one or two hits away from musical greatness. And 
we're referring only to those w : ho have surfaced during the 
last few months, acts who 
came after such still-fresh 
standouts as Vince Gill, 
Patty Loveless, Travis 
Tritt, Wynonna, Mary 
Chapin Carpenter, Trisha 
Yearwood, Alan Jackson, 
Collin Raye, Doug Stone, 
and Joe Diffie. 

Among the newcomers 
whose musical vigor is es- 
pecially impressive are 
Lisa Brokop, TV Herndon, 
Jon Randall, John Berry, 

Kim Richey, Billy Montana, Lari White, Wade Hayes, 
Bryan Austin, Terry Radigan, Wesley Dennis, George 
Ducas, Rhonda Vincent, Helen Darling, Noah Gordon, 
Chely Wright, and John Bunzow. There are plenty of 
others in the same league, of course. But the fact is, there 
are so many fine singers competing for our attention that 
it's easy to neglect mentioning someone whose songs we 
were singing along with only yesterday. Add to those cited 
all those "in development" and all the ones still worthy but 
unsigned, and you get some idea of how fortunate our busi- 
ness is. 

Country music used to be — at any given time — a handful 
of stars in a constellation of flashlights. Now the bright- 
ness spans the horizon. 

MaKING THE ROUNDS: Buddy Cannon has left his 
job as VP of A&R at Poiydor Records. He will continue 
to produce Sammy Kershaw for Mercury and is expected 
to take a publishing post . . . CMT has signed on as a spon- 
sor of Mary Chapin Carpenter's 1995 international tour. 
The tour consists of 70-plus concerts in 88 states and Eur- 
ope . . . Several students from Boston's Berklee College 
spent their spring break in Nashville March 18-22 check- 
ing out Music Row and attending a series of showcases, 



by Edioard Morns 



discussions, and songwriting clinics, led by such notables 
as Gary Nicholson, John Ims, Beth Nielsen Chapman, 
Mike Reid, and Janis Ian. While in town, the students 
were scheduled to confer with Nashville-based Berklee 
alums Gillian Welch, Hunter Moore, and Joe Doyle . . . 
MCA Records' Terry McBride has been named honorary 
chairman of the America Cancer Society's "Country's Can- 
cer Fight" project, a fund-raising and awareness effort di- 
rected at the country music industry. McBride's father, 
country singer Dale McBride, died of cancer in 1992 . . . 
Eddie Babbitt will headline at the Glen Campbell Good- 
time Theatre in Branson, Mo., for several weeks during the 
spring and summer, beginning April 25 . . . Tanya Tucker 
will continue her role as spokeswoman for the Black Velvet 
Smooth Steppin' Showdown, a two-step contest for ama- 
teur dancers. Now in its third year, the event is sponsored 
by Black Velvet Canadian Whisky. National finals will be 
held Aug. 7 in Nashville 
and will be broadcast on 
TNN's "Music City To- 
night" . . . Barry Tabor has 
been appointed director of 
special projects at Country 
Club Enterprizes. He was a 
consultant for country mu- 
sic nightclubs. 

MaRK YOUR Calendar 
Barbara Mandrell will 
tape her "Steppin' Out" 
show March 30 at the 
Grand Ole Opry House. It will be Mandrell's first major 
performance in Nashville in more than 10 years. Profits 
from the show, which will be aired later on TNN, will be 
donated to the Opry Trust Fund, a charity that provides 
emergency financial assistance to employees in the country' 
music industry' . . . The 10th annual Walk For The Home- 
less will be held April 8. Since the Walk was started in 
1986, it has raised more than $283,000 for a variety of 
homeless-relief agencies here. Details are available from 
Carter Moody (a former Billboard writer) at the Council 
Of Community Services . . . The two-act musical "Always 
. . . Patsy Cline" returns to Nashville's Ryman Auditorium 
May 4 and is scheduled to run through Oct. 28. There will 
be three to four performances a week. Mandy Bamett and 
Terc Myers will reprise the roles they assumed during the 
first Ryman run last year as Patsy CHne and her fan- 
turned-friend Louise Seger, respectively. In the play, Bar- 
nett performs 20 of the songs Cline recorded . . . The 
fourth annual Tracy Lawrence celebrity Gold Tourna- 
ment, Concert & Auction is set for June 9 at the Hermitage 
Gold Club in Hermitage, Term. The events will raise money 
for YAN A (Y ou Are Never Alone) and the Tracy Lawrence 
Recovery House alcohol and drug rehabilitation faculties. 
Tournament director Is Lisa Ramsey at the Music Mill. 
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Tracy Lawrence and John Anderson 



f ////)///// //>//// r/ ^-=p(\ rft /r/c//( " 



Dmi N EES 




Congratulations Gary and Frank 
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1 


i 


1 




GARTH BROOKS A LIBERTY 2-3C69 ;1G.9E. 15 }a u *e^s 5: Hz i 


1 


CD 


2 


2 


52 


TIM MCGRAWA* CURB 77659 199&15 98, 


NOT A MOMENT TOO SOON 


1 


3 


3 


5 


62 


JEFF FOXWORTHY A 

WARIER BROS 45314:5 9615 98120 


YOU MIGHT BE A REDNECK IF. 


3 


QD 


4 


6 


25 


CLAY WALKER • GIANT 24S82.WARNER BROS- 110 .98/15.98) 


IF 1 COULD MAKE A LIVING 


4 


CD 


7 


9 


41 


TRACY BYRD • mca 10991 (10 9*15.98) 


NO ORDINARY MAN 


5 


i 


6 


3 


5 


TRISHA YEARWOOO MCA 11201 (10.9&15.98) 


THINKIN' ABOUT YOU 


3 


7 


8 


8 


8 


SAWYER BROWN CURB 77689110 98/15.98) 


GREATEST HITS 1990-1995 


5 


1 


9 


7 


31 


THE TRACTORS A ARISTA 16728(9.98,15 96; BB 


THE TRACTORS 


2 


CD 


11 


15 


6 


S^IillS 98, SB N0W ™ AT IVE F0UND V0U: * C0LLKTI0N 


9 


Oo) 


13 


11 


8 


NEAL MCCOY ATLANTIC 82727/AG (10 96,15 98; 


YOU GOTTA LOVE THAT 


10 


u 


5 


4 


24 


MARY CHAPIN CARPENTER A 

COLUMBIA 64327/SONY (10.98 EQ'16.981 


STONES IN THE ROAD 


1 


(IT) 


15 


16 


59 


THE MAVERICKS A MCA 10961 <9.98/>598>lfl 


WHAT A CRYING SHAME 


6 


13 


10 


10 


38 


ALAN JACKSON A' ARISTA 18759110 96/15.98, 


WHO 1 AM 


1 


14 


14 


ja 


34 


JOE DIFFIE A EPIC64357/SONYI10 98EO/15.98) 


THIRD ROCK FROM THE SUN 


6 


15 


12 


13 


41 


VINCE GILL A MCA 11047 (10.96/15.981 


WHEN LOVE FINDS YOU 


2 


16 


17 


17 


19 


GEORGE STRAIT A MCA 11092(10.96/15.98] 


. EAD ON 


1 


QD 


19 


21 


41) 


DAVID BALL A WARNER BROS 45562 (9 98'1 5.98) 


THINKIN' PROBI EM 


6 


18 


16 


12 


47 


REBA MCENTIRE A : MCA 10994 (10.98/15.96, 


READ MY MIND 


2 


COD 








★ * * Heatseeker Impact* * * 




22 


22 


U 


WADE HAYES 1 iviotja tM,: w ;; - ml; 1 w IB 


OLD ENOUGH TO KNOW BETTER 


19 


20 


18 


18 


25 


ALABAMA • RCA 66410 (10.96/15.98) 


GREATEST HITS VOL. 3 


12 


21 


20 


20 


25 


BROOKS A DUNN A ARISTA 16765 110 98/15.98) 


WAITIN' ON SUNDOWN 


1 


(IT) 








* * * Pacesetter* * * 
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1 


JOHN BERRY PATRIOT 26495UBERTY (10 96,15.96) 


STANDING ON THE EDGE 


22 


23 


21 


19 


60 


JOHN MICHAEL MONTGOMERY A aiim:k: ajswag 


10.96715.981 KICKIN'ITUP 


1 


dD 








* * * Greatest Gainer * * * 




33 




2 


RICK TREVINO CCvUMSlA 66771/SONY (9 98 EQ/J5.98) 


LOOKING FOR THE LIGHT 


24 


( 251 


24 


25 


35 


DIAMOND RIO ARISTA 18745 (9.96/15.98) 


LOVE A LITTLE STRONGER 


13 


(26) 


28 


33 


h 


SHANIA TWAIN MERCURY 522866 110 96 EO/15 98, B 


THE WOMAN IN ME 


26 


27 


23 


24 




TRACY LAWRENCE • ATLANTIC 62656/AG (10.9615.98) 


1 SEE IT NOW 


3 


QD 


26 


23 


8 


HANK WILLIAMS, JR. MCGCURB 7769LVCURB (9.98/15.98) 


HOG WILD 


14 


QD 


34 


31 


59 


BLACKHAWK A ARISTA 18706 19 98/15.961 


BLACKHAWK 


15 


30 


2) 


26 


39 


LAR1 WHITE 1 ' ' ■ - BH 


WISHES 


24 


QD 


36 


3: 


:: 


SHENANDOAH liberty 31109 (10 98/15 98) BB 


IN THE VICINITY OF THE HEART 


31 


32 


29 


29 


77 


REBA MCENTIRE A 1 MCA 10906 (10 9615 96, 


GREATEST HITS VOLUME TWO 


1 


33 


37 


32 


30 


PATTY LOVELESS • EPIC 64186/SONY (9.98 Ett 1 5 98, 


WHEN FALLEN ANGELS aY 


8 


34 


3S 


31 


25 


TOBY KEITH • POLYOOR 523407 (10.96/15 96) 


BOOMTOWN 


8 


35 


31 


27 


54 


JOHN BERRY • LIBERTY 80472 19. 96/13. 98) BB 


JOHN BERRY 


13 



THIS WEEK 


LAST WEEK 


2 WKS AGO 


WKS. ON CHART 


ARTIST TITLE 

LABEL & NUMBEftDISTRIBUTING LA6EL (SUGGESTED LIST PRICE OR EQUIVALENT) 


PEAK POSITION 
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30 
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47 


PAM TILLIS • ARISTA 18758(9.9815 98; 


SWEETHEART S DANCE 


6 


37 


32 


30 


142 


MARY CHAPIN CARPENTER A' 

COLUMBIA 4Ba91^0NY f ID 961015 9BI 


COME ON COME ON 


6 


38 


38 


36 


24 


CLINT BLACK • RCA 66-1:9 )C9616 98i 


ONE EMOTION 


8 


39 


39 


37 


131 


GEORGE STRAIT A 1 MCA 10651 (10.96715.96) 


PURE COUNTRY (SOUNDTRACK) 


: 


40 


40 


38 


71 


FAITH HILL A WARNER BROS. 45389(9.98/16 98, BB 


TAKE ME AS 1 AM 


7 


41 


41 


39 


128 


AWSTA l J *f KS0 !3 ^'wi A L0T AB ° UT LMPf (AND A LITTLE BOUT LOVE) 


1 


42 


42 


40 


25 


LITTLE TEXAS • WARNER BROS. 45739(10.98/15.98) 


KICK A LITTLE 


10 




45 


44 


19 


BILLY RAY CYRUS • MERCURY 526081 110 98 £0716.98) 


STORM IN THE HEARTLAND 


11 


44 


46 


46 


22 


VARIOUS ARTISTS 


KEITH WHITLEY/A TRIBUTE ALBUM 


43 




53 


64 


9 


JEFF FOXWORTHY LAUGHING HYENA 2043 (4.96/6.961 


THE REDNECK TEST VOLUME 43 


45 


46 


44 


45 


188 


BROOKS 81 DUNN A' ARISTA 18658 19 96 :5 98 


BRAND NEW MAN 


3 


47 


43 


43 


22 


JOHN ANDERSON BNA66417I9.9B/1S.98] 


COUNTRY TIL 1 DIE 


43 


48 


47 


42 


108 


BROOKS & DUNN A' ARISTA 18716110 96/15.96) 


HARD WORKIN' MAN 


2 


49 


IS 


41 


19 


DOUG STONE EPIC 66803/SONY (10.98 EQ/15 98, 


GRLAILSI HITS VD.UML 1 


29 


QD 


NEW ► 
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* * * Hot Shot Debut* * * 

MARTY STUART MCA 11204 110 96/15.98) THE MARTY PARTY HIT PACK 


50 


51 


55 


57 


27 


MARK CHESNUTT • DECCA 11094/MCA (10 961 5 96) 


WHA- A rt'A» TO JVC 


15 


82 


56 


50 


81 


GARTH BROOKS A 1 LIBERTY 80657 (10 98/16 98) 


p F'Fs 


1 


QD 


NEW|> 


I 


BROTHER PHELPS AsvntM 61 724/EEG (10 98/15 98) BB 


ANY WAY THE WIND BLOWS 


53 


54 


49 


47 


79 


MARTINA MCBRIDE • RCA 66286 19.98/15 981 BB 


THE WAY THAT 1 AM 


14 


55 


54 


55 


133 


VINCE GILL A' MCA 10630(10.96715 981 


1 STILL BEUEVE IN YOU 


3 


56 


51 


48 


39 


SAMMY KERSHAW • MERCURY 522125 110.96 EO/15 98) 


FEELIN' GOOD TRAIN 


9 


57 


50 


53 


9 


RHETT AKINS DECCA 11096KA(l0.96715.98lM 


A THOUSAND MEMORIES 


50 


58 


58 


56 


30 


KEN MELLONS EPIC 53746.50M 19.98 £0715 961 BB 


KEN MELLONS 


42 


59 


57 


52 


19 


AARON TIPPIN RCA 66420 110-961 5.98) 


LOOKIN' BACK AT MYSELF 


13 


60 


52 


49 


60 


COLLIN RAYE • [PIC 53952/SONY 19,96 EO/15.98) 


EXTREMES 


12 


QD 


71 


71 


4 


GEORGE DUCAS UBERTY 28329 (9 96/1 3 98) ■ 


GEORGE DUCAS 


61 


62 


59 


66 


123 


JOHN MICHAEL MONTGOMERY A' ATLANTIC 82420AG (9 98. 1 - je BB LIFE'S A DANCE 


4 


63 


60 


54 


45 


TRAVIS TRITT A WARNER BROS 45603 (10.96715-981 


TEN FEET TALL 4 BULLETPROOF 


3 


64 


68 


55 


27 


CHARLIE DANIELS EPIC 64182/SONY (5 98 EQ/9 98) 


SUPER HITS 


53 


65 


65 


6! 


85 


CLAY WALKER A GUM iranvsRlEB BROS .» m; 96 


SB CLAY WALKER 


8 


66 


56 


68 


47 


RANDY TRAVIS • WARNER BROS 45601 (10 96/15.98) 


THIS IS ME 


10 


(J7J 


NEW ► 


1 


JEFF FOXWORTHY laughing hy! na a ' -> ; «t* va 


THE ORIGINAL 


67 


68 


62 


60 


58 


NEAL MCCOY • ATLANTIC 82568/AGII0 98/15.98IB1 


NO DOUBT ABOUT IT 


13 


(9 


70 


70 


56 


RICK TREVINO Columbia 5356O'S0NYii0 96Eai5 96)Bi 


RICK TREVINO 


23 


70 


72 


67 


V 


LITTLE TEXAS A WARNER 8HOS 45276 :3 9615.98i 


BIG TIME 


6 


on 


74 




17 


HAL KETCHUM CURB 77660 (10.98,-15 981 


EVERY LITTLE WORD 


31 


72 


61 


62 


104 


DWIGHT YOAKAM A' REPRISE 45241/WARNER BROS. (10. c 


8,15 98: THIS TIME 


4 


QD 


NEWO 


1 


JEFF FOXWORTHY LAUGHING HYENA 2060 (4 96-8 98, 


SOLD OUT 


73 


74 


63 


61 


35 


WILLIE NELSON COLUMBIA 641S4/S0NY (5 99 £079 98) 


SUPER HITS 


40 


75 


64 


65 


75 


Immfl^l!^ ,10 98,15.98. C0MM0N THREAD: THE SONGS OF THE EAGLES 


1 



O Albums with the greatest sates gains this week. •Recording Industry Assn. Of America (RIM) certification for sales of 500,00 units. .4 RIM certification for sales of 1 million units, with multimitlion sellers indicated by a numeral following the symbol. 'Asterisk indicates IP is available. 
Most tape prices, and CD prices lor WEA and BMG labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 
Heatseeker impact shows artists removed from Heatseekers this week. ■ indicates past or present Heatseeker title, c 1995. Billboard/BPI Communications, and SourxJScan, Inc. 



ftibcxrcJ. Top Country Catalog Albums 



COMPILED FROM * NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BV 
FOR WEEK ENDING APRIL 1, 1995 



SoundScan 

"Till 



•h,S 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL 6 NUMBEIV DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


WKS. ON 
CHART 




THIS 
WEEK 


LAST 
WEEK 




WKS. ON 
CHART 


1 


1 


PATSY CLINE A' MCA W 17 9B1? 98: 1 72 Keeks at No i 


GREATEST HITS 


202 




14 


21 


TANYA TUCKER •,ib,hi 91BUi9 9b:3.98i 


GREATEST HITS 


28 


2 


2 


HANK WILLIAMS, JR. CURB 77638(6 969 98) 


GREATEST HITS. VOL. 1 


16 




IS 


15 


KENNY ROGERSA UBERTY 46106.CAPITOL 199615.98, 


TWENTY GREATEST HITS 


95 


3 


3 


REBA MCENTIRE A MCA 4979* (7 9612 98, 


GREATEST HITS 


200 




IS 


24 


ALABAMA A RCA 6625 [7 961 1 961 


ALABAMA LIVE 


73 


4 


4 


THE CHARLIE DANIELS BAND A epic mm*m:> 9b sol i m- 


A DECADE OF HITS 


202 




17 


14 


GEORGE STRAIT • MCA 10450(9 9*15 98) 


TEN STRAIT HITS 


45 


5 


5 


GEORGE STRAIT A* mca 42335 17 96,17 9b: 


GREATEST HITS. VOL. 2 


202 




18 




ANNE MURRAY A' UHIH V JMhs w 12 95; 


GREATEST HITS 


136 


6 


1 


KEITH WHITLEY A RCA 2277 ,9 9a -13 Ji, 


GREATEST HITS 


34 




19 


16 


TRAVIS TRITT A WARNER BROS 45048 (10.98/15.981 


T-R-O-U-B-L-E 


2 


7 


6 


JOHN ANDERSON A BNA 61029 (9.98/1 3.96, 


SEMINOLE WIND 


7 




20 


17 


PATSY CLINE MCA 4038 (7 98,12.98) 


THE PATSY CLINE STORY 


36 


8 


8 


GEORGE JONES A EPtc 4077tvs<JNr (5 98 f Q/9 98, 


SUPER HITS 


187 




21 


20 


REBA MCENTIRE A : mca 1C400(109B'15.98) 


FOR MY BROKEN HEART 


4 


9 


9 


GEORGE STRAIT A- MCA 5567* (7 98,12.98, 


GEORGE STRAIT'S GREATEST HITS 


200 




22 


:s 


VINCE GILL A RCA 9814" (4 98/9 98, 


BEST OF VINCE GILL 


188 


10 


12 


WAYLON JENNINGS A' ocAasns-ia », 


GREATEST HITS 


78 




23 




MARY CHAPIN CARPENTER • COLUMBIA 44226'SONT (7.98 EQ/1 1-981 


STATE OF THE HEART 


55 


11 


11 


VINCE GILL MCA 10I4O (9.98,15 98) 


POCKET FULL OF GOLD 


1? 




24 


22 


LORRIE MORGAN A RCA 30210 (9.98/(3.981 


SOMETHING IN RED 


7 


12 


10 


MARY CHAPIN CARPENTER A COLUMBIA 46Q77.SONY ;a 9BECt n 98, 


SHOOTING STRAIGHT IN THE DARK 


26 




25 




ALABAMA A 1 RCA 7170- ,9 9613.981 


GREATEST HITS 


152 


13 


13 


HANK WILLIAMS MERCURY B23293 17.98 ELY10.9B) 


24 GREATEST HITS 


8 


Catalog albums 


are older titles wfi«ch ate registering significant safes c 1995. Billboard/BP, Communications and SoundScan, Inc. 





30 



BILLBOARD APRIL 1 , 1995 




1995 ACM Awards Nominee 



Top New Vocal Duet 



Group' 



"One of the Top Ten Albums of '94" 

- USA Today 

Featuring the hits, "Has Anybody Seen Amy," 
"Falling Out Of Love" and. the new single, 
"Memory Making Night" 

Copyrighted material 



Bfeogid. HOT COUNTRY S 



COMPILED FROM « NATIONAL SAMPLE OF AIRPLAY SUPPLIEO BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE 139 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PHODUCtH !SONGWRITERJ 


ARTIST 










* * * No. 1 * * * 




(TJ 


2 


5 


12 


THINKIN' ABOUT YOU 1 M il No. 1 

G.FlrHOLS IB RETiAM.T. SHAPIRO! 


♦ TRISHA YEARWOOD 

(C) Itfl MCA M973 


2 


1 


1 


12 


THIS WOMAN AND THIS MAN 

p. ■ ■ i[ ; [ HfftQ y LUNN) 


♦ CLAY WALKER 

(V) GIANT 17995 


3 


3 


4 


16 


FOR A CHANGE 

6 BECKETT iS SESKIN J S SHERRILU 


♦ NEAL MCCOY 

i ; IV i ATLANTIC 87] 76 


CD 


5 


7 


15 


AMY'S BACK IN AUSTIN 

C DtriAPOll D GRAU LITTLE TEXAS <B SEALS SA DAVIS) 


♦ LITTLE TEXAS 

IC) (V) WARNER BROS 1-8001 


CD 


9 


13 


9 


SO HELP ME GIRL 

. SLA It J LRU: H --L R'jLA A iKu'i! 1- 


♦ JOE DIFFIE 

II'IL .I/HUH 


CD 


8 


12 


9 


WHICH BRIDGE TO CROSS (WHICH BRIDGE TO BURN) 

I R.RRiWN . TjLl £ ANDERSON 


VINCE GILL 
IC) IV) MCA 54976 


CD 


11 


15 


7 


THE HEART IS A LONELY HUNTER 

I •■ AN lv •-• -vire IM.D. 5AH0CRS I •». ^ AIL. -V 


REBA MCENTIRE 

IV) MCA 5A9B7 


i 


4 


3 


14 


WHEREVER YOU GO 

J STROUD [ BUCK IC BLACK -1 NICHOLAS) 


CLINT BLACK 

'."RCA 64267 


CD 


15 


18 


8 


GIVE ME ONE MORE SHOT 

il SENTRV) :w. s pi'SFR': 


ALABAMA 

- 6A27J 


(D 


13 


11 


17 


LIPSTICK PROMISES 

R.BENNETT I iRAI T -I11LR'- 


♦ GEORGE DUCAS 


ii 


6 


2 


14 


AS AMY FOOL CAN SEE 

I LAWRENCE ,f ANDERSON IRNELllON.K BEARD) 


♦ TRACY LAWRENCE 


12 


10 


10 


16 


DOWN IN FLAMES 

y BWGHT.T OljROl^t.'RLLRK.. STEvENS 


BLACKHAWK 

IC) (VI ARISTA 1-2769 


GD 


20 


31 


5 


1 CAN LOVE YOU LIKE THAT ♦ JOHN MICHAEL MONTGOMERY 


QD 


16 


20 


12 


LOOK WHAT FOLLOWED ME HOME 

5 lll'A'IRI V TJ RA- , 1 POLKI 


♦ DAVID BALL 
r v WARNER BROS 1 7977 


® 


19 


28 


7 


LITTLE MISS HONKY TONK 

S HENDRICXS.D COOK R DUNN! 


♦ BROOKS & DUNN 

R i v : ARISTA 1-2790 


16 


7 


9 


18 


SOMEWHERE IN THE VICINITY OF THE HEART ♦ SHENANDOAH/ALISON KRAUSS 

R ci/.k in LARR'riri R RRiir'ACRFF LIBERTY ALBUM CUT 


GD 


17 


21 


8 


THE BOX 

K LEHNING iR TRAVIS.B MOORE) 


♦ RANDY TRAVIS 

WARtllH bRLR, 1 WD 


GD 


26 


30 


11 


THE KEEPER OF THE STARS 

T BRUWN .1 llt.L UAH! R SIALL I 


♦ TRACY BYRD 

LCI (V) MCA 649B8 


as 


22 


29 


6 


REFRIED DREAMS 

i I.TROIJC R CA.LII.'RRL ROl'ER M : RIRR '1 


♦ TIM MCGRAW 

ICI . i CURB 76931 


m 


18 


22 


9 


BUBBA HYDE 

U. POWELL, T.DUBOIS IC. WISE MAN. G.NELSON) 


♦ DIAMOND RIO 


GD 


24 


26 


11 


THAT'S HOW YOU KNOW (WHEN YOU'RE IN LOVE) 

6 HINDIS 1 iVHIi 1 1 I AU.R''. 


♦ LARI WHITE 

IV RCA 64233 


® 


23 


27 


8 


SONG FOR THE LIFE 


♦ ALAN JACKSON 

. ARII.-A I 


23 


14 


8 


15 


YOU CANT MAKE A HEART LOVE SOMEBODY 

1 RROWN.i, straii h: i.lahr i wrrai 


GEORGE STRAIT 


(24) 


34 


38 


6 


GONNA GET A LIFE 

M.WRIGHT IF DVCUS.J LAUDCROALEl 


♦ MARK CHESNUTT 

1CIIYIDECCA5497B 


QD 


32 


34 


12 


WHOSE BED HAVE YOUR BOOTS BEEN UNDER 

R.J.LANGE IS TWAiN R J LANGEJ 


♦ SHANIA TWAIN 

IC) IV: MERCURY 856 448 


28 


25 


25 


15 


LOOK AT ME NOW 

B J WAIKER.JR .K LEHNING IB. WHITE ,D GEORGE . TIRRO) 


♦ BRYAN WHITE 

iC m ASYLUM SAABS' 


QD 


35 


37 


6 


WHAT MATTERED MOST 


♦ TY HERNDON 

l[ ; iv EPIC 77843 


28 


27 


16 


20 


OLD ENOUGH TO KNOW BETTER 


♦ WADE HAYES 

!L, vi coii.'I/bia //;:-R 


29 


1? 


6 


17 


BEND IT UNTIL IT BREAKS 

.■ MRRUR l AMI! FJ -.: il. .LT.UE !■ : ON. 1 • 1 -') 


JOHN ANDERSON 


30 


31 


32 


10 


1 SHOULD HAVE BEEN TRUE 


♦ THE MAVERICKS 


QD 


37 


46 


4 


1 WAS BLOWN AWAY 

R IlLLlS.SEl'HELL . MART:!.! .R 


PAM TILLIS 


32 


29 


24 


18 


MY KIND OF GIRL 

Rr.p.Ri | R[AV : WORLE'T 1 Ti" l-PAT, '- ~ PAR " M • .Ml 


♦ COLLIN RAYE 

: V)EI 1 


33 


21 


17 


12 


WHAT'LL YOU DO ABOUT ME 


DOUG SUPERNAW 

I : BNA 64214 


QD 


39 


43 


8 


BETWEEN THE TWO OF THEM 

- ' l-IRLD RAIL .1 


♦ TANYA TUCKER 


CD 


38 


41 


8 


STAY FOREVER 

A REYNOLDS.; RODNEY IB TENCH. H KETCHUM) 


♦ HAL KETCHUM 

. MCG ' 1 - - - - 


QD 


(1 


48 


5 


STANDING ON THE EDGE OF GOODBYE 


• JOHN BERRY 


QD 


44 


49 


5 


FAITH IN ME. FAITH IN YOU 


♦ DOUG STONE 
ICl (V) COLUMBIA 77837 


38 


36 


33 


20 


THIS TIME 

'.' UI.LLR.'.' MIAMI LY '.' l.M.iR V !,"A'|R... 


4> SAWYER BROWN 

: . CURB 76930 


39 


28 


11 


18 


UPSTAIRS DOWNTOWN 


♦ TOBY KEITH 

ici . prir--ROPRs: itr 


® 


50 


55 


3 


1 DONT BELIEVE IN GOODBYE 

M A MILLER M MCANALLY IM MIHER.S EMERlCK R WHITE) 


♦ SAWYER BROWN 





THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


CHART 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

LABEL A NUMBER.DISTRIBU Tl\G LABEL 


41 


33 


19 


19 


BETWEEN AN OLD MEMORY AND ME 

G. BROWN ( K. S TEGALL .C CRAIG 1 


TRAVIS TRITT 

ir:.|viWARi,fRBRrys isnoi 


42 


43 


40 


20 


Ml VIDA LOCA (MY CRAZY LIFE) 


♦ PAM TILLIS 

o : ARISTA 1 -'7 I: - 


GD 


47 


50 


6 


SHE FEELS LIKE A BRAND NEW MAN TONIGHT 

SGIBSON (A.'^PIN.M r ' MEENEVI 


♦ AARON TIPPIN 

IV)RCAM272 


44 


30 


23 


17 


TRUE TO HIS WORD 

C FARRf N 'J STECLC.C FARREN.G.HARRISONI 


♦ BOY HOWOY 

(Cl (V) CURB 76934 


[to) 


46 


47 


8 


LOOKING FOR THE LIGHT 

■ ■■ ir>;i\W.1 f. : J .'.', "r .: ', . i- - MENSVI 


♦ RICK TREVINO 

(C) (VI COLUMBIA 77820 




55 


62 


3 


I'M STILL DANCIN' WITH YOU 

O.COOK(C.RAlNS r W HAYES) 


♦ WADE HAYES 
(CI (V) COLUMBIA 77842 


(IT) 


54 


61 


3 


YOU DON'T EVEN KNOW WHO 1 AM 

E.GOROT JR. (G.PETERS] 


♦ PATTY LOVELESS 

IC)iv EPIC 77856 


48 






20 


THE FIRST STEP 

J.CRUTCHf IELD ' !J C .sir ? B V. I - n' M • ": \ ■ 


TRACY BYRD 
ICKV MCA 54945 


ria\ 
\3U 








vn i a A I m 1 t tinru mu 

YUU AIN 1 MUCH rUN 

N LARKIN.H SHEDD (T KEITH, C GOQG JR 1 


♦ TOBY KEITH 
(CI(V)POlTDOR851 728 




51 


S3 


6 


WHEN YOU SAY NOTHING AT ALL 

R. SCRUGGS (D SCHUT7.P OVERSTREET) 


♦ ALISON KRAUSS & UNION STATION 
(VI BNA 64277 


QD 


57 


65 


3 


IF YOU'RE GONNA WALK, I'M GONNA CRAWL 

k l-ATli..'* U WltSON l)i LANVy'i.L M'-. HAN; 


SAMMY KERSHAW 
(V) MERCURY 856 t 


52 


49 


42 


17 


TENDER WHEN 1 WANT TO BE 

rNMMy;. WPtUllR IU.C.CARPENTER) 


♦ MARY CHAPIN CARPENTER 

H .' COLUMBIA 77780 


® 


52 


56 


6 


1 DONT KNOW (BUT I'VE BEEN TOLD) 

K.ST E GALL. J . KEL TON IW.DENNIS) 


♦ WESLEY DENNIS 
(CI (V) MERCURY 866 486 


2TTN 


1\ 




2 


HOUSE OF CARDS 

[■ i Mf,r,'-,M': r^ppHEH im ccarpenteR) 


♦ MARY CHAPIN CARPENTER 

IC) (V) COLUMBIA 77826 


55 


42 


39 


11 


1 BRAKE FOR BRUNETTES 

M.WRIGHT i ■ PAf/:i':..R AKIN5I 


♦ RHETT AKINS 

:c :v, DCCCA 54974 




72 




2 


ADALIDA 

T KhOi'.K.u ».' i.L-1'..i" f.'l.lllT >l-.if ■>.•>• Si 


GEORGE STRAIT 
IC) (V) MCA 55019 


57 


48 


36 


19 


LITTLE BY LITTLE 

D COO* 'i P ; : i'iLE 


♦ JAMES HOUSE 

<C>(V)EPIC 77752 


e'sjTi 

WOJ 








ANYWAY THE WIND BLOWS 

R I PH El PS, D.PHELPS K LEHNING O.J.CALD 


♦ BROTHER PHELPS 

(C) IV) ASYLUM t»HE: 


® 


61 


64 


4 


WHERE 1 USED TO HAVE A HEART 

P WORLrv F SEAV M (A/BRIDE ; BICXHARDTl 


♦ MARTINA MCBRIDE 
IC) RCA 62948 


® 


67 




2 


WORKIN' FOR THE WEEKEND 

J.CUPIT (JCUP1T J H.jf.f.. ||U i.'r.: N 


KEN MELLONS 

ICI IV! LRU". 77681 


® 


64 


74 


3 


CAIN'S BLOOD 

e.CAM.Ofi.L SHELL J.jl.MiRLL I' . -H',:-: '(i 


♦ 4 RUNNER 
(CHV) POLVDOR851 622 


© 


65 


67 


3 


PARTY CROWO 

T BROWN It) L MLR PHY -i\y '. 


♦ DAVID LEE MURPHY 

ICI (VI MCA 54977 


® 


74 




2 


GET OVER IT 

S.BECKETT |K FOLLESE.S.BENTLETA FOILESE) 


♦ WOODY LEE 
ATLANTIC ALBUM CUT 


64 


58 


57 


7 


SOMEBODY WILL 

J.LEO .'.'SL.iR bd.i CRi-AER = Li.jO\E; 


TERRY MCBRIDE & THE RIDE 

10 (VI MCA 54986 


(5 


62 


59 


19 


THE RED STROKES 

A RtYVJLDS ! -.!.: 1 • - • !■!■) ■ ■ 


♦ GARTH BROOKS 

LIBERTY ALBUM CUT 










* * * Hot Shot Debut* * * 


® 


NEW ► 




FALL IN LOVE 


♦ KENNY CHESNEY 
<C»(V) BNA 64278 


r"cV\ 

(67J 


NEW ► 


1 


WILLIN'TO WALK 

& FISHELL.R FOSTER I R FOSTER) 


♦ RADNEY FOSTER 

|. . ' ARISTA 1-2762 




NEYVP 


1 


THE LIKES OF ME 

D.COOK IL.FJOONE,R.BOWLES) 


♦ MARTY STUART 
(V) MCA 55010 


69 


« 


63 


20 


ANGELS AMONG US 

j LEO i v .EE ALie.-vi i? Kifitj _■ ; ::m.;vam 


♦ AiAHAMA 

(C) IV RCA 62643 


70 


66 


60 


19 


TAKE THAT 

J CRUTCHFIf ID (G BLJRR.T 5HAPIRO, 


♦ LISA 8R0K0P 
;c. \ PATRIOT 5*3310 


® 


NEW»V 


1 


CLOWN IN YOUR RODEO 

: I! :; ;'/, KIRKPATRI(;*I 


♦ KATHY MATTEA 

IV) MERCURY 866 484 


® 


NEW»V 


1 


ONE AND ONLY LOVE 

R SCRUGGS . ; j .:,f.Ei E. TOMBERLIN) 


♦ RUSS TAFF 

l v. REPRISE 1 /,■-->,{ - BROS. 


® 


70 


73 


4 


BLACK DRESSES 

JTHOMASlSKOlANLXRl 


♦ STEVE KOLANDER 

ICI RIVER NORTH 30024 


74 


60 


51 


9 


BAD DOG. NO BISCUIT 

R ..I'.'-.i'- t.Mn '::(.«» ■■. Hi-." R ! 1 CPU 1 


♦ DARON NORWOOO 

■r: :viGIANT 17958 


75 


69 


71 


4 


YEAH BUDDY 

■,: - ■>■... 


♦ JEFF CARSON 

■ Cj i VI MCG CURB '6946 



O Records shewing an increase in detections over the previous week, regardless of chart mowment. Airpower awarded to those reconfc which 
attain 2500 detections for the first tune ♦Videoclip availability Catalog number is tor cassette single, or vinyl rf cassette is unavailable (C) 
Cassette single availability. (O) CO single availability. (Ml Cassette maxl-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail- 
ability. (X) CO maxi-single availability. B 1395, BillboaroVBPI Communications. 



HOT GOUNTD 


Y RECUR! 


ENTS 


i 


1 


1 


6 


GONE COUNTRY 

K SIEGALL h Ml 1. LI 


♦ ALAN JACKSON 
ARISTA 




14 


:u 


7 


8 


IF YOU'VE GOT LOVE 

HENDRICKS IS SESKIN M C SANDERS! 


JOHN MICHAEL MONTGOMERY 
ATLANTIC 


2 


2 


2 


3 


NOT A MOMENT TOO SOON 

1 SIROIJC'.H l.nl 1 M-jl.i Rl -RY HAIINWLII 


♦ TIM MCGRAW 

CURB 




15 


II 


15 


12 


SHE'S NOT THE CHEATIN' KIND 

D CORK -. liri.RR IRKS R CI 1 'IN 


♦ BROOKS 8, DUNN 

ARISTA 


3 


4 


4 


4 


PICKUP MAN 

I SLATE J LIIRRIE >l RERTilTW R K R'llLLIR^I 


♦ JOE DIFFIE 

EPIC 




16 


15 


11 


6 


DOCTOR TIME 

S, BUCKINGHAM IS LONGACRE L WILSON 


♦ HICK IRtVINO 

Rf J MR A 


4 


5 


3 


3 


GOIN' THROUGH THE BIG D 

M WHIL.H1 III ROGERS, .IWftlGHT.M *VR,GHI 


MARK CHESNUTT 
DECCA 




17 


18 


19 


18 


DOWN ON THE FARM 

J STROUD B GAiLIMWE :« K PHILLIPS.J LASETERI 


♦ TIM MCGRAW 

CURB 


5 








HERE 1 AM 

LGOfiOTJS. IT ARAIAI 


♦ PATTY LOVELESS 

EP C 




18 


23 


25 


10 


1 SEE IT NOW 

J.STROUD (P.NELSQN, L.BOONE. W.LEE) 


♦ TRACY LAWRENCE 

A ' LAN 1 1 


S 


3 


5 


8 


TAKE ME AS 1 AM 

HENDRICKS R DIRILRl) K STALFYI 


♦ FAITH HILL 

WARM R RR 




19 


22 


24 


12 


BABY UKES TO ROCK FT 

S R 'Rl 1 v A R v-imi ,'; R ij.W |. RIILIOND 


♦ THE TRACTORS 
ARISTA 


7 


7 


E 


8 


IF 1 COULD MAKE A LIVING 

I STPOUC STEGALI R MURRRH A t.rrr^ 


♦ CLAY WALKER 
GIANT 




20 


19 


16 


4 


THIS IS ME 

K ItHNING 1 SKRPRD.l Willl.lR.-l 


♦ RANDY TRAVIS 

WARNFP r.RR'-j 


8 


13 


17 


26 


BE MY BABY TONIGHT 

S. HENDRICKS IE.HHL.R.FAGKN] 


♦ JOHN MICHAEL MONTGOMERY 

ATLANTIC 




21 






21 


LOVE A LITTLE STRONGER 

M POWELL, T DliRRI ' R R 'I R 1- 1: RRITTFNR'LN G SWINT) 


♦ DIAMOND RIO 

ARISTA 


1 


6 




2 


TILL YOU LOVE ME 

T BROWN. H MCENIIRl IB DIRIERO.G bURR 


♦ REBA MCENTIRE 
l/l-R 




22 


17 


20 


18 


THIRD ROCK FROM THE SUN 

J SLATE., DIFFIE IJ GREE'IEBAIJM.S WHIPPLE. T MARTIN) 


♦ JOE DIFFIE 

EPIC 


10 


9 


8 


11 


UVTN' ON LOVE 

K STFGAI! (A JACKSON] 


♦ AlAN JACKSON 

ARISTA 




23 


25 


21 


19 


WHAT THE COWGIRLS DO 

T.BROWN (V.GILL,R.NIELSENI 


♦ VINCE GILL 

M'lA 


11 


14 


13 


11 


NOW 1 KNOW 

G FUNOIS IC RAINS.C GRELHE. D.COOK) 


♦ LARI WHITE 
RCA 




24 






28 


WINK 

B BECFEII IB DiRitRO.i SMAR'R'.I 


♦ NEAL MCCOY 
AILANTIC 


12 


12 


1-1 


12 


KICK A LITTLE 

C DINAROI 1 D GHAU.LI1TLE TEXAS (P.HOWELL.O O BRILN.B SEALS) 


♦ LITTLT TEXAS 
WARNER BROS 




25 


16 


9 


3 


LITTLE HOUSES 

J. STROUD. D.STONE IM.CATES.S.EWING) 


♦ DOUG STONE 

EPIC 


13 


8 


10 


19 


XXX'S AND OOO'S (AN AMERICAN GIRL) 

GTUNDIS.H STINSON (A. RANDALL. M. BE RGI 


TRISHA YEARWOOD 
MCA 


♦Videoclip availability. Recuirents are titles which have already appeared on the top 75 Singles & Tracks chart tor 20 weeks and have 
dropped below ihe top 20 Commercial availability is not indicated oo the recurrent chart 
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Look 



by Wade Jessen 



)K WHAT THOUGHTS CAN DO: Trisha Yearwood takes the top spot 
on Billboard's Hot Country Singles & Tracks chart with the title track from 
her fourth MCA album, 'Thinldn' About You." written by Bob Regan and 
Tom Shapiro. Regan's work includes the powerful Tanya Tucker ballad 
"Soon" and other chart hit* by Reba McEntire and Lee Greenwood. Sha- 
piro's resume includes material recorded by Ronnie McDowell, George Ben- 
son, Smokey Robinson, and Tanya Tucker, and he currently is writing with 
Neil Diamond. Y'earwood's album remains in the top 10 (6-<i) on Billboard's 
Top Country Albums chart, based on the strength of the current single, the 
album's lead single "XXX's & 000's." and a recent monthly artist feature on 
cable outlet CMT. 

PoWER PLAY': While no records qualify for Airpower status thus week, sev- 
eral tunes made noticeable chart jumps. George Ducas (Liberty) pops into 
the top 10 (13-10) with "Lipstick Promises." Atlantic's John Michael Montgo- 
mery recently kicked off his 1995 tour and has the youngest record in the 
top 20 with "I Can Love Y'ou Like That" at No. 13. Meanwhile, Mark Ches- 
nutt's "Gonna Get A Life" (Decca) vaults to No. 24, bubbling under the 2J500 
detections needed to qualify for Airpower status. Country radio's love affair 
with newcomer Ty Herndon (Epic) is blossoming almost as quickly as the sea- 
son's first daffodils. Chris Huff, MD at KPLX Dallas, says the phones are 
ringing in Herndon's hometown for "What Mattered Most," which moves 35- 
27. Alison Krauss is enjoying airplay on such stations as KSKS Fresno, Calif., 
and WTVK Knoxville. Tenn.. despite a modest move of 51-50. Krauss' current 
album, "Now That I've Found You." moves 11-9 on Billboard's Top Country 
Albums, posting a 2fr£ increase in sales. The gain can be aligned with Krauss' 
recent appearance on TNN's "Grand Ole Opry Live," during which she in- 
formed her current single. Hot Shot Debut honors this week belong to Kenny 
Chesney's "Fall In Love" on BNA. which enters the chart at No. 66. Other 
debuts include "Willin' To Walk" by Radney Foster (Arista) at No. 67, "The 
Likes Of Me" by Marty Stuart (MCA) at No. 68, "Clown In Your Rodeo" 
by Kathy Mattea (Mercury) at No. 71, and "One And Only Love" by Russ 
faff (Reprise) at No. 72. 

Bl'STIN' OUT: The greatest gainer on Billboard's Top Country Albums this 
week is "Looking For The Light" by Columbia's Rick Trevino, which moves 
33-24 and posts a sales gain of 3,400 units over the previous week. Columbia's 
senior director of promotion, Debi Fleischer, credits the sales spurt to Tre- 
vino's expanding appeal on a national level. Fleischer says Trevino's early re- 
gional stronghold was the Southwest, but with the impact of such singles as 
"Doctor Time" and "She Can't Say I Didn't Cry," coupled with concert exposure 
on the current Sawyer Brown/Toby Keith tour, Trevino's fan base is spreading 
rapidly. Fleischer also cites the emotional impact of the album's lead single 
"Looking For The Light" as a factor. In explaining the song's moderate chart 
success, Fleischer says that the song's message may be too overwhelming for 
certain radio programmers. Trevino swipes Pacesetter honors on The Billboard 
200 for his second album. John Bern 's "Standing On The Edge" (Patriot) gar- 
ners a retail increase of 42** over the previous week to take the weekly Paceset- 
ter trophy on Billboard's Top Country Albums chart, while Hot Shot Debut 
honors belong to MCA's Marty Stuart for his "Marty Party Hit Pack." 



Nashville Heads To Dublin For Talks, Shows 

CMA, Top Acts Stage Forum For Irish Country Market 



■ BY EDWARD MORRIS 

NASHVILLE— The Country Music 
A±wn. and a be\y of country stars will 
be in Dublin, April 4-7, for a series of 
meetings, receptions, presentations, 
and shows collectively aimed at devel- 
oping the Irish and a^acent markets. 

During that period, the CMA's board 
of directors will hold its second quar- 
terly meeting of the year. Board meet- 
ings also are planned for Hambiu-g in 
spring 199G and in Oslo a year later. 

On Tuesday (4), Irish Prime Minister 
John Bruton will host a reception for 
CMA board members and executives of 
the Irish music industry at Dublin Cas- 
tle. That evening, various Irish and 
American smger/songwriters will per- 
form at Whelans, a music club, under 
the sponsorship of ASCAP, BMI, SE- 
SAC, and IMRO {the Irish performance 
rights organization). 

The CMA committees will meet on 
Wednesday (5), and U.S. Ambassador 
Jean Kennedy Smith will host a recep- 
tion for the visitors at her residence. 

Also on Wednesday, the "Kenny Live 
Show" will tape a two-hour special to air 
nationally April 15. Scheduled to per- 
form: Clint Black and Martina McBride 
(RCA), Deana Carter (Patriot), George 
Ducas (Liberty), Marty Stuart and Tri- 
sha Yeanvood (MCA), Radney Foster 
(Arista), and Kieran Kane and Kevin 
Welch (Dead Reckoning). 

Serving as the "house band" for this 
show and others on the trip will be 
Nashville-based musicians Jerry Doug- 
las, Bela Fleck, Tammy Rogers, Hairy 
Stinson, and Glenn Worf. 

A segment of the show will be dedi- 
cated to Garth Brooks and will salute 
the sale in Ireland of more than 500,000 
of his albums. 

The CMA board will meet Thursday 
(«) at Dublin's Shelbourne Hotel. A 
luncheon will follow for Irish media, 
music retail, and travel industries, 
sponsored by the CMA and the Nash- 
ville Convention & Visitors Bureau. 

That evening, the CMA board and 
executives from the Irish ivcoitl indus- 
try will have a dinner at Trinity Col- 
lege. Various American and Irish art- 
ists will ijerfomi. 

On the concluding day, Friday (7) 
there will be a meeting of the Ireland 
advisory group — an assemblage of mu- 



sic industry figures organized by the 
CMA's international staff and interna- 
tional committee. 

The event will conclude at the Point 
with MCA International's "A Night Of 
New American Music," with perform- 
ances by Emmylou Hairis & the Hot 
Band, Trisha Yearwood, Rodney 
Crowell, and Marty Stuart. 



Coinciding with the CMA's activities 
will be the release in Ireland of a compi- 
lation album, "Nashville Comes To Ire- 
land: 18 Of Nashville's Hottest Country 
Acts." The album — coordinated by 
Warner Music Ireland's marketing di- 
rector Peter Kenny and distributed by 
Sony — will be backed by a national 
point-of-sale campaign. 



RICHEY OFFERS THINKING-PERSON'S COUNTRY 



(Continued fw>" fxige JS) 

pin Carpenter. All I could think was, 
I'm so happifV 

Richey grew up on top 40 radio and 
the show tunes her parents constantly 
played around the house. Her develop- 
ment as a musician began in earnest 
when, as a student at Western Ken- 
tucky University, she ran into song- 
writer Bill Lloyd. After showing him 
the correct choixts to the Dan Fogel- 
berg song he was trying to play, she 
joined Lloyd's part-time band before 
heading to Ohio University to finish her 
degree and hit the restaurant circuit. 

Lloyd, meanwhile, found his way to 
Nashville, scoring several country hits 
with Foster & Lloyd and keeping Ri- 
chey up to date by sending her demos 
of up-and -comers like Lyle 
Lovett and Nanci Griffith. 

"Bill sent me a lot of great stuff," 
says Richey. "But the thing that really 
pushed me over the top about coming 
to Nashville was when he sent me Steve 
Earle's *Guitar Town.' " 

That album's mix of and i*ock'n'roll 
twang and hillbilly wisdom was a crea- 
tive touchstone for Richey as she honed 
her craft and became a force in Nash- 
ville's songwriting community. The rec- 
ord would figure heavily in her future 
as well. Looking for the light artist with 
whom he could take his "one creative 
chance a year," Mercury president 
Luke Lewis i^ecognized a kindred spirit 
in Richey when he asked her who she 
dreamed of working with. The singer 
named "Guitar Town"-produeer Ri- 
chard Bennett, the man who subse- 
quently produced her debut 

"The acts that sold l-ecords without 
airplay in this town left town," Lewis 
says. "I'm referring to Steve Earle, 
Nanci Griffith, ami Lyle Lovett, and I 
happened to be at MCA in LA. when 



they got there. WTien I came here, one 
of my goals was to create a label envi- 
ronment where, if we happened to sign 
an act that was credible enough to sell 
records without airplay, we could do it 
without going to New York or LA for 
marketing support. And I don't see any 
reason why any of us can't do it out of 
here." 

After seeing Richey showcase at the 
Country Radio Seminar and listening to 
the record, Tony Thomas, PD at KMPS 
Seattle, feels optimistic that radio audi- 
ences will respond to "Just My Luck," 
Richey's debut single, due May 15. 

'There are people out there who just 
lave singer/songwriters who come off as 
genuine people, and Kim is all of the 
above," Thomas says. "If Mary Chapin 
Carpenter came on the scene today, 
people would say she's way too folky, 
but it's heen proven that she Isn't To 
get into Kim's music, you need to listen 
a few times, and therein lies the chal- 
lenge." 

According to Markovchick, getting 
people to listen to Richey is the prime 
objective of Mercury's marketing push. 

"We're going to focus on aiplay — in 
stores, at listening stations, in coffee 
shops, in restaurants — anywhere we 
can," Markovchick says. "We're looking 
at everything, because if people hear 
this record, they're going to buy it. If 
we can get it out there, it's going to go 
over the counter.*' 

Although she maintains that they 
were "not an influence," Richey is flat- 
tered by comparisons to artists like 
Carpenter and Yearwood and excited 
by the prospect of joining their ranks at 
country' radio. "The guys may be stuck 
in this hat thing," she says, "but the 
women in country music don't seem to 
have that problem at all." 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TffLE (Publisher licensing 0ig) Srieer Music IKst 

56 ADALIDA [Sixteen Stars BMI/Ome Stars ASCAP) 
4 AMY'S BACK IN AUSTIN (Square West. ASCAP<Howlm 
Hilt. ASCAP/Red 6>aros BMI/Ongjnal Hometown Sheet 
BUI 1 ' WBM 

89 ANGELS AMONG US (Beckaioo. 6MI:R>chvill*. BMl) 

SI ANYWAY THE WIND IL0WS lAudigram. BM1> 

11 AS ANY FOOL CAN SEE (Sony Tree, BMI/Tenlee BMl; 

Golden Read ASCAP.New Clarion AS CAP i HL/WBM 
74 MD OOG. NO BISCUIT iCxeeis BUG BMl/Fogi 01 A 

turd BMl) HI 

29 BEND IT UNTIL IT BREAKS {Aimo ASCAP/Huimes 

Creek, ASCAP/PoJygrairi Intl. ASCAP/Foggy ><>n; 

ASCAPI HL/WBM 
41 BETWEEN AN OLD MEMORY AMD ME {EMI April 

ASCAP/Keith Stega" ASCAP/E Ml Black -cod BMI) HL 
34 BETWEEN THE TWO OF THEM iAiabama Band ASCAP/ 

Wildcountry ASCAP] WBM 
T3 BLACK DRESSES lluslMike BWl Saluo BMI) 
17 THE BOX (Sometimes Tou Win ASCAP/AII Nalions 

ASCAP/Nocturoal Eclipse BMlCareets-BMG BMI 

Mianotonka. BMI) WBM/HL 
2D BUBBA HYDE (Alms ASCAP/Warner-lamerlane BMI/ 

Millet Chuwe. BMI1 WBM 
CI CAIN'S BLOOD (Almo. ASCAP, 1 Magna song. BMI: Red 

Quill, BMI) WBM 
71 CLOWN IN YOUR RO0E0 lEmily Booths BMI/Careers- 

BMG BMI) 



12 DOWN IN FLAMES (flame -Tamerlane BML'Flymg 
Dutchman. BMI 'Jefi Stevens BMI) WBM 

37 FAITH IN ME. FAITH IN YOU IWB. ASCAP/Big ItaclO'i 

ASCAPr'Avalon Way. ASCAP) WBM 
SB FALL IN LOVE (Sony Ooss Keys ASCAP/Kim Williams 

ASCAP/Ac off -Rose. BMIl 
41 THE FIRST STEP (SHoudacaster BMllazy Kato. BMI 

EMI April ASCAP.Wes Of March. ASCAP) HL/WBM 
3 FOR A CHANGE ilove This Town ASCAP/AS Over Town 

BMl Ire* BMI: New floH. BMIl WBM 'HL 
63 GET OVER IT (Careers-BMG BML'Breake' Maker 8 Ml/ 

Be Mine. ASCAPI 
9 GIVE ME ONE MORE SHOT iMaypop BML'Wildcountry 

BMI) WBM 

24 GONNA 6ET A UFE (Warner Source. SESAC/Oymda 
lam. SESAC/M<ghty Nice. BMW. aide -songs BMI) WBM 
7 IKE HEART IS A LONELY HUNTER (Starstruck WMch 
Group. ASCAP/Mark 0 ASCAP/Sony Crass Keys 
ASCAP/Hiw Haven. BMI) WBM/HL 

54 HOUSE OF CARDS (Mhy Wait ASCAP) 

55 I BRAKE FOR BRUNETTES (Reynsong, BMI/Ho«e 
Sound. BMI/ Lawyer's Wite. BML'Sony Tree, BMI) HI 

13 I CAN LOVE YOU LIKE THAT (Diamond Cuts BMI/ 
Woadedaod. BMI/Cnlenon. ASCAP'Second Wave. 
ASCAP:Fwll ken ASCAP: Fuends And Angels ASCAPI 

40 I DON'T BELIEVE IN GOODBYE {Iravehn Zoo ASCAP/ 

Seventh Son. ASCAP/Club Zoo. BMI) WBM 
S3 I DON'T KNOW (BIT I'VE BEEN TOLD) (Warner- 



lamellae. BMIl WBM 
SI IF YOU'RE GONNA WALK. I'M GONNA CRAWL (Songs 
01 PolyGtam. BMI/HotOogGone, SMI, 1 Button W.llow. 
BMI) HI 

41 I'M STILL DANCIN' WITH YOU ISony Tree. BMIl HL 

30 I SHOULD HAVE BEEN TRUE (Sony Tree BMl.'Raui 
Malo. BML'Night Ramboa ASCAP, Matan/as ASCAP) 
HL/WBM 

31 I WAS BLOWN AWAY (Careers BMG 8Mi:Ooo Layng. 
BAN) HL 

10 THE KEEPER OF THE STARS I Songs Of PodGram. BMI/ 

Pal Time. BMl 'New Haven. BMl/Pulpi! Rock BMI: 

Murrah BMI) HL/WBM 
BO THE LIKES OF ME {Ma, pop. BMI/Wrtdcountry. BMl'Sony 

Cross Keys. ASCAP) 
10 UPSTICK PROMISES IPolygram MM ASCAP/Veg-0 

Music ASCAP/Tom Covins BMI) HLVWBM 
57 LITTLE RV LITTLE (AH Rollins BMI/Teiasoty BMI/ 

Maypop. BMI/W.ldcounlry, BMIl WBM/HL 
IS LITTLE MISS H0HKY TDNK (Sony Tree. BMi.'Sho.billy. 

BMI) HL 

26 LOOK AT ME NOW iSeveMh Son ASCAP, New Court. 
BMI) WBM 

45 LOOKING FOR THE LIGHT (Starstruck Wniers Group. 

ASCAP WB ASCAP Palm lanus. ASCAP/Heart 01 A 

Child ASCAPI WBM 
14 LOOK WHAT FOLLOWED ME HOME iEMi Bl^kwnoJ 

BMlTonest h.hs. BMIl WBM/HL 

42 Ml VIOA LOCK (MY CRAZY UFE) I Bert s Future BMI/ 
Softy Tree BMl:0»eemCatther ASCAP) HL/WBM 

31 MY KIND OF GIRL I Careers- BMG. BMI/Alabama Band 

ASCAP/Wridcounlry ASCAP) WBM/HL 
21 OLD ENOUGH TO KNOW BETTER (Sony Tree. BMIl HL 
72 ONE AND ONLY LOVE I BMG ASCAP/Caretrs BMG. 



BMI) 

62 PARTY CROWD <N?D. AS CAP/ A men can Romance. 
ASCAP) 

65 THE RED STROKES (Rio 8rivo. BMt/Sa«de«son. ASCAP/ 

Criterion. ASCAP/EscutMla ASCAP/Maiot Bob ASCAP/ 

No Fences ASCAPI WBM 
19 REFRIED DREAMS (Zomba, ASCAP: MiHnouse BMI/ 

Saajs 01 PolyGram. BMIl WBM/HL 
43 SHE FEELS LIKE A BRAND NEW MAN TONIGHT (Acult- 

Rose. BMIl WBM 
5 SOHELPMEGIRKSaigwritersint BMl/lem Wedge. 

ASCAP) HI 

G4 SOMEBODY WILL (Rick Hall ASCAP: Waietlown. 

ASCAP/BMG. ASCAP) HI 
IS SOMEWHERE IH THE VICINITY OF THE HEART :[-■.;■ 

ASCAP/Hidden Planet BMVGouda. ASCAP/Buchu 
ASCAPI HL 

22 S0N6 FOR THE LIFE (Tessa BMI) WBM 

36 STANDING ON THE EDGE OF GOODBYE ducking Bird 

BMI/Sony Tree. BMl'Edislo Sound. BMIl HL 
35 STAY FOREVER {WB ASCAP/Blue Galor ASCAP/ 

Maverick. ASCAP/WB BMI/Hecktone. BMCForeshadow. 

BMI) ABM 

70 TAKE THAT (MCA. AS CAP' Car, Burr. ASCAP/Great 

Cumberland. BMI/Diamond Slruck. BMI) HL/WBM 
S2 TENDER WHEN I WANT TO BE (Why Walk ASCAP) CLM 
21 THAT'S HOW YOU KNOW [WHEN YOU'RE IN LOVE) 

(Alffio. ASCAP/La Songs. Ascap/Taste Auction BMC 
Waassa Rivet BMI) WBM 
1 THIN KIN' ABOUT YOU (Sierra Home ASCAP/AMR 
ASCAPGieit Cumberland BMI/D«amond Struck. BMIl 
WBM 

3B THIS TIME (Traveiin Zoo ASCAP, Beginner ASCAP) 
WBM 



2 THIS WOMAN AND THIS MAN lAJmo. ASCAP/BamatiKk. 

ASCAP/WB, ASCAP/Lunn music. ASCAP) WBM 
44 TRUE TO HIS WORD iFarrenuH. ASCAP/Full Keel. 

ASCAP/Fanen Curtis. BHVMike Curb. BMI/August Wind. 

B Ml; longitude BMI/Georgiao Hills. BUt) WBM 
39 UPSTAIRS DOWNTOWN (Songs Of PolyGram BMI: 

Toteco. BMl) HL 
33 WHATIL YOU DO ABOUT ME (Combine ASCAP/EMl 

Blackwood. BMI) HL 
27 WHAT MATTERED M0SI (Gary Burr. ASCAP/MCA. 

ASCAP/August Wind, BMI/Longitude. BMlAlberta s 

Piw. BMI) WBM/HL 
50 WHEN YOU SAY NOTHING AT ALL (MCA. ASCAP.'Oon 

Schliti ASCAP/Screan Gems- EMI BMl/Scarlet Moon 

BMI) HL 

59 WHERE I USED TO HAVE A HEART IHayes Street 

ASCAP/Craig Sickhardt. ASCAP) WBM 
0 WHEREVER TOU GO iBIackened BMLVving, BMi) WBM 
6 WHICH BRIDGE TO CROSS (WHICH RRIDCE TO BURN) 

(Benefit BMI/Stamon B Ml/So ny Tree BMl) WBM/HL 
25 WHOSE BED HAVE YOUR BOOTS BEEN UNDER (Shama 

Twain. BMl/Zomba ASCAP) WBM 
B7 WILLIN' Y0 WALK (Polygram Int l. ASCAP/St Wen 

ASCAP) 

B0 MO RAIN' FDR THE WEEKEND (Cupil. «w 

Memanes ASCAP) 
75 YEAH BUDDY (MCA. ASCAP/AMR. ASCAP/S<e<ra Home 

ASCAP) HI 

49 YOU AIN'T MUCH FUN (Songs Of PolyGram. BMI/ 
Toheco. SMI) 

23 YOU CAN Y MAKE A HEART LOVE SOMERODV (Victoria 
Kay, ASCAP/BMG ASCAP/Liltl* Beagle. ASCAP) HL 

47 YOU DON'T EVEN KNOW WHO I AH (Sony Cross Keys. 
ASCAP/Purplt Crayon ASCAP) HL 
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RCA Records congratula tr 3 

ALABAMA 

on \ 1 heir 134kconsecutivf 




Getting To Know Him. New BNA Records artist Kenny Chesney (in hat) is all 
smiles following his showcase at the Alabama Theater in Myrtle Beach. SC. His 
fellow celebrants, front row, from left, are: Greg Fowler, Dale Morns & Associates; 
Greg McCarn, marketing manager. RCA Records; and Randy Owen, lead singer 
for Alabama. Second row. from left, are: Dale Turner, VP of BNA Records; 
Alabama members Mark Herndon and Teddy Gentry; Joe Galante, chairman of 
RCA Label Group (RLG); Dale Morris. Chesney and Alabama's manager; 
Chesney; and Thorn Schuyler, senior VP of A&R. RLG. 



4 RUNNER: SOUTHERN GOSPEL IN THEIR BLOOD' 



(Conti tiiu-d fmnt /mge 28) 

East, Rock Killough, Larry T. Wilson, 
Tony Haselden, Tom Shapiro, Chris 
Waters, Al Anderson, Mike Lawler, 
Tony Martin, Reece Wilson, Dennis W. 
Wilson, Walt Aldridge, and James 
Hooker. 

Singer Michael Johnson and Great 
Plains' Jack Sundrud wrote the darkly 
contemplative "Cain's Blood," which 
some reviewers say is more gospel than 
country. 

Steve Miller, Polydor's VP/GM, con- 
cedes that 4 Runner has a Southern 
gospel sound but disagrees about the 
"Cain's Blood" theme. He points out 
that "the song is about the tug and pull 
[between good and evil] that goes on in- 
side each and every one of us." 

Cannon also acknowledges that 4 
Runner's sound has gospel overtones, 
but says, "I wouldn't say it's a bad 
thing. It's a natural thing. Old Southern 
gospel music is basically quartet stuff. 
The sound is definitely similar. But we 
just tried to find country songs for 
them." 

Cannon and Shell began recording 
the album in September 1994. "The ini- 
tial deal with the guys was as a demo- 
type development deal," Cannon says. 
"We cut four sides under those condi- 
tions, two of which are on the album and 
one of which is *Cain's Blood.* When we 
got finished with the session, everybody 
loved what we had." 

Al this point, the label deckled to do 
a full album. Cannon says: "We started 
recording on the rest of the tracks Jan. 
2 and w p orked pretty much every day 
until we finished mixing them [in earlv 
March!." 

In mid-February, Polydor began 
pitching 4 Runner to radio by arrang- 
ing for the group to perform at a show- 
case in Marina Del Rey. Calif., with la- 
bel mates Chely Wright and Shane 
Sutton. About 80 radio reps and 100 
l>eople from PolyGram Distribution at- 
tended. 

Explauiing the makeup of the show- 
case audience, Miller says, "We wanted 
to make sure we had at least 10 weeks 
of airplay before the album came out . . . 
My No. 1 account is my distribution 
company because if I can't sell them 
and have them excited, they can't de- 



liver the message all over the country. 
So I really wanted to fire them up." 

To whet radio's arowtite for the first 
single, Polydor released the "Cain's 
Blood" music video, which had been 
filmed at the luxuriant/ominous Volca- 
noes National Park in Hawaii. "What 
we were talking about," Miller says, "is 
where heaven and hell meet on the in- 
side. So why not do the video where 
that happens on a daily basis?" 

The video is now in medium rotation 
on CMT. 

4 Runner performed to a packed 
room at the recently concluded Country 
Radio Seminar and earned a standing 
ovation. To further cement its relations 
with broadcasters, the group recorded 
customized a cappella liners for 247 ra- 
dio stations. Handled through Tim Ri- 
ley & Associates, Nashville, the liners 
were sent to the stations March 10. 

"The primary marketing goal," 
Miller says, "is to get these guys on ra- 
dio Iweause we feel the sound is going 
to be so trademarkable that people will 
catch onto it real quick. The next step 
is to market it through the account base 
in a really aggressive manner ... I want 
to make sure that in June and July 
we're on every listening post out there 
in retail." 

"Cain's Blood" has just been added to 
the playlist at KKBQ in Houston, but so 
far it has failed to spark any excite- 
ment. Says music programmer Stacy 
Long, "Actually, we're not liking it a 
whole lot. We haven't really gotten 
much reaction to it" 

In addition to the radio and retail 
gambits. Miller says 4 Runner is being 
positioned to make a fashion statement. 
"We didn't try to put them in cowboy 
belts and boots. We're letting them look 
like — and they are — on the leading 
edge of country music for the '90s. 
We're going to try to spread that mes- 
sage through fashion magazines and 
other venues that are not traditionally 
worked through publicity." 

According to Miller, both the group 
and its manager, Narvel Blackstock of 
Starstruck Management were eager to 
establish "that hip kind of DOs look." 
Claudia Fowler served as 4 Runner's 
stvlist. 




BILLBOARD APRIL 1, 19 



Copyrighted rSSeri 



LATEST EDITION COVERS 64 COUNTRIES! 



36 YEARS 
AM 



Bft>Mfd INTERNATIONAL 
BUYER'S GUIDE 1395 



V 



EVERY YEAR SINCE 1958, 
BILLBOARD'S 
INTERNATIONAL BUYER'S 
GUIDE HAS DELIVERED 
THE WORLD'S ONLY 
GLOBAL DIRECTORY OF 
THE MUSIC AND VIDEO 
INDUSTRIES. 
Ifyou're interested in joining ihose wefl-connected folks who do the 

hi)! deals, make die big money, ami hare ne big fun in die music 
and liduo business, we suggest that you order your own copy of 
fflUboamfs Internationa! Buyer's Guide 85 before this year's press 
run is completely sold out. 

IBti l )5 brings you record labels, music publishers, wholesalers and 
distributors, manufacturers, service and supply companies, home 

\ideo companies, public relations firms, schools, entertainment 
attorneys, tape duplicators, compact disc plants, 
and an audio books section that has been 
doubled in size. Plus, you'll find 
more di;tn 50 pages of inforniatbc 
ads. and an entire section of 

manufacturing specification charts 
on blank tape. 
With IBG'95, you will be able to: 

• Pinpoint key people by name and tide at record labels. 

• Find smaller labels within major labels through cross-references. 

• locate focal and international representatives. 

• Locate music publishers worldw ide w ithin seconds. 

• Track down hard-to-find personnel within larger companies. 

• Find manufacturers and suppliers listed by 
Special!) for each of Ml or more countries 

• Locate key names at international 
companies and gel the names, tides, 
address, telephone and fax numbers. 
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Tliis is the kind of information that can put 
you at the top of die industry. And. best of all. it costs just $109 (plus 
shipping/handling), which is practically nothing when compared to the 
Staggering cost of gathering this information on your own — particularly 
when you consider that the guide is constantly being updated by our 
research teams in budi the OS. and Europe. 



HERE'S HOW TO ORDER 
To receive the .<6th annual edition of llillbmrd's International Buyer 's 
Guide for $109 plus U S & H ($ 10 for International orders), simply 
call one of the following numbers and an operator will take your order. 
800-344-7119 (outside NJ/l.S. only) 
800 223 7 52 i (outside NWS. only) 
908-363-4 1 56 ( in \l or oinside US.) 
2 1 2-536-5 1 74 (in w or outside l & ) 
212-536-5294 (Fax) 
or mail to: Billboard Directories. P.O. Box 201 1, Lakenoocl. NJ (HT01 
Hax add applicaMr safe us in XV XJ. (A IS. MA, 11. M ,\ Ik:. All safe dual. 




CULTIVATING 
the GOLDEN 

AGE of 
LATIN MUSIC 



BILLBOARD SPOTLIGHTS 

Ik the 




On June 5-7, Billboard hosts its 
6th annual Latin Music Gonference 
at the Hotel Inter-continental in Miami. 
This three-day confab pays tribute to 
Latin Music and brings together some of 
the hottest names in the Latino community. 

Our June 10th special issue highlights 
the conference and features: 



•An overview of artist showcases 
•Billboard Latin Music Award Winners 
•Latin Music Hall of Fame Inductees 
•A complete schedule of events 
•Billboard's Lifetime Achievement Award 

Associate your business with the biggest 
players in the Latin music community. 

An ad in this spotlight gives you 
exposure at the conference and also to 
Billboard's 200,000 readers worldwide! 
Don't miss this beat Contact your 
Billboard representative today. 

AD CLOSE: May 9th 
ISSUE DATE: June 10th 



xJ 



Miami: An g ela Rodriguez 
ph: 305-441-7976 
fax: 305-441-7689 
London: Christine Chinetti 
ph: 44-171-323-6686 
fax: 44-171-323-2314 



Mexico: Daisy Ducret 
ph: 213-525-2307 
fax: 213-525-2394 
New York: Gene Smith 
ph: 212-536-5001 
fax: 212-536-5055 



BONUS DISTRIBUTION AT THE 
LATIN MUSIC CONFERENCE! 
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eolTOT 


■ II I ■ ■ ■ 
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a natcrul ympie of retail store and rac* sales collected 
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msT 
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ARTIST LABEL & NUMBERCISTRiauTING LABEL TITLE 


1 


2 


30 


* ★ * No. 1 

LUIS MIGUEL • UVEA LATINA 97?34 W 


* * ★ 

at Mo 1 SEGUNDO ROMANCE 


2 


1 


3 


LA MAFIA somsiMoH 


EXITOS EN VIVO 


3 


4 


52 


SELENA EMI LATIN, -.^j.. SB 


AMOR PROHIBIDO 


4 


6 


25 


INDIA SOHO LATINO B137&SONY 


DICEN QUE SOY 


5 


3 


6 


BRONCO fonovisa MM 


ROMPIENOO BARRERAS 


6 


5 


91 


GLORIA ESTEFAN A ewc 53BO? tsom 


Ml TIERRA 


CD 


20 


2 


* * * Greatest Gainer ★ * * 

GARY HOBBS em- la-in«79j SOY EL MtSMO 


8 


7 




CARLOS VIVES polygram laiino bin -■ 'EB 


ClASICOS DE LA PROV1NCIA 


9 


3 


27 


LA DIFEREN21A ARISTA tfxas sfl766.'BWG 


LA DIFERENZIA 


10 


10 


44 


LOS T1GRES DEL NORTE fonovisa 6017 


LOS DOS PLEBES 


(3D 


21 


3 


VARIOUS ARTISTS TODVEN 3183 


«is* fm i.-. 'aii ; richo 


12 


9 


19 


BANDA MACHOS rtiNavisAfior; 


GRACIAS MUJER 


13 


11 


91 


GIPSY KINGS • ILEKTRA60B45/EEG 


GIPSY KINGS 


14 


13 


9! 


LUIS MIGUEL A wl* lai na ■>>..-.■ 


ROMANCE 


(3D 


22 


11 


EZEQUIEL PENA f0N0viSA«K4 


YO VENDO UNOS OJOS VERDES 


(3D 


25 


4 


PEDRO FERNANDEZ polygram latino 526 175 Ml FORMA DE SENTIR 


17 


12 


71 


GIPSY KINGS tLUiH* MUiHjiANti -i:, 


LOVE t LIBERTE 


QD 


21 


11 


LIBERACION FONOVISA 6027 


PARA ESIAR COW GO 


19 


17 


16 


EMILIO EMI LATIN 29116 


SOUNDLIFE 


20 


14 


14 


MANA WtA LATINA 98722 


EN VIVO 


21 


j5 


40 


RAUL Dl BLASIO arwla zozaaBMG OB 


PIANO DE AMERICA 2 


22 


16 


91 


MANA wla latina 9031a 


DONDE JUGARAN LOS NINOS 


QD 


26 


20 


JERRY RIVERA SONY 81426 


LO NUEVO Y LO MEJOR 


24 


16 


7 


WILLIE COLON & RUBEN BLADES sony 81498 TRAS LA TORMENTA 


25 


23 


15 


LA TROPA F MANNY 1 30«9<WEA LATINA 


HERMANOS HASIA H FIN 


® 


NE 


tVt> 


* * ★ Hot Shot Debut * * * 

RICK TREV1NO sow>s:s2? UN RAYO DE UJZ 


27 


19 


15 


LOS REHENES fonovisa 60?i 


Nl EL PRIMERO Nl EL ULTIMO 


© 


lb 


2 


GRACIELA BELTRAN emi latin ?W43 


TESORO 


(D 


33 


5 


LOS TIRANOS DEL NORTE fonovisa 9231 


INOLVIDABLES 


30 


31 


91 


SOUNDTRACK lllMRA 96124Q7EEG 


THE MAM BO KINGS 


QD 


40 


13 


EL GENERAL RCA 2109O3MG 


ES MUNOIAL 


32 


36 


28 


ANA GABRIEL • - ■•■ u 


AYER Y HOY 


33 


25 


19 


FAMA 


ENAMORATE 


34 


24 


4 


KINITO MENDE2 emi latin 32346 


LOS EXITOS DE KINITO MENDEZ 


35 


41 


27 


PLACIDO DOMINGO angel S526MMI latin 


DE Ml ALMA LATINA 


36 


30 


12 


FRANKIE RUIZ rodven 3154 


MIRANDOTE 


37 


32 


22 


JAIME Y LOS CHAMACOS freddie > 


COMO TF LLAMAS PAI Of.' A ' 


CD 


47 


4 


ELIDA Y AVANTE sm 81?*vsony 


ATREVETE 


CD 


RE-ENTRY 


LOS TIGRES DEL NORTE eonovisa 9191 


16 KILATES MUSICALES 


40 


43 


81 


M. A. SODS Y LOS BUKIS • fonovisa 6002 


INALCANZABLE 


41 


39 


91 


GIPSY KINGS El F«7RA 61 190/CEG 


LIVE! 


42 


38 


91 


GIPSY KINGS LLEKTRA 60892/tEG 


MOSAIQUE 


43 


28 


22 


OLGA TANON wla latin*. 9/bbi 


SIENTE EL AMOR 


® 


RE-ENTRY 


LOS PALOMINOS sony si i 74 


CORAZON DE CRIST AL 


45 


3/ 


9. 


LINDA RONSTADT A ei ektra 60765/eeg 


CANCIONES DC Ml PADRE 


® 


RE-ENTRY 


TISH HINOJOSA rounder 3132 


FRONTEJAS 


47 


48 I 55 


LOS TEMERARIOS afg sigma 3006 


TU ULTIMA CANCION 


® 


RE-ENTRY 


BANDA MACHOS FONOVISA 6028 


16 HITS 


49 


46 


5 


GRUPO NICHE SONY 81474 


HUELLAS DEL PASADO 


50 


34 


9 


VIKKI CARR GlOBO 81393/SONY 


RECUERDO A JAVIER SOLIS 






POP 


TROPICAL/SALSA 


REGIONAL MEXICAN 



Artists & Music 



1 LUIS MIGUEL WEA LATINA 
SEGUNDO ROMANCE 

2 LA MAFIA SONY 
EXITOS EN VIVO 

3 CARLOS VIVES POLYGRAM 
LATINO CLASICOS DE LA 
PROVING A 

4 GIPSY KINGS ELEKTRA/EXG 
GIPSY KINGS 

5 LUIS MIGUEL wea latina 
ROMANCE 

6 GIPSY KINGS EL EKTRA MUSI 

CIANVCEG LOVE £ LIBERTE 

7 MANA WEA LATINA EN VIVO 

8 RAUL Dl BLASIO ARiOLAttMG 
PIANO DE AMERICA 2 

9 MANA WtA LATINA DONDE 
JUGARAN LOS NINOS 

10 PLACIDO DOMINGO 
ANGELA Ml LATIN 

DE Ml ALMA LATINA 

11 M. A SOLIS Y LOS BUKIS 
FONOVISA INALCANZABLE 

12 GIPSY KINGS EL£KTRACEC LIVE 

13 GIPSY KINGS FiFK-TRAffFfi 
MOSAIQUE 

14 VIKKI CARR SONY 
RECUERDO A JAVIER SOLIS 

15 LUCERO MELOCWrONOVYSA 
SIEMPRE CONTIGO 



1 INDIA 50110 LATINLVSONY 
DICEN QUE SOY 

2 GLORIA ESTEFAN EPIC/SONY 
Ml TIERRA 

3 VARIOUS ARTISTS RODVEN 
SALSA EN LA CALLE OCHO 95 

4 JERRY RIVERA SONY 
LO NUEVO Y LO MEJOR 

5 VVllJECOUTN&fflJFJOJ BLADES 
SONY TRAS LA TORMENTA 

6 50UNDTRACK ELEKTRA/EEG 
THE MAMBO KINGS 

7 EL GENERAL RCAOMC, 
ES MUNDIAL 

8 KJNTTD MENDQBilATM 
LOS EXtTOS DE KINrTO MENDEZ 

9 FRANKIE RUIZ RODVEN 
MIRANDOTE 

10 OLGA TANON WEA LATINA 
SIENTE EL AMOR 

11 GRUPO NICHE scny 
HUELLAS DEL PASADO 

12 POCHY Y SU COCOBAND 
KUBANCY POCHY Y SU . . 

13 GILBERTO SANTA ROSA 
SONY DE CAR A AL VIFNTO 

14 LUIS ENRIQUE SONY 
LUIS ENRIQUE 

1 5 CACHAO CRESCENT MOOhvSONY 
MASTER SESSIONS VOL. 1 



1 SELENA CU LATIN 
AMOR PROHIBIDO 

2 BRONCO FONOVISA 
ROMPIENDO BARRERAS 

3 GARY HOBBS EMI LATIN 
SOY EL MISMO 

4 LA DIFERENZIA arista 
TEXAS7BMG LA DIFERENZIA 

5 LOS TIGRES DEL NORTE 
FONOVISA LOS DOS PLEBES 

6 BANDA MACHOS FONOVISA 
GRACIAS MUJER 

7 EZEQUIEL PENA roNCMSA YO 
VENDO UNOS OJOS VERDES 

8 PEDRO FERNANDEZ POLYGRAM 
LATINO Ml FORMA OE SENTIR 

9 LIBERACION FONOVTSA 
PARA E.5TAR CONTIGO 

10 EMILIO EMI LATIN 
SOUNOUFE 

1 1 LA TROPA F MANNY.WEA LATI- 
NA HERMANOS HASTA EL FIN 

12 RICK TREVIMO SONY 
UN RAYO DE LUZ 

13 LOS REHENES FONOVISA Nl 
EL PRIMERO. Nl EL ULTIMO 

14 GRACIELA BELTRAN EMI 
LATIN TESORO 

15 LOS TIRANOS DEL NORTE 
FONOVISA INOLVIDABLES 



C_j Albums with the greatest sales gains this week. * Recording Industry Assn. Of America (RIAA) certifi- 
cation lor sales ol 500,000 units. A R<AA certification for sales of 1 million units. Greatest Gainer shows 
chart's largest unit increase. <b 1995, Billboard/BPI Communications and SoundScan, Inc. BtnrJicates 
past and present Healseeker titles. 




by John Lannert 

CeSPEDES SHINES IN KY.: The vibrant Afro- 
Cuban outfit Conjunto Cespedes laid down a joyous 
three-hour set March 17 in Kentucky that certainly 
debunked the notion that tropical Latino sounds can- 
not attract a crowd in the Anglo heartland. Perform- 
ing before a packed house at Louisville's 700-seat 
Bomhard Theater, the 12-person ensemble from San 
Francisco ambled amiably through African-rooted 
classics and neo-traditional original songs contained 
on its two superb albums "Una Sola Casa" (Green Lin- 
net) and "Vivito Y Coleando" (Xenophile/Green Lin- 
net). 

Most impressive about the band's show was the sin- 
ewy, yet relaxed, vocal stylings of lead singer Gladys 
"Bobi" Cespedes and the band's loosely packaged ar- 
rangements, which allowed ample room for improvisa- 
tional expression. The crisp and succinct interplay, 
particularly among the four brass players during the 
second half of the concert, drew numerous cheers 
from an appreciative throng that finally (and gleefully) 
dared to test its dance steps in front of the stage. 

Not so long ago, most salsa bands would also com- 
plement dramatic vocal segments with piquant instru- 
mental dialog. Curiously, that sort of musical show- 
manship does not sell nowadays. Instead, Latino- 
rooted, Afro-Caribbean music has been largely redu- 
ced to five-minute bubblegum ditties painfully bereft 



of character and personality. Conjunto Cespedes did 
not concern itself with time limitations and slushy sen- 
timent during its show. Neither did its gyrating admir- 
ers. 

BlENVENIDOS: Billboard welcomes aboard its new 
correspondent in Chile, Pablo Marquez. He is a re- 
porter with Santiago radio station Radio Concierto, as 
well as an entertainment columnist at Chile's top 
newspaper, El Mercuric His notes on Chile appear 
below. 

ChILE NOTAS: Los Tres, currently one the most 
prominent rock acts in Chile, has just released its 
third album for Sony, "La Espada Y La Pared." The 
quartet just finished a mini-tour in the northeastern 
U.S. "La Espada" was a joint production of Sony Chile 
and Sony Argentina and cost $70,000 — a rather pricey 
sum for an album production in the Far South . . . Af- 
ter spending several months tending to her newborn 
son, Warner Mexico's Chilean songstress, Myriam 
Hernandez, is embarking on a tour of Chile, followed 
by a promotional trek throughout Latin America. She 
later is set to perform concert dates in Mexico and the 
U.S. Hernandez's latest show features a healthy dose 
of material from her latest album, "Myriam Hernan- 
dez," a gold seller (15,000 units sold) in Chile. Also 
Hernandez has set up "Escuela de Artes Vocales y Do- 
minio de la Expresion," an educational institution for 
the development of new vocal talent from Chile . . . 

(Continued on next page) 




Reyes Records iixo 

DISTRIBUTORS 
140 N.W. 22 Avenue / Miami. Florida 33125 
Tel (305) 541-6686 / Fax (305) 642-2785 



0 Largest Inventory in Latin Music 
i0 All Major labels in American Music 
0 Compact Disc 
0 Cassettes 
0 Records 
#0 Videos 




SAME DAY SERVICES & FREE LOCAL DELIVERY 
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Hot Latin Tracks M- 


THIS 
WEEK 


LAST 
WEEK 


So 


WKS. ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE Of AIRPU* SUPPLIED BY BROADCAST 
DATA SYSTEMS' RADK) TRACK SERVICE 9J LATIN VUS'C STATIONS ARE 
EIECTRONICALIY MONITORED 2-T HOURS A DAY 7 DAYS A WEEK 

ARTIST TITLE 


1 


1 


1 


9 


* * * No. 1 * * * 

BRONCO QUE NO ME OLVIDE 

EONOWSA 8WMKJ9IN0 1 


CD 




2 


5 


LA MAFIA 


TOMA Ml AMOR 


© 


5 


5 


3 


LOS DINNOS 


EL TAXISTA 

IJ SEBASTIAN! 




3 


3 


9 


SELENA 

i." - '. 


FOTOS Y RECUERDOS 

ICfYNDFl 


5 


: 


4 


8 


LUIS MIGUEL 

WFA H-INA 


TODO Y NADA 

IVCARRIDOt 


CD 


9 


8 


g 


MYRIAM HERNANDEZ 


♦ Lst HJVIcWL 

M A RAM/RF." 


CD 


7 


9 




FAMA 


AMOR PERDONAME 


CD 


18 


20 


g 


EDNITA NAZARIO 


COMO ANTES 


CD 


23 




2 


* * * AlRPOWER* ★ * 

LIBERACION A ESA 

EONOV1SA (HDAMIAN 


(ED : " 


(1 


4 


LAURA paUsInI 


aUSrEs ExTRAnOs 




a 


19 


27 


6 


RICARDO ARJONA 


REALMENTT NO TSTOY TAN SOI O 


KM) 


NEW ► 


- 


* * * AlRPOWER* * * 

CRISTIAN AZUL GRIS 

MELOOV TONavtSA AMANf ANERO R CANTijRAL 


(3D 


16 


13 


7 


LOS MIER 

'. .'. ,.' 


SORDADA A VANO 

7 LlliS) 


14 


6 


7 


9 


BANDA PACHUCO 

1 ilNA'fONCVVl^A 


M TAD TU MITAD • 1 

IUMMONTFSi 


(3D 


13 


12 


6 


FITO OLIVARES 


CUPIDO BANDIDO 


16 


8 


6 


4 


BANDA MAGUEY 

FONOVISA 


EVA MARIA 

P HERRFR0..VL ARMENTf ROS 


17 


10 


10 


7 


SPARX 

FWoyiSA 


QUE DEBO HACLR 


11 


15 


19 


19 


PEDRO FERNANDEZ 

POl YORAM L/TINO 


Ml FORMA OE SENTIR 

MUDF: CAWOI 


19 


34 




2 


CHARLIE MASSO 

SONY 


AUN ME GUSTAS TU 

IP CORDON! 


20 


14 


17 


9 


DIVINO 


LLORARAS 


CD 


11 


1!, 


5 


EZEQUIEL PENA 


TU CASTIGO 

» A SOLIS! 


GD 


NEWl* 


1 


JOHNNY RIVERA 


SE PARECIA TANTO A Tl 

t . .-"I- 


23 


17 


14 


17 


LOS TEMERARIOS 

AFC. SKUA 


QUE POCA SUERTE 

ha alba: 


24 


12 


II 


9 


LOS REHENES 

i \ . . 


PREGUNTAMEA Ml 

y TGflnrSi 


GD 


21 


28 


6 


GRACIELA BELTRAN 

FM{ IATIN 


TESORO 


26 


20 


21 


9 


PAQUITO HECHAVARRIA 

SONY 


PIANO 

:j - PILOTO.U BENITO: 


© 


NEW ► 


1 


ALEJANDRA GUZMAN 


♦ DESPERTAR 

!C SANCHEi.C VALLF f. SANCHFJI 


28 


21 


16 


8 


OLGA TANON 


♦ ENTRE LA NOCHE Y EL DIA 

RHHIQIH7I 


® 


RE-ENTRY 


2 


MARCELO CEZAN 


TOMA TU TIEMPO Y SUENA 


C30) 




37 


9 


EMILIO 

EMI LATIN 


DONDE ANDARA 


31 


31 


26 


22 


SPARX 


♦ TC AMO. TE AMO, TE AMO 

. -\! .\ ■ V it-.- r 


32 


29 


30 


7 


LA TROPA F 


LAGRIMAS 

. E -ARIAS 


(D 


28 


33 


5 


JOSE JAVIER SOLIS 


SE REMATAEL JACALITO 

DL-ih'.IJLt. 


® 


37 




3 


ELIDA Y AVANTE 


LUNA LLFNA 
.... 


35 


26 


32 


5 


INDIA 

LAT 1," V.- 


QUE GANAS DE NO VERTE MAS 

IAVESSA'1 


CD 


NEWt* 


1 


TONY VEGA 

RMMjSONY 


SI YO VUELVO A ENCONTRARLA 

in ai nun 


GD 


NEW*- 


1 


ALVARO TORRES 


REENCUENTRO 

IATORRFSI 


38 


30 


35 


3 


BANDA TORO 


BONITO Y SABROSO 

■ WEI 


39 


36 


18 


21 


SELENA 

EMI LATIN 


♦ NO ME QUEDA MAS 

■ .• ■. 


(Di 


NEWP- 


1 


LUCERO 

M-L'JL- -IN •Vl-.A 


QUIEN SOY YO 



Artists & Music 



TROPICAL/SALSA 



REGIONAL MEXICAN 



28 STATIONS 


18 STATIONS 


54 STATIONS 


1 MYRIAM HERNANDEZ WEA 


1 PAQUITO HECHAVARRIA 


1 BRONCO f ONOVISA 


la UNA ESE HOMBRE 


SONY PIANO 


QUE NO ME OLVIDE 


2 LAURA PAUSINI WEA LATiNA 


2 JOHNNY RIVERA sonetosony 


2 LA MAFIA SONY 


AMORES EXTRANOS 


SE PARECIA TANTO A Tl 


TOMA Ml AMOR 


3 EDNITA NAZARIO tui la in 


3T0NYVEGARMM5ONY 


3 LOS DINNOS LiNicaroryC 


COMO ANTES 


SI YO VUELVO A. 


vtSA EL TAXISTA 


4 LUIS MIGUEL -vl* LATiMA 


4 ALEX D'CASTRO wtlOVEN 


4 FAMA SONY 


TODO Y NADA 


Ml AM IGO RAUL 


AMOR PERDONAME 


5 RICARDO ARJOHA SONY 


5 INDIA WHO 1ATINQ SONY 


5 SELENA (Ml lAltN 


RFALMFNTf NO FSTOY 


QUE GANAS DE NO... 


EOTOS Y RECUERDOS 


6 CRISTIAN UfiOCfONOViSA 


6 WILLIE COLON t RUBEN 


6 LIBERACION roNQviSA 


AZUL GRIS 


BLADES SONY TRAS LA 


A ESA 


7 CHARLIE MASSO SON* 


7 TITO ROJAS M P 


7 LOS MIER - .:ir,cviSA 


AUN ME GUSTAS TU 


TAMBIEN NOS DUELE 


BORDADA A MA NO 


8 MARCELO CEZAN SONY 


8 KAOS ^DISOMY 


8 BANDA PACHUCO 


TOMA TU TIEMPO Y SUENA 




LUNATONOvtSA MITAD TU 


9 ALEJANDRA GUZMAN 


9 LAURA PAUSINI *EA uUINA 


9 FITO OLIVARES rONOVt&A 


WJl/BMG DESPERTAR 






10 ALVARO TORRES (Ml i aTin 


10 OLGA TANON AFA LATrNA 


10 BANOA MAGUEY . . 


REENCUENTRO 


ENTRE LA NOCHE Y EL DlA 


EVA MARIA 


11 MONICA NARANJO V 


1 1 RICARDO ARJONA SONY 


11 SPARX FONOVrSA 


UORANDO BAJO LA LLUVIA 


REALMENTE NO ESTOY 


QUE DEBO HACER 


12 OLGA TANON MA LATiMA 


12 MIMI IBARRA H t 


12 DIVINO fONOVISA 


ENTRE LA NOCHE Y EL DIA 




LLORARAS 


13 LUCERO UEtOOYTONOViSA 


13 FRANK IE RUIZ TOOVtN 


13 EZEQUIEL PENA - \ 


QUIEN SOY YO 


Ml rORMULA DE AMOR 


TU CASTIGO 


14 ROSARK) scm'SONy 


14 CRISTIAN MUODYKiNOVIS* 


14 GRACIELA BELTRAN EM 


ESTOY AQUI 


AZUL GRIS 




IS ALEJANDRO LERNER 


15 GRUPO NICHE SOI/SOW* 


IS LOS REHENES fonovisa 


hi.AB.mi; MSTiGODtl SOI 


10 BOMTO Mi ■■ ' 


i-wfc <:,. .n'ami a r.'i 



LATIN N0TAS 

(Continued from preceding page) 

Like Hernandez, Sony's gifted vocal 
trio Ariztia is kicking off a national 
swing in support of its latest album 
"Ariztia . . . Sin Limites." The 
group's Latin American promo tour 
has been postponed until after the 
birth of So led ad Ariztia's son in 
late April. 

Vhi HEADS SOUTH: MTV Net- 
works has announced that a Latino 
version of VHI, the softer music 
cousin of MTV, is scheduled to de- 
but in Latin America in 1996. Based 
in Miami, the Latino VHI will be a 
Spanish-language network offering 
a mix of local and international mu- 
sic designed to appeal to viewers 
aged 25-49 in the region. Last 
month, MTV Networks launched a 
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Gold And Platinum Bronco. On Feb. 
21, BMG Mexico recording artist 
Bronco was given gold and platinum 
discs from Mexico, Chile. Costa Rica, 
and Argentina. According to BMG, the 
band's latest album, "Rompiendo 
Barreras," has sold more than 350,000 
copies in Mexico. Shown here, from 
left, are Rafael Rojas, marketing 
manager, BMG Costa Rica; 
bandmember Jose Luis Villareal; 
Walter Freso, marketing manager, 
BMG Argentina: and bandmembers 
Jose Guadalupe Esparga, Ramiro 
Delgado, and Javier Villareal. 



LATIN TRACKS A-Z 

TITLE IPuOlishe' - Licensing 0»g.) Sheel Musk ftst 

10 AMORES EXTRANOS (CappucirKi Blue Team) 

7 AMOR PERDONAME (Pig Haus, BMI) 

19 AUN ME GUSTAS TU (WATCHING OVER YOU) 
IChapoan ft Co., ASCAP) 

12 AZUL GRIS (Fonovisa. SESAC) 

38 BONITO V SABROSO iPeer M L, BUI) 

13 BORDADA A MANO <Vander. ASCAP} 

8 COMO ANTES (Don Cat ASCAP) 

IS CUPIDO BANDIDO (Copyright Control) 

ZT DESPERTAR (Copyr«ti( Control) 

30 DONDE ANDARA (Zomtu Golden Sands. ASCAP) 

3 EL TAXISTA (Cop>i«gm Control) 

28 ENTRE LA NOCHE V EL DIA (Sony Dticm ASCAP) 

0 A ESA (VanOer, ASCAP) 

6 ESE HOMBRE (Coovt^til Control) 

10 EVA MARIA (BUG Ariola/SGAE. BMI/UnicMaopell BMI) 

4 FOTOS T RECUERDOS (BACK ON THE CHAIN GANG) 
(EMI April. ASCAP) 

32 LAGRIMAS (Manny. BMI) 

20 LLORARAS (Vandn ASCAP) 

34 LUNA LLENA (AmsDtjd BMI) 

11 Ml FORMA DE SENTIR (Fonovisa. SESAC) 

14 MITAD TU. MITAD V0 (Fonovisa, SESAC) 

39 NO ME QUEDA MAS (lone ljuanna, BMI) 

20 PIANO (Lanfiancn. ASCAP/Manoen. ASCAP) 

24 PREGUNTAME A Ml (Ednora Espsran^a. SESAC) 
17 QUE DEBO HACER (Striking, BMI) 

35 QUE GANAS DE NO VERTE MAS (Riflhtsongs, 
BMI/Sony Discos. ASCAP) 

1 QUE NO ME 0LY-1DE r, • 
23 QUE POCA SUERTE (Editora Angel SESAC) 

40 QUIEN SOT Y0 (Copyngtrl Control) 

11 REALMENTE NO ESTOY TAN SOLO (Sony Oiscos 
ASCAP) 

37 REENCUENTRO IA I Romantic, BMI) 

22 SE PARECIA TANTO A Tl (Caribbean Wave ASCAP) 

33 SE REMATA EL JACALITO (SACM Latin. ASCAP) 

30 SI YO VUELVO A ENCONTRARLA (Emoa. ASCAP) 

31 TE AMO. TE AMO. TE AMO (Striking. BMI I 

25 TESORO (Copyright Control) 

5 T0O0 Y NA0A (Peemmsic, BMI) 

2 TOMA Ml AMOR ICooyngtrt Control) 

29 TOMA TU TIEMPO V SUENA (Formng Import. BMI) 

21 TU CASTIGO (Mas Latin. SESAC) 



VH-1 channel in Germany. 

Elsewhere, MTV Latino has 
kicked off a pan-Latin American ad- 
vertising campaign with IBM. Val- 
ued at more than $1 million, the ad- 
vertising initiative features ad buys 
on MTV Latino's *'Hora Prima" and 
MTV Brasil's "Grande Hora," as 
well a media schedule that runs on 
both networks. 

RoADWORK: Warner singer/ 
songwriter Fito Paez, perhaps the 
hottest solo act in the country, is in 
the middle of his Circo Beat tour, 
which began March 3 with a series 
of seven sold-out shows at Buenos 
Aires' 2,500-seat Opera Theater. 
Paez's latest album, "Circo Beat," 
already has sold 300,000 units (five 
times platinum), and the heated de- 
mand for his live dates has com- 
pelled promoter Fernando Moya to 
add 10 more dates. After finishing 
his national trek in April, Paez em- 
barks on a promo jaunt through 



Spain, France, Puerto Rico, Mexico, 
Brazil, and the U.S. . . . AFG Sigma 
mega-pop grupo Los Temerarios 
was slated to begin its "Lobo Tour 
'95" March 31 in New York. 

Slated to perform in April in San- 
tiago, Chile, are Roxette (April 2, 
Mapocho Stadium, capacity 7,000, 
tickets $20), ex-Police guitarist 
Andy Summers with guitarist John 
Etheridge (April 6, Santa Rosa de 
las Condes Sports Arena, capacity 
5,000, tickets $15, $22), Beastie 
Boys (April 12, Monumental Thea- 
tre, capacity 7,000, tickets $20), and 
Phil Collins (April 18-19). Tickets 
for Collins* Chilean debut April 18 
at the 30,000-seat San Carlos de 
Apoquindo stadium range from $20- 
$200. All of the above shows are be- 
ing produced by D.G. Medios, a sub- 
sidiary of Rock & Pop Interna- 
cional, which is owned by Argentine 
promoter Daniel Grinbank. So far, 
D.G. has not set prices for Collins' 
(Continued on next page) 
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by Jim Macnie 

MARKETING MAVEN: Perhaps the musical interplay 
isn't all that sophisticated, but the coverage has been killer. 
John Tosh, co-host of "Entertainment Tonight" and the cre- 
ative czar behind the GTS albums "Sax By The Fire" and 
"Sax On The Beach," which have both graced the upper ech- 
elon of the Top Contemporary Jazz Albums chart over the 
past few months, displayed his emotive aide during iiecent 
PBS broadcasts of "Live From Red Rocks With The Colo- 
rado Symphony Orchestra." Stylistically, Tesh is more 
Elton John than Herbte Hancock, but the show com- 
manded a sizable chunk of viewership. It also helped the 
new GTS title "Live At Red Rocks" rielnit at No. 88 on The 
Billboard 200 last week and significantly lifted sales of the 
previously mentioned "Sax" titles. 

JaZZ — IN HOUSE: A recent conversation with LA- 
teased pianist Eric Reed was a reminder that we in New 
York are sometimes blase about our proximity to so much 
jazz. Imagine mra. improv zealots trying to get their music 
fix in, say, Spokane, Wash., or Butte, Mont. Bringing jazz 
home on video often is the answer. The latest titles from 
New York-based V.IJS.W. Video prove to be irresistible. 

Highlights? Elvin Jones' "Jazz Machine" (59 minutes) 
documents a set by one of the day's better ensembles. The 
band places masters like Sonny Fortune next to impressive 
pups like Ravi Coltrane (yes, the great one's son). Also 
killer is Dave Holland's "Vortex" (fiO minutes), a set that 
documents how the esteemed bassist and his crew — Steve 
Coleman, Smitty Smith, Kenny Wheeler, and Robin Eu- 
banks — share the duties of agent provocateur. The art of 



duet is examined in "Very Very Simple" (32 minutes) by 
Carla Blcy and Steve Swallow. Keyboards and bass in con- 
versation, picking over minutia— it's captivating to watch 
the jazz process in such detail. 

ToUCHE! You don't find much jazz on the late-night talk 
show circuit, especially the brazen romping that is the signa- 
ture sound of Medeski, Martin & Wood. The keybs/bass/ 
drums trio was to appear March 22 on "Late Night With 
Conan O'Brien." The redhead's chat-a-thon is often a haven 
for cheeky music (remember the night Max Weinberg 
turned hi 1 * drum chair over to Earl Palmer?), but MM&Ws 
inspired conflation of swing, funk, and frenzy teems with the 
kind of derring-do that seldom makes it to the network tul>e. 
Their latest Gramavision disc, "Friday Night In The Uni- 
verse," has yet to make a place for itself on the charts, but 
has been well-received by critics. Let's hope O'Brien's tal- 
ent booker keeps jazz on the docket. 

PeAK OF THE WEEK: After performing his composed 
score to the 1928 silent film "The Scar Of Shame" at Saint 
Ann's in Brooklyn, N.Y., virtuoso clarinetist Don Byron 
went for a romp with his pianist Uri Caine. The turf was 
Monk's "Four In One." Stride rhythms, loft squeaks, boo- 
gie — I think I even heard some "Yellow Rose Of Texas" in 
there. It was five full minutes of unabridged communication, 
a vivid blend of laughs and logic. I guess we expect quality 
give and take from Byron. It is at the heart of the new "Mu- 
sic For Six Musicians," his third Nonesuch release. 

SALUTATIONS: For this first outing, I thought it might 
be fitting to mention purpose. Covering a scene means mon- 
itoring and assessing its past, present, and future. From my 
initial love of the Art Ensemble's humor to a current fancy 
for Benny Carter's vision, I've been smitten with jazz's 
scope; maintaining variety will always be a goal of Blue 
Notes. I'm looking forward to keeping the column stuffed 
with relevant news and informative opinions. My E-mail ad- 
dress is HapBoyM(« aoI.com. Fax number is 718-522-6750. 
Please use both. 
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by Heidi Waleson 



XIAL NOTES: Beware of individuals trying to sell you 
the Brooklyn Bridge or recordings made by Soviet artists 
prior to the breakup of the former Soviet Union. The latest 
legal fallout includes two New York cases. In one, the rights 
to exploit the vast Melodiya catalog in the UJS. were at Is- 
sue, and on March 16, a federal judge granted a preliminary 
injunction prohibiting ZYX Music from distributing Melo- 
diya recordings in the US, BMG Music, which brought the 
suit against ZYX, argued that it acquired exclusive rights 
to market the catalog and exploit the Melodiya trademarks 
in the U.S. in a Jan. 1. 1994. agreement with Melodiya. 
Those rights expire in 2012. 

ZYX, a German company, contended that it had mar- 
keted Melodiya recordings under license from an Austra- 
lian company, named in the suit as "Alhvood Defendants," 
which in turn claimed that a 1988 agreement gave them the 
right to the music and trademarks. U.S. District Court 
Judge Denny Chin in New York, however, ruled that the 
document giving the company U.S. rights is a forgery. Since 
June 1994, ZYX has released several dozen recordings, pri- 
ced at $5.99, for the most part featuring the music of Rus- 
sian composers performed by such ensembles as the Len- 
ingrad Philharmonic and the USSJL Radio Symphony 
Orchestra. Judge Chin rated that ZYX may no longer dis- 
tribute these recordings. 

BMG plans to release its first crop of Melodiya record- 
ings in early summer. According to Steven Hayes, BMG's 
attorney, these will include a 10-CD collection of Russian 
piano music featuring performances by Yvgeny Kissin, 
Sviatoslav Richter, and Emil Gilels, five CDs of Russian 
choral music, three CDs of the music of Shostakovich, and 



recordings by pianist Tat i ana Nikolayeva. The recorclings 
are being digitally remastered and will probahlv be priced 
at $11.99. 

The story, however, is not over. ZYX is considering an 
appeal of the pretrial .tiling. Hayes expects that the case 
will go to trial within a year; he says that BMG plans to 
seek damages of $5 million. 

Also on the Soviet music legal front: On March 7. South- 
ern District judge John F. Keenan denied summary judg- 
ment in a suit brought by cellist Mstislav Rostropovich 
against Koch International and Russian Disc America. Ros- 
tropovich sued the distiibutors for using his name and like- 
ness on 10 CDs of recordings he made in the '60s for the 
former Soviet government broadcast authority, which were 
licensed to RDA. Rostropovich contends that the use of his 
name and likeness mislead the public into thinking that he 
"endorsed" the discs; the judge upheld his claim and denied 
motions for dismissal of the case. 

New DEALS: Paul Meyers has been appointed to the 
newly created post of director of production for the Naxos 
and Marco Polo labels. Meyers will cooitlinate all label re- 
cording activities in Europe and work to ensure high techni- 
cal and artistic standards at the labels' far-flung recording 
locations around the world. He also will be responsible for 
at least one major production per month. Meyers comes to 
Naxos from Deeca/London, where he spent the last 15 
years as director of A&R and chief producer. 

Violinist Gidon Kroner has signed a long-term contract 
with Teldec Classics International. Kremer will recoixl "key 
repertoire" (e.g.. Berg, Brahms, Mendelssohn) for the la- 
bel, plus works by such contemporary composers as 
Schnittke. The first CD of the new deal," due out in 1996, 
will be devoted to the works of the Russian composer Va- 
lentin Sihestrov. 

Better late than never: WbD, no big surprises 

on the Grammy front. Name tunes, name artists, and yes, 
Sony Classical got the most with three wins — and one of 
their winners, Emanuel Ax, even got to hand out the good- 
ies in LA 



LATIN NOTAS 

(Continued from preceding page) 

April 19 performance, but it is ex- 
pected that the ducats will be 
eheaper. The idea behind the pric- 
ing structure was to provide more 
comfortable reserved seating for 
the first set and festival seating for 
the second show. By comparison, 
the most costly ticket prices for the 
Rolling Stones' Feb. 19 show in 
Santiago were $150. The prices 
must have been too dear — the 
Stones only drew 50,000 fans to the 
70,000-seat National Stadium. 

GETTING CAUGHT UP: Heads 
Up International has signed Carib- 
bean Jazz Project, a Latin jazz trio 
featuring Paquito D'Rivcra, Andy 
Narell, and Dave Samuels ... 
Miller Brewing Co.'s beer imprint 
Miller Lite has signed on to sponsor 
the Texas broadcasts of Tejano mu- 
sic radio program "Puro Tejano," 
produced by Tejano Syndications of 
Nashville . . . Carib Musicana, a 
New York-based Latino imprint re- 
cently founded by producer Ethel 
Gabriel and songwriter Ervin Li- 
Ikei, has released albums by El 
Chocolate ("Chocolate Aqui"), 
Arlnal Gomez ("Todos Queremos 
Mas"), and Al Caiola {"Los Mejores 
Exitos"). The label expects to re- 
lease 20 albums this year. 

Cuban singer/songwriter Silvio 
Rodriguez, a prominent figure dur- 
ing the island's '70s Nueva Trova 
movement, is helping to finance the 
opening of a recording studio in Ha- 



vana. Named after one of Rodri- 
guez's biggest and most controver- 
sial hits,"Ojala," the studio is due to 
open in April . . . Dominican TV 
host/singer Charytin has been 
signed by GEMS Television to star 
in a Spanish-language sitcom. 

Chart notes: with this 

week's issue, a panel change for the 
Hot Latin Tracks chart went into 
effect, based on new criteria that 
has been established for a station 
to qualify as a Billboard reporter. 
A station now has to have either (a) 
a share in its respective market 
or (b) a 50,000 cume audience. As a 
result of this criteria revision, there 
has been some readjustment of ti- 
tles on the chart. 

Records that were getting signif- 
icant airplay on stations that were 
deleted no longer show up as 
strongly on the chart, thereby al- 
lowing other records to ascend. In 
the next few weeks, the overall 
week-to-week movement of titles 
on Hot Latin Tracks should be- 
come less pronounced. The num- 
ber of stations now reporting to 
Hot Latin Tracks is 94. The report- 
ing panel will be revised every six 
months. 

Meanwhile, Bronco's "Que No 
Me Olvide" (Fonovisa) continues to 
top Hot Latin Tracks for the eighth 
straight week, with La Mafia's 
No. 2 entry, "Toma Mi Amor," clos- 
ing fast. 
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by Deborah Evans Price 
International revival: a crew- from nhk, Japan 

Broadcasting Corp. flew down from New York to film a seg- 
ment at the Nashville stop on Bryan Duncan's Slow Revival 
tour. Reporter Megumi Sasaki was preparing a piece to air 
in Japan on the growing popularity of contemporary Chris- 
tian music. Among those she interviewed was opening act 
Rebecca St. James. Also on the tour is former Allies front 
man Bob Carlisle. 

Duncan and his paLs provided the out-of-town visitors and 
an enthusiastic Music City crowd with a great evening of 
music that featured each artist performing his or her own 
sets, as well as singing together. Duncan says he designed 
the tour to he a little different from the standard concert, 
and his efforts have resulted in a thoroughly enjoyable 
show. He sings the opening number, then St. James per- 
forms her set Duncan later joins her for a little conversation 
and a duet. Carlisle's performance was marked not only by 
his stellar voice, but by his comedic skills as well. He had 
the audience roaring with laughter several times, especially 
with his observations on the different ways men and women 
communicate. 

Prior to Duncan's closing set, he and Carlisle w r ere intro- 
duced as the Self-Righteous Brothers and performed a 
couple of high-energy numbers, including a great rendition 
of the classic "Soul Man." When Duncan took the stage for 
his portion of the evening, it was easy to see why he's one 
of the five male vocalist of the year nominees for the Dove 
Awards. His blue-eyed soul style kept the audience on its 
feet during much of his set. The evening concluded with the 
three artists performing together. 

Duncan says he wanted the tour to break from the regular 
concert format and have a spontaneous show emphasizing 
the artists' friendships and camaraderie. He succeeded. The 



Slow Revival tour Is a high-octane concert performance with 
a dash of late-night talk show zaniness. It adds up to a great 
time. 

Music 4 U: One thing that is helping accelerate the 
growth of Christian music is the development of innovative 
marketing campaigns to launch new acts. Integrity Music's 
MUSIC 4 U campaign is a prime example. The campaign 
spotlights four releases: inspirational act Alicia, jazz artists 
Justo Almario* Abraham Laboriel, contemporaiy gospel 
artist Keith Staten, and KarenLeigh, an energetic AC act 
composed of former Truth members Karen Childers and 
l • v: Cappillino. 

The sales program features a cassette sampler containing 
one song from each act, plus interviews. Among the point- 
of-purchase materials Integrity is utilizing are Music 4 LI 
floor displays, shelf talkers, fliers, and a mini^nagazine that 
includes artist bio and posters. Radio and print advertising 
buys are also a key component in the campaign to break 
these new acts. 

KlD CITY WINS: Everland Entertamment, the children's 
division of Word Inc., recently won the Point Of Purchase 
Advertising Institute's award for display of the year for its 
Kid City Product Center display during 
POPAI's annual industry conference in San Antonio, Texas. 
Among the finalists in the category were displays for Zima 
beverages, Rawtings baseball gloves, and CMC trucks. The 
Kid City Product Center is in 330 Christian retail outlets 
nationwide, offering a computer with a touch screen monitor 
that allows consumers to preview more than 130 audio and 
video cassettes. An animated character named Boomer 
helps children choose specific tapes. Everland GM Wayne 
Zeitner says the unit is helping triple sales of several titles. 
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EWS BRIEKS: Steven Curtis Chapman, CeCe Winans, 
Twila Paris, ami Gary Chapman will co-host the 26th an- 
nual Dove Awards . . . Christafari has landed a slot on the 
Sun Splash tour, which features major mainstream reggae 
acts . . . Multiple Dove nominee Steve Taylor was recently 
featured on National Public Radio's "All Things Consid- 
ered" program . . . It's official: Wayne Watson has signed 
with Warner Alliance. 



CHRISTIAN LABELS MOVE INTO GOSPEL 

(Continued from, page 25) 



the economic promise of this genre of 
music." 

But marketing efforts are not con- 
fined to the mainstream. The Christian 
labels for the first time are making a 
concerted effort to sell gospel titles in 
the Christian bookstore arena. 

Wayne Hastings, VP of product 
marketing at Spring Arbor, the na- 
tion's largest Christian bookstore dis- 
tributor, says there was a sharp in- 
crease in the demand for gospel in the 
spring of 1994. 

"When our founder, Jim Carlson, 
was doing his round of training semi- 
nars, high on his list was the need for 
the stores he was working with to be 
educated as to how to help the African- 
American customers," Hastings says. 
"They didn't know the product, but 
were fielding an extraordinarily high 
number of requests." 

Hastings since has done his home- 
work. 'The surprise was how big the 
market could be and maybe how big it 
is," he says. "Not to be derogatory, but 
I thought it was a back-floor industry. 
Instead, I've found it to be huge, with 
the demand being fairly consistent 
across the board. 

"You can't knock the popularity of 
Take Six and BeBe & CeCe, but we 
found the stores are looking to get 
deeper into gospel music ... to go the 
next level down. What I'm hearing 
from them is a cry for help. They don't 
know how." 

To that end, Hastings says his com- 
pany intends to have a strategy in 
place between late spring and early 



summer. "The direction we're leaning 
in is to come up with a whole merchan- 
dise center, which would be properly 
signed, properly inventoried, and prop- 
erly merchandised." 

Sparrow r 's Heam believes such ef- 
forts could be helpful. He notes that 
gospel star Kirk Franklin's growing 
exposure has translated into sales in 
the Christian marketplace. 

"Close to 30%, of Kirk Franklin's to- 
tal sales have come through Christian 
bookstores," Hearn says. "The norm is 
that 18% of gospel music is sold 
through Christian bookstores. So with 
Frarddin we've seen almost double the 
amount of product going through 
Christian bookstores. Now, our new 
distribution company. Chordant is also 
distributing the John P. Kee record 
with Starsong into the Christian book- 
stores, and we've seen tremendous or- 
ders and reorders." 

However, the Christian marketplace 
is not nearly as important to sales as 
mainstream retailers. Label statistics 
show that most Christian labels are 
selling more gospel music through gen- 
eral market retail outlets than Chris- 
tian specialty stores. 

"They're all working toward more 
distribution in the mainstream market- 
place," Hearn says. "We obviously 
need the Cemas of the world to deliver 
a Kirk Franklin, but if it's purely a gos- 
|iel record — what we would term gos- 
pel, traditional gospel, or contempo- 
rary gospel — I believe Christian labels 
can do the job completely. Now, if 
you're looking at the more urban-ori- 



ented product that needs more urban- 
area airplay, then I think you must 
have a general market label partner." 

While label and retail barriers be- 
tween gospel and Christian music are 
breaking down, the same is not true at 
radio, particularly with regard to air- 
play for gospel acta on major Christian 
stations — which must deal with a dif- 
ferent competitive landscape. 

Says Hearn, "If you ask top Chris- 
tian radio stations across the country, 
they will tell you that their No. 1 com- 
petition is the country music station. 
So if you've got 40 slots, you're going 
to lean toward a Paul Overstreet, 
Ricky Skaggs, or a Charlie Daniels 
more than you're going to lean toward 
an AC-oriented Tramaine Hawkins 
record or a Clark Sisters record. So we 
are having a very difficult time right 
now getting urban product on Chris- 
tian radio stations in the kind of rota- 
tion we need." 

Hearn says one key to progress 
on all fronts is the support of trade 
groups like the Gospel Music Assn.. 
which stages the annual Gospel Mu- 
sic Week in Nashville. He says the 
GMA should "continue to focus on 
the fundamentals that benefit all 
types of music. Where the gospel 
community could come because they 
learn, not just because there were 
more black faces in the mix. Hope- 
fully, it becomes more of an educa- 
tional environment than a political 
environment. Obviously we're not 
there yet, but it's getting better and 
better all the time." 
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by Lisa Collins 

DoES ANYTHING GOOD come out of South Central 
Los Angeles? That's the question veteran record pro- 
moter Lou Adier, who has had 18 gold and platinum al- 
bums (Johnny Rivers, Carole King), sought to answer af- 
ter being deluged with images of the opposite in the 
period surrounding the L.A. riots. "It seemed everything 
they focused on was negative. I started thinking about the 
children and set out to show there was another side." 

The result is AH God's Children. The new act is a com- 
bination of three of Adler's loves: a love of children; the 
love of a good challenge (in providing alternative chil- 
dren's entertainment), and a love of gospel. Adler first 
took an interest in gospel back in 1957, while working for 
King Records, when he helped launch the careers of Sam 
Cooke, the Pilgrim Travellers, and Lou Kawls. 

In forming the multiracial, 23-voice children's choir, his 
feeling was that "the audience missing gospel music was 
between 8 and 18." Says Adler, "people grab their kids 
to church, and as soon as they're old enough to not to go, 
they don't. It was my hope to put together a children's 
gospel choir that could sing music with a contemporary 
feel to it, to get to that audience. At the same time, if the 
music went to a broader audience, then it's a home run." 

So score one run to Adler, who's made strong headway 
both in retail sales and exposure since the group's self- 
titled debut on Intersound bowed in March 1993, followed 
by ap|)earances on Robert Schuller's "Hour Of Power" 
and BETs "Bobby Jones Gospel." Recently, the choir 



wowed TV audiences with an appearance on the Stellar 
Awards that registered another bump in sales. Credit the 
act's highly choreographed stage presence to Debbie 
Allen, one of Adler's close friends. 

But what's really driving the choir's success is its 
strong vocals. "It's not just a choir group," Adler says. 
"Half the group could step out and go solo." (And solo 
projects from some of the leads are forthcoming.) Mean- 
while, Adler is planning another release this summer and 
perhaps a Christmas album. 

Moonlighting? BeBc Wlnam, Cedrk Dent (Take 

6), and Wynonna Judd were among those turning out for 
the live recording of Beverly Crawford's Warner Alliance 
debut. Crawford, teamed with O'Landa Draper, who 
"guest-directed" her church choir, put in an outstanding 
performance. Crawford has, for the last several years, 
performed with Bobby Jones' backup group, New Life, 
and for the moment has no plans to change that. 

BrIEFLY: Carlton Pearson's next album release will 
be recorded live April 21 at his annual Azuza Conference 

in Tulsa, Okla Calvin Rhone records his second "Live 

In Concert" set April 1 at Greater Bethany Community 
Church in L.A. . . . James Moore, who is on the mend, 
will sport a new look when he tours later this year. 
Thanks to a doctor-prescribed diet, he's dropped 70 
pounds . . . Richard Smallwood, recently released from 
Sparrow, is shopping a record deal . . . Donnie McClur- 
kin seems to have found one for his long-awaited solo re- 
cording: He currently is formalizing a deal with Gospo- 
Centric . . . Finally, Central South Gospel Distribution Is 
stepping up its profile, recently having jiacted with Me- 
lendo Gospel, Shurfine Gospel, Vectron, and Pure & Pearl 
Records for exclusive distribution. CSGD will sell nation- 
ally to the major independent and Christian distributors 
and is looking toward further expansion with the addition 
of more gospel labels. 



BEST NEW ARTIST 

BYRON CAGE & Purpose 
"Dwell Among Us" 
AIR 10205 





FEMALE VOCALIST OF THE YEAR 

Dottie Peoples & 
The Peoples Choice Chorale 
"On Time God" 
AIR 10200 
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KIRK FRANKLIN AND THE FAMILY • 
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THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE 
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BEBE A CECE WINANS CAPITOL 28216 RELATIONSHIPS 
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HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR 

Benson 4O06/CGI LIVE IN ATLANTA AT MOREHOUSE COLLEGE 
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REV. JAMES MOORE W/ THE MISSISSIPPI MASS CHOIR 

mulaco 6018 LIVE AT JACKSON STATE UNIVERSITY 
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DOTTIE PEOPLES ATLANTA INT'L 10200 ON TIME GOD 
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THE CANTON SPIRITUALS blackberry 1600/malaco LIVE IN MEMPHIS 
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MISSISSIPPI MASS CHOIR malaco60]3 IT REMAINS TO BE SEEN 
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STEPHANIE MILLS GOSPOGENTRIC 72123 PERSONAL INSPIRATIONS 
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FRED HAMMOND I RADICAL FOR CHRIST 

BENSON 40O8 THE INNER COURT 
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YOLANDA ADAMS tribute 3937 SAVE THE WORLD 
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ANOINTED WOTO67051/EPIC THECA11 
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THE MISSISSIPPI MASS CHILDREN'S CHOIR 

MALACO 4469 A NEW CREATION 
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TRAMAINE HAWKINS COLUMBIA 57876 TO A HIGHER PLACE 
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JAMES HALL t WORSHIP I PRAISE 

TEHILLAH 9131/INTERSOUNO GOD IS IN CONTROL 
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DOROTHY NORWOOD MALACO 4467 FEEL LIKE 
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GOSPEL MUSIC WORSHOP OF AMERICA-NATIONAL MASS CHOIR 
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THE ANOINTED PACE SISTERS savoy 14822 MY PURPOSE 
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TAKE 6 WARNER ALLIANCE 4150 JOIN THE BAND 
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DARYLCOLEY SPARROW 51446 THE COLLECTION 
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JENNIFER HOLLIDAY INTERSOUND 9113 ON & ON 
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O'LANDA DRAPER & THE ASSOCIATES 

WORD 66b5tvEPlc CELEBRATION OF PRAISE 
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VICKI WINANS INTERSOUND 9127 VICKI WINANS 
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FLORIDA MASS CHOIR INTERSOUND 9133 HOLY 
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JESSE DIXON JAMM60S6 WE SHALL BE CHANGED 
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COMMISSIONED BENSON 107SCGI MATTERS OF THE HEART 
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WITNESS CGI 1101 HE CAN DO THE IMPOSSIBLE 


34 


30 


39 


TIMOTHY WRIGHT AND THE N.Y. FELLOWSHIP MASS CHOIR 

SAVOV 7113/UALACO COME THOU ALMIGHTY KING 


35 
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ALBERTINA WALKER 

BENSON 1 130 SONGS OF THE CHURCH LIVE IN MEMPHIS 


36 
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HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR 

Hi '. : '. :)'./: :;i LIVE IN TORONTO 
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JOHN P. KEE TYSC0T 43O097VERITY COLORBLIND 
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NEW* 


SALT OF THE EARTH INTtRSOUNO 9129 ORDER MY STEPS 
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PASTOR RONALD WILLIAMS SOUND OF GOSPEL 215 VICTORY AT MOUNT ZION 
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DALLAS FORT WORTH MASS CHOIR savoy;; lb FOR HIS GLORY 
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YOU'VE TRIED THE OTHERS!!! 
NOW TRY THE BEST!!! 

BILLBOARD COVERS IT ALL WEEKLY!!! 

REACHING OVER 200,000 POTENTIAL 
CUSTOMERS EVERY WEEK CAN BE THE 
POSITIVE STEP FOR YOU AND YOUR BUSINESS 

PLAIN AND SIMPLE — IT'S TIME TO GO WITH A WINNER 

BILLBOARD CLASSIFIED 
CALL TOLL FREE TODAY!!! 800-223-7524 (OUT OF STATE) 
FOR RATE INFORMATION 212-536-5174 (N.Y.S.) 
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Phil Galdston Applies No-Rule Rule 

Saves Song Formulas For Last When Writing 



1BY JIM BESSMAN 



NEW YORK— Phil Galdston, whose co- 
authorship with chief collaborators Jon 
Lind and Wendy Waldman of Vanessa 
Williams* 1992 hit "Save The Best For 
Last" topped the pop, R&B, and adult 
contemporary charts, attributes his 
multiformat songwriting success to an 
aversion to formula. 

'Tm the guy who writes formula hits 
that have no formula," says Galdston, 
whose varied hit output also includes 
Starship's "It's Not Over (Til It's Over)," 
Eddie Rabbitt's "World Without Love," 
and Aaron Neville's "I Owe You One." 
"From the creative point of view, I follow 
the old cliche 'Just trust your heart' " 

Writing "from the heart" requires an 
"organic" approach, Galdston says, 
especially in relation to Lind and 
Waldman. "Jon and I will get into a 
room and hang out and write a piece of 
music that's generally small in struc- 
ture," he says, explaining that in his 
songs, big choruses are rare, while 
understatement is the key. 

"Then I take the music and go to 
Wendy, and then we write the lyrics 



after conceptualizing the message. So 
we start at Point A and see where it 
goes. So the song is the result of an 
organic growth: We don't start with a 
chorus and say, 'Now write the verse.' " 
Galdston does, 
however, like to 
start with a title, as 
in the case of "Save 
The Best For 
Last" — a song that 
is highly illustra- 
tive of his song- 
writing style. "It 
went against 
everything," he 
says. "There was no chorus, a limited 
groove, understated message and treat- 
ment, and no big dramatic moment. It 
had to be taken as a whole, and it had lit- 
erate lyrics: We even managed to rhyme 
'moon' and 'June' in a song and make it 
work!" 

And it happened "organically" also in 
that Gaklston and Lind wrote the music 
in 30 minutes while struggling on anoth- 
er song's lyric, and since Galdston's orig- 
inally negative lyric concept was entire- 
ly changed after Waldman entered the 
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Rhino Donation. Rhino Records executive VP Bob Emmer, right, presents a $25,000 
donation to the Neil Bogart Memorial Fund (a division of the T.J. Martetl Foundation) 
in advance of sales for "Best Of Broadway," a Rhino compilation of original cast 
recordings of Broadway hit songs. A portion of the album's proceeds will go to the 
fund, which benefits children's cancer, leukemia, and AIDS research. Shown accept- 
ing the check are Les Bider. Wamer/Chappetl chairman/CEO and member of the 
fund's board of directors, and Joyce Bogart Trabulus, Bogart's wkJow. 



picture. 

"I played the music for Wendy on a 
tape of .Jon singing dummy lyrics," says 
Galdston. "She totally disagreed with 
my idea and said it should be a positive 
piece. But what makes me so proud of it 
is that the song succeeded on its own 
terms: We didn't think it was a hit when 
we wrote it, and it was passed on by a 
number of major artists. Then in the 
wake of its success, we were inundated 
with calls asking if we had another one 
like it But when we presented a similar 
song, the reaction was. That's good, but 
isn't it a little subtle? Where's the hook?' 
My reaction was to scratch my head! 
Were they paying attention? Where's 
the hook in *Save The Best For Last?' " 

Galdston himself has been at it — in 
the music business, at least — since age 
17, when Epic released a single from his 
first rock band, Cisum. He went on to 
front the New York jazz/rock group 
Freeway and enjoyed a 10-year part- 
nership with songwriter Peter Thorn, 
which resulted in two albums and the 
American Song Festival's Grand Prize 
for Barry Manilow's "Why Don't We 
Live Together." 

Co-writing with the diverse likes of 
Starship, Rabbitt Robert Tepper. Ash- 
ford & Simpson, and Julian Lennon, 
Galdston also learner! record production 
via mentor Phil Ramone. His typically 
eclectic production credits include 
Starship, John Sebastian, the Temp- 
tations, Robert Klein, Chaka Khan, and 
Vanessa Williams. 

Galdston, who also has scored or writ- 
ten for numerous films including "The 
Firm" and "The Mask," cites Rodgers & 
Hammerstein and Lennon & McCart- 
ney among his primary songwriting 
influences. 

"Tell me five big Beatles songs 
which have a big chorus," he says, 
admiringly. 'This reliance on chorus! I 
love a great chorus — and aspire to 
write one regularly." 

Another noteworthy aspect of 
Galdston's craft is that he and his collab- 
orators have been performers as well. 
Meanwhile, Galdston, Lind, and Wald- 
man have commenced work on a the- 
atrical musk project 



THEY'RE PLAYING MY SONG' 



BORROWED ANGEL 
Published by Levisa Music 
(BMI) 

Growing up around 
Montgomery. Ala,, Wesley 
Dennis ivaa immersed in country 
music from the time he teas a 
baby and was singing his 
favorites in clubs by the time he 
hw When his producer sug- 
gested he cover the Met Street 
clansic, "Borrowed Angel," 
Dennis didn't have to think 
twice. He already knew every 
word and every note by heart. 



It's been 16 years since Mel 
Street's last top 10 hit, but some, 
including newcomer Wesley Dennis, 
have never forgotten the late, great 
country singer/songwriter. 'The 
first time I heard 'Borrowed 
Angel' was when Mel Street's 
single first appeared on the 
radio," Dennis says. "It was 
one of those songs that just 
grabbed me. I was only 12 or 
19 years old, but I loved it 
because it brought my emotions 
out. Those are the kinds of songs I 
love to do. When I cover a song, it has 
to be something that makes me feel, 
whether it's happy or sad. There are 
times when I'll sing and I'll actually 
Cry, because I feel it His voice imme- 




diately attracted my attention and I 
wanted to know, 'Who is this guy?' I 
bought the 45, and I bet I've sung it 
thousands of times. Actually, I 
bought everything he ever put 
out. I jumped at the chance to 
record 'Borrowed Angel,* 
because I've done it so many 
times it kinri of feels like it's 
mine. I was kind of scared, 
because of the people who 
raneuber the song, hoping my 
cut would stand up to Mel 
Street's. You've got to be a little 
frightened if you're not arrogant. We 
didn't stray very far from Mel 
Street's original cut on it. We kept it 
straightforward and simple, and I 
think that helped a lot." 



NO. 1 SONG CREDITS 



THE HOT 100 

TAKE A BOW • Babyface, Madonna • Ecaf/BMI, Sony/ASCAP. WB/ASCAP, Webo 
Glrl/ASCAP 

HOT COUNTRY SINGLES a TRACKS 

THINKIN" ABOUT YOU • Bob Regan, Tom Shapiro • Sierra Home/ASCAP, 
AMR/ASCAP, Gnat Cumberland BMI 

HOT R&B SINGLES 

THIS IS HOW WE DO IT ■ Morrtell Jordan, Oji Pierce. R. Walters • Mo' SwangASCAP, 
Oji s BMI Def American BMI 

HOT RAP SINGLES 

BIG POPPA • The Notorious B I G. • Tee Tee/ASCAP. Justin Publishing Co./ASCAP, EMI 
April/ASCAP, Bee Mo Easy/ASCAP 

LATIN SO 

QUE NO ME OLVIDE ■ Jose Guadalupe Esparza • El Conqulstador/BMI 



Family Print Co. Offers A 
Multitude Of Jewish Song 



I RADITION— IN PRINT: The 
current centerpiece of Tara Pub- 
lications, which regards itself as the 
world's largest publisher of Jewish 
music, is 'The International Jewish 
Songbook" ($29.95), which contains 
among its 256 pages 1 78 mostly 20th- 
century compositions divided into six 
categories. 

In addition, there are two editions 
of the songbook that also supply a 
cassette ($39.95 with the songbook) 
or CD ($42.95 with the songbook). 
The cassette and CD contain 23 
recordings, drawn from a number of 
sources, of material printed in the 
book. 

"This book is the largest nroad-based 
collection of .Jewish music ever to be 
printed and re- 



fleets the great 
diversity of the 
Jewish music 
scene," says 
Mayer Z. Pas- 
ternak, who 
runs the daily 
operation out of 
Owings Mills, 
Md. The compa- 
ny was founded by Pasternak's father. 
Velvet Pasternak, more than 30 
years ago, and he remains the compa- 
ny's centra) creative force, "In addition 
to our music publication line, .50% of 
our business is creating and distribut- 
ing Jewish music recordings," says 
Mayer. "We currently carry more 
than 500 recording titles. They cover a 
vast array of styles, including contem- 
porary, jazz, and rock. Tara Pub- 
lications provides material wholesale 
to dealers and retail mail order all over 
the world. Our latest undertaking is 
setting up a World Wkle Web site with 
a full-featured multimedia catalog." 
Mayer is currently seeking an 
Internet provider. "I refer to this as 
the Jewish music electronic malL" 

"The International Jewish Song- 
book" was compiled, edited, ar- 
ranged, and annotated by Velvel 
Pasternak, who operates out of Tara 
Publications* original home in 
Cedarhurst, N.Y. The Owings Mills 
facility was recently opened as part 
of an expansion move. 

The songbook is divided into six 
categories: Songs Of Israel, Songs In 
Yiddish, Songs In English, 
Sephardic & Oriental, Sabbath & 
Holidays, Chasidic & Liturgical. 

One of the interesting asjwcts of 
Tara Publications' international busi- 



ness, Mayer says, is the sprightly 
business it does in Germany. 
"Klezmer music [the Jewish instru- 
mental music that originated in 
Poland] is very popular in Germany," 
says Mayer. And the biggest klezmer 
artist there, he adds, is Giora 
Feidman, who has a number of song- 
books and recordings in the Tara 
Publications catalog. Mayer says the 
company owns exclusive U.S. distrib- 
ution rights to Feidman's projects. 

The elder Pasternak recently 
made a trip to Israel, where he 
attended the Israel Book Fair. "He's 
on the lookout for new publications, 
new works," says his son. 

TaSTE OF BIGGIES: A diverse 
group of song- 



Words&Miisic 



by Irv Lichtman 



writers will pre- 
sent a few of 
their hits at Tin 
Pan South '95, 
produced by 
the Nashville 
Songwriters 
Assn. Interna- 
tional and spon- 
sored by Amer- 
ican Airlines, Arby's, Loews Hotels, 
and Washburn Guitar. A "Legen- 
dary Acoustic Night" will be held 
April 17 at Nashville's Ryman 
Auditorium, and the lineup will fea- 
ture Randy Bachman, Alan & 
Marilyn Bergman, Cy Coleman, 
Dennis Lambert, Michael Mc- 
Donald, Paul Williams, and Steve 
Winwood. The event runs April 17- 
22. 

The EXHIBIT: Frank Military, 

senior VP in New York at Warner- 
Chappell Music, is exhibiting paint- 
ings March IB-April 15 at Elysium 
Arts in Manhattan. Also exhibiting 
are E. Lawrence Eisler, who per- 
forms comedy under the name of 
Eddie (The'oid Philosopher) 
Lawrence, and Maria Cooper 
Janis, the wife of classical pianist 
Bryon Janis. 

PrINT ON PRINT: The following 
are the best-selling folios from 
Warner Bros. Publications: 

1. The Eagles, "Hell Freezes Over." 

2. Green Day, "Dooltie." 

3. Led Zeppelin, "Acoustic Classics 

V-l." 

4. Led Zeppelin, "Acoustics Classics 

V-2." 

5. Madonna, "Bedtime Stories." 
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Director Bayer Goes Out On Limbs 

Daring Is Name Of Game For The The Clip 



■ BY DEBORAH RUSSELL 

LOS ANGELES — On the music video 
stage, the director often plays the role 
of magician, casting visual spells and 
producing optical illusions to captivate 
the viewer. 

Director Samuel Bayer takes music 
video sorcery to untold heights on the 
The's eye-popping, alternative version 
of Hank Williams' country classic "I 
Saw The Light." The video's in-camera 
effects are the result of dizzying aerial 
stunts and dazzling gonzo photography 
that portray the band's Matt Johnson 
perched atop a gargoyle on Manhat- 
tan's Chrysler Building. 

"I want to be the first music video di- 
rector to be killed in action," says 
Bayer, who lensed footage for "I Saw 
The Light" while hanging from a heli- 
copter piloted by an "aggressive" Viet 
Nam veteran, 

"I got this insane pilot to fly me 
around the [Chrysler] building closer 
than is legally possible," Bayer says, 
noting he lost several rolls of film dur- 
ing the open-air flight. 

"This [pilot] was really into it," the 
director says. "It was so exciting, I 
didn't have time to be scared. And it's 
not like I could ever tell the guy I 
wanted to stop. He'd been shot down 
behind enemy lines in Viet Nam and 
was underground in a tunnel during 
the Tet Offensive!" 

Bayer says his sole concern was to 
return to the ground with the aerial 
footage he'd shot of the Chrysler Build- 
ing, the Brooklyn Bridge, and the 
Manhattan skyline. "These are some of 
the most cinematic shots I've ever 
done," he says of the in-camera effects, 
which set this shoot apart from many 
of its megabudget, computer-en- 
hanced, blue-screen counterparts. 

"If everything was easy," says the 
ciirector of the frigid January shoot, "it 
wouldn't be as exciting when you fi- 
nally get stuff like this." 

The production for "I Saw The 
Light" was anything but easy from its 
very inception, says Bayer, who shot 
the clip with producer Kirsten Elin for 
HSI Productions. 

The band's Johnson suggested the 
location for the shoot in order to marry 
two American icons: Williams' endur- 
ing music and the timeless beauty of 
the Chrysler Building. Yet manage- 




Cough It Up. A member of Sou! Coughing 
duets with an animated ghoul in the 
band's SlasrvWamer Bros- video "Down 
To This." The clip combines computer 
and hand-rendered animation with live 
performance and stock footage via post- 
production performed by San Francisco's 
Western Images. Mark Kohr of Satellite 
Films (not pictured) directed the clip. 




The The's Matt Johnson perches atop a gargoyle during the video shoot for "I 
Saw The Light." 



ment for the skyscraper was reluctant 
to green-light the project due to its 
death-defying nature. 

"We could never really get them to 
sign off on what we wanted to do," says 
Bayer. But the crew pressed on with 
its vision to shoot Johnson — some 600 
feet above the ground — on the beak of 
an imposing gargoyle. 

To be safe, the art department con- 
structed its own gargoyle of wood and 
metal, and built it to scale atop a sky- 
scraper that stands in the shadow of 
the Chrysler Building. 

But in mid-shoot, Bayer's team was 
able to gain access to the actual 
Chrysler tower, and while manage- 
ment "looked the other way," Bayer 
says he was able to cajole a certain per- 
former into walking out onto an actual 
gargoyle's head, secured only by a ca- 
ble around his waist. 

But like any good magician, Bayer is 
cryptic when pressed as to whether it 
is indeed Johnson who appears in the 



long shots, clearly dangling over the 
New York City skyline. 

"Matt was a real trooper; he's very 
brave," Bayer says. "This was a very 
difficult shoot" 

And "I Saw The Light" is not the 
first "difficult shoot" Bayer has 
undertaken in his relatively short ca- 
reer. "When I look back on my proj- 
ects," he says, "there are several I 
would never want to do again." 

Bayer cites his Cranberries shoot 
for "Zombie" in which he ran with ac- 
tual soldiers through a war zone in Bel- 
fast on the ruse he was shooting a doc- 
umentary. 

In another instance, he was 
"knocked silly" by a heel to the fore- 
head during Offspring's "Gotta Get 
Away" video shoot in which he at- 
tempted to crawl through a lively mosh 
pit carrying his camera. 

"This was the year of living danger- 
ously," says Bayer. "I guess you could 
say I'm suffering for my work." 



PRODUCTION NOTES 



LOS ANGELES 

• Queensryche's latest EMI outing 
"Disconnected" is a Chelsea Pictures 
production directed by David Bar- 
nard. Steve Olivers directed photog- 
raphy; Rupert Style and Perry Joseph 
produced. 

• Power Films director Okuwah 
shot Sean Levert's video "Put Your 
Body Where Your Mouth Is" for Atlan- 
tic. Bernard Auroux directed photog- 
raphy; Gary Kapp produced. 

NEW YORK 

• Notorious Pictures director Guy 
Guillet is the eye behind two versions 
of Spearhead's Capitol video "Hole In 
The Bucket." Neil Shapiro directed 
photography; Marc Smerling produ- 



FOR THE RECORD 

Elton John's record label is Rocket/ 
Island. The label was cited incor- 
rectly in the Eye March 25. 



ced. The same crew reeled IV Broke 
& Lonely's "Twisted" clip for Atlantic, 
and Coz's "Keep My Soul" video for 
Elektra. 

• Profile's Tucka Da Huntaman re- 
cently wrapped his new video "Watch 
Your Back" with Fear Productions di- 
rector/producer Chris Robinson. 
Chuck Regner directed photography. 

• Marcus Nispel is the eye behind 
Rosie Gaines' Motown video "I Want 
You." Marc Reshovsky directed pho- 
tography on the shoot; Nick Bandou- 
veris produced for Portfolio/Black Dog 
Films. Nispel and Bandouveris also di- 
rected and produced Wet Wet Wet's 
"Julia Said" video for Phonogram Ltd. 
Jim Feely directed photography. 

OTHER CITIES 

• The Underground's Simon Max- 
well reeled Nine Inch Nails' Nothing/ 
TVT/Interscope video "Live" in Ne- 
braska and Dallas. Adam Stern and 
Lawrence Novitch produced the 
shoot. Crescenzo Notarile DP'ed. 



'Diaries' Director Enters 
New League With 1st Film 




by Deborah 
Russell 



riLM & VIDEO: Director Scott 
Kalvert, formerly of Calhoun Pro- 
ductions, makes his feature film de- 
but with the April 21 release of Is- 
land Pictures' "Basketball Diaries," 
starring Leonardo DiCaprio and 
rapper-turned-actor Marky Mark 
Wahlberg. 

Kalvert tells the Eye he's eager to 
plunge back into music video may- 
hem following the two-year hiatus 
required to lens the film, which 
chronicles the teen years of punk 
poet Jim Carroll. 

"I never thought I would miss it," 
Kalvert says of his days in the music 
video trenches. "But when you do a 
video, especially if it's a 
good one that gets on TV, 
it all happens very fast, 
and that can be quite 
gratifying." 

Kalvert says his music 
video experience came 
into play when he was 
shooting the film's basket- 
ball scenes with DiCaprio. 
"I didn't want to shoot 
them like real basketball," 
he says. "I tried to get 
into Leo's head and play 
off the music, moving the 
camera and [using] cool 
editing." 

Reeling the low-budget 
film was a challenge, too, 
notes the director. "I had 
more toys and more crew 
on music videos," he says. 
"This was like being in a 
jungle." 

Also, Kalvert says he had to redi- 
rect his music video mentality in 
matching music to the film images. 
"In movies, you design the picture 
first and have the music complement 
that, as opposed to the other way 
around," he says. But the film format 
did offer some freedoms. Tou can 
edit a song and cut it to make it play 
with a scene," Kalvert says, "which 
you can never do in a music video." 

Tunes in the film include Carroll's 
punk classic "People Who Died," as 
well as a new recording of the artist's 
"Catholic Boy," featuring Pearl 
Jam. 

In OTHER FILM WORKS: Eric 
Mittleman, who programs Playboy 
TV's music video show, "Playboy's 
Hot Rocks," makes his directorial 
debut with the 15-minute film 'The 
Pitch." The movie, which features a 
cameo by "Hot Rocks" regular Ice- 
T, parodies Robert Altman's movie 
"The Player" and is set in the adult 
film world. Mittleman also wrote and 
produced "The Pitch," which debuts 
April 7 as part of Playboy TV's "Di- 
rector's Showcase" series . . . Lee 
Daniels, who directed photography 
on such films as "Slacker," "Dazed & 
Confused," and "Before Sunrise." di- 
rected Sincola's new Caroline video. 
"Bitch" . . . Director Kelly Junker 
mann, whose credits include films, 
miniseries, and videos, is directing a 
3D video for unsigned country artist 
Lisa Stewart. Michael Oblowitz is 
directing photography for Stewart's 



"Hold Me f " using a $1.9 million cam- 
era developed by animator/inventor 
Chris May hew. The crew hopes to 
help Stewart reel in a record deal us- 
ing the clip's dazzling visuals as the 
bait. 

ReEL NEWS: Carol Donovan re- 
cently was named VP of music and 
special events at MTV . . . Salli 
Frattini is now VP/executive in 
charge of production at MTV . . . 
Maxine Michaels is now marketing 
manager at The Box . . . Brian 
Hughes is now director of program- 
ming for TNN . . . Larry Williams is 
senior VP in charge of production at 
Americana Television Pro- 
ductions LLC. Patricia 
w StotU is now CFO at the 
company, and Michelle 
I )ubr is program supervi- 
sor . . . Director Marlene 
Rhein has joined the ros- 
ter at L.A.'s Majestic 
Films. 

PUSHING THE Enve- 
lope Just A Little Bit 
MOR: MOR Music TV, 
long characterized by its 
squeaky clean, middle-of- 
the-road image, has been 
experimenting with "main- 
stream alternative" clips 
with a new showcase 
named "Aisle 9." 

The late-night program, 
still in its test phase, re- 
cently debuted with 
Weezer's "Buddy Holly" video, 
which ironically, spoofs the clean-cut 
facade of '50s Americana. 

But MOR isn't getting carried 
away with its new progressive edge. 
The programmer is sticking to famil- 
iar and somewhat safe territory, with 
such clips as Oasis' "Live Forever," 
Blind Melon's "No Rain," and 
James* "Say Something." Perhaps 
the most daring move made by net- 
work executives was to brush the 
dust off Pearl Jam's "controversial" 
video "Jeremy," which concludes 
with a shot of blood-spattered chil- 
dren. 

"We're going for stuff with a pop/ 
alternative/progressive sensibility 
that also has an adult style," says 
Chris Parr, VP of label relations at 
MOR Music. "You won't see any 
Nine Inch Nails." 

"Aisle 9" airs at 1 1 p.m. Wednes- 
days, Fridays, and Saturdays. Pan- 
says the programming team may 
break the show out into more time 
slots based on viewer response. 

FEEDING THE MASSES: Z Mu- 
sic Television, the 24-hour contem- 
porary Christian music video net- 
work, has formalized a system to 
provide information about artists, 
their fan clubs, and the network it- 
self to its viewers. The viewer infor- 
mation service also will benefit the 
labels, as Z Music TV plans to dis- 
seminate its information to the in- 
dustry regarding clips and artists 
that generate the most viewer feed- 
back. 
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FOR WEEK ENDING MARCH 19, 1995 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

* * NEW ADDS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BOS) OF CLIPS ADDED FOR THE WEEK AHEAD 



-I 

"I 



14 hours daily 
1899 9th Slree NE, 
Washington. DX. 20018 

1 MontHI Jordan, Thrs Is How We Do It 

2 Ad ma Howard. Freak Like Me 

3 Portrait I Can Call You 

4 2Pac, Dear Mai- a 

5 Brandy, Baby 

6 Christopher WrlHams, Dance 4 Me 

7 Zhane, You're Sorry Now 

8 Boyz II Men. Thank You 

9 Immature, Constantly 

10 Subway, This laT Game We Play 
U LHhtr, Think Of You 

12 Shabba Ranks, Let s Get It On 

13 TLC. Red Light Special 

14 The Notorious B.I.G., Big Poppa 

15 Craig Mack, Get Down 

16 Misajones, Where I Wanna Be Boy 

17 Stevte Wonder. Foi Your Love 

18 Da Bush Beoeet. Remember We 

19 Vicious. N>ka 

20 Monica Arnold. Don't Take It Personal 

21 Channel Live. Mad Inn 

22 Jewel, Woman To Woman 

23 Barry White, Come On 

24 Keith Murray. Get Lifted 

25 Common Sense. Resurrection 

26 Nicole, Runnm Away 

27 Rappin' 4-Tay, I'll Be Around 

28 Raja-Nee, Watk.ng Away With It 

29 Funfcdoobiest. Rock On 

30 Dtgabte PlaneU. Dtal 7 

* * NEW ADOS * * 

Lo-Key?. Good Ole Fashion Love 

Nate Doft, One More Day 

JetT Lorbef/Eric Benet. Say Love 

Rare Essence. Get Your Freak On 

Technotronic. Move It To The Rhythm 

Keith Martin. Never Find Someone 

D.E.E.P., Lock Down 

Jazz Let Alston. Love Never That 

Changing Faces, Keep II Right There 



Continuous programming 
2806 Opryfand Dr., 
Nashville, TN 37214 

1 Stana^jDatvAi^KramSciTe^ 

2 Lari White, That's Mow You Know 

3 Randy Travis, The Ben 

4 Mary Chapin Carpenter, Hbuse Of Cards 

5 Garth Brooks, Ain't Going Down 

6 Tracy Lawrence, As Any Fool Can See 

7 George Duck, Lipstick Promises 

8 Clay Watw, The, Woman And Tha Man 



9 Trisha Yearwood, Thinkin' About You 

10 Joe DrrNe, So Help Me Gin 

1 1 Kenny Cheiney, Fall In Love 

12 Dawd Bal, Look What Followed Me Home 

13 Little T«as, Amy's Back In Austin 

14 Neal McCoy. For A Change 

15 Bryan White, Look At Me Now 

16 Diamond Rio, BubOa Hyde 

17 Terry Radtgan, Hail A Millon Teardrops 
IB Tim McGraw, Retried Dreams t 

19 Brooks t Dunn, Lrtbe Miss Honky Tor* t 

20 Alan Jackson. Song For The Lite t 

21 John Michael Montgomery, 1 Can [ :w 1oj * 

22 Noah Gordon, I Need A Break t 

23 Wade Hayes. i"m Still Damn' Wth You t 

24 John Bunzow, Easy As One, Two. Three 

25 Clint Black. Summer's Comm 1 

26 Marty Stuart, The likes 01 Me t 

27 Aaron Tippin, Sfe Feels Lfcc A Brand 

28 The Tractors, Tryin' To Get To New Orleans 

29 John Berry, Stand-no, On The Edge Of ... 

30 Sawyer Brown, i Don! Beiew h Goodbye t 

31 PatyLwB^Yo^DonUverKiwVrha I 

32 Steve Koiander, Black Dresses 

33 Mark Chesnutt. Gonna Get A Lrfe t 

34 Jefl Canon, Yeah Buddy 

35 Waylon Jennings, Witd Ones 

36 Billy Ray Cyrus, Deja Blue 

37 Radney Foster. Willin' To Walk 1 

38 Wesley Dennis, i Don't Know 

39 Tanya Tucker. Brty-een The Two Of Them 

40 Brother Phelps, Arv*ay Tr* Wnd 9ows 

41 Ty Herndon. What Mattered Most 

42 Wyke t The Wed West Show, Hey Mans 

43 Bitty Montana. Didn't Have You 

44 Holly Dunn, I Am Who I Am 

45 Kathy Mattca. Clown In Your Rodeo 

46 Hal Katchum. Stay Forever 

47 Western Flyer. Cherokee Highway 

48 The Mavericks, I Should Have Been True 

49 Rick Trevino, Looking For The Light 

50 Doug Stone. Faith In Me. Faith In You 
t Indicates Hot Shots 

* * NEW ADDS * * 

John Anderson, Mississippi Moon 
Ricky Lynn Gregg, To Find Where I Belong 




Continuous programming 
1515 Broadway. NY, NY 10036 

1 TLC. Red Light Special 

2 Live. Lightning Crashes 

3 Boyz II Men, Thank You 

4 The Notorious B.I.G., Big Poppa 

5 Sheryl Crow. Strong Enough 

6 Green Day, When I Come Around 

7 Offspring. Gotta Get Away 

B The Cranberries, Ode To My Family 
9 Soul For Real, Candy Rain 

10 Oasts, Live Forever 

1 1 Hoooe I The Blowfish. Hod My Hand 

12 Oive Matthews Band. W-ai Wcxid You Say 

13 Brandy, Baby 



14 Bush, Everything Zen 

15 Browrrttone, II You Love Me 

16 Tom Petty, You Wreck Me 

17 Mary J. Blxge, I'm Gorn - Down 

18 Dionne Farris, I Know 

19 Rancid, Salvation 

20 Sponge. Plowed 

21 Duran Duran. Wh.le Lines 

22 Van Helen, Can't Stop Lovm' You 

23 Melissa Etheridge, h" I Wanted To 

24 Bad Religion, infected 

25 Letters To Cleo. Here & Now 

26 The Stone Roses, Love Spreads 

27 Jeff Buckley, Last Goodbye 

28 Collective Soul, Gel 

29 Hole, VKtfet 

30 c .ln-.h ■. inj-rrrt ■ 

3 1 A j m a Howard, Freak Like Me 

32 Jayhawks, Blue 

33 Type 0 Negative, Black No. 1 

34 Madonna, Take A Bow 

35 Belly, Now They'll Sleep 

36 Matthew Sweet, Sick Of Mysell 

37 Candletoz, Far Behind 

38 Smashing Pumpkins, Disarm 

39 Stone Temple Pilots. Vasoline 

40 Cerresjon Of Canfcrrnrty . Clean My Wounds 

41 Extreme, Hip Today 

42 Salt-N-Pepa, Do You Want Me 

43 Pearl Jam. Jeremy 

44 Aerosmlth, Crazy 

45 Aerosmlth, Ama/ing 

46 Sarah McUcMan, Hold On 

47 Beasbe Boys, Sabotage 

4B Sound garden, The Day ■ Tned To Live 

49 Stone Temple Piots. Nervate Lcve Song 

50 Jamie Walters, Hold On 

*• indicates MTV Exclusive 

* * NEW ADDS « * 

Nine Inch NaHi. Hud 
Eiastica, Connection 
Raphael Saadiq, Ask OF You 



G2TNN 

THE NASHVILLE NETWORK. 
77i* Htart of Country 

30 hours weekly 
2806 0 pryland Dr., 
Nashville, TN 37214 

1 Garth Brooks, Ain't Going Down 

2 Alan Jackson. Song For The Lrfe 

3 Lari White. That's How You Know 

4 ShenavnaMaw Kiauss, Sonewhffl I "-. 

5 Boy Howdy. True To His Word 

6 Tracy Lawrence. As Any Foot Can See 

7 George Ducas. Lipstick Promises 

8 Little Texas, Amy's Back In Austin 

9 Neal McCoy, For A Change 

10 Bryan White, Look At Me Now 

1 1 Clay Walker. This Woman And This Man 

12 DavkJ Bal. La* What Fdlowed Me Home 

13 Trisha Yearwood, Tnmkin' About You 

14 Randy Travis, The Box 

15 Bitly Ray Cyrus, Deja Blue 

16 Joe Dime. So Help Me Girl 



17 Kenny Chesney, Fall In Love 

18 Tim McGraw, Retried Dreams 

19 Waylon Jennings. Wild Ones 

20 AJbon Krauss t. Urxon Station, 'A'w'cu 

21 Aaron Tippin, She Feets L*e A Brand.,. 

22 Wade Hayes, I'm Still Daren' With You 

23 Brooks I Dunn. Lrttle Miss Honky Tonk 

24 Tanya Tucker. Between The Two 01 Them 

25 Doug Stone, Faith In Me. Fadh In You 

26 Manx Chesnutt. Gonna Get A Life 

27 John MfchaeJ Mcrtgprrxtry, iCantaeYou . 

28 Sawyer Brown, I Don! Bel«ve In Goodbye 

29 Patty Loveless, You Don! Ewn Know vmo... 

30 Marty Stuart The Likes Of Me 

* * NEW ADDS * * 

John Berry. Standing On The Edge Of... 

Clint Black, Summer's Comm' 

Mary Chapin Carpenter, House 01 Cards 

Data County Line, Her* 11 You Love To Honky Tor* 

Kathy Mattea, Clown In Your Rodeo 

Russ Taff, One And Only Love 

Hank Williams, Jr . Hog Wild 



MUSIC FIRST 

Continuous programming 
1515 Broadway, NY. NY 10036 

1 Madonna. Take A Bow 

2 Eagles. Love Will Keep Us Alrve 

3 Sheryl Crow. Strong Enough 

4 Melissa Elheridge. M I Wanted To 

5 Hoobe I The Uowfrsh. Hold My Hand 

6 Elton John. Believe 

7 Gloria Estefan, Everlasting Love 

8 Bonnie Raitt, You Got II 

9 Des'ree, You Gotta Be 

10 Bruce Springsteen, Streets Of Philadelphia 

11 R.E.M., Bang And Blame 

12 Dionne Farris. I Know 

13 Boyz II Men, On Bended Knee 

14 Tom Petty, You Wreck Me 

15 Sheryl Crow. All I Wanna Do 

16 Annie Lennox, No More "I Love You's" 

17 John Meliencamp, Wild Night 

18 Boyz II Men, I'll Make Love To You 

19 Pretenders, I'll Stand By You 

20 Vanessa Williams, Tr# Sweetest Days 

21 Bon Jovi, Always 

22 Eric Clapton, Tears In Heaven 

23 Babyface. When Can I See You 

24 Melissa Etheridge, I'm The Only One 

25 Weto Etheridej 

26 Madonna, Secret 

27 Tom Petty, You Donl Know How it Feels 

28 Foreigner, Until The End 0» Time 

29 Des'ree, Feel So High 

30 Gloria Estefan. Turn The Beat Around 

* * NEW AODS * * 

Indigo GMS, Power 01 Two 
Abba, Dancing Queen 
Raphael Saadiq, Ask Of You 
London beat, Come Back 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING APRIL 1. 1995. 



BOH 



Continuous programming 
12000 Biscayne Blvd 
Miami, FL 33181 

AMERICA'S NO. 1 VIDEO 

2Pac. Dear Mama 

BOX TOPS 

Ice Cube. What Can I Do 

TLC, Red Lxghl Special 

Too Short, C* 'Males 

Da Brat Give It 2 You 

Mary J. Blige, I'm Gorn' Down 

Stevie Wonder. For You' Lowe 

Bone Tnugs-N -Harmony. Foe Tha Love Of $ 

Rappin' 4-Tay, Hi Be Around 

The Notorious B.I.G.. Warning 

ADDS 

Big L, Put It On 

BUckstreet, Joy 

Brian Mc Knight, Crazy Love 

Bruce Springsteen. Murder Inc 

B.U.M.S., Elevation 

Changing Faces, Keep It Right There 

Dis-N DaL Freak Me Baby 

Eiastica. Connection 

Fun- Da- Mental, Dog Tribe 

>mxni The Gifted One. Fink Soul Sensation 

Kant, Pull Your Hoe Card 

Lords Of The Underground, What I'm After 

Mad Season, River 01 Deceit 

Madonna, Bedtime Story 

Marilyn Man son, Lunchbox 

Matthew Sweet, Sick Of Myself 

Megadeth, A Tout Le Monoe 

95 South, Rodeo 

QwestkMxmark Asylum, Hey, Look Away 

Raphael Saadiq, Ask Of You 

Smif-N-Wessun, Wont i me 

Smooth, Mind Blowin' 

Spragga Bern. A 1 Lover 

The Alkahollks, The Next Level 

Type 0 Negative, Black No. 1 

Van Haten, Can't Stop Lovm' You 

Various Artists, Freedom 

Various Artists. Freedom IRap Version) 



moR 

music™ 



Continuous programming 

11500 9th SIN 

St Petersburg, FL 33716 

Al GrxMrVLyl* Lovwrt, Ami It Funny 
Elton John, Believe 

The Mavericks, I Should Have Been True 

Bob Seger. Night Moves 

Barry Manilow. I Can't Get Started 

John Berry, Standing On The Edge... 

Jimmy Cliff. Hakuna Matata 

John Tosh, Bastille Day 

Jamie Walters. HokJ On 

Steve Perry, Missing You 

Melissa Etheridge, If I Wanted To 

Immortal Beloved, Ode To Joy 

Tom Jones/Tori Amos, I Wanna Get... 

John Michael Montgomery, I Can Love. . 

Bruce Springsteen. Murder I nr. 

Gil Shaham, Winter 

Donna Summer, Melody Of Love 

Luther Vandross. Love The One Your With 

Foreigner, Until The End... 

Raul DiBlasio, Dehcado 

Continuous programming 
299 Queen St West 
Toronto, Ontario M5V2Z5 

Spearhead. Hole In The Bucket (ADD) 

Tea Party, Fire In The Head (ADD) 

Robbie Robertson. Ghost Dance I ADD J 

Camilla. Deeper Shade.. (ADD) 

Skid Row, My Enemy(ADO) 

4 Non Blondes, Mxsty Mountain Hop (ADD) 

Bootsauce. Hey Baby (ADD) 

Bruce Spnngsteen, Murder Inc.(ADD) 

Grand Theft Canoe. Wicker Man (ADD) 

Madonna, Bedtime Story (ADD) 

Tricky. Overcome (ADD) 

TLC, Red Light Special 

Dionne Ferris, I Know 

Coieclrve Soul, Gel 

Portishead. Sour Times 

Tragically Hip. Nautical Disaster 

Offspring. Gotta Get Away 



Sheryl Crow, S;-Qng Erajgn 

Nirvana. The Man Who Sold The World 

Simple Minds, She's A River 



m 



Continuous programming 
1111 Lincoln Rd 
Miami Beach. FL 33139 

Green Day. When I Come Around 

Veruca Salt. Seether 

The Stone Roses, love Spreads 

Simple Mink, She's A River 

Cranberries, Ode To My Family 

Fito Paer. Mariposa Technicolor 

Sheryl Crow, Strong Enough 

Sicks ie And The Banshees. 0 Baby 

Nirvana. The Man Who Sold The Wo*W 

Sting/Pa to Barton, The Cowboy Song 

Soundgarden, Fell On Black Days 

Elton John, Believe 

Roiette. Run To You 

Alexandra Guzman, Despertar 

U2. Even Better... 

Dionne Ferrti, I Know 

Slash's Snake Pit Beggars And Hangers On 

Rosario, Estoy Aqui 

Annie Lennox, No More I Love You's 

Boyz II Men, On Bended Knee 



Five 1/2 hour shows weekly 
Signal Hill Dr 
Wall. PA 15148 

Joe Cocker. Simple Things 

Audio Adrenaline, Aka Public School 

Steve Taylor, Smug 

Newsboys, I Cannot Get You 

Petra, Who Is On The Lord's.. 

Whitehead, Unchain 

BeBe ft C«C« W I runt. Love Of My Life 

Take 6. B<ggest Pad 

Carman, Conviction 

Donna McElroy. Part 01 Me 

Eric Champion, Touch 



DC TaHu Nu Thang 
M. W. Smith, Cross 01 Gold 
Margaret Becker. Deep Calling Deep 
or Co,, Truth 



Frve hours weekly 
223-225 Washington St 
Newark. NJ 07102 

Hootie ft The Btowftsh, Let Her Cry 
Dave Stewart, Jealousy 
Andru Donalds. Mishale 
The Roots. Silent Treatment 
Kom. Blind 

Btohazard. Five Blocks... 

Offspring. Gotta Get Away 

Barkmarket, I Drown 

PJ Harvey, Down By The Water 

Massive Attack, Protection 

Bush. Everything Zen 

Foreigner. Until The End... 

London Suede. We Are The Pigs 

Annie Lennox, No More I Love You's 

Sponge, Plowed 

Boyz II Men, Thank You 

Cruel Sea. Honeymoon ts Over 

Montell Jordan, This Is How We Do It 

The Coup. Fa1 Cats B-gga Frsh 

Combine. Cattle My Rage 



CMC 



CALIFORNIA MUSIC CHANNEL 

IS hours weekly 
10227 E 14th St 
Oakland, CA 94603 

Soul For Real. Candy Rain 
Mary J. Bilge. I'm Gorn' Down 
Brandy, Baby 

Subway, This UP Game Wc Play 
E-40, 1-Luv 

Montell Jordan, This Is How We Do It 
The Notorious B.I.G., Big Poppa 
RBL Posse, Bounce To This 
TLC, Red Light Special 
Browmtone, If You Love Me 



Artists 8c Music 



CONTINUUM HAS NEW STRATEGY, MANAGEMENT 

(Cant in riff! J 'nun pay 10) 

sultant to the label since January 1994. 

New people on his management 
team include Roger Holdredge, for- 
merly of Virgin Records and CBS Rec- 
ords, as VP of sales and marketing; 
Wagner Bucci, late of TVT Records, as 
director of A&R; and Robyn Klein, a 
consultant handling international li- 
censing. VP of business affairs Ted 
Weis has also taken on CFO duties. 
The full-time employee head count has 
been reduced from 32 last year to 11. 

Tim Brack, the former president of 
the label, resigned last summer. His 
termination settlement is said to have 
cost the company more than $100,000. 

The Cranford, N.J.-basetl label is 
part of a publicly bided company, the 
Continuum Group Inc. For the nine 
months that ended Sept. 30 (year-end 
figures were not ready at press time), 
the company reports that net revenues 
rose 6% to $1.15 million from $1.08 mil- 
lion in the same period the year before. 
But the gross profit margin plunged to 
16% of gross revenues from 36% be- 
cause of high product returns. And net 
losses ballooned to $5.3 million from 
$2.1 million because of the high returns 
and other factors such as costs of sev- 
ering employment contracts, higher 
operating expenses to make and mar- 
ket Daltrey's album and other releases, 
the financial settlement of a terminated 
distribution deal, and the write-down of 
an investment in an interactive soft- 
ware firm, Enteractive. 

Continuum had been distributed by 
Relativity Entertainment Distribution 
until last June. Since then, the label 
has been distributed domestically by 
Uni Distribution. 

To obtain funds to run the company. 
Continuum sold its stake in Enterac- 
tive for $1 million and raised $1.38 mil- 
lion from a private sale of stock to for- 
eign investors. 

Despite the changes in management 
and finances, only one act, Daltrey, has 
been dropped from the small roster. 
Daltrey was released from his contract 
after one album, "A Celebration: The 
Music Of Pete Townshend And The 
Who." The remaining five acts are 



Rolling Stones drummer Charlie 
Watts, who records with a jazz quintet; 
Stones guitarist Ron Wood; R&B 
singer Bobby Womack; and the alter- 
native bands Beautiful People and Red 
Red Groovy. 

Continuum plans to release 17 al- 
bums this year, compared with only 
seven last year. But only one release 
will be from an act on the roster — the 
second album by Red Red Groovy in 
the fall. Most of the recordings will be 
compilations. As Miller says, "They're 
less expensive and they have a lower 
level of obsolescence." 

One compilation that is showing 
signs of success is "Ska: The Third 
Wave," which contains material by 12 
American groups — some unsigneti — 
that play the Jamaican-style music. 
Some of the bands are Mustard Plug, 
Mephiskapheles, and Skavoovie & the 
Epitones. Released Feb. 28, the album 
debuted at No. 13 on Billboard's Top 
Reggae Albums chart on March 18. 
"We hope to take ska and break it open 
for a third time, as Chrysalis did in the 
late 70s with two-tone," says Miller. 

Another recent compilation is "New 
Music From Woodstock, N.Y.," re- 
leased Feb. 14, which features two 
songs from each of six unsigned acts 
(Go Van Go and Charles Lyonhart are 
two) that played at the Woodstock or 
Bethel festivals last year. 

Set for March 28 release is "Livin' 
Lounge," a collection of alternative 
tracks by lounge-rock acts like the 
Lounge Lizards, Love Jones, Friends 
Of Dean Martin, Donkey, and Buster 
Poindexter. 

Some of the acts on these compila- 
tions may be signed by Continuum, 
says Miller. 

Before coming to Continuum, Miller 
had been VP of promotion at Imago 
Records, national director of develop- 
ing artists at Virgin Records, and na- 
tional director of rock promotion at 
A too Records. 

Continuum Group also includes In- 
House Marketing, a subsidiary begun 
last May that markets music for the la- 
bel and other record companies. 



Billboard Online Lowers 
Its Connect-Time Rates 



NEW YORK— Billboard Online, 
the electronic-information service 
of the Billboard Music Group, has 
lowered its connect-time rates as 
of March 1, 1995. The change was 
made possible by the steady 
growth in usage in recent months. 

The new rate structure is based 
on the elimination of the sur- 
charges from all databases and a 
discounted usage rate applicable 
after 40 minutes of monthly us- 
age. As in the past, there are no 
additional charges for printing, 
downloading, or saving informa- 
tion. 

Billboard Online, launched last 
spring, provides access to each 
week's issue of Billboard. The 
service also offers access to 10 
years of Billboard charts and 4 
years of Billboard articles in full- 
text form. European airplay 



charts from Music & Media and 
Billboard's new London-based 
Music Monitor magazine are also 
available. 

The extensive research archive 
also includes databases from the 
All Music Guide, Amusement 
Business magazine, the Record- 
ing Industry Assn. of America 
(gold and platinum certifications), 
and the Music Video Source. 

Billboard Online, a co-venture 
with Houston-based Telescan 
Inc., requires a personal com- 
puter and a modem to gain access. 
Users pay a one-time charge for 
the software and usage fees based 
on connect time. Software is avail- 
able in Windows, DOS, and Mac- 
intosh versions. For further infor- 
mation and details on the new- 
price plan, contact Vince Beese at 
212-536-1402 or 800-449-1402. 
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Titanic Russian Market Gets A Gauge 



■ BY ERKIN TOUZMUHAMMAD 

MOSCOW — One of the many conse- 
quences of the breakup of the Soviet 
Union has been the absence of reliable 
market data on the potentially vast but 
volatile Russian market. 

With the decline of the monopoly sta- 
tus of Melodiya (Billboard. April 2, 
1994), it has been difficult even for the 
area's major players to gauge the mar- 
ket's size and value. 

Since at least 1992, IFPI has not 
issued figures on the Russian market 
or other former Soviet nations in its 
yearly round-up of world sales. By con- 
trast, countries such as the Czech Re- 
public and Hungary are now issuing 
data. 

Last November, the Russian Phono- 
graphic Assn. was formed, although it 
is estimated that it will take some time 
before it can accurately calculate these 
statistics. 

Meanwhile, independent music news 
agency Intermedia has attempted to 
evaluate the market on the basis of its 
research. The picture that has emerged 
is one of nascent but rapidly expanding 
sales in a marketplace life with inde- 
pendent labels and ripe for mergers. 



Arcade To Take 
Music TV Abroad 

■ BY WILLEM HOPS 

AMSTERDAM— Dutch record and 
media company Arcade plans to es- 
tablish music television stations in 
other European territories outside 
the Netherlands. 

The company's Dutch, cable-deliv- 
ered music channel MC 6 is due to 
begin broadcasting May 1 (Billboard, 
Feb. 2.5). and Arcade president and 
chairman Herman Heinsbroek now 
says he is keen to expand the concept 
to Belgium and Scandinavia. 

Emphasizing that "all stations will 
get their own identity," Heinsbroek 
says he does not believe in the con- 
cept of pan-European TV. He is 
likely referring to MTV Europe, 
which services an area from the Cas- 
pian Sea to the Atlantic with the 
same set of programs. 

In the Netherlands, MC 6 will 
broadcast 24 hours a day, seven days 
a week, and will focus on the 13-30 
age group. Its core programming 
will be videoclips, but it will also 
carry lifestyle material on fashion 
and movies. 

The man at the head of MC 6 is 
Lex Harding, who quit as managing 
director of youth-oriented Radio 538 
to take the post. However, Harding 
is retaining his contacts with the ra- 
dio station by joining its board of 
commissioners, and he says there 
will be close links between Radio 538 
and MC 6. 

MC fi — short for Music Channel 
6 — will also be a stimulus for the 
Dutch videoclip business, Harding 
says. Staling that MC fi will focus on 
Dutch acts, he adds, "We will do our 
utmost to support the videoclip busi- 
ness as much as possible." 



Rampant piracy also is of major con- 
cern in Russia, but some steps are be- 
ing taken to address that issue. 

Formatwise, the Russian market re- 
sembles that of underdeveloped Asian 
and African countries. In 1994. Rus- 
sians bought about 270 million cas- 
settes. 8 million CDs, and 5 million 
LPs. With a population of 100 million, 
this gives a per capita album sales fig- 
ure of 1.77. CD player penetration is 
quoted by experts on electronic im- 
ports a* L4%-1.6% of all households. 

The CD market, almost nonexistent ' 
in 1988, grew from 300,000 units in 1991 
to 5 million in 1993, rising to 8 million 
last year, while LP sales dropped from 



88 million in 1989 to 5 million in 1994. 

The CD single, a new format for 
Russia, did not make any noticeable 
impact on the market. While declining 
to release a specific figure, PolyGram 
savs its CD single sales were success- 
ful. 

Russian companies released only five 
singles last year. Typically, initial runs 
of CDs are 2,000-5,000 copies per title, 
and additional pressings are only or- 
dered when stock is sold out. 

The biggest CD sales so far have 
been 25,000 units for Vladimir Presny- 
akov's "Greatest Hits" and 20,000 for 
Time Machine's "Greatest Hits" (both 
titles were released in 1993). 



AWARDS ACROSS GLOBE 
SPOTLIGHT LOCAL TALENT 



Japan's Top Sellers 
Named At Gold Disks 

■ BY STEVE McCLURE 

TOKYO — Dance/pop group trf, who 
at last year's Japan Gold Disk 
Awards ceremony was named best 
new domestic artist of 1993. went one 
better by winning the domestic artist 
of the year award after racking up 
more sales than any other Japanese 
act in 1994. 

The five-member Avex Trax group 
sold 3.56 million singles and 3.89 mil- 
lion albums in the period from Jan. 
21, 1994. to Jan. 20. 1995, marking 
one of the most meteoric rises to the 
top in Japanese music business his- 
tory. 

The Gold Disk Awards are spon- 
sored by the Recording Industry 
Assn. of Japan and are sales-based. 

The grand prix for best-selling do- 
mestic album went to "Impressions" 
by east west japan chanteuse Mariya 
Takeuchi on the strength of sales of 
2.97 million units, which she achieved 
without changing her policy of not do- 
ing live shows. 

(Continued on next page) 



P'Gram's Izabelin Wins 
Big At Polish Fryderyks 

■ BY RICK RICHARDSON 

WARSAW — The Polish music indus- 
try has held its first set of awards. 
Called the Fryderyks after Fry- 
deryk Chopin. PolyGram affiliate 
Izabelin Records was the major win- 
ner on the night with its artists tak- 
ing 10 of the 18 awards. 

The show was held March 19 in the 
Polski Theatre and was sponsored by 
Polish state radio and television, as 
well as by authors* society ZPAV and 
the Polish IFPI group. 

Izabelin Records, of which Poly- 
Gram acquired a majority stake in 
August, claimed, among its other 
honors, best group with HEY, best 
female vocalist and best album 
through Edyta Bartoszewicz and her 
"Sen" album, and best debut with 
Kasia Kowolska. 

In a country where politics is a po- 
tent force in all aspects of living, the 
awards were remarkably politics- 
free and achieved their aim of pro- 
viding a platform for the best of Pol- 
(Continued on next page) 




Legal cassette sales can reach 
500,000 units per title, while pirated co- 
pies of any given title can sell 10 times 
that amount. 

Wholesale CD prices vary from $2 
(for Chinese pirate copies) to $12 (legal 
imports). Russian repertoire varies 
from S4-$10. Retail prices are $3 (Chin- 
ese pirates), $6-96 (Bulgarian pirates), 
and an average of $12-$15 for legiti- 
mate Russian and Western repertoire, 
which can sell for up to $25 in expensive 
stores. Prerecorded cassette prices are 
60 cents to $1 wholesale, 80 cents to 
$1.40 retail. 

RUSSIAN LABELS 

Until 1988, the state-run Melodiya 
had a monopoly on the Russian record 
industry. Moscow-based Sintez Co. was 
the first independent label established, 
and by 1992 there were 30 labels. In 
1993, 63 independent labels had sprung 
up, and last year 137 companies re- 
leased at least one title on CD, cassette, 
or LP. Ninety-seven of the labels are 
Moscow-based, while St. Petersburg 
has 21 labels, and 14 are based in other 
towns. 

According to Intermedia, the smaller 
companies are expected to merge with 
bigger ones this year, as competition 
increases. 

Until 1994, there was strict s|ieciali- 
zation among labels, with some produc- 
(Continued on next page) 



Triple plays EMI Classics enlisted six of the world's leading soloists to record 
the Beethoven Triple Concerto and the Schnittke Concerto For Three in the same 
week. After recording the Beethoven in Berlin with Itzhak Periman, Daniel 
Barenboim, Yo-Yo Ma, and the Berlin Philharmonic Orchestra, the company went 
to Pans to tape the Schnittke with, pictured from left, Gidon Kremer, Mstislav 
Rostropovich. and Yuri Bashmet. 



Arista U.K. MD 
Graham Resigns 

LONDON— Diana Graham has 
resigned as managing director of 
Arista Records U.K., effective 
April 6. She is leaving "to pursue 
other interests," according to a 
statement issued by the company. 

Graham has held the post since 
December 1992, when she joined 
Arista from BMG Music Publish- 
ing. Industry speculation about 
changes at the label's helm has 
grown in recent weeks. 

BMG Records chairman John 
Preston will assume day-to-day 
responsibility for Arista U.K. 

Preston says he wants to find a 
replacement for Graham "as soon 
as possible." Asked about the 
chances of that replacement be- 
ing from within BMG — the 
names of Nigel Grainge and 
Chris Hill are prominent in indus- 
try gossip — Preston declines to 
speculate. Grainge, whose name 
is most prominent, and Hill used 
to run the Ensign imprint for the 
EMI-owned Chrysalis label, 
which boasted such acts as Sinead 
O'Connor and World Party. The 
duo was originally recruited by 
Graham to run a label for Arista, 
but ended up running the label's 
A&R department. Acts such as 
Coldcut and Alison Limerick 
were dropped, and Grainge and 
Hill signed more adult-oriented 

(Continued on jnige £7) 
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TITANIC RUSSIAN MARKET GETS A GAUGE 



(Continued from preceding page) 

ing only CDs and others only cassettes. 

But last year, in an effort to ward off 
pirates, companies that were formerly 
cassette labels (Soyz, Becar, ZeKo) 
started releasing CDs, and the biggest 
CD companies (SNC, Sintez, General/ 
Moroz) started printing cassettes. No 
later than a week after a new CD is re- 
leased, it is usually pirated on cassette, 
so the legitimate record companies are 
striving to satiate the market with their 
cassettes; CD versions are usually re- 
leased about a month after a title is out 
on cassette. 



Approximately 95% of the cassettes 
in Russia are pirated. 

LEGACY OF PIRACY 

The USSR, with its lack of respect 
for international copyright treaties, 
provided a legacy of piracy that had 
been carried out at the state level. One 
of Russia's two CD plants, Moscow Ex- 
perimental CD Plant, for the last four 
years was catering almost exclusively 
to the needs of pirate companies. 

According to the Russian laws, what 
was considered as a violation of copy- 



right and piracy in the rest of the world 
was totally legitimate locally. But on 
Nov. 4, 1994, Russia joined the Berne 
Copyright and Geneva Phonographic 
Conventions, even though there is no 
retroactive force to cover the Soviet pe- 
riod. This effectively legalizes piracy in 
the area of back-catalog, which is 
unprotected by the new treaty. 

According to Intermedia, while most 
of the pirated product had been inter- 
national releases, since August 1994 
Russian labels have been facing the pi- 
racy of their local repertoire. 

These pirated shipments initially 
came from the Czech republic's CZ 



FRYDERYKS WINNERS 

(Continued from preceding page) 

ish talent 

Among the artists benefiting from 
the exposure as award-winners are 
male vocalist of the year Stanislaw 
Sojka, whose challenging lyrics and 
blues-folk style has elevated him to al- 
most legendary status here; Anita 
Lipnicka whose "Zanim Zrozumiesz" 
won best song; Henryk Gorecki, 
whose Symphony No. 3 on Nonesuch 
charted in the U.K. and won best clas- 
sical album; and favorite party band 
De Mono, which earned the best dance 
album award. Best foreign album went 
to Pink Floyd's 'The Division Bell." 

The Fryderyks are voted on by a 
panel of music industry professionals 
and journalists. 



plant, which were stopped immediately 
when the plant's authorities were told 
that the companies that placed orders 
didn't have licenses. 

Because the Chinese are not very' 
good with Russian, pirated product of 
Russian acts that is produced in China 
is noticeable for its amusing misspell- 
ings. Moscow CD Plant makes some 
equity funny mistakes: One CD pro- 
claimed that any reproduction of its 
content is a "violation of applicable 
laws.'* 

Russia's two cassette-manufacturing 
plants, Rostov and Kazan, also make 
unauthorized copies of local and West- 
ern repertoire; Kazan often doesn't 
bother to create new labels but just 
scans the original's cover. 

Lots of pirated cassettes also have 
arrived from Poland, hut recently they 
decided to make it easier and moved 
the duplication lines here. 

MAJOR-LABEL INTEREST 

The anticipated arrival of major mul- 
tinational record companies in Russia is 
awaited with some ambivalence by ob- 
servers here, who cite the experiences 
of other developing countries where 
the majors buy out poorer local labels 
and top local talent. Some retailers, 
which have constructed their busin- 
esses on parallel imports (a lot of com- 
panies have found Imp holes in custom 
taxes, thus reducing the absurd 47.75^ 
import tax on CDs) are also unhappy 
with their possible presence. 



The Russian Market 



Labels structure 

Year Total amount of labels 

1987 1 

1988 4 

1989 5 

1990 4 

1991 21 

1992 40 

1993 88 

1994 168 
Growth In CD Sales 

Year Million units 

1991 03 

1992 1 

1993 3 

1994 8 
Russian Cassette Market 
Structure (1994) 

1 Pirate Russian Repertoire 56% 

2. Pirate Western Repertoire 38% 

3. Legal Russian Repertoire 6% 
Russian CD Market Structure 
(1994) 

1 Pirate Western Repertoire 63% 

2. Parallel Import (Western 
Repertoire) 1 7% 

3. Legal Russian Repertoire 12% 

4. Pirate Russian Repertoire 4% 

5. Legal Import (Western 
Repertoire) 3% 

Russian Market: Format Split 
(1994) 

1 Cassette 95% 

2 CD 3% 

3 . LP 2% 
Piracy: Format Split (1994) 

1 Cassette 97% 

2 CD 2% 
3. LP 1% 



Ail charts are copyrighted by InterMedia 
Agency (Moscow). 



JAPAN'S TOP SELLERS NAMED AT GOLD DISKS 



(Continued from preceding pttge) 

The prize for domestic new artist of 
the year went to singer Miwako Fuji- 
tani (Nippon Columbia), after she 
sold 1.41 million singles and 141,354 
albums in 1994. 

In the overseas category, the 
RIAJ's artist of the year Gold Disk 
went to Marian Carey (Sony Music 
Entertainment Japan), whose Japan- 
ese sales totaled 1.2 million singles 
and 2 million albums, mainly because 
of the success of her "Merry Christ- 
mas" album and the single "Lovers' 
Christmas" taken from it. That song 
was also 1994's top-selling foreign 
single, moving 1 .09 million copies. 

By comparison, 1993's No. 1 for- 
eign single was *'A Whole New 
World" by Brad Kane and Lea Sa- 
longa, which sold just 119,835 units. 



underscoring the strength of Carey's 
achievement in the Japanese market, 
where foreign singles do not usually 
fare well. 

Not surprisingly, Carey also took 
top honors for foreign album of the 
year for "Merry Christmas," which 
sold 1.88 million units in Japan last 
year. 

The prize for best new foreign art- 
ist went to Lisette Melendez (Sony 
Music Entertainment Japan), whose 
sales in Japan in 1994 were 38,899 sin- 
gles and 403,551 albums. 

Top music videos were "Sexy Six 
Show" by male idol group SMAP 
(Victor Entertainment) in the domes- 
tic category, and "Cross Road — The 
Best Of Bon Jovi" (Nippon Phono- 
gram) in the foreign category. 
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New Warner, Reprise Acts 
Are Poised For Int'l Focus 



Meeting in Amsterdam, in 

late winter 1994, Warner Music In- 
ternational affiliates joined U.S. ex- 
ecutives from Warner Bros. Rec- 
ords to discuss young American acts 
that might become priorities across 
the Atlantic in the months ahead. 

The decision was made to focus 
on two rising bands — Biohazard 
and Green Day. Both groups subse- 
quently made significant commer- 
cial impact abroad through the com- 
bined efforts of their American and 
international labels, as 
well as the artists and ^m^m-t 
their managers (Bill- 
board, June 25, 1994). 
Biohazard went top 10 in 
Germany with the 
Warner Bros, release 
"State of the World Ad- 
dress." And while Green 
Day's "Dookie" on Re- 
prise has exploded in the 
U.S., the album also has 
gone on to sell more 
than 1.4 million units 
outside the States, ac- 
cording to the label. 

The Warner and Re- 
prise rosters of estab- 
lished and superstar acts naturally 
remain a priority for the Warner 
Music International (WMI) labels. 
But the lessons offered by Green 
Day and Biohazard were fresh in 
mind when U.S. Warner execs went 
to Milan in late February for this 
year's international marketing 
meeting. 

On hand were Steven Baker and 
Howie Klein, the newly named 
presidents of Warner Bros, and Re- 
prise, respectively. The changing of 
the guard at the U.S. labels was fur- 
ther in evidence with the increased 
number of alternative acts under 
discussion: Alanis, Babes In Toy- 
land, Bad Brains, Filter, the 
Flaming Lips, the Goo Goo Dolls, 
the Muffs, the Poster Children, 
and Mudhoney, among others. 

"What we're doing is we're focus- 
ing on new and developing acts, 
while obviously keeping a firm com- 
mitment to an established roster," 
says Steve Margo, VP of interna- 
tional with Warner Bros. Records in 
Los Angeles. 

The gathering in Milan was not 
the first opportunity for the WMI 
labels to hear the new Warner and 
Reprise artists. Margo had been on 
the road well in advance of the 
meeting, soliciting reaction to tapes 
sent out earlier. 

"My job is to listen very carefully 
to what the Warner Music compan- 
ies overseas are telling us," says 
Margo, "reacting to what the mar- 
kets want, as well as what the 
American companies want." 

Anyone with just a bit of histori- 
cal perspective on the international 
music business will recognize in 
Margo's statement the new balance 
of power between U.S. i-ecord com- 
panies and their counterparts 
abroad. At one time, international 
labels were largely dependent on 
American repertoire. That's no 
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longer the case. 

As a result, for each of the multi- 
national record companies, the 
process of breaking new artists 
across oorders is more of a collabo- 
ration than ever. "You can tell peo- 
ple how to do business," says 
Margo. "but the best way is to listen 
very careful to what people are tell- 
ing you." 

And the Warner Musjc Interna- 
tional executives were telling their 
American cohorts that, to effec- 
tively sell new U.S. tal- 
^—m>m ent abroad, the acts 
need to visit their mar- 
kets repeatedly, for 
press, for promotion, for 
touring. Green Day, for 
example, traveled to 
Europe three times in 
1994 before "Dookie" 
had gone platinum in 
America. 

"And we need to make 
the acts available," says 
Margo. "We're getting 
in very early with the 
managers and artists 
and taking about a year- 
long plan so we can fit in 
all the requirements for interna- 
tional and domestic." 

That planning is already evident. 
After supporting Pearl Jam on an 
Asia-Pacific tour, Mudhoney hit major 
markets in Germany in March and 
will begin a longer European tour in 
late April. Bad Brains play dates in 
Canada in May before touiing Europe 
in June. The Muffs have festival and 
headlining shows on tap in Europe in 
early summer. Filter will play Ameri- 
can show^ this summer and then ride 
that wave of attention across the 
Atlantic in September. Po|>friendly 
Alanis is likely to see European radio 
promotion in multiple markets abroad 
in the near future. 

With this new commitment to 
market its rising acts, as well as its 
superstars in the international 
arena, Margo says, "What we're 
trying to do is take Warner Bros, 
into the next chapter of its history." 

Border crossings: The 

Cruel Sea, the act which swept the 
1994 ARIA Awards with its Red 
Eye/Polydor Australia album "The 
Honeymoon Is Over," opens an 
American tour Wednesday (29) at 
the Troubador in Los Angeles in 
support of the album's release by 
A&M in the U.S. It's not to be 
missed . . . Billy Swan's 1974 chart- 
topping hit "I Can Help" has taken 
on new* life by being featured in TV' 
commercials in France, Germany, 
the U.K.. Canada, and Australia. 
Swan opens a U.K,/Ireland tour 
April 8 in London. 

Home £ Abroad is a biweekly 
column spotlighting the activity of 
the international music business 
and urtists outside their native 
markets, Information may l>r sent 
to Thorn Duffy, JJ Kidgmouut 
Street, Loudon, WC1E 7AH or 
faxed to u-i7i-i2.i-2.iUi. 



Tring Still Awaiting Stevens Case Outcome 

French Court To Decide A Current Damages Sum 



■ BY JEFF CLARK-MEADS 

LONDON— A battle between 
budget record company Tring In- 
ternational and the international 
record industry still awaits the fi- 
nal bell— more than two years af- 
ter the two sides climbed into the 
ring. 

At the center of the dispute is the 
question of who owns the rights to 
a Cat Stevens album. Though Tr- 
ing has successfully made concilia- 
tory noises over the issue in the 
U.K., a court in France is still to de- 
cide the level of damages Tring will 
have to pay after releasing the al- 
bum without the proper authoriza- 
tion. 

Tring and the record industry — 
as represented by international la- 
bels body IFPI — began their cur- 
rent battle when Tring's stand at 
MIDEM 1993 was raided and the 
company expelled from the mar- 
ket. Tring subsequently had the 
ban overturned by a court in Paris. 

Tring was expelled after IFPI 
complaints that it did not own the 
rights to the Cat Stevens material 
it was displaying. 

When that question of ownership 
came before the French courts, an 
expert was appointed to decide 
whether Tring did own the rights. 
He concluded the company did not; 
his announcement on the level of 
damages Tring will have to pay is, 
though, still awaited. 



The roots of the dispute go back 
even further to November 1992 
when Island Records in the U.K. 
issued proceedings against Tring 
over the Cat Stevens album and 
three Bob Marley tracks. 

In May 1993, Tring then counter- 
claimed against Island over Is- 
land's handling of six other Marley 
tracks, a dispute that, again, has 
yet to be settled. 

The Stevens dispute came to an 
end in the U.K. in January when 
Tring paid 15,000 pounds ($23,700) 
to the British High Court as settle- 
ment of Island's claim. 

A statement from Tring at the 
time pointed out that the company 
had obtained the licenses for the 
Stevens and Marley material "in 
good faith" from "two separate 
third parties." The statement went 
on: "In preparing its case, Tring 
has made further extensive enquir- 
ies of the licensors of the Cat Ste- 
vens album and others (including 
the licensor's lawyers) from whom 
the licensor had claimed to have 
acquired the rights. 

"Having completed its investiga- 
tions, Tring now considers the li- 
censor's claim to be able to exploit 
the Cat Stevens album open to 
doubt. Notwithstanding its past 
good faith dealings, in view of this 
doubt, Tring is paying 15,000 
pounds into court as settlement of 
Island's entire claim relating to cat 
Stevens.** 



Tring's joint chief executive 
Mark Frey said, "We acted in good 
faith and regret that, on this occa- 
sion, it appears our licensor let us 
down." 

Of the continuing inquiries in 
France, Tring says, "This is an un- 
necessary investigation, which Tr- 
ing cannot understand and seems 
completely pointless." 

Stating that sales of the Cat Ste- 
vens album in France amounted to 
only 200, the company says, "All 
sales on the product in question 
were stopped over two years ago as 
soon as it was discovered there was 
a discrepancy." 

Also, Tring International has 
agreed to cease marketing the al- 
bum "Cher — Holdin' Out For 
Love" and to destroy all stocks fol- 
lowing a complaint from PolyGram 
U.K. Tring states that, after dis- 
cussion with PolyGram, it now ac- 
cepts its licensor did not have the 
rights to license the album. Tring 
has agreed to pay undisclosed dam- 
ages to PolyGram. 

Meanwhile, Tring is entering the 
video business. Tring Video Lim- 
ited will continue the company's 
budget philosophy, with tapes 
dealer-priced at 1.90 pounds and 
2.55 pounds allowing retail prices 
of 2.99 pounds and 3.99 pounds 
($4.72 and $6.30). The tapes will 
comprise children's programs, 
sports, fitness, cooking, and TV 
drama. 



Gaelic Spanish Go (Even More) Global 



■ BY HOWELL LLEWELLYN 

MADRID — They call themselves Cel- 
tas Cortos, their instruments include 
bagpipes, fiddles, flutes, and accordi- 
ons, and their sound could be from any 
of the Gaelic regions of Western Eur- 
ope — but the eight members of this 
Spanish band, which is arousing inter- 
est throughout Europe, cannot boast a 
drop of Celtic blood between them. 

"They are a group of friends from 
the central Spanish city of Valladolid, 
who have all studied music and share 
a passion for the Gaelic sound," says 
Yann Barbot, head of international ex- 
ploitation at Warner Music Spain. 
"And they have one of the best live 
acts anywhere at the moment." 

After a year of testing the water 
with Celtas Cortos and discovering 
that their formula works wonders, es- 
pecially in France and Germany, 
Warner has decided to launch the 
band in Europe in 1995. Barbot ex- 
pects Celtas Cortos to be Spain's most 
successful export in Europe since 
EMI's Heroes Del Silencio drove Ger- 
man audiences into a frenzy three 
years ago. 

"Last year was very promising," 
says Barbot. "They went down ex- 
tremely well in Germany, France, Hol- 
land, and Switzerland, and even in 
Mexico. For example, in December 
they packed a 1 ,200-capacity hall in 
Paris, where everybody was franti- 
cally dancing after just a couple of 
numbers." 



CELTAS COftTOS 

Since Celtas Cortos first won na- 
tional attention in Spain in 1992, they 
have been compared to the early Po- 
gues. Not without reason, their sound 
is unmistakably Gaelic, and their live 
shows are frenetic. They played at this 
year's MIDEM festival as part of Mu- 
sic & Media/MCM's "Border Break- 
ers" concert series, after which they 
sold out 10 concerts in Germany to 
wild acclaim. 

"France and Germany are the two 
territories where Warner locally have 
taken Celtas Cortos to heart, so they 
are the places we'll be concentrating 
on initially," says Barbot, who is from 
Brittany, the only Gaelic part of 
France. 

He hopes the band's success will 
spread from there, but admits that 
both Britain and Latin America are 
difficult regions in which to sell Celtic 
music, in the former ctM btCTHMfl the 
band's music is sung in Spanish and 
there is plenty of very good "home- 
grown" product, especially from Ire- 
land. 



Warner Music Europe's director of 
group and affiliate repertoire Rainer 
Focke says Warner will concentrate 
on breaking the act in these two terri- 
tories for the present. "The best thing 
with a band like this is just to keep 
them touring, keep working their al- 
bum, and grow their audience from 
that. The language is Spanish, but 
their music is basically international." 

Celtas Cortos will be marketed by 
Warner's affiliates, EastWest Ger- 
many and Carrere/EastWest in 
France. "We've got realistic expecta- 
tions of how many they can sell, and 
we're not kidding ourselves that we'll 
(Continued on mu/e ~>0) 



GRAHAM RESIGNS 

(Continued from }Htge $5) 

acts such as Ezio. 

Pressed on the reason for Gra- 
ham's departure, Preston reiterates 
the company statement that it came 
about via "mutual understanding." 

Graham is one of only three 
women to run a major label in the 
U.K. The first was Lisa Anderson, 
who was appointed by Preston to 
head KCA U.K. at the end of the 
1980s. Anderson is now executive 
producer of the Brit Awards show 
and an independent industry con- 
sultant. The other is Moira Bellas, 
who is managing director of WEA 
U.K. 
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4 


2 
3 


CELINE DION THE COLOUR OF MY LOVE IPC 
BRUCE SPRINGSTEEN GREATEST HITS COIUMDIA 


2 
3 


2 
1 
3 


HERE'S JOHNNY HOCUS POCUS SHOE* 
ANOTHER NIGHT M.C. SAR 4 REAL MCCOY BMC 
TOTAL ECLIPSE OF THE HEART NICKI FRENCH 

SHOCK 


3 
4 
5 


1 
3 
2 


THINK TWICE CELINE DION (pe 

TURN ON, TUNE IN... FREAK POWER 4TH.irv.AY 

DONT GIVE ME YOUR LIFE ALEX PARTY 

snroMTc 


5 

f 

7 


NEW 

NEW 

5 


FAITH NO MORE KING FOR A DAY/FOOL FOR A 
LIFETIME slash 

RADIOHEAD THE BENDS PARLOPYUvriE 

FREE THE SPIRIT PAN PIPE MOODS polyoramav 


6 
7 
8 
9 
10 


NEW 
6 
10 
9 

NEW 


4 


7 


THINK TWICE CELINE DION EPIC 


6 


NEW 


JULIA SAYS WET WET WET r«taoiJi(Wmnno* 


8 


NEW 


STEVIE WONDER CONVERSATION PEACE MOTOm 


5 


S 


ODE TO MY FAMILY CRANBERRIES oiano 


7 


4 


PUSH THE FEELING ON NIGHTCRAWLERS -trr 


9 


4 


BLUR PARKLIFE fooo^aalophone 


t 


4 


HERE COMES THE HOTSTEPPER INI KAMOZE 


8 


6 


THE BOMB) BUCKETHEADS K»tiva 


10 


11 


BEAUTIFUL SOUTH CARRY ON UP THE CHARTS 






ALBUMS 






miwi 


9 


10 


WHOOPS NOW/WHAT'LL 1 DO J. JACKSON virgin 






GCyOyMS 


1 


1 


LEREGAZ2E NERI PER CASO easy 


7 


6 


A GIRL LIKE YOU EDWYN COLLINS wm 






AXEL F/KEEP PUSHIN CLOCK motNUCA 


11 


6 


KIRSTY MACCOLL GALORE vyagin 


2 


6 


AMNIt LENNOX MLUUSA artsta 


B 


12 


SORRENTO MOON II REMEMBER) TINA ARENA 


11 


NEW 


LET IT RAIN EAST 1 7 LONDON 


12 


13 


CRANBERRIES NO NEED TO ARGUE islamo 


3 


3 


FIORELLO FINALMENTE TU RTi music 






COLUMBU 


12 


NEW 


OLD POP IN AN OAK REDNEX interna* affairs 


13 


8 


JIMMY NAIL CROCODILE SHOES EASTWCST 


4 


7 


CRANBERRIES' NO NEED TO ARGUE island 


9 


17 


SKY HIGH NEWTON festival 


13 


18 


ONE MAN IN MY HEART HUMAN LEAGUE 


14 


14 


M PEOPLE BIZARRE FRUIT OfCOHSTYnjCTBAVRCA 


5 


2 


BRUCE SPRINGSTEEN GREATEST HITS Columbia 


10 


14 


SOMEDAY I'LL BE SATURDAY NIGHT BON JOVI 






EASTWEST 


15 


NEW 


JANET JACKSON JANET/JANET REMIXED virgin 


6 


4 


SPAGNA SIAMO IN DUE epic 






JAMBCO/MERCURY 


14 


NEW 


AL WAYS SOMETHING THERE TO REMIND ME TIN 


16 


9 


MIKE 4 THE MECHANICS BEGGAR ON A BEACH 


7 


5 


GIANLUCA GRIGNANI OESTINAZIONE PARADlSO 


11 


10 


SELF ESTEEM OFFSPRING shock 






TIN OUT FEATURING ESPIRTTU MA 




OF GOLD viikif. 








12 


8 


PURE MASSACRE SILVERCHAIR mlrmuraony 


1$ 


14 


YOU GOTTA BE DES'REE ousted sounosony 


17 


7 


SMITHS SINGLES WEA 


8 


8 


SPIRITO LITFIBA iras.rl 


13 


1 1 


HOT HOT HOT ARROW festival 


14 


8 


I'VE GOT A LITTLE SOMETHING FOR YOU MN8 


18 


20 


PORTISHEAD DUMMY OWKAI 


9 


9 


ANDREA BOCELLI BOCELLI suoar.rti m^.ic 


14 


18 


WHEN 1 COME AROUND GREEN DAY yvarner 






1ST .'..!>..- i. '. n- 1:..* 


19 


16 


BON JOVI CROSS ROAD jaakqmqvuyiv 


10 


10 


MARCO MASINI IL CISLO OELLA VERGlNE r-coro 


15 


9 


BEAUTIFUL IN MY EVES JOSHUA KADISON emi 


17 


11 


WAKE UP BOO! BOO RADLEYS CREATION 


20 


15 


OASIS DEFINITELY MAYBE CRLAnon 








16 


NEW 


DIGGING THE GRAVE FAITH NO MORE llfllRATtov 


IS 


NEW 


ORIGINAL LEFTFIELD FEATURING TONI 








21 


NEW 


MOBY EVERYTHING IS WRONG MUTE 








17 


16 


festival 


19 


15 


HALUDAY HARD HAMDSrCOLUMBIA 

POISON PRODIGY n*iaxc*Kn 


22 


12 


HOOTIE 4 THE BLOWFISH CRACKED REAR VIEW 


SPAIN 


(TVE/AFYVE) 3/11/95 


NO MORE "I LOVE YOU'S" ANNIE LENNOX ARISTA 






ATLANTIC 


THIS 


LAST 
WEEK 

1 




18 


15 


TAKE A BOW MADONNA WARNER 


20 


NEW 


SUDDENLY SEAN MAGUIRE pariqphone 


23 


10 


DEL AMITRI TWISTED uai 


WEEK 


SINGLES 


19 


13 


ZOMBIE CRANBERRIES isiano 


21 


16 


OVER MY SHOULDER MIKE & THE MECHANICS 

VWQIN 

HERE 1 GO 2 UNLIMITED phi continental 


24 


18 


GARTH BROOKS THE HITS liueryy 


1 


ZOMBIE ORORO maamuSjc 


20 


19 


COME BACK LONDONBEAT Buo 


22 


NEW 


25 


17 


STING FIELDS OF GOLD UM 


2 


2 


HERE COMES THE HOTSTEPPER INI KAMOZE 


1 
2 


1 
3 


ALBUMS 

GREEN DAY DOOKIE Warner 
CRANBERRIES NO NEED TO ARGUE isaanb 


23 
24 


12 
13 


NO MORE "1 LOVE VOLTS" ANNIE LENNOX rca 
REACH UP PERFECTO ALLSTARZ n*ncm/ 

tASTWCST 

HERE COMES THE HOTSTEPPER INI KAMOZE 


26 
27 


34 
19 


GREEN DAY DOOKIE reprise 

MASSIVE ATTACK PROTECTION/NO PROTECTION 

VIRGIN 


3 
4 


3 
NEW 


NO MORE "1 LOVE YOU'S" ANNIE LENNOX arisia 
BABY BABY CORONA Blanco v mgro 


3 


4 


PEARL JAM VITALOGY EPIC 


25 


17 


28 


NEW 


MEGADETH YOUTHANASIA/HIDOEN TREASURE 


i 


NEW 


OVERNESS L. JUNIOR quality maomo 


4 


6 


OFFSPRING SMASH shock 








CAfYTTA 


t 


5 


DANCING WITH TEARS IN MY EYES CABBELLERO 


5 


2 


BRUCE SPRINGSTEEN GREATEST HITS Columbia 


26 


20 


INDEPENDENT LOVE SONG SCARLET WEA 


29 


40 


LEFTFIELD LEFTISM hard hahdscolumbu 




8 


MAX MUSIC 


< 


9 


CELINE DION THE COLOUR OF MY LOVE epic 


27 


19 


SET YOU FREE N TRANCE au abound the would 


30 


24 


ETERNAL ALWAYS & FOREVER isi wiuw 


7 


LET ME BE TALEESA mmrccoros 


7 


5 


ANNIE LENNOX MEDUSA arisia 


28 


NEW 


PERFECT DAY DURAN DURAN pariophomf 


31 


26 


S. CROW TUESDAY NIGHT MUSK CLUB aim 


8 


8 


MOVE YOUR ASS SCOOTER Blanco y negro 


8 


NEW 


JUNK THEATRE THINGS OF STONE & WOOD 


29 


NEW 


DO YOU SEE WARREN G ralaiano 


32 


21 


MAXINQUAYE TRICKY AlK.mvAY 


9 


6 


TAKE' A TflKtT cr Ul ICIC CirTITOV y-,-a- 
1 Af\L H 1 Uric * L. nrlUolL. r ML lUKT 5C*rr 






COLUMSIArSONY 


30 


27 


AS 1 LAY ME DOWN SOPHIE B. HAWKINS ctxuMeiA 


33 


23 


VANESSA-MAE VIOLIN PLAYER (mi 


10 


10 


COTTON EYE JOE REDNEX rca 


9 


10 


ENYA THE CELTS warmer 


31 


NEW 


LET LOVE SHINE AMOS more tott !t**o$mvA 


34 


NtW 


EAST 17 STEAM LONDON 






ALBUMS 


10 


12 


SOUNDTRACK PULP FICTION mca 


32 


22 


SOME PEOPLE SAY TERRORVIStON TOlUttOM 


35 


32 


ANNIE LENNOX DIVA AU 


1 


1 


BRUCE SPRINGSTEEN GREATEST HITS coiumbu 


11 


7 


CLIFF RICHARD THE HIT LIST EAR 


33 


NEW 


ALL 1 ASK OF MYSELF IS THAT 1 HOLD TOGETHER 


36 


38 


WELCOME TO THE PLEASURE DOME FRANKIE 
GOES TO HOLLYWOOD m 
R.E.M. MONSTER yvarner BAOS. 
OFFSPRING SMASH EPITAPH 


2 


NEW 


EL DORADO REVOLVER warmer 


12 


13 


TOMMY 4 PHIL EMMANUEL TERRA FIRMA 






NED'S ATOMIC DUSTBIN sow 


37 
38 


29 
NEW 


3 


2 


CRANBERRIES NO NEED TO ARGUE sianp 






COLUMBIA 


34 


NEW 


ITS A LOVING THING CB MILTON LOCK 


4 


4 


DUNCAN OHU TEATRO VICTORIA EUGENIA two 


13 


8 


HI Fl WAY YOU AM 1 roowarner 


35 


NEW 


(DON'T FEAR) THE REAPER APOLLO 440 SIEalih 


5 


NEW 


ANNIE LENNOX MEDUSA AMSTA 


14 


11 


YANNI LIVE AT THE ACROPOLIS BMC 






KM - 


39 


22 


PJ HARVEY TO BRING YOU MY LOVE island 


6 


3 


LAURA PAUSINI LAURA PAUSINI owwARf.tR 


15 


NEW 


CHIEFTAINS THE LONG BLACK VEIL BMC 


36 


31 


ROCKIN- MY BODY 49-ERS FEATURING ANN- 


40 


31 


BOB SEGER 4 THE SILVER BULLET BAND 

GREATEST HITS CApmx 


7 


6 


NIRVANA MTV UNPLUGGED IN NEW YORK cf fptn 


16 


NEW 


CRANBERRIES EVERYBODY ELSE IS . island 






MARIE SMITH MnMMCA 






a 


5 


BON JOVI CROSS ROAD iambco^<^kui» 


17 


NEW 


PEARL JAM TEN epicsomy 


37 


24 


BELIEVE ELTON JOHN rocket 








9 


8 


ANA BELEN/VICTOR MANUEL MUCHO MAS QUE 


18 


14 


SOUNDTRACK FORREST GUMP epvc 


38 


21 


DIGGING THE GRAVE FAITH NO MORE Slash 












DOS ARIOLA 


19 


NEW 


PEARL JAM VS. epkvsony 


39 


23 


1 CAN T BE WITH YOU CRANBERRIES island 








10 


7 


GREEN DAY DOOKIE WARNER 


20 


17 


NIRVANA MTV UNPLUGGED IN NEW YORK ceffen 


40 


NEW 


1 THOUGHT 1 MEANT THE WORLD TO YOU 

Al YSHA WARRFN w»nrA»n 
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HITS OF THE WORLD 



EUROCHART HOT 100 mm* 



SINGLES . 

HERE COMES THE HOTSTEPPER INI KAMOZE 

C0LUM8W 

ZOMBIE CRANBERRIES iSUWD 

THINK TWICE CELINE DION E«C 

OLD POP IN AN OAK REDNEX jivt 

PUSH THE FEELING ON NIGHTCRAWIERS ffrr 

MOVE YOUR ASS SCOOTER uub tools 

SHORT DICK MAN 20 FINGERS SOS 

COTTON EYE JOE REDNEX jrvt 

TEARS 00N7 LIE MARK' OH u»8Awmotor 

NO MORE ' I LOVE VOU'S" ANNIE LENNOX must* 

ALBUMS 

BRUCE SPRINGSTEEN GREATEST HITS coivuft* 

CRANBERRIES NO NEED TO ARGUE isuwo 

ANNIE LENNOX MEDUSA MISTA 

GREEN DAY OOOKIE MPfiiSt 

OFFSPRING SMASH cpitafh 

VANGELIS 1492— THE CONQUEST OF PARADISE 

LAS I WIS 1 

CELINE DION THE COLOUR OF MY LOVE EPIC 
BON JOV1 CROSS ROAD jambocvmercuxv 
NIRVANA MTV UNPLUGGED IN NEW YORK «ften 
SIMPLE MINDS GOOD NEWS FROM THE NEXT 
WORLD virgin 



NORWAY (Verdens Gang Norway) 3/2 5 



SINGLES 

THINK TWICE CELINE DION sow 

SCATMAN JOHN SCAT MAN Mtt 

OLD POP IN AN OAK REDNEX bmg 

BASKET CASE GREEN DAY wuf*R 

ZOMBIE CRANBERRIES «sland 

STAY ANOTHER DAY EAST 17 polygram 

CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN 

IWWHN 

TEARS DONT LIE MARK' OH =oi<SflAM 

SELF ESTEEM OFFSPRING border 

HERE COMES THE HOTSTEPPER INI KAMOZE 

COLUMBIA 



BRUCE SPRINGSTEEN GREATEST HITS sow 
CELINE DION THE COLOUR OF MY LOVE sony 
GARTH BROOKS THE HITS em 
CHICAGO THE HEART OF... CHICAGO wahikr 
Dl DERRE JENTER OG SANN sohet 
HERBERT VON KARAJAN LES PLUS BEAUX 
ADAGIOS poligmh 

NEIL SEDAKA THE VERY BEST OF.. ARCAOe 
EAGLES HELL FREEZES OVER qottn 
BO KASPERS OR K ESTER PA HOTELL Sony 
REDNEX SEX & VIOLINS WG 



SWEDEN <GLF! 3/17/95 



SINGLES 

SELF ESTEEM OFFSPRING i 
THINK TWICE CELINE DION Columbia 
MITT EGDE BLUE HAWAII BLACK INGVARS sou 
HUBBABUBBA JUST D telegram 
TEARS DONT LIE MARK' OH polydor 
ANYONE OUT THERE MELODIE MC sjoflaae 
SHOTGUN AROIS Stockholm 
RIGHT TYPE OF MOOD HERBIE cxfwc* 
THE FIDDLE BASIC ELEMENT mhouu 
MOVE YOUR ASS SCOOTER cwl 
ALBUMS 

GLEN MARK/ER I KSSON/STROMSTEDT 

GLEN MARK/ERIKSSON/ST ROMS TEDT MtTROWowf 
BRUCE SPRINGSTEEN GREATEST HITS Columbia 
REDNEX SEX A VIOLINS Jtv? 
JOHNLENNON THE JOHN LENNON COLLECTION 

PARLOPHONE 

ANNIE LENNOX MEDUSA arista 
OFFSPRING SMASH epitaph 
CRANBERRIES NO NEED TO ARGUE island 
D.A.D. HELPYOURSELFISH medley 
ARDIS LOVE ADDICT stockhoim 
GREEN DAY DOOKIE wmn-r 



PORTUGAL (Portugal/AFP) 3/21/95 



ALBUMS 

MAD REDE US AINDA CM 

BRUCE SPRINGSTEEN GREATEST HITS Columbia 
CRANBERRIES NO NEED 10 ARGUE island 
VANGELIS 1492— THE CONQUEST OF PARADISE 
EASTWEST 

VARIOUS ELECTRICIDADE vioiSCO 

VARIOUS CAPITAL-PARA QU EM COST A Columbia 

ANNIE LENNOX MEDUSA AfhSU 

LAURA PAUSINI LAURA PAUSINI II WARNER 

VARIOUS RAVE PARTY— VOL. 1 vichscO 

LAURA PAUSINI LAURA PAUSINI 



NEW ZEALAND r«nz>3/iot5 



SINGLES 

COTTON EH* JOE REDNEX bmc 

TOMORROW SILVERCHAIR sony 

U WILL KNOW BMU polygram 

HERE COMES THE HOTSTEPPER INI KAMOZE 

SONY 

SUKIYAKI 4 P.M. POLWtAH 
ZOMBIE CRANBERRIES slano 
CREEP TlC bmg 

LAY YOUR LOVE ON ME ROACHFORD SONY 

TAKE A BOW MADONNA warmer 

I LOVE THE NIGHTLIFE ALICIA BRIDGES polygram 



CRANBERRIES NO NEED TO ARGUE island 
PRISCILLA. QUEEN OF THE DESERT 

SOUNDTRACK polygram 

SOUNDTRACK PULP FICTION US 

SEAL SEAL II yvaknir 

PEARL JAM VITALOGY sony 

SOUNDTRACK FORREST GUMP sony 

JANET JANET JACKSON virgin 

M PEOPLE BIZARRE FRUIT bmg 

GREEN OAY DOOKIE warner 

CRANBERRIES EVERYBODY ELSE IS DOING IT.. 



SWITZERLAND 'Media Swifeeriandl 3/25/9!) 



SINGLES 

CONQUEST OF PARADISE VANGELIS Warner 

COTTON EYE JOE REDNEX uvt 

OLD POP IN AN OAK REDNEX jive 

ZOMBIE CRANBERRIES island 

IT'S COOL MAN XXUPETER "COOL MAN" STEINER 

I--.-.'. • •.>..• 

HERE COMES THE HOTSTEPPER INI KAMOZE 

COLUMBIA 

STAY ANOTHER DAY EAST 1 7 ionoon 
MOVE YOUR ASS SCOOTER phonogram 
TEARS DONT LIE MARK' OH polygram 
AN ANGEL KELLY FAMILY DiNO 

ALBUMS 

VANGELIS 1492— THE CONQUEST Of PARADISE 

WARNER 

REDNEX SEX & VIOLINS phonogram 
BRUCE SPRINGSTEEN GREATEST HITS Columbia 
CRANBERRIES NO NEED TO ARGUE island 
SIMPLE MINDS GOOD NEWS FROM THE NEXT 
WORLD virgin 

KELLY FAMILY OVER THE HUMP 0.N0 
NAT AC HA STARNTALER soowd SERVICE 
H-BLOCKX TIME TO MOVE bmc 
GREEN DAY DOOKIE warmer 
OFFSPRING SMASH phonogram 



FINLAND (SeunVIFPI Finland) 3/10/95 



THIS 


LAST 


WEEK 


WEEK 


1 
2 


1 

2 


3 


5 


4 


7 


5 


NEW 


6 


NEW 


7 


3 


8 


NEW 


9 


4 


10 


B 


1 
2 


1 

2 


3 


4 


4 


4 


5 


S 


6 


NEW 


7 


6 


8 


7 


9 


NEW 


10 


8 



SINGLES 

CLUB BIZARRE U96 URBAN.MOT0R 
EVERYTIME YOU TOUCH ME MOBY mju 
ROMEO A JULIA MOVETRON poiydor 
SOMEDAY I'LL BE SATURDAY NIGHT BON JOVI 

MMBCCvMERCURY 

FLYING HIGH CAPTAIN HOLLYWOOO mega 

HERE I GO 2 UNLIMITED byie 

SELF ESTEEM OFFSPRING Sonuaam 

PAIN FUN FACTORY ktel 

BEDTIME STORY MADONNA SME 

BLACK WINTER DAY AMORPHIS nuclear blast 

ALBUMS 

BRUCE SPRINGSTEEN GREATEST HITS Columbia 

KAUA KOO TUULIKELLO wca 

PANDORA TELL THE WORLD siocxhousivvirgm 

CRANBERRIES NO NEED TO ARGUE *laHd 

OFFSPRING SMASH spineearm 

REDNEX SEX 4 VIOLINS jrv[ 

AKI SIRKESALO MIELENRAUHAA EPiOSONY 

DOOKIE GREEN DAY reprise 

U96 BIZARRE jbsavmoior 

NOR D MAN NORDMAN SONET^POL ygram 



CHUT tAPF Chile) 3/95 



ALBUMS 

RICARDO ARJONA HISTORIAS sony 

KING AFRICA AL PALO bmc 

RICARDO ARJONA ANIMAL NOCTURNO sony 

KING AFRICA EL AFRICANO bmg 

ROLLING STONES VOODOO LOUNGE virgin 

ANA GABRIEL AYER Y HOY SONY 

LUIS MIGUEL SEGUNDO ROMANCE warner 

LAURA PAUSINI LAURA PAUSINI WARMER 

MANA EN VIVO warmer 

PIMPINELA NUESTRAS 12 CANCIONES 

FAVOR IT AS polygram 



GLOBAL 

MUSIC PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

SOUTH AFRICA: A February tour here by the London Philharmonic Orchestra (Billboard, 
March 18) followed the unexpected success in the pop market of "Zebra Crossing" (BMG 
Africa), a classical crossover album by the Soweto String Quartet. The title of this release, 
the veteran quartet's debut, reflects the coming together of distinct cultures through a merging 
of classical, jazz fusion, pop, and African rhythms and styles. The quartet comprises the three 
Kemese brothers — Sandile (principal violin), Reuben (cello), and Tami (second violin) — and 
Makhosini Mnguni (viola). The four musicians have practiced and played together for 15 
years, developing intonation, chord techniques, and rhythms that are distinctly African. Sup- 
port on the album comes from several pop and jazz artists, including former heavy -metal gui- 
tarist Alistair Coakley and drummer Ian Herman. Along with interpretations of songs by 
Paul Simon, Dave Grusin, and Sting, the album includes a version of the South African na- 
tional anthem, "Nkosi Sikelela," that has been so popular it received radio airplay. Initially, 
only independent record stores stocked the album, which was not expected to be a mainstream 
success, but by the time sales hit the 10,000 mark in January, the chain stores had woken up 
and begun selling the album vigorously. "It's starting to really move and will get to gold [25,000 
copies] by midyear," says Keith Lister, managing director of BMG Africa. "We're seeing con- 
sistent and growing sales. There was initially a perception that it was a more classical album 
than is the case, and that it was somehow elitist. The chains are coming in now because they 
realize it's a hugely acceptable album. It's definitely crossing over into the mass market." The 
album is to be released worldwide by BMG International. Arthur goldstuck 

BULGARIA: "Sensation For . . ." is a collection of 10 catchy tunes 
crafted by the brilliant young saxophonist Michail Grozdanov 
and an all-star band featuring the cream of musicians in contem- 
porary Bulgarian jazz and rock. The album could be compared 
to the achievements of Kenny G and David Sanborn in the field 
of instrumental music. But even international stars of their cali- 
ber cannot match Grozdanov for sheer originality of style and 
freshness of approach. chavdor chendov 

JAPAN: The song "Sukiyaki," better known here by its original 
title "Ue 0 Muite Aruko" (Let's Hold Our Heads High As We 
Walk Along), is the only Japanese song to ever top the Billboard 
singles chart. That was in 1963, in its original version by the late 
Kyu Sakamoto. Lately it seems that everyone and his dog is re- 
leasing cover versions of this pop classic. First it was the Amer- 
ican group 4 P.M/s English-language version, which reached 
No. 8 on the Hot 100 Singles chart earlier this year. Now two more reworkings have been 
released here in the song's country of origin. The first is by Sayoko, formerly the lead singer 
of the band Zelda, and was released by Avex Trax a few weeks ago. Her extended-CD single 
features Japanese- and English-language versions of the song, both set to an infectious reg- 
gae beat laid down by Sly Dunbar and Robbie Shakespeare. And this week, Jamaican reggae 
singer Yami Bolo, who last year collaborated successfully with Kazufumi Miyazawa of the 
Boom, releases his version of "Sukiyaki" on Sony Records. Bolo's is a slightly harder, rootsier 
arrangement of the song, but both his and Sayoko's recordings demonstrate the strong appeal 
of reggae in the Japanese market. And the fact that three versions of "Ue 0 Muite Aruko" 
have been released in quick succession confirms that the true measure of a great song is 
how well it lends itself to a wide variety of interpretations. STEVE McCLURE 

GERMANY: Currently enjoying a run of hits across Europe, Pharao is one of the country's 
most successful new dance acts. The duo comprises American rapper Deon Blue and Indian 
singer Kyra Pharao, and their debut single, "I Show You Secrets," 
was released at the end of 1994 on the Dance Pool/Sony Music label. 
The combination of 24-year-old Pharao's smooth-sailing vocals and 
26-year-old Blue's energetic rap style, underpinned by a hi-NRG 
dance beat, proved an instant success. Within two weeks, the track 
reached the top 10 of the dance chart and entered the official Musik- 
markt chart, where it eventually climbed to No. 6. While the duo took 
off on its lengthy Pharao Mystery' tour, lnc video of "I Show You 
Secrets" was aired on MTV Europe (Prime Breakout rotation) and 
on German music-TV channel Viva (B rotation). The single has since 
achieved gold status (250,000 copies sold) and has charted in a dozen 
other territories. An album, "Pharao," released at the end of 1994, 
has charted in five European countries, and already this year another single, "There Is A 
Star," has sailed into the top 10 on various charts across the continent. "Pharao" is scheduled 
for an April release in the U.S. on Columbia. 

ELI, IE WEINERT 

IRELAND: Following the departure of Tom Zutaut from Geffen Records on Jan. 16, Eleanor 
McEvoy, whom Zutaut signed after hearing at Dublin's Baggot Inn, has left the label at her 
own request. She had completed 80% of her second album. Her manager, Gerry Keenan, 
says that 75% of sales of her self-titled debut album were in Europe, principally in Norway, 
Spain, Holland, and Germany, so McEvoy will concentrate on the European market this year, 
with a monthlong tour of Ireland in April. Before moving into rock music, McEvoy was a 
classical violinist and a member of singer Mary Black's band. As a songwriter, McEvoy is 
best known for penning the title song of the compilation "A Woman's Heart" (Dara Records), 
which, at 350,000 copies sold, is one of the Irish music industry's biggest-selling albums and 
the nation's biggest indigenous hit ken Stewart 




f BbArAPHfl BULGARIA j 




BILLBOARD APRIL 1.1995 



49 



International 



Hikari Oe, Father's Careers 
Are Entwined In Nobel Prize 



■ BY STEVE McCLURE 

TOKYO— A novelist wins the No- 
bel Prize in literature, and due to 
the resulting publicity, his son, a 
classical composer who is mentally 
handicapped, gains a new world- 
wide audience for his music. 

That scenario might sound like 
something straight from a cliched 
Hollywood biopic, but the story of 
Hikari Oe and his father, author 
Kenzaburo Oe, is decidedly true. 

Oe (pronounced Oh-ay) the elder 
has been writing about Hikari 
(which means "light" in Japanese) 
ever since his son's birth in 1963, 
notably in the novel "A Personal 
Matter." In that book, the author 
describes how he came to terms 
with Hikari's mental handicap, the 
result of an operation to remove a 
tumor from his infant son's head. 

In the years that followed, 
Hikari displayed an unusual musi- 
cal aptitude, which first became 
apparent in the form of a childhood 
fascination with the singing of 
birds. At the age of 8, Hikari began 
studying the piano, and when he 
was 13 he began composing works 
for that instrument. 

"One day he showed us his first 
composition, written in long-tailed 
notes resembling bean sprouts, 
and we could only marvel at this 
astonishing development," Kenza- 
buro Oe wrote in the liner notes to 
the first album of his son's music. 

Since then, writing music has be- 
come Hikari's only way of express- 
ing his emotions, and his struggle 
to cope with the world has devel- 
oped into the main theme of his fa- 
ther's work. 

"Had he not composed, he would 
surely never have been able at any 
time in his life to convey the rich, 
profound, crystalline and radiant 
message contained in this music," 
wrote the elder Oe, who said the 
Kim pie, yet powerful, style of 
Hikari's music led him to adopt a 
similar approach in his writing. 

Nippon Columbia released the 



first recording of Hikari's works. 
"The Music of Hikari Oe," in 
October 1992, and it received a 
Gold Disc from the Recording In- 
dustry Assn. of Japan after it 
proved the year's most popular 
classical album, with sales of 
50,000 units. 

The second album of Oe's music, 
"Music of Hikari Oe — 2," was re- 
leased in Japan last September, 
and like its predecessor, comprises 
short pieces characterized for the 
most part by light, airy melodies 
played by Akiko Ebi (piano), Hiro- 
shi Koizumi (flute), and Tomoko 
Kato (violin). 

Hikari's favorite composers are 
Bach, Mozart, and Schubert. 

The announcement that Kenza- 
buro Oe had won the 1994 Nobel 
Prize in literature and the attend- 
ant international publicity resulted 
in Nippon Columbia's decision to 
release the two albums of Hikari's 
music overseas on its Denon label. 

"We wanted to release them 
internationally, and we were look- 
ing for the best way to market his 
music," says Water Nakajima, a 
sales and marketing staffer in Nip- 
pon Columbia's international busi- 
ness operations division. 

"In fact, we were having a meet- 
ing just before the Nobel Prize an- 
nouncement," Nakajima says. "It 
was a lucky break for us." 

The two albums, which were rec- 
orded using Denon's Mastersonic 
20-bit process, are being released 
in North America and most of Eur- 
ope. 

"If Hikari's father was not a fa- 
mous novelist, there would have 
been less — but not zero — possibil- 
ity of making these records," 
Nakajima says. "In fact, like many 
other people, I learned about his 
music by reading his father's 
books. But at the same time, the 
fact that his father is famous isn't 
the only reason people buy and lis- 
ten to Hikari's music. They listen 
because the music itself has some- 
thing that appeals to them." 



CELTAS C0RT0S LOOKS ACROSS E0R0PE 



(Continued from page $7) 

sell millions of records. We're starting 
at a relatively low level, so I'd be 
happy if we could sell between 30,000 
and 50,000 in Germany and 10,000 to 
20,000 in France." 

The band's fourth and most recent 
album, 1994's "Tranquilo Majete," has 
sold 280,000 units in Spain, says Bar- 
bot, and the fifth record will not be out 
until 1996. But a "best of collection is 
scheduled for imminent release in 
France and Germany. There are also 
rumors that the band may be working 
with Willy DeVille, who is newly 
signed to EastWest Germany. 

"Germany in particular likes the 
band. They did a lot of TV and radio 
there, including four live concerts 
broadcast on radio," says Barbot. "But 
apart from them all being trained seri- 
ous musicians, their secret is in their 
electrifying live performances." 

Like many Spanish acts, Celtas 



Cortos have an affinity with the Third 
World. Late last year they were plan- 
ning a Madrid benefit concert with 
Mexican bands Cafe Tacuba and Ti- 
juana No, and Celtas Cortos singer Je- 
sus Cifuentes says, "In Europe, we sit 
and watch the oppression of many peo- 
ple who live thousands of kilometers 
away, and this is a motive of shame for 
all our society." 

Cifuentes is also preparing a solo 
record, including rock, reggae, ska, 
and salsa, in collaboration with a pro- 
ducer closely associated with the radi- 
cal rock movement in Spain's northern 
Basque country, where political tur- 
moil has produced a hard-edged, com- 
bative music. 

But in the meantime, Cifuentes and 
his seven colleagues are heading north 
into the European heartland with 
their own form of Spanish Gaelic 
dance music. 



Canada 



BMG Says Bottomley's 'Blackberry' Is Ripe 

Label Sees Commercial Potential In Singer's 3rd Set 




BOTTOM LEY 



■ BY LARRY LeBLANC 

TORONTO— Although John Bottom- 
ley is generally recognized as a potent 
songwriting talent, executives at 
BMG Music Canada had major reser- 
vations in the planning stages of the 
singer/songwriter's new album, 
"Blackberry," released in Canada 
March 17. 

Despite Bottomley winning the 
most promising male vocalist award 
at the 1993 Juno Awards, as well as 
glowing reviews of his two richly tex- 
tured, dark-hued albums — "Library 
Of The Sun" on the BMG Canada-dis- 
tributed Latent label in 1990 and 
"Songs With The Ornamental Her- 
mits" on BMG in 1992 — he has gained 
little radio or video airplay and few 
sales to date. 

"Our sales of the two albums were 
less than 2,000 units each," says 
Larry Macrae, VP of national promo- 
tion at BMG Mu- 
sic Canada. "The 
albums were criti- 
cally acclaimed, 
but we only had 
eight radio sta- 
tions [playing] 
the singles we 
pulled from the 
records." 
An air force 
brat, British Columbia-based Bottom- 
ley grew up in Canada, England, and 
Germany. While living in Germany, 
he began performing with various 
cover bands around the country. Af- 
ter returning to Canada with his fam- 
ily in the early '80s, Bottomley 
formed the punk-styled group Tulpa 
(a Buddhist term for spiritual friend) 
with his brother Chris. The locally ac- 
claimed band earned a modest inter- 
national profile when its debut album, 
"Mosaic Fish," was released by the 
British independent label Midnight 
Music in 1985. 

In 1989, following Tulpa's disband- 
ing, Bottomley began work on a solo 
recording in Hamilton, Ontario, at the 
Lab and Grant Avenue Studio. "Li- 
brary Of The Sun," released on his 
own Crange/Bag label, so impressed 
guitarist Michael Timmins of Cowboy 
Junkies that he rereleased it on his 
newly formed label. Latent. 

The follow-up, "Songs- With The 
Ornamental Hermits," which had 
three tracks produced by T Bone 
Burnett, was originally intended for 
release on Latent, but the independ- 
ent label was winding down and the 
album was released by BMG Canada. 

David Bendeth, BMG Music Can- 
ada's VP of A& R, admits to being one 
of those apprehensive about Bottom- 
ley coming up with a commercially vi- 
able album that would interest radio 
programmers. "I inherited John from 
the Latent deal, and I didn't have a 
vision of him from the records I'd 
heard," he says. 

Guided by BMG Music Canada 
president/GM Bob Jamieson, who has 
been Bottomley's top booster at the 
company, Bendeth soon got more ac- 
quainted with Bottomley. He had 
some business on the U.S. West Coast 
in the spring of 1993 and suggested 
that the two drive there together. 
Bendeth asked Bottomley to bring his 
favorite tapes along. "John started off 



playing Creedence Clearwater, then 
Tom Petty & the Heartbreakers, then 
John Lennon, and I knew then we 
could make an album work," says 
Bendeth. 

Bottomley, however, wasn't prepared 
to start drafting a new album. Follow- 
ing a move from Toronto to Van- 
couver, and six months of touring in 
support of "Songs With The Orna- 
mental Hermits," he was enduring a 
terrifying dry spell as a songwriter. 

"I came off the road from touring 
'Hermits' and couldn't write for 
months," Bottomley says. "It's horri- 
ble when that happens. 'A Candle In 
The Dark* was the first song I wrote, 
and it took about three months to get. 
After that, songs really started com- 
ing out. I was soon into three or four 
a month, which was good. I was hop- 
ing to get something different from 
the last record, to make it more spe- 
cial. [Songwriting is] like seeing 
something for the first time." 

At the urging of Bendeth and his 
manager, Cherie Sinclair of World 
Services here, Bottomley traveled to 
Nashville and Los Angeles to work 
with songwriting collaborators, which 
he had never done as a solo artist. 
Even though he wrote with 10 others, 
the sole collaborative effort on the al- 
bum is the leadoff single, "You Lose 
and You Gain," written in a single day 
in Los Angeles in January 1994 with 
producer David Kershenbaum and 
his wife, Timmi DeRosa. 

The link with Kershenbaum came 
about when the veteran producer was 
approached to produce the album. Al- 
though Kershenbaum declined the of- 
fer, citing scheduling problems, he 
suggested writing together. 

"We made a demo of the song at his 
house and then the [Los Angeles] 
earthquake hit around 4:00 that 
morning, and I left town," says Bot- 
tomley. "I didn't stick around for the 
aftershocks. I decided to go inland to 
Las Vegas. I finished the demo back 
in Vancouver." 

Explaining why only one of the col- 
laborations was included on the al- 
bum, Bottomley says, "I didn't want 
an album of co-writes. I really wanted 
to strengthen my own writing." 

During this time, Bendeth also 
kept badgering Bottomley for more 
material. "I wanted songs which could 
get him on the radio," Bendeth says. 

"David was very adamant about me 
writing new songs," says Bottomley. 
"In all, 30 songs were written for the 
album. The songs we used are more 
direct than what I had been doing. A 
lot of editing took place." 

Named for the wild fruit that popu- 
lates the Canadian West -Coast, 
"Blackberry" is rife with references 
to that region. The leadoff track, for 
example, cites Salish Indian lore in its 
chorus. "A Candle In The Dark" viv- 
idly describes the cycle of sky, sea, 
and rain so central to the region's life- 
style. There's also the moving "Klee 
Wyck," inspired by Emily Carr, Brit- 
ish Columbia's most celebrated 
painter. 

"The album is a snapshot of my life 
in that period," says Bottomley. "Dur- 
ing the time I was writing it, there 
was the birth of my son [Levon Ter- 
ence] and the death of a close friend." 

After Bottomley had demoed the 



songs on hand at home on a cheap 
tape recorder, and as he and Bendeth 
began selecting songs, a direction for 
the album began to take shape. After 
seeing Canadian guitarist Colin Lin- 
den perform with Bruce Cockbum at 
Massey Hall here, Bendeth sug- 
gested that Linden and his partner, 
John Whynot, produce the album. 

Bottomley and Linderi then met in 
Edmonton, Alberta, and the two hit it 
off. "It seemed like John was inter- 
ested in trying to pursue a more 
rootsy direction," says Linden. 

Following two days of rehearsals, 
the album was recorded in 10 days at 
the Mushroom Studio in Vancouver 
with a backup band consisting of Lin- 
den on guitar, Whynot on keyboards 
and guitar, as well as John Dymond 
(bass), Gary Craig (drums), and Ri- 
chard Bell (keyboards). 

"It was great working with Colin 
and John, because I was able to get 
a lot of my ideas across," says Bot- 
tomley. Song selection and arrange- 
ments were carefully worked out be- 
fore the sessions in order to save time 
in the studio, he notes. "We had eight 
songs (recordedl in about three days, 
and that included final vocals." 

While thrilled with the sessions 
themselves, Bendeth was unhappy 
with the mix of 15 songs by Linden, 
Whynot, and Bottomley at Bryan 
Adams' Cliffhanger Studio. Bendeth 
asked veteran producer Tom Lord- 
Alge to remix the album, and he 
"made it more brilliant and crisper," 
says Bottomley. 

Executives at BMG Canada were 
said to be jubilant with the final 11- 
song album. "I was probably the most 
excited because I knew I had a record 
I could work at radio," says Macrae. 

Released to Canadian radio pro- 
grammers Jan. 9, "You Lose And You 
Gain" has been quickly accepted. In 
the March 27 issue of Canada's trade 
magazine The Record, the single is 
No. 8 on the pop adult chart, No. 27 
on the contemporary hit radio chart, 
and No. 49 on the contemporary al- 
bum radio. The videoclip is being 
played on MuchMusic, Canada's na- 
tional video channel. 

'The reception of the single at ra- 
dio and at MuchMusic is a tremen- 
dous boost to the retail release of the 
album this week," says Macrae. "Ev- 
erybody at our company is really ex- 
cited about what's happening." 




HE NEWLY formed distribution 
company Outside Music, headed by 
Lloyd Nishimura, will handle Canadian 
distribution of American independent 
label Restless Records. Under the 
agreement. Outside will distribute 
Restless releases by the Flaming Lips, 
Giant Sand, the Cramps, D.OA, and 
the Golden Palominos. 



Rav 



\W Energy Records has signed a 
three-year licensing and distribution 
agreement in Sweden with Black Mark 
Records. 
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Verve Puts All That Jazz On 



■ BY MARILYN A. GILLEN 



NEW YORK — Verve Records is the 
latest jazz passenger on the digital i- 
way, joining the dynamic music cyber- 
nabe known as Jazz Online, which is al- 
ready home to other majors, such as 
Warner Bros., as well as a host of jazz 
indies. Verve Interactive, which opens 
its doors this month at http:// 
www.jazzonln.com/jazz/verve.htm, 
aims to l>e more than just the new kid 
on the World Wide Web's swingingest 
block, however; it plans to be, well, the 

"Of all Web sites," says Greg Bar- 
bero, laughing. "A modest proposal — 
but we really did want to push the en- 
velope in terms of what is out there 
now and how we can best utilize our as- 
sets in this type of environment" 

Barbero, who spearheaded the la- 
bel's online drive in his role as Verve 
director of marketing and has since 
been promoted to VP of sister label 
London Records, began talking with 
Jazz Online's president and founder 
Joe Vella about the project almost a 
year ago. "We needed an education in- 
itially about what was possible," Bar- 
bero says, "and then we went from 
there." 

Vella, who oversees Jazz Online, 
which logs an average 30,000-33,000 
visitors per month, says Verve Interac- 
tive has broken new ground in the 
Internet's Web world in terms of how 
users interact with the site. "This is 



Borders is greatly expanding its mul- 
timedia bounds after a successful CD- 
ROM software test in eight of its 79 
stores. The Ann Arbor, Mich.-based 
book and music retailer will add "New 
Media" sections to an additional 20 
stores this year, half in existing loca- 
tions and half in stores yet to open, ac- 
cording to Borders president Rich 
Flanagan. Sites for the multimedia sec- 
tions have not yet been determined, but 
will be pegged to "projected demand," 
the company says. 

Existing stores will be retrofitted to 
accommodate the multimedia sections, 
beginning in the next several months, 
according to VP of marketing Dan Con- 
etta. lt Our 30,000-foot-store, which is 
our standard now, was designed with 
this eventual expansion in mind," he 
says. "We're adding to the overall mix, 
not taking anything away." New stores 
will roll out with the new multimedia 
sections in place, he ad<ls. 

The expansion follows a multimonth 
test of the departments, which feature 
CD-ROM and floppy disc software, in 
stores in Oak Brook, III.; Rockville, 
Md.; Westwood, Calif.; Arlington, Va.; 
San Francisco; Chicago; FarmTngton 
Hills, Mich.; and Ann Arlwr. The test 
kicked off last July. 

Flanagan credits a large part of the 
chain's success in selling CD-ROM soft- 
ware to its commitment to demonstra- 
tion. "Borders offers up to 100 demos 
per store, so our customers can actually 
interact with the entire program, not 



very much a CD-ROM-like interface," 
he says, "in that the folks who visit the 
Web site can move around in a circular 
motion within the site — everything is 
connected. It's a familiar interface, and 
a tremendously user-friendly one. That 
is something that has been lacking in 
the Web." 

Visitors to Verve Interactive enter 
through the home page and then are 
given the option of exploring a variety 
of sections devoted to various aspects 
of Verve and its affiliated imprints 
(Verve Forecast, Antilles, Verve 
World). "In The Spotlight" is just 
that — a showcase for Verve's newest 
and most noteworthy releases (and re- 
issues). Hypertext links within the 
arena — as throughout the site — link 
users with related subject matter else- 
where. 

'The Jazz Scene" is Verve's "multi- 
media" arena, Barbero says, "chock- 
full of goodies." Classic Verve album 
covers, audioclips, videoclips, and vari- 
ous other audio segments, such as art- 
ist commentary, are available within 
the section for download. The color art- 
work can be printed out at home, Bar- 
bero says. 

Users also can browse through and 
download the entire Verve catalog — 
"something that our retail-oriented 
folks are very excited about," Barbero 
says — and print it out at home. "Kind 
of a shopping list" he notes. 

Download times vary depending on 
the file size and speed of the user's mo- 



just sit and watch a canned disc," he 
says. 

Conetta says Borders also devised its 
own straight-forward stickering system 
to alert consumers to the types of soft- 
ware that would be compatible with 
their particular hardware. "That's be- 
coming a little less necessary as CD- 
ROM publishers come around to the 
importance of that" he says, "but in the 
beginning we found that there was a lot 
of confusion with customers finding 
that information on the boxes." 

Borders' software array is exten- 
sive — ranging up to 2,500 titles per 
store, Conetta says— and expansive, 
taking in a wide array of categories 
from games to edutainment. Top sellers 
in the test-market stores included art, 
music, and literature, followed by refer- 
ence, science, travel, and games. 

Borders intends to maintain that 
wide mix in the new stores, Conetta 
says, as well as carry over the chain's 
overall commitment to offering an ex- 
tensive selection of "rare and obscure 
titles" in software, as it does in books 
and music. 

Borders' New Media sections also fa- 
dude a separately denned children's area. 

The Borders expansion promises to 
open new retail shelf space to the thou- 
sands of software titles elbowing one 
another for room in traditional com- 
puter software outlets. In the past few 
months. Toys R Us also entered the 
arena, announcing plans to open CD- 
ROM sections in 150-300 of its stores 



(lem, Vella says, "but this site is geared 
to the public, and so we are conscious 
of not making it too time-consuming." 
Vella says sound files are highly rated 
by Jazz Online members, "and they are 
willing to wait for them, although five 
minutes is as long as you want to make 
anyone wait for a sound clip." 

Verve Interactive's Quicktime video 
files — which include artist interviews, 
performance footage, documentary 
clips, and more — can take 15 or more 
minutes to download, but Vella expects 
an eager audience for them. "This is 
the first site to offer jazz Quicktime 
videoclips," he says. "It's a maiden voy- 
age in the jazz world." 

"Reissues, Treasures, And Discover- 
ies" focuses on reissues and new re- 
leases of material from the Verve vault 
Listings are extraordinarily detailed, 
with complete track listings, portions 
of liner notes, and photographs. Links 
also direct the user to available sound 
files and related information. 

Another section will key into any 
special Verve promotional campaigns. 
This year, the spotlight is on Charlie 
Parker's 75th birthday year, and so 
there is a special section devoted to 
"Bird," the first on the Web, Vella says, 
"legal or otherwise." Within it are a 
newsletter, Birdwatch, created by 
Verve; sound samples; listings of clas- 
sic Parker recordings; and news on 
Verve's new Parker boxed set, which 
features some previously unreleased 
material, portions of which are availa- 



during the third quarter. Toys R Us, 
which is already a player in the car- 
tridge-game market, had also been 
testing CD-ROM in select stores for 
several months prior to the announced 

rollout. MARILYN A. (ilLLEN 



TAKE YOUR BEST SHOT 

7th Level MPC 

CHUCK JONES* PETER & Tf IE WOLF 

Time Warner Iniemciitv, 
hybrid At PC/Macintosh 

Two otherwise very different titles 
showcase the power of old-fashioned, 
high-quality animation when translated 
into the new CD-ROM world. 

"Take Your Best Shot," subtitled 
"Twisted Arcade Games For Twisted 
Minds," features the warped, wonderful 
work of animator Bill Plympton, best 
known for his characters "the enemies" 
featured on MTV ami for his fantastical 
film "The Tune." Here, his classic "push 
comes to shove" sketch, in which two 
suit-and-tie characters slowly and de- 
liberately make increasingly more ag- 
gressive and bizarre assaults on each 
other, becomes the title's centerpiece as 



The Web 

ble to sample. As in the reissue section, 
the information within is dizzying, 
including complete track listings, pho- 
tographs, and background information. 

"This [detailed information] is the 
kind of thing people love about boxed 
sets," Barbero says. "So if they see all 
this material, it is so much easier for 
them to go out and buy it, because you 
have removed the risk factor — they 
know what they will be getting, and the 
only thing missing is the music." 

Without that last ingredient, though, 
the package is somewhat lacking. 
"That's why we're not worried about 
putting all this stuff up," Barbero 
notes, "even though it maybe looks like 
we're giving away the store. I can't see 
anybody saying, 'Oh, 1 got the liner 
notes so I don't need to buy the al- 
bum.* " 

Speaking of buying, Verve Interac- 
tive will launch without an online retail 
linkup, such as a hypertext link with an 
online store. PolyGram Classics & Jazz, 
of which Verve is a unit does have its 
own store on Compuserve, the Music 
Place, and a link with that site is possi- 
ble "down the road," Barbero says, as 
are "retail locators," directing users to 
local stores specializing in jazz product. 

Vella says Jazz Online members 
aren't clamoring for any retail element 
however. 'The majority of the folks 
that we pull in know perfectly well 
where to go out and buy jazz," he says. 
"This Is a guide for them, a resource, 
more infotainment than a sales mecha- 
nism." 

What the site wiU do, Barbero hopes, 
"is become another key part of the 
Verve exposure mix. 

"I don't think it's going to be some- 
thing that reacts like radio, where folks 
hear it and immediately go out and buy 
it," he adds. "But it offers the kind of 
long-term activity and exposure that 
gives a product legs. Whereas it may 
not give us an initial blast of sales like 
radio would, it will contribute to a slow 
build of interest and a steady stream of 
sales over a longer run." 



a "stress reliever" (beleaguered users 
can name their enemy and then let 
loose). Elsewhere, the animation puts a 
surreal spin on old arcade games like 
baseball. Pong, and Tetris. The title, ex- 
pected to retail at about $20, also packs 
in a mass of screen savers, wallpapers, 
and icons. It's a gem among adult- 
skewed goofs. 

"Peter & The Wolf." on the other 
hand. Is a classic jewel in a new setting. 
Featuring the gorgeous animation of 
Academy Award winner Chuck Jones, 
the familiar story springs to life 
through the combination of stunning 
visuals, a rich orchestral score (a bonus 
audio CD is included in the $49.95 pack- 
age), and the voices of actors Kirstie Al- 
ley and Lloyd Bridges. Children should 
delight in the adventure (which also in- 
cludes a game element), while their par- 
ents will savor the beauty of the anima- 
tion and music. MARILYN A GUJH 



PCs In Third 
Of U.S. Homes 

MORE' IS THE WORD Software 
Publishers Assn. research direc- 
tor David Tremblay hit upon to 
sum up the association's 1995 sur- 
vey of home PC use, conducted 
with 512 randomly selected house- 
holds just after the Christmas sea- 
son. 

"There are more home PC us- 
ers, and they are spending more 
time on them and using more 
types of software," Tremblay said 
during SPA's annual spring sum- 
mit. Qne-third of U.S. households 
now have a PC, Tremblay said, up 
from 27% in 1994. And 60% of 
those who bought a PC in 1994 
were first-time buyers, he noted. 
(Of those PCs bought in 1994, 55% 
have a CD-ROM drive and 73% 
have modems — although only 25% 
of users say they have employed 
them to connect to an online serv- 
ice.) 

Demographic trends among PC 
households, which still fit the ex- 
pected well-educated, upper-dem- 
ographic niche, did show a slight 
turn toward the mainstream in 
1994, with a median household in- 
come dipping just below the 
$50,000 mark for the first time, 
Tremblay said. These households 
also have younger children (two- 
thirds of PC households have chil- 
dren in them) and a slightly lower 
education profile (54% have at 
least a B.A.) than previously seen. 

In another possible signal of a 
mainstream migration, three out 
of five PC owners surveyed said 
they did not read computer maga- 
zines, added Leigh Marriner of 
Marriner & Associates. "So we are 
finally reaching the people who 
are just out there shopping," she 
said. 

What are they shopping for? 
"The big change is in the use of ed- 
ucation software," Tremblay said, 
which is used in 66% of PC homes, 
up from 44% last year. "Education 
is quickly becoming a major rea- 
son why people bring PCs into 
homes," he added. Personal pro- 
ductivity and games, both also up 
in 1994, led the list. 

Personal-productivity users 
aren't active buyers, though, the 
study found — content with a tiny 
handful of titles — while games 
■ fans tend to collect a lot of titles 
(averaging 12 per household), with 
education users somewhere in the 
middle (about 4.5 per household). 

Gamers are also impulse buyers, 
Tremblay said* — with 25% of those who 
use their computers for games saying 
they bought games when they weren't 
specifically shopping for them, 
compared with about 15% of education- 
title buyers. 

ERIN GO ONLINE: RCA Victor has 
set up a dedicated Web site (http:// 
www.friah.oom) for the Chieftains, 
whose "The Long Black Veil" has 
just been certified gold. The site, the 
first for an RCA Victor act, includes 
artwork from the band's 12 label al- 
bums, bios, a discography, video- 
clips, band commentary, and tour in- 
formation. 



Borders Announces 'New Media' Sections 

CD-ROM Expansion To Enhance Impressive Stock 
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Music Sellers Report Mixed Results 

Spec's Profits Down; Handleman's And Recoton's Up 



(BY DON JEFFREY 



NEW YORK — Spec's Music Inc., 
which says it is no longer seeking a 
buyer, has released holiriay-ijuarter fi- 
nancials that show a decline in profita- 
bility. 

For the second quarter, which ended 
Jan. 31, Miami-based Spec's says net 
profit fell 19.1% to $1.4 million from 
$1.8 million in the same period a year 
ago. 

The company says that "lower mar- 
gins on product sales, together with 
the costs associated with the opening of 
six new Spec's stores during the first 
half of the [fiscal] year contributed to 
lower earnings." 

In the quarter, the company's gross 
profit margin was 35.2%, declining 
from 36.1% in the same three-month 
|)eriod a year ago. 

Store operating, general, and admin- 
istrative expenses were 26.1% of sales 
in the quarter, up from 24.9% in the 
previous year. 

Revenues rose 5% to $26.5 million 
from $25.2 million. But sales for stores 
open at least a year (same-store sales) 
were flat compared to a year ago. 

The company's stock had declined to 
a yearly low of $3.75 a share in Nasdaq 
trading at press time, one week after 
Spec's announced it was no longer for 
sale (Billboard, March 25). At 5.2 mil- 
lion total shares outstanding, the re- 
tailer's market capitalization was $19.5 
million. 

Another music company, Handleman 
Co., the largest rackjobber of recorded 
music and home video, has reported re- 
sults for its third fiscal quarter, which 
ended Jan. 31. 

Troy, Mich. -based Handleman, 
which racks mass merchants like 
Kmart and Wal-Mart, reports that net 
income rose 10% to $11.1 million from 
$10.1 million a year ago. Net sales 
jumped 20.9% to $362.9 million from 
$300 million in the quarter. 

The company says music sales rose 
36% to $219.2 million from $161.1 mil- 
lion. In a statement, the company says, 
"This increase in sales was influenced 
by an overall improvement in product 
quality and depth, as well as a high 
level of key account feature and display 
activity. In addition, music sales in the 
third quarter last year were negatively 
impacted by customer inventory reduc- 
tions, which resulted in lower sales vol- 
ume." 

Video sales increased 8% in the 
quarter to $11.5 million from $103.3 
million. The company attributes this to 
"an increase Jthis year in the number of 
direct to sell-through titles released by 
the movie studios." 

Handleman's book sales fell 24% to 
$16.1 million due to "the unusually high 
sales level achieved in the third quaiter 
last year and to a reduction in the num- 
ber of customer departments which the 
company services." Personal computer 
software sales rose 12% to $16.1 million 
in an "expansion of the software cus- 
tomer base." 

The company's stock closed at 
$10-875 in New Vork Stock Exchange 
trading at press time, down from its 
yearly high of $12. 

In other financial news, Recoton 
Corp., a manufacturer and distributor 



of consumer electronics accessories to 
music stores, reports fourth-quarter 
and fiscal year results. 

Sales in the fourth quarter, which 
ended Dec. 31, rose 34% to $54.5 mil- 
lion from $40.7 million, and net profit 
jumped 47.5%> to $4.5 million from $3.1 
million. The company says, "We fur- 
ther expanded our market share and 
floor space in the nation's leading re- 
tailers and specialty stores and added 
new customers." 

For all of 1994, Lake Mary. Fla.- 
based Recoton reports a 61.2% in- 
crease in net profit to $11.8 million 
from $7.3 million, on a 32.6% rise in 



revenues to $163.9 million from $121.3 
million. The gross profit margin im- 
proved to 40.6% from 40.1% the year 
before. 

The company says sales of its wire- 
less products exceeded $30 million last 
year, more than double what they were 
the previous year, and adds that "trade 
acceptance of our new wireless prod- 
ucts has been excellent, ami we antici- 
pate that they will contribute signifi- 
cantly to our 1995 growth." 

At press time, Recoton's stock was 
trading at $17.50 on Nasdaq, just about 
in the middle of its 52-week price range 
of $12 to $23.65. 



'Collage' Pieces Together 
A Profile At Chain Stores 



I BY TERR! HORAK 



NEW YORK — How many chain 
store buyers would return the call of 
a vendor who charges $24.95 for a sin- 
gle cassette or CD? 

The product is "Collage," a relaxa- 
tion and stress reduction album — and 
some retailers are beginning to listen. 
Now up to five volumes, "Collage" is 
a genre-bending mix of classical, 
world music, and new age styles, con- 
sisting of musical compositions rang- 
ing from Bach to Rick Wakeman. The 
works have been rearranged, rec- 
orded by "Collage" producer and 
mastermind Michel Bayan and other 
musicians, and sonically engineered 
to heighten the emotional experience. 
Specially recorded nature sounds — 
wind, birds, babbling brooks. — are in- 
tended to further enhance the effect. 

"Collage" comes packaged with eye 
shades, a copy of the scientific study 
that supports the effectiveness of the 
product, a user's guide, and a back- 
ground brochure detailing the devel- 
opment of the album. The producer, 
Psycho-Acoustical Laboratories, of- 
fers a money-back guarantee. 

The producer says that for maxi- 
mum effectiveness the album should 
be listened to in one sitting no more 
than once a day. 

Like most other audio relaxation 
products, "Collage" works best if lis- 
tened to at home with soft lighting 
and away from distractions such as 
phones or children, say its creators. 
Because the special arrangements 
and recordings are critical to the 
product's success, the producers rec- 
ommend high-quality headphones. 

"Collage" is also available in two- 



and three-pack sets priced at $44.95 
and $67, respectively. "We were de- 
lightfully surprised when we intro- 
duced the three-pack at Musicland, 
and they sold as if we were giving 
them away," says Bayan. Overall, 
Bayan estimates that single CDs and 
two-packs "run neck and neck." 

From the product's launch in 1991, 
he says, "we wanted to carve a spe- 
cific niche and knew we had to disas- 
sociate ourselves from all the new age 
product." The company's early ap- 
proach was to stress the "clinically 
tested and proven effective" aspect 
but, Bayan says, consumers — and re- 
tailers — were not impressed. 

In-store play turned out to be the 
most significant factor early on in get- 
ting consumers to buy. Bayan says 
"educating" consumers and retailers 
about why the product is so expensive 
is also a key factor. And, now that 
(Continued on next page) 




Best Seller Awards: A NARM Highlight 

Label and distribution executives, along with an artist, accepted the 1994- 
95 Best Seller Awards at the recent National Assn. of Recording Merchan- 
disers convention in San Diego. 

In the front row, from left, are Gilbert Hetherwick, VP sales and marketing 
development. Angel Records (best selling classical recording, "Chant," Bene- 
dictine Monks Of Santo Domingo De Silos); Bob Morelli, VP field operations, 
BMG Distribution (best selling music video, "Yanni: Live At The Acropolis," 
Yanni); Steve Knutson, VP sales and marketing, Tommy Boy (best selling 
dance recording, "Fantastic Voyage," Coolio); John Stuart, director of sales 
and marketing, Myrrh/Word Records (best selling contemporary Christian 
Recording, "House Of Love," Amy Grant); Benson Curb, director of national 
sales, Curb Records (best selling country recording, "Not A Moment Too 
Soon," Tim MeGraw); Kirk Franklin, Gospo-Centric recording artist (best sell- 
ing gospel recording, "Kirk Franklin & Family," Kirk Franklin). 

In the middle row, from left, are Pete Jones, president BMG Distribution 
(chartmaker recording of the year, "The Sign," Ace Of Base): Fred Munao, 
president Select Records (best selling comedy recording, "Jerky Boys 2," the 
Jerky Boys); Gerry Kopecky, senior VP sales and field marketing, Island Rec- 
ords (best selling rap recording, "Regulate . . . G-Funk Era," Warren G); and 
Gustavo Fernandez, national director of sales, WE A Latina (best selling Latin 
recording, "Segundo Romance," Luis Miguel). 

In the back row, from left, are David Cline, VP sales and distribution, Mo- 
town Records (best selling R&B recording, "II," Boyz II Men; best selling 
single, "I'll Make Love To You," Boyz II Men; and best selling artist of the 
year, Boyz II Men); Jim Urie, senior VP, Arista Records, (best selling Christ- 
mas recording, and jazz recording, "Miracles: The Holiday Album," Kenny G); 
Steve Heldt, VP sales, Elektra Entertainment (best selling catalog recording, 
"The Eagles Greatest Hits 71-75," the Eagles); Dave Stein, national sales 
manager, Warner Bros. Records, (best selling alternative recording, rock re- 
cording, and recording by a new artist, "Dookie," Green Day); and Barry 
Hafft, national director of sales, Walt Disney Records (best selling children's 
recording, soundtrack, pop recording, and recording of the year, "The Lion 
King," soundtrack). 



TVT, Catherine Use Sex To Sell 'Sony' 




■ BYTRUDI MILLER ROSENBLUM 

NEW YORK— TVT Records re- 
cently tried an unusual tack to mar- 
ket "Sorry," the debut album from 
Catherine. It ran suggestive ads in 
the personals and phone sex sec- 
tions of Rolling Stone, Alternative 
Press, and other publications. 

Most of the ads said something 
like this: 

"Between girlfriends? Want to 
get between girlfriends? Call me 
and mine! Catherine 212-505- 
9226." 

Another one read: "Big mouth 
and I know how to use it! Chicago 
native into alternative music seek- 
ing others to share myself with." 

But callers responding to the ad 
did not end up with a night of illicit 
carnal pleasures. Instead, a 
woman's sexy voice invited them to 
listen to three tracks from "Sorry" 
and to leave an address if they 
wanted more info on the band. 

"The idea came up in a market- 
ing meeting," says Paul Burgess, 



TVT director of sales, advertising, 
and marketing. "What separates 
Catherine from other bands is that, 
aside from being a great rock band, 
they have a certain jocularity about 
them, with tongues firmly in cheek. 
We wanted a marketing concept 
that played off the name but wasn't 
the typical, boring "these guys 
rock" concept — something that 
said more about the band with hu- 
mor, sexuality, playing with peo- 
ple's heads a little." 

The campaign also included a 
more traditional ad in those same 
magazines. 

About 1,000 people responded to 
the ads and left messages, says 
Burgess. "Of those, about half of 
them got the joke and said it was 
great. The other half left kinky 
messages and wanted Catherine to 
come over. We got plenty of calls at 
3 a.m. with nothing but heavy 
breathing — and a surprising num- 
ber of calls from women." 

But the ones who realized it was 
about music expressed interest in 



the band and wanted more infor- 
mation, Burgess says. "We were 
also pleasantly surprised by the 
number of calls from people in the 
business. We got calls from mem- 
bers of other bands — Dinosaur Jr, 
Sponge, Jon Spencer Blues Explo- 
sion — and many radio stations, 
booking agents, someone from Fox 
Television." 

TVT has added 500 names to its 
mailing list from the campaign and 
will send those callers a brochure 
and tour dates. 

The album has shipped more 
than 40,000 units so far, Burgess 
says, and has issued two singles: 
"Songs About Girls" and "Saint." 

In planning the personal ad cam- 
paign, "we never thought it would 
directly sell records. The idea was 
to hopefully spread some word of 
mouth, so that later, when people 
see an article or ad for Catherine or 
hear a song on the radio, they'll 
think, Oh, that's that cool band that 
did the personal ads." 
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Four Regional Distributors Link Up For Mutual Purposes 



Mutually beneficial: For 

the last couple of years, regional inde- 
pendent distributors have been wres- 
tling with strategies to keep their 
hand in the game, as retail chains like 
Tower Records have sought to consol- 
idate their buying with national indie 
webs. 

Nearly a year and a half ago, DI re- 
ported that a group of five regionals 
had formed a coalition designed to co- 
operatively refer accounts to one an- 
other and develop a group of shared 
labels to be distributed by the com- 
panies on an exclusive basis (Bill- 
board, Nov. 6, 1993). At the time, we 
questioned whether these regionals 
could succeed in their efforts without 
actually formalizing a financial alli- 
ance. 

The other shoe now appears to 
have dropped. Four of these five com- 
panies have embarked on what they 
are calling a joint venture, Mutual 
Music, that will serve as a selling en- 
tity for major chains like Tower. The 
distributors involved are City Hall 
Records in San Rafael, Calif.; Paul- 
starr Enterprises Inc. in Plymouth, 
Minn.; Rock Bottom Inc. in Davie, 
Fla.; and Twinbrook Music in New 
York. 

Rock Bottom's Jeff Scheible, who 

is serving as the spokesman for the 
four distributors, says that Mutual is 
not a merger but a separate company 
designed for any chains that want to 
buy centrally. He says the new entity 
will service Tower regionally, "while 
providing them with a national basis 
for billing, as they so want," Mutual's 
four companies will continue to sell 
product regionally, maintaining their 
territorial integrity in the East, West, 
Midwest, and South. 



Further details about Mutual 
aren't being offered, since some ele- 
ments of the arrangement are still be- 
ing finalized, but Scheible promises 
more information in the future. 

Clearly, by designing a relationship 
built along the model forged by Inde- 
pendent National Distributors Inc. 
(which was built out of three discrete 
regional firms across the country), 
Mutual is attempting to swim with 
the retail current For now at least, 
the entity is styling itself as a close- 
knit group of regionals that can offer 
nationwide service; it remains to be 
seen if Mutual will definitively add its 
name to the list of full-service na- 
tional independents. 




by Chris Morris 

AnTHOLOMANIA: Indie-label an- 
thologies are a pretty dandy way to 
sample the wares of a variety of up- 
and-coming bands, so DI took in a 
buffet of three neatly compiled the- 
matic sets and found delights to be 
had in all. 

"Hellbent: Insurgent Country Vol. 
2" on Chicago's Bloodshot Records is 
a 17-track set that sets its sights on 
reconfiguring the country music leg- 
acy of Hank Williams (who appears 
on the cover, his cadaverous frame 
pierced with arrows a la St. Sebas- 
tian, in a painting by the Mekong' 



COLLAGE' PIECES TOGETHER A SALES PROFILE 



(Continued from preceding page) 

sales are taking off (more than 
100,000 copies were sold in 1994, ac- 
cording to Bayan), promotion has be- 
come the most critical tool. 

Because "Collage" is largely a gift 
item, Bayan purchases significant ad- 
vertising on radio and strategically 
placed television spots generally tied 
to holidays and tagged for the re- 
tailer. 

In New York, an early spate of ra- 
dio spots invited consumers to "un- 
wind at lunchtime at Sam Goody and 
relax with 'Collage.' " Bayan says that 
"talking about 'Collage' is not half as 
important as playing it, and a 45-sec- 
ond sample [on a radio spot] will get 
a herd of people into the store." He 
notes that the commercials highlight 
the relaxing music but don't pitch the 
full therapeutic results. "The average 
person doesn't really understand 
what 'clinically tested' means, but 
they like the music and the end result 
is the same. We found it's easier for 
people to say, 'This is relaxing' than, 
'I'm stressed out,' " Bayan says. 

Just as he does with the design of 
"Collage," Bayan is taking a scientific 
approach to its marketing and distri- 
bution. Beginning with Albuquerque. 
N.M., as a test market, with a few 
discs in one store on a consignment 
basis, he eventually convinced a Page 
One store, then Hastings, to offer the 
disc. 

Bayan says sales grew to the point 



where Hastings could no longer af- 
ford to pay him out of the cash regis- 
ter, and he began to deal directly with 
the store's headquarters in Amarillo, 
Texas. "We were pleasantly sur- 
prised when it started selling so well," 
says Hastings district manager 
Frank Holland. "It's grown to be a 
pretty substantial item." 
, In mid-199-4, he expanded into the 
Northeast corridor from Washington, 
D.C., to Boston. Bayan says his first 
placements in Tower in New York 
were also on consignment, "but it be- 
came too much of a headache for 
them," so now the retailer buys 
through a distributor. 

Bayan is sticking with his market- 
by-market approach mostly because 
of the high cost of promoting the 
product. "Collage" debuted in San 
Francisco in December 1994 and 
cracked the Miami market at the end 
of February. 

With 4% of the population of Albu- 
querque now owning at least one vol- 
ume of "Collage," the market is no 
longer a valid test market for com- 
mercials, Bayan says. Sacramento, 
Calif., has been chosen as the new : 
test market, and for the first time, 
Bayan is reversing his advertising 
Strategy. The ad campaign will be tel- 
evision-intensive rather than radio- 
intensive. 

Distributors and retailers alike 
(Continued on page 58) 



Jon Langfordh The best-known con- 
tributors include Langford's side 
project the Waco Brothers, East 
Side Digital's country revisionists the 
Bottle Rockets, and Diesel Only 
Records' stomping World Famous 
Blue Jays (produced by and featur- 
ing Dl's old crony Eric "Roscoe" 
Ambel). But "Hellbent" also includes 
such sharp performances as Robby 
Fulks' Marilyn Monroe homage "She 
Took A Lot Of Pills (And Died)," Tar- 
nation's haunting "Yellow Birds," 
and the Cornell Hurd Band's 
tongue-in-cheek "Honky-Tonk Has- 
Been." Solid stuff for the fan of 
slightly bent country. 

In a similar vein, "Bubbapalooza" 
from Atlanta's Sky Records draws its 
inspiration from Atlanta's annual 
Bubbapalooza Festival, which the 
liner notes describe as "a brazen-pot- 
boiling mixture of down-home coun- 
try and backwater ramble." De- 
mented, inbred tunes by left-field 
mid-South bands are the standard 
here: Our personal pick is a flaming 
live medley of "2 Pigs In A Blanket" 
and "She's My Little Biscuit Eater" 
by our fave weirdobilly unit, South- 
ern Culture On The Skids. Song ti- 
tles for some of the better tracks tell 
the tale: "Mama Was A Dancer At the 
Clermont Lounge" (by Redneck 
Greece Delux), "George Jones (Has 
Never Sung About My Girl)" (by 
Slim Chance & the Convicts), and 
"She's Breakin' My Heart (While I'm 
Drinkin' Her Beer)" (by the Dig- 
gers). Almost as much fun as a three- 
day fishing trip. 

Lastly, Pravda Records in Chicago 
has released "Star Power," its third 
tribute to K-Tel's 70s compilation al- 
bums; 18 alternative artists contrib- 
ute brain-damaged salutes to the 
heavy hits of yesteryear. Can you get 
behind a version of Shocking Blue's 
"Venus" by Southern Culture On The 
Skids? Are you thrilled by the pros- 
pect of Red Red Meat covering 
lOCC's "I'm Not In Love?" Does the 
idea of Vic Chesnutt performing a 
dire version of 'The Night The Lights 
Went Out In Georgia" scare the wits 
out of you? This one's for you. (This 
exclusive collection is not available on 
television.) 

FlAG WAVING: The Grifters' new 

seven-song EP "Eureka" — due in 
early April on 10-inch vinyl from 
Memphis' Shangri-La Records, fol- 
lowed by a CD release in May — could 
surprise some fans of the Memphis 
quartet. 

Less noisy and more reflective 
than such Grifters albums as last 
year's "Crappin' You Negative" and 
1993*8 "One Sock Missing," "Eureka" 
is a major step forward in both sound- 
craft and songcraft for the group. 

Singer/guitarist Dave Shouse ad- 
mits, "It's not as twisted as some of 
the other stuff we've done. We kinda 
knew that on the front end. We said, 
'Fuck, do it anyway.' " 

Shouse says that the more care- 
fully controlled sound of the EP could 
go a long way to ending comparisons 
between the Grifters and other "lo-fi" 
alternative bands. "Enough of this 
shit," he says. "Ifd be nice to sepa- 
rate us from the Pavement compari- 
sons and Royal Trux comparisons." 

The Grifters — whose membership 
also includes singer/guitarist Scott 



Taylor, bassist Tripp Lampkins, and 
drummer Stan Gallimore — have 
over five years formulated a brazen, 
bluesy rock'n'roll style that has lately 
attracted the deep interest of major 
labels. 

Shouse admits that his band hasn't 
turned a deaf ear to the majors' call. 
"We decided last fall that we needed to 
investigate what was going on." While 
he still calls the majors "a very Catholic 



institution," he adds, "This might be a 
good time to move up . . . because you 
can only beat your head against the ma- 
jor distribution system wall so long be- 
fore your head breaks." 

The Grifters, in the indie pocket for 
now, will push its Shangri-La releases 
with a club tour that begins April 5 in 
St Louis; the road jaunt will take the 
band through the Midwest Southwest, 
West, and Northwest. 
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One Stop Music House 
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The CD Listening Stations 

Interactive Point-Of-Purchase Systems 
Featvkisg RELIABLE Top-Quality Composents 
Full One Year Warranty Included 
Leasing Qrrtos Available 





Model CDLS 406T 

Table-Top Model 
6 Titles/Unit 

Dim: 27.5'H X 25.5-W X I5 - D 

Model CDLS 101 
Single Disc 

Dim: 7"H X 10"W X I .VD 



Model CDLS 212 
12 Titles/Unit 

Dim: 56"H X*25.5"W X 23.25 - D 



Control Pankl Kkatlkes: VFD SmfcKN, Dlsc Select, Track Select, Stop & Vollme 
Modular Components (without fixture) available 
Manv Different Models and Colors to choose from 

Coming Soon: Video. CD-ROM, Audio Books. Video Camo... 
DtvtLoi-ho Bv HIGH LEVEL MARKETING Los Angeles. California 1818) 769-7700 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behind the counter. 

Full line of counter, wall and floor display! 



Browser 

DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 
401 West Superior • CMciga. IL 60610 
Phone: 312-822/082? • Tofflree: 800- 622/4410 





Your I75&&&z£b& Store 

OF THE 90's 

Telescan the leader in interactive marketing 
brings you the 10 Disc Ensemble 
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• Easily Movable 

• Product Racking 

• User Friendly LED Display 

• Full Number Keypad 

• Volume and Track Controls 

• Automatic Shut off 

• Small Footprint 

|7rhx 25 1 ' 2 " w x 4" deep J 
' Four Designs to Choose From 
' 1 Year System/ Lifetime 

Headphone Warranty 

• Low Cost 



We guarantee our systems will help sell more product! 
For free catalog & information call: I -800-835-7072 
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Retailers Slam Label Talk 
Of Raising Album Prices 



RETAIL 
TRACK 

by Ed Christman 



I HANKS BUT NO THANKS: Re- 
tailers are concerned that some of the 
majors continue to talk about raising 
prices as a way to help combat dis- 
counters. If you remember, at the Na- 
tional Assn. of Recording Merchan- 
disers' annual convention that was one 
of the suggestions offered as a way to 
give music merchants relief from the 
mass merchants' loss leader policies. 
The logic behind the suggestion was 
that if it cost accounts more to buy, say, 
a $16.98 CD, it would be hard for dis- 
counters to maintain hit pricing at 
$9.98. 

But record chain executives dis- 
missed that suggestion as ludicrous. 
There would be no guarantee that the 
loss leader merchandisers would raise 
prices accordingly, those executives 
say. More likely, 
the loss leaders 
would continue to 
price at $9.99, 
with the end re- 
sult being that 
traditional record 
store chains 
would be forced 
to lose more mar- 
gin on each album sold, while the music 
manufacturers would make more mar- 
gin. 

In fact, merchants are incensed that 
some music manufacturers appear to 
be maneuvering to increase their mar- 
gins under the guise of trying to help 
record store chains counter the loss 
leader tactics. 

Got AN unusual press release last 
week. American Recordings claims 
that the "Danzig 4" album is the most 
pilfered CD of all time. "Danzig 4," you 
might remember, came in a cardboard 
package that was taller, but much thin- 
ner, than the customary jewel box, and 
it didn't fit properly into CD holders. 
Now, Dave Garbarino, the label's head 
of sales, is claiming that due to the thin 
packaging, it was very easy to steal the 
album. He estimates that shoplifters 
have stolen some 50,000-60,000 copies 
of the album from record stores. 

American Recordings shipped 
440,000 copies in the original package, 
and then prepared a Digi-pak version, 
which conforms to jewel-box size. But 
Garbarino's got a problem: So far, he 
has only shipped 20,000 copies with the 
new package. Seems he can't get any- 
body to re-order the album because 
most chains are computerized anp! the 
inventory replenishment systems show 
plenty of "Danzig 4" inventory still in 
stores, even though those albums likely 
aren't there because they have been 
stolen. 

In fact, he says he has been to a 
number of stores where "Danzig 4" 
was out of stock, but that the chain's 
computer showed copies still available 
at those outlets. 

ChECK IT OUT: Atlantic Records 
has added a sales pitch to its Hearing 
Aid marketing tool. Hearing Aid, an 
800 number featured prominently in 
the label's national advertising, encour- 
ages music fans to call and sample mu- 
sic from the label's developing artists, 
with three 30-seeond song samples 
from each featured album. According 




to a press release, the 800 line has gen- 
erated as many as 295,000 calls in one 
week. 

For the first time since its inception 
in September, listeners will have the 
option of purchasing the featured re- 
leases, with orders being fulfilled by 
J&R Music World, the release states. 

StART COUNTING your shekels. 
Billboard has just published the fifth 
edition of the Record Retailing Direc- 
tory, a 252-page guide of U.S. retailers. 
The directory lists more than 7,000 
stores, including independent mer- 
chants and chains. The directory is 
broken down by state and city. 

A special section lists chains, giving 
information on key executives at each 
company, as well as the areas of re- 
sponsibilities for 
buyers. Also, for 
the first time, the 
directory in- 
cludes a list of au- 
dio-book re- 
tailers. 

The cover price 
for Billboard's 
Record Retailing 
Directory - is $135 and can be purchased 
bv contacting Billboard Directories at 
800-344-7119." 

LoOK FOR Blockbuster Music to in- 
vade New York City. Chain president 
Gerry Weber says that the Fort Lau- 
derdale, Fla. -based chain is looking for 
a location in the Union Square area. 

MAKING TRACKS: Dean Wilson, 

who helped make Trans World Enter- 
tainment a power in sell-through \ideo, 
is leaving the chain to join Blockbuster 
Video. Wilson, who spent five years at 
Trans World, held the position of divi- 
sional merchandise manager of video 
and multimedia Wilson will join the in- 
ternational division of Blockbuster 
Video as director of product 

AND THE ENVELOPE PLEASE: 
PGD, which won the major distributor 
of the year award at the NARM con- 
vention, has in turn recognized internal 
efforts within its company. The South-, 
west branch, where Kyle Krause is 
branch manager, won PGD's branch of 
the year award. Mark Grindle of the 
Los Angeles branch, Andy Cass of the 
Northeast branch, and Shawn Fowler 
of the Southwest branch were named 
sales representatives of the year. 

The video sales rep award was won 
by Mark McCaffrey of the Northwest 
•branch. Meanwhile, Komeka Freeman 
of the Los Angeles branch, Don 
Mencke of the Southeast branch, and 
Lori O'Brien of the MidCentral 
branch were named account service 
repi^esentatives of the year. 

The college rep awards were picked 
up by Sam Dailey of the Southwest 
branch and Joe Calitri of the North- 
east branch. Bill Walden of the Mid- 
Central Branch was named black artist 
development rep of the year, while 
Cindy Price of the Southeast branch 
won for singles sales specialist; and 
Dee Dee Kearney of the Northeast 
branch and Pamela Peck of the South- 
west branch were acknowledged as the 
artist development reps of the year. 
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A Tall Order 



DlSNEY'S NEWEST LIVE- 

action fantasy adventure. Tall 
Tale: The Unbelievable 
Adventures of I'ecos Bill. 

brings to life the meaning of 
the "Code of the West." 
Culled from American folklore, 
the tale features four 
legendary characters - Pecos 
Bill. Paul Bunyan. John 
Henry, and Calamity Jane, and 
gallops into theaters (his spring. 



With a beautiful traditional 
score written by internationally 
known songwriter/film 
composer Randy Edelman 
(Last of the Mohicans, 
GettysberR), the Tall Tale 
soundtrack captures the feeling 
of the Old West and promises 
to have broad family appeal. 



Giving it's full support, 
including a soundtrack 
promotion with in-theater air- 
play on over 1 .200 screens 
nationwide. The Walt Disney 
Company will have you sitting 
tall in the saddle with Tall Tale 



So slock up now on Disney's 
newest soundtrack and watch 
Tall Tale rope tall orders for 
you! 
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Oldies Are Sellers At Worlds Record 

Albany Shop Puts Less Emphasis On New Product 



I BY KAREN BRUNO 



ALBANY, N.Y.— Worlds Record, 
which specializes in alternative 
rock, heavy metal, and oldies, has a 
nearly hidden trove — some 50,000 
titles of 45s in one corner of the 
store. 

"As far as I'm concerned, this is 
where it's at." says manager Frank 
LaFalee as he picks up a single by 
the Iveys, precursor to Badfinger. 
The $20 record is in a mint-condi- 
tion sleeve. "The new music is bor- 
ing," he adds. 

LaFalee, 31, who with owner Ste- 
phen Erfurt runs the 1,800-square- 
foot store, plans to reach collectors 
of oldies — as well as newer, hard- 
to-find items such as a Pear! Jam 
single of "Jeremy" with an unre- 
leased B-side — via the Internet. 

"We hope to advertise on it and 
build up a direct-mail business that 
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brings in at least $50,000 a year," 
says Erfurt, 41. 

Last year, Worlds Record 
grossed slightly more than 
$100,000. Revenues had been 
higher in previous years, but in re- 
action to strong competition, the 
store has de-emphasized thewale of 
new product in favor of older re- 
cordings, which have better profit 
margins. 

Stepping into Worlds Record, 
which is located on Albany's main 
commercial street, is a bit like 
entering someone's bedroom. It is 
(lark and cluttered, with subway- 
sized imported posters of musicians 
lining the walls or hanging from the 
ceiling. A single CD player with 
headphones allows customers to 
play any of thousands of used discs. 

"I didn't want bright lights and 
white walls like in the chain stores," 
says LaFalee. "I wanted it to look 
personal." 

In addition to the 50,000 or so ti- 
tles on 45, Worlds Record has 
20,000 used LPs, about 6,000 used 
CDs, 1,000 titles on new CDs, and 
a rack of new vinyl that carries 17 
titles. L'sed CD.- account for 45^ of 
sales, used vinyl 30^ (with 45s at 
5*&), new CDs 15%, and new vinyl 
5%. Cassettes and accessories rep- 
resent another 2%, and the remain- 
ing 3% is from posters, magazines, 
and music videos. 

New titles are supplied by North- 
east One Stop and RED. Used 
product comes from people who 
w-alk in off the street. 

Besides soundtracks, country, 
disco, reggae, ska, and classic rock. 
Worlds Record also sells jazz (1,500 
titles) and classical music (500 ti- 
tles). But the typical customer is a 
male aged 15-35 who buys and 
trades heavy metal and alternative 
rock. Generally he spends $15 — 
about the price of two used CDs 
($13.99 for two, $7.99 for one). 
"Used CDs outsell new CDs two to 
one," says LaFalee. "A lot of places 



don't carry the selection we have." 

Over the past year. Worlds Rec- 
ord has trimmed its inventory of 
new CDs because of competition 
from chains. "We used to carry 10 
pieces [of a new title]. Now it is only 
two or three pieces," says Erfurt. 



There are three music retailers 
within two blocks of Worlds Rec- 
ord — two independents, Music 
Shack and Blue Note Record Shop, 
and one chain, Strawberries. 
"The typical Generation X kid be- 
(Continued on page 58) 
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EDITED BY PAUL VERNA, MARILYN A GILLEN, AND PETER CRONIN 



► JULIANA HATFIELD 
Only Everything 

PROCHJCERS: Sean Slaoe. Paul Q. Koldene & Juliana 
AiUfilicMjmrrKjO! 92540 

Back to just the one and only after a few 
spins with the Juliana Hatfield 3, the ever 
more impressive singer songwriter settles 
down into a more secure take on her already 
established musical form, though with a 
newfound flair for ear-popping bursts of 
guitar squawk. The little-girl voice (sweet, 
but in control) works against the aggressive 
guitars (edgy, but melodic) to powerful 
effect, punctuating the singer's dark-edged, 
big-picture songs about life. The hooky lead 
single "Universal Heartbeat" best ithcweases 
the poppier fare (try also "What A Life"), 
while buoyant "Live On Tomorrow" and 
"Hang Down From Heaven" highlight a 
folkier bent. And don't pass by "Dumb Fun." 
a ragged rocker that is all it claims to be, 

► MATTHEW SWEET 
100% Fun 



Truth in labeling? Absolutely, although the 
terse title belies the darker lyrical layers 
underlying this exuberantly tuneful pop-rock 
outing. Sweet, who won hearts with 1992's 
"Girlfriend" and 1993's -Altered Beast," has 
finally cut to the chase here, honing his 
three-minute songs into an exquisitely 
understated mixture of sharp pop hooks, 
disarming vocals, piercing lyrics with a love- 
song bent, and loose-limbed rock'n'roll 
playing. First single "Sick Of Myself" is the 
scorcher, a rock number with a kick of a 
chorus, while almost melancholic "Smog 
Moon" runs away with stunner honors. 

VARIOUS ARTISTS 

Til The N«ht It Gone: A Tribute To Doc Pwnus 

PRODUCERS: Vinous 
C71S7B 



An icon of American songwriting, the late 
Doc Pom us gave us such masterpieces as 
•This Magic Moment," "Lonely Avenue," 
"Viva Las Vegas." and "Save The Last 
Dance For Me," to name but a few. A 
constellation of artists— from Dr. John, Ixw 
LoU as. Bob Dylan, Irma Thomas, and .John 
Hiatt to Brian Wilson, Lou Reed. Aaron 
Neville, BJ3. King, and the Band — pay 
heartfelt tribute to Pom us by covering those 
and other tunes. While a glut of tribute 
albums won't help this project's commercial 
prospects, the star power and interpretive 
genius of its participants bode w-ell for its ■ 
critical acceptance. 

if KATE JACOBS 
(What About Regret) 

PRODUCERS Kate Jaccte, Dave Schramm, James MacMi ;ar , 

Chane Srtaw & Gary AmoKJ 

BaCNmOSl 

Sophomore release from canny, tuneful 
singer/songwriter Kate Jacobs is an 
intelligent, small-scale delight whose tone is 
set by her cast-iron waif vocal delivery. 
Highlights of a strong set include the lilting 
waltztime melody of "In The Country." the 
stirring acoustic beauties "No Question" and 
"Love Comes And Goes," and the brisk folk- 
pop tune "George Says." Alternative 
programmers should find Jacobs' lyrics 
equally entertaining, especially "Sister, " 
about a many- broth ered life, and "3 Years In 
Nebraska," a first-person folk song about 
young pot-growers in love. 

PORTIA NELSON 
Sunday In New York 

PRODUCER Porta Nelson 
UsekrtI Pibwr 941402 

Since the 7)0s, Portia Nelson has been one 
of the great ladies of cabaret song, and 
musical theater buffs are probably still 
playing her performances for former 
Columbia Records president Gotklard 
Lieberson's repertory company, which re- 
created many a previously unrecorded 
Broadway score. In 1959. Nelson had a 
relaxed radio show, breezily singing the best 




CHRIS WHITLEY 
Din Of Ecstasy 

PRODUCERS John Carte- L Cnris Wrtfiey 
Work 52970 

Conflating the spirits of Elmore James 
and Kurt Cobain, "Din Of Ecstasy" is 
nothing less than Chris Whitley's six- 
string epiphany. Squalls of feedback and 
grinding slide make glorious 
performances like "Narcotic Prayer" 
marvels of dark, poetic noise. And 
Whitley's rough, expressive vocals and 
keenly detailed songwriting delineate 
themes of existential isolation and the 
torture of temptation with conviction 
and knowing. For some. "Din Of 
Ecstasy" won't ingratiate like his softer 
debut, "Living With The Law." But with 
its Hendrixian drama and Delta soul, 
the album marks a bold step forward for 
both Whitley as an artist and the blues 
as a timeless element of rock'n'roll. 



of the Broadw-ay/rloUyw-ood/Tin Pan Alley 
greats above small combo arrangements. 
There are 17 tracks in all. including her own 
cheerful title track, Singing goes, with urban 
sentimentality, straight to the heart. 



Rap ambassador behind 1993's "Peace 
Treaty" returns with a second set of P-/G- 
Funk that stays consistently head-bobbing. 
Brimming with pro-black posithity and 
militant politics, it begins with Nation of 
Islam's Minister, Louis Farrakhan, declaring 
"God is enraged at America!" before 
dropping more poetic indictments of the 
system and society. 



JOE HENDERSON 
Double Rainbow: The Music Of Antonio Carlos Jobim 

PRODUCERS: Oscar Castn>Ne>es & Rcnard Sede 
Vim 327222 

Joe Henderson, already acclaimed for Miles 
Davis and Billy Strayhorn tributes, swings to 
sambafied beats with his loving ode to Jobim. 
With a backing combo that includes pianist 
Eliane Elias and producer Castro- Nieves cm 
guitar — the "Braz" band — Henderson 
avpands on the insouciant Jobimian lyricism 
of "Felicidade" and "Dreamer." and adds a 
sweet sax/guitar duet with "Once I Loved." 
Accompanied by Herbie Hancock. Christian 
McBride. and Jack DeJohnette — the "Jazz" 
band — Henderson sails through the sinuous, 
sexy Triste," the enchanting "Happy 
Madness," the hypnotic "Passarim," and a 
swinging, straight -ahead "No More Blues." 

ir JJ. JOHNSON 
Tangence 

PRODUCERS John Snyoer & Jean-PMcpe a a-o 
Verve 526568 

Trombone's elder statesman, J J. Johnson, 
teams up with the Kotert Famon Orchestra 
for a lavishly arranged set reminiscent of the 
film scores both have composed. Highlights 



SPOTLIGHT 




Given Seattle's sterling track record of 
one-off supergroups, this one — led by- 
Alice In Chains singer Layne Staley, 
Pearl Jam guitarist Mike McCready, 
and Screaming Trees drummer Barrett 
Martin — is a good bet to ignite instant 
critical and commercial response. Also 
featuring Trees singer Mark Ijinegan 
on two cut*, the group delivers 
brooding, guitar-driven rock'n'roll of 
the vintage Emerald City variety, 
recalling the early sounds of all three 
groups in question. Highlights include 
the bluesy, slow-building "River Of 
Deceit"; the foreboding "X-Kay Mind"; 
and sax- and vibe-spiced ballad "Long 
Gone Day," showcasing Lanegan's 
vocals. A power-packed collaboration. 



of a smooth set include Johnson-penned 
standards "Lament" and "Opus De Focus " 
the inspirational swing of "Amazing Grace," 
and a deeply blue version of "The Meaning 
Of The Blues," recalling Gil Evans' Miles 
Davis arrangements. Also includes 
elaborately charted themes "Malaga Moon" 
and "Malaguena," the latter of which 
features guest star Wynton Marsalis. who 
also holds up his end of the swaggering 
trum net' trombone duet "For Dancers Only." 

* HILTON RUIZ 

Hands On Percussion 

PRODUCER Jack HooKe 
T nopiJazz-Sony 01483 

Label debut for leading Latin jazz pianist 
Hilton Ruiz is as rhylhm-intensive as its title 
suggests and features such top-flight names 
as Tito Puente. Dave Valentin, Charlie 
Sepulveda, David Sanchez, and Giovanni 
Hidalgo. Ruiz is confident enough to let his 
soloists take the spotlight, as he < leads the 
ensemble through savvy versions of 



SPOTLIGHT 



% 



MARIANNE FAITH FULL 
A Secret Lite 

PRODUCER: Angeio Badalamenti 
Island 314 S24 096 

Queen Mother of Britain's rock'n'roll 
royalty resurfaces after a long absence 
from music making with a collection 
that, at its best, approaches the dead- 
honest brilliance of "Broken English." 
Merging the pop sensibilities that 
informed Faithfull's early work with 
Badalamenti's deceptively sinister 
musicality, "A Secret Life" features 
insightful songs of love and loss like 
"The Wedding." "Bored By Dreams." 
and "Love In The Afternoon." Inherent 
strength of this material — combined 
with the artist's high visibility given her 
recent autobiography and greatest-hits 
package — l>odes well for a highly 
deserved career revival. It's a must for 
album alternative outlet*. 



LATIN 



standards like "Ornithology" and a 
delightfully Latinized "Cotton Tail." Guest- 
of-honor Puente gives off good vibe rations 
in a gentle, ghostly take on "Round 
Midnight" and with the infectious rhythms 
of "Mamho For \1bes." 

JOHN ALTENBURGH 
Headland -95 

PRODUCER: John AltenOurfft 



This straight -ahead traditional jazz date 
led by pianist/composer, arranger/label 
chief John Altenburgh features a quartet 
that includes his own signees, drummer 
Mark Ladley and saxophonist John 
Greiner. Joined by numerous guest artists, 
this AJtenburgh-composed set is 
highlighted by the light bom nova of "No 
Better Days Than These." the brass- 
section funk of "It's Only A Rental," the 
smooth, bluesy gait of "Sorry, Can't Wait." 
and the wistful balladry of vocal theme 
"Last Time I Saw Chicago." 



VITAL REISSUES, 



JIMI HENDRIX 
Band Of Gypsys 

PRODUCERS Heiwn Research 
Caprtot 32269 

Culled from a live performance at the 
Fillmore East on New Year's Eve 1969, 
"Band Of Gypsys" represents Jimi's 
efforts to reconcile his roots in traditional 
black music with his prior achievements in 
psychedelic hard rock. Teaming with 
drummer Buddy Miles and bassist Billy 
Cox allowed Hendrix to supplant the 
roiling rhythms of the Experience with a 
smoother, more R&B-laced groove. With 
their soulful bent, tracks such as 'The 
Power Of Love" point to what might have 
been a potent new direction for Hendrix — 
though two contributions from Miles as a 
composer and singer dull the set's impact 
as a whole. What makes the album 
essential is the epic "Machine Gun," a 12- 
minute guitar firestorm that ranks as one 
of rock's most awesome performances. 



VARIOUS ARTISTS 

The Envelope Please . . . Academy Award Winning 
tap 

COMPILATION PRODUCERS James Austin & Davtd 

Melees 

Rhino 71868 

In time for the upcoming Oscars 
ceremony. Rhino compiles every 
single Academy Award-winning song 
to date, from Fred Astaire's "The 
Continental" (1934) to Bruce 
Springsteen's "Streets Of 
Philadelphia" (1993). the latter 
performed here by Richie Havens. 
The five-disc collection is a virtual 
history of American song, including 
such classics as "White Christmas." 
"Whatever Will Be, Will Be {Que Sera, 
Sera)," "Moon River," "Evergreen," 
and "Up Where We Belong." With the 
exception of "Philadelphia," the label 
has admirably managed to score the 
versions that made the songs popular, 
or alternates by the original artists. 



► GARY H0BBS 
Soy El Mtimo 



Though Gary Hobhs does not cop as much 
press coverage as his better-known Tejano 
contemporaries, strong chart debut by this 
fine album Last week on Billboard Latin 50 
underscores sturdy popularity of hard- 
working baritone. Selecting contagious 
romantic narratives is Hobos' forte, and as 
usual, the album contains a truckload of hits 
in three formats; ballads ("No Ya No," "Solo 
Quiero"), rancheras ("Miner," "Quiero Que 
Vuelvas"), and cumhias ("Por Favor 
Corazon ." Tu Eres"). 

if POETA Y CAMPESIN0 

PRODUCER Mguei Angel Medina. Rata* Goruate; 
AnobvBMG 24906 

With young practitioners of mariachi-rooted 
rancheras in chronic short supply, along 
come Manuel and Carlos Aharado spinning 
a spectacular premiere spotlighting the 
brothers' sinewy baritones, both separately 
and in shimmering harmony. Lovely lovelorn 
confessional "Espejismo" is a superb leadoff 
single that could be followed up by like- 
minded tear-jerkers "Petalos De Rosas," 
"Infieles Amores." and "Morir De Amor." 



COUNTRY 



JOHN BERRY 
Standing On The Edge 

PRODUCERS: Chuck Howart. Jrrmy Bower 
Patriot 28495 

There's not a fiddle or a pedal steel in sight 
on Berry's sophomore major-label effort, as 
the blue-eyed soul singer continues to push 
the boundaries of the country format The 
earnestness with which Berry attacks his 
material drives the emotion of songs like "If 
I Had Any Pride Left At All" and the self- 
penned title track all the way home. That 
strident approach wears a little thin over the 
course of an entire album, however, and by 
the time the eighth track. There's No Cross 
That Love Won't Bear." rolls around, one 
yearns for a bit of comic relief. Inclusion of 
a bonus track, "You And Only You," the final 
single from Berry's last album, is an odd but 
welcome touch. 



CONTEMPORARY CHRISTIAN 



► CHARLIE PEACOCK 
Everything That's On My Mnd 



Peacock has produced some of Christian 
muaic's bwt albums, including current 
releases by Lisa Bevil. Margaret Becker, 
Cheri Keaggy. Brent Bourgeois, and Out Of 
The Grey, but when he lets loose and creates 
his own album, it's always a special treat. As 
a producer and songwriter, he's a genius. As 
a vocalist, he has a unique style that imbues 
each cut with an edgy energy. Among this 
project's best moments are the buoyant "One 
Man Gels Around," the affecting "William & 
Maggie," and the bluesy wisdom of "Slippery 
Pearls." 

HEIRLOOM 

Hymns That Last Forever 

PRODUCER MicnaelSyKes 
Chapel 25300 

This Dove Award-winning group was 
originally composed of Sheri Easter, Candy 
Hemphill Christmas, and Tanya Goodman 
Sykes. When Easter's duet act with her 
husband Jeff took off, she departed, and 
country music's Barbara Fairchild joined the 
trio. With this project all four women unite 
to perform some of gospel music's classic 
hymns. The result is a thoroughly enjoyable 
effort by four of the genre's most distinctive 
voices. Michael Sykes' production keeps 
those voices the focal point of each song. 
Outstanding cuts include "In The Garden," 
"If 1 Could Hear My Mother Pray Again." 
and "In The Sweet By And By." 



SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and Billboard chart potential. VITAL REISSUES: Released albums of special artistic, archival, and commercial interest, and outstanding collections 
of works by one or more artists. PICKS (►! i New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES (* ) . New releases, regardless of chart potential, highly recommended because of their musical merit. 
MUSIC TO MY EARS (JO) i New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to 
Paul Verna. Billboard, 1515 Broadway, New York, N Y. 10036. and Marilyn A. Grllen. Billboard. 1515 Broadway, New York. N.Y, 10036. Send country albums to Peter Cromn. Billboard, 49 Music Square W., Nashvilie. Tenn. 37203. 
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Single Reviews 




► BROWNSTONE Grapevyne « 58) 

PROOUCER Dave Jam" Hall 

WRITERS; N Gilbert, A Gilbert. D Hall 

PUBLISHERS: Brown GrrlTne N.ght Rainbow/Sione Jaw 

Mess, Nitty L CaporWWB. ASCAP 

MJJ/Epic 6988 (Co Son*) (cassette single) 

Wildly charismatic new-jill trio is poised 
for continued — if not increased — 
multiformat attention with this sultry 
follow-up to its recent top 10, certified- 
gold smash, "If You Love Me." This 
time, the pace drops to a tic-tocking, 
slow jeep groove, courtesy of red-hot 
producer Dave "Jam" Hall. He leaves 
the act plenty of room to throw down a 
flexing, diva-driven lead vocal and 
glassy harmonies that flesh out the 
chorus quit*? well. It's delicious. 

JIMMY SOMERVILLE Heartbeat (4:?4) 

PRODUCER Stephen Hague 

WRITERS: M, Rowo. R Stannard. T. Walking 

PUBLISHERS PdyGram lnternat>onal/EMi Virgin. 

ASCAP 

RE MIXERS Erie "E-Smoove" M,iler BiH Rowe, Watt 
Ro*re, Armaria Van HelOen 
London 850051 (CD single) 

Dance music die-hards are already well 
aware of this swirling pop bauble, as it 
has gotten loads of club play. The time 
for top 40 and crossover radio to climb 
aboard has arrived, and the retro-pop 
vibe of the album edit is a perfect 
soundtrack to a sunny spring afternoon. 
Somerville's falsetto is a familiar treat, 
and he is complemented by Stephen 
Hague's semi-Phil Spector-slyled 
production. Harder-edged 
programmers will prefer Eric "E- 
Smoove" Miller's lush disco/house post- 
production. It's from the upcoming 
"Dare To Love" set. 

■>V DAVE STEWART Jealousy (4 |« 

PRODUCER; David A. Stewart 
WRITERS. D A. Stewart, B Colli its. G Cooper 
PUBLISHERS BMG'Mash A Mugg/Gaicc 
EastWest 9115 taa EleMra) (cassette single) 

Rx-Eurythmies partner's charming solo 
outing, "Greetings From The Gutter," is 
off to a good start with this jittery 
acoustic/pop ditty. Stewart's soft- 
spoken warble is layered to maximum 
effect, bolting from thickened lead lines 
to fluid falsetto flourishes that are 
downright soulful. Jangling electric 
guitars and shuffling pup/funk beats 
give what might have been a narrow- 
cast rock track into a formidable pop 
contender. Listen closely. 

EXTREME Cynical (4 13) 

PRODUCERS. Nuno Bettencoud. BoD St. John 
WRITERS: Bettertcourt. Cherone 
PUBLISHERS; Color Ue Blmd/Almry Funky Metal. 
ASCAP 

AIM 8418 I Co PGD) (CD single) 

Rock outfit christens its new "Waiting 
For The Punchline" opus with a 
muscular, guitar-anchored jam that 
stomps with a rambunctious nature that 
easily could appeal to followers of Stone 
Temple Pilots. This notably more 
forceful, highly viable direction — which 
the act convincingly executes — could 
entice previous naysayers to the fold, 
while laying the foundation for a whole 
new fan base. 



R & B 



► TOTAL FEATURING THE NOTORIOUS 

BIG Can't You See (4.54) 

PRODUCER: Sean "Putty' Combs 

WRITERS; T. Robinson, M South. J, Howell, F Wesley, 

J. Starks. and R. Ryan 

PUBLISHERS: L= velie/WtVSDutn ot Soul; 12 AM/Lale 
Hours/Justin Combs/EMI AprifBig Herbs, ASCAP. Rage 
Ryan. BMI 

Tommy Boy 876 (CD smgiel 
Produced by Sean "Puffy" Combs, 
this steamy soul track has crystal 
clear appeal. It is hard to resist the 
cheeky lyrics, thrusting beat, and 
sensuous vocal spirit. Of course, top 40 
and R&B radio programmers should 
also give the nod to the no-nonsense rap 
by ultra-hot act the Notorious B.I.G. 
Look for it. 



PARIS BRIGMAN Since I Found You (4 obi 

PRODUCER: Daniie la Porte 
WRITER: I. Davis 

PUBLISHERS: lrvingvZalen;8usim. BMI 

REMIXER: Kurtis Blow 

ABCec Entertainment 4619 (CD single) 

Brigman has a coy vocal quality that 
appeals and shows potential for 
tremendous growth. This slinky funk 
ditty skittles with sweet, romantic glee 
from each verse to a pleasant, sing-along 
chorus. Programmers should opt for 
Kurtis Blow's percolating hip-hop mix, 
which jumps with percussion that 
matches Brigman's energetic 
performance. 



COUNTRY 



► GEORGE STRAIT Adalida :3 3=>> 

PRODUCERS Tony Brown. George Strait 
WRITERS: M Geiger. W Mullis, M Huffman 
PUBLISHERS S>*teen StaryO.»>e Stars BMI/ASCAP 
MCA 55019 (c/o Unit (7-inch single) 

It is just a hop, skip, and a jump from the 
Lone Star State to Louisiana. And like a 
true-blue Texan, good ol* George makes 
the trip look easy with this zydeco-spiced 
single. In the hands of a lesser singer, a 
song like this would have been a difficult 
stretch. But Strait seems to be able to 
make a hit out of anything he wraps that 
voice around. 

► CLINT BLACK Summer's Comin' (247) 
PRODUCERS: James Stroud. Clint Black 
WRITERS: C Black. H Nicholas 
PUBLISHERS: Blackened/Irving. BMI 

RCA 64281 IcVo BMGI (7-inch single) 

Black is one of the better artist/ 
songwriters in country music. So why 
would he waste his time composing 
refried Beach Boy music like this? 
Fueled by Black's formidable star 
status, this single will probably shoot to 
the top of the charts. But it is beginning 



NEW & 
NOTEWORTHY 

T0WATE1 Technova (5:46) 

PRODUCER: Tows Ta 

WRITERS: T. Tei. B. Gilberto 

PUBLISHERS: Towa TevBebei Gilberto, ASCAP 

REMIXERS Ray Hayden. Josh Wmk, George Lfanus Jr. 

Etttra 5735 (12-inch single) 

Former member of Deee-Lite goes 
the solo route and offers a unique and 
thoroughly refreshing jam that sews 
a vibrant array of contrasting 
musical threads. Leisurely hip-hop 
drum rolls are topped by jazzy piano 
passage, ambient synth washes, and 
slight shades of Japanese culture. 
Experimental minds and taste 
makers will trip over themselves to 
herald this gem, while others will 
simply bathe in a double-pack of 
remixes that range fn style from acid 
jazz and funk to deep house, and 
preview Tei's revelatory "Future 
Listening!" debut album. 



RUFFNEXX SOUND SYSTEM Luv Bump 

14:18) 

PRODUCER. Scott "Supe" Stallone 
WRITERS: C. Peroral. S. Stallone 
PUBLISHERS: Rumpus. ASCAP 
REMIXER: Guru 

Qwest 17927 (Co Warner Bros.) (cassette single) 

Rap, reggae, and acid jazz are 
combined for a kinetic debut by an 
act with a knowing finger on the 
pulse of current and future street 
movements. Rhymes are cleverly 
twisted and bent to fit around a rock- 
hard beat that is wrapped in fuzzy 
ragga keyboards. The track breaks 
into a gang-chant chorus that will 
play extremely well on top 40 and 
R&« radio. Guru kicks a remix that 
has a looser flow and a raw, staccato 
rhythm. This phat single only gets 
better with repeated spins. 



to sound like Black has been spending a 
little too much time in the sun. 

■jkV JOHN ft AUDREY WIGGINS Memory Making 
Night (3 461 

PRODUCERS: Joe Scaite, Jim Cotton 
WRITER: i W Wiggins 
PUBLISHERS. FarN'BntevSanteeia. BMI 
Mercury 1418 (c/o PoryGram) (CD promo) 

All but ignored at radio, the Wigginses 
have nevertheless managed to turn out 
one fine single after another. Skillfully 
composed by brother John, this ballad of 
small-town dreams nicely showcases the 
heartfelt country singing of sister 
Audrey. All this duo needs is to be heard. 

DARYLE SINGLETARY I'm Living Up To Her Low 
Expectations (3 08) 

PRODUCERS: James Stroud. Randy Travis. David Malloy 

WRITERS: B. McDill. T Rocco 

PUBLISHERS; PoJyGram Inlernational/Rangei Bob, 

ASCAP; Nothm' But Net, SESAC 

Giant 17902 (c/o Warner Bros I '■'men single) 

Everything is in place on this artist's 
debut single: a sure-fire songwriting 
team, down-the-middle country 
production, and that black cowboy hat 
cocked just so. The resulting record is 
extremely safe and depressingly 
predictable. 



DANCE 



► KRISTINEW. One More Try ino timing irsied) 
PRODUCERS; Rollo. Rob D 

WHIUHS. Knstine W , Rollo, RobD. 
PUBLISHERS: BMG/ChampiDn 
REMIXERS: Junior Vasquez. Rollo, Our T- Or 
ChampiorvEEG (12-inch single) 

The long-anticipated follow-up to the 
massive "Feel What U Want" is a true 
rarity in dance music. It makes a pensive 
and poignant lyrical point without 
clouding the track's overall potential to 
inspire active twitchin' and twirlin'. 
Producers Rollo and Rob D. have created 
a grand disco/house arrangement that 
allows Kristine to shine like the star she 
deserves to be. DJs should have a field 
day with a double-pack of potent mixes 
by Junior Vasquez, Rollo, and Our Tribe. 

► OR. ALBAN Let The Beat Go On (5.28) 
PRODUCERS: Kristian Luixhn, John Amaliello. r> AJban 
WRITERS: Dr. Alban. K. Lundm. J. Amat.ello 
PUBLISHERS. Dr. Songs/Cheiron 

REMIXERS: Douglas Carr. David Kruget. John AmatieJIo. 
Peo Haggstrom 

Logic 59010 (c/O BMG) (12-inch single) 

Alban should easily match the success of 
the previous "Away From Home" with 
this jaunty ditty, which combines 
elements of pop/rave, hi-NRG, and 
electro-trance. His tense vocal snaps over 
a twinkling array of keyboards that will 
remind some of vintage Giorgio Moroder. 
Behind the frenzied vocal/synth action is 
a giddy pop chorus that never leaves the 
brain after the first spin. Those who like 
to hang onto the cutting edge will 
probably prefer the riotous Jungle Speed 
mix. A gem from the set "Look Who's 
Talking." 

-jf TWEAKER Tweaked (no timing i-sted) 

PRODUCER: Ian RKh 

WRITER: I. Rich 

PUBLISHER. Ian R*h. ASCAP 

REMIXER: Frank* O. 

Smog 001 (12-inch single) 

Producer/composer Ian Rich cooks up a 
steaming pot of house beats with a 
distinctive West Coast flavor. He smartly 
serves the kind of basshne that DJs 
across the board require, while tossing in 
an abundance of quirky keyboard loops 
and funky percussion. His A-side 
vcrsturus are racing good fun, while 
Frankie 0. drops the pace for his soulful 
remixes. Investigate. Contact: S1&-866- 
6664. 

ELLYN HARRIS 1*11 Show You How (6 30) 

PRODUCERS the Brandt Bros , Giuseppe D 
WRITERS W Brandt G. DICaccamo. B Brandt. E Ham* 
PUBLISHERS: Ellyn Harr.s Enterta ■nrnenVMust Be Nice. 
BMI 

REMIXERS Die Brandt Bros , Giuseppe 0 
Unity OOS ( 12-<nch single) 

Hi-NRG vixen Harris ventures further 
into house territory with a sexually 



assertive anthem. She is getting more 
comfortable with the genre, as proven by 
her notably playful and relaxed vocal. 
Any one of the four versions would be 
fine for mainstream exposure, though 
most will likely gravitate toward the 
percolating Too Hot To Handle mix. 
Contact: 212-860-0500. 




► AARON NEVILLE Can't Stop My Head From 
Loving You (The Rain Song) ~ i ■:. 

PRODUCER: Steve Lindsey 
WRITER: 0. Warren 
PUBLISHER: Reaisongs, ASCAP 
AIM 8426 (c/o PGD) (CD single) 

Neville's fluttering, instantly 
recognizable voice is back on active duty 
with a loping, Diane Warren-penned tune 
from his imminent new album, "The 
Tattooed Heart." The track's light and 
airy, faux-reggae musical context is a 
natural for AC radio, while a more 
aggressive, hip-hop or jack-swing remix 
would open doors at younger-skewed pop 
stations. 

BEN TAYLOR I Will (3:04) 
PRODUCERS; Frank Filipetti. James Taylor 
WRITERS: J Lennon, P McCartney 
PUBLISHERS ATWMaclen, BMI 
Giant 17S93 (c/o Warner Bros.) (cassette single) 

With a little help from his father and co- 
producer, James Taylor, Ren Taylor has 
recorded a cover of the classic Beatles 
ballad that will instantly click with those 
familiar with the original. The whispery 
vocals never stray far from civil soul, but 
should send shivers down the spines of 
fans of serene sounds. Taken from the 
soundtrack to the current Paul Reiser 
comedy "Bye Five Love." 



ROCK TRACKS 



► BJORK Army Of Me ino timing listed) 
PRODUCERS Biorfc Gixtraundsdotlu, Grarwjm Massey. 
Neilee Hooper 

WRITERS B. Gudmurtdsdottir, G Massey. N. Hooper 
PUBLISHERS Famous, ASCAP; SPZ. PRS 
Elektra9152 rCD smgle) 

First peek into the hotly touted "Tank 
Girl" soundtrack is an appropriately 
militaristic and confrontation dance/ 
rocker, pushed over the top by Bjork's 
hypnotic, almost foreboding incantations. 
With the aid of co-producers Nellee 
Hooper and Graham Massey, she coats a 
driving, hip- hop-derived beat with sound 
effects and synth splashes that are coolly 
industrial. Genius jam is ripe for picking 
for modern rock, club, and even pop 
play lists. 

► PETER MURPHY The Scarlet Thing In You mo 

timing listed) 

PRODUCER: Pascal Gabriel 

WRITERS. Murphy. Stainam 

PUBLISHERS Sony/Molting Hill, BMI 

Beggars Banquet 95772 (c/o Atlantic) (CD Single) 

Can this possibly be the same Peter 
Murphy who once sang Bauhaus' doom 
and gloom underground '80s anthem. 
"Bela Lugosi's Dead?" Indeed, if this 
uptempo pop track is any indication, the 
once-morose singer has become quite 
peppy in his later years. This rousing song 
is filled to the brim with opulent melodies 
and harmonious rhythms. Frankly, 
modern rock and even top 40 radio should 
give a damn about this very accessible 
"Scarlet!" 

WATER Spin (3 58> 

PRODUCER: Gavin MacKillop 
WRITERS; Water, D Bradley 
PUBLISHER not listed 
MCA 3306 (c/o Uni) (CD Single) 

Not everything is bankrupt in Orange 
County, Calif., as the musically rich area 
{Offspring, Social Distortion) has 
unleashed one of the most rewarding 
musical efforts from a new band in recent 
memory. The jittery vocal delivery adds an 
intriguing edge to the somewhat simple 
lyrics. Top 40 radio programmers easily 
could find an appropriate nook for this 
hook-heavy rock track. Spin it! 



THE LEGENDARY JIM RUIZ GROUP 
Mij Amsterdam <304i 

PRODUCERS Brian T>ghc, Tommy Roberts 
WRITER J. Ruil 
PUBLISHER not l<sted 
Minty Fresh 8 (7-mch single) 

After the crossover success of Veruca 
Salt, college radio likely will embrace 
this offering from the hip indie label 
Minty Fresh. This simple pop effort 
should please those who seek their indie 
outings without the nasty noise. Mellow 
male and female vocals merge over 
subtle guitar strokes and minimal 
drumming. Even better is the Prefab 
Sprout-like B-side, the melodic 
"Minneapolis." 

★ PHILCO BENOYX Soft Spot 13 331 

PRODUCER: Bruce Hathaway 
WRITERS Philoo Bendy* 
PUBLISHER: not listed 
S Leaf Clover 001 (7-inch smglei 

New York-based trio locks a gnarly, 
quasi-hip-hop heat beneath a sheet of 
guitars that are by turns sweetly plucky 
and fuzzy. Singer Daron M. pouts about 
the soft spot in his head with the kind of 
playful self-pity that alternative radio 
stars are made of. If this band can come 
up with a handful of tunes as instantly 
memorable and clever as this, major 
labels will begin bidding wildly. In the 
meantime, be the first on the hlock to 
discover something new and groovv. 
Contact: 212-598-5890. 

THE GOOPS Booze Cabana (no timing listed) 
PRODUCER: Don Fury 
WRITERS: the Goops 

PUBLISHERS God-Nob, BMI; Tech 9. ASCAP 
Blackout 01 (CO single) 

Look out Las Vegas! This glitzy quartet 
combines elements of early '80s pop 
punk and '90s grunge. The rough-edged 
female rock vocals revive the attitude- 
laced delivery of Transvision Vamp's 
Wendy James, while the hasty pop hook 
recalls classic Joan Jett. Contact: 212- 
226-5839. 

MOTHER MAY I Meet You There (3 40) 

PRODUCER Rob LeBourdais 
WRITERS: D Hennessey, R. LeBourdais 
PUBLISHER: Endless Summer. BMI 
Columbia 6849 ICVo Sony) (CD pro mo) 

This rather generic-sounding rock track 
might find itself a bit out-of-placc amidst 
the current crop of edgier modern rock 
radio tracks. It's too bad, because there 
is some muscle-strong guitar work here 
that deserves recognition. This could 
have been a hit — if it was released five 
years ago. From the Columbia release 
" Splits ville." 



RAP 



-A- DREAM WARRIORS California Dreamin' 

(3:541 

PRODUCER Dream Warriors 

WRITERS: I- Robinson. P. Gayle. f. ASert. H Yoosuf 
PUBLISHERS MCA/TET, SOCAN; Jama/Almo. ASCAP 
Pendulum 58333 (Co Cema) (12-inch single) 

This Canadian rap act reappears after a 
four-year absence with a new lahel and 
sound. A jazzy sample from Les 
McCann's "Go On And Cry" is looped 
through an aloof rap and fumbling 
backbeat. The catchy, coo] musical 
texture will evoke pleasant memories of 
the debut disc from label mates Digable 
Planets. 

SHOW ft AG Neit Level (4;0D 

PRODUCER: Show 

WRITERS: A.G.. Show, J.L Montgomery 

PUBLISHER: Toggle, BMI 

Payday/Wrr 038 (c/o ILS) < 12-inch single) 

Another party jam is on tap from these 
sharp brothers in soul. A deep 
underground bass beat penetrates 
through every pore of these grooves, as 
the obstinate backbeat relentlessly 
pounds away at funk-flavored riffs and a 
cmnchy hook. The spry rap is almost 
drowned out by the busy beat 
palpitations, which are weaved over a 
sample of Wes Montgomery's "Angel." 
Party people, step on up! 



PICKS <•>) : New releases with the greatest chart potential. CRITIC'S CHOICE Or) i New releases, regardless ol potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 
copies to Larry Flick, Billboard. 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W.. Nashville. Tenn. 37203. 
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Retail 



OLDIES ARE SELLERS AT WORLDS RECORD 

(Continued f mm ]wge 55) 

hind the counter at a chain store 
can ring up a sale hut doesn't know 
much ahout music," says LaFalce, 
who has spent his entire adult life in 
music, first as a musician and then 
as the manager of Worlds Kecord, 
where he has been for 13 years. 
"People call here all the time with 
questions, and we usually answer 
them." LaFalce met Erfurt when 
LaFalce took hass lessons from 
him. Erfurt started the business in 
1979, a few storefronts from the 
current location. He has been at the 
current site for nearly 13 years. 

Albany is the home of a state uni- 
versity and many other colleges. 
"We are a big college town and a 
big music town," says LaFalce. The 
store has a Ticketmaster and will 
attract about 400 customers for a 
Grateful Dead concert in New 




Worlds Record is located on the main commercial thoroughfare in Albany, N.Y. 
{Photo: Karen Bruno) 




SsSR 

Pictured at Worlds Record, from left, 
are Frank LaFalce. manager; Stephen 
Erfurt, owner; and Noel Bielawa. 
employee. (Photo: Karen Bruno) 



York. "It's fun selling the tickets. 
People mil call us about tours and 
stuff, and we can come off as pretty 
knowledgeable," says LaFalce. 
Many of the callers will find their 
way into the store — some from as 
far as 70 miles away. Some come 
looking for hard-to-find metal 
bands such as Cannibal Corpse, 
which is sold only to those over the 
age of 18. 

In addition to concert tickets, 
new vinyl is an important selling 
tool. A rack along one wall displays 
current releases for $1 off list, or 
about $9.99. Worlds moved 25 vinyl 



copies of Pearl Jam's "Vitalogy" in 
two weeks. "We sold more of Bruce 
Springsteen's "Greatest Hits'* in vi- 
nyl than on CD," says LaFalce. 

Erfurt adds, "Vinyl is nostalgic, 
and not that many people carry it." 
He says the store doesn't have to 
stock catalog in vinyl because the ti- 
tles are already available in the 
used section. "New vinyl gets peo- 
ple in the store." 

Visitors to Worlds Kecord will 
first notice a cluttered table in the 
front of the store that is strewn 
with giveaways such as Metroland, 
the local alternative paper, and 
flats from record companies. "The 
free stuff brings in a lot of people," 
notes LaFalce. Also on the table 
are magazines such as Vibe, Spin, 
Relix. and Kerrang!, a European 
metal magazine. Boxes of back is- 
sues of Guitar and Rolling Stone 
are underneath. 

Also near the front of the store 
are two 8-by-2-foot bins of neatly- 
organized budget CDs and LPs. 
Budget LPs are $3 or less. Among 
the more costly items in the store is 
an Elvis Presley "King Creole" EP 
45 in its original sleeve ($55). There 
is also a rare 1968 Phi Zappa 
Krappa poster, which would fetch 
more than $100 but is not for sale. 



COLLAGE' PIECES TOGETHER A SALES PROFILE 

(Continued fmm page 53) 

have been miffed by Bayan's resist- 
ance to submitting to standard indus- 
try terms. 

"For a while, we couldn't do busi- 
ness because our terms were not ac- 
ceptable. Not to be hard-nosed, but 
we couldn't survive," says Bayan. He 
says distributors are now willing to 
deal on his terms, which are to pay 
amounts over the "nominal credit 
line" five days after shipment. 

Perhaps because of Hastings' long 
history with the record, its Albuquer- 
que store features "Collage" in its 
"Listening Wedge," says Holland. 

But placement of product and lack 
of knowledge among store person- 
nel have been a struggle for "Col- 
lage" at most stores, according to 
Bayan. The album has been placed 
on endcaps at Sam Goody and 
Tower, he says. Tower may start ac- 
cepting a hanging 12-piece display, 
hut for the most part files "Collage" 
either in classical or jazz. 

On MUZE. the product is listed as 
"Audio Acoustical Collage," and 
store personnel, Bayan says, are not 



familiar enough with the product to 
direct customers to the right place 
or to educate them about the prod- 
uct. 

With the high price point and unu- 
sual nature of the product, Bayan in- 
sists on keeping "Collage" out of 
markets that are not supported by 
promotion. 

Another big problem is stores not 
stocking enough inventory while an 
advertising campaign is in progress. 
To deal with that, Bayan has a sales 
rep dubbed "The Collage Police," 
who alerts him to the problem while 
there is still time to fix it. 

Bayan says he has been studying 
and working on the development of 
"Collage" for 30 years, spending S2 
million of his own money earned 
from his computer software and 
messenger-service businesses. 

"I was fascinated. I could see it 
being a benefit to mankind, but I 
needed to prove it to myself. At 
times I thought, Wouldn't it be 
funny if a man dies of stress while 
testing a stress reduction product?" 



Hundreds of posters sell from $5- 
$12 and are kept rolled up in bins. 
An LP collectibles section has orig- 
inal Beatles albums in mono edi- 
tions for about $15-$20 an album. 

Except for a box ad in the Yellow- 
Pages, Worlds does not advertise. 
It holds raffles and contests to at- 
tract new customers. The prizes 
may include an autographed poster 
or a promotional display given by a 
record company. (The Jerky Boys 
and Guns N' Roses displays were 
raffled off recently.) The mailing 
addresses of customers from the 




A customer listens to a used CD at 
Worlds Record, (Photo: Karen Bruno) 



raffles will be used for the store's 
new mailing list. "There are 50 or so 
people who are always in the store, 
so we don't need to reach them," 
LaFalce says. 

He is anxious to reach collectors 
who live in the southern U.S. and in 
Japan, and he hopes to do that on 
the Internet. "Price may make a 
difference, but selection is also im- 
portant," he says. "We have the se- 
lection." As soon as LaFalce fin- 
ishes alphabetizing the 50,000 45s, 
Worlds will go online. 
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TITLE/ARTIST/LABEL 



16. NARADA DECADE VARIOUS mham 

17. ACOUSTIC HIGHWAY 
CRAIG CHAQUICO hchi» octam 

18. APPLAUSE! DANNY WRIGHT uoutiN oo* 

19. PATH AN AMBIENT JOURNEY FROM 
WINDHAM HILL VARIOUS *iwxmi mm 

20. AMERICAN TRANQUILITY 
PHIL COULTER vnw. 

21. ROMANCE MUSIC FOR PIANO 
VARIOUS wmoa 

22. TO RUSSIA WITH LOVE MANNHEIM 
STEAMROLLER wz^wvu**,* 

23. WINDHAM H ILL PIANO SAMPLER II 
VARIOUS mihmxii 

24. WINDHAM HILL SAMPLER 94 
VARIOUS .mwhwimu 

25. PRAYER FOR THE WILD THINGS 
PAUL WINTER »j« 
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1 
1 


! 


20 


DESTINATION BROOKLYN 


VICIOUS 


2 


2 


il 


BAD BOYS 

BIG BEAT 9226I.AG 




3 


3 


61 


PROMISES & LIES 

VIRGIN 88229 


UB40 


4 




61 


QUEEN OF THE PACK • 

rpic 53763' QB 


PATRA 


5 


.5 


51 


COOL RUNNINGS 

WORK 57553*rcOLUMBIA 


SOUNDTRACK 


6 


1 


29 


REGGAE DANCER 

BIG BEAT 92408,'AG 


INNER CIRCLE 


7 


i 


J! 


KIDS FROM FOREIGN BORN J AMERICANS 

DELICIOUS VINVLEASTYvEST ??M9 EEG BE 


8 


9 


9 


STRICTLY THE BEST. VOL. 13 

VP 1393* 


VARIOUS ARTISTS 


3 


8 


s: 


SONGS OF FREEDOM A 

TUFF GONG SI2 2B0/1SLAND 


BOB MARLEY 


10 


13 


2 


DANCEHALL MASSIVE VOLUME III 

NOVEMBER 1 1L7 


VARIOUS ARTISTS 


U 


1! 


39 


YAGAYAGA TERROR FABULOUS 
EASTWEST 92327MEG Efl 


12 


iO 


71 


STIR IT UP 

COLUMBIA 57511 


VARIOUS ARTISTS 


QD 


15 


39 


BEST OF REGGAE 

K TEL 6067 


VARIOUS ARTISTS 


QD 


RE-ENTRY 


BEST OF DANCEHALL REGGAE 


VARIOUS ARTISTS 


'(3D 


RE-ENTRY 


SKA; THE THIRD WAVE 


VARIOUS ARTISTS 
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CD 


2 


8 


THE LONG BLACK VEIL • 


THE CHIEFTAINS 


2 


1 




THE LION KING: RHYTHM OF THE PRIDE LANDS 

WALT DISNEY 60871 


VARIOUS ARTISTS 


CD 


5 




CELTIC HEARTBEAT COLLECTION 

CELTIC Ht^TiiEAl ATLANTIC 827320*3 


VARIOUS ARTISTS 


4 


3 




CELTIC LEGACY: A GLOBAL CELTIC JOURNEY 

NARADA 63916 


VARIOUS ARTISTS 


5 


4 




CLANNAD THEMES 

CELTIC HEARTBEATi'ATLANTIC 82737/AG 


CLANNAD 


CD 


NEW*- 


LOOKING BACK 

cuhb !n\n 


MARY BLACK 


7 


6 




THE MASK AND MIRROR LOREENA MCKENNITT 

W.-.'J'.LK H'(U^ 16420 GS 


8 


? 




ALEGRIA 

RCA 62701 


CIRQUE DU SOLEIL 


9 


10 




CELTIC GRACES A BEST OF IRELAND 

IRS. 31216 


VARIOUS ARTISTS 


10 


s 




LOVE I LIBERTE 

ELEKTRA MUSICIAN 6 1 599.EEG 


GIPSY KINGS 


QD 


14 




ANUNA 

CELTIC HEARTBEAT/ATLANTIC 82 733/AG 


ANUNA 


12 


9 




PAPA'S DREAM LOS LOBOS WITH LALO GUERRERO 

MUSIC FOR LITTLE PEOPLE 42562,'WARNER BROS 


13 


12 




BANBA 

ATLANTIC 82503,'AG 


CLANNAD 


14 


11 




TALKING TIMBUKTU ALI FARKA TOURE WITH RY COODER 

HANNIBAL 1381RVKODISC 


15 


13 




CELTIC ODYSSEY 


VARIOUS ARTISTS 
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CD 


: 


53 


LIVE AT THE ACROPOLIS A 


YANNI 


CD 


2 


3 


LIVE AT RED ROCKS 

GTS 4579 


JOHN TESH 


3 


3 


1 


SHEPHERD MOONS A' 

REPRISE . - ' WARM II BROS 


ENYA 


4 


4 


101 


IN MY TIME A 

I'UIVAil Ml.'SIC H.'Klr. 


YANNI 


5 


5 


21 


FOREST • 

WINDHAM HILL 1 1 1 57 


GEORGE WINSTON 


6 


6 


7 


EUPHORIA (EP) 

EPIC 66862 


OTTMAR LIEBERT 


7 


1 


23 


ACOUSTIC PLANET 

HIGHER OCTAVE 7070 EB 


CRAIG CHAQUICO 


8 


1 


2JI 


NOUVEAU FLAMENCO • 

H r.Htn nr-A'/r ;07f 


OTTMAR LIEBERT 


9 


10 


47 


CELTIC TWILIGHT 

HEARTS OF SPACE 11104 


VARIOUS ARTISTS 


10 


8 


43 


MONTEREY NIGHTS 

STS 4570 


JOHN TTSH 


QD 


13 


25 


MANDALA 

DOMO 71001 


KITARO 


12 


11 


51 


HOURS BETWEEN NIGHT + DAY OTTMAR LIEBERT + LUNA NEGRA 

rr:r ^-.ho; 


13 


12 


b 


GLOBAL HOUSE 

WINOMAM HILL 11 148 


OYSTEIN SEVAG 


14 


15 


71 


IN SEARCH OF ANGELS 

w NOmam Hit'. ; 1 153 


VARIOUS ARTISTS 


15 


14 


33 


WINTER SONG 

GTS 4572 


JOHN TESH 
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New Age Matures 

While The Genre Grows To Embrace More Music And Bigger Audiences, 
Some Consider The Term lew Age" Old-fashioned 



Windham Hill and Private Music didn't fa 
in any established categories, so they were 
lumped hub their own. 

Hut with that moniker came associa- 
tions with New Age thought, spiritualism, 
crystals, etc. While artists like Steve 
Halpem and Aeoliah continue 10 thrive in 
this market, many others are uncomfort- 
able with the category. 

"1 position myself as a contemporary 
classical composer and performer," says 
veteran keyboardist Suzanne Ciani, who 
recently started her own label. Sev- 
enth Wave. "There was so much debris 



One Libel that is unabashedly New Age 
is Soundings Of The Planet. "Our music is 
designed to help people of all ages get in 
touch with their own tranquility." says 
Dudley Evenson. who. with husband 
Dean Evenson, lounded the label in 
1979 The label's music — and its socially 
conscious philosophy and business prac- 
tices [packaging made solely from recy- 
cled matenals. family-tnendly work sched- 
ules and membership in Businesses For 
Social Responsibility, for example) — con- 
tinue to define the genre. Some ot 
Soundings' most popular and successful 




IN THE BEGINNING 

When New Age was adopted as a music- 
industry term in the early 1980s, it 
embodied a new instrumental music 
embracing elements of acoustic, world, 
folk, space, jazz and classical into a ha- 
zy hybrid Artists such as Andreas 
Vollenweider, Ancient Future. George 
Winston and Brian Eno. and labels like 



attached to the term, and I didn't want to 
spend half my day explaining what 1 

wasn't." 

But New Age Grammy nominee Graig 
GuqutCO hits no problem with the term. 
"The firsi New Age music 1 heard was 
Hendrix. eariy Clapton and Pink Floyd." 
says the former Jefferson Starship gui- 
tarist , who is now the premier artist on the 
Higher Octave label, which earlier had 
launched Ottmar Lichen. "I don't think 
there's any stigma attached to it." he says. 



releases include Dean Evenson's environ- 
mentally influenced compositions 
("Forest Rain." "Desert Moon Song," 
"Ocean Dreams") and lorn Barabas 
inspirational keyboard melodies ("Sedona 
Suite." Wind Dance" "Classica Nou- 
vcau"). 

THE EVOLUTION 

Many artists and labels, however, think 
the music has translormed into a muln- 
hued variety while the definition of New 
Age remains monochrome. "The icrm 
itself becomes less and less relevant as the 
breadth of that music comes out under 
that banner." says Windham Hill's 
Duskis. "Look at the breakthrough 
records of '94: 'Chant.' the Enigma 
record. Deep Forest.' The)' have elements 
of space, spirituality, dance and what 
you'd call New Age." 

"That's why I wish they'd just adopt the 
term contemporary instrumental music." 
adds Stephen Hill, president of Hearts Of 
Space records. 

Paul Winter has always disavowed the 
term New Age, but with two New Age 
Grammies under his belt, including this 
year's for "Prayer For The Wild Things." 
he's become more sanguine. "The fact 
that there's a category now where our 
music will get some acknowledgement 
and people will listen to it, that's some- 
thing we're very gratclul for." he says 

Ggwjjgugd >'» pflff t>~ 
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We believe there is a place that lives deep within us all 
It is a place of vision and clarity 
where the rhythm of life moves in harmony 
with a higher consciousness 

The purpose of our music is to take you there 





We are very proud to have been chosen as Billboard's #1 independent New Age label. 

Four 



a row. 



'As in music, so in life' 



\ 



Craig Chaquico 
Acoustic P/anef i707oi 

The stunning Grammy- 
nominated lollow-up to 1993 s 
Acoustic Highway. 
Over 120.000 sold since 
November 1994 



Ottmar Liebert 
Nouveau Flamenco ami 

Where it all began for Ottmar: 
The heart and soul ol the 
gypsy guitar captured in this 
award-winning release. 
Over 1.3 million sold. 
In its fifth year on Billboard s 
New Age chart. 



Neal Schon 

Beyond The Thundemum 

The renowned guitarist of 
Journey and Santana explores 
new textures in this lush, 
melodic album. Neal takes you 
beyond the frenzy of the storm 
to a quieter place 
In stores March. 



l_l S C O 



Cusco Apurimac II 

Evocative, emotional 
enchanting The modern 
meets the mystery in this 
latest release by one of the 
world s best-selling 
New Age groups. 



Homo am 



Shahin & Sepehr 

One Thousand & One Nights 

(7061 > 

The biggest New Age debut in 
1994. A blend of Spanish. 
Moorish and Middle Eastern 
influences. 

New release in stores April. 



HIGHER OCTAVE MUSIC 

23715 W. Malibu Rd., #358, Malibu, CA 90265 (310)589-1515 Fax (310)589-1525 homusik@aol.com 



* 4. 

Lara & Reyes 
Guitarras Hermanas [7074 

From the flamenco of Spain to 
the reguinto ot Mexico, this 
dazzling duo explores the 
many beautiful languages of 
the Latin guitar 



Co 



aterial 



ARPA FOLK 

THE BIGGEST 
DISTRIBUTOR IN SPAIN OF: 
NEW AGE, WORLD AND FOLK MUSIC 

WE REACH THE 
WHOLE SPANISH TERRITORY 



WE WORK WITH 
MORE THAN 60 LABELS 
FROM ALL OVER THE WORLD 

D7 YOU NEED 
THE BEST DISTRIBUTION 
OF YOUR PRODUCTS 
DO NOT HESITATE TO CONTACT US 



ARPA FOLK DISTRIBUCION 
San Isidro Labrador, 19 
28005 - MADRID (Spain) 
Tel.: 341 3665346 / 366549 1 
Fax: 341 3640036 




The Video Age 

Contemporary Instrumental Videos Get Boost From Television 
And Enjoy Mainstream Success 



BY M1CHELE BOTWIS 




hile some may consid- 
er New Age music to 
be "background mu- 
thc videos in the 
genre are putting the 
music — and the musicians — on cemer 
stage. Here's a rundown of what's been 
making an impact, as well as some newer 
titles to watch for 

"Yanni: Live At The Acropolis." pro- 
duced by Private Music and distributed by 
BMG, continues to be a phenomenal suc- 
cess. Released a year ago. the triple-plat- 
inum concert video not only catapulted 
the Greek-bom keyboardist into interna- 
tional star status but also proved the 
mainstream appeal of New Age instru- 
mental selections. 




V'unni is "Live At The Acropolis. " 

"The concert video ranked No. 3 on the 
Top Music Videos chart in Billboard's 
1994 Year In Video recap — the highest 
ranking for a New Age video on that chart , 
It also placed No. 3 on the year-end Top 
Video Sales chart, and thai alone put 
Private Music at No. 7 on the Top Video 
Sales Label recap — higher than Amblin 
entertainment, which had six charting 
titles, and Universal City Studios, with 14. 

Ron Goldstein, president/CEO oT 
Private Music, attributes the success of 
Yanni and his video to television. The 
album debuied in March 1994, and the 
concert video premiered during a pledge 
drive on approximately ! 30 PBS stations 
na tionwide, raising over $5 million for ihc 
campaign and introducing new con- 
sumers to the artist. It repeated nation- 
wide in June, August and December, with 
significant sales impact following each air- 
ing. 

"Television exposure really paid oft by 
stimulating sales." says Goldstein. "Airing 
ihc concert video did more lor ihc album 
than would nomially be accomplished in 
a five-year period of advertising. The 
strength of the impact showed at music 
retail, where viewers were buying the 
album die day alter the PBS special." 

Another artist banking on television 
exposure is "Entertainment Tonight" 
Continued on ;\ity 6.i 
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From no one time, from no one place, the essence of music is 




For more information please contact : 
Polyqram/lnternational Development : 33 (1) 44 41 91 74 




VIDEO AGE 



co-host John Tesh. His new video. "John 
Tesh: Live At Red Rocks With The 
Colorado Symphony Orchestra. " was 
released March 7 on GTS. The video was 
aired that month on PBS as part of its 
national pledge drive 

"Because of John's busy television- tap- 
ing schedule, he cannot tour like a typical 
performer." says Ken Antonelli, president 
of GTS Records. "The PBS promotion 
allows us to reach its wide an audience as 
possible without extensive touring." 



John Tesh is "Live Al Red Rixks. ' 




Jan Hummer goes " Beyond The MmJ's Eye. " 

Miramar is carving out its own success- 
lul niche in the New Age market, with 
both computer-animated and natural- 
scenery selections joined to music. In par- 
ticular, its pioneenng "Mind's Eye" scries 
continues to sell well four years after its 
L991 introduction. Jan Hammer's multi- 
platinum "Beyond The Mind's Eye" has 
spent well over 100 weeks on the Top 
Music Videos chart since its release in 
1992. The lollow-up. Thomas Dolby's 
platinum -selling "The Gate To The Mind's 
Eye." is receiving critical acclaim lor us 
visionary music and animation. 

"Our goal from the beginning was to 
luse spectacular music with the world's 
best computer-animated graphics." 
explains Kip Kilpatnck. VP ol Special 
Products for BMG-distnhuted Miramar 
"Unlike other forms of visual entertain- 
ment, which tend to be static, "The Gate 
lo lhe Mind s Eye pulls viewers into 
another world." 

The most recent Miramar projects are 
"Da2zle" and "Power Moves." which 
choreographs athletes like Olympic leg- 
end Greg Louganis to a soundtrack by 
lames Reynolds, who also scored the first 
"Mind's Eye" video. 

Other New Age videos making a signifi- 
cant showing include Windham Hill's trav- 
elogue senes and Higher Octave's "fractal 
l.umination" pro|ect. featunng kaleido- 
scopic graphics accompanying tracks hy 
Craig Chaquico. Oitmar behert and other 
Higher Octave New Age artists ■ 
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Beyond Mainstream 
Marketing 

Specialized Selling Concentrates On Such Alternatives As Bookstores, Galleries And Yoga Classes 



lit' MARIA ARMOIMAK 




" I have witnessed 

the horrors of war, 

while at the same 

time witnessed the 

awesome beauty 

off our universe. 

David Arkenstone, 

your music has 

filled a void within 

me... I salute you." 

Howard Amos, 46 
Printer and Soldier 



•or TMt' 

DREAM- 
WARRPR 



Back in 1975, when artist and 
Inner Peace Music label founder 
Steven Halpern released his 
first New Age album. "Spec- 
trum Suite," the genre was vir- 
tually unheard of. In fact, the mention of it 
raised eyebrows in traditional record 
stores. "My records would be filed under a 
title like "exotic folklore' or behind Mickey 
Mouse in the Disney section, so they 
wouldn't sell," he says. 

Consequently, Halpem began his own 
marketing campaign, bypassing the main- 
stream and instead approaching a different 
audience — those interested in health and 





Mew Age trailbiazcr Steven Hu/rv 



meditation. He sold his records at health- 
food stores, yoga conferences and exposi- 
tions that attracted this alternative market, 
paving a way for New Age music to pros- 
per off the beaten path and avoid compet- 
ing direcdy with major labels. 

GO ALTERNATIVE 

This alternative market has since 
grown immensely, and it's where many 
New Age specialty labels make their 
mark. Bookstores, gift stores, natural- 
health stores and retailers like the 
Nature Company arc focal points, as 
well as other non-traditional, more cre- 
ative ways of reachtng potential buyers. 

"Rather than being a guppy in the vast 
sea of record stores, we are a whale in 
the alternative market," explains Scott 
Kellner, COO of Sugo records, a leading 
indie New Age label that also distributes 
a number of other labels in that market. 

With the alternative retail outlets, the 
challenge to have records played in- 
store is less competitive than in record 
stores but still mandatory, according to 
most labels. "We rely on in-store play." 
says Gar)* Chappell. VP at Real Music. 
"Most of the stores that carry our 
music — plant stores, gift shops, art gal- 
leries, bookstores — are not in business 
to sell music. Although they play music, 
it's primarily played to enhance their 
environment and create atmosphere for 
customers." 

Continued on page 65 



#2 TOP INDIE NEW AGE LABEL 

Hearts of Space 



JOHN BOSWCLL KEVIN BRAHENY MVCHAEL DANNA DAVID DARLING 
GINO D'AURI CONSTANCE DEMBY BILL DOUGLAS 
LIGHTWAVE KENNETH NEWBY RAPHAEL ROBERT RICH 
STEVE ROACH MICHAEL STEARNS TIM 5TORY 5USPENDED MEMORIES 



I JS 

HCBRTSot SPRCE 



NAVARRE 




Joanne Shenandoah with peier kahr 



Life Blood 




The beautiM voice ol one of Amenco's foremost 
Native recording artists meets fa genius of this 
renowned panisi aid compose!. 

Shenandoah i mesmerizing olio voke... 
transforms traditional Haadenosaunee- 
Iroquois (hants and melodies into 
invocations of peace -Urne Header 

...emerges as a Native American version 

oilaya. -Billboord Mcgoii™ Ir- }i V 



Peter Kaier with r. cmos Uw 

How The West Was Lost, Vol 2 

The breothtaking soundtrack to the ACE aword warning mini- 
series. Volume One wos #6 for the yea, Billboard New Age 
chort, 1993. National broadcast on the OiscoverY Cfwnnel. 



This collaboration brings oat Hater s best, and Halcai 's 
playing is soothing, mystical and ethereal. Simply pal, 
Kater ssoandtrtx.il is stunning. Superb. -Dirty Um« 

to: Hon mi Wra *« losr, Vex I (50AC Ml I 



5* fft 



Silver Wave 



km Win Rkomj, ik PO Bqi 7943 toucn, CO B0306 
l-SOO-SIL-WAVt o* 303 443 561/ Fu; 303.443.0177 
Dft-lIIUlW IN THE US P KK» IllftUIIOlM 
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MARKETING 

G>nn»nr.i tNV'i /'.Jiv t'W 

MASS MULTIMEDIA 

Some labels, such as Higher Octave, still 
focus on traditional ways of promoting 
their product — radio, retail and press — 
ihough most only use it as a fraction ol 
their elforts. Most New Age labels instead 
concentrate on innovative means of mar- 
keting their music, having it stand out and 
be heard For example. High Harmony 
Records featured one artist. Robert 
Bonfiglio. on the QVC home-shopping 
channel and sold 10.500 units in just 12 
minutes Inner Peace Music releases have 
been played on such TV shows as 
"Oprah." "20/20" and a John Bradshaw 
segment on PBS Hearts Of Space concen- 
trates on educating buyers at retail and has 
Its own popular show on National Ihihla 
Radio 




Rii/vrt Bonjigho appealed to QVC shoppers 

Some labels, such as Sugo. Windham 
Hill. Inner Peace Music and Narada have 
hopped onto the inlormation superhigh- 
way, marketing their product on-line 
through the Internet and other services 
"We work with Internet Underground 
Music Archives out of Santa Cruz, who 
likes working with us because of our 
graphics capabilities," says Kellner. "as 
well as the Infbnet. which passes on leads 
and takes 25% of earnings." 

Windham Hill also is on America On- 




line, and the label just launched an 
Internet web server "Our site at 
Windham.com has 1,000 screens, fea- 
tures sound samples of 55 artists and 
downloads video clips." says Roy 
Gattinella, Windham Hill director of mar- 
keting. "We also feature a color map of the 
U.S. with a list of tour dates in specific 
areas and radio stations (hat play our 
music. " The label's chat line allows people 
to comment on the music and enables 
Windham Hill to add to its mailing list for 
future catalogs. 

Direct-to-consumer catalogs are another 
pnme source of marketing for many New 
Age labels. The Windham Hill Occasional is 
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sent to anyone who inquires about the 
label's music — a current mailing list of 
400.000 people. The fall issue even 
included a sampler CD 

Narada does a similar mailer, the Friends 
Newsletter, which has grown into a catalog 
"We cultivate individual customers 
When they send notes, we answer," says 



director of marketing Diane .Almond. "We 
notify them about touring and include a 
perk tor them." 

Hearts Of Space also monitors its cus- 
tomers closely, keeping a comprehensive 
database of listeners from their popular 
NPR radio show 

The multimedia market has become 
another viable source of reaching cus- 
tomers. One CD-Rom magazine. Nautilus, 
features a Windham Hill section, where 
subscribers can listen to a sample track, 
check tour dates, read biographies and 
watch a diflerent video clip every month 
They also can order product. 

CORPORATE COMMUNICATION 

A lew labels use cross-promotion with 
other businesses or nonprofit organiza- 
tions Real Music, for example, arranged a 
deal with Birkenstocks. in which cus- 
tomers received a tree Real Music CD 




when they purchased a pair of 
Birkenstocks And Windham Hill has sup- 
plied sampler CDs for such companies as 
Bose. Sterling Vineyards and Toyota to 
give to customers along with purchases. 

Windham Hill also released a scries of 
chanty-minded projects, such as "Music 
Of Yosemiie." donating 10% of the pro- 



ceeds to the preservation of the national 
park, and contributed, along with other 
labels, to "Polar Shift," with the proceeds 
donated to preserving Antarctica. 

Similarly. Narada does a series of special 
projects that tie in with environmental 
organizations, such as "Precious Waters" 
with the Ameri ca ] Rivers Group. "We get 
extra exposure through both promotion 
staffs," says Almond. "We have given pro- 
ceeds to eight diflerent groups." 

As with some major-label campaigns. 
New Agers may use special promotional 
items to catch attention. Sugo once 
included a package of herb tea. a jar of 
honey and a biscuit with a CD sent to 
radio. And Narada once sent out a kite to 
retailers along with a David l.anz CD. 
which was prominently displayed at many 
outlets. They also sent Chinese food car- 
tons and custom fortune cookies along 
with the soundtrack to "Kung Fu. " ■ 
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The European 
Attitude 

New Age Prospers In Spain, Italy And France 



Grammy Winner Best New Age Album 
Two Consecutive Years 
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Paul Halley, Humpback Whales 
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The rise of "Nuevas Mu- 
sicas" in Spain, speciality 
radio shows in Italy and a 
major-label imprint in 
FrtnCC arc among the 
signs of the continuing strength of 
New .Age music in Europe. 

GENRE REIGNS IN SPAIN 

Spain is a particularly ferule ground 
lor New Age and lias helped redefine 
the music. "We call the genre 
'Nuevas Musicas' [New Musics) to 
include harder and more potent 
musical forms, such as modem folk," 
says Jose de la Fuente. managing 
director of Arpa Folk Distribucion. 
De la Fucnte thinks that New Age in 
the U.S. or U.K. "is limited to con- 
cepts such as meditation and is too 
bland In Spain we try - to escape from 
this rather simple and overly sweet 
concept." 

Arpa Folk runs its own Nuevas 
Musicas label. Resistencia. and co- 
owns the Lyricon imprint with the 
larger Sonifolk lahel It is a major 
importer of New Age titles from 
numerous labels, including Topic and 
Grapevine in Bntain, Dolphin in Ireland, 
Erdenklang Music in Germany, and 
American labels such as Hearts Of Space, 
Real Music and American Gramaphone. 

International acts with New Age appeal, 
such as Eoreena McKennir and Enya, have 
scaled the Spanish album chart, while 
gold sales (50,000 units) have been 
achieved by "Enchantment" by Chris 
Spheeres and Paul Voudouris. imponed 
by Arpa Folk from Epiphany in the U.S. 




Srwin's Suso Saiz 
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and by Portugal's Madredeus, on EMI in 
Spain. 

Among the leading Spanish artists in the 
genre are Luis Delgado. Luis Paniagua. 
Tomas San Miguell, the flamenco-flavored 
group Radio Tariia. Suso Saiz, Javier 



New Releases from Dar^ason Music 

Finally — the long-awaited sequel to Joemy Wilson's 
phenomenally successful album Celtic Dreams 
(over 200,000 sold!) 
Music of Ireland on the Hammered Dulcimer 

MAY 15 " Kim Robertson 

Treasures of the Celtic Harp 
JUNE 15"- John Bullard 
Celtic tf eO-SU re5 - r/l(? classical Banjo 

Bringing you the finest in folk/classical sounds since 1984 flplfe 
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Steven Halpern & inner peace Music® I 



"Steven Halpern is as close to being a New Age superstar as anyone these days." — The NY Times 

Celebrating our 20th Anniversary 

— OVER 3 MILLION UNITS SOLD WORLDWIDE. 



Over 50 New Age/Contemporary Instru- 

mental/Ambient albums. 

Steven Halpern's name is synonymous 

with the music that people want and need 

for unwinding and relaxing. 

If SoundScan had begun 20 years ago, 

Halpern would have several gold records 

by now. 

As long as there is stress, he will be selling 
more and more recordings! 
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Paxarino and V S. Union Other 
important New Age labels in Spain 
include Nuba Records, Hyades Arts 
and No C D Records. The radio 
shows featuring New Age are 
"Dialogos" on public Radio 3 and 
"Musica Privada" on Sinfo Radio 

AN ITALIAN ACCENT 

In Italy, nightly speciality shows on 
the two national private networks 
and regular exposure on the 
overnight "Stereo None™ on public 
radio RAI confirm the populanty of 
New Age. Radio Montccarlo host 
Nick the Nightfly points to two 
Italian acts who have mixed New 
Age with local influences. "Mario 
Rosini is a superb keyboard player, 
while harpist Vincenzo Zitello has 
been described as the Italian 
[Andreas] Vollenwcider." he says. 
Rosini records for the Freeland label, 
established by Neapolitan jazz/blues 
artist Pino Daniele and Italy's largest 
New Age dismbuior. New Sounds. 

New Age artists in Italy "draw on 
diverse influences, but they are all 
colored with the feeling, heat and passion 
of the Mediterranean." says New Sounds 
director Marco Fullone. offering as an 
example the jazz-fusion album "Black- 
itude." by keyboardist Attilio Casati. 

New Sounds distributes titles from 
labels including Innovative Communi- 
cation and Blue Flame from Germany and 
Higher Octave from the U S. The compa- 
ny publishes a monthly magazine, NY»v 
Age Music & New Sounds, and has moved 
into CD-i and CD-ROM with plans to offer 
an on-line service to complement existing 
listening lines. 

Other small indie labels in Italy are 
entering the New Age field. Avalon 
Recording has released the debut album 
from Dagda-Morrigan. which mixes Celtic 
harmonies and electronic vibes. CNI has 
released the Halo-Austrian band 
Agricanius, which draws on traditional 
Southern Italian music and electronic 
effects to create soaring dreamscapes. 

A MAJOR EFFORT IN FRANCE 

While independents dominate New Age 
in Europe. PolyGram in France entered 
the genre two years ago with its Musiquc 
Essentielle impnnt. under Jean-Patrick 
Teyssaire. 

So far, more than 28 titles have been 
issued on five dilferent collections Alteus 
("from spiritual to sacred"), Aquarius 
("the fusion of sounds and cultures"). 
Oreus ("harmony, peace, relaxation and 
science"). Globus ("from ethnic to cthno- 
jazz") and Tanaus ("the new classics"). 
The music usually is composed and 
played by French artists, and the albums 
arc elegantly packaged 

"Reflecting a new musical trend, 
Musique Essentielle has to be a laboratory, 
an open door to new possibilities, an alter- 
native," says Teyssaire. He pursues what 
he calls an "ami-mass-markettng strategy" 
through speciality retailers such as florists 
or drugstores and is even planning some 
marketing efforts to reach people in 
churches. With limited radio and TV 
exposure, the emphasis is also on press 
and direct marketing 

Cathy Bitton, in charge of international 
development ol the PolyGram France cat- 
alog, is convinced that the Musiquc 
Essentielle senes has international poten- 
tial The presentation of the collection is 
luxurious, and there are a lot of specific 
windows for these products. — especially m 
the United States." says Bitton. "Ii will 
take time, bui once we reach a certain 
level of awareness, the markei will open to 
these products " ■ 

This report was complied hv Mlboard corre- 
spondents Howell Llewellyn m Spain, Mark 
tkzzam in Iftiry and Emmanuel Lcgrand in 
France. 
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NEW AGE MATURES 

i rr.Unm \i /'.-in fviv '.-0 

Besides, how else does one categorize a 
musician who's played with the Russian 
Pokrovsky Singers, frame drummer Glen 
V'clez and a bull moose? "We've been 
called all sons of hyphenat- 
ed names." says Winter. 
"Folk-jazz and progressive 
music were used for a 
while. Some guy came up to 
us after a concert once and 
asked. 'Is this nco-pagan? " 

CREATING AMBIENCE 

Windham Hill, which has 
diversified with such spin- 
ofl labels as adult-con- 
temporary-orientcd High 
Street, is already dabbling 
with the current market 
darling, "ambient," on a 
collection called "Path." It's 
bracketed by pieces from 
New Age Grammy winner 
Mark Isham and ambient 
artist Global Communi- 
cation. And it's all drawing 
from the same source, 
according to Duskis, who 
notes, "One of the battle cries of the ambi- 
ent scene is 'Ambient is not New Age.' 
Meihinks thou doth protest too much!" 

In fact, a few New Age artists are going 
the ambient re-mix route. Windham Hill 
will release an ambient version of Jon 
Anderson's "Deseo" with people like The 
Future Sound Of London and Deep 



Forest turning the knobs of the Yes 
singer's Brazilian-influenced album. 

Epic artist Ottmar Uebert just released 
"Fuphoria,'" a re-mix of his nouveau-fla- 
menco tracks by guitarist Steve Hillage, 
Steve Be Zct from the German Eyc-Q 
label, and Slip from Compton's Most 
Wanted, among others. "I think my fan 
base is pretty flexible. " says Uebert of this 
radical departure, which he says fits right 
in with the dance scene. "1 think they'll 
find this interesting, and 1 think it will 
turn people on to what we're doing." 

With its RGB and World Class imprints. 
Hearts Of Space joins labels like Windham 




Ottmar Liehert remixed his nmfveau flamenco. 



Hill, Miramar and Private Music, which 
have expanded their artist rosters to 
include vocal and non-New Age artists. 
Maintaining an even stronger commit- 
ment to instrumental music. Hearts Of 
Space created the Fathom label to explore 
the outer edges of space music with Steve 
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Roach, Robert Rich and Lightwave. "The 
thing about this music is thai the imagery 
takes you somewhere," says Stephen Hill, 
"and if it's darker and deeper, you're in 
Fathom country." 

POP STARS 

Holding down the other end of the scale 
are artists like Yanni, John Tesh. David 
I jnz and Danny Wnght (who may be the 
only "i 1 -year-old musician in America who 
cites Peter Nero and Roger Williams as 
influences). Wnght is creating his own 
version of their easy-listening piano 
stylings on his latest album, "Applause" 
(Moulin D'or), which includes a tribute to 
1 ienry Mancini. "My distnbutor says that 
'easy-listening' is a word that makes you 
dead instantly," says Wright, who feels the 
New Age term gives him greater credibility 




4 

Danny Wright earns "Applause 

Yanni is the success story of New Age 
music, although he's never embraced the 
term. Through innumerable broadcasts 
on PBS, his "Live At The Acropolis" has 
catapulted him to double-platinum sta- 
tus. Critics have called him the "Ijberace 
of New Age," but Private Music president 
Ron Goldstein sees him at ditferem points 



as the Beethoven, Spring- 
steen or Sinatra of his day. 
"Yanni is a star," Goldstein 
asserts, describing his appeal 
that expands beyond New 
Age 

"We're no longer involved 
in New Age music," says 
Goldstein, who has signed 
artists like Ltta [arnes, Leo 
Kottke and Ringo Starr. u l 
think it's a shrinking market, 
and, personally. It's not 
music I gravitate toward" 

Yet. never has New Age- 
been so present on the 
Billboard 200, with record- 
ings by George Winston, 
Enya. Yanni and two by 
Enigma currently enjoying 
chart success. 

"The research we've done 
shows thai Generation Xers 
are looking hard at the current incarna- 
tions of New Age and making it part of 
their palette, whether it's ambient, techno 
ora global blend," says Wesley Van Linda, 
president of Narada records and its distri- 
bution arm, Music Design. "I think the 
market for New Age is untapped and will 
continue to grow." ■ 




Rebels And Refugees 

Artists Express Independence By 
Establish ing Own Labels 



Whai do you do 
when you've been 
with a major label 
and are suddenly- 
cut loose? For sev- 
eral New Age artists, the solution 
has been to form their own labels. 
In the past year alone, Patrick 
O'Hearn, Surannc 
Ctani and Kitaro have 
Icit established labels 
and struck out on 
their own. 

All the artists voice 
similar distress at the 
changing attitude of 
major labels toward 
their music. It's an 
attitude Paul Winter 
experienced in the 
1960s and 1970s 
with Columbia and 
A&M records. "He 
started Living Music 
because A6rM gave 
him ■ hard time with 
'Common Ground.'" 
recalls Paul Schul- 
man, general manager 
of Winter's Living 
Music label. "They 
didn't know what to Damn' $ Kitaro 
do with it and didn't 
support him the way he liked, so he 
started his own label 

According to Ctani. O'Hearn and 
Kitaro. things haven't changed 
much. Kitaro jumped Irom Geffcn 
records to Domo Records, formed 
by his longtime manager. Eiichi 
Naito. "I don't think they can pro- 



founding, and his debut album, 
"Ancient Dreams." remains a sign- 
post of synthesizer music. But times 
have changed, and O'Hearn will be 
launching his Deep Cave label late 
this spring with a new solo album. 

Former labelmate Suzanne Ctani 
has already beat him to it with her 





Deep Gm*S Patrick O'Hearn 

mote a unique artist like Kitaro," 
says Naito, who says he was disap- 
pointed with diminishing sales and 
lack of promotion and felt lost 
amidst artists like Aerosmith and 
Guns N' Roses. 

Ciani and O'Hearn echo those 
sentiments, adding a lew other wrin- 
kles. "1 need artistic freedom and 
the latitude to move and produce 
the way I see fit without being held 
in judgment by the record compa- 
ny." says O'Hearn. He was a charter 
member of Private Music since its 



label. Seventh Wave, named for her 
first album, released 12 years ago 
"1 wanted to do an orchestral 
album." she claims, "and (Private 
Music] said. That's ridiculous! 
Why no! do a piano album?' But, 
artistically, what I had to say next 
was with an orchestra " 

So she ret orded it 
herself and released 
"Dream Suite" this 
past January. Ciani 
says she wasn't just 
driven by art, but 
Finances "I've already- 
recouped my invest- 
ment in this album." 
she claims "With 
Private, it takes so 
long: by the time you 
recoup, you're doing 
the next album and 
you're back in the 
hole.' 

Naito agrees. He says 
Kitaro's Grammy-nom- 
inated "Mandala." re- 
leased last fall, has 
sold 100,000 units so 
far, compared to 
180,000 for "Dream," 
Kitaro's last Gcffen 
album release of three 
years ago "Geffen 
could never sell them 
says Naito. Unlike 
Ciani's and O'Hcarn's labels. 
Domo will release other artists as 
well, says Naito. beginning with the 
pop act, Horizontal Ladies 

Schulman. who was with Winter 
ar the beginning, warns these new 
labels that it may not be so easy. 
"Despite the fact that he's a well- 
known artist, it took two or three 
years to set up distribution," he 
says, adding this ironic warning: 
"Don't grow too fast and get swal- 
lowed by a major label " -JD 



that fast. 
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By Seth Goldstein 



rlONEER: Casablanca Multime- 
dia Group is a start-up rackjobU'r 
bringing CD-ROM rentals and sales 
to video stores. It's currently a 
lonely job, but someone's got to do 
it 

In fact. Casablanca services 25 
outlets and expects to reach 50 in 
June ami 300 by year's end. CEO 
(and home video veteran) Martin 
Wcinstein lias a twilt-in advantage. 
He's partnered with Peter Balncr 
of Palmer Video in Union, N.J., 
where Casablanca shares space. 
Casablanca places product in 17 
Palmer stores. Other New York- 
area chains taking CD-ROMs in- 
clude Video Video, Great American 
Video, and RKO Video. Casablanca 
is also stocking two computer soft- 
ware stores in Chicago and Seattle. 

We visited Weinstein's prime lo- 
cation, the Palmer Video in Haw- 
thorne, N.J., with 125 titles, to find 
the CD format thriving, according 
to manager Steve Kende. Rev enues 
DOW nui $600 a month, split among 
children's (40*3 ). games (40% ), and 
adult (20%). Not all vendors allow 
rentals; fence-sitters often acqui- 
esce when Weinstein says the alter- 
native is dropping the line. His ad- 
vice to retailers: Unless you're 
willing to open with 20-30 titles, stay 
away. 

Hawthorne customers we talked 
to liked renting ($-1.00 for two 
nights), including one fellow whose 
enthusiasm for trying CD-ROMs 
before buying seemed almost 
scripted. 

C< >\FIRMED: West Coast Enter- 
tainment acknow ledges via a press 
release that it's discussing merger 
with G.V. Management Corp. in 
Marion, Ohio. "G.V." is the Giant 
Video we uncovered in our March 18 
scoop. GVMC chairman Ralph 
Standley considers West Coast's 
management of high quality, its 
franchisees mostly "solid and profit- 
able," and its infrastructure cajiable 
of sup|M»rting the m;ijor expansion 
he has in mind. 

Beginner's luck? This final 

note alx)ut the ITA seminar in Ran- 
cho Mirage. Calif, is to celebrate 
the promotion of Charles Van 
Horn to executive VP— and his 
good luck. The weather cooperated 
as if programmed. Palm Springs, of 
which Rancho Mirage is a suburb, 

(Couth} urd on /wigr 7.t) 



VHS' Death Is Greatly Exaggerated 

Consumers 9 Habits Are Tough To Change 



■ BY SETH GOLDSTEIN 

RANCHO MIRAGE, Calif.— If it 
isn't one thing, it's another, said the 
Gilda Radner character on "Saturday 
Night Live." Video duplicators and 
tape suppliers w r ho attended the 25th 
annual ITA seminar here, March 8- 
12, might agree. 

Last year, defenders of the VHS 
faith battled the 500-channel informa- 
tion superhighway. This year, their 
enemy was the digital videodisc, the 
newest heir presumptive to the 
coach-potato kingdom. But after 
three days of panels and schmoozing, 
it was apparent that the habit of rent- 
ing and buying prerecorded cassettes 
will be hard to usurp. 

Even the strongest advocates of 
DVD acknowledge it's much too early 
to declare that the king is dead, long 
live the king. First, there's the matter 
of the VCR's penetration of more 
than 80% of U.S. households. Second 
is the size of the cassette business — 
at least $14 billion retail and as high 
as $20 billion in 1J*°4, according to the 
latest Alexander & Associates esti- 
mate (Billboard, March 25). The pro- 
gram suppliers' share likely will ex- 
ceed $7 billion in 1995. 

And third is the ability of the com- 
petition to shoot itself in the foot. Bob 
Klingensmith, who headed Para- 
mount Home Video for several years 
until mid-1994, said DVD "possibly 
won't be if there's a format war" be- 
tween Sony/Philips and Toshiba/ 
Time Warner. Consumers, who gen- 
erally are hard to convince, might 
toss up their hands in despair at the 
thought of choosing between rival, in- 
compatible DVD systems, Klingen- 
smith warned. 

By the time one system prevails — 
Klingensmith thought Sony and Phi- 
lips were playing the weaker hand — 
buyers could have scattered. "You 
could win the battle and lose the 
war," he said. Consultant Richard 
Kelly of Cambridge Associates in 
Stamford, Conn., offered some pro- 
jections that buttressed those com- 
ments. He said DVD won't be in more 
than 5 million homes by 1999, three 
years after its launch. VCR sales, 
which set industry records in 1994, 
meanwhile are projected to top 86 
million homes at the close of the mil- 
lennium. 

Like few innovations before or 
since, the VCR won the consumer's 
heart at first sight. Forty-five percent 
of all homes had one 10 years after its 
introduction, much better than the 
average for most consumer electron- 
ics gear, Kelly said. DVD is expected 



to be average — or worse. "There has 
to be some agreement on formats" 
before the 1996 launch, he warned. 
"Having two distinct systems makes 
no economic sense." 

The charm of the VCR is its ease 
of use (for playback, at least). Hi-tech 
advances don't fare as well. Sony du- 
plication products group director Mi- 
chael McCausland noted that, despite 
several years of heavy promotion, 
only 1.7 million homes are equipped 
with full-blown home entertainment 
systems and that more than 70% of 
VCRs sold last year did not have hi- 
fi capabilities. Given the preponder- 
ance of 19-inch TV sets and 3-inch 
speakers, demand continues to point 
toward VHS, McCausland said. DVD, 
he added, "is not necessarily a threat" 
to prerecorded cassettes. 

Ira Mayer, president of New York- 
based EPM Communications, pres- 
ented further evidence that consum- 
ers avoid technology like the plague if 
the learning curve involves anything 
other than pushing a power button. 
Some 40% of ow r ners of personal com- 
puters equipped with CD-ROM 
drives "never use them," he reported. 
CD-ROM software sales are explod- 
ing, Mayer agrees — but only when 
you include the discs given away with 
the hardware. Fifty-four percent of 
those who get free software "don't 
plan to buy any more." Mayer said, "I 
can't emphasize enough: Consumers 
hate technology." 

Does that leave the way clear for 
plain-vanilla video? ITA panelists 
thought so, at least for most of the 



next decade. "VHS has eight more 
good years," said Harvey Mabry, di- 
vision manager of Panasonic Broad- 
cast and Television Systems, while 
"the optical boys" painstakingly edu- 
cate the consumer about DVD's ad- 
vantages. 

It certainly has been slow-going for 
the 10-inch laserdisc, as every 
speaker pointed out, including Laser 
Disc Assn. executive director Judy 
Anderson. In fact, ITA attendees 
skeptical about widespread popular- 
ity for DVD saw it more as a compet- 
itor of laserdisc — and doubted laser- 
disc would readily surrender a hard- 
won niche now occupied by 1.5 million 
player owners. 

However, Mabry also evinced an 
apres moi le deluge attitude common 
to many tape adherents. "Optical will 
eventually win," he said. Meanwhile, 
"Let's have some fun." 

Not everyone, though, was willing 
to concede the future. Consultant 
Mark Anzicek of ZenTech Designs in 
Ann Arbor, Mich., who also designs 
Japanese gardens in his off hours, 
took note of what tape has wrought. 
During the course of a 70-minute 
presentation, Anzicek observed the 
growing complexity of CD technology 
and the simplicity of tape, concluding, 
"Let's not kill the goose of VHS that 
lays the golden eggs." 

Anzicek foresaw the arrival of digi- 
tal tape, long in development, with ca- 
pacity, recordability, and convenience 
that would outmatch DVD, which "is 
still not good enough." 

(Continued on page 7 J) 




Beaming. The winners of the Laser Disc Assn.'s second annual Laser Beam 
Awards enjoy their status, bestowed at an LDA celebration in Santa Monica, Calif., 
March 1 . Shown, from left, are Peter Becker, the Voyager Co.; actress Jaimie Lee 
Curtis, presenter; James Cameron, writer/producer/director and laserdisc 
innovator; LDA chairman Marty Greenwald. CEO of Image Entertainment; John 
Bruno of Digital Domain; and Dave Schnuelle of Lucasfilm's THX Division. 



Blockbuster Eyes 
Bid For 66-Store 
U.K. Rental Chain 

LONDON— Blockbuster is one 
of a number of potential buyers 
for the 66-store Titles rental 
chain that Kingfisher announced 
it was selling last week. 

The news of the imminent sale 
further deepens the gloom that 
has descended upon the British 
video retail scene. Already this 
year there has been the depar- 
ture of numerous independents, 
as well as Blockbuster's own sale 
of its 132 Ritz outlets. 

Kingfisher's announcement 
came in the same week that the 
holding company reported its 
first-ever fall in profits. Financial 
results showed that operating 
revenues for the Woolworth sub- 
sidiary fell from 74.5 million 
pounds (approximately $120 mil- 
lion) to 51.4 million pounds ($82 
million) in 1994. 

Although fourth -quarter sales 
of videos and compact discs were 
up by 10% for Woolworth, 
Christmas volume didn't have its 
usual retail glow, due to a num- 
ber of problems involving distri- 
bution, price competitiveness, 
and promotional activity, observ- 
ers note. 

Kingfisher says the Titles sale 
comes at a time when the chain 
"is no longer core to the future 
development of the business." 
The timing took the video indus- 
try by surprise. In its financial 
report for the year, Kingfisher 
had reported encouraging 
growth for its 16-store Music and 
Video Club chain. Trade sources 
read the divestiture primarily as 
a disenchantment with rental 
rather than video per se. 

The sale of Titles almost cer- 
tainly sounds the end of the 
promising revenue-sharing ex- 
periments that the chain was 
conducting in a number of stores. 
Rentrak, the leading exponent of 
pay-per-transaction, while 
strong in the States, has never 
been able to sustain a similar op- 
eration in Great Britain or on the 
continent 

For video veterans, King- 
fisher's move brings on a sense of 
deja vu. In the early '80s, the 
Woolworth chain also had a dis- 
appointing experience with 
video, pulling out of rentals even 
as it entered its fastest growth 
phase. PETER DEAN 
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Virtual Vid Retailer 
Picture Palace Puts 
The Offbeat Online 



I BY JIM BESSMAN 



NEW YORK— Modern video retail has 
taken another step beyond at the Pic- 
ture Palace, which is physically based in 
Kearny, N J., but striate, as partner/cre- 
ator Steve Kramer says, "everywhere." 

The Picture Palace, Kramer explains. 
Is an interactive "virtual video store" lo- 
cated on the Internet's "graphical mul- 
timedia interface," the World Wide 
Web. Specializing in foreign, cult, inde- 
pendent, and offbeat movies on video, 
the computer-accessed store differs 
from other interactive video dealers 
both in its wares and means of display. 

Competing services, Kramer notes, 
put up mainly line listings of titles. But 
Picture Palace utilizes the Web's multi- 
level graphic capabilities in providing 
extensive textural, audio, and v ideo in- 
formation on the approximately 200 ti- 
tles promoted on the 3-month-old web- 
site so far. The store has access to more 
than 30,000 titles supplied by Baker & 
Taylor and Vanguard, the custributors 
that fulfill customer orders placed elec- 
tronically via Picture Palace. 

The store's promoted titles reflect 
the tastes of Kramer and his wife and 
partner. Jennifer, and are anything but 
general interest in character. 

Grouped in "exhibits" according to 
genre, director, actor, or other distin- 
guishing elements, Picture Palace's in- 
ventory features such non-"A" fare as 
the movies of Oscar Micheaux, the pro- 
lific and versatile early black film direc- 
tor whose output includes "Murder In 
Harlem" and "God's Stepchildren." 

Other categories include "Magic In 
The Cinema" by experimental film- 
maker Maya Deren, Abbott & Costello, 
Japanimation, Brazilian horror films, 
and '60s nudie flicks by Doris Wish- 
man — usually under the pseudonym 
Louis Silverman. 

"Our premise was to start small and 
then get deeper and deeper each week 
as things started to overlap," says 
Steve, who's been adding up to 20 new 
titles weekly. "As more and more peo- 
ple get onto the Net, it's a *browsing' 
thing, where you look about wherever 
the fancy strikes you. You can move 
around and get all kinds of information, 
depending on your impulse. We try to 
be deeper and better informed than the 
copy on the video box, which is all that 
most regular stores have, because this 
is an alternative." 

This informational aspect of the Pic- 
ture Palace is important to the 
Kramers, who seek to educate Web 
browsers about both their merchandise 
and the nature of the Web itself. 

"It's not just telling people, 'Here's 
this video you can buy,' says Jennifer. 
"In the long run, we want to show how- 
much potential there is in using media, 
(Continued on next page) 



FOR THE RECORD 

MPI Home Video says the Ron- 
ettes do not appear on any of the 
tapes in its "Hullabaloo" series, 
contrary to the report in the 
March 18 issue. 



€XCLUSIV€LM fRORI RCPUB 



Round Up The Roy Robert C 



OB ElS 
TWILIGHT 




^TriggerJb 




TWILIGHT IN THE SIERRAS 

Color/Approx. 67 minutes 
VHS4331 



TRIGGER, I R. 

Color/Approx. 67 minutes 
VHS4315 



SUSANNA MS 

Color/Approx. 67 minutes 
VHS4040 



DOWN DAKOTA WAY 

Color/Approx. 67 minutes 
VHS1099 



NORTH Of THE GREAT CI 

Color/Approx. 67 minuh 
VHS3035 



8 Color feature Mitt at Jutt jjjj Cach ! 

• All with o new collectible reproduction of the film's original 
theatrical poster -available now for fhe first time. 

• Duplicated in the highest quality standard play. 





Collectible reproduction! of the original theatrical 
posters included with each videocnssette. 



Get fill » Frtlet In Our Special t- 



With o special bonus ovoilable for fhe Ihsl fime: 
The Roy Rogers: King of the Cowboys Documenta 
Absolutely Free! 

• Features never-before-seen 
footage and numerous 
highlights from Roy's life 
and career. 

• Each title in the pack also 

includes the new collectible 

reproduction of the film's 

original theatrical poster. 

8-PatkCase: VHS4333 




The RcHf Rofffi Deluxe Collector'! edition: 

• The Golden Stallion, a classic action adventure. 

• The Roy Rogers: King of the Cowboys Documentary 

(available for the first time). 

• The Roy Rogers: King of the Cowboys Book. Inspired by the documentary, 
this unique biography tells Roy's story in his awn words with countless 
photographs from his private collection. It's a real inside look at the cowboy 
who became a legend and helped define a musical genre. 

• The Roy Rogers Tribute Compact Disc. This acclaimed musical tribute 
features Roy performing 12 western classics with some of America's most popular 
country stars: Randy Travis, Emmylou Harris, Clint Black, Kathy Hlattea, 
Willie Nelson and more. 

• Collectible reproductions of the original theatrical poster and lobby card for 
THE GOLDEN STALLION. 



»T B0Y B0oais, 






PRE-ORDER DATE: MAY 1, 1995 STREET DA 



70 



BILLBOARD APRIL I. 1995 



Home Video 



IC PICTURC) H 0 m £ VIDEO! 



ol lection at a flew Low Price! 



UliY 111! h' MIS 
TRAIL OK 




TRAIL Of ROBIN HOOD BRLS Of C0R0NAD0 

Color/Approx. 67 minutes Color/Approx. 67 minutes 
VHS4302 VHS0250 



THt GOLDEN STALLION 

Color/Approx. 67 minutes 
VHS 1567 



Roy Rogers fans can now buy their favorite 
films individually or in a special 
8-pack at the lowest price 
ever.. .and they can buy a 
unique Deluxe Collector's 
Edition. Whichever they 
choose, they'll find exciting, 
new Roy Rogers bonuses inside. 




Order Your 
Bronco Buttin' 
P.O.P. merchandiser 
And Standee! 



D m-Mil 7HEATSXJ4 POSTER 




MOMfTNH CAsyn || MM 



: MAY 16, 1995 




Specially D«iif nrd 
U-UnitlTlerchandittr. 

MERCHANDISER/ 
STANDEE SPECS 
(Also converts to o 
24-Piece counter disploy.) 
Height: 65">" 
Bose: 13"<"X19W 
Holds 48 tames 
16 Focings 
Rov Rogers Standee: 
Height: 60 
Price: S479.04 UP. 
VHS 4334 



Ror Rogcfs: Kins Of Tha Gwbois 
'■ 1992 Republic Pictures Corporcoiori 

All Rights Resenwl. 

'^jRepubUEMertoinmenlinc ~ 
A Unir W SoslUna EMeniininarrl Inc.' RtHUBl.lL 
»» Rights Resc-rml PICTURES. 



PICTURE PALACE 

(Continued from preceding page) 

especially from an educational stand- 
point. Besides text-only material, we of- 
fer audio and videoclips and pictures 
embedded into the (interactive] hyper- 
text, so people who do have 'browser' 
software are able to use all the interac- 
tive features." 

Web users who arrive at Picture Pal- 
ace's site first find its "home page," 
which contains a series of buttons, each 
of which, when clicked, leads to an "ex- 
hibit" focusing on a particular actor, di- 
rector, genre, or other category. The 
home page of each exhibit can lead to 
informative text such as a synopsis, ar- 
ticle, or related bibliography; available 
audio, still photo, or video information 
also can be accessed. 

"Say you're at the Abbott & Costello 
home page," says Steve. "You can click 
on a button and get a couple seconds of 
their TV show theme song, and then 
you're presented with a series of places 
to go which relate to Abbott & Costello, 
like a listing of all their TV shows and 
movies which are available on tape, 
along with the year they were made and 
some descriptions, title, and price. So 
it's not just a sales pitch, though the 
bottom of every synopsis page has an 
order form which you can click, and 
then we fax the order that night" 

The main thing, Jennifer says, is to 
create an interesting website. "If you're 
selling videos anybody can pick up at 
the supermarket, you're not giving any 
reason to go on the Web," she says. "So 
many people are just slapping up titles 
on the Web to sell, but we're asing a 
soft-sell approach in trying to develop 
it to where people are interested in be- 
coming part of a larger community and 
understanding the place of multimedia 
in that community — and hopefully re- 
sponding to us as a business. 

"Steve's dream is to have a video 
shop that is sort of a 'beatnik coffee 
shop' place to be, with a cafe atmos- 
phere, which is the buzzword on the 
Web." 

Steve created the Picture Palace af- 
ter video wholesale stints with Tamar- 
elles' International Films, Canterbury 
Distribution, Facets Multimedia, and 
Mystic Fire Video. "I always wanted to 
start some kind of business myself," he 
says, "but the enormity of trying to go 
into distribution and carry inventor.' 
and all that stuff was way out of reach. 
Then I got into computers." 

Fellow onliners seem to be enjoying 
Kramer's shop so tar. He reports that 
25,000 log-ins were recorded on Picture 
Palace's website in less than two 
months, with activity up to 800 a day. 
The goal is now to "use the avenues 
available on the Web" by attaching his 
site to others, thereby promoting the 
store and its contents further. 

"More and more people are linking 
their sites to us," he says, noting the 
cross -promotional aspect of websites. 
"There are pages of collections of links 
to other pages, and there's also the cen- 
tralized What's New?' Web page, which 
we send press releases to even,' week 
to keep people updated." 

Picture Palace also has paying cus- 
tomers who use the service as a sort of 
piggyback website. The magazines Psy- 
chotronic and Alternative Cinema can 
be accessed at the store, w r hich provides 
sample articles and subscription forms. 

Performers Jerry Stiller and Ann 
Meara use Picture Palace as an E-mail 
box and as a sales venue for their tape 
"So You Want To Be An Actor." 
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Elbow Room Dwindles With 

New Virgin, Borders Shops 

s 



SHELF P| 
TALK kl 

by Eileen Fltzpatrlck 



TIFF COMPETITION: The 
tough Los Angeles retail market 
will have to squeeze in two new 
stores as Virgin Megastore and 
Borders Books & Music prepare to 
expand. 

Virgin will open its fourth Cali- 
fornia location in Burbank's Media 
City Shopping Center in No- 
vember. Megastores are in 
Hollywood and Costa Mesa and in 
northern California in Sacra- 
mento. 

The Media Center Mall is loca- 
ted about 20 miles northeast of 
Virgin's 
Hollywood lo- 
cation. Inside, 
Virgin will 
compete with 
Suncoast. 

Over the 
last five years, 
the area sur- "^™"^™~ 
rounding the 

Burbank mall has been revitalized 
to attract middle-aged yuppies 
with kids. Other retailers include 
Ikea, Starbucks Coffee, Super- 
Crown Books, and assorted trendy 
restaurants. 

Meanwhile, in Beverly Hills, 
Borders is putting the finishing 
touches on its third L.A. metro 
outlet, located near a busy shop- 
ping intersection on La Cienega 
Boulevard and less than a block 
away from the Wherehouse and 
also a Sam Goody combo store in 
an adjacent mall. The latest Bor- 
ders should open Saturday (1). 

Borders, a division of Troy, 
Mich. -based Kmart, has locations 
in the Westwood area of L.A. and 
in Santa Monica. 

QUALITY TIME: In the battle 
for family leisure time, watching a 
video or television show is winning 
out over activities that require 
Americans to leave their homes, 
according to a survey commis- 
sioned by Sony Electronics. 

Sony estimates the average fam- 
ily spends 35 hours a week to- 
gether, 27 of which are spent in the 
home where they cozy up to more 
prerecorded cassettes, TV sitcoms, 
and CDs than they enjoyed five 
years ago, the survey indicates. 

Families are enhancing their 
home viewing experience by pur- 
chasing big screen TVs, Sony 
found, and upgrading their stereo 
components to build home theater 
systems. 

The theory is backed up some- 
what by the Electronics Industries 
Assn., which predicts that by the 
end of 1996 more than 3 million 
households will own a home thea- 
ter system. Approximately 485,000 
homes currently have a home thea- 
ter system, according to EIA sta- 
tistics. 

Conducted in February by Opin- 
ion Research Corp., the survey 
asked 1,001 adults about their lei- 
sure-time activities and purchas- 
ing habits. 

A Sony spokesman says the 



company commissioned the survey 
to raise awareness of the home 
theater experience. Sony says 
spring is the biggest selling season 
for home theater components. 

NcAA TURNAROUND: "The 
Official 1995 NCAA Championship 
Video" will make a fast break to re- 
tail just 25 days after the new col- 
legiate champion is crowned. 

CBS Video's release, priced at 
$19.98, is scheduled to hit stores on 
April 28 and will include exclusive 
post-game footage and other high- 
lights not 



shown on TV. 

Inside the 
package, con- 
sumers will 
find an entry 
form for the 

_ 1996 Final 

Four Give- 
Away, which 
will award a trip to the 1996 tour- 
nament. A free-trial offer for Col- 
lege Sports magazine is also avail- 
able. 

TV commercials will run during 
CBS' tournament coverage alert- 
ing consumers to the tape's avail- 
ability and the contest, backed also 
by full-page ads in College Sports 
and by a national radio promotion. 

Retailer support includes win- 
dow cards and presale sign-up 
sheets. 

GlFTS FOR MOM: Superflora is 
linking with LIVE Home Video for 
a Mother's Day promotion for the 
sell-through release of "The Pi- 
ano," "The House Of The Spirits," 
and "Deceptions." 

Each title will be price-reduced 
to $19.98 beginning May 9 and will 
include a coupon for $10 off a 
$49.99 bouquet or $5 off a $29.99 
bouquet. The discount will be ap- 
plied to phone orders through an 
800 number arranged by LIVE. A 
mail-in application is also included 
for consumers who prefer to re- 
ceive a rebate check. The offer ex- 
pires in January 1996. 

LIVE will drop the price of 14 
other titles, including "Dirty Danc- 
ing," "Sophie's Choice," and "Cha- 
pin," to $14.98. However, these are 
not included in the Superflora dis- 
count offer. 



Wr 



'OOD RULES: With Buena 
Vista Home Video's "Ed Wood" 
hitting stores April 18, it's another 
chance to promote some of the 
movies that made him a legend in 
bad taste. 

Rhino Home Video is reducing 
the documentary "Ed Wood: Look 
Back In Angora" to $9.95 on April 
18, as well as one of his best (or 
worst), "Glen Or Glenda." 

Rhino has five other Wood films, 
including "Plan 9 From Outer 
Space," priced at S9.95 each. 

A special three-pack, containing 
"Plan 9" "Glen or Glenda," and 
"Look Back In Angora," is avail- 
(Cotttinued on next page) 
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Top video Sales 


THIS WEEK 


LAST WEEK 


WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

T]TL E Copyright Owner Principal 
Manufacturer, Catalog Number Performers 


Year of 
Release 


Rating 


h 










ir it ir NO. 1 + Sfc 










1 


1 


3 


THE LION KING 


Walt Dertey Pictures 

Walt DfMfif Home Video 2977 


Am mated 


1994 


G 


26 


2 


2 


8 


THE MASK 


New Line Home Video 

Turner Home Entertainment N4011 


Jim Carrey 


1994 


PG-13 


1998 


3 


3 


4 


THE LITTLE RASCALS 


Amblin Entertainment 
MCA'Umversal Home Video 82144 


Travis Tedford 
Bug Hall 


1994 


PG 


2*98 


4 


6 


4 


SNOOP DOGGY DOGG: MURDER 
WAS THE CASE 


WarnerVision Entertainment 50625-3 


Snoop Doggy Dogg 


1995 


NR 


1698 


5 


4 


5 


BEAVIS & BUTT-HEAD: THERE 
GOES THE NEIGHBORHOOD 


MTV Music Television 
SMV Enterpnses 49616 


Animated 


1995 


NR 


1498 


e 


5 


5 


BEAVIS 4 BUTT-HEAD: WORK 
SUCKS! 


MTV Music Television 
SMV Enterprises 49615 


Animated 


1995 


NR 


1 a 98 


7 


8 


6 


FOUR WEDDINGS AND A FUNERAL 


Gramercy Pictures 

PolyGram Video 80063 1 7693 


Andie MacDowell 
Hugh Grant 


1994 


It 




8 


7 


5 


LITTLE GIANTS 


Amblin Entertainment 
Warner Home Video 16200 


Rick Moranis 
Ed O'Neill 


1994 


PG 




9 


13 


21 


SNOW WHITE AND THE SEVEN 
DWARFS 


Walt Disney Pictures 

Walt D sney Home Video 1524 


Animated 


1937 


G 




10 


14 


7 


PENTHOUSE: SWIMSUIT 2 


Penthouse Video 

WarnerVision Entertainment 50784-3 


Various Artists 


1995 


NR 




11 


1] 


5 


PI AYROY- FARIJinil^ FORTIFY 


Playboy Home Video 
Urn Dist, Corp, PBVO770 


Vahous Artists 






1995 


12 


18 


24 


JURASSIC PARK 


Amblin Entertainment 
MCAAJnrversal Home Video 82061 


Sam Nr II 
Laura Dem 


1993 


PG-13 


2198 


13 


10 


18 


SPEED 


Twentieth Century-Fo* 
f oxVideo 8638 


Keanu Reeves 

Dennis Hopper 


1994 


R 


1998 


14 


9 


6 


PLAYBOY CELEBRITY CENTERFOLD: 
PATT1 DAVIS 


Playboy Home Video 
Uni Dist Corp. P8V0774 


Patti Davis 


1995 


NR 


19 95 


IS 


12 


12 


THE LAND BEFORE TIME II 


Universal Cartoon Studios. Inc. 
M CAy Universal Home Video 82142 


Animated 


1994 


G 


19 98 


16 


25 


16 


EAGLES: HELL FREEZES OVER A 


Geffen Home Video 39548 


Eagles 


1994 


NR 


24 98 


17 


23 


18 


NIRVANA: LIVE! TONIGHT! 
SOLD OUT!! A 


Geffen Home Video 39541 


Nirvana 


1994 


NR 




18 


20 


13 


THE BOB MAR LEY STORY • 


Island Video 

Po yCram v'ideo 4400823733 


Bob Mariey And The Waiters 


1990 


NR 




19 


21 


12 


DISNEY'S SING ALONG SONGS: 
CIRCLE OF LIFE 


Walt Disney Home Video 3491 


Animated 


1994 


NR 


1299 


20 


RE-ENTRY 


ALADDIN 


Walt Disney Pictures 

Walt Disney Home Video 1662 


r n rr.i'pir! 


1992 


G 




21 


31 


8 


UAZtU AND LUNrUatU 


Universal Crty Studios 
MCA/Universal Home Video 81495 


Jason London 
Rory Cochrane 






19 ! 


22 


15 


i 


PLAYBOY SEXY LINGERIE: 
DREAMS & DESIRES 


Playboy Home Video 

Uni Dist, Corp PBV0769 




1995 


NR 


19.95 


23 


17 


29 


RESEVOIR DOGS 


Live Home Video 68993 


Harvey Keitel 
Tim Roth 


1992 


| 


14 98 


24 


35 


12 


GINGER LYNN ALLEN'S LINGERIE 
GALLERY: PT. 2 


Peach Home Video 

Lr Dist. Corp 'OCA 


Various Artists 


1994 


NR 


9.95 


25 


30 


5 


MTV'S THE BEST OF LIQUID TV 


MTV Music Television 
SMV Enterpnses 49645 


Animated 


1995 


NR 


1298 


28 


16 


4 


PHILADELPHIA 


TnStar Pictures 

Columbia TnStar Home Video 52613 


Tom Hanks 
Denrel Washington 


1993 


PG-13 


199b 


27 


29 


19 


THE FLINTSTONES 


Amblin Entertainment 

MCA/Uni versa! Home Video 42 1 60 


John Goodman 
Rick Moranis 


1994 


PG 


14 98 


28 


RE'ENTRY 


SARAH MCLACHLAN: FUMBLING 
TOWARDS ECSTASY- LIVE 


Arista Records Inc. 
BMG Home Vioeo 15729 


Sarah McLachian 


1994 


NR 


14 98 


29 


22 


53 


YANNI: LIVE AT THE ACROPOLIS A 


Private Music 
BMG V.deo 82163 




1994 


NR 


1998 


30 


28 


17 


PLAYBOY: 1995 VIDEO PLAYMATE 
CALENDAR 


Playboy Home Video 
Um Dist. Corp. PBV0767 


Various Artists 


1994 


NR 


19 95 


31 


24 


18 


1 urvi Da 1 uric 


Hollywood Pictures 
Hollywood Home Video 2544 


Kurt Russell 
Val Kilmer 






19 99 


32 


19 


9 


PLAYBOY S WOMEN OF COLOR 


Playboy Home Video 
Uni Dist. Corp. PBV0772 


Various Artists 


1995 


NR 


1995 


33 


RE-ENTRY 


PLAYBOY: GIRLS OF HOOTERS 


Playboy Home Video 
Um Dist. Corp. PBV0768 


Various Artists 


1994 


NR 


1995 


34 


NEWr 


TIM ALLEN: MEN ARE PIGS 


Showtime 

Paramount Home Video 81 108 


Tim Allen 


1990 


NR 


12.95 


35 


27 


2 


LEAVE HER TO HEAVEN 


Twentieth Century-Fox 
FoxVideo 8623 


Gene Tierney 
Cornel W be 


1945 


NR 




36 


39 


16 


SADE: LIVE CONCERT HOME VIDEO 


Epic Music Video 

SMV Enterpnses 19V501 14 


Sade 


1994 


NR 


19 91 


37 


32 


2 


SAN FRANCISCO 49ERS: SUPER 
BOWL XXIX CHAMPIONS 


PolyGram Video 8006368953 


Various Artists 


1995 


NR 


1995 


38 


26 


2 


DONNA SUMMER: ENDLESS SUMMER 


PolyGram Video 8006323533 


Donna Summer 


1995 


NR 


1995 


39 


33 


8 


ROLLING STONES: LIVE AT 
THE MAX 


PolyGram Video 8006332193 


Rolling Stones 


1991 


NR 


19.95 


40 


NEW ► 


JEFF FOXWORTHY: REDNECK STOMP 


Warner Reprise Video 3-38416 


Jeff Foxworthy 


1995 


MR 


198 



• RIAA gold cert for sales of 50,000 units or SI million in sales si suggested retail A RIAA platinum cert, for sates of 100,000 units or %2 million in sales at suggested 
retail. ♦ IT A gold certification for a minimum of 125.000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 
million at suggested retail for nontheatrical titles. tTA platinum certification for a minimum sale of 250.000 units or a dollar volume of $18 million at retail tor theatrically 
released programs, and of at least, 50,000 units and %2 million at suggested retail for nontheatrical titles. G 1996. Billboard. BP i Communications 
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OUTLOOK FOR VHS 

(Continued f mm page (Hi) 

Tape duplicators don't know whom 
to believe. Technicolor Video Serv- 
ices, which turned out 600,000 copies 
a day of Disney's "The Lion King" 
during the title's peak sales period, 
has committed to DVD replication, 
while leaving open which version it 
will manufacture. Rank Video Serv- 
ices America, devoted entirely to cas- 
sette dubbing, "is certainly consider- 
ing getting into optical," said 
president David Cuyler. Yet balanc- 
ing that is the strength of sell- 
through, in particular the family en- 
tertainment titles packaged in the 
now-familiar white \inyl clamshells. 

Duplicators, coming off a record 
1994, see the high-volume years con- 
tinuing. Their immediate concern 
isn't DVD but raw material price in- 
creases. Blank tape, shell, and pack- 
aging costs may be on the rise for the 
first time since home video was estab- 
lished. "I hear rumors . . . ," said 
James Merkle, president/CEO of Al- 
lied Digital Technologies (formerly 
Allied Fflm & Tape), before ITA ex- 
ecutive VP Charles Van Horn cut him 
off in deference to antitrust-sensitive 
lawyers. 



PICTURE THIS 

(Continued from page 69) 

was on the easternmost fringe of the 
storms that struck California the week 
of March 6. Rain bypassed the area un- 
til Saturday, March 1 1 , driving indoors 
to the final session those tennis and golf 
lovers who otherwise would be on 
courts and courses. 

Good weather at that time at past 
ITAs guaranteed a Death Valley set- 
ting: It's only a slight exaggeration to 
say speakers outnumbered listeners. 
Van Horn hit it just right. By the 1 1 
a.m. closing, the rain had ceased, the 
sun was out, and the tennis tournament 
was rescheduled. (Golf would have con- 
tinued regardless.) 

So the Saturday full house got to 
heai- the most entertaining ITA presen- 
tation since the late Joe Roizen's an- 
nual technologically adept jokefest. 
Mark Anzicek kept the audience 
laughing and learning about tape and 
CDs (see story, page 69). Here's hoping 
Van Horn can make it two in a row in 
Phoenix, where ITA meets in 1996. 



SHELF TALK 

(Continued from preceding page) 

able for $29.95. 

In addition, MPI Home Video will 
release "The Ed Wood Story: The 
Plan 9 Companion" April 11, priced 
at $19.98. The documentary includes 
a tour of the studio where "Plan 9" 
was filmed, interviews with cast 
members Vampira, Paul "Kelton 
the Cop" Marco, and Gregory 
Walcott* and comments from direc- 
tor Sam Raimi, also a Wood ad- 
mirer. 

Distribution moves-. Hand- 

leman will open its second auto- 
mated distribution center next year 
somewhere in the Midwest. Its first 
operates out of Sparks, Nev. The 
new facility is expected to cut inven- 
tory and labor costs, speed up prod- 
uct delivery, and eliminate process- 
ing errors. 



The Must-Have Video Of The '90s— 
At A Must-Own Price Of $19.99!* 



First Time At 
Sell-Through! 




"The best movie of its kind since the original Batmanl 

A four- star stunner." 



-Chicago Tribune 



BRANDON 

"Spectacular!" 



"Thrilling!" 



\ 2 "Action-Packed!" 



LEE 



"A Triumph!" 



>:•• ,v m m 
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xtfa? A Huge Built-in Audience Of "Crow" 
® Fans Want To Own This Brandon Lee 
Classic— Now Available At Sell-Through 
For The First Time! 

Extensive National Radio & Print 
» Advertising Support! 

,\.-^ #1 Smash-Hit Soundtrack— On The 
» Charts For 10 Weeks! 



typr EXCLUSIVE! Features 
» Brandon Lee's Last 
On-Camera Interview 
Including Never-Before- 
Seen Footage! 



Powerful "Crow" 
Prepacks! 
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Blackboard, Mazon Put Girls First In Reality-Based Titles 



EQUALITY NOW: This past year 
has seen a deluge of reality-based chil- 
dren's videos whose main thrust is to 
show how large machines and vehicles 
work — a topic of eternal fascination 
among youngsters, or so it is hoped by 
(usually independent) producers of 
these tapes. 

Until recently, the majority of these 
productions essentially have been 
aimed at boys. Not only are the opera- 
tors and drivers of the big machines 
predominantly male, so are the major- 
ity of the onscreen kids. Sure, there 
have been token females, but Child's 
Play has noticed a distinct pattern: If 
there's one onscreen child, it's always 
a boy; if there are three, it's always 
two boys and a girl. 

We're pleased to report, however, 
that a wavelet of current reality-based 



kid-vid is centered around female fig- 
ures. One is the informative, enter- 
taining "Astronomy 101" from Mazon 
Productions, Northbrook, 111. In it, a 
grade-school-age girl and her mother 
guide viewers through the steps of lo- 
cating stars and constellations with in- 
fectious enthusiasm. (A dinosaur-lov- 
ing little hrother puts in an 
appearance, sparking good-natured 
sibling ribbing.) Another such title is 
"You Can Ride A Horse," from Black- 
board Entertainment, San Francisco, 
first release in "The You Can Video 
Series For Children," created by inde- 
pendent producer (and mother) Mar- 
cela Aviles. Here, preteen girls lead 
younger kids of both sexes through 
the process of riding and caring for 
horses. 

Then there's the series "Just Planes 



by Moira McCormick 



For Kids" from Just Planes Videos, 
Boston, whose first program is titled 
"Nathalie Prepares For Takeoff." 
Yes, Nathalie's a girl — and the only 
kid featured in the video. Kudos to 
Just Planes Videos for making an un- 
conventional choice. In "I Can Build!" 
from Can Too! Tapes, a division of 
Bellman Girls Productions, two chil- 
dren — a preteen girl and her pre- 




Billboard 

Billboard's 100th Anniversary Issue 

From carnivals and circuses, the rise of vaudeville.and 
the invention of the player piano, nickelodeon and 
jukebox, to the creation of the phonograph, radio, 
television and CD player, Billboard's Anniversary Issue 
charts the history of the mode industry, as well as 
Billboard's evolution from 1894 to the present. All the eras of music are exam- 
ined and celebrated, from early jazz to the rise of rock and roll, to rap a nd world 
music, and every sub-genre in between inside this clou to 300 page centennial 
edi t ion. The most absorbing social history of entertainment ever put between 
jtWo covers, it is a collector's item and truly a oncc-in-a-ccntury event. 



Order individual copies (« $15 each 
Special bulk discount offer! 
Order 5 or more copies ( tt $7 each (Save over 50V) 
Order the special hard-bound edition @ $50 each 
Limited availability -Ordernow! 

Prr-paymcnt required - US. rundsonlyl 
Add an additional $6 per regular issue and 
$20 per hard bound issue for foreign shipping 
I'lrase allow 4-6 weeks for delivery. 



BILLBOARD 100TH ANNIVERSARY 
ISSUE ORDER FORM 

-V 

Enclosed is $ for # of issues. 

^m-l Regular Issue(s) J Hard-Bound Issue(s) 

Charge to: □ American Express J Visa 

Card # Exp.Date 

Signature (required i 
X Name : 




J Mastercard 



any Title: 

sf 



lompai 
Add res! 
City /State/Zip: 



7f 



T T 



oupnn with paymentScnd payment to: 
"' aid. Adam Waldman, 1515Broadway,NrwYorli,NYI(IIH6 



school brother — build a playhouse, 
overseen by their architect mother. A 
female architect — and several con- 
struction worker*! — are featured on 
"Dig Hole. Build House," from Real 
World Video, Gig Harbor, Wash. Two 
of them are pictured on the back 
cover, although the front cover shows 
a single hard-hatted, tool-bedeeked 
guy. Real World Videos was formed 
by Bonnie Scott, a mother of two. 

As a note to the rest of today's kid- 
vid producers: It's midway through 
the '90s. Girls like this stuff too. Just 
look at the enormous popularity of the 
Mighty Morphin Power Rangers, an 
industry unto itself. Say what you will 
about the show, its popularity is no ac- 



Billboard, 



cident: By making two of the teenage 
characters female — who are mostly on 
equal footing with the guys — Saban 
Entertainment took the lead in prof- 
fering the superhero genre to girls. 
And they bit, big time. 

It's clear that producers of reality- 
based children's video can't go wrong 
by playing to the other half of the pop- 
ulation. 

QUALITY CONTROL: The Coali- 
tion For Quality Children's Video, the 
Santa Fe, N.M. -based nonprofit or- 
ganization that promotes award-win- 
ning (and often independent) chil- 
dren's videos to retail, was scheduled 
(Continued on page 76) 
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Top Kid Video 


THIS WEEK 


2 WKS AGO 


WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OE 
RETAIL STORE SALES REPORTS 

TITLE 

Copyrignt Owner. Manufacturer. Catalog Number 


Year of 
Release 


|a 

IK3 








* * * No. 1**4 






1 


8 


3 


THE LION KING 

Wait Disney PfctlltM/WlB Disney Home Video 2977 


1994 


26 99 


2 


1 




SNOW WHITE AND THE SEVEN DWARFS 

Walt Disney Pictures/Walt Disney Home Video 1514 


1937 


2699 


3 


5 


5 


BEAVIS I BUTT-HEAD: THERE GOES THE NEIGHBORHOOD 

MTV Music TelevisionySMV EfrkffpriMS 49616 


1995 


1498 


4 


2 


11 


DISNEY'S SING ALONG SONGS: CIRCLE OF LIFE 

Walt Disney Home Video 3491 


1994 


12 99 


5 


E 


5 


BEAVIS & BUTT-HEAD: WORK SUCKS! 

MTV Music Television/SMV Enterprises 49615 


1995 


14 98 


6 


3 


11 


THE LAND BEFORE TIME II 

Universal Cartoon Studios. IncTMCAAJniversal Home Video 82142 


1994 


19 98 


7 


7 


5 


GARGOYLES, THE MOVIE 

Walt I p. Pictures/Walt Ci-. l-, Home V.Oeo 3936 


1994 


19.99 


8 


4 


9 


A TROLL IN CENTRAL PARK 

Warner Bros Inc./Warner Home Video 16100 


1994 


19.99 


9 


10 


77 


ALADDIN 

Walt Dtsney Pictures/Walt Disrey Home Video 1662 


1992 


24 99 


10 


12 


5 


BARNEY: FAMILIES ARE SPECIAL 

Barney Home Video/The Lyon Group 2004 


1995 


1495 


11 


9 


9 


THE BRAVE FROG 

Hemdale Commumcations/Hemdale Home Video 7098 


1989 


14.95 


12 


16 


3 


MR BUMPY'S KARAOKE CAFE 

ABC Video 42081 


1995 


1295 


13 


17 


43 


THE RETURN OF JAFAR 

Wall Disney Pictures/Walt Disney Home Video 2237 


1994 


2299 


14 


23 


25 


MARY-KATE t ASHLEY OLSEN: LOGICAL 1 RANCH A' 

Dualstar VideoVSMG Kidz 30051 3 


1991 


1298 


15 


13 


31 


BARNEY: LIVE IN NEW YORK CITY 

L^.'' 1 . , Home Video/The . 2002 


1994 


1999 


IS 


21 


111 


FANTASIA 

Walt Disne, Pictures/Walt Dimb, Home Video 1 132 


1940 


24.99 


17 


II 


51 


THE FOX AND THE HOUND 

Walt D sue, p tun Walt Div o, Home Video 2141 


198! 


24 99 


18 


14 


7 


TIMMY THE TOOTH: MOLAR ISLAND 

Universal City Studios/MCA/Universal Home Video 81940 


1995 


1298 


19 


18 


7 


TIMMY THE TOOTH: TIMMY IN SPACE 

Universal City Studios/MCAAJniversal Home Video 81914 


199S 


1298 


20 


24 


7 


THERE GOES A SPACESHIP! 

Kidvision/WarnerVision Entertainment 50729 


199S 


1295 


21 


15 


23 


BARNEY'S IMAGINATION ISLAND 

Barney Home Video/The Lyons Group 2003 


1994 


1495 


22 


25 


3 


TALES OF BEATRIX POTTER 2 

rant y Home Entertainment 


199S 


12 38 


23 


19 


25 


MARY-KATE t ASHLEY OLSEN: THORN MANSION A' 

Dualstar Videev'BMG Kid2 30050-3 


1994 


1! 98 


24 


22 


436 


DUMBO ♦ 

Walt Disney Pictures/Walt Disney Home Video 24 


194! 


2499 


25 


NEW ► 


RUSTY TO THE RESCUE 4 OTHER THOMAS STORIES 

Video Treasures 1213 


I99S 


1298 



♦ ITA gold certification for a minimum of 125.000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25.000 units and $1 million at suggested retail for 
nontheatrical titles- > ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. C 1995. Billboard/BPl Communications. 
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Donna Summer, "Endless 
Summer," PolyGram 
Video, 60 minutes, $19.95. 

Put on those dancin' 
shoes — Summer's on the 
way. Fast-paced 
compilation video includes 
the disco diva's most recent 
single, "Melody Of Love," 
as well as a wave of new 
songs from her "Endless 
Summer" album. And 
longtime fans searching for 
the nostalgia factor will be 
happy to discover the 
longform also features 
several of Summer's '70s 
nuggets — among them 
"Dim All The Lights," 
"Last Dance," "She Works 
Hard For The Money," 
"MacArthur Park," and 
"Hot Stuff— but will 
happen upon them only 
after wading through the 
newer tunes. There are no 
interviews here, just the 
music, which also includes 
the reggae-tinged 
"Unconditional Love," 
"Don't Cry For Me 
Argentina," and feisty 
"Dinner With Gershwin." 




CHILDREN'S 



"Jasmine's Enchanted 
Tales," Walt Disney 
Home Video, 
approximately 45 
minutes, $12.99. 

One of two inaugural 
releases in Disney's new 
"Princess Collection" of 
home videos featuring the 
royal highnesses from 
"Aladdin" and "The Little 
Mermaid," "Enchanted 
Tales" provides some witty 
and wonderful time spent 
with the independent- 
minded Jasmine. Title 
includes four short, new-to- 
video stories — "Do The Rat 
Thing," "Bad Moon Rising," 
"Garden Of Evil," and 
"Elemental My Dear 
Jasmine" — each of which 
combines the magic and 
humor that made "Aladdin" 
and "The Return Of Jafar" 
so popular. Disney's other 
Princess release, "Ariel's 
Songs And Stories," 
comprises similarly 
formatted underseas 
adventures. To further 
entice the new series' 
intended young female 
audience, each video comes 
packaged with a charm 
bracelet or necklace 
featuring the leading ladies. 



"Pocahontas," Sony 
Wonder, 48 minutes, 
$14.98. 

Latest in Sony and Golden 
Films' direct-to-video, 
animated "Enchanted 
Tales" series is a comical, 
slightly mod take on the 
story of the Native 
American princess and her 
prince charming, colonist 
John Smith. With a cast of 
colorful animals leading the 
way, the action is fun and 
lighthearted with just a 
touch of sentimentality. 
"Pocahontas" — which 
could benefit from 
excitement generated by 
Disney's summer film of the 
same name — is available in 
both clamshell and 
standard packaging, so 
retailers have their choice 
when it comes to shelf 
placement. Next up in the 
series is "The Prince And 
The Pauper" and Easter 
video "The New 
Adventures Of Peter 
Rabbit." 



"Young Pocahontas," 
UAV Entertainment (803- 
548-7300), approximately 
60 minutes, $9.99. 

Narrated by a smooth- 
operating bear named 
Honey, UAVs animated 
take on the "Pocahontas" 
story is meatier — and 
perhaps better-suited to a 
slightly older audience — 
than its Sony Wonder 
counterpart. Talk of evil 
spirits, medicine men, 
doom and gloom coming to 
the tribe, and more is 
interspersed with comical 
moments, some outright 
romance, and a host of 
original songs. UAVs 
"Pocahontas" entry comes 
in clamshell casing and 
includes six cardboard 
"Swaptops" that depict ■ 
scenes from the company's 
other children's releases. 



"So That's How They 
Build Cars," Oak Leaf 
Productions (800-471- 
4556), 25 minutes, $14.95. 




A trip through a car- 
manufacturing plant offers 
a unique take on the now 
tried and true live-action 
kid-vid arena. Veteran 
television producer Don 



Keeslar is the eye behind 
this well-paced production, 
which features a 
grandfather leading his two 
grandchildren through an 
Oldsmobile plant in Orion, 
Mich., as they observe the 
birth of a car from a hunk of 
metal. Among the 
automotive highlights 
along the assembly line are 
the plentiful computer-run 
"robot" welders, the car- 
wiring department, the rust 
checkpoint, the pre-paint 
car wash, and the wheel 
assemblage. The footage 
will thrill, and the 
narrative — though it 
occasionally sounds like an 
Aurora commercial — is 
intriguing and informative. 



"Earth Tunes For Kids," 
The Kids Shop, 30 
minutes, $14.95. 




It's almost Earth Day, and 
this video that encourages 
children to love their 
mother via song and dance 
is a high-powered tool 
that's also lots of fun to 
watch. A well-rehearsed 
multicultural troupe, the 
World Patrol Kids, 
performs nine short 
segments in total, including 
tunes about saving the 
environment, protecting 
endangered species, 
recycling, animal rights, 
and more. Wildlife footage, 
animated scenes, and other 
artwork are interspersed 
with performance footage 
of songs that encompass a 
variety of genres, from rap 
to rock to show tunes. 



HEALTH FITNESS 



"The Best Of Step Reebok 
TV," PolyGram Video, 53 
minutes, $14.95. 

The effervescent Gin Miller 
is in the spotlight as she 
leads a class and at-home 
audience through some of 
the most popular sequences 
from the fitness television - 
show. Basic step, power 
step, and hip-hop step 
aerobics are the orders of 
business here, and the 
prerequisites are a high 
level of energy, at least a 
midlevel of fitness, and a 
step if desired. Those who 
do not wish to do the high- 
intensity step class can 
follow along with one of 



Miller's cohorts, who 
exercise along on the floor. 
Video also contains a short 
segment targeted at 
shaping the legs and 
buttocks. 



SPORTS 



"Nick Faldo's Fixes," 60 
minutes, "Nick Faldo's 
Tips And Drills," 55 
minutes, PolyGram 
Video, $19.95 each. 

The amiable Faldo has 
notched three British 
Opens and two Masters 
Championships, and he 
shares his trade secrets in 
this pair of golf 
instructionals. In "Fixes," 
the pro offers amateur 
golfers advice on 
everything from how to 
approach the ball to how to 
line up specific shots. In 
"Tips And Drills," aimed at 
more seasoned players, 
Faldo addresses practice 
techniques and 
demonstrates how golfers 
can master various 
situations on the green. 
Production of both videos 
is pared down to the basics 
so that the focus is on 
Faldo and his words of 
wisdom. 



INSTRUCTIONAL 



"His: Health, Image & 
Style For Men," Alluvial 
Entertainment (800-959- 
9843), approximately 90 
minutes. 




Video Previews is a weekly look at new titles at sell-through prices. 
Send review copies to Catherine Applefeld, 3817 Brighton Court. 
Alexandria, VA 22305. 



Alluvial's excessively chatty 
two-video set attempts to 
tap into the "overlooked" 
market of fashion, 
grooming, and general 
nutrition guidance for men. 
The two volumes together 
cover a gamut of issues, 
from skin and hair care to 
nose and ear hair, from 
manicures to muscle- 
building. Although they are 
chock-full of content, the 
programs' delivery leaves 
much to be desired. Co- 
hosts Susan Ashley Dixon, 
a short-lived MTV V,I, and 
model Tim Kurthy 
continually nudge and 
taunt each other in banter 
that gets old real fast. 
Kurthy asserts throughout 
that most men really don't 
care about malty of the 
issues at hand, and from 
the way the duo presents 
them, he's probably right. 



mm* m mm m n _ ■ 

Top Video Rentals 








COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE RENTAL REPORTS, 


| THIS WEEK 


i 

3 


o 
z. 

o 

3 


TITLE (Rating) 


Copyn(ht Owner 
Manufacturer, Catalog Number 


Principal 
Performers 








* ★ ★ No. 1 ★ ★ * 




1 


1 


7 


CLEAR AND PRESENT DANGER (PG-I3) 


Paramount Pictures 
FaWMlMl Hm V.-Jeo 32463 


Harrison Ford 


2 


3 


4 


TIMECOP O 00 


U'go Entertainment 
MCAAJnrwrsal Home Video 82169 


Jean^audtMnOtnrnt 
Mia Sara 


3 


2 


5 


NATURAL BORN KILLERS (R) 


Warner Bros. Inc. 

Warner Home Video 13228 


Woody Harretson 
Juliette Lewis 


4 


4 


9 


TRUE UES 00 


Twentieth Cerrtury-Foii 
r □» Video S640 


Arnold Schwaritneejer 
Janie Lee Curt-s 


5 


5 


3 


THE LION KING (G) 


Walt Disney Pictures 

Walt Disney Home Video 2977 


Animated 


6 


f 


6 


COLOR OF NIGHT (R) 


Hollywood Pictures 
Hollywood Horn* Video 2550 


Bruce Wilks 
Jane March 


7 


7 


1 


IT COULD HAPPEN TO YOU (PC) 


f i 51 jr Pictures 

Columbia TtiStar Home Video 7281 3 


Nicolas Cage 
Bridget Fonda 


a 


9 


9 


WOLF(fl) 


CoJirmtM Pictures 

Cd urnba TnStar Home Video 7 1 1 53-5 


Jack Nicholson 
Michelle Pfeifier 


9 


10 


4 


THE LITTLE RASCALS (PG) 


AmWin Entertainment 
MCAAJrwversal Home Video 82144 


Travis Tedtord 


10 


8 


8 


THE MASK IPG- 13! 


New Line Home Video 

Turner Home Entertainment N401 1 


>m Carrey 


n 


32 


2 


MILK MONEY (PG-13) 


Paramount Pictures 
Paramount. Home Video 32973 


Melame Griffith 
Ed Hams 


12 


12 


12 


THE CLIENT (PG-13) 


Warner Bros. Inc. 

Warner Home Video 13233 


Susan Sara noon 
Tommy Lee Jones 


13 


]] 


5 


CORRINA, CORRINA (PG) 


New Line Home Video 

Turner Home Entertainment N4013 


Whoop Goldberg 
Ray Uotta 


14 


13 


4 


IN THE ARMY NOW (PG) 


Hollywood Petures 
Hollywood Home Video 3079 


Paury Shore 


15 


15 


12 


RENAISSANCE MAN (PG-13) 


Touchstone Pictures 
Touchstone Home Video 2754 


Danny DeVito 


16 


16 


12 


BLOWN AWAY (R) 


Metro-GrAtwynMayer 
MGMAJA Home Video 105129 


Jefl Bridges 
Tommy Lee Jones 


17 


14 


8 


THE SHADOW' (PG-131 


Universal Crty Studios 
MCA/Umwrsal Home Video 82007 


Alec Baldwin 
Peneiope Ann Miller 


18 


NEW ► 


JASON'S LYRIC <Nft) 


PolyGram Video 8006339093 


Allen Payne 
Jada Pinkctt 


It 


IS 


3 


FRESH (R) 


Miramax Films 

Miramax Home Entertainment 4138 


N'Bushe Wright 
Samuel L. Jackson 


20 


17 


6 


LITTLE GIANTS IPG) 


Am Win Entertainment 
Warner Home V dec 162C0 


Rick Morams 
Ed O'Neill 


21 


19 


3 


ANDRE {PG) 


Paramount Pictures 
Paramount Home Video 33 1 38 


Kerth Carradine 
Tina Majonno 


22 


a 


4 


BARCELONA (PG 13) 


New Line Home Video 

Turner Home Entertainment 401 5 


Taytor hfachols 
Chns Eigeman 


23 


24 


18 


SPEED (R) 


Twentieth Century-Fox 
ForVideo 8638 


Keanu Reeves 
Dennis Hopper 


24 


2? 


3 


Ml VIDA LOCA (R) 


Sony Pictures Classics 
HBO Home Video 


Seidy Lopez 
Angel A* ?s 


25 


27 


17 


WHEN A MAN LOVES A WOMAN (R) 


Touchstone Pictures 
Touchstone Home Video 9030 


Meg Ryan 
Andy Garcia 


26 


25 


2 


PRINCESS CARABOO (PG) 


TriStar Pictures Phoebe Gates 
Ccumtva H Hem* Videc 73503 Steven R w 


27 


21 


[5 


MAVERICK [PG> 


Warner Bros. Inc. 

Warner Home Video 13374 * 


Mel Gibson 
Jodie Foster 


28 


28 


12 


1 LOVE TROUBLE (PG) 


Touchstone Pictures 
Touchstone Home Video 2983 


Julia Roberts 
Nick Norte 


29 


NEW* 


STARGATE (PG-13) 


Live Home Video 60190 


Kurt Russell 
James Spader 


30 


NEW* 


THE RIVER WILD (PG-13) 


Universal Crty Stuoras 
MCMJmversal Home Video 82008 


Meryl Streep 
Kevin Bacon 


31 


23 




THE SCOUT (PG-13) 


Twentieth Century-Fox 
FoxVideo8674 


Albert Brooks 
Brendan Fra&er 


32 


26 


/ 


KILLING ZOE (R) 


Lrve Home Video 69988 


Enc Stottz 
J.jl e Delpy 


33 


31 




TRIAL BY JURY (R) 


Morgan Creek Productions Inc. 
Warner Home Video 13575 


Joanne WMey-Kilmer 
Armand Assante 


34 


30 


4 


A GOOD MAN IN AFRICA (R) 


South African Brewenes Ltd. 
MCAAJnwersal Home Video 81726 


SeanConnery 
Lours Gossett Jr. 


35 


NEW* 


STRIKING POINT (R) 


CaWn Fever Entertainment CF902 


Christopher Mitchum 


36 


37 


7 


CYBORG SOLDIER (R) 


New Line Home Video 

Turner Home Entertainment N4018 


David Bradley 


37 


31 


11 


SPANKING THE MONKEY (Mt) 


New Line Home Video Jeremy Davies 
Columbta TnStar Home Video 73853 Alberta Watson 


38 


NEW ► 


NAKED IN NEW YORK (R) 


Fine Une Features Eric Stottz 
Columbia TnStar Home Video 53703 Mary-Louise Parker 


39 


36 


21 


SIRENS (R) 


Miramai Films 

Miramti Home Entertainment 2557 


Hugh Grant 
lara Fitzgtfa ■ 


40 


40 


2 


32 SHORT FILMS ABOUT GLENN GOULD ■ HP 


Samuel Goldwyn Co. 

Columbia TnStar Home Video 74353 


Glenn Gould 



♦ ITA gold MfulKatior for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and SI million at suggested retail for 
nontheatrical titles. O ITA platinum certification lor a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. © 1995, Billboard/BPI Communkabons. 
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Billboard/Phonolos 

Music Reference 
Library on CD-ROM 

illboard presents the first truly complete 
music reference database on CD-ROM. 
A few keystrokes gives you instant 
access to Phonolog's vast database of information 
on recorded music. All you need is a PC and a 
CD-ROM player. 

An Essential Tool 

From Tchaikovsky to Tommy, you'll enjoy the 
complete searchability only this product offers. Not 
only will you save time, but you'll have u n with 
reference work which has been a chore until now. 

What's best, searches can be initiated by: 



i Artist 
-g Group 
-*, Song Title 

Album Title 
-n Record Label 
-i Format 



-i Composer 
-i Conductor 
-# Instrument 
-i Orchestra 
-» Guest Artist 
Any Keyword 



Over 1,000,000 Music Titles 

Our authoritative reference library includes details 
on over 80,000 albums plus 1,000,000 individual 
songs. Classical, Country, Pop, Rock and Jazz, plus 
everything in between. All neatly packaged on a 
single CD-ROM disc. 

The annual CD-ROM service of $595* includes 
complete data update discs 4 times a year, plus our 
easy-to-use instruction guide and helpline. 

•Plus one-time shippins charge of $25. 



L "3J YES! Sign me up for one year's 
VBHP subscription to the Billboard/Phonolog 
Music Reference Library on CD-ROM. 

Ocharge my: Qvisa 0 Masterca,d O^mex 

Card #: Exp. Date: 



Signature:. 



^jBill my company - PO Required: #_ 

Name: 

Title: 



Phone: 

Company; 
Address: _ 
City 



.Fax:. 



_State_ 



_Zip_ 



Fill out and return coupon to: Lori Bennett 
Billboard Electronic Publishing, 
1515 Broadway New York, Ny 1 0036 
For fastest service, phone: (21 S) 536-1402 or fax: (212) 536-5310 




Ptwnofog is a registered trademark of Trade Service 
Corporation CopyrigM 1 991 By Trade Serve* Corp 
Billboard is a registered trademark of BPI 
Comrnur*C8iiong, Inc Copyright 1991 by BPI 
Communications. Inc All Rights Reserved All titles, 
logos trademarks, service marks, copyrights and otner 
intellectual property rights are used under license from 
VNU Business Press SvnOcaiion kmemaiionai BV 
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CHILD'S PLAY 

(Continued from page 7k) 

to hold its second annual meeting 
March 30-April 1 at Santa Fe's 
Homewood Suites Hotel. Included on 
the agenda are discussion groups cov- 
ering such topics as "Defining Qual- 
ity," "Violence As Entertainment," 
and "National Ad Campaign." Regis- 
tration fees are $50 for members and 
$100 for nonmembers. 

KlDBITS: The next two videos in the 
hot-selling Olsen Twins series, "The 
Adventures Of Mary-Kate And 
Ashley," from Duals tar Video/BMG 
Entertainment, will be broadcast on 
ABC Television and simultaneously re- 
leased to home video. "The Case Of 
The Mystery Cruise" and "The Case 
Of The Sea World Adventure" will pre- 
miere on a yet-to-be-announced Sun- 
day evening . . . KidVision and Family 
Life magazine are co-sponsoring the 
Join Ms. Frizzle In Space sweepstakes 
to promote the premier releases of 
KidVision series "Scholastic's The 
Magic School Bus" (taken from the ac- 
claimed animated PBS series). Grand 



prize winner receives a trip to Space 
Camp . . . David Michel of Dallas- 
based KidQuest is off to a solid start 
with his preschool series "Jay Jay The 
Jet Plane And His Flying Friends." 
With two releases in six months, Mi- 
chel has placed product in Blockbuster, 
Borders Books & Music, and other 
high-profile retail outlets; he recently 
hooked up with Tapeworm Video Dis- 
tributors as well. New release is "Old 
Oscar Leads The Parade"; a third title 
is due in June and a fourth in October 
. . . MCA/Universal Home Video will 
release three new titles in its dental hy- 
giene-themed series "The Adventures 
Of Timmy The Tooth" May 12. Promo- 
tional plans include an ongoing tie-in 
with Kellogg's Rice Krispies, in which 
character trading cards are featured 
on the cereal boxes . . . Due May 16 
from KidVision's "Real World" series 
are "There Goes A Helicopter," . . 
Monster Truck," ". . . Motorcycle," and 
". . . Roller Coaster" ... All profits 
from sales of "Fire Safety For Kids" 
from Children's Video Development 



Billboard. 



Corp., New York, which uses music 
and animated characters to drive home 
its educational message, are ear- 
marked for the Widows and Orphans of 
the Uniformed Firefighters Assn. . . . 
Sony Wonder's May home video re- 
lease of critically praised new PBS pre- 
school series "The Puzzle Place" con- 
sists of two 60-minute titles, "Rock 
Dreams" and "Tuned In," each featur- 
ing original made-for-video wrapa- 
rounds . . . "Country Sing-Along" and 
"Boppin' With The Biggies" are the lat- 
est additions to best-selling Warner 
Reprise Video's "Kidsongs" series . . . 
The National Geographic and Colum- 
bia TriStar Home Video's "GeoKids" 
series was augmented March 21 by 
three new titles: "Chomping On Bugs, 
Swimming Sea Slugs, And Stuff That 
Makes Animals Special," 'Tadpoles, 
Dragonflies, And The Caterpillar's Big 
Change," and "Camouflage, Cuttlefish, 
And Chameleons Changing Color." 
Also new are "Those Wonderful Dogs" 
and "Cats: Caressing The Tiger." 
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Compiled from a national sample at retail 
stores sales reports 
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Compiled from a national sample of retail 
stores sales reports. 
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CREATIONAL SPORTS- 




HEALTH AND FITNESS. 








* * NO. 1 ★ * 












★ * NO. 1 * * 




1 


1 


7 


NBA SUPER SLAMS 2 

FoxVideo (CBS/Fox) 8198 


14 91 




i 


1 


9 


YOUR PERSONAL BEST WITH ELLE 
MACPHERSON Buena Vista Home Video 3851 


19 99 


2 


a 


3 


SAN FRANCISCO 49 ERS; SUPER BOWL XXIX 
CHAMPIONS PolyGram Video 8006368953 


IMS 




2 


2 


1? 


ALI MACGRAW'S YOGA MIND t BODY 

Warrer Homo Video 35826 


13 9! 


3 


3 


1 


SHAQUILLE O'NEAL: LARGER THAN LIFE 
THE NFLe> Fo«Video (CBS'Fox) 8179 


19 98 




3 


6 


17 


KATHY IRELAND: TOTAL FITNESS VIDEO 

UAV Entertainment 1994 


1999 


4 


2 


23 


75 SEASONS: 75 TH ANNIVERSARY OF 

PolyGram Video 80063 1 9053 


1995 




4 


4 


25 


KATHY SMITH'S NEW YOGA 

WamerVision Entertainment 5057O-3 * 


19 95 


5 


17 


93 


MICHAEL JORDAN: AIR TIME 

Fort duo ICBS/Fo,) 5770 


19 9! 




5 


RE-ENTRY 


CINDY CRAWFORD/THE NEXT CHALLENGE 

GoodTimes Home Video 05-7100 


,999 


6 


19 


3 


NBA BELOW THE RIM 

FoxVideo tCBS/Fox) 


1491 




6 


9 


153 


ABS OF STEEL WITH TAMILEE WEBB 

WamerVision Entertainment 132 


9 95 


7 


6 


45 


100 GREATEST NFL TOUCHDOWNS 

PolyGram Video 4400876793 


14 95 




7 


3 


11 


LUCKY VANOUS: ULTIMATE FAT-BURNING 
WORKOUT FoxVideo (CBS/Fox) 8208 


1491 


8 


4 


9 


NFL 100 GREATEST FOLLIES 

PolyCram Video 8006326733 


19.95 




8 


5 


5 


REEBOK AEROSTEP 

PolyGram Video 8006330553 


19 95 


9 


7 


17 


LESLIE NIELSEN'S BAD GOLF MY WAY* 

PolyGram Video 8006331 153 


19.95 




9 


NEW a* 


KATHY SMITH: POWER STEP WORKOUT 

WamerVision Entertainment 50902-3 


15 95 


10 


14 


15 


NBA REWIND: THE FUNNIEST 1 FINEST 
PLAYS FoxVideo - ,. 8158 


1498 




10 


1 


49 


YOGA PRACTICE FOR BEGINNERS 

Heal Arts 1088 


19 98 


11 


9 


23 


BASEBALL: A FILM BY KEN BURNS 

Turner Home Entertainment B5316 


1 1 u 




11 


10 


137 


ABS OF STEEL 2 WITH TAMILEE WEBB 

WamerVision Entertainment 133 


9 95 


12 


13 


43 


NBA GUTS I GLORY 

FoxVideo tCBS/Fox) 5981 


14.98 




12 


13 


11? 


STEP REEBOK: THE VIDEO 

PolyGram Video 4400847853 


29 95 


13 


12 


43 


WHEN IT WAS A GAME 2 

HBO Home Video 90843 


14.98 




13 


17 


15 


MEN OF STEEL ABS OF STEEL 

WamerVision Entertainment 185 


11 


14 


a-omrr 


MICHAEL JORDAN: COME FLY WITH ME* 

FoxVideo (CBS/Fox) 2173 


19 91 




14 


11 


5 


BUNS 1 ABS OF STEEL 2000 

WamerVision Entertainment 51309-3 


■1 ■: 


15 


10 


21 


BEST OF ABC'S MONDAY NIGHT FOOTBALL 

PolyGram Video 8006319073 


1995 




15 


t 


15 


REEBOK WINNING BODY WORKOUT 

PolyGram Video 8006330553 


19.95 


16 


16 


6/' 


BAD GOLF MADE EASIER 

ABC Video 45003 


19.91 




16 


14 


35 


DENISE AUSTIN: TRIMWALK 

Parade Video 1483 


19 ■ 


17 


s 


69 


SHAQ ATTACK: IN YOUR FACE 

Parade Video 530 


1991 




17 


Frt Dm 


LEGS OF STEEL WITH TAMILEE WEBB 

WamerVision Entertainment 141 


9 95 


18 


K-OflRT 


101 CLASSIC GOALS OF WORLD CUP 

Parade Video 559 


12 98 




18 


20 


3 


MARY TYLER MOORE: BODY SCULPTING 

GoodTimes Home Video 


19 


19 


11 


61 


NFL ROCKS- EXTREME FOOTBALL 

PolyGram Video 4400876853 


19 9S 




19 


12 


9 


JANE FONDA'S STEP I STRETCH WORKOUT 

WamerVision Entertainment 55030-3 


I9JN 


20 


K-onsi 


1994 WINTER OLYMPIC FIGURE SKATING 
HLTS. FoxVideo (CBS Video) 8117 


19.96 




20 


NEWP 


DIXIE CARTER'S YOGA FOR YOU 

MCA/Universal Home Video 82096 


19 ■ 



♦ ITA gold certification for sale of 125,000 units or a dollar volume of $9 milli 
gesled retail for nonttieatncal titles. OlTA platinum certification for sale of 250, 
grams, or 50,000 units or S2 million at suggested retail for nontheatrical titles. 



ion at retail tor theatrically released programs. 25.000 units and $1 million at sug- 
.000 units or a dollar volume of $18 million at retail tor theatrically released pro- 
61995. Billboard/BPI Communications. 
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Update 



LIFELINES 





Travis frill 
Jeff Foxworthj 

111 M I I I \< I I H \ I 



□ UN(V 
AMPHfTH 



February 3, 1995 

United Friends of the Children . 25,000. 
Twenty Five Thousand & no/too 

Twits 

>r\(ir rl|trj 



Helping Out "Friends." MCA country artist Travis Tritt and comedian Jeff 
Foxworthy present a $25,000 check to United Friends Of The Children after a 
benefit concert for the Los Angeles chanty. The organization supports foster 
children in LA. County. Shown backstage at the Universal Amphitheatre, from left, 
are Tritt; United Friends Of The Children president Sandra Rudnik and board 
member Claudia Vallon: and Foxworthy. 



CALENDAR 



BIRTHS 

Girl, Lily Elizabeth, to Kenny Green- 
berg and Ashley Cleveland, Jan. 5 in 
Franklin, Term. He is a Nashville-based 
producer, songwriter, and studio musi- 
cian. She is a Reunion recording artist 
and songwriter. 

Twin girls, Diana and Kristina, to John 
and Lisa Weston, Feb. 9 in Douglaston, 
N.Y. He is senior director of promotion 
for Atlantic Records. 

Girl, Carli Jill, to Chris and Lisa Tur- 
bis, Feb. 25 in Garden Grove, Calif. He 
is keyboardist, singer, and songwriter 
for Polydor group the Regulators. 

Girl, Jessica Anna, to Joel and Deborah 
Schoenfeld, March 2 in New York. He 
is senior VP and general counsel for 
BMG Entertainment. 

Boy, Dakota Cole, to Babe Pace and 



Special performances: 

Bruce Hornsby will make two char- 
ity appearances in Virginia. He will 
perform a benefit solo piano concert 
May 4-at Richmond's Carpenter Cen- 
ter for the Virginia Special Olympics, 
the state chapter of Special Olympics 
International, which provides year- 
round sports training and competi- 
tion for children and adults with men- 
tal retardation. Hornsby hopes to 
raise $65,000 there. The evening is 
sponsored by WVGO-FM (106.5) 
Richmond and the Tobacco Company 
restaurant. For more info, contact 
Mike Baum at 804-644-0071, 804- 
751-1215 (voice mail), or 804-782- 
3900. On May 6, Hornsby will repeat 
his solo piano performance for the 
Chesapeake Bay Foundation at the 
Harrison Opera House in Norfolk. 
The Chesapeake Bay Foundation is a 
nonprofit group dealing in resource 
management and environmental edu- 
cation. For more info, call Elizabeth 
Buckman at 410-268-8816 or Mike 
Kensler at 804-622-1964. 

ShIP OF CARING: Michael Fein- 
stein and RSVP Cruises presented a 
check to the Hands On Care Founda- 
tion for $10,000, raised by the per- 
former's recent engagement aboard 
the Enchanted Seas, one of RSVP 
Cruises' charter vessels. Feinstein, 
who is connected with the foundation 
that provides funds supporting sum- 
mer camps for children and their fa- 
milies living with HIV/AIDS, 
malchfd dunaiiims by passengers. He 
and 140 other celebrities also are 



FOR THE RECORD 

A story in the March 25 issue 
should have stated that BMG Mu- 
sic Publishing had acquired about 
1,100 copyrights from Cherry 
Lane Music, which it co-owned 
with Sparrow Music. BMG did not 
purchase 50% of Sparrow Music. 



Barbara Warren-Pace. March 5 in 
Hackensack, N.J. He is a songwriter 
and musician. She is the manager of Cli- 
villes/Cole Enterprises. 

Boy, Stephen Bennett, to Ron and 
Karen Skoler, March 12 in New York. 
He is an entertainment attorney. 

Boy, Benton Charles, to Doug Crider 
and Suzy Bogguss, March 17 in Nash- 
ville. He is a songwriter. She is a re- 
cording artist on Liberty Records. 

(jm, Isabella Rose, to Marc and Alesia 
Desisto, March 17 in Los Angeles. He 
is an independent engineer and pro- 
ducer. She is district supervisor for 
Club Monaco there. 

Boy, James Christopher, to Jim Delia 
Croce and Erin Morris, March 19 in 
Nashville. They own the Press Office, a 
publicity company based there. She is 



associated with the foundation via a 
fund-raising book, "Portraits Of Life, 
With Love" by Joan Lauren (Gen- 
eral Publishing Group, $30). Contact: 
B. Harlan Boll. 310-314-4000. 

Tribute to layton: l.a. 

Shanti, the nonprofit organization 
providing direct services to those 
with AIDS in Southern California, 
holds its 12th anniversary celebra- 
tion, "A Tribute To Joe Layton," 
April (i at the Wiltern Theatre in Los 
Angeles. Set to perform are Bette 
Midler. Lauren Bacall. Kenny 
Rogers, Ann-Margret, Olivia New- 
ton-John, Melissa Manchester, 
Carole Bayer Sager, among others. 
Layton was the director/choreogra- 
pher who died of AIDS last May. 
Contact: Paul Lerner, 213-962-8197, 
ext. 329. 

No KIDDING AROUND: Taylor 
Dayne, the Arista recording artist, 
spoke to children on the importance 
of staying in school. March 13 at New 
York's Hard Rock Cafe, as part of the 
Grammy In The Schools program. It 
was the third installment of the New- 
York Hard Rock Grammy Education 
Outreach program, in cooperation 
with N ARAS, the recording academy. 
Dayne also gave the children tips on 
a music business career. Contact: Jill 
Siegel or Allysa Lawson, 212-333- 
7728. 

FoR ANIMAL WELFARE: Profits 
from the sale of the album "Animal 
Magnetism." featuring many artists 
who have donated their services, will 
enable national and local animal or- 
ganizations continue to promoting 
public awareness of animal welfare, 
according to Riff West of Orlando. 
Fla.-based Go West Productions, who 
produced the disc. The acts include 
Linda Ronstadt, Chrissie Hynde, 
Linda McCartney, Edgar Winter, 
Jimi Jamison, Lonesome Dave Pe- 
verett, Steve Morse, C.F. Turner, 
Leon Russell, Brian Howe, Pat 
Travers, Lester Chambers, and 



the daughter of Billboard s country mu- 
sic editor, Edward Morris. 

DEATHS 

Albert "Sunnyland Slim" I. nan- 
drew, 87, of kidney failure, March 17 
in Chicago. Under the stage name 
Sunnyland Slim, Luandrew was a 
Chicago blues pianist, singer, and 
composer who recorded more than 
20 albums over seven decades. Along 
with Muddy Waters, Howlin' Wolf, 
Elmore James, and Little Walter, he 
helped the blues evolve from its rural 
folk roots to an electrified urban 
sound. He is survived by his wife, 
Geraldine, and son, Gregory. 

Charlie Minor, 46, of gunshot 
wounds, March 19 in Malibu, Calif. 
(See story, page 6.) 

Send information to Lifelines, clo 
Billboard. 1515 Broadway, lith 
Floor, Neiv York. N.Y. 100.16 within 
six weeks of t he e ve nt. 



West, former bassist and back-up vo- 
calist for such bands as Molly 
Hatchet and Foghat. The album, on 
KingSnake Records, is available only 
through mail-order at 800-990- 
PAWS. Contact: Riff West at 407- 
898-7447 or fax 407-898-6343. 

FoR USA HARVEST: Ticketmas- 
ter and Van Halen have teamed on 
the band's 1995 tour to benefit USA 
Harvest, the all-volunteer food distri- 
bution organization. In addition to 
making a donation of 200,000 pounds 
of food to the national effort, Ticket- 
master also will supply free advertis- 
ing in its Entertainment Guide and 
incorporate information about the 
food drive in its telephone sales. On 
its last tour in 1993, Van Halen helped 
raise more than 350,000 pounds of 
food, good for about 750.000 meals. 
USA Harvest has raised more than 
467 million pounds of food, or about a 
billion meals, in its eight-year history. 
Contact: Julie Nathanson at 310- 
201-8800. 

FoR THE EARTH: Los Angeles 
nightclub Roxbury's Academy 
Awards Gala March 27 will benefit 
the Earth Communications Office, 
which helps maintain endangered 
species, preserve the rain forest, and 
protect clean water. The event will in- 
clude performances by the China 
Club Pro Jam band and Herbie 
Hancock. Contact: Ruben Aronin at 
310-571-3141 . 

Oscar evening fights 

AIDS: St. Louis-based Sight & Sound 
Distributors will host its Academy 
Awards Extravaganza March 27 at 
the Sheraton Plaza Hotel in the city, 
with all proceeds being donated to 
Video Industry Aids Action Commit- 
tee. More than 200 retailers, studio 
reps, suppliers, and firm employees 
are expected to attend the event, 
where large-screen TVs will show the 
awards during dinner. Also, attend- 
ance prizes, donated by the studios, 
will be given out during commercial 
breaks. Contact: Lvnn Petersen at 
314-253-5437. 



A weekly listing of trade shows, con- 
ventions, award shows, seminars, 
and other events. Send information 
to Calendar, Billboard, 1515 Broad- 
way. New York, N.Y. 100M. 

MARCH 

March 27. "A Night At The Oscars," held by 
the New leaders In Entertainment Division of the 
UJA-Federahon of New York, Club Bar & Grill. New 
York. 212-836-1126. 

March 28. Records, Technology, And Con- 
sumers." panel sponsored by the Los Angeles Mu- 
sic Network, the Derby, Los Angeles 818-769- 
6095. 

March 30-April 2. Fourth Annual Independent 
Music Fest New York University, New York, 212- 
998-4987. 

March 31 -April 2. Klassik Komm. Congress 
Center. Hamburg. 011-44-49-202-278-3112. 

APRIL 

April 1, "How To Start And Run Your Own Rec- 
ord label," presented by Revenge Productions, 
Roosevelt Hotel, New York. 212-688-3504. 

Apnl 1. "Blueprint For Representation: Black 
Entertainment And Sports Lawyers Assn. Mid- 
year Conference." City College of New York, New 
York. 609-753-1221. 

April 3. "Hollywood In Cyberspace." seminar 
on music, him. and television in relation to the 
Internet and online services. Pacific Design Center, 
Los Angeles. Nina Sterner, 310-288-3425. 

Apnl 3. American Women In Radio And Tele- 
vision Commendation Awards, Waldorf-Astona 
Hotel, New York 703-506-3290 

Apnl 4. "The Business 01 Entertainment: The 
Big Picture." co-sponsored by Wertheim Schroder 
and Variety. Pierre Hotel. New York. 212-492-6082. 

Apnl 6-8. Fifth Annual Hip-Hop Conference. 
Howard University. Washington, D C Alberta Coker, 
202-484-9519. 

Apnl 7-8 Urban Music Conference, presented 
by BMI. Regal Maiwell House Hotel. Nashville (Apnl 
7) and Middle Tennessee State University Depart- 
ment of Recording Industry. Murfreesboro. Tenn. 
(Apnl 8) Thomas Cain. 615-291-6725 

Apnl 17-22. Tin Pan South '95. presented by 
the Nashville Songwriters Assn. International, vari- 
ous locations. Nashville. 615-259-3472. 

Apnl 18-21. Conference on Interactive Mar- 
keting, Hyatt Regency Hotel. New Orleans Lauri 
Gavel, 310-798-0433. 

Apnl 19-22. Impact Conference, featuring the 
third annual Impact/Billboard Networking Fair on 
April 21. Rally's Park Place. Atlantic City,.N.J. 215- 
646-8001 (convention information). 212-536-5053 
(networking fair information). 



April 20. Billie Awards. Supper Club. New York. 
212-536-5002. 

Apnl 20. "April In Paris All Expenses Paid: 
Building A Multi-National Career," presented by 
the New York chapter of NARAS and the Lena Home 
Educational Program, Alliance Francaise, New York 
Jon Marcus. 212-245-5440. 

Apnl 22. Musicians Ball, celebrating the 10th 
anniversary of the Portland Music Assn.. Portland 
Memorial Coliseum Complex. Portland. Ore 503- 
223-9681. 

Apnl 26-28. Fifth Australian Regional AES 
Convention, Sydney Exhibition Centre. Sydney. 
011-613-885-5088 

Apnl 27. Gospel Music Assn. Dove Awards, 

Grand Ole Opry. Nashville. 615-242-0303. 

MAY 

May 3. World Music Awards. Monte Carlo 
Sporting Club, Monaco. 011-33-93-25-43-69. 

May 5-9. International Council Of Shopping 
Centers Conference, Las Vegas Hilton and Con- 
vention Center. Las Vegas. 212-421-8181. 

May 8 9. The Multimedia law Institute, con- 
ference presented by Business Development Asso- 
ciates Inc.. the American Bar Assn. Section of Sci- 
ence and Technology, and the Federal Bar Assn 
Intellectual Property and Communicabons Law Sec- 
tion. Grand Hyatt. New York 800-394-9390. 

May 10. Academy Of Country Music Awards. 
Universal Amphitheatre, Los Angeles 213-462- 
2351. 

May 10-14. NAIR0 Convention. Hyatt Regency. 
San Francisco. 606-633-0946. 

May 11-13. E3 — Electronic Entertainment 
Expo, conference on interactive entertainment, Los 
Angeles Convention Center. Los Angeles. 800-660- 
3976. 

May 11-13, Canadian Assn. For Musk Ther- 
apy Conference. Wilfred Laurier University. Water- 
loo. Ontario. 519-884-0710 x2631. 

May 11-14, Music West. Hotel Vancouver and 
the Robson Square Conference Centre. Vancouver, 
604-684-9338. 

May 13. 14th Annual International Reggae 
Musk Awards. State Palace Theater. New Orleans 
504-242-2881. 

May 17 20. Third Annual International Musk 
Market. Hyatt Regency Hotel. Singapore. 011-44- 
71-723-2277. 

May 21-24. VSDA Convention. Dallas Conven- 
tion Center, Dallas. 818-385-150O. 

May 28. SongwritJng Seminar '95, presented 
try Canadian Musician magazine, Sheraton Centre. 
Toronto. Sue Gnerson, 800-265-8481. 

May 31 Songwriters Hall 01 Fame 26th An- 
nual Awards Oinner, Sheraton New York Hotel & 
Towers. New York. 212-206-0621. 
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DMI Tackles Multimedia Future 

$65 Mil. Expansion To Double Production 



I BY PAUL VERNA 



Face To Face, Track For Track. Victory Records act Face To Face cut its 
upcoming release, "Big Choice," at Track Record in North Hollywood with 
producer Thorn Wilson of Offspring fame. Shown , from left, are Chad Yaro and Matt 
Riddle of Face To Face, Wilson, and band members Rob Kurth and Trever Keith. 



NEW YORK— Disc Manufacturing 
Inc., one of the largest CD replica- 
tors in the U.S., is gearing for the 
multimedia future by undertaking a 
$65 million expansion that will dou- 
ble its capacity. 

With a 316,000-square-foot plant 
in Huntsville, Ala., and a facility in 
Anaheim, Calif., that will expand to 
212,000 square feet from 80,000 
square feet, DMI will have an an- 
nual production capacity of 200 mil- 
lion discs, according to DMI presi- 
dent/CEO Myron Shain. That 
would make it the third largest CD 
replicator in the U.S., after WEA 



Manufacturing and Sony, and the 
largest independent. 

Driving the expansion is the ex- 
plosive growth of the CD-ROM 
market, says Rusty Capers, DMI's 
VP of CD-ROM business develop- 
ment. He estimates that CD-ROM 
production consistently has doubled 
over the past several years and will 
continue that trend into the future. 

The first mass replicator of Ko- 
dak's multisession photo-CDs — t(ie 
precursor to the nascent CD-Plus 
medium — DMI continually em- 
braces new formats and processes. 
Its latest invention is the Image- 
Disc, a hologramlike image mas- 
tered onto both sides of a compact 



Producer, A&R Veteran Jerry Peters Reflects On A 
Career At The Crossroads Of Pop, Gospel, And Blues 



I BY GORDON ELY 
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Jerry Peters, director of A&R and 
staff producer for Atlanta-based 
Intersound, has written, performed, 
arranged, and produced for Whitney 
Houston, Deniece Williams, Earth, 
Wind & Fire, and other of the biggest 
names in popular music. He's also put 
his imprint on many of the great 
works of modem gospel music, includ- 
ing records by the Mighty Clouds Of 
Joy and the 1995 Grammy-winning al- 
bum "Through God's Eyes" by the 
Rev. Milton Brunson 
and the Thompson 
Community Singers, 
which Peters co-pro- 
duced. 

Peters was born 
and raised in a small 
town outside New 
Orleans, the son of a 
pastor who also 
loved music. While 
everyone in the fam- 
ily of seven children 
was musical, Peters' 
parents had prayed for one child who 
would have a special gift Their pray- 
ers were soon answered. 

"There was a school across the 
street from our house, and I would 
hear 'My Country Tis Of Thee' com- 
ing out of the windows," Peters re- 
calls. "One day when I was 3, I just 
sat down at the piano and started 
playing that melody. My parents got 
me lessons, but it was very hard to 
discipline me. 1 was like a little human 
tape recorder, playing whatever I 
heard. My teachers never knew if I 
was really reading the music or just 
playing by ear." 

Cutting his teeth playing in church 
and for school functions, Peters also 
learned the well-known pop and rock 
songs of the day and was particularly 
influenced by James Booker, Fats 
Domino, and many of the great New 
Orleans piano players. He picked up 
the trumpet in junior high school and 
received his first exposure to a 



broader repertoire, including classical 
music. 

When Peters was 14, his parents 
sent him to live with his sister in Los 
Angeles and to attend Dorsey High 
School, which was renowned for its 
arts and music department Attend- 
ing L.A.'s Victory Baptist Church, 
pastored by his uncle, Peters got his 
first serious dose of traditional gospel, 
hearing many of the titans of the 
genre, including Mahalia Jackson, Ro- 
berta Marin, Clara Ward, and Ethel 
Waters. Not surprisingly, the "human 
tape recorder" had soon added that 
music to his vocabulary as well. 

While majoring in music composi- 
tion and minoring in piano at the Cali- 
fornia Institute of the Arts, Peters 
gravitated toward the local jazz scene, 
at the same time earning pocket 
money playing in various top 40 
bands. He hit pay dirt as a writer in 
1969 when smooth soul crooners the 
Friends Of Distinction had a gold rec- 
ord with "Going In Circles," a song 
Peters had co-written earlier that 
year. It was recently redone by 
Luther Vandross on his album 
"Songs." 

Combining the classical fundamen- 
tals and discipline he'd acquired in 
school with his vast, hands-on experi- 
ence in multiple styles of music, Pe- 
ters soon became a highly respected 
and sought-after arranger and ses- 
sion musician on the LA music scene. 

After an early-'70s stint in Ten- 
nessee as head of A&R for soul legend 
Jerry BuUer's Memphis Records, Pe- 
ters returned to L.A. and his true 
loves: producing, arranging, and play- 
ing music. Word spread quickly that 
he was back in town, and Peters 
stayed busy until 1978, when he was 
lured back into A&R for Tabu Rec- 
ords. The label would go on to have 
great success with a number of acts, 
most notably the S.O.S. Band. 

But with gold and platinum records 
to his credit and a resume already a 
mile long, Peters still felt a calling to 
return to gospel music. He issued a 




press release announcing his inten- 
tions, and an article ran in Billboard 
about his new direction. He was soon 
getting calls from high-level execu- 
tives in the gospel industry. 

Peters' career in gospel quickly 
kicked into high gear, as chart-top- 
ping successes with the Mighty 
Clouds, Brunson, and Inez Andrews, 
among others, accompanied his work 
as an arranger and orehestrator for 
performers as diverse as the Boston 
Pops Orchestra and Whitney Hous- 
ton. 

Still reveling in 
the satisfaction of 
the Grammy for 
Brunson' s 
"Through God's 
Eyes," Peters 
says the proce- 
dure for cutting a 
gospel choir is 
peters considerably dif- 

ferent from that 

of any other genre. 

"It involves lots of rehearsal and 
pre-production by the choir, the band, 
the arranger, and conductor," he says, 
"because the recording is going to be 
done live. The live element is crucial 
in gospel, because there's an excite- 
ment and anointing, that can be hard 
to get in a studio setting. It's an inter- 
active experience between the audi- 
ence and the choir that has to be doc- 
umented." 

Peters prefers to work with engi- 
neer Joe Neil of Atlanta's Doppler 
Recording, who owns a remote sys- 
tem called Sam's Tape Truck, using 
a customized console derivative of a 
Trident board as well as two 24- 
track MCI recorders. Peters rec- 
ords at 30 inches per second with no 
noise reduction, using Ampex 
MM1200 tape with a 68-minute-per- 
reel capacity, to ensure that tape 
doesn't run out in the middle of a 
performance. Each section of the 
choir — soprano, alto, and tenor — is 
separately miked, with additional 
ambienj microphones placed 



throughout the hall according to the 
acoustics of the building. 

Peters says the audiences are all 
aware that a recording is taking 
place and are indulgent of retakes 
whenever necessary. 

"If there's a false start, or some- 
thing I know is not working, I'll stop 
everybody and just start again," 
says Peters. "Usually I know, right 
as it's going down, if I've really got 
something. If I'm on the fence, 111 go 
ahead and do a second take, usually 
at the end of the show. I don't leave 
until I fotow I've got what I need." 

Peters spends an average of "a 
few days" in the studio after the live 
recording, doing instrumental 
sweetening and occasional vocal en- 
hancement His mixing studios and 
gear vary, though he says he fre- 
quently relies on midlevel consoles, 
lamenting the fact that gospel choir 
budgets, which can run from 
$15,000-$60,000, often preclude his 
using Neve, SSL, and other upper- 
end boards. 

Peters cuts and mixes with a min- 
imum of compression and EQ, pre- 
ferring to "get it right from the 
start" so that any later electronic 
manipulation of the sound is "to en- 
hance rather than to fix." He also 
emphasises the importance of 
matching the right mikes to the 
right singers. When it comes to ef- 
fects, Peters trusts his engineers to 
keep up with the state of the art and 
choose whatever units they feel will 
achieve the sound he's looking for. 

Peters sees a silver lining in the 
time and budget constraints he often 
finds himself working under. "I'm 
one for making decisions," he says, 
"and having the time and money to 
overthink yourself can cause more 
problems than it solves. But I don't 
always trust myself either. I've sur- 
rounded myself with a group of very 
talented people at Intersound now to 
give me input and second opinions. 
And above all else, I do a lot of pray- 
ing." 



disc on the outer perimeter, inhibit- 
ing piracy and allowing content pro- 
viders to encode logos or other mer- 
chandising aids on the product. 

"It's meant for two purposes," 
says Capers of the ImageDisc. "You 
can put whatever image you, as a 
customer, want on it. So it gives you 
the opportunity for a unique mer- 
chandising appeal. If you combine 
that with some graphics and the 
printed material, it's also a real pi- 
racy deterrent The way we put this 
image on the disc, in the unused 
space in the outer perimeter on the 
disc, is extremely difficult to pirate 
because it's not on there as data — 
it's on in an entirely different way." 

Although the image occupies 
space on both sides of the outer pe- 
rimeter of a disc — thereby eating 
into playing time — Capers believes 
labels will embrace it because of its 
obvious advantages. He notes that 
most discs do not use the full 74- 
minute capacity of the format any- 
way. 



AUDIO TRACK 



NEW YORK 

PRODUCER Don Fleming was at 

Sear Sound working on a project with 
Capitol recording artists Triple Fast 
Action. John Siket and Bil Emmons 
engineered the sessions . . . Bette 
Midler was at Battery Studios com- 
pleting overdubs and mixing her new 
project for Atlantic Records. Producer 
Arif Mardin and engineer Michael 
O'Reilly worked behind the SSL 
4064G. Martin Czembor assisted. 

LOS ANGELES ' 

The RECORD PLANT played host 
to the artist who used to call ■himself 
Prince. The ex-purple one worked with 
engineer Ray Hahnfeldt, who was as- 
sisted by Kyle Bess. Jive recording 
artist Smooth was at Mama Jo's Re- 
cording Studios mixing her upcoming 
project Ken Jordan produced and en- 
gineered behind the custom Trident 
Series 80 with GML Moving Fader Au- 
tomation System. Eric Smith assisted 
. . . Sony recording artist Regina Belle 
was at Skip Saylor Recording mixing 
her upcoming album with producers 
Denzel Foster and Thomas McElroy. 
Ken Kessie engineered the sessions 
with the assistance of Eric Flickinger 
. . . Producer/songwriters Jud J. Fried- 
man and Allan Rich were at Ocean 
Studios with sitcom star and recording 
artist Joey Lawrence working on an 
upcoming project, "The Prince And 
The Pizza Boy," for Warner Television 
Music. Tam i Mote engineered the ses- 
sions behind the Neve 8108. Eric 
Smith assisted. 

Please send material far A udio Track 
to Peter CronitK Billboard, 49 Music 
Square W., Nashville, Tenn. 37203; 
fax: 615-320-0454. 
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STUDIO ACTION 

PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING MARCH 25, 1995) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


ALBUM ROCK 


RAP 


TITLE 

Artist' 

Producer 

(Label: 


TAKE A BOW 
Madonna 
Babyface 
Madonna 
lividvencrt 1 aire: 
Warner Bros.) 


CANDY RAIN 
Soul For Real/ 
Heavy D. Poke 
Red Hot Lover Tone 
(Uptown) 


THIS WOMAN AND 
THIS MAN 
Clay Walker/ 
J.Stroud 

ffiant i 

luianij 


LIGHTNING CRASHES 

Live/ 

J. Harrison 
Live 

(KdUlOaCIIV& fVILH) 


DEAR MAMA 
2 Pad 
T. Pizarro 
(Interscope) 


rnoniMr 

KtLUKUINu 

STUDIO(S) 
Engineer(s) 


mi icir r DiwncD 
(Los Angeles) 
Brad Gilderman 
Eric Fisher 


cm lunTDArir 
(New York) 
Tony Maserati 


i ni in 
(Nashville) 
Lynn Peterzell 
Julian King 


rMLnTUtniVl 

(Cannon Falls, MN) 
Lou Giordano 


rumor 
(Burbank, CA) 
Tony Pizarro 


RECORDING 
LONbOLt(b) 


SSL 6072E.G 


SSL 4000G 


SSL 4000 


Neve 8068 


SSL4000G 


MULTITRACK/' 

2TRACK 

RECORDER(S) 

(Noise reduction) 


Studer A800 MK III 


Studer A827 


Otari DTR-900 


Studer A827/A820 


Studer A827 


STUDIO 
MONITOR(S) 


Custom Bi-Amps 
Yamaha NS10 


Tannoy DMT 215 


Yamaha NS10 


KRK 


Augsperger 
Yamaha NS10 


MASTER TAPE 


Ampex 499 


Ampex 499 


Ampex 467 


Ampex 499 


Ampex 499 


MIX DOWN 

STUDICXS) 
Engineers^) 


THE ENTERPRISE 
(Los Angeles) 
Jon Gass 


SOUNDTRACK 
(New York) 
Tony Maserati 


LOUD 
(Nashville) 
Lynn Peterzell 


MUSIC HEAD 
(Lake Geneva, Wl) 
Tom Lord-Alge 


ENTERPRISE 
(Los Angeles) 
Paul Arnold 


CONSOLE(S) 


SSL 8000 

with 1 IJtimatii'in 
Willi UlLIIMaUUH 


SSL 4000G 


SSL4000G 


SSL 4064E 


SSL 8000G 


MULTITRACK 

2TRACK- 

RECORDER(S) 

[Noise reduction) 


Studer A820 


Studer A827 


Otari DTR 900 


Studer A80 
Mitsubishi X-850 


Studer A827 


STUDIO 
MONITOR(S) 


Augsperger 


TannoyDMT215 


Kinoshita/Hidley 


Yamaha NS10 


Augsperger 


MASTER TAPE 


Ampex 499 


Ampex 499 


Ampex 467 


Ampex 499 


Ampex 499 


MASTERING 

(ALBUM) 

Engineer 


STERLING SOUND 
Ted Jensen 


FRANKFORD WAYNE 
Michael Sarsfield 


GEORGETOWN 
MASTERS 
Denny Pureed 


STERLING SOUND 
Ted Jensen 


BERNIE GRUNDMAN 
Brian Gardner 


PRIMARY CD 
REPLICATOR 
(ALBUM) 


WEA 

Manuufacuring 


Uni 

Manufacturing 


WEA 

Manufacturing 


Uni 

Manufacturing 


WEA 

Manufacturing 


PRIMARY TAPE 

DUPLICATOR 

(ALBUM] 


WEA 

Manufacturing 


Uni 

Manufacturing 


WEA 

Manufacturing 


Uni 

Manufacturing 


WEA 

Manufacturing 



C 1995, BillboarrJ/BPI Communications, Hot 100. R&B & Country appear in this feature each tine; Album Rock, Modern Rock. Rap, Adult 
Contemporary & Dance appear in rotation. 



Billboard 




inlernaliona 



I! 



Tape/D 



Making The 
Connections 
That Count! 



Besides reaching a worldwide 
audience of buyers in 107 countries, 
the International Tape/Disc Directory 

is also seen, read and distributed to 
record and video companies, 
distributors, laser disc companies, 
recording studios, post and pre- 
production facilities, custom tape 
duplicators, CD manufacturers and 
many more! 

The International Tape/Disc Directory 

provides listings for all contacts in the 
fields of duplication, replication, print 
labels, and equipment suppliers. 

Special features include: 
•Blank tape product charts 
•A to Z listings 

A virtual one-stop reference of data for 
the manufacturing of music and video! 

Call to reserve your space today! 

Publication Date: June 6, 1995 
Ad Close: April 24, 1 995 

Bonus Distribution at REPLITECH! 



New York 

Ken Karp 

(212) 536 - 5017 

Norm Berkowitz 

(212) 536-5016 

Los Angeles 

Lezle Stein 

(213) 525 - 2329 

Nashville 

Lee Ann Photoglo 
(615) 321 - 4294 



United Kingdom & Europe 

Christine Chinetti 

Robin Friedman 

44 - 171 - 323 - 6686 

Italy 

Lidia Bonguardo 
39 - 36 - 254 - 4424 

Pacific Rim 

Grace Ip 
(310) 330- 7888 



More albums 
go gold on Ampex 
than on all other tapes 
put together 

AMPEX 

A MASTER OF ENGINEERING 

Amivx Rutfag Mali G u pa irt M Jffl ■Many US HQ n DM C*». Otftmk «*W tfiS 367-3tOB 
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Call Jeff Serrette NY State - 212-536-5174 
Billboard Classified • 1515 Broadway 
New York, NY 10036 

FAX YOUR AD 

212-536-5055 



CALL TOLL FREE: 1-800-223-7524 

Regular Classified: (5.20 per word, minimum order: $105.00 
DISPLAY CLASSIFIED: 
Issue $146 00 PER 

1". 3 issues 134.00 PER 

1"- 13 Issue* 127.00 PER 

r-M Issues 119.00PEH 
1"- 52 Issues REVERSE ADVERTISEMENTS: $18.75 98.00 PER 
POSITION WANTED: $70 00 PER COLUMN INCH 
BOX NUMBER: $20.00 RADIO HELP WANTED: $85.00 PER INCH 
CLASSIFIED ADVERTISING IS NON-COMMISSIONABLE 



* * REAL ESTATE TO THE STARS** 
For Real Estate information call Laura Rlvchun 
In NY (212) 536-5173 

Real Estate To The Stars 
$70.00 per inch 



SERVICES 



SERVICES 



SERVICES 



COMPACT DISCS 

500 - $1099.00 


CASSETTE SINGLE 




FROM YOUR CO-READY MASTER. ^^^ m 




Gtassmas tor 
Free Layout £ Design 
S Color Label Printing 
Protective Vinyl Sleeve 

- r .,- ■-- to our 7 Color CO Package 
anytime: {from your Cn/ncra-fieAtfy Art): 
1 Color - 2 Page Booklet and Traycard. Jewelbox 
and Shrtnkwrap 
(including Composite Nogs) odd $399 OO 
1 Color Pear Cards including Typesetting 
add §10000 


500 - $499.95 (Reorder - $349) 
1000 - S799.95 (Reorder - $659) 

'*F- / Includes: 

jy RUNNING MASTER 
/ j-.-' TEST CASSETTE 
I ~r APEX PRINTING ON SHELL 
l COLOR WRAP-AROUND CARD 
COMPOSITE NEGS • SHRINK WRAP 

UirMMmMIMMili 


\M/^> Rainbo Records and Cassettes 

_ststs{_ 1 7 3 8 Berktlfy Street, Santa Momu. CA 9040-1 • lilOl 829-3476 • fai |!I0| 8)8-87(5 





COMBINATION srtClAl 

500 TAPES AND 500 CD'S 



800-438-6405 



PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES 



CUSTOM 
AUDIO CASSETTE BLANKS 

IMS*, -twakv 



I lupie a. 

MAXIUXill 

HIGH BIAS TAPE 



9 BASF 



3M 



ttXJfJl 
CAjisflsi 

'JldUflL 

lUUlIICiASX 



AMPEX 



STDK 



maxell 





:-. O N Y 











SHA.-E 



ON CASSETTE PR1NTWG - PRINTED LABELS & J-CARDS - SHRINK WRAPPING 



call for ' 764 5fh Avenue, Brooklyn, New York 11232 . KIDC 
OUR FREE S In New York Telephone: [718] 369-8273 9Z9W9tS& 
CATALOG m 24 Hour Fox [718| 369-8275 IS^^S 



TOLL FREE 1-800-538-2336 



EUROPADISK.LTD. 



as low as 



Bulk CD's 
75C 



From your CD 
Master S label film. 



We a/so make retail-ready, full-color CD, Cassette S Vinyl LP packages 
including mastering, graphics layout, typesetting, film work S printing. 

CALL FOR OUR CATALOG! 

EURopA Disk ltd. 800-455-8555 

75 Venck Street New York. NY 10013 • FAX 1212) S66-0456 



QUALITY ■ 



Fflff CATALOGUE or SPECIAL QUOTE. CALL 
ALIGNED AUDIO 1 - DOO > 969 - 6561 
or 718 ■ 781 ■ 69 69 FAX 718 - 499 - 0421 

Hi'iM'T.' 



□ZEL 



BELIEVE IN YOUR MUSIC? 

COMPETE WITH THE MAJORS 
ON NATIONALLY DISTRIBUTED 
CD SAMPLER SAVE THOUSANDS! 
(800) 801-5393 

DAT OR CO MASTER REQUIRED 



COMPACT DISCS • 95 C EACH 



(Bulk from your CD. nsotjy mo*r and labal poaihvos) minimum 1000 

Complete CD and Cassette Packages Available in quantrHw of 250/500/ 1 000 

1-800-874-4174 

CALL FOR A QUOTE 
Digital Mastering Systems • Digital Audio Duptcotion • Computer Graphia 

NATIONAL TAPl£pISC 

1110-48th Avenue North • Nasbvillo, TTT37209 



'-.1 




— 


PRINTING 

TOTAL PACKAGING 
GRAPHIC DESIGN STUDIO 

aaaaaaaaaa. POSTERS 
PERSONALIZED EXPERT SERVICE 


~j 

Cr 


COMPLETE CD AND CASSETTE 


i — 


The Power 
of Excellence " 


PRODI 




212-333-5953 


JCTIC 


330 WES1 58TH SI NEW YORK. N V 10019 


z 




LJLJh 

EASTERN STANDARD 
PRODUCTIONS, INC. 



NEW CASSETTE 
> COMBO 
PACKAGES' 



CALL TOLL-FREE 

1-800-527- 

FOR A FREE 
BROCHURE 




COMPACT DISCS 



1000 for $1990 



REFERENCE CD 
NO CHARGE 
(C0MINMAX) 



DELUXE 2-COLOR 
PACKAGE LABEL 



PACKAGE INCLUDES GLASS MASTER, CD'S 



AND INLAY CARD. SKRINKWRAPPID 
YOU SUPPLY DAT MASTER OR 1 63 0. 



MASTERING • MANUFACTURING • PRINTING 



Dl^hR^M" 

FOR COMPACT DISCS ■ CD-ROW 
REAL TIME S HIGH SPEED AUDIO OSSETTES 

COMPLETE PACKAGES • COMPETITIVE PRICING 
GRAPHIC DESIGN STUDIO • PERSONALIZED 
EXPERT SERVICE ■ FAST TURN-AROUND 



CALL (BOO) 815-3444 
(212)730-2111 



130 WEST 42ND STREET * NEW YORK, NY10O36 



PROMOTION 

National piomotion, distribution and 
marketing of the highest caliber. In 
business 25+ years. 
RCf RECORDS, INC. 
4721 Trousdale Of. Nashville. TN 37220 
(615)833-2052 • Fax (615)833-2101 
1(800)737-9752 



BLANK 1APE t ACCESSORIES 



Carl For Free Catalog 

(800) 355-4400 

hi eiin IBM ■ORtaM. M itM« 



1 



FOR COMPLETE COMPACT DISC, 
CASSETTE & RECORD MANUFACTURING 



QCQ (800)859-8401 



OCA. IK. • Z832 SHU*. GROVE AVE. • CIHCIMATI. OH *5225 

istsisr-Lwn • fax isn: sbi-3777 



CUSTOM COMPACT DISCS 

Affordable single copy CDs starting al 
$35. Write, call or lax lor information. 
46 PRODUCTIONS 
42W557 Hawk Circle. St Charles. IL 6017S 
TEL (800) 850 5423 
FAX (800) 203 1725 





1-800-APD-D 



CALL TOLL FREE! 



1-800-273-5472! APD quality CD 1 1 
proiiuctaaiT stmces inzhide Printing ant 
wvehousiag aid storage tkrajtrtit 
tan tm < mtmrj. imi wttti CaBtodtrioryw 
ttt estimate and atahxpu 




iMiiiiiEJiiiNrnwTTa» 



r,. 



tj.il DiMT 

* » ■• «■ faol it rliitc 

• CO. Cassette • Video Duplication 
• Full Graphics 



CALL FOR OUR BROCHURE 

1-800-737-7624 




lowest pr-scee, Beet eervice 



Big Dreams Studio 



ACCESSORIES 



PFtO SING Karaoke 

^\ FrocCatalog: World'slorqest 
■ 1 selection All Brarxlsof equipment 
CD*G LD's Vocal Ehmmalors 
■ Mp>V Players Speakers M«s 
CSP P.O BOX 1106 
XJhH I irJqeview IL60455 
■ /TjA 1 SOO 800-84 66 



T.:« Reporter 
1995 BLU-BOOK 

Your Direct Pipeline to Film, 
TV and Video Production, with over 
30.000 listings in 300-plus 
categories, including: 

• Executive rasters, pius crew, 
latent & agent listings 

• Pre- and post-production 
companies, studios, sound 
stages, equipment, marketing, 
distribution, accounting, catering, 
transportation and much more! 

ITS HOUYWOOO'S ROLODEX) 
Only $59.95 

lt*a nvorrt tunart t are**** uat* m. 

To order, call 213-525-2150, 
or fax 213-525-2387 
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FOR SALE 



HELP WANTED 



HELP WANTED 



ROCK AND SOUL 
ELECTRONICS 

470 7th Ave, NY. NY 10018 
212-695-3953/Fax 212-564-5358 
For 20 years - N Y. #1 Music Source 

DISCOUNT PRICES 

• Large selection on 12" vinyl & LP's 

• CD's • Cassettes - Blank Tapes 
PRO D.J. Equipment 

• Mixers • Cases • Turntables • 
Cartridges • Mail Orders Available 



1 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
Ol Great Cassettes and CD'S 

TARGET MUSIC DISTRIBUTORS 
7925 NW 66 Ih ST.. D€PT J 
, . MIAMI, FL 311M 



Phon«: (305) S91-21B8 
Fll I (30S) 191 7210 



LOWEST PRICE! 

• CD's ■ LP's - Tapes * 
• Cut-Outs - Over Stocks • 
• Budget - Midline * 
* Call For Your Free Catalog Today! 
MUSIC WORLD 

MSB Tonnelle Ave , N. Bergen, NJ 07fH7 
Tel: (201) 662-7600 F«: (201) 662-8060 




OPERATING SUPPLIES 



Jewel Boxes • CD Blisters 
Security Packaging 
iQipW Plastic & Paper Sleeves 
Price Guns • Mailers • Dividers | 



WRAPPING 6 PACKAGING 



I he Jt-wrWiUNter PiKkaging System 

h . ■ ' i ■ ■ ■■ ^rink wrapping D<«e^ CD'v Video* 
c»»cnev l.P\. pdmcp. i murc-unly SIHVVV 
Low -cost vhrinkwrappinif miIuii.wiv fur 
retailers & : n .■ ,i ■■ !...!.■■ available' 



Indie labels • Budgcl & 0*0* CD'*, Tapev LP's 
Nmelltn • Comus/Rajt* • A^cwh-k-.. * Blank Tape 

ERFORMANCE 
DISTRIBUTORS 

B Dak St. New Brunswick IVJ 0B90 1 

Telt508.S4S.1004 F.»:q08 1 _ 54S.6Q54 



Campus Records 

• hokstk Diilnbutor of 

Be hUm / Oumf '*" 



LademSY 121 M 

ISIS) 783-6696 
[SIB) 783 67S3 FAX 



'or a Vntour Btrnd of Indtpfndem atd 
Wj,u.-< Labtl Cloieoult and Ovrnlock' 
»T3 - - i— -inn ■ ■ 



Buy direct and save! While other people are 
raising their prices, we are slashing ours Major 
label CD's, cassettes and LP's as low as 50c 
Your choice from the most extensive listings 
available. For Iree catalog call (609) 890-6000 
FAX: (609) 890-0247 or write 
SCORPIO MUSIC. INC. 
P.O. BOX A 
TRENTON, NJ 08691-0020 



SAMPLING 

Largest U.S. mfr. of Listening Posts 
guarantees you will sell More Musk 
with our systems. Call riOW about 
our FREE test program. 

Q telescan 

I -800-835-7072 



STORE SUPPLIES 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 

ALL SIZES AVAILABLE 

Dies & Die Cutting 

1 (800) 359-5038 
755 Wythe Avenue. Brooklyn, NY 11211 
THE DISTRIBUTORS SUPPLIER 




We Need Music Managers 
Who Can Dig It, Man. 

We're looking for hep cots who enjoy the exotement of working in a fast-poced environment. As o Musk 
Manager, you are port of o team that runs a 58,000 sq. ft. store while electing a harcr-wockmg team of 
125-1 50 people. We need Musk Managers who hove at least 3-4 years of solid success managing a 
f^fmlume discount, deportment or specialty retoi store. You have the opportunity to earn S27-45K a year 
plus benefits, including dental and 401 (k) plan. 

Growing at an mcre&le rote, we currently operate 204 stores in 27 states with annual sates if dim 
SS billion , We have exploded to become the fastest growing specialty retailer of consumer electronics, home 
office products, appliances, computers, music, movies ond fun and gomes. This exponskin alows us to 
consistently provide our employees with greater opportunities, personal growth ond economk rewords. 

We hove Music Monoger positions open in: The Greater Los Angeles Areas (LA, Gionge, Venfurn, Riverside 
ond San Bernardino Counties); The Raleigh/Durham, Greensboro and Winston-Salem North Carolina Areas; 
The Greenville and Spartanburg South Carolina Areas; The Washington DC/Baltimore Area; and The Atlanta 
Area. If this is your gig, fax or mail your resume, salary history end cover letter by April 7, 1995 to: 

Best Buy Co., Inc. • Monogement Recruiter - Music 
18350 Ml. Longtey, Suite 220 
Fountain Valley, CA 92708 
FAX: (714) 944-3728 



I 





RECORDS 



New York-based TVT Records, home ot independent record 
labels TVT, Wax Trax! Records and Blunt Recordings, seeks 
to fill the following positions: 

National Sales Manager: Seasoned individual with 5 years experience 
in national music distribution/sales and a minimum of 3 years experience 
in management. You will be responsible for establishing and meeting sales 
targets, planning and executing retail marketing efforts, administering 
the bonus plan and leading the sales force to achieve departmental goals. 
Heavy emphasis on analytical and reporting capabilities. Will direct 
efforts towards developing satellites sales offices across the country. 

Marketing Assistant: Responsible for assisting in all phases of creation 
and execution of marketing plans on a project by project basis. This will 
include involvement in print and media advertising, tour support, and on- 
line marketing efforts. You will track marketing budget* and analyze cost- 
effectiveness of alternate media buys. The job requires strong Macintosh 
proficiency and a well-rounded knowledge of musicc of all genres. Some 
experience with print advertising is required. 

Qualified candidates should forward resumes and salary history to: 

TVT RECORDS 

23 East 4th Street, 3rd floor 

New York, NY 10003 

Attn: Personnel 

Fax: 212.979.0842 



THE MASQUERADE CORP. 

seeks motivated, enthusiastic 

individuals with label 
experience in marketing and 
radio/retail promotion for new 
independent record label 
MASQUERADE 
RECORDINGS 
send resume and 
salary requirements 
to 695 North Ave., N.E. 
Atlanta, G A 30308 
or ph/fax 404-577-8178/7460 



BUYER 

Audio/Video 

Growing So. Bay (Los Angeles) one- 
stop to libraries needs aggressive, 
experienced hands-on negotiator/ 
buyer. Must be computer literate with 
excellent oral and written 
communication skills. Excel, 
negotiating purch. & coop, ad skills a 
must. Please fax your resume with 

earnings hist, to: 
VP Admin. Professional Media 
Service Corp. (310) 532-0131 



IF YOU HAVE A 
PROFESSIONAL SERVICE 
YOU'D LIKE TO ADVERTISE TO 
THE MUSIC INDUSTRY 
CALL 

BILLBOARD CLASSIFIED 
TODAY 
800-223-7524 
FAX: 212-536-5055 
212-536-5174 



PROMOTION DIRECTOR 

Nashville based record label seeks 
highly motivated individual with track 
record of success in both independent 
and label promotion. The ideal 
candidate will have broad experience in 
AC, Country, and AAA, as well as 
experience in publicity, public relations, 
and tour support. Experience in video 
promotion is a plus. Extensive industry 
contacts, aggressiveness in achieving 
goals, enthusiasm, self-direction, and 
ability to grow to greater levels of 
responsibility are requirements. Salary 
commensurate with experience and 
competitive benefits package in music 
industry's fastest growing production 
center. Send resume in confidence to: 

Billboard Classified - Box 8224 
1515 Broadway, New York. NY 10036 



MUSIC RIGHTS & MORE! 

We're expanding: Small company that 
licenses music/celebrities/multimedia 
etc. has two positions open. 

• Savvy SENIOR level music negotiator 
with 2-3 years experience. 

• Entry level position: learn the business. 
Must be skilled at handling phones/ 
details/WP 

Box 8225 - Billboard Classified 
1515 Broadway, Now York, N Y. 10036 



PART TIME WORKERS 

Wanted to Hand Prepare Mailing 
Labels at home. You must have 
a Typewriter. Computer, or Good 
Handwriting. Call 24 hours. 

1-809-474-2826 



PRODUCT MANAGER 

Major record company, located in 
Southern California, seeks a sell- 
molivated Product Manager tor assigned 
acts. Responsibilities include developing 
and implementing marketing 
plans; artists' timelines, as well as 
coordinating special projects and 
promotional events. Must have 3-5 years 
experience and possess strong 
interpersonal, organizational and 
communication skills 

We oiler a competitive salary and benefits 

package in a dynamic working 
environment. For immediate consideration, 
please forward resume with salary history 
to: E0E. Principals only. 

Box 8223. Billboard Classified 
1515 Broadway, New York, NY 1 0036 



WORLD'S LARGEST KARAOKE SOFTWARE 
MANUFACTURE IS SEEKING NATIONAL SALES 
MANAGER TO EXPAND SALES MUST BE 
COMFORTABLE WITH RECORD CHAINS AS 
WELL AS CONSUMER ELECTRONICS CHAINS 
I MANUFACTURERS. FORWARD RESUME TO: 

D« KARAOKE ENTERTAINMENT INC. 
ATTN: V.P. SALES MKTG. 
S60 MAPLE AVE, TORRANCE. CA 90503 
OR FAX TO: (310) 782-2124 




HUMAN RESOURCES 
DIRECTOR 

GROWING MUSIC 
COMPANY IN THE BOSTON 
AREA SEEKING HUMAN 
RESOURCES DIRECTOR. 
5 YEARS BACKGROUND 
PREFERRED. SALARY 
BASED ON EXPERIENCE. 

FAX resumes to: 
(508) 741-4506 



DIRECTOR OF SALES AND 

MARKETING 
GENERAL MARKETPLACE 

LEADING NASHVILLE BASED 
CONTEMPORARY CHRISTIAN 
LABEL GROUP SEEKS 
STRONG SALES AND 
MARKETING PROFESSIONAL 

TO MANAGE SECULAR 
DISTRIBUTION. MUST HAVE 
EXPERIENCE IN NATIONAL 
SALES AND MARKETING, A 
WORKING KNOWLEDGE OF 
RADIO PROMOTION AND 
FIRM GRASP OF MAJOR 
DISTRIBUTION COMPANY 
INNER WORKINGS. FAX 
RESUME AND SALARY 
REQUIREMENT TO: 

DALE GOGGINS 
(212) 571-5095 



(Continued on ixkip 81) 
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You can rely 
on us to reach 
the buyers 
who want to 
purchase your 
products and 
services 

Billboard 
classified . . . 
year round 
the place to 
be. 

Billboard 
classified . . . 
can help in 
selling your 

service, 
locating an 
employee, 
advertising 
promotional 
products or 
selling your 
home if 
you're 
relocating 

Rely on us 
today! 

Jeff Serrette 
1-800-223-7524, 
212-536-5174 or 
for 

Real Estate to the 
Stars 

Laura Rivchun 
1-800-223-7524, 

212-536-5173 

Billboard 
1515 Broadway 
New York, NY 
10036 



HELP WANTED 



NYC-based artemative/harrj rock/punk indie 
label seeks retail marketer & publicist. 3-5 
years experience with substantial contacts 
in the underground/hard music scene. Send 
resume, cover letter & salary requirements 
to Billboard, Box 8228. 1515 Broadway. 
New Vork. N.Y. 10036 



SEEKING MANAGEMENT 

Established eight-piece swing/r n'b band 
seeks an individual or company to work 
with on concert bookings, recording, 
touring, etc. lor a fee and/or percentage. 
Outstanding musicians; New York City 
based. Please call (212) 969-0783 



HELP WANTED RADIO 



Assistant P.D. - Gospel 

Top 50 Market 
Salary: $20 - $25,000 
Send Resume & Tape To 
Box 8227 
Billboard Classified 

1515 Broadway 
New York, NY 10036 



Program Director - Gospel 
Top 50 Market 
Salary Negotiable 
Send Resume & Tape To 
Box 8226 
Billboard Classified 

1515 Broadway 
New York, NY 10036 



WANTED TO BUY 



3 



WE PAY TOP 

CDs-Cassettes 

Videos & 
Audio Books 

WE BUY IT ALL 



(516)420-8300 

FAXIS1SX20-M55 -CALL NOW! 



CASH -CASH -CASH 

Top $ paid on CD's, Cassettes, 

LP's, Music Books, Rock 
T-shirts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-8060 



$ $ WANTED $ $ 

Gold, Platinum Record Awards. Grammy. 
MTV Awards. Artists Contracts. 

COLONY RECORDS, 
1619 Broadway. NY. NY 10019 
Phone |212) 266-2050 Fax (212) 956-6009 
CALL ALAN GROSSBARDT 



REAL ESTATE TO THE SMS 



PRODUCERS' PARADISE 

This spectacular Lloyd Harbor Estate features unbelievable luxury living at its' 
finest! It's all here. . . a complete recording & sound studio, (dihedral ceilings, walls 
of glass, balconies, stone courtyards, tennis court & oversize freefonn IGP set on 2 
glorious landscaped acres. Just a short walk to deeded Seacrest Beach in Inc. Village 
of Lloyd Harbor. SD #2. Please call for brochure. 

Lie Assoc Brokers: Judith A. Duhaime & Regina Ravn r\ • 1 1 
Lie. Salesperson: Robert A. Kenyon I^EIUW Oflle 

ir 516/427-6600 

187 Park Avenue, Huntington, New York 11743 M.Uj R«J Emm Ski ins 

Affiliate Sotheby's International Realty 



BEAUTIFUL 30 MILE HUDSON 
VALLEY VIEWS - NORTHEAST, 
DUTCHESS COUNTY. AMENWV 
SHEKOMEKO AREA, 37 WOODED 
ACRES, ROAD FRONTAGE. $200,000 
- CALL (607) 254-4660, CORNELL 
UNIVERSITY REAL ESTATE DEPT." 



COMPUTERS 



YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 

Coll or lox today to lee why YSt Is undeni 
ably the leoaof in computer systems lor 
music and video retailers and wholesalers 
We built 20+ years ol music and video in- 
dustry experience into our computer systems 
to help make your business more profitable 

TOUHG 1YSHMS LIMITED phont .404) 449 0338 
Fax (4041 $40-9723 
Auttralw: (08| 338-2477 

6185 Butoffl r**y Six C-1C0. Nor cross, Ga 30071 



RecordTrak 



inventory Management 
For Record Stores 

800-942-3008 





JPOSitive Choice! 

Complete POS t Inventory 
Control tor ALL you* record 
store noedsi Available in 
user selectlble English or 
Spantshl 



GALVANIZING THE 
INDUSTRY!! 

THE POWER BOOK 
IS HERE!! 

1995 PREMIER EDITION 
"DIRECTORY OF MUSIC RADIO 
& RECORD PROMOTION" 

• RADIO STATIONS 

• RECORD COMPANIES 

• RADIO SYNDICAT0RS 

• TOP 100 ARBITR0N 

MARKETS 

$75.00 PER COPY 

CALL 1-800-223-7524 or 
212-536-5174 JEFF SERRETTE 



MADISON AVE, NYC 

MIDTOWN 
LUXURY RENTALS 

FEATURES TRIPLE EXPOSURE 
007 STYLE 
2.300 SqFt plus Duplex 

Renl or Purchase 
OTHERS AVAILABLE 
J.D.ROSS 212-213-9700 



TALENT 



NATIONWIDE TALENT SEARCH 



SEEKING: * BANDS . ARTISTS 

* ACTS > SONGWRITERS 



All types of originol music cornioered. 
FREE Promotion & exposure it you qualify. 
This is o career- lau nth ing opportunity! 



Send a amine of your muse with name, 
orJdiess, phone & best time to cor* od to; 

R0DELL RECORDS 

P.O. Box 934S7-B • Hoffywoad. CA 90093 



1995 NEW TALENT MUSIC AWARDS 

Over $20,000 in prizes! Great opportunity to 
be discovered! Music acts wanted for exciting 
music award show. For application call 617- 
235-3354. Oeadline is April 30, 1995. 



POSTERS 



POSTERS • POSTERS 
BUY DIRECT FROM THE LARGEST 
MANUFACTURER IN THE U.S. 
ROCK *N' ROLL-PIN-UPS-SPORTS> 
CARS'FLOCKED'DOOR SIZE. MANY MORE! 
FULL COLOR CATALOG AVAILABLE 
CALL Toll Free 1-800-221-6730 
(in N.V. 718-441-5500) 



ENTERPRISES, HC 

132-05 ATLANTIC AVE. 
tlcaWMD H1U,N.V.IHI8 
DEALERS ONLY 



BUSINESS 
OPPORTUNITIES 



EARN S350 + /WEEK 

At Home Hand Preparing 
Mailing Labels. You must have 
computer or good handwriting. 
Call For Details: 
1-809-474-2858 



FIXTURES 



FACTORY DIRECT 

'CD)FWELBOX STORAGE 
CABINETS. In Stock Now. No 
Wailing. Choice ol colors. 2 sizes. 

2 drawer. 570 Capacity. S234 

3 drawer. 855 Capacity S289 



Prices INCLUDE locks. Textured 
steel construction. 



•CD JEWELBOX SHELF, 2-TIER. 

Gndwall. Slalwall. Pegboard 8 
facings, capacity 64 25" long, 
double lier Black, white, grey. 
Adjustable dividers -Flip-thru" 
browsing Use for CD-ROM 



Architectural Merchandising Floor 
Plans at no cost or obligation. 



•JEWEL BOX OR LONG BOX 
COMPACT DISC DISPLAY! RS 
•AUDIO CASSETTE DISPLAY EUS 
•LASERDISC DISPLAYERS 
•VIDEO CASSETTE DISPLAYERS 
•ELECTRONIC ARTICLE 
SURV EILLANCE SYSTEMS 



*" ✓ NEW! V V 



• COMIC BOOK DISPLAYERS 
'TRADING CARD DISPLAYERS 
•COLLECTIBLES DISPLAYERS 

For Gndwall, Slatwall, Pegboard. 
•GLASS SHOWCASES 



Stocked in Chicago, Baltimore, 
Los Angeles, and London, England 



Free 100 Page Color Catalog 

1«80O433»3543 

Ask for Jim McFarland 



Preowned LIFT DISCPLAY FIXTURES 
Wall units. Gondolas, Storage 
Cabinets, Register Cards. 
EXCELLENT CONDITION 
UP TO 70% OFF LIST PRICE!!! 
Phone (PA) 412-642-2323 



BOOKS/PUBLICATIONS 



SONGS WANTED 

By A4R executives, producers and managers in 
the UK, Europe, USA/Canada, Australia and other 
song markets. The best way lo find out who's 
looking is lo subscribe lo SongUnk Inter - 
national/Songs Wanted. Europe's premier song 
casting service, with many satisfied clienu. 
Contact David Start SongLink International, 23 
Belslie Crescent, London NWS 5QY, UK Tel: 
( +44) 71 -794 2540. Fax ( + 44) 71 -794 7393. 



NOVELTIES 



MUSIC MERCHANDISE 
The are* a si variety of licensed product around' 
P0STE.H5, I SHIRTS, STICKERS PATCHES. 
CAPS, JEWELRY TAPESTRIES BUTTONS, ETC 



WALtRS OMIT • 1 -800-248-2238 • CALL FOR CATALOG 
ZMACHARS POSTERS, INC. 
(305] 888-2238/ FAX (305J 888-1924 
7911 NW 72 AVE. SL/iTE 1D2MELXEV. Ft 33166 
SERVICE IS OUR #1 GOAL* 



Reach For The 
STARS! 
MOVING? 
RELOCATING? 

ARE YOU INTERESTED IN 
RESIDENTIAL, COMMERCIAL 
OR STUDIO PROPERTIES? BE 
SURE TO READ THE ADS IN 

THE REAL ESTATE TO THE 
STARS CLASSIFIED SECTION 
EVERY WEEK IN BILLBOARD. 
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KUKQ Phoenix Airs Own Meetings 

Frank Call-ins Determine Weekly Playlist 



Hooray For Hootie. WNNX (99X) Atlanta staffers receive a gold record from 
Hootie & the Blowfish and Atlantic Records. Pictured, from left, are Myra Simpson, 
Atlantic local promotion; Danny Buch. Atlantic VP promotion; Brian Philips, 99X 
PD; Sean Demery, 99X MD; Leslie Fram, 99X APD; and Tod Elmore, Atlantic 
director of national alternative promotion. 



Power Ratios Study Finds 
Adult Alternative Top Gainer 



I BY PHYLLIS STARK 



NEW YORK— There's more good 
news for the jazz-based adult alter- 
native format, which recently 
posted its highest-ever shares of lis- 
tening in the Bill board/ Arbitron na- 
tional format ratings (Billboard, 
March 86). This week, there's the 
news that the format also was the 
biggest gainer in the latest "power 
ratios," which measure the sales 
strength of individual formats. 

In the soon-to-be-released 1994 
study, adult alternative had a 
power ratio of 1.25, which means 
that in a market where each audi- 
ence share point is worth SI million 
in advertising revenue, an adult al- 



A BILLBOARD EXCLUSIVE 



ternative station can expect to bill 
$1.25 million (or 125^ of its share 
value). The format was up from a 
1.11 share in 1993. 

Ironically, it appears to have 
been a loss of stations that actually 
boosted the format's fortunes. In 
1989, the M Street Journal counted 
64 adult alternative outlets, 
compared to 43 in 1994. 

"What's happened is there have 
been stations that have moved 
away from that format, and those 
stations that arc remaining . . . are 
the more successful ones," says 
George Nadel Kivin, a partner in 
the North Hollywood, Calif.-based 
accounting firm Miller. Kaplan. 
Arase & Co., which compiles the an- 
nual power ratios study. 

New adult alternative stations 
that signed on last year and imme- 
diately shot to the top of the Arbi- 
tron ratings in markets like Port- 
land, Ore., and New Orleans should 
help the format enjoy further sales 
growth in next year's study. "Any 
format that is an exclusive format 
in the market and targets a [25-54 
demographic] will do well in 1995," 
says Rivin. 

The biggest loser in the new 
power ratios was the nostalgia- 
based adult standards format, 



which dipped from a .88 ratio in 
1993 to .b*2 last year. Rivin says that 
loss is less the result of any pro- 
gramming problem with the format 
than merely a leveling to 1991-92 
figures after a spike up to a .88 
share in 1993, an increase Rivin 
calls an "anomaly." 

Although it has experienced re- 
cent losses in audience shares, al- 
bum rock had the second highest 
power ratio gain after adult alter- 
native, rising 1.22-1.29. Rivin be- 
lieves this is due to a greater effort 
on the part of those stations to play 
new music. "Stations becoming 
more bold in recognizing new art- 
ists and adding them to their play- 
lists more quickly [has] brought a 
little bit more of a fresh sound that 
revitalized their sales efforts," he 
says. 

Despite continuing losses in audi- 
ence shares, mainstream AC re- 
mained the healthiest format in 
terms of sales and rose from a 
power ratio of 1.46 in 1993 to 1.48 
last year. It was followed, in order, 
by classic rock (1.39-1.43), full-serv- 
ice AC (1.44-1.36), news/talk (1.30- 
1.33), oldies (1.35-1.33), country 
(flat at 1.3), album rock, adult alter- 
native, soft AC (1.19-1.22), Spanish 
(1.16-1.12), top 40 (1.08-1.09). mod- 
ern rock (1.01-1.0), R&B (flat at 
.89), classical (.S8-.84), and adult 
standards. 

Also tabulated in the new study- 
was the percentage of stations in 
each format that billed more than 
100^ of their Arbitron-based value. 
Classic rock led this pack with a 
whopping 97% of stations, up from 
90% in 1993. Mainstream AC took 
second place with 92% of stations, 
down slightly from 93% in 1993. 

Adult alternative was the biggest 
gainer in this category, as it was in 
the power ratio category. A 20% 
gain over 1993 means 83% of adult 
alternative stations were billing 
more than 100% of their share 
value in 1994. Soft AC was the sec- 
ond highest gainer with a 16% jump 
to 84% of stations in 1994. 

Meanwhile, adult standards, 
Spanish, and country checked in on 
{'Continued on pu(j< $■'>) 



■ BY BRETT ATWOOD 

KUKQ Phoenix is breaking 
down the closed-door program- 
ming policies of conventional radio. 
The modern rock station is con- 
ducting its weekly music meetings 
live on the air. 

Listeners who tune into "The 
Monday Morning Music Meeting 
Live" help decide the fate of 
KUKQ's playlist by expressing in- 
terest or disapproval in the weekly 
barrage of new music that is 
played on the show. 

The unusually compelling call-in 
program, which blends elements of 
talk radio with modern rock music, 
is broadcast Mondays from 10 
a. in. -12:30 p.m. and is repeated 
later in the day from 5 p.m. -7:30 
p.m. 

About 20 new songs are pre- 
viewed each week on the show, 
which began in August. 

"The only predetermined thing 
about this show is the amount of 
songs that we have room to add," 
says PD Jonathan Rosen. 

In addition to Rosen, the uncon- 
ventional program is co-hosted by 
APD Allison Strong and MD 
Larry Mach. 

On a typical week, KUKQ has 
room on its playlist for only four 
new songs. During the final 15 
minutes of the broadcast, there is 
fiery debate among the trio about 
which new songs should make the 
cut. 

"In many ways, this is like a 
game show," says Rosen. "As the 
broadcast progresses, there is a bit 
of drama that unfolds about which 



songs we might add." 

Rosen says that a song can make 
up to three separate appearances 
on the show before it is finally put 
to rest. 

Some songs need the additional 
opportunities to catch the ears of 
the station programmers and lis- 
teners. 

It took three tries, but Elektra 
act Sick Of It All finally hit a home 

THE ALTERNATIVE 
^^^AMW60 



run in early March on its last out- 
ing. 

Matt Pollack, Elektra Enter- 
tainment Group VP of alternative 
promotion, lobbied live on the air 
for the New York-based act. 

"It's definitely unorthodox, but 
the on-air sales pitch isn't really 
much different than a private one," 
says Pollack of his recent phone 
appearance on the show. 

"If [listeners] display a passion 
for a song, we definitely take that 
into consideration," says Rosen. 
"The audience has input and influ- 
ence over what songs we decide to 
play." 

For a few lucky acts, the open- 
door programming forum has re- 
sulted in prime rotation at the sta- 
tion. The show also nets vital feed- 
back on the overall sound of the 
station. 

"That HC 900 Foot Jesus song 



Syndicator Plans Remotes 
At Comedy Store For Oscars 



■ BY CARRIE BORZILLO 

LOS ANGELES— Instead of host- 
ing remote broadcasts during Oscar 
week at a hotel ballroom as other 
syndicators do. Comedy Radio. Inc. 
is staging its remotes at the famous 
Comedy Store club on Sunset Boule- 
vard here the week of March 27-31. 

The weeklong remotes will be 
highlighted by a comedy show fund- 
raiser on March 30 dubbed "Laugh 
Aid," which is being offered to sta- 
tions across the country. 

The Comedy Store is in the midst 
of securing comedians for the event, 
which will benefit the American Red 
Cross. The venue also is lining up 
present and former Oscar nominees 
to be interviewed for the remotes 
during Oscar week. Celebrities al- 
ready scheduled to participate in- 
clude Rita Rudner, Justin Whalin of 
"Lois & Clark," Richard Jeni of 
"Platypus Man," and Pam Stone of 
"Coach." 

This is the first venture from Los 
Angeles-based Comedy Radio Inc., 
which is headed bv Barrv Frishman, 



who has worked at IDB Communi- 
cations. 

"When I created this, I wanted to 
raise money for American Red 
Cross and do a multistation re- 
mote," says Frishman. "We wanted 
to do it around a high-profile event, 
so this worked out great." 

Many jocks will broadcast live 
from the remotes, including WLUP 
Chicago midday jock Danny Bona- 
duce, while other stations will air 
tape-delayed broadcasts. 

The stations confirmed cover var- 
ious formats, and thev include 
KEGE Minneapolis; KFRC San 
Francisco; KMJM St. Louis; KRBE 
Houston; KRPM Seattle; KSJO San 
Jose, Calif.; WAAF Worcester, 
Mass.; WBLS New York; WDAS- 
FM Philadelphia; WDVE Pitts- 
burgh; WIYY Baltimore; WPOW 
Miami; WRQX Washington, D.C.; 
and WYCD Detroit. 

Frishman says he's hoping to land 
at least 10 more affiliates to take the 
"Laugh Aid" feed, which will high- 
light an American Red Cross pledge 
number for donations. 



is smooth," said one enthusiastic 
listener on a recent broadcast. 
"You have to play it. You should 
put more light stuff like this on 
your station." 

As a result of a positive flow of 
call-in responses like that one, the 
song was immediately put into 
KUKQ's rotation. 

Of course, the response to new 
music is often negative, too. Lis- 
teners have little problem being 
blunt, says Rosen. 

"That sounded like regurgitated 
'70s rock," said one unhappy lis- 
tener after hearing a new track 
from Epitaph's Wayne Kramer. "I 
don't want to listen to that here. I 
expect KUKQ to play music that is 
an alternative to the mainstream. 
That sounds like Bad Company." 

Rosen says that the labels are 
happy to get their records exposed 
on the air, even when the listener 
response isn't exactly warm. 

"It's a wonderful way to get 
firsthand feedback about music," 
says Steve Leeds, Island VP of al- 
ternative promotion, who made a 
guest appearance on the show dur- 
ing a recent station visit. 

Ted Volk, Geffen national direc- 
tor of alternative promotion, 
agrees. 

"The show gives labels the 
chance to interact directly with the 
record-buying public," says Volk. 
"They are an adventurous station 
to do this." 

However, Leeds warns that the 
show may not be of interest to the 
casual music fan. 

"The music programming proc- 
ess is usually filled with a lot of in- 
dustry insiders talking about rec- 
ords," says Leeds. "But this show 
does provide an accurate glimpse 
into how programmers make deci- 
sions about what music the public 
should hear." 




WVEE Guest Shots. WVEE (V103) 
Atlanta jock Carol Blackman visited the 
set of WB Television Network's "The 
Wayans Bros." show. The episode 
featured Atlanta comic Small Frie. who 
won a shot on the show through a 
WVEE promotion. Pictured, from left, 
are Shawn Wayans; Blackman; Small 
Frie; and Marion Wayans. 
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Hitting The Trail With Triangle 

Red Handed To Give Away Bikes 

■ BY CARRIE BORZILLO 



LOS ANGELES— Independent la- 
bel Red Handed Records is looking 
for album rock stations to become in- 
volved in a mountain bike giveaway 
promotion involving the label's new 
band. Triangle. 

To tie in with the group's love of 
mountain biking and the title of Us 
first single, "Destination," from Tri- 
angle's debut album, "Raw Feed," 
the label has teamed with Iron Horse 
Bicycles to give away 25 mountain 
bikes, along with copies of the 
group's CD, T-shirts, and keyehains 
at several radio stations. 

In select markets, the label will 
also give away trips to mountain bike 
races in Utah and Colorado this sum- 
mer. Iron Horse is supplying the 
passes to the events, giving contest 
winners the opportunity to hang out 
with the racing teams. The label is 
paying the cost of the accommoda- 
tions for the winners. 

"It made sense," says the band's 
manager, Tom Mohler of L.A.-based 
SWT Inc. "Each guy in the band has 
[a mountain bike], and the title of the 
song lends itself to a promotion like 
this: You win a bike, and you choose 
your own destination." 

So far. the stations that will be giv- 
ing away the bikes include KBOY 



PROMOTIONS 
& MARKETING 



Medford, Ore.. WKZQ Myrtle 
Beach, S.C., WDRK Panama City, 
Fla., KUGR Green River, Wyo., 
KATS Yakima, Wash., and WGIR- 
FM Manchester, N.H. The stations 
that will participate in the trip givea- 
way haven't been determined yet. 

However, WGIR has taken it upon 
itself to give away trips on its own in 
conjunction with the bike prizes. 
From April 13-May 11, the station is 
awarding listeners weekend get- 
away trips in the area. The grand 
prize is a trip to Red Rocks Moun- 
tains near Denver this summer. 

At KBOY, promotion director Jen- 
ifer Wilde says the station plans to 
tie in the bike giveaways with its Mil- 
lion Dollar Listener Pledge cam- 
paign to gain new listeners, which is 
actually a spoof on public radio sta- 
tion pledge drives. Listeners can 
register to win the bikes at the Quest 
For A Million Listeners party on 
March 31. 

Mohler says the label plans to tie 
in music retailers and bike retailers 
to help promote the campaign. The 
spots that air on the stations will be 
tagged with IDs for the participating 
music and bike retailers. 



-o4- 



And The Nominees Are . . . WFNX Boston night jock Julie Kramer, right, 
welcomes Adam Ant to the station's seventh annual Best Music Poll nomination 
party. 



SFX Turns Down Chancellor's Bid 
To Merge Into Radio-Only Giant 



NEW YORK — SFX Broadcasting 
has rejected the merger proposal 
recently made public by Chancellor 
Holdings Corp. (Billboard, March 
25). In a statement issued to the 
press, SFX announced that its 
board of directors unanimously 
voted to reject Chancellor's pro- 
posal, which called for a $U>0 million 
stock transaction that would have 
made the combined entity the coun- 
try's third largest radio-only group. 

The SFX statement said, in part, 
"In rejecting the offer the board 
reaffirmed that the best way to 
maximize long-term shareholder 
value is to remain an independent 



public company." 

Chancellor immediately re- 
sponded with a public statement 
from president Steven Dinetz, 
which said that "we are disap- 
pointed by the initial response of 
SFX Broadcasting's board of direc- 
tors to Chancellor's friendly merger 
proposal . . . W'e remain confident 
that, upon reflection, SFX will rec- 
ognize that in this era of consolida- 
tion in the broadcasting industry, 
there are obvious financial, strate- 
gic, and operational advantages 
presented by our offer and by an 
SFX/Chancellor combination." 

Nil J .1 .is STARK 



Musician Dave Koz Switches 
Roles As Host On SW Net 



"I 

IF PREPARATION for being a 
radio show host is visiting stations, 
then I'm well-prepared," says saxo- 
phonist Dave Koz, who's visited 
plenty of stations over the years to 
support his two Capitol Records al- 
bums, including "Lucky Man," 
which has been on the Top Contem- 
porary Jazz Albums chart for 87 
weeks. Now, he's on the other side 
of the microphone as host of "Per- 
sonal Notes," the two-hour weekly 
adult alternative show on SW Net- 
works. 

"It's sort of intimidating to get 
behind a microphone when you 
don't have a saxophone," he says. 
"The concern is. Is there enough 
there [inside me) to make this inter- 
esting?" But after appearing on doz- 
ens of morning shows with radio 
veterans like Rick Dees and Scott 
Shannon, Koz says the thing he's 
"really learned time and again is 
just to be honest, be yourself, and 
have fun." 

Launched in Feb- 
ruary, "Personal 
Notes" already has 
45 affiliates, includ- 
ing KTWV Los 
Angeles, KHYS 
Houston, WPLM- 
FM Boston. WNWV 
Cleveland, and 
KKJZ Portland, Ore. 
Koz has recorded 
about 20 shows, not 
all of which have 
aired yet. 

When he was ap- 
proached by SW last 
year, the artist was 
immediately inter- 
ested in the job be- 
cause he saw the 
show not only as a 
way to let his fans see another side 
of him, but also as a way to inject a 
little more personality into the mu- 
sic-intensive adult alternative for- 
mat. 

"There is not a lot of personality 
in this format," he says. "It's a wel- 
come thing to have for two hours a 
week — a little more personality. You 
get to hear a little bit more about the 
artists. We've sort of underesti- 
mated the NAC audience's interest 
in their artists. Thousands of people 
are coming to these concerts and just 
love these artists." 

The show attempt*! to inject that 
missing element through interviews 
conducted by Koz, who considers the 
chance to talk to peers like Peter 
White, Tom Scott, Stanley Clark, 
and Al Jarreau one of the show's pri- 
mary benefits. During a memorable 
chat with David Sanborn, one of the 
interviewer's idols, "half the inter- 
view was me gushing. He finally told 
me to stop," Koz says. 

"It's kind of funny and fun to be 
able to be put in that position," he 
adds. "I've had two successful rec- 
ords, but I still consider myself a 
new kid on the block." 

But his perspective as an artist 
also helps Koz conduct more in- 
sightful interviews with other art- 
ists. "Because I've done so many in- 
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terviews as an artist, I have a really 
good feeling about what these art- 
ists want to talk about. I go foi* stuff 
that I think people really want to 
know, not your stock questions." 

Although Koz's lengthy inter- 
views are edited down into sound 
bites for the show, he is happy that 
the format's artists have a new fo- 
rum to express their views. "Our 
channels to get our thoughts out are 
limited because we're not really in 
the mainstream of music," he says. 

Despite the interview segments, 
at least one journalist believes the 
show's music-heavy format does not 
showcase nearly enough of Koz's 
warm, ebullient personality. This 
opinion is not lost on Koz, who, 
while happy with the show, would 
like to include "more of the artist 
stuff and behind the scenes" tidbits. 
Apparently, however, the affiliates 
are primarily interested in music, 
despite the fact that they could pro- 
gram that them- 
selves. 

"The network is a 
little concerned 
about making it too 
personality-driven 
because most of the 
stations they're try- 
ing to get it on are 
[not personality- 
driven]," Koz ex- 
plains. 'That's been 
one of the give and 
take things about the 
show. I'm proud of 
the show, but I would 
love there to be a 
chance to stretch out 
more and really do 
what I do. I feel very 
comfortable behind 
the microphone. As 
the show catches on, what I'm hop- 
ing will happen is that . . . more of 
that will be able to come." 

Not all of the show's affiliates are 
adult alternative stations. Some AC 
outlets, like WEAT-FM West Palm 
Beach, Fla., are carrying it too, 
something Koz heartily endorses. 
"One of the things they're trying to 
do in cities that don't have NAC out- 
lets is to go to AC stations, and I 
welcome that as much as possible," 
he says. "On so many AC stations 
the programmers are really scared 
to play instrumental music, but I've 
had a lot of success on AC radio with 
instrumental music." 

Koz records the show weekly 
from his home in Sausalito, Calif., 
where he is also working on a new 
album, and he has been outfitted 
with portable equipment for record- 
ing the show when he's on the road. 
For Koz, hosting "Personal Notes" 
is a dream job that nicely comple- 
ments his artistic side. 

"I love playing the saxophone, 
making records, and playing t*on- 
certs, but my manager and I have 
been looking for other outlets in the 
music business to let another side of 
me come out," he says. "This is per- 
fect because it melds the music and 
personality." 

PHYLLIS STARK 
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Ring, Cox Form 
Marketing Group 

NEW YORK — Two Atlanta-based 
broadcast groups. King Radio and 
Cox Broadcasting Inc., have 
entered into a programming, mar- 
keting, and advertising sales alli- 
ance involving their local radio sta- 
tions. 

Ring Radio owns sports talk 
WCNN and R&B adult WALR. 
Cox owns N/T WSB-AM and AC 
WSB-FM and operates adult alter- 
native W.TZF. 

The new alliance consists of two 
components. First, the two compan- 
ies are creating a joint marketing 
venture to be known as the Atlanta 
Urban Radio Alliance, which will 
sell advertising time for WALR and 
WJZF. The new venture will be 
jointly owned and operated by the 
two companies. In addition, the 
companies have entered into a local 
marketing agreement involving 
WCNN. whose programming, mar- 
keting, and sales will be assumed by 
Cox. 

Ring Radio is owned by Lew 
Dickev Jr., who also owns Stratford 
Research and WWWM-AM-FM 
Toledo, Ohio. Cox Broadcasting 
owns 12 other stations and operates 
two additional FMs. 

PHYLLIS STARK 



Westwood One Drops Urban Programs; 
Syndication Deals Heat Up Nationally 



POWER RATIOS 

(Continued from page S,i) 

the losing side with decreases of 
25%, 13*&, and 12%, respectively. 
Adult standards dipped 38%-13%, 

In previous years, Miller Ka- 
plan's Spanish format figures were 
issued with a disclaimer explaining 
that because the Spanish stations 
tracked in the study tended to be 
only the top stations in each mar- 
ket, the figures reflected a "halo 
factor" and were not as represent- 
ative of the national picture as 
those of other formats. Now, Rivin 
says, the company has a more rep- 
resentative sample of Spanish sta- 
tions, which is how he explains the 
latest study's 13% dip to just 48% 
of Spanish stations billing more 
than 100% of their share value in 
1994. 

As he did last year, Rivin blames 
country's drop from 84% to 72% on 
the glut of new country stations go- 
ing up against established players. 
"Since some of these stations were 
emerging competitors against real 
heritage country stations in their 
markets, they were not able to in- 
stantly turn a 1.0 or greater power 
ratio," says Rivin. 

Other formats posting losses in 
share value figures were full-serv- 
ice AC (88%-84%), oldies (83%- 
77%), N/T (68%-67% ), and classical 
(30%-22%). 

On the winning side were album 
rock (74%-80%), modern rock 
(44%-50%), top 40 (45%-52%), and 
R&B (36%-37%). 

The power ratios are based on 
monthly polls of approximately 700 
radio stations. The latest figures 
cover the Arbitron ratings periods 
from summer 1993 through spring 
1994. 



THERE'S LOTS OF NEWS this week 
on the syndication frontier, beginning 
with Westwood One. The network has 
dropped its urban programming, which 
consists of 'The Countdown With Walt 
Love" and Jamie Foster Brown's "Sis- 
ter II Sister." Bi*own's show was quietly 
canceled six weeks ago. Love, however, 
is being allowed to stay on the network 
until he finds another syndicator. 

WHTZ (Z100) New York's evening 
"Love Phones" show, alreadv simulcast 
on WMMS Cleveland and KRQT Hoas- 
ton, is set to be syndicated nationally 
through an as-yet undeteimined syndi- 
cator. Steve Kingston, ZIOO's VP/pro- 
gramming and operations, says he has 
been appi-oached by several syndieators 
and at least 10 other stations interested 
in carrying the call-in sex talk show, and 
he hopes to have it up on the bird by Sa- 
turday U>. 

Meanwhile, Superadio Network will 
begin national syndication of WXKS- 
FM (Kiss 108) Boston morning man 
Matt Siegel's show April 4. The net- 
work has signed up three affiliates: 
WWKX Providence, R.I., WKZS Port- 
land, Maine, and Kiss 108 sister station 
WEDJ Charlotte, N.C. A Saturday ver- 
sion of the show Is in the works. 

PROGRAMMING: WHERE'S WAL00? 

Brad Waldo joins WLTI Detroit as 
PD replacing Jeff Silvers, who recently 
resigned. Waldo was PD at KCMO-FM/ 
KLTH Kansas City, Mo. 

Debbie Murray is upped fi-om APD/ 
MD to OM/PD at KJLT-FM Houston, 
succeeding Rick Candea, who resigned 
last week (Billboard, March 25). Murray 
will continue to handle music duties for 
both KJLT-FM and sister KJKK-FM. 

Don Daniels joins KQQL Minneapo- 
lis as PD, replacing Kevin Metheney, 
who exits. Daniels arrives from KXOA- 
AM-FM/KQPT Sacramento, Calif. 

Michael St. John has been named PD 
at WKBQ (Q104) St. Louis, replacing 
Cruz*, now PD at WABB-FM Mobile, 
Ala. St. John was senior broarkast edi- 
tor at trade magazine Hits. 

KMLE Phoenix MD Jeff Baird (aka 
Jeff Daniels) has been named PD at sis- 
ter station KZDG Denver, replacing 
Bob Young. Daniels has not l>een re- 



placed at KMLE. 

WMXN Norfolk, Va., flips from hot 
AC to adult alternative with the new 
calls WJCD (CD105). Marine Todd re- 
mains PD. WQCD New York APD/MD 
Steve Williams Is consulting. 

Jeff Tyson has been named PD at 
WMXQ Birmingham, Ala., succeeding 
Mark St. John, now with Zajwleon Me- 




by Phyllis Stark 

with reporting by Eric Boehlert 
and Brett At wood 

dia Strategies. T^son previously worked 
at WBZZ Pittsburgh. 

After two days of reading the tele- 
phone book on the air, WFBC-FM 
Greenville, S.C., ended its stunt by flip- 
ping from oldies to mainstream top 40 as 
"898,7." Kris Abrams remains PD and 
needs record service. 

WSSL-AM Greenville, S.C., flips from 
a simulcast of country WSSL-FM to 
N/T as WGVL. 

Country WXKW Allentown, Pa., is 
set to flip Monday (27) to adult stand- 
ards as WKAP. It is now in a sales mar- 
keting agreement with crosstown 
WAEB - AM -FM/WZZO . Meanwhile, 
crosstown soft AC WFMZ has applied 
for the new calls WKKT. 

WBTU Fort Wayne. Ind., PD John 
Galow exits for KEEY (K102) Minnea- 
polis. No replacement has been named. 

Former country outlet KKCJ Kansas 
City, Mo., continues its on-air stunting, 
most recently programming an all-polka 
format and using the positioner "the 
best polkas of the 'fiOs, 70s, and "80s on 
lOti.5 KKCJ." Still no word on what the 
real new foimat will be. 

In consultant news. Pollack Media 
Group inks new client KRQT Houston. 
Consultant Dennis Constantine has 



newsline... 

BILL H0GAN exits his position as president of Westwood One Radio Networks 
to become president of Metromedia International Marketing. He has been re- 
placed by Jeff Lawenda, who previously was senior VP of Cabin Fever Enter- 
tainment. Also, Bill Kreutz has been upped from manager/Midwest region to 
VP/affiliate relations at Westwood One Radio Formats. He succeeds Neil Sar- 
gent, now with TM Century. 

WNYC-AM-FM New York has been sold for $20 million from New York City 
to the not-for-profit WNYC Foundation, a listeners group that will retain the 
stations' noncommercial formats. City officials had previously planned to sell 
the stations to a commercial operator, which could have raised considerably 
more money. As part of the deal, the foundation has agreed to assist and sup- 
port the city's plan to sell off WNYC-TV to the private sector. 

CRB BROADCASTING CORP. has changed its name to Commodore Media. The 
group operates seven FMs and six AMs in six markets. 

WOPA CHICAGO has been sold from CID Broadcasting Inc., to Heftel Broad- 
casting Corp. for an undisclosed price. 



ended his longtime association with 
KBCO Denver. SBR Radio Co. inks two 
new clients, KTCJ/KTCZ Minneapolis 
and CKKQ Victoria, British Columbia. 

WILS-FM Lansing, Mich., flips from 
country to top 40 in the wake of cross- 
town WVICs flip from top 40 to country 
in early March. WYCD Detroit week- 
ender Casey Daniels joins as MD. 

KKKO Seattle flips from oldies to 

N/r. 

WNOE-AM New Orleans, which had 
been simulcasting the country music of 
former sister station WNOE-FM, flips 
to religious with the new calls WLNO 
under new' owner Commujiicom. 

Country WYXE Nashville signs on at 
1 180 AM programming Branson Coun- 
try Network's format. 

WWSM Harrisburg, Pa., which had 
been silent, signs back on at 1510 AM 
programming classic country. 

KRGO Fresno, Calif., flips from a si- 
mulcast of Spanish KXEX to R&B dur- 
ing the dav and ethnic at night 

KLOK-FM (formerly KSUR-FM) 
Monterey, Calif., signs back on simul- 
casting regional Mexican sister station 
KLOK-AM San Jose, Calif. KVRG-AM 
Monterey (formerly KSUR-AM) also 
signs back on simulcasting sister Span- 
ish hits station KBRG San .lose. 

After a brief stint as an adult stand- 
ards station, WBBW Youngstown, Ohio, 
flips to all-siwrts. Crosstown WYFM 
flips from hot AC to Westwood One's 
soft AC format. 

Noncommercial WAYL Jacksonville, 
Fla., flips firm contemporary Christian 
to Mornings tar Radio Network's "High 
Country" format, and Brad Barrett 
joins "High Country" as evening host. 

CALL LETTER CHANGES 

KABL-FM San Francisco has 
changed calls to KBGG. 

WKBQ-AM St. Louis changes calls to 
KRAM. 

KCHT Phoenix changes calls to 
KHTC. 

KBEA Kansas City, Mo., picks up the 
new calls KCAZ for its new children's 
radio format. 

PEOPLE: MARINO RESURFACES 

Former KYLD/KYLZ San Francisco 
APD Mike Marino has been named 
promotion director at crosstown KYLBV 
KYLZ, where he had been working as 
a swing jock for the last month. 

WHKZ Columbia, S.C., MD/moming 
co-host Zak Daniels exits for mornings 
at WNCD Youngtown, Ohio. He has not 
been replaced; send T&Rs to PD Jeff 
Roper. 

Denise Jordan-Walker joins WVAZ 
(V103) Chicago for afternoons from the 
same shift at crosstown WNUA. She re- 
places Gino Jones, who exited. 

WABB-FM Mobile, Ala., night jock 
Crash Connors takes over as acting 
APD/MD in the wake of Michael 
Stewart's move to WMXZ Fort Walton 
Beach, Fla. 

Finally, we're very sorry to report the 
death of WZGC (Z93) Atlanta midday 
host Red Noize, 40, who passed away 
March 19 after a long, private bout with 
cancer. Noize, who had been at Z93 since 
1991, previously worked at WLAV 
Grand Rapids, Mich., and Colorado 
Springs, Colo., stations KILO and 
KIOjOJKIKX. He is survived by his wife 
Rene, his father, and two sisters. 
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MODERN ROCK CONFRONTS 'DRY SPELL 

{Continued fmm page 1) 



part, songs are passive, which is a 
danger point," he says. 

All formats experience musical 
ebbs and flows, and a key to sustain- 
ing success is adjusting to musical 
downturns. But for modern rock, 
some of the format's newcomers 
have never had to deal with a 
drought. For instance, last year 
when grunge started to lose its grip 
on listeners, the pop/punk sounds of 
Green Day, Offspring, and others 
emerged and pumped new life into 
the format. 

"It was a Godsend," says Brian 
Philips, PD at WNNX (99X) At- 
lanta, remembering the arrival of 
those records last spring. "You 
could feel [the excitement] in the 
air." 

The Atlanta PD shares Gorman's 
concern about the current crop of 
players. He notes that many of the 
albums from format anchors — Live, 
Hole, Offspring, Green Day — were 
released nearly a year ago. Releases 
last fall by format veterans R.E.M., 
Nirvana, and Pearl Jam were the 
last albums to provide a significant 
boost. 

Looking to the spring release 
schedule. Philip!- says. "We need 
something we can sink our teeth 
into." Commenting on two recent 
English contenders for format at- 
tention, he says the station "loves" 
Oasis, but that it has been a "real 
struggle" converting listeners, and 
that the "jury is still out" on 
whether PJ Harvey can grow into a 
format superstar. 

"Everybody's been spoiled during 
the last three- to four-year period," 
says Pollack Media chairman Jeff 
Pollack, who senses the same creep- 
ing apprehension at modern rock. 
(For the record, not all program- 
mers are distressed; Bill Gamble, 
PD at WKQX IQ101I Chicago sees 
"better product than ever" coming 
from labels.) 

It's doubtful anxious modern rock 
programmers will get much sympa- 
thy from competitors. According to 
the latest Billboard/Arbitron na- 
tional format ratings, modern rock 
just notched its seventh straight 
quarterly ratings increase (Bill- 
board, March 25). And few suggest 
the bottom is in danger of falling out 
anytime soon. Rather, the debate 
centers on how to sustain growth 
and avoid mistakes made at other 
formats. 

In its search for fresh sounds, 
modern rock has no shortage of ea- 
ger applicants. Labels are flooding 
the suddenly lucrative format with a 
steady flow of product. In fact, a 
dizzying number of new acts have 
gotten a foot in the door at modern 
rock in the last few months, includ- 
ing the Murmurs, Dink, Portishead, 
Wolfgang Press. Ass Ponys, Flam- 
ing Lips, Magnapop, Compulsion, 
the Dambuilders, Sons Of Elvis, 



99X 



Love Spit Love, Frente!, God's 
Child, Lucas, Deadeye Dick, Whale, 
Our Lady Peace, Wax, and G. Love 
& Special Sauce. In most cases, they 
were unable to follow up their suc- 
cessful singles or haven't yet had 
time to deliver sophomore offerings. 
Ultimately, "none of them are going 
to lead us out of the mire," says 
Philips. 

Embracing and developing new 
acts is key to any format's longevity. 
But as Gorman at WMMS points 
out, an overabundance of one-hit 
bands — acts that simply take up 
space on a playlist for 8-10 weeks 
without making a real impression on 
listeners — "could hurt the format." 

Also causing alarm are the kind of 
singles being tapped for airplay. 

"As modern 
rock becomes 
more hit dri- 
ven, there's 
less emphasis 
on artistic 
merit and 
more emphasis on reactive merits," 
says Tod Elmore, national director 
of alternative promotion at Atlantic. 
"You see more novel ty-esque 
songs." 

There are several newcomers who 
recently have broken through with 
top 10 modern rock hits, such as 
Bush, Sponge, and Better Than 
Ezra. While conceding a "certain 
facelessness" among the rookies. 
Philips at 99X is hopeful they can 
grow into format players. But 
WFNX Boston PD Kurt St. Thomas 
remains skeptical. "There's nothing 
terribly original about any of those 
bands . . . it's hard to tell them 
apart." The PD notes it has been al- 
most a year since an act — specifical- 
ly Green Day — generated what he 
calls genuine street reaction. 

While declining to single out spe- 
cific acts. Pollack agrees that a "for- 
mulaic sound for alternative rock," 
or "corporate alternative," is 
emerging. "We're finding an inordi- 
nate amount of sound-alike bands 
that have been released," he says. 
"There's a natural tendency [for la- 
bels] to sign bands that sound like 
successful groups that always ex- 
ists. But how much is being released 
and being played is what concerns 
us." 

Looking ahead, programmers in 
the format are particularly con- 
cerned ahout the summer music out- 
look. Last summer's ratings were 
extremely kind to modern rock, and 
Philips is not alone when he says the 
station banks on at least a one-point 
Arbitron jump each June through 
August. "Summer is our time, if the 
format doesn't work then, there's a 
problem," he says. "I'm already 
starting to feel it's time to down 
shift and really get [the station] into 
that summer rock mode. I just hope 
the records are there for me." 
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TITLE ARTIST 

LABEL & NUW8ER;DtSTRiBUTiNG LABEL 


1 


i 


1 


14 


* * * No. 1 * * * 


CD 




2 


16 


LOVE WILL KEEP US ALIVE ♦ EAGLES 


3 


2 


3 


18 


IN THE HOUSE OF STONE AND LIGHT ♦ MARTIN PAGE 

MEACURY ASS HO 


4 


3 


4 


22 


YOU GOTTA BE ♦ DES'REE 


CD 


6 


5 


19 


HOUSE OF LOVE ♦ AMY GRANT WITH VINCE GILL 

mm cm? 


CD 


" 


7 


7 


YOU GOT IT ♦ BONNIE RAITT 

.vhista. ; ?rih 


CD 


8 


10 


15 


HOLD MY HAND ♦ HOOTlE & THE BLOWFISH 

AV.AN'IC H '? V. 


8 


5 




9 


EVERLASTING LOVE ♦ GLORIA ESTEFAN 

-•' L ■ ■.'■>_. 


CD 


9 


14 


4 


on true » - . i j f 
BELIEVE. ♦ ELIUN JUHN 


(D 


10 


11 


16 


UN UtNUtU KNtfc ♦ dU7 II MEN 

MOTOWN 860 24 


ii 


11 


9 


19 


THE SWEETEST DAYS ♦ VANFSSA Wl! HAMS 


12 


14 


13 


18 


MENTAL PICTURE • JON SECADA 

S9K 5EE772 EMi 


13 


12 


8 


25 


ALWAYS ♦ BON JOVI 

MERCURV856 227 


14 


13 


12 


28 


I'M THE ONLY ONE ♦ MELISSA ETHERIDGE 

ilAND 854 068 


QD 


15 


18 


6 


UNTIL THE END OF TIME ♦FOREIGNER 

GENtR'-MA R'l '~HM ' J.ei ~M~' 


16 


16 


15 


48 


IF YOU GO ♦ JON SECADA 
SUS5416UM 




24 


23 


7 


* * * AlRPOWER* * * 
IF I WANTED TO ♦ MELISSA ETHERIDGE 

r ; .AR0 85A238 


18 




19 


45 


WILD NIGHT 0 IOHN Mr! I NCAMI 


Ui) 


22 


24 


t 


* * * AlRPOWER* * * 

1 KNOW^ ♦ DIONNE FARRIS 


20 


19 


17 


it SUKIYAKI ♦ 4 P l' 


21 


21 


21 


8 


HOW DID 1 GET BY WITHOUT YOU JOHN WAITE 


QD 


25 


26 


6 


STRONG ENOUGH ♦ SHERYL CROW 
..." 


23 


23 


22 


10 


YOU DON'T KNOW HOW IT FEELS ♦ TOM PETTY 


24 


20 


20 


19 


NOTHING LEFT BEHIND US RICHARD MARX 

■ap r-ii :.. m,M cut 


QD 


26 


31 


5 


1 LIVE MY LIFE FOR YOU FIREHOUSE 


QD 


V 


: 


5 


HOLD ON » JAMIE WALTERS 

ATLANTIC S'.'AO 


QD 


n 




t 


1 BELIEVE ♦ BLESSID UNION OF SOUIS 
V - 


QD 


■ 




3 


NO MORE "1 LOVE YOU'S" ♦ ANNIE LENNOX 

AH'S'A 1 .'K04 


QD 


33 


35 




COME BACK LONDONBEAT 

RADIOACTIVE 5495T/MCA 


30 


29 


27 


12 


ALWAYS AND FOREVER • LUTHER VANDROSS 


31 


30 


29 


26 


SECRET ♦ '■ V. 

MAVERICK-iIRE IfiLUE-WAK'tEH BROS 


32 


31 


0 


14 


LITTLE BITTY PRETTY ONE ♦ HUEY LEWIS & THE NEWS 

ElE*""A v ;,I EEC 


33 


32 


28 


11 


LOOK WHAT LOVE HAS DONE PATTY SMYTH 


(34) 


37 


40 


3 


TOO BUSY THINKING... MANHATTAN TRANSFERS COLLINS 


QD 


■■ 




2 


HAKUNA MATATA ♦ JIMMY CHIT FEATURING LEBO M 


36 


34 


33 


9 


MISHALE ♦ ANDRU DONALDS 

MET-':: SUE M-:. 


QD 


39 


3/ 


4 


FOR YOUR LOVE ♦ STEVIE WONDER 


38 


40 


33 


24 


PICTURE POSTCARDS FROM L.A. ♦ JOSHUA KADISON 


QD 


NE 


«► 


1 


* * * Hot Shot Debut* * * 

IF YOU LOVE ME ♦ BROWNSTONE 

MJ.< 77737TRIC 


GD 


NEWl» 


1 


THE BLUE TRAIN LINDA RONSTADT 



CD Tracks stowing an increase in detections over the previous week, regardless of chart movement. Airpower awarded lo 
those records which atta-n 500 detections to* the first time. ♦Videodip availaMrty 1 1995. Bill boa rd/BPI Communications 
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1 


4 


4 


4 


ALL 1 WANNA DO 

A&M 0702 


♦ SHERYL CROW 


2 


6 


6 


8 


LUCKY ONE 

A&M 0724 


♦ AMY GRANT 


3 


2 


3 


13 


LOVE IS ALL AROUND 

LONDON 857 SSCVTSLAND 


♦ WET WET WET 


4 


1 


1 


9 


BUT ITS ALRIGHT 

ELEKTRA 64524 EEG 


♦ HUE - LEWIS 4 1 HE NEWS 


5 






1 


I'LL MAKE LOVE TO YOU 

MOTOWN 2257 


♦ BOYZ II MEN 


6 


3 


2 


3 


COME TO MY WINDOW 

ISLAND 858 028 


♦ MELISSA ETHERIDGE 


7 


5 


5 


15 


YOU MEAN THE WORLD TO ME 

LAFACE 2 4064,'ARISTA 


♦ TONI BRAXTON 


8 


7 


111 


20 


FOUND OUT ABOUT YOU 

A'. 17 


♦ GIN BLOSSOMS 


9 


8 




11 


DON'T TURN AROUND 

MSIA 1-2691 


♦ ACE OF BASE 


10 


10 




27 


THE SIGN 

ARISTA 1 26S3 


♦ ACE OF BASE 



Recurrents are titles which have appeared on the Hat Adult Contemporary c 
have dropped below the top 20. 
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'Diaries' Soundtrack Bows New P'Gram Imprint 



■ BY TRUDl MILLER ROSENBLUM 

The high-profile "Basketball Diaries*' 
soundtrack provides an auspicious in- 
troduction to PolyGram Soundtracks, 
the newly launched division of Poly- 
Gram. The Los Angeles-based opera- 
tion is headed by senior VP Jacquie 
Perryman, who was formerly VP of 
Arista Soundtracks. 

At this point, the division is function- 
ing as a facilitator and coordinator of 
soundtracks, rather than as a separate 



record label, says Perryman. The "Bas- 
ketball Diaries" soundtrack will be re- 
leased on PolyGram-owned Island 
Records; two other upcoming sound- 
tracks, "French Kiss" and "Panther," 
will be Mercury releases. 

"PolyGram has so many different la- 
bels, both international and American, 
and in-house film companies, and there 
was no central conduit from the record 
side to the film side," says Perryman. 
"It makes a lot of sense to have someone 
channeling all the possibilities to link 



Broadcast Data Systems 



Top 40 Airplay s 

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service to 
Top 40 Airplay Monitor. 78 top 40/mainstream and 33 top 40/rhythm-cfossovef stations are electroni- 
cally monitored 24 hours a day. 7 days a week. Songs ranked by number of detections. <E 1995, 
Biilboard/BPI communications, Inc. 
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in I KNOW 


1 


2 


14 


* * NO. 1 * * 

KLU Llurll art-LIAL 

! ..(. .... 


2 


1 




:> 


1 


11 


CANDY RAIN 

SOUL FOB HEAL J : O Yi ' ; MCA 


JL 


3 


!- WHEN 1 COME AROUND 


i 


3 


14 


IF YOU LOVE ME 

BROWNSTONC W t?K 


* 


5 


10 


STRONG ENOUGH 

S'lEHVL CROW IAAMI 


4 


5 


12 


BABY 

BRA1DY -'.-lAMlCi 


5 


4 


ii 


HOLD Mr HAND 

HOOTIE * THE BLOWFISH (ATLANTIC) 


5 


4 


22 


CREEP 

TLC ILAFACF-'ARISIAI 


e 


( 


30 


ANOTHER NIGHT 

Rr.ll WTO* IARI-.U 


I 


7 


8 


FREAK LIKE ME 

WJIIV, Kl.vy-.i-: >:-.:: A :...iM/,!:T'/.- [ ..] 1 (<:,; 


7 


7 


29 


YOU GOTTA BE 

DCS BEE I5SO MUSIC! 


X 


13 


3 


THIS IS HOW WE OO IT 

l/:.:rL, .!J-iL.iN i !'(.' 1' HJ.[_- iL _." l' 1 


I 


:t 


7 


RUN AWAY 

REAL MCCOY ARISTA 


I 


10 


? 


THIS LIL' GAME WE PLAY 

SUBWAY 'ffflTuH V. 70;)lBIV 1 OJ 


i 


12 


S 


HOLD ON 

JAMIE WALTER!! (ATLANTIC! 


9 


t 


It 


TAKE A BOW 

MAHlJNf,* :-.-Jj|RF V,7.P-ir^' fiRl"--. 


10 


i; 


9 


IF 1 WANTED TO 

ME! !5A E-liERlDGE sLAND 


10 


9 


13 


I'M GOIN' DOWN 

MAR'' J BLIGE 1 UPTOWN MCAl 


11 


9 


15 


CREEP 

TLC 1 LAFACti ARISTA! 


11 


6 


19 


BEFORE 1 LET YOU GO 


12 


t 


21 


ON BENDED KNEE 

(lor; . Mr-! i:mcT!7.vn 


T2 


14 


11 


RUN AWAY 

REAL MCCOY 1ARISTA1 


E3 


13 


6 


1 BELIEVE 

!L!.i !: LMC'I A' ACJAa :" 




13 


11 


25 


1 WANNA BE DOWN 

BRANDY I ATLANTIC) 


M 


16 


13 


BETTER MAN 

RtARL 1AM ItdCI 


14 


15 


11 


BIG POPPA 

THE NOTORIOUS BIG teAO WWARiSTAi 


B 


23 


5 


1 LIVE MY LIFE FOR YOU 

FIRCHOUSE lEPtCI 


B 


16 


1! 


WATER RUNS DRY 

DOYZ II MEN (MOTOWN 1 


16 


22 


8 


IN THE HOUSE OF STONE AND LIGHT 

MARTIN PAGE MERCURY 


16 


12 


25 


ON BENDED KNEE 

BOrZ II MEN (MOTOWN) 


17 


IS 


26 


ALWAYS 

BON JOVi '.'! :.:!('. 


V 


18 


5 


MOVE IT LIKE THIS 

K7 TOVMY BOY1 


18 


14 


17 


YOU DON'T KNOW HOW IT FEELS 

TOM PETTY .'AARNER PROS 


18 


17 


t 


THANK YOU 

BOYZ II WEN (MOTOWNI 


79 


2E 


17 


GET READY FOR THIS 

2 UNLIMITED aai ia: a ■ v.'l 


u 


24 


5 


DREAM ABOUT YOU 

STEViE B '.Et.'fvRiA \'. f f 1 ""HiiMP.i 


20 


1! 


19 


THE RHYTHM OF THE NIGHT 

CORONA (EASTWEST/EEG) 


20 


IS 


31 


ANOTHER NIGHT 

RFAI MCCOY [ARISTA, 


21 


11 


20 


EVERY DAY OF THE WEEK 

JADE IGIA1T 


21 


23 


15 


CONSTANTLY 

1MMATURF (MCA 2 


22 


21 


6 


COME BACK 

L0NDOK8LAT (RADIOACTIVE.. MfAAl 


22 


33 


5 


I'D RATHER BE ALONE 

IV XAMPLE (MCA) 


23 




21 


SUKIYAKI 

4PM (NEXT FtATEAUAONDONlSLA'O: 


23 


27 


6 


ASK OF YOU 

RAPHAEL SAADiQ (EPIC SGUNCTRAXI 


24 


40 


2 


TELL ME WHEN 

THE HUMAN LEAGUE (EASTViESTYEGl 




24 


32 


3 


I LL BE AROUND 

*-TAY FEAT THE SWISEjRS lOrRv^ftJXi 


25 


25 


J 


IF YOU LOVE ME 

BKOWNSTONE IM1LEPIC! 


25 


25 


e 


NEVER FIND SOMEONE LIKE YOU 

KEITH iVARTlr. I.RUFFHOIJ Sf.'COi UVUIA; 


26 


21 


4 


THANK YOU 

!!'!'!" 1 MEN iF.'C-CW. 


2S 


26 


. WATERFALLS 

° | TLC (LAFACE/AR1STAI 


27 


24 


21 


HERE COMES THE HOTSTEPPER 


27 


2! 


15 


IF YOU THINK YOU'RE LONELY NOW 

k-ci HAiLE* OF JOC1ECI MCHCURVI 


2] 


29 


3 


LIGHTNING CRASHES 

LIVE R AL riACTiv'E WCAl 


21 


22 


IB 


1 MISS YOU 

N ll Li I ARISTA) 


25 


28 


3 


BELIEVE 

ELTON JOHN - • ■ ' 1 A'.! 


29 


35 


3 


DEAR MAMA 

2 PAC HNTEHSCGPE' 


it 


32 


2 


CAN T STOP LOVIN' YOU 

VAN HALEN 1A ARNER PROS 


30 


23 


24 


YOU WANT THIS 

JANET JACKSON I VIRGIN: 


3: 


30 


f 


LOVE WILL KEEP US ALIVE 

EAGLES GETFEN! 


<T 


31 


7 


DADDY'S HOME 

SPANISH FLY ■ >"■:- ' .. I.'.' ■ 


3? 


31 


6 


EVERLASTING LOVE 

GLORIA ESTEFAn ! 




32 


29 


11 


YOU GOTTA BE 

DESREE(51iOMUStC; 


33 


25 


13 


BUDDY HOLLY 

WEIAEH .LAIC GEFIEN 


33 


33 


10 


FAT BOY 

MM * MILLION 3 J : IW> 


a 


it 


2 


COTTON EYE JOE 

REDNEX T-A 1 ' 1 Av n. s 


34 


NEW ► 


SHY GUY 

[:ia'«a, mm, ■ ■ ■ 


35 


33 


1 


ODE TO MY FAMILY 

THE CRANBERRIES 1 ISLAND I 




31 


42 


: 


KEEP THEIR HEADS RINGIN' 

DR ORE PR "is r>: 


3S 


33 


4 


SHE'S A RIVER 

SIMPLE MINDS . a ,:'. 


36 


34 


32 


EVERY DAY OF THE WEEK 

JADE IGIANT: 


37 


NEW> 


RED LIGHT SPECIAL 

ILCHAIA, 1 AW - ' A 


37 


■■ 


13 


THE RHYTHM OF THE NIGHT 

CORONA EA'-iliVE^T iic 


31 


37 


23 


YOU WANT THIS 

am- .a:kson virgin: 


Q 


NEW> 


CLOSE TO YOU 

FUN FACTORY ICURB EDfll 


3S 


36 


5 


YOU GOT IT 

BONNIE RAITT ARISTA: 


39 


58 


5 


(SHE'S GOT) SKILLZ 

ALL 4 CNE TlAKTICi 


40 


39 


17 


MISHALE 

ANL'RL !A..'JAI!': ME! Ri_! HlJLCAR|!1!l 


43 


NEWiV 


JOY 

H.a-.. K :.l HttT 1 IN J tH-,C(:ft !■ 



the music catalog and film." 

Perr>Tnan, who reports to PolyGram 
president/CEO Alain Levy, will work 
closely with Dawn Soler, who has just 
been appointed to the new position of 
senior VP of music for PolyGram 
Filmed Entertainment. PFE is the par- 
ent company for film production compa- 
nies Interscope Communications, Pro- 
paganda Films, Island Pictures, and 
U.K.-hased Working Title Films. PFE 
also has three-year production pacts 
with Jodie Foster's Egf? Pictures and 
Tim Robbins' Havoc Inc., and owns pro- 
duction companies in France, the 
Netherlands, and Hong Kong. 

"Our brief is to maximize our great 
catalog as much as we can, and to make 
the filmmakers aware of all the music 
we have — and not just for PolyGram 
films; we'll be working with outside stu- 
dios as well," says Peiryman. "Well also 
be looking for ail good opportunities 
from the artist side, whether it be an 
artist writing a film score, having a 
cameo in a movie, or having a single tie- 
in." For example, Jon Bon Jovi will have 
a cameo appearance in the upcoming 
film "Moonlight And Valentino" from 
Working TiUe Films. 

In putting together projects, Perry- 
man says, The goal is not to load the la- 
bels up with soundtracks, but just to 
pick the best [soundtrack opportuni- 
ties], whether they be PolyGram film 
projects or from outside studios." 

The three upcoming soundtracks 
each contain a mixture of PolyGram 
artists and those from outside labels. 
"We try to use PolyGram artisU as 
much as possible, but the bottom line Is 
to use the best music for the film. Some- 
times you need to go outside," she says . 

"Basketball Diaries" includes tracks 
by PJ Harvey, the Doors, the Posies, 
the Cult, Soundgarden, Flea of the Red 
Hot Chili Peppers, and Jim Carroll 
backer:! by Pearl Jam. The album will be 



released April 4, with the movie due for 
release April 21. (See story, page 10.) 

"Panther," due in May from Working 
Title through Gramercy Pictures, will 
have a Mercury soundtrack out in May 
featuring Aretha Franklin, Warren G, 
Sounds Of Blackness, Tony Toni Tone, 
Blackstreet, Shanice, the Notorious 
B.I.G., and Coolio (Billboard, Feb. 11). 
The first single is "Freedom," by Sis- 
ters, a supergroup featuring 30 to 40 fe- 
male R&B singers, including Vanessa 
^^^^^^ Williams, TLC, 
HP*. M;ir. liligv. Sa.l 

f lB| N-Pepa, Aalivah, 

I Karyn White - En 

■ f^^B Vogue, and Queen 
B ^1 Latifah. 

■A '^H In addition to the 

■ | 4hT 

M I track, an album 
ferryman called "Pump Ya 
Fist: Hip-Hop In- 
spired By The Black Panthers" was re- 
leased this month on PolyGram-distiib- 
uted Avatar Records, featuring tracks 
by KRS-1, Chuck D., Kam, Speech of 
Arrested Development, Dredd Scott, 
and others (Billboard, Jan. 28). 

"French Kiss" was produced by 
Working Title and is being distributed 
by Fox in the VS. in May. The sound- 
track, due in May on Mercury, features 
older tracks by Louis Armstrong, Ella 
Fitzgerald, and Van Morrison, with oth- 
er tracks by French artists. "The direc- 
tor, Laurence Kasdan, wanted the feel 
of old French music. If people love the 
film, they'll love the whole ambience of 
the soundtrack," says Perryman. 

Perryman is working on a sound- 
track for "Mr. Holland's Opus," an In- 
terscope film due in November through 
Disney. "It's a wonderful feel-good film 
that spans 40 years, so it will have in- 
credible source music. Right now, I'm 
looking into the old catalog to see what 
we can use -from that era," she says. 



ISLAND FILM, ALBUM REVIVE 'DIARIES' 

(Continued from page 10) 



Records showing an increase in detections over the previous week, regardless ol chart movement. A 
record which has been on either chart tor more than 20 weeks will not receive a bullet, even rf it registers an 
increase m detections If two records a>e tied in number of plays, the record being played on more stations 
Is placed first. Records below the top 20 are removed from the charts after 26 weeks. 



I did a die-hard period piece, I wasn't 
sure if kids would realize that this movie 
about another generation really did ap- 
ply to them," says the director. 

To that end, Kalvert says he and 
Heller worked with Carroll as well as Is- 
land's VP of soundtracks Danny Hol- 
loway and independent soundtrack su- 
pervisor Karyn Rachtman to seek out 
contemporary music that buzzed with a 
"lyrically poetic" edge consistent with 
Carroll's persona. 

"We didn't set out to find a bunch of 
singles," Kalvert says. "We wanted the 
soundtrack to feel like the movie and still 
work as an album that's cohesive." 

PJ Harvey's infectiously sinister Is- 
land single "Down By The Water," cur- 
rently No. 2 with a bullet on Billboard's 
modern rock tracks chart, backs one 
particularly dark film sequence, while 
new tracks by Soundgarden and Flea of 
the Red Hot Chili Peppers were record- 
ed specifically for the film and sound- 
track. Green Apple Quickstep's "Dizzy," 
featured on the band's forthcoming 
Medicine release, "Reloaded," was in- 
spired by Carroll's tale. 

Island ships the full-length sound- 
track album to album rock, alternative, 
album alternative, metal, and college ra- 
dio outlets April SL The album hits retail 
April 4. 

"We have a veritable plethora of op- 
tions because of the variety of music 
represented on the soundtrack," says 
Steve Leeds, VP of alternative and video 
promotion. The album also includes 
tracks by the Posies, the Cult, and the 
Doors. 



Leeds notes the label's promotion 
plans include shipping a copy of Car- 
roll's print version of "The Basketball 
Diaries" to some 350 radio taste makers 
in mid-April. 

"I always considered the book a ritual 
and rite of passage, like a modern-day 
'Catcher In The Rye,' " Leeds says. "But 
we're finding most people don't know 
the book, and they need to be educated." 

Penguin recently reprinted the book 
with cover art that depicts actor Di- 
Caprio as he appears in the movie. In ad- 
dition, the final page of the new edition is 
printed with an ad for the Island sound- 
track, which includes an artist listing 
and a toll-free phone number so readers 
can order the album by mail. 

Merchandising displays customized 
for "superstore" book chains, such as 
Barnes & Noble and Borders, will fea- 
ture the book and album racked side by 
side. There are no plans to package the 
two items together, says Island's senior 
VP of marketing Matt Stringer. 

In addition. Island has created an on- 
line page on the World Wide Web to 
chronicle Carroll's literary and musical 
output, as well as the development of the 
"Basketball Diaries" film and sound- 
track. 

The edgy score for the movie was 
written by Graeme Revell with Paul 
DiBartolo. The duo, which records un- 
der the band name Massive Internal 
Complications, also recorded the song 
"Strawberry Wine" for the soundtrack. 
Revell's film credits also include the 
scores to such movies as "The Crow" and 
"The Hand That Rocks The Cradle." 
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HITS! 
IN 
TOKIO 

Week of Marc* 1Z 1995 



O Sexy Girl / Snow 

(Z> Can": Stop Lovin" You / Van Haien 

(3> for Your Low / Sieve Wonder 

<S> Milbon Mil«s From Home / Keiiah Jones 

<S> Change 01 Heart / Wendy Moten 

@ Promise Me Nothmg / Repercussions 

■X Mishalo / Andru Donalds 

<3> My Chena / Srte«na Easton 

® Murder Incorporated / Bruce Sprmgsteen 

& Dejcjow / Shampoo 

0 Dancing In The Moonlight / Bana Men 
® Love MM Keep Us Together / 

The James Taylor Quartet 
55 The Sacrifice / Michael Myman 
O Sending Love To Everyone / 

Narada Michael Walden 
© No More "I Love You's" I Ann* Lennox 
& Sweetness / Michelle Geyle 
0 Creep / TLC 

Q Could It Be Forever . The Janmasters 
0 The Sweetest Oays / Vanessa Williams 

& Detroit /Wt- te-jy. 

© let's Hang On / Manhattan Transfer 

@ Never Can Say Goodbye ■' Pam Hall 

® Ttw Cowboy Song / Sting 

0 Ifs Too Late / Amar 

® Here To Stay / Pat Metheny Group 

® Colourblind / Luciana 

® If You Love Me I Brownstone 

d (Love) Undeniable / Robbie Oamie 

9 Until You Come Back To Me / Paul Young 

8 Take A Bow l Madonna 

© II I Ortty Knew / Tom Jones 

® Sukryeki / 4 RM. 

@ Better Days Ahead / Tyrol Corporation 

9 Stillness In Time / Januroquai 
® Behave / Elton John 

® All I Wanna Oo/Sheryl Crow 
35 Everlasting Love / Gloria Estefen 
® I Belong To You / Toni Braxton 
9 Dream Lover / Manhattan Transfer 

® Strong Eno ugh/ Shervl Crow 

@ Here Comes The Hotstepper / Ini Kamoza 

© I Just Want To Heng Around You / India 

@ Turn The Beat Around / Glona Estefan 

3 I Know / Dtortne Farris 

<9 Technova (La Em Copacabenal / Tei Towe 

% Ma.cca/ East End X Yuri 

& She's A River I Simple Minds 

® Mental Picture / Jon Secada 

% Dream Awey/ Bebytace & bsa Stanslield 

® HaH The Man I Jarwroquai 

Selections can be heard on 
•Pioneer Tokio Hot fUT 
every Sunday 1 PM-S PM on 
FM JAPAN / 81 3 FM in TOKYO 



81.3 FM l-WAVE 



BY ERIC BOEHLER1 



PIECING TOGETHER "Universal Heart- 
Beat" was an act of labor, says Juliana 
Hatfield, whose latest single climbs to No. 12 
on the Modem Rock Tracks chart 

"The music happened really fast right before we 
made the record," Hatfield says. "fBut] it took me a 
long time to write the words. I think it's just because 
the idea in the song is sort of like this existential, 
dream kind of idea. And it was just hard to express. I 
wasn't sure how to put the ideas across . . . It's just 
trying to make sense of sadness or whatever you 
want to call it Trying to see it as something worth- 
while rather than needless suffering. I'm like a 
depressed optimist" 

The song, which reflects Hatfield's "usual state of 
mind: no pain, no gain," was prompted "last summer 



[when] I was reading this book and came across the 
phrase 'universal heart-beat,' and that seemed to 
really put a name on the idea that I was thinking 
about. When I get a title, it helps me." 
Although Hatfield returned to the lyrics over many 





"The best 
moment in life 
is when you 


I - ^^etflefljai 


know a song is 
done.* * - - J i. 1 ■ m c Hatfield 



months, adding and subtracting words and phrases, 
she had no problem realizing when the song was com- 
plete. "It's just this feeling like when you've eaten a 
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meal and you know when to stop eating; you're full 
and you're satisfied. It's an instinct; you feel really 
happy for a second. I really love [writing]. When I 
struggle over a song, I'm into it I like working hard. I 
love the process. But I also love finishing a song. 
That's the best moment in life, when you know a song 
is done." 

Musically, "My goal was to make ['Universal 
Heart-Beat'] really simple with just a few choice 
chords. So the basic song is just these three chords. 
And then when the chorus comes around, it's just one 
extra chord. And that's something I don't usually do. 
I usually, when the chorus comes around, [add] more 
chords. So for me it was really bold to have the cho- 
rus the same chords as the verse. Because I get 
scared of simplicity sometimes." 



FOR WEEK ENDING APRIL 1, 1995 



Album Rock Tracks 


jJi. 


— i 




t/i 

M. 


TRACK TITLE ARTIST 

ALBUM TITLE (IF ANTI UWL DISTRIBUTING UOU 


CD 


i 


5 


8 


* * * No. 1 * * * 

Livjn I mrau (.tiHjnca i wr*^ K iw. 1 ~ Live 

•hSt/AING COPPER RADIOftCTIVL'MCB 


CD 




Z 


10 


GEL ♦ COLLECTIVE SOUL 

Tut jerk v eow soL'NOTsac 1 ' .'■r.-.i 


CD 


5 


6 


7 


CAN'T STOP LOVIN' YOU ♦ VAN HALEN 

■iftlANCi WARNFH BROS 


4 


3 


3 


17 


WHEN 1 COME AROUND ♦ GREEN DAY 

REPRICE 


5 


6 


4 


17 


YOU WRECK ME ♦ TOM PETTY 

■vi.:-l:'/.rs WARNER BROS 


6 


4 


1 


17 


BETTER MAN PEARL JAM 

EP»C 


CD 


7 


7 


8 


love spreads ♦ the stone roses 

coming geefen 


CD 


8 


10 


8 


riirnvTLii * i r- i r v i a c: i_ 

2 KT£iN . TRAtMA'INTERSCOPE 


CD 


11 


13 


15 


1 CT UCD r^fiv A Lin/^TItT J? TUC Dl fMA/CICLJ 

LET HER CRT ♦ HLKJ 1 It & 1 nt DLUWHsM 

CRACKED REAR VIEW ATLANTIC 


(D 


13 


16 


20 


PLOWED • brUNbt 

ROTTING PtNATA WORK 


n 


5 


8 


10 


SHE S A RIVER ♦ SIMPLE MINDS 


12 


10 


9 


14 


GOT ME WRONG ALICE IN CHAINS 

CLERKS SOUNO'RACK . . - 


® 


18 


20 


6 


LIVE FOREVER ♦ OASIS 
CtF Lira -maybe FRIC 


14 


IS 


15 


5 


MURDER INCORPORATED ♦ BRUCE SPRINGSTEEN 

GRES-ESTHT-, 


v!5) 


22 


32 


3 


* * ★ AlRPOWER * * * 

PRC TTV PFNNV ^TfltMF TFMPt F Pll OT^ 
rnci 1 1 rcniiT oiuini—i trwir i_c riLU i o 

PlMftl ATLANTIC 


1G 


16 


;s 


10 


GOTTA GET AWAY ♦ OFFSPRING 

',' ■ [P:fAPM 


CE> 


20 


22 


t 


WHAT WOULD YOU SAY ♦ DAVE MATTHEWS BAND 

UNDER THE TABLE AND DREAMING RCA 


18 


19 


17 


3; 


lUTiTDCTiiTr: i rnic enwr a :"~rr Tr";j si "itc 
IN 1 tKo 1 A 1 1 LUVt bUNLi ▼ilUNtl tMrLL rILU 1 a 

r-'L'Hr'L: AT^TIC 


19 


14 


11 


12 


nnu'T tf) i m r (UuwflT i n\/F rau nn\ a ■. ,■ a » uai r\ 

U\jri 1 1 CLL rvlt IWrlH 1 LUVC L.MM UU| W VHrl nHLtri 

-j;,. : '-■_<■-_ 


20 


12 


12 


10 


HIGH HEAD BLUES ♦ THf fit ACK CROWES 


'■Ah 1 


24 


27 


4 


★ * * AlRPOWER* * * 

STAR 69 ♦ R.E.M. 
MONSTER HHHERH1S. 


CD 


23 


23 


11 


* * * AlRPOWER * * ★ 

CORDUROY PEARL JAM 

VITALCOf £P'C 


23 


21 


21 


7 


BEGGARS & HANGERS-ON ♦ SLASH S SNAKtPIl 
rs FIVE O'CLOCK SOMEWHERE GEFTEN 


® 


25 


25 


6 


CLEAN MY WOUNDS ♦ CORROSION OF CONFORMITY 

C'E. VE RANGE COLUMBIA 


25 


17 


14 


10 


THE MAN WHO SOLD THE WORLD ♦ MRVANA 
MTV IN •OH-. L^C r.L-rf. 


CD 






2 


DANCING DAYS STONE TEMPI E Pll OTS 

ENCOMIUM ..1 '"iti.J't rn ..Li :>■- <i L 'i ATLANTIC 


© 


2' 


■ 


4 


MY HALLUCINATION SHAW/BLADES 

-u;\ V.-ir.', WARNER BROS 


CD 


39 




2 


STARSEED ♦ OUR LADY PEACE 

NAVEED RF.ATiViTV 


CD 


NEW ► 


1 


RIVER OF DECEIT ♦ MAD SEASON 
AgOV[ :;. ..MH ■'■ 


CD 


NEW ► 


1 


1 GO WILD ♦ ROLLING STONES 

VOODOO LOUNGE 


CD 


40 




2 


THE DAY 1 TRIED TO LIVE ♦ SOUNOGARDEN 

iL'PERUNKNOWN A&M 


32 


26 


15 


16 


BRIDGE ♦ QUEENSRYCHE 

PROMISES LAND EM' 


CD 


33 


39 


3 


A TOUT LE MONDE ♦ MEGADETH 

•■G l r '*ANASIA CAfilU. 


34 


30 


28 


15 


UNGLUED STONE TEMPLE PILOTS 

■Mi-:-. 1 ATLANT'C 


CD 


- 


40 


3 


ALOT TO LOSE TESLA 

■'A.:- -■ \ ,' <:,<■'■:<, 


36 


28 


29 


6 


UNDER THE GUN FOREIGNER 

MR. MOONLIGHT GtNiKA.UA.KH' MM iAFABlf'H UH IT » 


37 


31 


24 


18 


BANG AND BLAME ♦ R r. '.' 

',. WARNER BROS 


CD 


38 




2 


INFECTED ♦ BAD RELIGION 

STRANGER THAN FICTION ATLANTIC 


39 


32 


30 


22 


YOU DON'T KNOW HOW IT FEELS ♦ TOM PETTY 

WILOFLOWERS YvAF'.rfi BROS 


CD 


NEW* 


1 


NOT FOR YOU PEARL JAM 

VlTALOGV EPIC 


Compiled 






9teOt*rf> 
• mdttcc 


*f iUi>«) Cv BrtdOtia Dili S>«ern' H«o l'ac* scoc* 1 09 Hxrr nx* sl*»is jrd 44 modun nx 
on ove me prevnua -«■■ ictMitss at chart Aiidohw fwwdM lo those fconK tat 



Modern Rock Tracks 




JL 


. 


h 


TRACK TITLE ARTKT 
mm.n hill «n i i j i 

ALBUM TITLE UF ANY) LABEL DISTRIBUTING LABEL 


CD 


1 


1 


10 


★ * * No. 1 * * * 

THROWING COPPER RADIOACTiVE/MCA 


CD 


2 


4 


6 


DOWN BY THE WATER ♦ PJ HARVEY 

'.: W f,r, I.-. :: fSLANO 


CD 


3 


3 


13 


LIVE FOREVER ♦ OASIS 

DEFIN:TELV MAYBE EPIC 


CD 


8 


12 


5 


GOOD ♦ BETTER THAN EZRA 

DELUXE ELEKTRAjEEG 


CD 


5 


8 


9 


PLOWED ♦ SPONGE 

ROTT NG CittATA WORK 


6 


4 


2 


17 


EVERYTHING ZEN ♦ BUSH 

i ^rt-N S'ONi iv, \ T ( p 


CD 


6 


10 


5 


rnisiNFrTinw a r> a^Tira 
LunntL i \\jn w tL/>oiiL-M 

elastica 


CD 


9 


9 


7 


CTAD CQ A D C II 4 

9lAK OS ♦ K.t.M. 
M( '.:;■■ A'APrJEP BROS 


9 


10 


5 


18 


wntrt i uuwit HnuuniJ • uKtciN umt 

DOOKIE RrPRisf 


© 


11 


11 


11 


uror u urn a j a i cttcdc ta pi cr~\ 
MtKL & NUW vLe.II LKo 1 U uLtU 

■ .1 ' : V\ ■ GIANT 


11 


7 


S 


13 


THE MAN WHO SOLD THE WORLD ♦ NIRVANA 

MTV UNPLUGGED IN NEW YORK DGC 


QD 


17 


- 


2 


UNIVERSAL HEART BEAT ♦ JL. A*. A hi A T ■ El? 

ONI * EVERYTHING MAMMOTH ATLANTIC 


13 


12 


7 


15 


LOVE SPREADS ♦ THE STONE ROSES 

SlL'L'ND COW r.j GEFFtN 




16 


22 


4 


SICK OF MYSELF ♦ MATTHEW SWEET 

;:>y rjN zoo 


© 


15 


14 


18 


BETTER MAN PEARL JAM 

'.ii.v.uv EPIC 


® 


21 


23 


7 


WHAT WOULD YOU SAY ♦ DAVE MATTHEWS BAND 

. . 0 r R T Ht y-.: [ • " , RCA 


© 


19 


18 


8 


NOW THEY'LL SLEEP ♦ BELLY 

KING SiRE/REPRlSE 


® 


24 


26 


6 


WONDERFUL ♦ ADAM ANT 

',-Jt.i l H ; L CAPITOL 


© 


20 


19 


17 


CORDUROY PEARL JAM 

■TALCGY EPIC 


20 


13 


13 


II 


STRONG ENOUGH ♦ SHERYL CROW 

TUESDAY NIGHT MUSIC CLUB ' ' 


21 


14 


15 


9 


GEL ♦ COLLECTIVE SOUl 
"THE JERKV BOYS' SOUNDTRACK KTlWflK 


© 


26 


31 


3 


* ★ + AlRPOWER * * ★ 

STARSEED ♦ OUR LADY PEACE 
NAVEED RELATIVITY 


23 


18 


17 


13 


ODE TO MY FAMILY ♦ THE CRANBERRIES 

NO NEED TO ARGUE ilANC 


® 


25 


28 


4 


AGAINST THE 70'S MIKE WATT 

BALL HOG O*? TUG BOAT' - 


25 


22 


21 


12 


SALVATION ♦ RANCID 

r- ;. [JO : - 


26 


23 


16 


16 


SOUR TIMES ♦ PORTISHEAD 

dummy G3 3is:s or. 


27 


31 


32 


6 


INFECTED ♦ BAD RELIGION 
i'S'i'.oE? THAfi FiC'T ON ATLANTIC 


© 


38 




2 


LAST GOODBYE ♦ JEFF BUCKLEY 

GRACE COLUMBIA 


29 


29 


20 


11 


SHE'S A RIVER ♦ SIMPLE MINDS 

GOOD NEWS FROM ThE NEXT WORLD VIRG'N 


30 


32 


in 


9 


HOLD ON ♦ SARAH MCLACHLAN 

fUMBUNG TOWARDS ECSTASY 


© 


33 


40 


5 


VIOLET ♦ HOLE 

- HK . . G.H rn D3GGEFFEN 


© 


NEWP- 


: 


THE DAY 1 TRIED TO LIVE ♦ SOUNDGARDEN 

5 U RERUN KNOWN A&M 


© 


NEW ► 


l 


DANCING DAYS STONE TEMPLE PILOTS 

ENCOMII A Tt; HI, T; V ltC fr P P t [, !r - 


® 


NEW ► 


: 


RIVER OF DECEIT ♦ MAD SEASON 

ABOVE 1 . : ; 


35 


• 


24 


7 


O BABY ♦ SlOUXSIE & THE BANSHEES 

THE RAPTURE GEFTEN 


36 


30 


27 


19 


GOTTA GET AWAY ♦ OFFSPRING 

k E= TnPH 


© 


NEW* 


1 


RUN-AROUND ♦ BLUES TRAVELER 

FC'LJS A&M 


38 


28 


25 


13 


BRIGHT YELLOW GUN ♦ THROWING MUSES 

l,NIVERS'T> SIRE/REPRISE 


® 


40 




2 


CALIFORNIA ♦ WAX 

13 UNLUCKY NUMBERS - Jt \ MtRSCC-i 


40 


39 


36 


22 


BUDDY HOLLY ♦ WEEZER 

f>i.itiK DGOGEffEN 



slalxxn are eterUoncalV monlorea 2* hours I My. 1 diyi • wee* Songs ranWd by numter ot SelKlKKrs 

1 8tX3 rMtflKKrl CMtum Roth) or MO rjetecbons IMtooem Hock) <o» If* Snt time. ♦ VkMOCl« MiUUIty £ 1995. BuboaniW OwnwaaWi-n 



88 



BILLBOARD APRIL 1.1994 



billboard. 



FOR WEEK ENDING APRIL 1, 1995 HOT 100 A-Z 



Hot 100 Airplay 

Compiled f'am a naiia-al sample of airplay s.-r-:i ?~ ~ i Broadcast Data Systems' Radio Track service. 
199 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impres- 
sions, computed by cross-referencing exact times of airplay with Arbitron listener data. This data 
is used m the Hot 100 Singles chart. 



5 


§ 
♦ 


•: 

5 


TITLE 

e.ae laeeei : Err. 3jt '. , lade 




i 

S 


i 

I 


s 
% 


TITLE 

ARTIST (LABEUOISTRIBUTING LAS ELI 




i 


16 


* * NO. 1 * * 

TAKE A BOW 

. '.'■ ■ 


3! 


45 


6 


THIS UV GAME WE PLAY 

EE'JEE'A'AY (FEATURING 7021 ' '. 10) 


I 


11 


12 


LIVE FOREVER 

OASIS 1EP1CI 


I 


3 


20 


HOLD MY HAND 

HOOTIE L THF BIG'A'FISH (ATLANTIC) 


40 


37 


43 


100% PURE LOVE 

r:Rrtrni a-atcr?, mercury. 


3 


2 


28 


YOU GOTTA 8E 

OES REE (550 MUSIC- 


41 


50 


3 


1 LIVE MY LIFE FOR YOU 

FIRE'IOUSE [EPIC 


I 


5 


10 


STRONG ENOUGH 

virP'. eaea' iaai/i 


42 


38 


15 


YOU DON'T KNOW HOW IT FEELS 

TOM PFTT ' ' WARNER RfiuE 


T 


7 


10 


1 KNOW 

DiOM.r FARRIS 




43 


44 


12 


EVERYTHING ZEN 

Rij'.h :FRAi.l/AiNlERSCOPEI 


s 


6 


17 


WHEN 1 COME AROUND 

GREEN DAY AfAA 


44 


48 


11 


HOUSE OF LOVE 

AMY GRANF WITH VINCF Gill IAAM 


; 


4 


22 


CREEP 

TLC LAEACEIAR EETA 


45 


49 


7 


ODE TO MY FAMILY 

THE CRANBERRIES 1 SLAND. 


! 


8 


25 


ON BENDED KNEE 

BOYZ It MEN IMOTOWN: 


45 


36 


6 


YOU GOT IT 

BONNIE RAITT (AH'STAI 


t 


9 


32 


ANOTHER NIGHT 

AEA1 MCCCY 


47 


40 


6 


COME BACK 

LONDCNFjEAT RADIOACTEyEEULEEA 


10 


H 


IS 


IF YOU LOVE ME 

BROWNSTONE ;M.) tEAiE 


I 


53 


5 


DREAM ABOUT YOU 

STEVIE B !'.'- A i i '-• ir.-u 


■a 


11 


12 


RUN AWAY 

REEEAL MCCDi AR S _ A 


49 


43 


12 


BIG POPPA 

THE NOTORIOUS B I G EEAEl BET-ARISTA 


u 


Il- 


14 


RED LIGHT SPECIAL 

TIC 1 AFACE AR STAI 


5J 


52 


1 


GOOD 

BETTER THAN EZRA (ELEKTRAEEG) 


13 


ls 


17 


BETTER MAN 

PEARL JAM F--- EE 


51 


42 


19 


BUDDY HOLLY 

WEFZER 


14 


14 


11 


CANDY RAIN 

SOLI FGR REAL EJPTQWN'VCAA 


52 


51 


7 


PLOWED 

SPONGE WORK 


IS 


13 


26 


ALWAYS 

BON JOVI (MERCURY1 


S3 


56 


9 


THE MAN WHO SOLD THE WORLD 

NIRVANA (DGG2GEFFENI 


IE 


16 


16 


IN THE HOUSE Of STONE AND LIGHT 


54 


54 


6 


DOWN BY THE WATER 


n 


17 


9 


LIGHTNING CRASHES 

LiVt HAOIOA:TI'.'F.'M^A; 


55 


69 


2 


DEAR MAMA ^ 


18 


18 


? 


IF 1 WANTED TO 

>.'E. ESA FFi-CRlCGE iSLAN D 




56 


72 


2 


TELL ME WHEN 

THE HUMAN LEAGUE E a.E .'. E ■',( EEC 


ii 


20 


1 


BELIEVE 

ELTON JOHN (ROCKETASLANDI 


57 


60 


i 


WATERFALLS 

TLC LAtACLARiSIAl 


s 


21 


8 


EVERLASTING LOVE 

SUM 1 ESTEfAf' F- E 




58 


59 


3 


CONNECTION 

ELASTICA (DGCGFFFEN 


21 


IS 


31 


I M THE ONLT ONE 

'.'E'. EEEA ETcFRlCGE ISLAE.D 


59 


51 


22 


MENTAL PICTURE 

.UN SL LA j A E A'.'E '.' 


22 


25 


9 


BABY 

BRANDT ATLANTIC! 




60 


55 


30 


INTERSTATE LOVE SONG 

':.!U'V: IEM-M Ril.EE'E AILANI 


'23 


22 


11 


I'M GOIN DOWN 

VARY , 5L!'jF . !.' 




SI 


ss 


20 


THE SWEETEST DAYS 

VANESSA W LLIAMS WINGMERCJRY* 


24 


23 


29 


SUKIYAKI 

4PM -Iti- FLA'EAJ -JNL-jr, ISLAT.C. 


62 


5? 


!6 


1 MISS YOU 


25 


24 7 


FREAK LIKE ME 

ADINA h;;iVA^ ' a >:\tAS".VE&F ELS: 




62 


69 


3 


MOVE IT LIKE THIS 

K7 (TOMMY BOY! 


.26 


35 


i 


HOLD ON 

-■AM E WAITERS ATLANTIC 


64 




1 


WHAT WOULD YOU SAY 

□ AVE MATTHEWS BAND RCA 


2 


S3 


24 


LOVE WILL KEEP US ALIVE 

EAGLES :,EF>EN 


65 


74 


2 


I'D RATHER BE ALONE 

IV XAMPLE (MCAI 


27 


34 


5 


1 BELIEVE 

BLESS I: UNION (IF SOULS iLEMU 


66 




1 


JOY 

BLACKSTREET (INTERSCOPEl 


29 


22 


It 


WATER RUNS DRY 

BOYZ II MEN MC': /.'. 


61 


Si 


19 


IF YOU THINK YOU'RE LONELY NOW 

;i [. M|A:: L A. 


3C 


42 


4 


THIS IS HOW WE DO IT 

MONTEIL JORDAN PMP RALISLANDl 


6S 


62 


22 


1 ALONE 

JVE RAD ElACt .' E. M 2 A 


31 


26 


22 


EVERY DAT OF THE WEEK 




6S 


68 


31 


SELF ESTEEM 

offspring (Epitaph: 


32 


31 


20 


THE RHYTHM OF THE NIGHT 




70 




1 


CANT STOP LOVIN' YOU 

VAN HALEN (WARNER BROS 1 


33 


29 


27 


HERE COMES THE HOTSTEPPER 

INI HAMOZE CDLJM6 - 


71 




33 


BASKET CASE 

E.HEE.'i DA'' (REPRISE 


34 


23 


26 


1 WANNA BE DOWN 

BRANCH (ATLANTIC) 




72 


72 


2 


HERE 4 NOW 

IE-TFRS'G EIRE) . 


35 


39 


24 


GET READY FOR THIS 

Z UNLIMITED (RADIKJLLCRITIQUE) 


a 




12 


CORDUROY 

A"_ AR . .AM 


36 


52 


6 


THANK YOU 

(i^.Fil 


74 


63 


9 


GEL 

EEOLlTCT vE SO.;. A 1 1 A N T EE, 


3? 


30 


18 


BEFORE 1 LET YOU GO 

8LACKSTREET IINTERSCOPEI 


75 


66 


14 


LOVE SPREADS 

IHE SICNE AXjSES i :.(_( E E N 



C~) Records with the greatest gain. G 1 1995 Billboartl/BPI Communications. 



HOT 100 RECURREN1 


\l 


IRPLAY 


i 


1 


33 


found out about you 

gin blossoms :aam; 




14 


21 


10 


FAR BEHIND 

,.\ ■ : .M .' M2.VI.Hi: v. .5~.: .■ \' y,v .. ■ 


2 




2 


I'LL MAKE LOVE TO YOU 

BC'Z il MEN (MOTOWN! 




15 


14 


19 


shine: 

collective soul '.atlantic! 


3 


2 


3 


WILD NIGHT 

JOHN MEL.E'NC AM " MERCURY 




16 


16 


4 


SECRET 

M.ftCONN-N ',(,•. vlMILf. AlM. ".v.. iJ.;-. LP DRCi.i 


4 


3 


2 


ALL 1 WANNA DO 

SMERYl CROW (A4M; 




17 


19 


71 


PRAYER FOR THE DYING 

SlLAL (■nT'SIBE.WARriEH BROS J 


5 


4 


12 


IF Y'OU GO 

JON SECADA (SBK'EM I 




18 


18 


65 


HEY JEALOUSY 

Q'l BLOSSOMS <AAM; 


6 


5 


IS 


MR. JONES 

OOUMiNG :..H(.: A"e ;'>:,'; r). e .('( 




19 


15 


J 


DECEMBER 1963 

KJ.J- ...i-Alt,, iJJHHi 


7 


9 


6 


WHEN CAN 1 SEE YOU 

E-'.D- r (::E ERIE 




20 


12 


22 


YOU MEAN THE WORLD TO ME 

TOM B^A-iTON (lAFACL'ARI^T*! 


■ 


J 


14 


COME TO MY WINDOW 

ME, ANA FTHFRICE.F : c AN". 




21 


17 


32 


BABY 1 LOVE YOUR WAY 

BIG MOUNTAIN tflCAj 


s 


S 


85 


TWO PRINCES 

SPIN DOCTORS IEPICI 




22 


24 


22 


WHATTA MAN 

SALT-S-Pt^r. VUOJE iHL-TT PLATEAU; 


10 


6 


2 


YOU WANT THIS 

,ANFT JACKSCf. IVIRGINI 




23 


25 


41 


ALL THAT SHE WANTS 

ACf (ARISTA i 


11 


10 


17 


DON'T TURN AROUND 

ACE CF BASF AR STA 




24 




42 


BECAUSE THE NIGHT 

10, OCO MANIACS |ELEKTRA,TEG; 


12 


11 


.5 


THE SIGN 

ACE CF BASE AH 5*Ai 




25 


20 


3 


TURN THE BEAT AROUND 

GL3«iA ES'tfA'. lt»ESC£MT MOON; 


13 


15 


: 


I'LL STAND BY YOU 

PRFIFNCERS 5 RF VVARNFP RACE 


Rfleurrerrts are titles which have appeared on pie Hot 100 
i'tia" '::r ."'El WYT.'. il'nl (Li.'" rlr::..|H-il tn-l in iNi- tun AO 



TITU (Publisher - L-censirtfi Org ) Sfteet Mus»c Oist 
M 100% PURE LOVE (Basement Boys. ASCAP/C- Water. 

ASCAPyPorrtrarn Int l. ASCAP/Femous, ASCAPJ HL 
77 1-LUV (Zomfca. BMI/E-4D, BMI.'Tore Onl^. BMf/Full 

Kwl.ASCAP/RoyalandCasri ASCAPJWBM 
97 ALWAYS AND FOREVER IRoflsoncs ASCAP/Almo, 

ASCAP)WBM 

Z2 ALWAYS {Polygram Irtt'l. ASCAP,''Bon )ovi. ASCAP) HL 

15 ANOTHER NIGHT (Copyright Control) 

4S ASK OF YOU (FROM HIGHER LEARNING) (Polygram 
Int l. ASCAP/Tony Totii Tone ASCAPyB4»cri>vood 
BMI/Ttrthiba, BMI) HL 

8 BABY (Human Rhythm. BHtrYoung Lsgeaid, 
ASCAP/Ecstasoul. ASCAP/Chrysalis. ASCAP/PBCOt. 
ASCAP) WBM 

74 BANC AND BLAME (.flight Garden BMl/Wamer- 
Tamenane, BMI) Hi 

a BEFORE I LET YOU GO 'Donnl. ASMP/Zomha. 
ASCAP/MCA- ASCAPi'Tadej. ASCAP/TJav«y Pooh, 
ASCAP/Chauncey Blach ASCAR-WB, ASCAP/Ptayhard, 
ASCAP) HUWBM 

20 BELIEVE (William A.Bong, PffS/Hama. ASCAP/WB 
ASCAP) HL 

9 BIG POPPA/WARNING (Im Tee, ASCAP/Justm 
Publtshmg Co . ASCAP/EMi April. ASCAP/Bee Mo Easy. 
ASCAPj HL 

54 BROOKLYN 200 (Wu-Tang, BMI) 

2 CANDY RAtN Lt/t .^n: A^CAP/t ■■Z-Dla'-II 
ASCAP/WB ASCAP/Evelle. BMI/Twelve And Under, 
ASCAP/Slam J Well. BMI) WBM/KL 

53 CAN T STOP LOVIN' YOU (Yessup. ASCAP/WB. 
ASCAP) 

75 CLOSE TO YOU (B« Ears, ASCAP) 

70 CONNECTION [BN BMI.'EMI Blackwood. BMI) HL 

55 CONSTANTLY (EMI April, ASCAP/Millhili. BML/Jesie 
PcmiII UV. litfon Boal BMI ML 

38 COTTON EYE JOE (Zomba. ASCAP) WBM 

3 CREEP 1EMI April. ASCAP/DA R P . ASCAP) HL 

24 DEAR MAMA (Joshua'* Dream. BMt/lnterscope Pearl. 
BMI/Wamer -Tarriertane. BMIAhe Underground 
Connection. ASCAP) WBM 

37 DREAM ABOUT YOU/FUNKY MELODY (B And It h. 

BMUTurfcisJiman. BMI) 
94 DREAMER (MCA. ASCAP) HL 
29 EVERLASTING LOVE (Rising Sons. BMdTMl 

H K'mrA BMI I HI 
» EVERY DAY OF THE WEEK (Armato. ASCAP/lrxing 

BMI/Lrttle Jeray Jr . BMI/tu-Ju Be«. BMII WBM 
S9 FAT BOY (Tango Row, ASCAP) 
93 FEEL SO HIGH (Sony. BMt/WarniM Chappelt. 

ASCAP/WB, ASCAP) 
47 FOE THA LOVE OF $ (Ruthless Attack. 

ASCAP/Oollari-N-Sensa. BMI/0 J.Yalla. BMI) 
96 FOOUH' AROUND (Zamba, BMI) WBM 

57 FOR YOUR LOVE (Steveland Morns. ASCAP) WBM 

13 FREAK LIKE ME (Mimes Hill And Valentine, 
ASCAF'/ltttbtMr Band. BMl/Pofygfam Int'l, BMI) HL 

42 GET DOWN (For Ya Ear, ASCAP/Justtn Publishing Co.. 
ASCAP/EMI . ASCAP /Bee Mo Easy, ASCAP) HL 

71 GET LIFTED (Zomba ASCAP/llliotic, ASCAP/Enck 
Sermon, ASCAP/Wmdswept Pacific ASCAPAongitutfe. 
BMI) WBM 

39 GET READY FOR THIS (Any Kind Of Musk, 
ASCAP/MCA. ASCAP) HI 

45 HERE COMES THE HOTSTEPPER (FROM READY TO 
WEAR) {Salaam Rami. ASCAP/Pine. PRSylonptude. 
BMI/hvini, BMI/9 Sounds, BMI) WBM 

68 HERE A NOW (Rebecca lull. ASCAP/Famoos. ASCAP) 
HL 

14 HOLD MY HAND (EMI Apnl. ASCAP/Mcnca s 
Reluctance To Lob, ASCAP) HL 

25 HOLD ON tl f rell. BMI.'EMI B'atfcwocd. BMI/Jamei 
Walters. ASCAP/Kevin Savigar, ASCAP/Almo. ASCAP) 
HL'ViSI/ 

41 HOUSE OF LOVE (Sony Cross Keys, ASCAP/Trae, 

bVI L-L'!ii l ~ -;; l'-'I V.uri i'i;::! .■! Li'.V ,V[dV -L 
27 I BELIEVE (EMI April, ASCAP/Tosha, ASCAPJ ha pirn 
Bernstein A Co.. ASCAP) HL 

58 I'D RATHER BE ALONE (MCA. ASCAP/Family Tree. 
ASCAP/Moorer. BMI) HL 

IB IF 1 WANTED TO/LIKE THE WAY I DO (MIL 

ASCAP/Almo. ASCAP) WBM 
12 IF YOU LOVE ME (Stone Jam. ASCAP/Ness, Nitty & 

Capone ASCAP/Onsha. ASCAP/WB, ASCAP/Brown 

Girl. ASCAP. 'Night Rainbow, ASCAP/Slow Flow, 

ASCAP/EMI Apnl. ASCAP) HL/WBM 
2S IF YOU THINK YOU'RE LONELY NOW (Abkco 

BMI/Norail. BMI) 
11 I KNOW (Sui v. BMt.'TtanMy Soifletl BMI/li wlaras 

BMl/GMMI. ASCAP) HL 
31 I LIVE MY LIFE FOR YOU ISony ASCAP/Wocka- 

Wocka, ASCAP) HL 

59 I'LL BE AROUND (Rag Top. BMLtSellboy. 
B Ml/As sorted, BMI/Warner- Tamerlane. 
BMI/lnitfscDpe Pearl, BMI) 

40 I MISS YOU (3 Boy; From Newark, ASCAP/Polygram 
Int'l. ASCAP/Sure Lrght. BMI) HL 

35 I'M THE ONLY ONE (MLE. ASCAP/Ahrw. ASCAP) WBM 

21 IN THE HOUSE OF STONE AND LIGHT (EMI Virgin 
ASCAP/Maitin Page, ASCAP) HL 

4fi I WANNA BE DOWN (Human Rhythm. BMI/Young 

Legend. ASCAP/Chrysalis. ASCAP/Pecot. ASCAP) WBM 
79 JOY(l>3nril,ASCAP/Zomba.ASCAP/T.Uius, 

ASCAP/Mr.Ptanut Butter. ASCAP/Miiac. BMI/Wamer- 

Tamerlanr<j, BMH 
« KEEPER OF THE STARS (Songs Of PclyC.iam BMLT'al 

Time. BMLT*w Haven, SMfPuton Rock. BML-Wurrah, BMI) 
19 KEEP THEIR HEADS RINGIN' (FROM FRIDAY) (Am t 

Nuthin' Coin' On But Fu-kin'. ASCAP) 
93 KITTY KITTY (Down Low. ASCAP/Drop Science ASCAP) 
64 LET HER CRY (Monica s Reluctance To Lob, ASCAP) HL 

51 LETS GET IT ON (Sony. ASCAP/Second Generation 
Roorwy Tunes. BMI) HL 

86 LICK IT (Tango Rose. ASCAPj 
61 MAO IZM (Channel Live, ASCAP/Amencan, ASCAP) 
63 MENTAL PICTURE (Foreign imported. BMI) WBM 
SO MISHALE OfYB, BMl/4 MW, ASCAP/jZomba ASCAP) WBM 

56 MOVE IT LIKE THIS (third & Lb.. BMI/Biue Ink. 
BMLTse Girl. BMI/Zomba. BMI) 

44 MR. PERSONALITY (Tango Rose, ASCAP) 
67 NEVER FIND SOMEONE LIKE YOU (Famous, ASCAP/Tto 
Pain No Gan, AvSCAP/Spfying Ptebnum, ASCAP) HL 

52 HO MORE I LOVE YOU'S (Anxious. PRS/Careers BMC, 
BMI) HL 

16 ON BENDED KNEE (F.,1e Tyme, ASCAP/EMI Aprl, 
ASCAP) WBM 

89 PEOPLE DONT BELIEVE ITi-fr* Water ASCAP tMl 

Btadwaod BMLW6, ASCApTtJan^ta Booge, ASCAP) WBMW 

100 PROMISE MC (Play The Music. ASCAPAictor f 
ASCAP/Tony Casale. ASCAP) 
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TITLE 

ARTIST ILA8EL DISTRIBUTING LABEL! 




THIS WEEK 


i 

I 


': 

M 


TITLE 

ARTIST (LABEUDISTRIBUTING LABEL) 


1 


1 


13 


* * NO. 1 * * 

CANDY RAIN 


38 


33 


16 


THE RHYTHM OF THE NIGHT 

COHO^Al^■■A:ir.v^' J ■U',■ 


39 


36 


6 


SHOOK ONES PART II 

M0H8 DEEP iLQUDSLA: 


2 


: 


11 


BIG POPPAWARNING 


To 


- 


1 


PURPLE MEDLEY 

PRINCE I'/iAwr.tR b*0t ■ 


X 


7 


5 


THIS^IS HOW WE DO IT 


11 


38 


26 


ALWAYS 

BONJOVlMft'Ci.riV'r; 


4 


3 


4 


RED LIGHT SPECIAL 

TLC A-'a'.e.aaiata 


5 


6? 


2 


1 BELIEVE 

BLESSlO UNION Of SOULS (EMI) 


5 


4 


! 


BABY 

BRAND* 'ATLANTIC) 


41 


43 


5 


GET LIFTED 

¥t FH M'JRRAY IJIV-L. 


I 


12 


3 


RUN AWAY 

REAL MCCOY (ARISTA! 


44 


49 


3 


1 LIVE MY LIFE FOR YOU 

H^fMOIiSf 


' 


9 


6 


FREAK LIKE ME 

AC'-LA HCZ.AA:. f.lEE' A E E'.EEAEET.vEEA EEEG 


45 


42 


4 


YOU GOT IT 

[JCNNir RAin ;.h ;ta 


! 


5 


20 


CREEP 

TLC (LAf ACE/ARISTA) 


46 


50 


3 


IF 1 WANTED TCM.IKE THE WAY I DO 

Mil iuA i T HLM DGl :-SL.A f O' 


i 


11 


2 


KEEP THEIR HEADS RINGIN 

DR ORE iPRIORITr 


47 


33 


6 


1-LUV 

f i0 iTiATlJ^iNS IFv 1 JIVE 


10 


e 


« 


TAKE A BOW 

ma:, -it. a 


ffl 


57 


5 


RODEO 

■■>: i h 


11. 


13 


If 


IF YOU LOVE ME 


49 


41 


4 


PEOPLE DON'T BELIEVE 

iCAR r ACC TEAT ICC CU5C ■ ■ 


12 


12 


i: 


THIS LIL' GAME WE PLAY 

E'.FEV.A. A u , ,■;'.-:' 


50 


70 


2 


I'LL BE AROUND 

RAPPlN 1 4-TAY i Chh ■■■SAL SlMi I 


13 


14 


13 


STRONG ENOUGH 

EthEAYL CROYV AAMi 


51 


43 


12 


W HUTCH A WANT? 

MNE 


14 


i 


4 


DEAR MAMA 

2 PAC lir.T.RjCCl 


52 


42 


4 


HOLD ON 

jfiMiE WALTER ■■■| ir.T r,i 


15 


15 


5 


IF YOU THINK YOU'RE LONELY NOW 


53 


56 




TOUR 

[ i ■ &'-fi ■ 


16 


15 


5ft 


ANOTHER NIGHT 

HEAL MCCOY lAHISTAl 


54 


48 1 6 


SHE DON'T USE JELLY 

ME FLAW IN j UK ■v.AR'.CR -jS'DS, 


1! 


12 


14 


GET DOWN 


55 


46 


19 


KITTY KITTY 


1.5 


13 


20 


YOU GOTTA BE 

DES'REE "'A' "_iE . 


5C 


52 


19 


THE SWEETEST DAYS 


11 


ia 


26 


SHORT DICK MAN 


il 






KEEPER OF THE STARS 


20 


22 


b 


FOE THE LOVE OF S 

BONE THUGS N HARMONY 'RUTHLESS) 


55 


58 


5 


LET'S GET IT ON 

ranks cepic;. 


21 


21 


5 


THANK YOU 

BOYZ II MEN IMOTOWN) 


59 


65 


2 


SO HELP ME GIRL 

XX DIFFIE IVK STREETt'EPtCi 


22 


25 


6 


1 KNOW 

Ejl'Ei'.E.r TARA-A 'E.oilJMRlA 


60 


51 


10 


THUGGISH RUGGISH BONE 

H'.-l: ■hi.:.:- n ^vj. it, ,' - :, 1 hi y ■■ -, . 


23 


23 


40 


TOOTSEE ROLL 

69 BOYZ IRIP-IT) 


U 


53 


11 


HOLD MY HAND 

IOOTIC <. Tt'C DLijWF in :A7LANT Z\ 


24 


25 


6 


BROOKLYN ZOO 

EE IE Rl v aa.iaae. E l_ t A t A A E f '.. 


62 


54 


3 


SITTIN' IN MY CAR 

SLICK RICK <DEF JAWRAU1SLANO) 


25 


31 


8 


THINK OF YOU 

Lit ICR 'LA CA C E. A R E-'A 


fi. 


71 


3 


LET HER CRY 

h-vjOTir '. THf Ri lamp sh ;*'i;.nt : 


» 


22 


23 


SUKIYAKI 

4 P W ENE/T PLATEAU'LONDONASLANO:. 


54 


E3 


3 


NO MORE "I LOVE YOU'S'" 

AIiN L : ENT,'33« l" r "M/.' 


E 


55 


3 


BELIEVE 

FlTC'tl I'lHH R'ErE-AT'lE.lAt.D 




65 


01 


3 


IN THE HOUSE OF STONE AND LIGHT 

t/W '■ ^A!J- I.UMH"' 


25 


37 


3 


COTTON EYE JOE 

RCONEX IBATTERY JIVC 


H 


62 


3 


DREAM ABOUT YOU'TUNKY MEtODY 

STFuif R :ff.-Pr:ftu WF^TTHUMP; 


25 




1 


ASK OF YOU 

RAfMAaSAADGiEER^E^EJfrfE'EHMEiEA't.YUSr:. 


B 


13 


9 


EVERLASTING LOVE 

Gl'DR'A ES T E r *N if" r; 


30 


52 


15 


MAD IZM 

LE-aviel LIVE EAA IQL. 


68 


55 


1C 


CAN 1 STAY WITH YOU 

KiR-f. /;h t-: i Vi a siits e"3S • 


31 


28 


15 


1 MISS YOU 

N It U (ARISTA; 


69 




1 


REFRIED DREAMS 

! W MCCftAW (CURBl 


32 


34 


15 


YOU DON'T KNOW HOW IT FEELS 

TOW PCTTY EWARNCA E5 r o S 


70 


74 


7 


FOR A CHANGE 

NEAL MCCOV i;ATLANTICi 


33 


2! 


19 


ON BENDED KNEE 

BOYZ II MEN (MOTOWN) 


71 
72 


60 
45 


Is 

10 


FOOLIN AROUND 

, f ACE5- l^PCLED ■ '-'^ i -I --" 


34 


24 


19 


CONSTANTLY 

IMMATURE MCA) 


WOMAN TO WOMAN 

.r.vci ■ ■■ - v <■- 


» 


29 


2) 


BEFORE 1 LET YOU GO 

BLACSTREET NtEREEXEjPE: 


73 


66 


3 


ANSWERING SERVICE 

GERALD LEVER' rEASrwEST.EEG) 


1 


44 


4 


MR. PERSONALITY 

&LLETTE IS O S .ZOO) 


14 


— 


1 


I'D RATHER BE ALONE 

IV (AMPLE iMCA; 


» 


30 


5 


FOR YOUR LOVE 

EEIEYII '/,'jE.lJtR MOTOWN; 


75 


68 


9 


'SHE'S GOT: SKILLZ 



(~) R*conJs with (tie greatest gain. ^ 1995, BillboaroVBPI Coinmunications and SourtdScan. Inc. 
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U PURPLE MEDLEY fCcntraueT^, A5CAP,.'rt'B. ASCAP) 

4 RED LIGHT SPECIAL (Cat. BMI/Sany, BMI) Hi 
32 THE RHYTHM OF THE NIGHT [Gema. iaie/A'arner 

UK., Sare/lntersortg, PRS) WBM 
RODEO (Downlow Quad, BMI/Drap Soence, BMI) 

71 RUN-AROUND (Blues Traveler. BMI/lrwig. BMI) WBM 
6 RUN AWAY (CopyngM Control) 

98 SAFE + SOUND (Protoonv ASCWYVay 2 Ou ... 

ASCAP/KidatMa. BML/OfT The Wall. BMI) 
78 SHE DON'T USE JELLY (Lovely Sorts Ot Dealh, 

BMIrtMl BlKkwood, BMI) HL 

72 SHE'S A RIVER (EMI Virgin. ASCAP) HL 

62 (SHE'S GOT) SKILLZ fSongtas;. BMI) WBM 

73 SHOOK ONES PART II (Juvenile Hell. ASCAP) 
46 SHORT DICK MAN (Tango Rose. ASCAP) 

92 SHY GUY (FROM BAD BOYS) (Diana King. BMl.'.Varlc 
01 Andy. ASCAfVW Nft, ASCAP/Kuig&ley Gardner 
Natioo 01 Soul. BMI) 

87 SOUR TIMES (NOBODY LOVES ME) (Chrytalit. 
BM I/En sign. BMI) WBM/ML 

5 STRONG ENOUGH (Warnar-TannrianB, BMIAJtl Ow, 
BMlt^toKrat ASCAPjTen Of hquity, ASCAP/Almo, ASCAP/WB. 
ASCAPjCanvas Mattress, ASCAP/48/1 1 ASCAP, WBM 

26 SUKIYAKI (Toshiba. BMI/1MI Blattmood. 

BMI/Beechwood, BMI) HL 
43 THE SWEETEST DAYS (Spirit Lie BMyLcngHude. 

BMI/Big Mystique. BMI/EMI Virgin. BMl/Kauoom. 

ASCAP/Famous. ASCAP) WBM/XL 
1 TAKE A BOW (Ecaf, BMI/Sony. ASCAP/WB, 

ASCAPWebo Girl ASCAP) WBM/HL 



51 TELL ME WHEN (MCA. ASCAP/EMI Virgin, ASCAP) HL 
23 THANK YOU (Black Panther. BMI/Vandltfpool. 

BMt/Aynan. BMI/Shawn Patrick. BMI/Ensign BMS/EMI 

April. ASCAP/BARP , ASCAP) HL 
60 THINK OF YOU (Criuck Life, ASCAP/Starv»n. 

ASCAP/Chyna Baby, BMl/Janite Combs. BMI/EMI 

Blackwood. BMl/UR-IV, ASCAP/Cneck Man, 

ASCAP/WB, ASCAP) HL/WBM 
7 THIS IS HOW WE DO IT (Mo Swans. ASCAP/Op's 

BMl/DetAmencao.BMI) 
17 THIS UV GAME WE PLAY (Divided. BMltfomba, 

BML'Ttamal. BMI/Wamer -Tamjt lane. BMI) WBM 
68 TOTAL ECLIPSE OF THE HEART (EMI V-rgin. BMI) 

65 TOUR (Del American Songs, ASCAP) 

66 UNTIL THE END OF TIME (Somerset. ASCAP/Slray 
Notes. ASCAP/EMI. ASCAP/Acara. ASCAP) HL 

99 WHINEY. WHINEY (FROM DUMB AND DUMBER) (Willi 
One Blood. ASCAP/T annus, ASCAP/Davtd fiaimer, 
ASCAP/Jay Boy, BMI/GoMen Rule Music. BMI) HL 

85 WHUTCHAWANn(Protoons.ASCAP/Pretty Hnteri. 
ASCAP/Uckshol Lyncs, ASCAP) 

90 WONDERFUL (EMI, ASCAP/Colgems-EMI, 
ASCAP/Fintars, ASCAP/Almo, ASCAP) 

30 YOU DON'T MOW HOW IT FEELS (Gone Gator. 

ASCAP) WBM 
34 YOU GOT IT (FROM BOYS ON THE SIDE) (Aojff 

Rose. BMI/Gone Gator. ASCAP/EMI Apnl. ASCAP) 

HL/WBM 

10 YOU GOTTA BE (Sony. BMI) HL 

91 YOUR LOVING ARMS (Warner Cnaopell. BMII 
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THIS 
WEEK 


LAST 
WEEK 


•A 

*§ 

-- 


z 

O t- 
» i 


TITLE 

PROOUCERiSONGWRITERl 


ARTIST 

LABEL 4 \UMffEF. CtSfRIBL TING LAStL 


1 


1 


1 


16 


TAKE A BOW • 6 m 

PAEi'iAEE MAE JJ.i.f EJAE- : -FE ' '- (C) 


•k * it 

*m.i ♦ MADONNA 

DUTl IV) i«l ^AVcR CKSIRSi 18000 WARNER BROS 


CD 


2 


2 


13 


CANDY RAIN • ♦ SOUL FOR REAL 

HEAVY O.POAE RED HOT LOVER TONE I HEAVY D.T R09INSON.I.C OLIVtR.SflARNESI (C> IT) (XI UPTOWN 54906MCA 


3 


3 


3 


21 


CREEP A 

r: al r-TiN D al.>- ti^ . 


♦ * LC 

.-. M in > LAFACE 2 -tOBZ 1 ARISTA 


(JJ 


4 


5 


5 


RED LIGHT SPECIAL 

BABVFACE iBABYFACE) 


♦ TLC 

ic: imi i- .vi x ififKi j-;l"Jc- ar 




5 


7 


14 


STRONG ENOUGH ♦ SHERYL CROW 

BBC'TSELL S.CROYV Sf.'i-L.. . BAERWALD • .J JF'pF' J -Ilk-I ": FJ '.'F.JEul [Cl iV> lW A&M 0798 


cu 


10 


17 


4 


RUN AWAY ♦ REAL MCCOY 

FSf'-HLl'-f 'FF PFP'.'AN FPFlTPF-'lJ F.JNJ' 01 FF.MH O iF:M iT7i: ;CJ .DJ JMI F! V ARISTA 1 JHJiF 


CD 


16 


20 


6 


THIS IS HOW WE DO IT 

C FIERCE M JORDAN JV JORDAN.OPI- : WALTERS! 


♦ MONTELL JORDAN 

" " 35: - - : 


t 


8 


4 


9 


BABY A 

KCROUCH K'.FJjirii JNEJ F PETIERSONI 


♦ BRANDY 

.Li .vi i.Xi ATI AMU" 


9 


6 


6 


12 


BIG POPPA/WARNING • 

C THOMPSON. SLAV COMBS EASI MO BEE "HE NOTORIOUS BI G 


♦ THE NOTORIOUS B.I.G. 

} |CT.![ [HAD BOY 7-901'^ABISTA 


10 


7 


9 


31 


YOU GOTTA BE 

A INGRAM DES' REE JDES'REE.A INGRAM! 


♦ DES'REE 

(C) ID] (V) 550 MUSIC 775S1 


(E> 


11 


13 


10 


1 KNOW 

D FARRISD HARRIS M I' AVIS R 'ALIFSGN |M DAVIS >V DUVALLl 


♦ DIONNE FARRIS 

if. iv: i-iCOlUMeiA 77750 


12 


9 


8 


17 


IF YOU LOVE ME • 

D HAIL . '. , .■ 1 - ■ PF' '. F ".'.J 


♦ BROWNS I ONE 

ivi in. ci ith* i.i j. ■ trie 


1 1 

13 


14 


14 


8 


FREAK LIKE ME 

MAS; ORDER .E -JANES 1.' VALENTINE L HlLLl 


♦ ADINA HOWARD 

ICI (T) [X) MECCA CON EASTWEST M484 EEC 


14 


13 


12 


26 


HOLD MY HAND 

D.GEHMAN i M BRYAN E FELBER D RJChER^ SCNEFELD' 


♦ HOOTIE & THE BLOWFISH 

■ C- iv AIL-TIL ? -2K 


15 


12 


11 


32 


ANOTHER NIGHT* ♦ REAL MCCOY 

• THE 8ERMAN BROTHERS i. WINENNO QUICAMIX O JEGliTZA) (C) (Dl IM) (T) ARISTA 1 2724 


It 


15 


10 


20 


ON BENDED KNEEA 

J JAM.T LEWIS U.HARRIS III, 7 LEWIS! 


♦ BOYZ 11 MEN 

tC) IV1IX) MOTOWN 860 2ii 




17 


18 


9 


THIS UL' GAME WE PLAY 

&LEYERT E nil riOLAS IG LEVERT.E NICHOLAS) 


♦ SUBWAY (FEATURING 702) 
IC) IX) BIV 10 860 252/MOTOW. 


08. 


18 


19 


7 


IF 1 WANTED TO/LIKE THE WAY 1 DO 

M PACGHAM V ETHERIDGE JM ETHERICCEI 


♦ MELISSA ETHERIDGE 

(Cl tV) im ;5LANO 95^ 21S 


19 


25 


96 


3 


KEEP THEIR HEADS RINGIN' (FROM FRIDAY ) 

DR ORE DR DRE S SNEED J-FLFX) 


DR. DRE 

ic: :Di iT PRIORITY 53188 


20 


24 


26 


4 


BELIEVE 

G PENNY.EJOHN IEJOHN.B TAUPINl 


♦ ELTON JOHN 

ICI ID) W UO ROCKET 856 014r1SLAND 


@ 


22 


22 


16 


IN THE HOUSE OF STONE AND LIGHT 

M PAGE iM PAGE! 


♦ MARTIN PAGE 

..r: .ci v*£RcjRv d'-s l-jj 


22 


20 


IE 


27 


ALWAYS • 

P COLLINS U BON JOVI) 


♦ BON JOV 

(C) <D1 (V) IX) MERCURY 856 227 


23 


21 


21 


6 


THANK YOU ♦ BOYZ II MEN 

O AUSTIN BC" I II AIEN iM S MCCARY \ MORRIS W MORRIS J STOCKMAN C Aj JTIN. ICHT) IX) MOTOWN 8*0 27A 


24 


19 


25 


4 


DEAR MAMA 

' ■ CAR PC T JhafJ'R T PI7ARR0: 


♦ 2PAC 

;- '.' ' ■ INTERSCOPE 


25 


27 


33 


10 


HOLD ON 

S.TvRElLlS 'TPEII f • a.ii.af WALTERS S TrflELli 


♦ JAMIE WALTERS 

X H'lANT.C ft -,M-' 


26 


23 


15 


29 


SUKIYAKI • 

M.P DESANTI5 . MtLlLLO IH I.A.AMllRA.R EF 


♦ d P M 

ICI IVIlXI NE.XT PLATEAU LONDON ib ISIANQ 




32 


44 


7 


1 BELIEVE 

EMOSIA IE Sloan - . I J M -if 


♦ BLESSID UNION OF SOULS 

ICI EMI 58320 


21 


26 


23 


7 


IF YOU THINK YOU'RE LONELY NOW 

F'-|'I.'F RWfAtACF p MOTTFN P CPiff N 


♦ K-CI HAILEY OF JODECI 

:■! i.'ets-i: ljs-y " = ; 


29 


31 


27 


10 


EVERLASTING LOVE 

E ESFEFAN..R .ORGE CASAS L DEPI.'ER 6 CASOVM GAYDENl 


♦ GLORIA ESTEFAN 

iciii! ivt.x: e^c ~ - .""^e. 


30 


29 


28 


18 


YOU DON'T KNOW HOW IT FEELS 

R.RUBIN (T.PETTV1 


♦ TOM PETTY 

iCl (D> IV) WARNER BROS 1 8030 




34 


39 


6 


1 LIVE MY LIFE FOR YOU 

R NEVISON .E'.ER'Y , : 


FIREHOUSE 

ICl EPtC 77812 


32 


2« 


29 


21 


THE RHYTHM OF THE NIGHT 

CHECCO.SC'JL IRAil. ' BONTEV p l - "I '• ■-..-' .--' 


CORONA 

■ ■ GlEN 5TER: IC) IT) (X> EASTWEST 9819Z'EEG 


33 


30 


24 


24 


BEFORE 1 LET YOU GO 

T RILEY T RllEY l SY1 ,FR" M R LEV C HANNIBAL. D MOWSTER A 


♦ BLACKSTREET 

VC*l<- (C).V ' INTERSCOPE 98211 


34 


33 


35 
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YOU GOT IT (FROM "BOYS ON THE SIDE") 

D WAS <R ORBISON T PETTY.! IYNNEI 


♦ BONNIE RAITT 

(Cl(D)IVI ARISTA I 2795 


35 


35 


30 


35 


I'M THE ONLY ONE 

« faj.j.ha'.' '■ ■ >-|f I .1 iM ETHERiDGEl 


♦ MELISSA ETHERIDGE 

ICI IX) ISLAND 854 066 


3t 


36 


32 


19 


EVERY DAY OF THE WEEK 

R JEHALD C MILLS V FRMATO R JERALO A MILLER 


♦ JADE 

: GIANT I 79BB 


37 


42 


51 
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DREAM ABOUT YOU/FUNKY MELODY 

STEVIE B T RATAS (T.KATAS F.O'ALLESSANDRO STEVIE Bl 


♦ STEVIE B 

;C I EMPORIA '.VEST 2205THJMP 


38 


51 


63 
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COTTON EYE JOE 

P-l \ : 1} ERICSSON.OBAN.P RE'ME 


♦ REDNEX 

<Ci ID IV) (XI BATIERY J6501 JIVE 


,39 


45 


46 


29 


GET READY FOR THIS 

PWILfil - DECOSTER F . INGARD P WILDE > R DECOSTfR: 


♦ 2 UNLIMITED 

(C)'T IXIRADIKAl : fl ■■■ . pnOi f 


40 


37 


31 
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1 MISS YOU 

V.HERBERT (V HE RBERT.C. HOWARD) 


♦ N II O 

(CKDI ARISTA 1-2768 


41 


41 


13 


19 


HOUSE OF LOVE 

K THOMAS (W WILSON.K GREENBERG.G BARNHiLL i 


♦ AMY GRANT WITH VINCE GILL 

(C) IVI 1X1 A&M 0802 


42 


38 


38 
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GET DOWN 

EASY MO BEE (C MACK) 


♦ CRAIG MACK 

ICI (0) (M) (T) (V) BAD BOY 7-9012. ARISTA 


43 


39 


36 


21 


THE SWEETEST DAYS 

A THOMAS .". '.'-Jr. .F.J PGALDSTON) 


♦ VANESSA WILLIAMS 

(Ci ID) ivi w ng eti l : '.'i^n^ 


'44 


52 


58 
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MR. PERSONALITY 

Cl 1 FlNGEPi !M MCII-R C RAF 1 


♦ GILLETTE 

ICI IT) (X) SOS 14209/ZOO 


45 


44 


37 


29 


HERE COMES THE HOTSTEPPER (FROM "READY TO WEAR") A ♦ INI KAMOZE 

S.KMI II NAMO.'E S GIBBS F.ENNER DOMINO A AONlEr K NUI (C) (Ml IT) COLUMBIA 776)4 


46 


48 


47 


30 


SHORT DICK MAN • 

OBABIE H MOHR C BABIE1 


♦ 20 FINGERS FEATURING GILLETTE 

iCMOKMHTiiXlSO.S ll^^ZOO 


47 


46 


41 


6 


FOE THA LOVE OF S ♦ BONE THUGS N HARMONY FEATURING EAZY-E 

YELLA'RO'.E EACY f V£UA> (O Ti (H) RUTHLESS ' ■! F'll'i.fi 


48 


40 


40 
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1 WANNA BE DOWN • 

K CROUCH (K CROUCH K JONES! 


♦ BRANDY 

(Cl <T> IVI (XI ATLANTIC 87225 


(49 
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* ★ * Greatest Gainer/Sales * * * 

ASK OF YOU (FROM HIGHER LEARNING') ♦ RAPHAEL SAADIQ 
ft SAAOIO (R.SAADIQ.T.ftlLEr.H.NAKAMURA.R.CII ICI 10) EMC SOUNOTRAX J7962 S5C MUSIC 
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100% PURE LOVE • 

F-IF BASEWFNF GOVS ■ T I " -v. : 


♦ CRYSTAL WATERS 

jCi JMJ if' MERCURY 858 48F 


51 


63 
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★ ♦♦Greatest Gainer/Airplay^ ♦ 

TELL ME WHEN • THE HUMAN LEAGUE 

ii-S'.lFV C-iFC-F-T ID ' FA5FWEST 64443 TEG 
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56 


61 
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NO MORE "I LOVE YOU'S - 

S LI"SOTI :D FHEEMflh J.HUGHCSl 


♦ ANNIE LE'.NOX 

JCI .E iV ARISTA 1-2804 


53 


H 
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CAN'T STOP LOVIN' YOU 

B rAIRBAION IE VAN HALEV* vA'l HAL EN S H AGAR F.I ANTHONT I 


♦ VANHALEN 


54 


54 


55 


6 


BROOKLYN ZOO 

DIRTY ElASTAAD |A .CNEF 


♦ OL DIRTY BASTARD 

IF: -JiF.SLfF.TRAA4.l7^EEG 


55 


43 


34 


19 


CONSTANTLY 

FRINCE : - : - : - ■. ~ " "■ .. F L 'EARF.L'M J ^J'.v El — * DEAL 1 


♦ IMMATURE 

O: O IXJ MCA E A 943 


56 


61 


73 
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MOVE IT LIKE THIS 


I- u » *7 K ' 


57 


53 


56 
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FOR YOUR LOVE 

S V.ONCCR 


♦ STEVIE WONDER 


58 


65 


78 
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I'D RATHER BE ALONE 

S DLIBIN (M eOONE.l MOORER III 


♦ IV XAMPLE 

C MCA 54992 


59 


6S 
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I'LL BE AROUND ♦ RAPPIN' 4-TAY FEATURING THE SPINNERS 

F RAN FT ' ■ T BELL. P HURTT) ■ ' • ,'.(■ Fi < .'. : ■ - ■ : r F 


60 


60 


6? 
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THINK OF YOU 

SEAN 00MBS.C. THOMPSON (THOMPSON JONES, EVANS, RAVMOND,. EFFERVI 


♦ JSHER 

.Ci Vol (XI LAFACJE 2-4994 ARISTA 


61 


58 


54 
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MAD IZM 

",n-: .'IE F.F.FEF'. '. MORGAN NRS-ONEI 


♦ CHANNEL LIVE 

IC! IT CAPITOL 583 13 


62 


57 


BO 


13 


(SHE'S GOT) SKILL2 

GST iAik T O'BRIEN .1 ' , > T , ~r'. 


♦ ALL-4-ONE 

CJ iT F BJ TEE 3 72 E 3. ATLANTIC 


S3 


55 


52 


19 


MENTAL PICTURE 

Fe;-:a f ESTEFAN f j 5 f :■ - F' - [ '. 


♦ JON SECADA 

D JTi SBK 5827iEMI 


® 


76 


81 


4 


LET HER CRY 

O GEHMAN ,1.1 HRVA'I.F FELRER.D RUOEF . F.FINEFELO. 


♦ HOOTIE & THE BLOWRSH 

ICl<Vli*]ATlANT)C87231 


65 


66 


66 
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TOUR 

S BRCNVN.OVNAMIK DUO IC BAILEY. R WALTER SI 


CAPLETON 

C . FT SIGNET 1C2 RAj 


66 


74 


89 
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UNTIL THE END OF TIME ♦ FOREIGNER 

M JONES l GR AMI. 1 iV JUNES L GRAMM B T URGOfcJ (C) IDl GENERAT.'.A RHYTHM SAFARI S3 : S3 PRiCftjTy 


(3D 


67 


72 
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NEVER FIND SOMEONE LIKE YOU 

U SHABRCN C 5EMBELLO M SHARRON E' FEF'fiF.ll' 


♦ KEITH MARTIN 

IC) (A) PUFFHOUSE - 


63 


83 
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HERE & NOW 

" 1 F'.-.t:'. .:"':!■': TO 1 IE 7 


♦ LETTERS TO CLEO 

. GIANT J-913 


69 


69 


75 
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FAT BOY 

JF FINGERS 1'.' FF«R FirF): FIJI' .1; 


♦ MAX-A-MILLION 

ICI JMJJTI JVJSO E 142T . 


[0 


70 
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CONNECTION 

V ,VATFV.FN FlASTlEA 1 J fp SEHmam, 


♦ ELASTICA 

J- GEFFEN 19365 


" 


71 


71 
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GET LIFTED 

E SERMON 1 1 ' ■ 


♦ KEITH MURRAY 

- . .>■- -. 


72 


59 


57 
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SHE'S A RIVER 

K FORSE 1 FiF-f.I '.'I'.E: - ■ f PR C BURGHIIL) 


♦ SIMPLE MINOS 

E v (1 VIRGIN 38467 


73 


62 


59 


6 


SHOOK ONES PART II 

F' jE-r E EE' - WFh.'f - ■. 


♦ MOBB DEEP 

1C1 T A. IOUD 64294 RCA 


74 


64 


53 


11 


BANG AND BLAME 

S Lin P E M ,B BERPF F BJFF. milIS M SFIPE 


♦ ^.-: M 

1 JJ T . . ,..FF',--F hF.JlF J79'I4 


75 


16 


93 


3 


CLOSE TO YOU 

f-vFF.it yE GRFC! FFF'.f.|. : . fai 1 - T .j.-.i-f; ,-. 


FUN FACTORY 

C! IT) ■ CURB-EDEL 76945 


76 


80 
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RUN AROUND 

S-THOVRSC N V MRMCNO , PODKR) 


♦ BLUES TRAVELER 

ICI IT.! ASM 9A2 


@ 


77 


79 


6 


1-LUV 

STUDW TON :E STEVENS M AHITEMON L KING.D LAEF- 


♦ E-40 (FEATURING LEVITI! 

if Ti SICK WILVIT 4.2-9 J'«E 


71 


72 


64 


16 


SHE DON'T USE JELLY 

THE FLAMING L!*S N CLEVERSFET DHL FLAMING LIPS 


♦ THE FLAMING LIPS 

JC! Y jx WARNER BROS 16131 


(D 


NEW ► 
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♦ ♦ ♦ Hot Shot Debut ♦ ♦ ♦ 

JOY BLACKSTREET 

T.RILET (T.RILEV T LFICAS.M JACNSON VFSMITH) El AH IT ' INTER5COPE 98164 


80 


73 


67 


17 


MISHALE 

E.F.WHITE .A IFQNAEEJS.F f WHITE) 


♦ ANDRU DONALDS 

(C) METRO BLUE 5S25CVCAPITOL 


(© 


82 


87 


4 


LET'S GET IT ON 

'■' F.JON- < •• \F RAJ ■ - F , R| -. '.' f M 'j ... 


♦ SHABBA RANKS 

- . ' EPIC STREET 


12 


87 


84 


8 


RODEO 

FHE BASS MECHANICS IDA SWAT TEAM 


♦ 35 SOUTH 

J '.' ' ■ RIP-IT • 1 


83 


7S 


69 


17 


KITTY KITTY 

-.-1 JiA: . F-JFJ.J.NIJ J " : .'. A T U •'. F 1 


♦ 69 BOYZ 

: '.' ' Ri»-IT 6921 


84 


NEW ► 


. 


PURPLE MEDLEY 

FR NCE IF-F'INFF 


PRINCE 

j j j . . .j-. 


85 


S! 


65 


1 - 


WHUTCHA WANT? 

F L F .'' : J ' J ■ L : F L E.VIF 


♦ NINE 

IC] (TI fi PROFILE 54)26 




92 
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LICK IT 

20 FINGERS F J-FF j '.' F'F-'F 


♦ ROULA 

(Cl (Tl- IXI S.O.S 14214 200 


87 


79 


70 




SOUR TIMES INOBODY LOVES ME) 

OIF- ■" F' F - F F .'.IIFFil. 1 !! 1 - 1 F IF KRI ' F'.IF J 


♦ PORTISHEAD 
- - - 


1 88 


NEW ► 
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TOTAL ECLIPSE OF THE HEART 


• J. > f-;f-,f. 

ICI JTmX CRITIOUE 1E539 


89 


84 


74 
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PEOPLE DON'T BELIEVE 

'. : J 1 F- J 1 J -\ F 


♦ SCARFACE FEAT. ICE CUBE 

■ . p.-.. ... j ..4. 
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WONDERFUL 

D TICKLE IA ANT M f 


♦ ADAM ANT 

Cl CAPITOL E62 39 




NEW ► 
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YOUR LOVING ARMS 

HE F.FIE F F "Fp- -. p p F'F J [J ffffj.j. 


BILLIE RAY MARTIN 

Cl IF. SlRE444SO.tEG 


92 


NEW)» 
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SHY GUY (FROM "BAD BOYS ! 

F MAP.EJ J - NO " l.-FP'.EL ' JFFJ-.JP 


♦ . IANA - '■'.. 

(Cl IV IT 1 A"** ' "I - 


93 


NEWI> 


1 


FEEL SO HIGH 

A INGRAM (MS REF M GRAVE JJ 


♦ DES'REE 

J I . MUSIC '7693 


94 


97 


90 


10 


DREAMER 

LIVIN JOY LIVIN JD« 


♦ . 

'.' ' ' FN 
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KEEPER OF THE STARS 

T BRCNVN (D LXE.D MAVO K STALEV) 


♦ TRACY BYRD 

IC) IV) UCA 549BB 


96 


88 


83 


20 


FOOLIN' AROUND 4> CHANGING FACES 

R NELLY JR KELLVJ ICI (T) IX) SPOILED ROTTENVIG BEAT FN- 07 ATLANTIC 


97 


94 


88 


17 


ALWAYS AND FOREVER 

.v AFANASIEFF 1 JF" 


♦ LUTHER VANDROSS 

E id JVilAI LV T77i5.'EPtC 


58 


NEW ► 
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SAFE -1- SOUND 

. i'il [ ■ if : f 1 , f^i .. 1 1-. 1 ■ ■ 


♦ DJ QUIK 

ICI Ti PROFILE E4JJ2 


99 


93 
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WHINEY. WHINEY (FROM DUMB AND DUMBER ) 

'VILJIJNE- .'. . .j 1 .! Fj"OJi U,V, i'.ifJa.j-j f .. >,' j f 


♦ WILLI ONE BLOOD 

IC JTi VIUXI REA FJJ'J.F 


100 


85 


68 
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PROMISE ME 

V.FRANCO (V.FRANCO .A ESPTNET) 


LILSUZY 

ICJ IMI (T) (X) METROPOLITAN 3C1 
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HOT 100 

SINGLES SPOTLIGHT. 



by Michael Ellis 

MADONNA'S "TAKE A BOW (Mavericl^ire/Warner Bros.) slips in total 
points, but in airplay it holds an enormous lead and so it stays at No. 1 for a sixth 
week. "Candy Rain" by Soul For Real (Uptown/MCA) is still No. 1 in sales and 
continues narrowing "Bow's" overall point lead, so it may hit the top next week, 
but there is still a large gap between the two titles. Coming up fast and within 
striking distance of the top in two weeks are "Run Away" by Real McCoy 
(Arista) and "This Is How We Do It" by Montell Jordan (PMFVRAL/Island). 
The latter is the biggest point gainer on the entire chart 

TrlE SECOND-BIGGEST point gainer on the chart, and the biggest below 
the top 20, is "Ask Of You" by Raphael Saadiq (Epic Soundtrax/ooO). The sin- 
gle debuts at No. 29 in sales off its strong R&B airplay, winning the Greatest 
Gainer/Sales award, and skyrockets 41 places up the chart to No. 49. Four top 
40/rhythm-crossover stations are giving it early top 10 airplay, including No. 4 
at WJMH Greensboro, N.C., and WERQ Baltimore. The second-biggest gain- 
er outside the top 20 is Van Halen's "Can't Stop Loving You" (Warner Bros.), 
which jumps 22 places to No. 53 on a combination of strong initial sales and 
strong airplay gains. So far, it's top 10 at five monitored stations, including No. 
4 at WYCR York, Pa., and No. 8 at WXXX Burlington, Vt. Last week's Hot Shot 
Debut, "Tell Me When" by the Human League (EastWest/EEG), is this week's 
Greatest Gainer/ Airplay winner at No. 51. It has early top 10 airplay at three 
monitored stations, including No. 4 at WEZB New Orleans. 



Amc 



ONG THIS WEEK'S nine debuts is "Purple Medley" by Prince (Warner 
Bros.). It's taken frem Prince's performance at the American Music Awards in 
January and is not available on any album. The single entere the Hot 100 at No. 
84 with more than 96% of its points from sales — it has almost no top 40 airplay 
to date. Three artists make their Hot 100 bows. U.K. vocalist Nicki French en- 
ters the dint at No. 88 with a dance cover of the No. 1 hit by Bonnie Tyler, "To- 
tal Eclipse Of The Heart" (Critique). This new version went top five in the U.K. 
Early U.S. airplay includes No. 8 at WPXY Rochester, N.Y.. and No. 9 at 
KZFM Corpus Christi, Texas. German artist Biliie Ray Martin hits the Hot 
100 at No. 91 with "Your Loving Arras" (Sire/EEG). "Anns" spent two weeks at 
No. 1 on the Dance Club Play chart and is breaking out of Miami (No. (> at 
WPOW). Jamaican singer Diana King enters at No. 92 with "Shy Guy" on the 
new Work Group label. It's already top 10 at three monitored stations, includ- 
ing WH.TX Jacksonville, Fla., and XHTZ (Z90) San Diego. 

QuiCK CUTS: 2I*ac*s single "Dear Mama" (Interscope) takes a surprising 
dip, 19-24, on the Hot 100, while his album debuts at No. 1. There's a simple ex- 
planation: Although airplay is growing strongly, the initial sales explosion frem 
the maxi-single configurations ran out of steam due to the limited number of 
maxi-singles available. The regular cassette single just hits stores this w r eek, so 
look for another big sales spike next week and a likely turnaround back up on 
the Hot 100 . . . One record making a nice turnaround is "Get Ready For This" 
by 2 Unlimited (RadikaVCritique). Fueled by No. 1 airplay at WFMF Baton 
Rouge, La* KRQQ Tucson, Ariz., and WIOQ Philadelphia— with a total of 15 
top 10 radio rejwrts — the single regains its bullet at No. 39 in its 29lh week on 
the chart. 



CONCERT GIVES McCARTNEY A STAGE FOR FAB FIRSTS 
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SO HELP ME GIRL 
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COME ON 
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NOW THEY'LL SLEEP 

BELL* (SIR&TCPRISE) 
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SITTIN' IN MY CAR 
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OHH YEAH 
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IS IT ME? 
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CAN'T YOU SEE 
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REFRIEO DREAMS 
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FOR A CHANGE 
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OAOOY'S HOME 
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ANSWERING SERVICE 

GERALD LEVERT (EASTVYEST^EEGI 
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BUFJBA HYDE 
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REMEMBER WE 
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DO WHAT U WANT 

8LAK PANTA (TOMMY BOYI 


15 
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YOU CANT MAKE A HEART LOVE . . . 

GEORGE STRAIT (MCA) 
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CRAZY LOVE 

BRIA'I MC - '. ,HI UtRCLlH*) 


17 
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LOVE THE ONE YOU'RE WITH 

LUTHER VANDROSS ILV.'EPTCI 
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LETS DO IT AGAIN 

BLACKGIRL IKAPER'RCA) 


19 
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MOVE IT TO THE RHYTHM 

TECHNOTRONC 1 EATUR1NG YA KID K (SBKI 


20 
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THINKIN' ABOUT YOU 

TRISHA YEARWOOO (MCAI 


21 
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WHAT I'M AFTER 

LORDS 01 IHE UNCCRGrtOUND (PENDULUM) 


22 
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HOW 1 LOVE HIM 

CYNTWIA (TOMMY BOYI 


23 
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WHY YOU WANNA PLAY ME OUT? 

[n-i::iA.: 0viN!. T 3N id: JMH A 


21 
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1 LIKE 

KUT KLOSE (KEUVEttKTRAtEG) 


25 
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WHOSE BED HAVE YOUR BOOTS . . . 

SHANIA TWAIN (MERCURY) 



(Continued fmtu jxigc 8) 

"It's wild," McCartney said dur- 
ing a break. "I must admit. I hadn't 
thought of doing 'Lady Madonna' 
with a string quartet Anything with 
a string quartet is completely 
turned on its head." 

"Lady Madonna," w ith McCart- 
ney banging on the piano and the 
Brodskys ripping out the main riff 
on their fiddles, was a highlight. At 
McCartney's request, the Brodskys 
and Costello performed two pieces 
from their collaborative song cycle, 
"The Juliet Letters," as well as an 
arrangement of Brian Wilson's 
"God Only Knows." Costello and 
McCartney played duets of the Bea- 
tles' "One After 909" and their own 
collaboration "Mistress And Maid." 
which appeared on McCartney's 
"Off The Ground" album. 

"It's the first time Elvis and I 
have played live," McCartney said. 
"We've written together, we made 
demos together, we've done a bit of 
recording together and always en- 
joyed it — but we've not actually 
played live together." 

McCartney has become some- 
thing of a one-man national endow- 
ment for the arts in Britain, where 
public funding for arts education is 
on the wane. John Burrows of the 
RCM's development council said 
that as recently as 10 years ago, 
90^ of the conservatory*! operating 
costs were paid by the government. 
It is now down to 65^. The rest 
must come from charitable contri- 
butions and fundraisers. McCart- 
ney also has spearheaded the drive 
to turn his old high school, the Liv- 
erpool Institute, into an academy 
for the performing arts. 

Costello pointed out the irony in 
playing for Prince Charles at the 



Palace to raise funds to compensate 
for government cutbacks, but said it's 
beside the point. "To be honest, when 
I was asked last year to play the 
Prince's Trust Concert I said, 'Maybe 
when it's a republic here I will.* But I 
don't mind. It's more important that 
the college keeps going, and if this 
helps, great. It's sort of ironic that un- 
trained or half-trained musicians end 
up coming to help, but that's what 
we've got to in this country. If it takes 
picking the pockets of a few court 
people, so be it. If the Prince turns up 
and brings his pals along and they dig 
into their deep pockets, then they all 
go up in my estimation." 

Prince Charles issued a statement 
that said, in part, "My great-great 
grandfather, King Edward VII, when 
Prince of Wales, had the vision to es- 
tablish the Royal College of Music to 
promote the training of our young 
musicians. Without his ambition 
British music in this century would be 
much the poorer. 

"Tonight we are taking his aim for- 
ward. The concert this evening is an 
intriguing mixture of musical styles 
and experience and one which I hope 
can demonstrate to all musicians that 
a career in music can have many 
facets." 

The rehearsals were being record- 
ed as backup in case something went 
wrong with the Palace performance, 
as well as for possible release as an al- 
bum on EMI Classics. McCartney 
was noncommittal about releasing the 
program on CD. "We are recording it 
for radio," he said. "And it depends 
how it turns out. If everyone is so 
pleased with the performance that 
people are clamoring for it, then we'll 
think about releasing it." 

There is more clamor for two new- 



Beatles tracks, both recorded at Mc- 
Cartney's home studio from demos by 
the late John Lennon, with McCart- 
ney, George Harrison, and Ringo 
Starr augmenting their slain band- 
mate. The recordings are scheduled 
to be released in late 199n by EMI in 
the U.K. and Capitol in the U.S. as 
part of the extensive "Beatles Anthol- 
ogy" — a video and audio set that will 
cover the history of the band. The 
first of the new songs, "Free As A 
Bird," was finished a year ago, the 
second — still untitled — last month. 

McCartney said that he, Harrison, 
and Starr were reluctant to record as 
a trio without Lennon being repre- 
sented. 

"At the moment we haven't tried 
that," he said of recording with only 
the surviving Beatles. "It just seems 
more natural if John's there. It seems 
like a better idea. Even though we 
talked about it, when we actually got 
hold of the two John songs, then it 
was the Beatles. Then people can't 
say, 'Well, there's only three of you.* 
And they can't say, 'You should get 
Julian in,' or 'You should get Sean in.' 

"This way we can say, 'Look, it is 
the Beatles. Whether you like It or 
not, even if it's done technically, it ac- 
tually Is the Beatles on record. There 
are four guys on that record — 
through the wonders of technology. 

"We haven't actually taken it be- 
yond that yet. We did the first track 
last February, we did the second 
track this February. As we were say- 
ing goodbye my engineer said, if we 
keep going for 12 years we'll have an 
album.' " 

Bill Flanagan is editor of Musi- 
cian. 



EAZY-E'S ILLNESS PUSHES AIDS TO THE FOREGROUND 

(Continued J mm page JO) 



admitted to the hospital Feb. 24 with 
respiratory problems. 

Ruthless, which baa been distributed 
by Relativity since 1993, has a slate of re- 
leases on tap, including a two-CD Eazy- 
E album scheduled for fall. 

Ruthless marketing and promotion 
VP Cassandra Ware says, "Eric has 
over 70 tracks already laid down. This 
project is different from what con- 
sumers might expect from Eazy-E." 

Ware says Wright collaborated with 
a wide range of artists, including Guns 
N* Roses guitarist Slash and Zapp's 
Roger Troutman. 

Even though the project is being de- 
scribed as more than just another 
gangsta-rap set, Ware says Eazy-E is 
"staying true to who he is as an artist." 

In a statement read by his attorney 
Ron Sweeney at a press conference 
March 16 here, Wright announced 
that he had contracted the AI DS virus, 
adding, "This thing is real, and it 
doesn't discriminate." 

Tin? grim DOWS regarding the 31- 
year-old rapper's health apparently 
has sent fans in search of his music. 

Independent retailer George 
Daniels, owner of Chicago-based R&B 
retailer George's Music Room, says, 
"There's been a definite increase in his 
catalog sales, and we've had to do some 
re-ordering. This kind of reaction buy- 
ing hasn't happened in years, not since 
the death of Marvin Gaye lin 1984J." 

Sources at Priority Records, which 
manufactures and distributes the 
N.W.A. catalog— the rap act that 
Wright founded — say orders are up. 

Though many of Wright's record- 



ings were too explicit for airplay, he 
hosted a party-style radio program 
Saturday evenings on urban KKBT 
Los Angeles. 

Bruce St. James, MD at top 
40/rhythm crossover KPWR Los An- 
geles, says AIDS awareness among 
listeners has risen dramatically: "His 
announcement brought things home in 
the hip-hop community that this dis- 
ease can strike anywhere. We've had 
artists on the air and people calling in 
and saying, 'Now I believe it It really 
could happen to me.' " 

Retailer Daniels also has noticed a 
response. "We've had a lot of people 
come into the store and express con- 
| cern over Eazy and AIDS," he says. 
"It's real to them now." 

Fellow rapper Luther Campbell 
puts it this way: "Eazy getting AIDS is 
as if a family member got it." 



Wright is credited with developing 
the rap subgenre known as hardcore 
with his 1988 solo debut, "Eazy-Duz- 
It" The album peaked at No. 12 on the 
Top R&B Albums chart and was certi- 
fied double platinum. 

A year later, Wright's Ruthless la- 
bel released the N.W.A. album 
"Straight Outta Compton." The group 
comprised Wright, Ice Cube, Dr. Dre, 
M.C. Ren, and Yella. The album rose 
to No. 37 on The Billboard 200 and was 
certified double platinum. 

N.W.A.'s last album before folding 
was 1991*8 platinum-certified 
"Efil-lzaggin." which reached No. 1 on 
The Billboard 200. 

Wright's 1999 EP "It's On (Dr. Dre 
187um) Killa" hit No. 1 on the Top 
R&B Albums chart and No. 5 on The 
BilllKmrd 200. 



What has five sides, four colors, two pockets, 
and shows off CDs better than anything else? 



|fltS? ep * 




Svc your disc manufacturer or call us for details. 
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6 


IS 


11 


10 


8 


VAN HALEN WARNER BROS. 45760* 110.98/16.98) BALANCE 
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69 
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1 


49 


30 


24 


32 
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RHYTHM OF LOVE 
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MONSTER 
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100% FUN 


65 
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STONE TEMPLE PILOTS A' Atlantic B2607*/ag no 98/16 98) PURPLE 
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67 


55 
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PJ HARVEY ISLAND 524085 < 10.9871 5.98) 


TO BRING YOU MY LOVE 


40 


68 


67 
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22 


SCARFACEA RAP A-LOT39946*/NOOTRYBEI10 9&15 


Mi THE DIARY 


2 


69 


54 


55 


54 


SOUNDGARDEN A' A&M 540198* (10.96/16 981 
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SOUNDTRACK CASTA 
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YOU GOTTA LOVE THAT 
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THE MAVERICKS A MCA 10961 19 98.15 98) B 


WHAT A CRYING SHAME 


54 
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69 
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ALAN JACKSON A' ARISTA 18759 (10.96/15.981 


WHO 1 AM 
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71 
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16 


KIRK FRANKLIN AND THE FAMILY • 
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KIRK FRANKLIN AND THE FAMILY 


71 


78 


78 
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THIRD ROCK FROM THE SUN 
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MURDER WAS THE CASE 
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BOOTLEGS 4 B-SIDES 
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ALL-4-ONE 


7 


90 


85 


82 


57 
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50 
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!!5 


40 


DAVID BALLA WARNER BROS 45562(9 9615 981 


THINKIN' PROBLEM 


33 
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NINE LIVEZ 
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se> THE COLOUR OF MY LOVE 
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READ MY MIND 
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GREATEST HITS III 
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89 


120 


4 
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WAITIN' ON SUNDOWN 
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41 
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5.98) REGULATE...G FUNK ERA 
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SOUNDTRACK • Columbia 66791 (10.98 EQ/16 98) 
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17 


VARIOUS ARTISTS TOMMY BOY 1109(11 98/15.98) 


MTV PARTY TO GO VOLUME 6 


54 



<0 Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification For sares ol 500.00 album units (250,000 (or EPs}. A RIAA certification for shipment of 1 million units (500.000 for EPs), with mult (platinum titles indicated by a 
nunwal following the symbol. 'Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists, Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices Greatest Gainer 
shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this Meek. Q indicates past or present Heatseeker title. C 1995, Billboard/BPI Communications, and SoundScan, Inc. 
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TONY BENNETT • Columbia 66?u HO 98 £0/16.98) MTV UNPLUGGED 
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155 


24 


SOUNDTRACK • nothiniiinterscof-e 92460'AG (10.98/16 98) NATURAL BORN KILLERS 


19 


115 


106 


97 


9 


THE STONE ROSES GEFTEN 24503 110 9816 981 SECOND COMING 
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4 


JOHN LEE HOOKER POtNIBLANK 40107/VIRGIN (9.98/15 98} CHILL OUT 
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116 
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ERIC CLAPTON pol-dor 527 1 16.A1M 1 10 98/16 98i THE CREAM OF ERIC CLAPTON 
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129 
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™ S .!V?,£ N ™?1L, IT'S FIVE O'CLOCK SOMEWHERE 


70 
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60 


JOHN MICHAEL MONTGOMERY A' Atlantic 82559«GU0.9BiI5 981 KICKIN' IT UP 
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28 


GERALD LEVERT • eastwest 924IMEG (10 98.16 98) GROOVE ON 
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165 
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130 


3 
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79 
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134 
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RICK TREVINO Columbia 66771 19.98 ECVIS 981 LOOKING FOR THE LIGHT 
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9 


THE ROOTS DGC247O8«/GEFFEN(10.9aH « DO YOU WANT MORE?!!!??! 
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168 
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153 


86 
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10 
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IN 


93 


15 


THE BEATLES A' apple 31796*/L>PIT0L I15.9B/31.9S1 LIVE AT THE BBC 


3 


169 


160 


189 


3 


JUMN 1 tan GTS 457B (9 98. 14 9Bj bAA Ul\ 1 Hfc DLALH 
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123 


109 


101 


15 


VANESSA WILLIAMS • mng 526171'UERCury 110 9B EH16 98) THE SWEETEST DAYS 


57 


3D 
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182 
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98 


124 


102 


92 


88 


TONI BRAXTON A' LAEACE 26M7/AR1STA (9.98.15 98) TONI BRAXTON 


1 


171 
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133 


5 


IS^^SS^mM BROS. ,10.9*15 98, TOMORROW THE GREEN GRASS 


92 


125 


116 


IN 


19 
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4 
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166 


160 


11 


LARI WHITE RCA 66395 !9 98.1 5 .98) D WISHES 


125 
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105 


89 


13 


SOUNDTRACK rca t*523 19 9a 15 98: DUMB AND DUMBER 


62 
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162 


138 


3 


SOUNDTRACK milan 3S698 19 98/15,981 THE BRADY BUNCH MOVIE 
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127 


113 


99 


30 


AMY GRANT A aim 540230 (10 98,16 98) HOUSE OF LOVE 


13 
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THE MANHATTAN TRANSFER Atlantic 8266l AG(l098<l6 9fii TONIN' 
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1 
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78 
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TIP ALBUMS A-Z (USTED BY ARTISTS) 



2Pac 1 
4 P.M. 194 
69Boyz 59 
Ace Of Base 44 
Aerosmith 38 
Alabama 101 
Ai.ce in Chains 196 
AII-4-0ne 89 
F'..* ::/.,(■■ 18t> 
Amta Baker 63 
David BaM 92 
Beastie Boys 192 
The Beatles 122 
Belly 159 

Benedictine Monks Of Santo Domingo 

De Silos 193 

lony Bennett 114 

Join Beny 106 

BTackhawk 170 

BiKksfeet 95 

Mary J. Bilge 17 

Blues Traveler 113 

Bon Jew A3 

Bone Thugs N Harmony 34 
Boyz II Men 6 
Brandy 20 



Tom Braxton 124 

Brooks & Dunn 104 

Garth Brooks B 

BrownsTone 36 

Bush 31 

Tracy Bynj 47 

CarxJWben 61 

Manah Carey 129 

Mary Chaprn Carpenler 73 

Carreras, Domtngo, Pavarotti IMehta) 

166 

the Diiella«fts 22 
Eic Clapton 83. 116. 183 
Collective Soul 39 
CorrOFSion Ot Corrtorm.ty 155 
Coont-ne Crows 60 
The Ctanbemes 14.118 
Crime Boss 142 
Sneryi Crow 7 
Dav* Maltfiew*. Band 3? 
Des'ree 27 
Diamond Ro 139 
Xm Drff« 7B 
Celine Dion 94 
DJQmk 28 



E-40 13 
Eagles 3 
Elastica 133 
Enigma 145. 189 
Enya 179 
Gloria Estetan 46 
Melissa Etnendee 19 
Donne Farm 84 
The Flaming Lips 200 
Foreigner 1 36 
JertFwworthy 41 

Kenny G 81 
Warren G 105 
V-nceGill 86 
Amy Grant 127 
Green Day 10 
waoe Hayes 99 
Hole 88 

John Lee Hooker 162 
Hootte & The Biowf*h 4 
Adina Howard 52 



Alan Jackson 76 



Janet Jackson 146 
TheJayhawks 171 
The Jerky Boys 148 
Karri 158 

KtrkFrankl.n And The Family 77 

Alison Krauss 57 

KutKiose 156 

Tracy Lawrence 143 

Annie Lennox 1 1 

Gerald Levert 119 

Live 9 

Patty Loveless 197 

Madonna 2 1 

Mad SIMM 24 

The Mannattan Transfer 1 74 

The Mavencks 75 

NMI McCoy 72 

Reba McEntVe 9B. 187 

Tim McGnm 29 

Sarah McLachlan 90 

Megadelh 157 

Melailica 97 

Method Man 74 

John Michael Montgomery 117 

Murder Squad 199 



Keitti Murray 1 76 
New Order SS 
N.ne 93 

Nine Inch Nails 71 
Nirvana 25, 132, 175 
The Notorous B .1.6. 35 

Oasis 58 
Oftsoring 16 
ORIGINAL LONDON CAST 

Phartom Ot Th* Qoera Higni £tits 

160 

JimrryPjg»4 Robert Plant 125 

Marlm Page 164 

Pat Metheny Group 178 

Peart Jam is. 331 

Tom Petty 23 

Tom Petty & The Heartbreak ers 91 

Pink Fbyd 184 

PJ Harvey 67 

Portishead 120 

Portrait 149 

Queen 153 

R.E.M. 64 

Rage Against The Machine 186 



Bonn-eRaitt 191 
Rancid 112 
Rolling Stones 150 
Linda Ronstadt 126 
The Roots 167 

53 

Sait-N-Pepa 102 

Sanvyer Srown 51 

Scartace 68 

Seal 130 

Jon Secada 1 90 

Boo Seger & The Silver Bullet Band 

33 

Shenandoah 186 

Simple Minds 137 

Frank Sinatra 180 

Slash's Snakepit 163 

Smashing Pumpkins 168 

Snoop Doggy DogR 1 52 

Scwnd Harden 69 

SOUNDTRACK 
The Bodyguard 151 
Boys On The Side 26 
The Brady Bunch Move 1 73 
Dazed And Contused 1 7 7 
Dumb And Dumber 126 



Forrest Gump 56 

Higher Learning Ul 

Immortal Betoved 1 34 

Jason's Lync 110 

Th* Jerky Boys 181 

The Lion King 5 

Murder Was The Case 79 

Natural Bom Killers 161 

Pulp Fiction 30 

Ready To Wear tPret-A Porter 1 

107 

SOUNDTRACK CAST 

The Lion King Sing-AJong (EP) 70 
Spice 1 182 
Sponge B2 
Bruce Springsteen 2 
Sting 100 
The Stone Roses 115 
Stone Temoie Pilots 66 
George Strait 87 
Subway 109 
Matthew Sweet 65 
John Tesh 54. 169 
ThaAlkahoiiks 154 
Thug lite 140 
TIC 12 



Too Short 48 
The Tractors 55 
Rick Trevim 121 
Shama Twain 141 
Type O Negative 195 
VanHalen 15 
Luther Vandross % 
VARIOUS ARTISTS 

1995 Grammy Ntominees 62 

Jock Rock Volume 1 144 

The Lion King: Rhythm Ot The Pride 

Lands 37 

MTV Party To Go Volume 6 108 
VerucaSalt 198 
Clay Walkw 42 
Jamie Walters 103 
Mike Watt 165 
Weem 45 
Barry White 40 
Lan White 172 
Hank Williams. Jr. 147 
Vanessa Wilkams 123 
Crw-Mopher Williams 135 
Yanni 50 

Trisha Yearwood 49 



94 
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AWARDS SHOWS PUSH SALES DESPITE DECLINING RATINGS 

(Continued (win page 10) 



TV S AWARD SHOWS: THE ENDLESS SEASON 



Hero is a partial listing of music awards shows televised 

AIR DATE SHOW 

Jan. 30 American Music Awards 

March 1 Grammy Awards 

March 13 Soul Train Music Awards 

April 1 Brit Awards 

April 27 Dove Awards 

May 10 Academy Of Country Music Awards 

June 5 TNN Music City News Country Awards 

June VH1 Honors 

Sept. 7 MTV Video Music Awards 

Oct. 4 Country Music Awards 

November America's Christian Music Awards 



in the U.S. this year. (Exact dates given 

PRESENTER 

Dick Clark Productions 

NARAS 

Don Cornelius Productions 
Initial Film & TV 
Gospel Music Assn. 

Academy Of Country Music 
TNN 

Ken Ehrlich 
MTV 

Country Music Assn. 
Steve Gilreath Productions 



Billboard Entertainment Marketing 
Group 



where available.) 
NETWORK 
ABC 
CBS 

Syndicated 
ABC 

The Family 
Channel 

NBC 

TNN 

VH1 

MTV 

CBS 

The Family 

Channel 

Fox 



Yates, president of the contemporary 
Christian music-video network Z Mu- 
sic Television. 

"The awards format is one of the 
only vehicles that exists to get [artists 
of various genres] together on one 
show," Yates says. 

And for a niche industry such as con- 
temporary Christian music, any expo- 
sure via mainstream or genre-specific 
awards telecasts, such as the Gospel 
Music Ami's April 27 Dove Awards, is 
a boon to business, he says. 

"The Dove Awards help us to change 
people's perception of gospel and 
Christian music." he says, noting that 
his own 24-hour cable network may ini- 
tiate video music awards in the future. 

Unfortunately, viewers seem less 
compelled than ever to tune in to the 
vast slate of music awards shows now- 
available. Network television execu- 
tives blame the cyclical nature of the 
music industry and say poor ratings in 
1994, and so far in 1995, reflect a talent 
pool that cannot command huge num- 
bers. 

"It's a real problem if you don't have 
many TV-friendly acts in a year," says 
Bob Bain, VP of specials at Fox Broad- 
casting Co., which telecasts the Bill- 
board Music Awards. The 1994 show 
featured live performances by Off- 
spring, Tom Jones, and R. Kelly. "Last 
year we had no Whitney Houston, no 
Garth Brooks, and they are real draws 
to an awards show." 

But music industry executives sug- 
gest the responsibility lies with the 
swank show producers, w ho must bet- 
ter utilize the talent that does emerge 
each year. 

"I wish they would ask me to direct," 
says Warner Bros." Rosenberg, who 
then concedes: "You know, it's the cool 
thing to knock all these awards shows. 
But you have to realize they are on in 
prime time, they have sponsors, and 
they have to keep things contained." 

Ironically, it is artists such as 
Rosenberg's client Madonna who of- 
ten push the edge of the "contained" 
envelope in the quest to entertain 
viewers and score ratings. But even 
an uncharacteristically sedate perfor- 
mance, such as Madonna's turn on the 
American Music Awards Jan. 30, in- 
cited a HPfr sales increase on her 
Maverick/Sire/Warner Bros, album 
"Bedtime Stories." 

"Madonna likes to be entertained 
herself," says Rosenberg, of the 
artist's notorious use of crotch-grab- 
bing, skirt-hiking live antics. "She 
doesn't want to just do something ex- 
pected or regular. She'll dress up in a 
different costume or change the song 
around. That's what she does really 
well. Maybe some of the other artists 
who perform don't want to take those 
chances." 

Similarly, a megastar like Garth 
Brooks is a coveted addition to any 
awards telecast. His reputation as an 
artist who brings something new and 
dynamic to an event makes him attrac- 
tive to talent bookers, says Cathy Gur- 
ley, VP of creative services at Liberty 
Records. 

"Garth is very particular as to which 
shows he can do," Gurley says, simply 
because of the sheer effort required to 
launch each performance. "You really 
need to be sure that the show is being 
produced and directed by someone 
who understands your artist and what 
[the artist is] doing so it's presented 
correctly." 

Brooks' next television gig is the 
May 10 Academy of Country Music 
Awards on NBC. "He's planning a 
very'. V ©D* exciting performance, and 
based on his track record, it's going to 
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be something big," says Gurley. 
"That's what makes him exciting to 
viewers; that's what they connect 
with." 

Based on the sheer number of 
awards show performances logged in 
recent months by Etheridge, it's clear 
viewers connect with no-frills, straight- 
ahead rockers as well. Etheridge 's 
schedule has included appearances on 
the 1994 VH1 Honors, the 1994 Bill- 
board Music Awards, and the 1995 
Grammy Awards. 

Publicist Schock notes that "if an 
awards show wants Melissa, generally 
she'll do it ." And as the requests multi- 
ply with new shows on the horizon, 



Here are the finalists for Billboard's 
1995 International Billie Award*. 
The winners will be announced at an 
April JO awards ceremony at the 
Supper Club in New York. (See story, 
page 6.) 

MUSIC 

Special Packaging: Boingo, "Boingo" 
special package. Warner Bros. Records; 
"The Music Behind The Magic." Walt Dis- 
ney Records; R.E.M., "Monster" special 
CD package. Warner Bros. Records: "Rhi- 
no's Famous Sweet Sixteen Sampler," Rhi- 
no Records; Sarah McLachlan book. 
Arista Creative. 

Outdoor: America Now poster. IDE 
GmbH/Marlboro Music; "Coolio: It Takes 
A Thief," Tommy Boy Music; M.O.P. To 
The Death, Select Records; MTV Party To 
Go 6, Tommy Boy Music; TLC bus ad, 
Arista Creative. 

Consumer Print: The Beatles, "Live At 
The BBC," Capitol Records Advertising 
Dept.; The Chant Remains The Same, 
Eternal Chant, Atlantic Records; Deaf, 




EMI Music Publishing s trade print art 
for its ' Seen & Heard" campaign. 



Dumb, And Blind, Alternative Multi, At- 
lantic Records; This Is Not A Rock . . . It's 
A Sonic Boom, Sony Music Creative Serv- 
ices; Hole, "Live Through This." Geffen 
Records. 

Trade Print: Barenaked Ladies, 
"Maybe You Should Drive," Warner Bros. 



Schock says she thoroughly researches 
each request "If I've never heard of [a 
show], I won't do it" she says. And if a 
show presses for exclusivity, she says, 
"we don't play that game." 

For the most part. Etheridge is mo- 
tivated to appear on an awards telecast 
out of mere "politeness," says Schock. 
"If she's nominated, it's respectful to 
show up." 

And profitable. Etheridge posted a 
179f' increase in album sales, according 
to data provided by SoundScan, follow- 
ing her March 1 performance on the 
Grammys. 

Schock also says she is mindful not 
to overexpose Etheridge. "If I book 



Records; Crosby. Stills & Nash. Voices of 
Generations, Atlantic Records; Elvis 
Costello, "Brutal Youth" back cover Bill- 
hoard ad. Warner Bros. Records; Johnny 
Cash, "American Recordings," American 
Recordings; Neil Young back cover Bill- 
board ad, Warner Bros. Records; A Pretty 
Good Year. Capitol Records Advertising 
Dept 

Point-Of-Purchase: Alternative Mar- 
keting Fall Display Contest Poster. Warner 
Bros. Records; Jillglfl Cats, "Here Comes 
Santa Claws" standee. Jingle Catl Music; 
"The Lion King" floor display, Walt Disney 
Records; R.E.M., "Monster" merchandise 
display, Warner Bros. Records; Salute 
Black Future calendar. Sony Music; Sophie 
B. Hawkins, Whaler poster. Sony Music. 

Standard Packaging-Album Covers; 
"Coolio: It Takes A Thief." Tommy Boy 
Music; Don Grusin. "Banana Fish," GRP 
Records; Keb, "Mo," Sony Music; Pet 
Shop Boys, "Very." EMI Records; the 
Tractors. Arista Creative. 

TV Commercials: "Sabotoge," Capitol 
Records Advertising Dept.; "Live At the 
BBC," Capitol Records Advertising Dept.; 
"Love Is Strong," Anheuser-Busch Inc.; 
"Mickey Unwrapped" direct response ad, 
Walt Disney Records; Willie Nelson, 
"Healing Hands Of Time," EMI Records. 

Radio Commericalis: "Counting 
Crows." O'Connor O'Sullivan Ltd.. Geffen 
Records; "St. Johnny," O'Connor O'Sulli- 
van Ltd.. Geffen Records: "Beck." O'Con- 
nor O'Sullivan Ltd., Geffen Records; "Air- 
heads," Arista Creative; Tony Bennett, 
"Steppin' Out," Sony Music. 

MUSIC PUBLISHING 

Trade Print: Big Year, EMI Music Pub- 
lishing; Emerging Technologies, EMI Mu- 
sic Publishing; Fabric ad, peermusic; Salt- 
N-Pepa image ad, Public Sector Solutions; 
Seen & Heard. EMI Music Publishing. 

HOME VIDEO 

Point-Of-Purchase: "Above The Rim" 
basketball hoop display, New Line Home 
Video: the FHntmobile. Turner Home En- 
tertainment; "The Return Of Jafar," Bue- 
na Vista Home Video; "Speed." Fox Video; 



her on everything I can, I might lose 
momentum," she admits. 

At the same time, the shows them- 
selves may suffer by booking the same 
artists repeatedly, adds Liberty's Gur- 
ley. But while some network execu- 
tives and producers push for exclusive 
bookings, artists of Brooks' stature call 
their own shots. 

"People are going to want to see cer- 
tain performers," she says, "but what 
artists and managers need to keep in 
mind is that TV needs to be used prop- 
erly as an artist development tool and 
not just as a radio station with pictures. 
We have to allow the producers and di- 
rectors to do an exciting show that will 




Warner Bros.' point-of -purchase 
display for R.E.M's "Monster.'' 



'True Lies." FoxVideo. 

Standard Packaging: "The Mask," 
New Line Home Video; "The Native 
Americans," Turner Home Entertain- 
ment; "The Scent Of Green Papaya," Co- 
lumbia TriStar Home Video; "Visions Of 
Light," CBS/FoxVideo/Parham Santana; 
"Wolf," Columbia TriStar Home Video. 

Consumer Print: "The Return Of .Jafar" 
kids' ad, Buena Vista Home Video; "The 
Making Of Snow White" special insert 
booklet, Walt Disney Co. International 
Home Video; "The Fox And The Hound," 
Buena Vista Home Video; "Return Of Ja- 
far" moms' ad, Buena Vista Home Video; 
"An Affair To Remember," FoxVideo. 

Trade Print: "Geronimo." Columbia 
TriStar Home Video; "The Remains Of 
The Day." Columbia TriStar Home Video; 
"The Scent Of Green Papaya," Columbia 
TriStar Home Video; "Baby's Day Out." 
FoxVideo; "Wolf," Columbia TriStar 
Home Video. 

Special Packaging: "Gettysburg." 
Turner Home Entertainment; "Tim Bur- 
ton's The Nightmare Before Christmas" 
deluxe CAV laserdisc edition, Shorewood 
Packaging; "My Fair Lady," CBS Video; 
"Snow White And The Seven Dwarfs," 
Buena Vista Home Video; "Zorro" series 
(international), the Walt Disney Co. Inter- 
national Home Video. 

TV Commercials: "Time-Life Video Al- 
fred Hitchcock Collection," Videa; "Snow 
White," Buena Vista Home Video; "John- 



keep people tuned in." 

Therein lies the key dilemma facing 
everyone with a stake in televised mu- 
sic awards shows. Hard rock/spoken 
word performer Henry Rollins says if 
he were tapped to direct an awards 
telecast like the Grammys, the slate of 
performers might include the volatile 
Courtney Love or the outrageous Nine 
Inch Nails. 

"The ratings would improve if some 
interesting bands were playing," says 
Rollins, whose own band performed its 
track "Liar" on the 1995 Grammy tele- 
cast. But Rollins is realistic about the 
prospect for future telecasts. 

"I have found a lot of these shows are 
not really where America is at; it's 
where some pocket of elite voters is 
at" he says. "The problem is you've got 
all these people [behind the scenes] 
who are afraid of getting fired by peo- 
ple who are afraid of getting fired." 

The artist sounds incredulous that 
he was even invited to perform during 
the recent Grammy Awards ceremony. 
"A band like us never appears on a 
show like the Grammys," he says. "We 
figured it'd be fun, and we might wake 
everyone up." 

Compelling performances are the 
key to captivating the audience of the 
annual Country Music Assn. Awards, 
set for Oct. 4 on CBS, says CMA exec- 
utive director Ed Benson. The 1994 
program featured 22 live acts, with 
only 12 awards presentations. 

"Our audience research show's peo- 
ple want to see music, music, music," 
says Benson of the telecast, which de- 
buted in 1968. "That's what holds the 
viewers." 

Awards 

ny Carson Collection." Buena Vista Home 
Video; "Like Water For Chocolate," Bue- 
na Vista Home Video; "What's Love Got 
To Do With It." Buena Vista Home Video. 

MUSIC VIDEO 

Trade Print: VH1 Honors program 
book, VHl; VHl Honors business paper 
series. VH 1 ; Video Music Awards program 
guide, MTV. 

RETAIL 

Consumer Print: Harmony of the Holi- 
days circular, National Record Mart; 
"Jurassic Park," Wherehouse Entertain- 
ment Inc.; Levi's. Virgin Megastore Spain; 
Rose, Virgin Megastore Spain; Under- 
wear. D'Arcy Masius Benton & Bowles; Vi- 
cious Cycle, D'Arcy Masius Benton & 
Bowles; This Will Get You A Warning 
World Cup Soccer ad, D'Arcy Masius Ben- 
ton & Bowles. 

Point-Of-Purchase; Woodstock pro- 
motion. Nobody Beats The W'iz; Electric 
Chair, Virgin Megastore Spain; Hipnotiz- 
er, Virgin Megastore Spain; Istation inter- 
active multimedia music-sampling kiosk, 
Intouch Group Inc.; Uncharted Territory, 
Alliance Creative Services/Hard Core 
Marketing. 

TV Commercials: "Nigel's Fantastical 
CD Trip." Best Buy Co. Inc.; "Seattle," 
Best Buy Co. Inc.; "Boston," Best Buy Co. 
Inc.; "San Francisco," Best Buy Co. Inc.; 
"First Avenue." Best Buy Co. Inc. 

Radio Commercials; "12 Days Of Wiz- 
ness," Nobody Beats The Wiz; "Treat 
Yourself Sale; 'Dear John.' " Nobody 
Beats The Wiz; "Union Meeting," D'Arcy 
Masius Benton & Bowles; "Reindeer's 
Night Off," D'Arcy Masius Benton & 
Bowles; "Warning," D'Arcy Masius Ben- 
ton & Bowles. 

CONCERT TOUR POSTERS 

Chris Duarte Group, Texas Sugar Strat, 
Silvertone Records; Buddy Guy, SlippuV 
In Tour poster, Silvertone Records; Amer- 
ica Now, IDE GmbH/Marlboro Music; Jin- 
gle Cats, "Meowy Christmas," Jingle Cats 
Music; Phish New Yean 1994, Youth Min- 
ister Phish. 
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Ticketmaster Sued By MovieFone 



■ BY ERIC BOEHLERT 

NEW YORK— In a suit filed in U.S. 
District Court here, film ticket tele- 
marketer MovieFone has charged 
Ticketmaster with using anti-compet- 
itive and unfair business practices to 
effectively bar it from entering the 
live-concert ticketing business. 

Ticketmaster senior VP/general 
counsel Ned Goldstein dismisses the 
case as "ludicrous" and "completely 
lacking in merit" 

The March 17 suit stems from a fes- 
tering feud that dates back to a 1992 
deal. According to court papers filed 
by New York-based MovieFone — 
best known for selling movie tickets 
for a fee to consumers who dial 777- 
FILM — the company inked an agree- 
ment in February 1992 with Pacer 
CATS, described in the suit as "the 
largest supplier of automated box of- 
fice and motion picture theater man- 
agement equipment and services." 

The Pacer CATS deal was designed 
not only to improve and expand cine- 
ma business for MovieFone, but to 
help it "enter the relevant live-event 
ticketing and teleticketing markets 
controlled by TicketMaster." Movie- 
Fone claims along with Pacer CATS 
it began negotiations with arenas con- 
cerning ticketing services. 

The conflict with Ticketmaster al- 
legedly arose when the ticketing gi- 
ant purchased assets totaling 50"3£ of 
Pacer CATS in March 1994 from 
debt-ridden Wembley, owner of Eng- 



land's national soccer stadium. Tick- 
etmaster also entered into a 20-year 
joint venture with Wembley, effec- 
tively giving it a controlling interest 
in Pacer CATS, according to Movie- 
Fone. Ticketmaster has made no se- 
cret of its interest in getting into the 
movie teleticketing business. 

According to charges made in court 
papers, following its investment Tick- 
etmaster tried to block the 1992 
MovieFone/Pacer CATS deal 
"through exclusionary conduct," both 
on the movie and live-concert busi- 
ness side. 

Pacer CATS attorney Charles Ger- 
ber insists that MovieFone and Pacer 
CATS were already embroiled in a 
business dispute before Ticketmaster 
invested in the company and that 
MovieFone, through "innuendo," is 
attempting to drag Ticketmaster into 
the conflict. Ticketmaster's Goldstein 
points out the agreement between 
Pacer CATS and MovieFone was not 
one of the assets Ticketmaster pur- 
chased from Wembley. 

Among other charges, MovieFone 
claims Ticketmaster tried to disrupt 
MovieFone's public offering by 
telling its "two investment banking 
firms [Alex Brown & Co. and Sa- 
lomon Brothers] that the 1992 Agree- 
ment between MovieFone and Pacer 
CATS was unenforceable and by 
warning the investment banks that 
continued work on behalf of Movie- 
Fone could remove them from the 
'short list' of investment banks being 



considered for an imminent stock of- 
fering being planned by Ticketmas- 
ter." 

MovieFone further claims Ticket- 
master has threatened retaliation 
against it for recently providing infor- 
mation to both Congress and the Jus- 
tice Department's antitrust unit, 
which are looking into possible anti- 
competitive practices in the ticketing 
business. Goldstein says he has no 
knowledge of such events and sug- 
gests MovieFone executives have 
"creative and vivid imaginations.** 

The suit also challenges Ticketmas- 
ter's exclusive contracts with venues 
and promoters that makes "it impos- 
sible for MovieFone or other poten- 
tial competitors to obtain access to 
venues and tickets," and allows Tick- 
etmaster to charge "supracompeti- 
tive service fees . . . and [earn] supra- 
competitive profits." 

On the movie side, MovieFone con- 
tends Ticketmaster misappropriated 
trade secrets obtained through Pacer 
CATS and forced Pacer CATS to 
breach its 1992 agreement. Movie- 
Fone claims one theater chain owner, 
under contract to align itself with 
MovieFone, was told by Ticketmaster 
that the company would only allow 
Pacer CATS to install teleticketing 
equipment if Ticketmaster were al- 
lowed to run the system. 

In the suit, MovieFone seeks dam- 
ages to be determined at trial for "an- 
titrust injury" and other alleged vio- 
lations. 



GROUPS UNITE FOR TICKET REFORM 



' 'Continued from page 1) 

formed last year, in the announce- 
ment of the reform bills. At the press 
conference, the alliance officials said 
they were discussing ticketing reform 
bills with lawmakers in three other 
states — Illinois, Florida, and Michi- 
gan. They also planned to address 
ticket abuses by scalpers and bro- 
kers. 

Following the coalition's announce- 
ment, Ticketmaster questioned the 
alliance by focusing on what it insist- 
ed was a conflict of interest for one of 
the organizations. According to Tick- 
etmaster, a Seattle PR executive with 
ties to Pearl Jam and who helped 
found the grass-roots CAUT group 
proposed the consumer group pursue 
legislation through his brother, a 
New York lawmaker who subse- 
quently introduced the reform bill in 
his state. 

Alan Citron, Ticketmaster's VP of 
Media Ventures, told Billboard that 
Assemblyman Sam Hoyt, a New York 
Democrat who sponsored the House 



bill in his state, is the brother of John 
Hoyt, a Seattle PR executive who has 
had Pearl Jam as a client on several 
occasions. John Hoyt also was in- 
volved in the creation of CAUT and 
rents space to the nonprofit group at 
his Seattle-based Pyramid Communi- 
cation offices. 

Citron asks, "Did the voters in Sam 
Hoyt's district elect him to represent 
his brother's interests? There are 
dozens of other people who might 
have been interested. Is this a coinci- 
dence? I don't think so." 

Assemblyman Hoyt responds, "If I 
see a problem out there ... it doesn't 
matter if it's a constituent or a lobby- 
ist or a family member who brings it 
to me. If there's a need in New York 
state where legislation would have a 
positive impact on the people I repre- 
sent, then I'll move on it" 

CFA spokesman Bradley Stillman 
says he sees no ethical questions 
stemming from John Hoyt suggest- 
ing his brother sponsor the New York 



bill. 

"You can bet we wouldn't be sup- 
porting this if we didn't think the leg- 
islation was appropriate," says Still- 
man. "The principle is right, and it 
really doesn't matter whose brother 
or sister is involved. You think the 
other side wouldn't have pursued this 
access to a lawmaker? That's why 
Ticketmaster has hired all those lob- 
byists^ — to gain access." 

Ticketmaster recently hired two 
lobbying firms, for a total of three 
now working for the company, to 
meet with federal lawmakers on 
pending ticketing legislation. It also 
has hired public relations firms here. 

U.S. PIRG consumer education di- 
rector Bill Wood says he is aware of 
Sam Hoyt's relationship to the PR ex- 
ecutive and has no problem with it. 

"It's a coincidence," he says. "If it 
hadn't been him, there would have 
been another sponsor." 

Pearl Jam first brought complaints 
against Ticketmaster and other tick- 
eting industry business dealings to 
the attention of Congress and the 
U.S. Justice Department last fall, 
spawning an ongoing investigation, 
several hearings, and pending federal 
ticket service fee disclosure legisla- 
tion (Billboard, Feb. 18). 

At the press conference, CAUT 
spokeswoman Maura Brueger initial- 
ly backed away from questions about 
John Hoyt's involvement with the 
nonprofit group, adding it is not "in 
any way connected" with Pearl Jam 
and has quickly grown to become a 
grass-roots coalition of concerned cit- 
izens, including student groups, 
artists, and managers. 

Brueger would not reveal the 
names of other artists and managers 
who support CAUT causes, because, 
she said, they had requested 
anonymity in the face of possible 
(Continued on next page) 




by Geoff May field 

SpELL THE NAME RIGHT: In 1990, the controversy swirled by content 
crusader Jack Thompson's much-publicized campaign against 2 Live 
Crew's lyrics transformed "As Nasty As They Wanna Be" from a good sell- 
er to a hot seller. A couple of years later, public debate sparked by the mes- 
sage in Ice-T's "Cop Killer" track ignited the sales of Body Count's first al- 
bum. Guess there is something to that old adage of "They can write what 
they want as long as they spell my name right," which may explain how 
jailed rap star 2Pac garnered opening-week sales in excess of 210,000 units 
for his new album, "Me Against The World." In so doing, the rapper/actor 
becomes the first artist to debut at No. 1 while serving a jail sentence. The 
feat does not come as a total surprise, because we have noticed over the past 
couple of years that 2Pac's albums have experienced sales bumps in the 
wake of his various legal skirmishes. 
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IM AGAINST THE BOSS: 2Pac leads Bruce Springsteen's "Greatest 
Hits" by a 66% margin. In its third week, the Springsteen set sees a decline 
of almost 25% but still rings up a respectable one-week sum of roughly 
126,000 units. These two titles are the only ones that exceed 100,000 units 
this week, and this marks the first week in 1995 that The Billboard 200 has 
seen as few as two titles exceed the 100,000-unit mark. 
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OISEMAKERS: 2Pae's album isn't the only one that makes noise. Com- 
inginatNo.il with more than 73,000 units is the second solo album by for- 
mer Eurythmics singer Annie Lennox, while the Jive debut of Bay area 
rapper E40 swoops in at No. 13 with around 68,000 units. Lennox appeared 
on the March 18 "Saturday Night Live" but probably won't get full sales 
benefit from that shot until next week's chart. Also raising the roof is the 
stellar Seattle lineup fielded by Mad Season — which includes members of 
Alice In Chains, Pearl Jam, and Screaming Trees — which chimes in at 
No. 24 with roughly 34,000 units, while Collective Soul's second Atlantic 
set enters at No. 39 with almost 25,000 units. 

SwEETER: Another new entry this week, Matthew Sweet's "100% Fun," 
is an album that some industryites will be watching closely. His third Zoo set 
debuts at No. 65, which is 10 places higher than the first-week rank earned 
by his 1993 set, "Altered Beast," but opening-week sales for both titles were 
practically identical, with each moving more than 16,000 units. "Beast" nev- 
er climbed higher than No. 75 and was off the chart after just seven weeks. 
His first Zoo collection peaked at No. 100 during a 29-week chart run. 

LlICK OF THE IRISH: Guess it was easy to predict that Ireland's proud 
sons, the Chieftains, would be reaping the green during the week of St. 
Patrick's Day, and, indeed, that is the case. Aside from whatever natural 
benefit that holiday would bring, the ensemble also had television exposure, 
including "Late Night With Conan O'Brien" and "The Today Show." Thus, 
the Chieftains' latest all-star outing plucks this week's Greatest Gainer sta- 
tus, with a 56% increase that represents almost 14,000 units. The one-week 
sum, just shy of 38,000 units, earns the album a new chart peak, at No. 22, 
two places higher than where it made its impressive debut eight weeks ago. 
With this burst, the Chieftains recapture the No. 1 slot from "The Lion 
King: Rhythm Of The Pride Lands" on Top World Music Albums. 

Tv GUIDE: The Chieftains and Annie Lennox aren't the only ones who 
benefit from TV exposure. A tandem of "Late Show With David Letter- 
man" and "Good Morning America" earns a new peak for Des'ree at No. 27 
(a 30% gain), while another Lettcrman guest, Gloria Estefan, parlays a 
15% gain into a 57-46 jump. John Tesh's PBS special continues to push his 
latest 86-54 (a 38% gain), and bulleting at No. 92 on The Billboard 200 is Co- 
nan O'Brien guest David Ball. In last week's issue, Letterman guest Oa- 
sis and O'Brien visitor the Roots each earned Billboard 200 bullets, while 
Martin Page got a Heatseekers bullet in the wake of his "The Tonight 
Show With Jay Leno" spot. 



A WEEKLY NATIONAL MUSIC SALES REPORT 



OVERALL UNIT SALES 
THIS WEEK I LAST WEEK I CHANCE I THIS WEEK {19 

12,015,000 I 11,729,000 I UP2.4% 12,181,000 



YTD (1995) 

133,516.000 



YEAR-TO-DATE UNIT 
I YTD (1994) 

130.244,000 



CHANGE 

DOWN 1.4% 



CHANCE 

UP 2.5% 



FOCUS ON SINGLES SALES: 



THIS WEEK I LAST WEEK I CHANGE I THIS WEEK (1994) j CHANCE 

1 .667.000 I 1.645.000 I OP 1.3% I 2,005,000 I DOWN 16.9% 



YTD(199S| 

16.136.000 
HOUNOEO FIGURES 



YEAR-TO-DATE SINGLES 

I YTD (1994) 

19.271.000 



CHANGE 

DOWN 16.3% 



i win 
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RIAA CELEBRATES DOWNTURN IN PIRACY 

(Continued from page 1) 



ANTI-PIRACY STATISTICS, 1992-94 


Product Seized 


1992 


1993 


1994 


Counterfeit/pirate cassettes 


2.548,030 


2,037,917 


1.212,110 


Counterfeit/pirate CDs 


690 


17,845 


14.845 


Counterfeit/pirate LPs 


N.A. 


83.445 


13,675 


Counterfeit/pirate cassettes 


165.610 


370.600 


158,630 


(in process) 








Source: Recording Industry Association of America 







The most significant 1994 figure 
relates to the seizure of pirate and 
counterfeit cassettes, which 
D'Onofrio identifies as "still the No. 
1 problem" facing the industry. Cas- 
sette seizures dropped to 1.2 million 
last year, compared to 2 million in 
1993! 

The decrease in this column is the 
result of greater law enforcement 
scrutiny on the state level and the 
diminishing size of illicit tape opera- 
tions. 

D'Onofrio says, "We've put in 
place the state anti-piracy statutes 
throughout the country; right now 
about 30 states have [felony 
statutes]. We were able to get a 
tremendous increase in law enforce- 
ment action on the local level. In do- 
ing so, where we had a buildup in 
factories, particularly in the North- 
east, we were able to get raids much 
more often. Instead of every few 
months getting one factory, we get 
several factories in a month." 

This increased vulnerability has 
led to increased caution on the part 
of counterfeiters, D'Onofrio claims. 

"What began to happen in the lat- 
ter part of '92, the early part of '93, 
is we started seeing the slightly 
smaller factories," he says. "Now 
we've seen tremendous changes in 
the size of the factories. Where 
there might have been 60 or more 
machines at one time, now we're 
seeing anywhere from a dozen to 20 
positions in the average factory . . . 
The output of the factories, the 
number of workers there, has de- 
creased enormously." 

D'Onofrio points to the RIAA's 
CD plant education program as the 
reason for the decline in seizures of 
counterfeit and pirate CDs, to 
14,845 in 1994 from 17,845 in 1993. 
(For details about the plant pro- 
gram and other RIAA anti-piracy 
activities, see D'Onofrio's Commen- 
tary, page 4.) 

There are three distinct types of 
illicit product. Counterfeit product 
duplicates the packaging and music 
of legitimate recordings; pirate 
product duplicates the musical con- 
tent, but not the packaging, of legit- 
imate releases; bootlegs are repro- 
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ductions of unauthorized record- 
ings. 

Though pirate LP seizures plum- 
meted to 13,675 in 1994 from 83,445 
in 1993, D'Onofrio says, "There's 
probably more out there than these 
numbers even reflect." Vinyl boot- 
legging still prevails in the dance 
genre, he adds. "That's really where 
the pirates are filling that niche." 

Seizures of bootleg product were 
infinitesimal last year — 175 LPs, 
7,361 cassettes, and 3,000 CDs — but 
the implementation of the federal 
anti-bootleg statute in the GATT 
trade agreement passed in Decem- 
ber could enlarge those numbers. 

The GATT statute, D'Onofrio 
says, "allows customs at the border, 
with a law with some teeth in it, to 
actually seize product . . . Basically, 
since most of the bootlegs that are 
manufactured, particularly CD 
bootlegs, come from Europe and 
other parts of the world, because 
there was no federal law, customs 
had no authority to seize a number 
of these pieces of product." 

He adds, "You're going to get ei- 
ther greatly increased figures on 
the [bootleg] seizures, or you're go- 
ing to have lack of availability of 
product. I know that a number of 
the bootleggers are aware of the 
statute now, and a number of them 
have indicated that they're going 
out of business." 

D'Onofrio views the climb in pi- 
racy arrests and indictments (to 
329", from 275 in 1993) and guilty 
pleas and convictions (to 191, from 
144 in 1993) as a consequence of the 
bolstered state laws. 

He explains, "It's easier to go to 
four or five different [police depart- 
ments] in the L.A. basin area, or 
precincts, than to have to deal with 
perhaps one federal law enforce- 
ment office in that area." 

The legal means and manpower at 
the disposal of the RIAA today are a 
far cry from the way things were in 
1976, when Joel Schoenfeld joined 
the organization as its assistant spe- 
cial counsel. 

Sehoenfeld, who left the RIAA in 
1989 as executive VP and general 
counsel, today is senior VP and gen- 
eral counsel at BMG Entertain- 
ment. 

In 1976 — when the special coun- 
sel's office of the RIAA oversaw 
anti-piracy activities — the main 



B'BUSTER REBATES 

(CfiHfiiiiicti frrun jHXQe 6) 

this year for "Ed Wood," were also 
on hand to announce that from May 
to July a portion of the proceeds 
from the Blockbuster Visa card will 
benefit End Hunger. Blockbuster 
has pledged a minimum donation of 
$20,000 to the organization. 

Earlier this year, End Hunger 
also enlisted the Video Software 
Dealers Assn. to conduct a joint 
fund-raising campaign later this 
year with its retail membership. 



problem facing the RIAA was the 
sale of pirate 8-track cartridges at 
roadside gas stations and truck 
stops. Then, as now, tape piracy was 
the easiest route for dealers in il- 
licit music, Schoenfeld says. "An 8- 
track duplicating plant could be 
anywhere, and nobody's going to 
know about it, unless they're read- 
ing your electricity bill," he says. 

In that era, the primary tool used 
to combat piracy was the federal 
copyright law, which was expanded 
in 1972 to cover sound recordings. 
Schoenfeld says, "We got a certain 
level of attention that was very pos- 
itive from the FBI and IRS and oth- 
er agencies that would have juris- 
diction in those areas. But the 
courts were still saying, 'So they 
copied some tapes — what's the big 
deal?' and we were still in an educa- 
tion curve with the judicial system." 

Federal enforcement activities 
may have peaked, according to 
Schoenfeld, with the "Mod Sound" 
operation of the late '70s, in which 
some 30 illicit manufacturers were 
targeted by the FBI. That episode 
may have paved the way for the 
state statutes that are so critical to 
today's piracy prosecutions. 

"[Federal agenciesj only started 
to look for those big cases after that, 
which left a lot of the smaller deal- 
ers untouched, and we moved more 
to the state and local law enforce- 
ment instead," Schoenfeld says. 
"We went through a long cycle of 
passing and upgrading state laws all 
through the '80s." 

Today, D'Onofrio says, "with very 



(Continued from preceding page) 

"pressure" from Ticketmaster in con- 
nection with tours. 

Citron called the allegation of pres- 
sures from Ticketmaster "absurd and 
bizarre." 

In a written Ticketmaster rebuttal, 
handed out after the press confer- 
ence, Citron also slammed the PIRG 
survey presented last fall to Con- 
gress, which showed that not only was 
Ticketmaster the "overwhelmingly 
dominant company in the industry," 
but that the company added an aver- 
age of $5.10, or 21%, to the face value 
of a ticket in various service charges. 

"This outrageous claim is based on 
a survey of 80 events, not the 150,000 
that use Ticketmaster services in an 
average year," Citron said. He said 
that in 1994 "the average convenience 
charge was $3,15 per ticket" 

Wood sent a Feb. 17 letter to Tick- 



few exceptions, the laws are there 
now . . . Therefore, generally, the 
seizures have been there. I guess 
the issue at this point is getting the 
judiciary to advance, so that you get 
jail time that goes along with it." 

Schoenfeld concurs. "In most cas- 
es we have the legislative tools we 
need. There are a few more that 
need some fine-tuning, but certainly 
getting a federal bootleg statute re- 
cently was one of the major achieve- 
ments . . . Now we need to continue 
to get state and local law enforce- 
ment involved and try to maintain 
whatever piece of the federal law- 
enforcement pie we get as our 
share." 

In the immediate future, new 
technologies may produce some 
fresh wrinkles in record piracy, ac- 
cording to D'Onofrio. 

"You have the possibility of 
recordable CDs; that's going to be 
difficult to keep up with," he says. 
"It could create a situation of people 
. . . recording them at higher speed, 
without the necessity of having to 
invest in a factory." 

While the technology may be new, 
the faces are old. Says D'Onofrio, 
"People who were involved in coun- 
terfeiting in the late '70s and early 
'80s have come back now into the 
back-catalog area. Some people 
tend to stay around and just find 
new niches." 

Schoenfeld says that today's 
counterfeiter — who in the '70s may 
have been a music fan who copied 
records for his or her friends — has 
become a sophisticated criminal. 
"They don't just sit in one location 
and fill one warehouse with 100,000 
lunitsj. They break down their oper- 
ation, they hide it, they [move prod- 
uct] in different ways that it's less 
easy to trace. Fortunately, the 
RIAA's unit has continued to in- 
crease its sophistication and to lend 
its support to law enforcement in a 
way that they can keep up with 
that." 



etmaster in which he requested infor- 
mation and data that could result in a 
larger survey. "They haven't gotten 
back to us," he said. 

Citron said that when Wood "asked 
us for additional information, we re- 
sponded as much as a privately owned 
company can on exactly how w r e base 
our $3.15 service charge," along with 
other material. 

"He's chosen to ignore all of that," 
Citron said. 

The current state bills are joined 
by a U.S. House of Representatives 
ticket-charge disclosure bill intro- 
duced Feb. 8 by Reps. John Dingel), 
D-Mich., and Carlos Moorhead, R- 
Calif. 

A bill in Texas primarily targeting 
scalpers was introduced recently 
without the alliance's involvement by 
Rep. Robert Talton. 



GROUPS UNITE FOR TICKET REFORM 



Reach For The STARS! 
MOVING? RELOCATING? 

ARE YOU INTERESTED IN RESIDENTIAL. COMMERCIAL OR STUDIO 
PROPERTIES' BE SURE TO READ THE ADS IN THE REAL ESTATE TO THE 
STARS CLASSIFIED SECTION EVERY WEEK IN BILLBOARD 




BERKLEE COLLEGE 

50th Anniversary 
ISSUE DATE APRIL IS 
CLOSED 



NASHVILLE MUSIC 
PUBLISHING/ 
SONGWRITERS 
ISSUE DATE APRIL 22 
AD CLOSE: MARCH 28 



CONTEMPORARY 

CHRISTIAN 
ISSUE DATE: APRIL 29 
AD CLOSE: APRIL 4 



HAWAII 
ISSUE DATE MAY 6 
AD CLOSE APRIL 4 



ROUNDER RECORDS 
25th Anniversary 
ISSUE DATE MAY 6 
AD CLOSE APRIL 11 



SOUNDTRACKS 
ISSUE DATE: MAY 6 
AD CLOSE APRIL 11 



WORLD MUSIC/NAIRD 
ISSUE DATE MAY 13 
AD CLOSE APRIL IS 



ENTER*ACTIVE Files U 
ISSUE DATE MAY 13 
AD CLOSE- APRIL 18 



STEVIE WONDER 
30th Anniversary Salute 
ISSUE DATE: MAY 13 
AD CLOSE APRIL 18 



ASIA PACIFIC 
Music & Markets 
1SSUK DATE: MAY 20 
AD CLOSE APRIL 25 



PRE-VSDA 
ISSUE DATE MAY 20 
AD CLOSE APRIL 25 



TAPE DUPLICATION 
ISSUE DATE: MAY 27 
AD CLOSE MAY 2 



VSDA 
SUPERSECTION 
ISSUE DATE: MAY 27 
AD CLOSE MAY 2 



MUSIC PUBLISHING 
ISSUE DATE JUNE 3 
AD CLOSE MAY 9 



R & B 
ISSUE DATE JUNE 3 
AD CLOSE MAY 9 



NY: 212-536-5004 
LA: 213-525-2308 

NASHVILLE 
615-321-4294 
UK & EUROPE 

44-71-323-6686 



BILLBOARD APRIL 1.1995 



97 



WOMEN WOMEN 

A SPECIAL COLLECTION OF 
HIT SONGS BROUGHT TOGETHER 
TO BENEFIT THE NATIONAL 
ALLIANCE OF BREAST CANCER 
ORGANIZATIONS (NABCO) 



UNA IUKNLR ■ LAKLY SIMON AMY UR.A 



WOMEN 



WOMEN 




I R'i'L CROW - TAYLOR DAYN 




ANNIE LENNOX ■ OLETA ADAMS • 
LISA STANSFIELD • VANESSA WILLIAMS ARETHA 
FRANKLIN • |ULIA FORDHAM • MELISSA ETHERIDGE 
SHERYL CROW • CARLY SIMON • KATHY MATTEA 
CATHY DENNIS • TAYLOR DAYNE • TINA TURNER 



ITION 

aE OF 



MERCURY WILL DONATE A PORTI 
OF THE REVENUE FROM THE SAL 
EACH ALBUM TO NABCO, THE LEADING 
NON PROFIT RESOURCE FOR 
BREAST CANCER INFORMATION 
AND EDUCATION. 



INSIDE EACH ALBUM IS ESSENTIAL 
INFORMATION ON BREAST HEALTH. 



iXECUTIV! PRODUCER. MARK |. FINE 



NABCO 



The Billboard Bulletin... 



EDITED BY IR V LICHTMAN 



FUND HIRES MUSICLAND ANALYZER 

The SC Fundamental Value Fund, 
which owns 9.5*3?? of the Musicland 
Group, is turning up the heat on the 
Minneapolis-based company. It has 
hired Allen & Co., a New York- 
based investment bank, to analyze 
Musicland and develop suggestions 
to maximize the company's share- 
holder value. The move apparently 
was made in response to Music- 
land's adoption of a poison-pill anti- 
takeover plan. SC Fund execs were 
unavailable for comment at press 
time; Musicland spokeswoman 
Marcia Appel says, "We are open 
to suggestions from any share- 
holder about the value of the stock, 
which we agree is undervalued." 

INTERNET CENSORS LOOM? 

The Senate Commerce Committee 
will soon vote on the telecommuni- 
cation reform bill, and civil liberties 
groups, providers, and cyberheads 
are in a grass-roots computer E- 
mail/fax/phone campaign to stop a 
Communications Decency Act 
amendment designed to shut down 
Internet porn. Those seeking to de- 
feat the bill say it is so broadly writ- 
ten it could slow information to an 
interactive trickle and could mean 
censorship of some sound record- 
ings. Sen. Patrick Leahy, D-Vt., 
supports a study instead. 

MARGARITAVILLE/ISLANO TIES 

Jimmy Buffett's Nashville-based 
Margaritaville label has made the 
switch from MCA distribution to a 
joint venture with Island Records. 



The first disc under the new deal, 
"It's About Time" by singer/song- 
writer Marshall Chapman, is due 
May 2. In addition to Buffett, other 
releases will feature the Iguanas 
and a Margaritaville Cafe compila- 
tion album taped live in Buffett's 
New Orleans venue. Either Poly- 
Gram's indie distribution system, 
ILS, or PolyGram Group Distribu- 
tion will handle the line. 

SIX NEWCOMERS TO ASCAP BOARD 

John Bettis, David Raksin, and 
Mary Rodgers are among ASCAP's 
new writer board members; new 
publisher members (for two years 
starting April 1) include Freddy 
Bienstock, Susan Bergeson of 
Walt Disney Music, and Julie Lip- 
sius of Hit & Run Publishing. Writ- 
ers exiting the board on April 1 are 
Jack Beeson, Willie Colon, and 
Stephen Paulus, while publishers 
leaving are John McKellen, who 
retired as president of MCA Music, 
Keith Mardak of Hal Leonard 
Corp., an 8-year board memeber 
who chose not to run, and Ronald 
Freed of European American. 

RCA TIES TO BUDDAH LABEL 

RCA Special Products has obtained 
global licensing rights to the Bud- 
dah Kama Sutra Records catalog, 
owned for the last six years by New 
Jersey-based Essex Entertain- 
ment 

SKIP MILLER EXITS RCA 

Skip Miller has left his post as senior 
VP of black music at RCA Records. 



He joined the label in 1988, bringing 
a number of acts and label deals to 
the company, including hitmakers 

swv. 

CMT HEADS EAST AND SOUTH 

Undeterred by its unceremonious 
eviction from Canada Jan. 1, CMT: 
Country Music Television is pursuing 
its international aspirations. Already 
available in Europe, the around-the- 
clock programming service will move 
into Latin America April 1 and has 
reached an agreement with Universal 
Cable TV Network Public Co. Ltd. 
(UTO of Bangkok to air in Thailand. 

POCAHONTAS' FROM GOODTIMES 

Sell-through specialist GoodTimes 
Entertainment will release its first 
live-action production, "Pocahontas: 
The Legend," as a rental title at 
$89.99 list It arrives June 27, days 
after Disney's "Pocahontas" opens in 
theaters nationwide. GoodTimes ex- 
pects to deliver about 50,000 units. 
Houston-based ETD is the sole dis- 
tributor, supplying its accounts and 
other wholesalers. 

SOUNDSCAN'S JAPAN DEAL 

SoundScan, the Hartsdale, N.Y.- 
based research firm that provides 
sales data for Billboard's charts, has 
struck a deal to collect music and 
home video sales information in Ja- 
pan. Beginning this fall, SoundScan 
will offer point-of-sale data to online 
subscribers in Japan under a licens- 
ing and consulting agreement with 
the Victor Co. of Japan (JVC) and 
S.I.P. Ltd., a .JVC subsidiary. 



2Pac Finally Wins 'Against The World' 



In THE BATTLE OF "Me Against The World." Me fa the 
clear victor. The "Me" fa rapper 2Pac, who debuts at No. 
1 on The Billboard 200 with his third solo album. "Me 
Against The World" is by far the most successful chart al- 
bum for the Interscope artist. "2Pacalvpse Now" [leaked at 
No. 64 in April 1982. "Strictly 1 My N.I.G.GAZ." bred bel- 
ter, reaching No. 24 in March 1906. "Me Against The World" 
is 2Pac's first album release since his conviction of fii^st-de- 
gree sexual abuse and a subsequent 
sentence to VA-4V: years in prison. 
2Pac's notoriety has no doubt hel|)ed 
his album sales, but so has a hit sin- 
gle. Detf Mama" moves 1 -3 on Hot 
Rap Singles, *i-7 on Hot R&B Singles, 
and l!)-24 on the Hot 100. 



URYSTAL CLEAR: While all the 
attention on Hot 100 longevity has 
Ijeen focused on the Four Seasons re- 
cently and their 54-week ran of "De- 
cember \m {Oh, What A Night)," Crystal Waters quietly 
has tied Tag Team's record for the longest consecutive mn 
on the singles chart. "100% Pure Love" racks up a 45th week 
on the Hot 100 for the Mercury vocalist, an amazing feat 
for a single that peaked at No. 11. Though it never achieved 
top 10 status, it has made its mark in the history books, 
achieving equal status with "Whoomp! (There It Is)." Keep 
in mind that the Four Seasons took two chart runs to get 
to their 54-week total and that Waters and Tag Team 
reached the 45-week mark with one run. "100%" is most 
likely in its final week, as it drops 47-50. After 20 weeks, 
titles are removed when they fall below No. 50. In other lon- 
gevity news, Jon Sccada extends his streak on the Hot 
Adult Contemporary chart. "If You Go" is in its -18th week, 
putting more dtetwnw between it and the previous record 
holder, Melissa Etheridge's "Come To My Window," at 40 
weeks. There could be a tie next week for second place in 
the AC longevity sweepstakes; John Mellencamp's "Wild 




by Fred Bronson 



Night" moves 17-18 in its 45th week. 

I'M A BEL1EVE-ER: The man who has gone from strug- 
gling pop star, recording cover versions of hits like "t Tinted 
We Stand" and "My Baby Loves Lovin' " for budget re- 
leases, to being one of England's national treasures marks 
his 20th consecutive year in the top 40. That's just one more 
impressive feat for Elton John, w hose "Believe" bullets 24- 
20 on the Hot 100. William Simpson of 
Los Angeles writes that Elton actually 
has spent 20 COnseC Ut WB yean in the 
top 30. His lowest-charting year was 
VMl, when "Simple Life" was his only 
hit, peaking at No. 30. Simpson's mis- 
sive also asks why there is so much 
gratitude on the charts these days. 
First, there's "Thank You" by Boyz II 
Men, which slips 21-21. Then there's 
Jimmy Page & Robert Plant's 
unplugged version of the Led Zeppelin 
classic "Thank You," which had a recent run on Album Rock 
Tracks, Bunda Machos' "Grams Mnjer," which made an 
appearance on Hot Latin Tracks last month, and Juan Ga- 
briel's "Graeias Por Esperar," which just completed a long 
ran on The Billljoairl Latin 50. If that's not enough, watch 
out for Duran Duran's allium of rover versions to debut on 
The Billboard 200. The title? "Thank You." 



Rev 



LEMAK1NG THE JUDDS: "Low Can Build A Bridge" 
is the latest in a long line of charity singles to go to No. 
1 in t he I LK. Teaming for this Comic Relief song are (.'her, 
Chrissie Hynde, Ncnch Cherry, and Eric Clapton. Cher 
has been No. 1 in the U.K. twice before, with Sonny on "I 
Got You Babe" and with a remake of "The Snoop Shoop 
Song (It's In His Kiss)." Hynde was No. 1 with the Pretend- 
ers on "Brass In Pocket" and with IIRI0 on a remake of 
"I Got Yon Bate." Cherry and Clapton are l>oth enjoying 
their Brat U.K. No. I. 
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a cow 



for you! 





Draw Bossie .... and save a cow today! 

Here's your chance to rescue a big brown-eyed bovine from becoming a 99-cent burger special, win a pastural weekend in the country 
or maybe find a career in the exciting world of Art— just by drawing Bossie and faxing us the results (with your name, address and 
phone number) at 1-818-846-8474. 

If your entry is chosen, Farm Sanctuary (who rescues animals from slaughterhouses and finds them more suitable careers as 

living beings on a beautiful 175-acre farm in upstate New York) will adopt a cow in your name. And you win an all-expenses paid trip 

to visit your new brother. 

The 25 lucky runners-up will get a free copy of the new album — it's real music for real people. Rolling Stone gave Ha" ,Y St ft -V" stamp 
of approval, and it arrives at record stores everywhere this week. 

So: draw the cow. You win. The cow wins. Mudhoney wins. 



Mudhoney 

My Brother The Cow 



On CD and c*»»«lte. 14 2-45840) 
Alto *vailabl« on limited-edition vinyl 11-458961 through ADA. 



Produced by Jack Endino and Mudhoney 

Management: Bob Whittaker, Urchin Management 




